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Three  years  on,  Chantal  Escoto  and 
other  original  ‘embeds’  reflect  on 
their  war  experience 'and. its  meaning 
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Justice  withheld, 
lives  destroyed. 


It’s  been  called  the  gift  that  keeps  on  giving: 
the  withhold  of  adjudication.  Intended  as 
a  one-time  break,  the  law  allows  judges  to 
block  the  convictions  of  felons  even  though 
they  plead  guilty  to  the  crime,  sparing  them 
a  life  of  hardship.  But  a  Miami  Herald  ' 
investigation  of  800,000  felony  cases  — 

determined  that  the  law  was  being  flagrantly 
abused  to  move  cases  along. 

The  Herald's  "Justice  Withheld"  series  demonstrated 
how  many  judges  granted  withholds  to  those 
committing  serious  crimes,  including  child  sexual  i 
abuse.  Seventeen  thousand  offenders  received  two, 
three  or  even  five  withholds.  In  addition,  white 
criminal  offenders  in  Florida  were  nearly  50  percent 
more  likely  than  blacks  to  be  granted  withholds. 

In  one  case,  a  man  who  pleaded  no  contest  in  the 

fatal  hit-and-run  of  a  Miami  tourist  was  granted*a 

withhold,  and  the  victim's  family  was  never 

informed.  In  another,  a  pilot  was  granted  withholds 

for  two  crimes,  leaving  his  license  intact.  Two  weeks 

later,  he  piloted  an  overloaded  charter  plane  that  f  51 

crashed  in  the  Bahamas,  killing  hirnself,  R&B  singer  '  “ 

Aaliyah  and  eight  others.  Traces  of  cocaine  were 

found  in  his  bloodstream. 

Lawmakers  responded  to  the  Herald  investigation,  *' 

One  month  after  the  series  ran,  a  bipartisan  group 
of  Florida  legislators  proposed  a  new  state  law  in 
which  felony  .offenders  who  have  already  received  . 
a  withhold  of  adjudication  could  receive  a  second 
only  in  limited  circumstances. 

Knight  Bidder  salutes  The  Miami  Herald  for  shedding 
light  on  the  grave  injustices  caused  by  the  abuse 
of  a  well-intentioned  law. 

Knight  Bidder. 

What  a  difference  a  newspaper  can  make. 
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E&P  ONLINE 

www.editorandpublisher.com 


There’s  a  lot  more  to  your  Editor 
&  Publisher  subscription  than 
paper  and  ink!  As  a  subscriber 
you  can  go  online  for  premium  content 
—  at  no  additional  cost. 

This  is  just  some  of  the  valuable 
information  you  can  get  every  day  at  our 
redesigned  and  expanded  Web  site, 
now  averaging  2.5  million  page  views  per 
month,  www.editorandpublisher.com: 

•  Breaking  news  updated  hourly,  as  it 
happens,  on  our  main  page  and  in  six 
easy-to-access  mini-sites  (Business, 
Newsroom,  Advertising/Circulation, 
Technology,  Online,  Syndicates). 

•  Web-only  columns  by  E&P  regulars 
and  guest  columnists. 

•  E&P's  expanded  classifieds  to  help 
you  find  your  next  job  in  the 
newspaper  industry. 

•  NewsPeople:  Personnel  shifts 
as  they  happen  daily. 

•  Photo  of  the  Week. 

•  Newslinks:  Latest  news  from 
other  sites. 

•  Special  newsletters,  directories 
and  other  resources. 

•  Early  access  to  current  print  edition. 

Subscribers:  Activate  your 
account  now.  Just  log  on  and  go  to 
www.editorandpublisher.com/activate 


www.editorandpublisher.com 
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BACK  TO  THE  FRONT  OnceyouVe 

been  to  war  you’re  never  the  same,  as 
reporters  learned  during  their  time  as 
embeds.  Several  of  them  look  back  on 
their  experiences,  and  how  they  have 
been  forever  changed  .  24 

THE  SHRiNKING  STAFF  More  than 

2,000  newspaper  jobs  have  been  lost 
so  far  in  2005.  How  is  this  happening? 
And  are  buyouts  really  the  “humane” 
choice  in  losing  staffers? . 33 

THE  ‘A’  SECTION 

CiRC  SUCCESS  STORIES  Afew 
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Meet  Terry  Ganey, 
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than  2,000  people 
cut  by  newspapers 
in  2005. 
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THE  WRITE  WAY 

E&P  •welcomes  letters.  E-mail  to  letters® 
editorandpublisher.com,  fax  to  (646) 
654-5370,  or  write  to  “Lett^ers,”  Editor 
&  Publisher,  770  Broadway,  New  York, 
NY 10003.  Please  include  name,  title, 
location,  and  e-mail  address.  Letters 
may  be  edited  for  all  the  usuxd  reasons. 


serves  as  publicity  for  the  principals.  (Can 
you  say  “book  deal”  or  “book  tour”?) 

The  current  wrangle  is  unseemly,  which 
is  unfortunate  —  but  it’s  also  not  news, 
which  makes  it  bad  copy. 

LOUISE  KOSTA 

CHIEF  WRITER.  THE  HUMAN  ECOLOGIST 
Human  Ecology  Action  League  Inc. 

Atlanta,  Ga. 


IN  REGARD  TO  JOE  StRUPP’S  ShOPTALK 
(“Bloggers  Say  Blah?”  November  E^P, 
p.  70),  “I  didn’t  pay  attention  to  Scott’s 
answer.  You  can  look  at  the  transcript  if  you 
want”  pretty  much  answers  your  question 
about  why  bloggers  haven’t  invaded  White 
House  press  briefings. 

The  only  purpose  to  the  White  House 
press  conferences  from  the  perspective  of 
the  media  and  the  public  is  to  get  the  ad¬ 
ministration  on  the  record  on  an  issue,  like 
staffers  leaking  information  to  the  press. 
There’s  very  little  actual  content;  Scottie 
doesn’t  answer  substantive  questions.  I  do 
read  a  few  transcripts  a  week,  but  only  for 
the  entertainment  value  of  reporters  trying 
to  find  an  angle  to  get  him  to  answer  a  line 
of  questioning  he  simply  won’t  respond  to. 
As  those  lines  of  questioning  have  multi¬ 
plied,  the  conferences  have  become  even 
less  informative,  but  more  amusing. 

JAY  ACKROYD 
New  York,  N.Y. 


Good  column  debltnking  tierney. 
Here  is  one  point  you  missed:  At 
Berkeley,  my  professors  —  some  of 
whom  were  openly  liberal  —  leaned  heavily 
on  those  of  us  with  strong  political  beliefs. 

If  they  saw  a  hint  of  politics  entering  our 
stories,  it  was  common  to  receive  repri¬ 
mands  like,  “If  you  want  to  spend  your  life 
writing  for  The  Progressive,  that’s  fine,  but 
you’re  going  to  have  to  get  over  yourself  if 
you  want  to  get  into  The  New  York  Times? 
That  is  a  paraphrase,  but  the  idea  was 
commonly  expressed. 

Mr.  Tierney  might  stop  and  wonder  why 
so  many  people  are  willing  to  work  in  jour¬ 
nalism  for  little  or  no  money.  Would  he  be 
willing  to  do  the  same? 

STEVEN  E.  BODZIN 

San  Francisco,  Calif 


IF  Mrs.  Flame  was  not  covert  for 
five  years,  why  is  any  of  this  a  story? 
Also,  why  does  the  media  treat  terror¬ 
ists  like  misunderstood  people,  and  report 
how  horrible  our  military  is? 

TERRY  DAY 

San  Diego,  Calif 


Nice  essay  about  Tierney’s  piece 
of  provocation  (“Pressing  Issues, 
November  p.  24).  The  thing 
Horowitz,  Tierney,  and  their  confreres  in 
London  who  bash  the  BBC  for  its  liberal 
bias  forget  is  that  no  self-identified,  self- 
resnecting  young  conservative  would  ever 
go  into  journalism  in  the  first  place  Not 
enough  money  in  it.  Far  better  for  a  young 
conservative  to  get  a  sinecure  at  a  Scaife  or 
similarly  funded  think  tank  and  crank  out 
opinion  pieces  and  call  it  journalism  than  to 
go  to  work  after  five  or  six  years  of  higher 
education  for  50  or  60k  (if  you’re  lucky 
enough  to  find  a  job). 

MICHAEL  GOLDFARB 

London 


Corrections 


In  E&P’s  Photos  of  the  Year  gallery  in 
the  November  issue,  grand  prize  •winner 
Marco  DiLauro’s  name  was  spelled  incor¬ 
rectly  in  the  photo  caption  onp.  26.  In  the 
gallery  of  sports  winners,  the  circulation 
categories  for  the  Daytona  Beach  (Fla.) 
News-Journal  and  the  Santa  Cruz  (Calif.) 
Sentinel  were  reversed.  In  the  runners-up 
gallery,  the  name  of  the  Worcester,  Mass. 
Telegram  &  Gazette  was  misspelled. 


Thanks  for  the  article  about 
newspaper  reach  when  print  and 
Web  are  combined  (“Evening  the 
Score,”  November  E&P,  p.  38).  It  has 
been  something  I  have  preached  for  the 
last  several  years,  and  something  most 
newspapers  seem  to  be  overlooking  while 
focusing  at  their  paid-circulation  decline. 
Newspapers  are  local  information  hubs, 
not  printers. 

MARK  BULLARD 

DIRECTOR  OF  DESIGN  AND  E-MEDIA 
The  Daily  Herald 
Provo,  Utah 


Go  to  www.editorandpublisher.com 
for  related  stories. 


50  YEARS  AGO 
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in  Christmas  with  this  modern 
gift  idea:  color  telephones.” 


DECEMBER  10,  1955: 
Pacific  Telephone  &  Telegraph  Co. 
ran  a  color  ad  in  52  dailies  offer¬ 
ing  something  fresh  for  people 
tired  of  their  plain  black  phones. 
The  ad  carried  the  slogan,  “Ring 


DECEMBER  24,  1955: 
President  Eisenhower's  illness 
took  the  No.  1  slot  in  the  “Big  10” 
news  stories  of  1955.  Also  on  the 
list:  desegregation  developments 
and  Polio  immunization  tests. 


1  THINK  “Miller  Time”  is  over 
(“Ethics  Comer,”  November  E&P, 
p.  24).  There  are  no  new  substantive 
public  issues  in  play,  and  the  constant 
reiteration  of  who-said-what-where  just 


h  Journalism  Quarterly  survey  re¬ 
vealed  the  average  weekly  salary 
for  American  journos  was  $66.66. 
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Does  the  sun  stay  in  the  sky  longer  for  the  Nikon  pro? 

That’s  one  way  to  explain  why  magic  hour  looks  even  more  magical  through  the  lens  of  David  Alan  Harvey.  Here’s  another; 
when  shooting  an  event  like  the  Mercantia  Festival  in  Certaldo,  Italy,  Harvey  uses  Nikon*  Speedlights.  An  integral  part  of 
the  Nikon  Pro  Digital  System,  the  SB-800  and  SB-600  Speedlights  give  pros  an  automatic,  precise  and  wireless  way  to  get 
the  most  out  of  fading  light.  And  that  means  more  creative  freedom.  “The  Nikon  system...  allows  me  to  add  dimension  and 
artistic  layering  to  my  photographs,”  says  Harvey.  “I  love  the  subtlety  and  softness  the  system  can  provide,”  he  adds. 

Want  more  light  shed?  Visit  nikondigital.com. 


Nikon . 

At  the  heart  of  the  Image  ^ 


Time  story! 

Oregon  paper  in 
tlie  grip  of  aliens! 

BY  MARK  FITZGERALD 

Exclamation  marks  in  every 
headline!  Exclamation  marks  in 
every  lead  graf!  Thick  and  inly  sans 
serif  headline  type!  A  community  newspa¬ 
per  on  Oregon’s  Pacific  coast  seems  to  be 
channeling  the  Weekly  World  News. 

Hurling  oflf  the  presses  eveiy  two  weeks, 
the  Depoe  Boy  Beacon  covers  its  extremely 
local  news  with  every  design  element  of  the 
-  infamous  supermarket 

•  is  true  and  objectively 

reported,  though  local 
HI'  bloggers  would  often 

•  ^  ^  beg  to  disagree. 

^  "  Beacon  owner  and 

^  ,  editor  Rick  Beasley 

t  ik ,  ^  ^  I  confirms  that  the 

Weekly  World  News  “is 

of  a  stylebook,  Beasley 
keeps  copies  of  the  supermarket  tab  on 
hand  to  show  writers  what  he  expects,  hail¬ 
ing  the  “20-word  lead  in  classic  newspaper 
inverted-pyramid  style  that  tells  the  story.” 

The  difference  between  the  two  tabs, 
Beasley  says,  is  that  the  Beacon  publishes 
straight  journalism.  Despite  the  many 
e.xclamation  marks  and  breezy  style,  the 
reporting  is  “very,  very  cautious,”  he  adds, 

and  he  sells  rTV  'XT  i 

out  his 

every  issue.  S  \j  ^  ^  f  M 

Beasley:  ^ 

a  big  fan  of  f 
exclamation  w 
points! 
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Keith  Foutz  says  the  circulation  strategy  for  The  Bulletin  is  driven  by  numbers,  not  revenue. 


Surprising  success  stoiies 


filial?  fongaMcirc? 


BY  JENNIFER  SABA 
AND  JOE  STRUPP 

Keith  Foutz  is  a  happy  man.  As 
corporate  circulation  director  for 
Western  Communications,  one 
of  his  papers.  The  Bulletin,  in  Bend,  Ore., 
has  pulled  off  a  feat  that  relatively  few 
newspapers  today  can  claim:  Circulation 
is  actually  growing  —  strongly. 

The  Bulletin  }o\ns  a  group  of  about  145 
newspapers  (20%  of  789  dailies  reporting 
their  circ  to  ABC)  that  posted  gains  in 
daily  circulation  in  the  September  2005 
FAS-FAX,  according  to  the  Newspaper 
Association  of  America. 

For  that  six-month  period,  the  Bulletin 
reported  significant  increases.  Daily  circ 
grew  7.5%  to  29,308  copies,  and  Sunday 
circ  rose  5.4%  to  30,104  copies.  What’s 


more,  this  is  considered  “quality  circ” 
now  coveted  by  advertisers  and  analysts. 
Only  4.6%  of  its  daily  circulation  is  other 
paid.  (That  category  includes  hotel,  em¬ 
ployee,  Newspaper-in-Education,  and 
third-party  copies.)  Other-paid  circ  on 
Sunday  accounts  for  a  scant  1.3%. 

And  discounted  copies?  Well,  the 
Bulletin  doesn’t  discount.  “Our  strategy 
is  based  on  quality  versus  quantity,”  says 
Foutz.  The  Bulletin  uses  normal  methods 
of  selling  copies,  such  as  kiosks,  carrier 
promotions,  or  single-sheet  inserts.  But 
the  rub  is,  subscribers  or  would-be  sub¬ 
scribers  have  to  pay  a  minimum  of  three 
months  in  advance,  in  full. 

Foutz  says  that  translates  to  about  88% 
of  its  24,000  borne  subscribers.  Of  those, 
about  14,000  pay  six  months  or  longer  up 
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front.  He  explains  that 

being  part  of  a  family-run  TOPS 

company  helps  matters 

since  the  pressure  isn’t  i. 

as  great  to  continuously  2.  The  Wall  Stree 

produce  higher  profit 

margins.  Angeles  Ti 

“Our  circulation  strate-  *'*"’*' 

g\'  is  driven  by  circulation  -  The  v^shi^c 

numbers  and  not  circula-  ,,  . .. 

8.  Chicdgo  Tnbm 

tion  revenue,”  he  says.  j,  chm 

That  means  fewer  rate  10.  The  Boston  Gh 

adjustments.  The  Bulletin  n.  The  Arizona  Ri 

has  kept  its  subscriber  I?-  M 

price  point  at  $10.50 

per  month  for  the  past  ?i-  • 

5,  ^  \5.  The  Atlanta  Jo 

iGThePhiladelpi 

And  while  many  news-  17  Detroit  Free  P 
papers  have  been  in  the  is.  The  Plain  Deai 

habit  of  cutting  content  —  1.9.  The  Oregoniar 

most  recently,  the  Los  20.  The  San  Diego 

Angeles  Times  ]dcked  Note:  Does  not  ini 
Its  Outdoors  section  out  *  Bignjgj  gverag 
the  door  —  the  Bulletin 
is  adding.  The  newspaper  redesigned  its 
business  section,  increasing  coverage  of 
stocks  and  local  businesspeople.  It  also 
created  a  health  and  fitness  section. 

In  addition,  the  paper  rewards  its  carri¬ 
ers  for  “perfect  service”  to  ensure  that 
customers  are  satisfied  with  delivery.  If 
a  carrier  can  go  one  week  without  any 
subscriber  service  calls,  then  the  Bulletin 
provides  plastic  bags  and  rubber  bands 
for  bundling  the  paper  for  free. 

The  Bulletin  isn’t  the  only  paper 
making  strides.  The  Bakersfield  Californ¬ 
ian  increased  its  circ  as  well,  with  daily  up 
1.5%  to  63,252  copies.  About  5.9%  of  its 
circulation  is  considered  other  paid  and, 
like  the  Bulletin,  the  Californian  doesn’t 
discount  on  weekdays. 

The  paper  ropes  in  and  keeps  readers 
by  pushing  its  automatic-payment 
program.  “We  do  not  have  to  chase  them 
down  for  a  payment  each  month,”  says 
Cristi  Tallman,  the  Californian's  circula¬ 
tion  director.  “About  80%  of  our  sub¬ 
scribers  are  on  a  long-term  or  automatic 
payment  plan.  That  is  how  we  keep 
our  chum  low,  with  six-month  and  12- 
month  plans.” 

In  addition,  the  paper  has  upped  its 
kiosks  program,  strategically  placing  a 
dozen  or  so  outside  major  retailers. 

The  Indianapolis  Star  was  one  of  the 
few  big  metros  to  grow  its  circulation 
using  many  of  the  same  methods.  Daily 
circ  inched  up  0.3%  to  252,862  and  it 
doesn’t  have  any  discounted  copies. 

Brian  Priester,  the  Stars  vice  president 


TOP  20  DAILY  PAPERS 


ABC  FAS-FAX  jw  Top  20  Daily  Popen 

AVERAGE  DAILY  GAIN/(L0SS)  SAME 

rOR  SIX  MONTHS  ENDED  Sept.  30. 2005 

CIRCUUTtON  PERIOD  LAST  YEAR 

1.  USA  Today* 

2,296,335 

(13,518) 

(0,5%) 

2.  The  Wall  Street  Journal 

2,083,660 

(23,114) 

(1.1%) 

:i.  The  Mew  tbrh  Times 

1,126,190 

5,133 

0.4% 

4.  Los  Angeles  Times 

843,432 

(33,184) 

(3.7%) 

5.  Daily  News.  Hew  lork 

688.584 

(26,468) 

(3.7%) 

6.  The  Washington  Post 

678,779 

(28,911) 

(4.0%) 

7.  Hew  Torh  Post 

662,681 

(11,708) 

(1.7%) 

8.  Chicago  Tribune 

586,122 

(14,866) 

(2.4%) 

9.  Houston  Chronicle** 

521,419 

(33,367) 

(6.0%) 

10.  The  Boston  Globe 

414,225 

(37,246) 

(8.2%) 

11.  The  Arizona  Republic,  P\mn\t** 

411,043 

(2,225) 

(0.5%) 

12.  San  Francisco  Chronicle*  ** 

400,906 

(79,681)  (16.5%) 

la.  The  Star-Ledger,  Newark,  NJ. 

400,092 

50 

0.01% 

14.  Star  Tribune,  Minneapolis 

374,528 

(961)  (0.2%) 

15.  The  Atlanta  Journal-Constitution* 

362,436 

(34,684) 

(8.7%) 

16  The  Philadelphia  Inquirer 

357,697 

(11,635) 

(3.1%) 

17.  Detroit  Free  Press 

341,248 

a, 590) 

(2.1%) 

18.  The  Plain  Dealer,  Cleveland 

339,055 

(15,845) 

(4.4%) 

19.  lAe  Oregonian, Portland 

333,515 

(4,192) 

(1.2%) 

20.  The  San  Diego  Union-Tribune 

314,279 

(20,908) 

(6.2%) 

TOP  20  SUNDAY  PAPERS 

ABC  FAS-FAX for  Top  20  Sunday  Papers 

AVERAGE  SUNDAY  GAIN/(L0SS)  SAME 

FOR  SIX  MONTHS  ENDED  Sepl  30, 2005 

CIRCULATION 

PERIOD  LAST  YEAR 

1.  The  New  York  Times 

1,682,644 

2,061  0.1% 

2.  Los  Angeles  Times 

1,247,588 

(44,686)  (3.4%) 

3.  The  Ylashington  Post 

965,919 

(41,568)  (4,1%) 

4.  Chicago  Tribune 

950,582 

(13,345)  (1.3%) 

5.  Daily  Hews,  Hew  York 

781,375 

(5,577)  (0.7%) 

6.  The  Denver  PosttRocky  Mountain  Hews 

725,178 

(25,415)  (3.3%) 

7.  The  Philadelphia  Inquirer 

714,609 

(36,171)  (4.8%) 

8.  Houston  Chronicle 

706,312 

(29,268)  (3.9%) 

9.  The  Detroit  News  &  Free  Press 

679,484 

(30,552)  (4.3%) 

10.  The  Boston  Globe 

652,146 

(55,667)  (7.8%) 

11.  Star  IriAune,  Minneapolis 

636,977 

(41,673)  (6.1%) 

12.  The  Star-Ledger,  Newark,  N.t 

600,262 

(7,995)  (1.3)% 

13,  The  Atlanta  Journal-Constitution 

570,126 

(29,829)  (4.9%) 

14.  The  Arizona  Republic,  PHotnh 

517,699 

(13,052)  (2,4%) 

15.  San  Francisco  Chronicle 

467,216 

(73,098)  (13.3%) 

16.  The  Plain  Dealer,  Cleveland 

457,049 

(22,082)  (4.6%) 

17.  The  Seattle  Times/Post-Intelligencer 

441,338 

(21,582)  (4.6%) 

18.  St  Louis  Post-Dispatch 

428,601 

(21,244)  (4.7%) 

19-  New  York  Post 

425,279 

(28,862)  (6.3%) 

20.  7Ae  Suo,  BaKimore 

418,670 

(35,375)  (7.r/o) 

Note:  Does  not  include  The  Dallas  Morning  News,  Chicago  Sun-Times,  and  Newsday. 
*  Blended  average  **Mon.-Sat. 


Source:  Audit  Bureau  of  Circulatiorts 


of  circulation,  credits  growth  and  lower 
churn  to  automatic  payment  programs  as 
well.  “We  have  concentrated  a  lot  on  re¬ 
tention  this  year,  getting  as  many  people 
as  we  can,”  he  says.  Nearly  half  of  the 
Star’s  subscribers  are  on  the  auto-pay¬ 
ment  plan. 

And  here’s  something  that  is  increas¬ 
ingly  rare:  The  Palm  Beach  (Fla.)  Post, 
which  reported  a  0.6%  rise  in  daily 

copies,  is  stepping  up 


its  promotional  activity 


^  —BRIAN  PRIESTER 

VP  of  Circulation,  The  Indianapolis  Star 


and  adding  staff.  It’s  in  a  growing  mar¬ 
ket,  and  the  paper  isn’t  resting  on  its  ' 
laurels.  Publisher  Tom  Giuffrida  is  mar¬ 
keting  the  Post  using  television,  radio, 
and  outdoor  ad  campaigns. 

There’s  also  some  other  good  news  to 
come  out  of  an  otherwise  bleak  FAS-FAX. 
Although  overall  circulation  numbers  for 
the  industry  dropped  —  daily  circulation 
decreased  2.6%  and  Sunday  circ  fell  3.1% 
—  a  closer  look  at  the  numbers  reveals 
that  several  papers  are  making  good  on 
their  promise  to  thin  out  other-paid  cir¬ 
culation.  A  report  from  Prudential  Equity 


Research  analyst  Steven  Barlow  reveals 
that  of  the  top  50  newspapers  measured, 
other-paid  circ  declined  2.8%.  In  the  pri¬ 
or  six-month  period  ending  March  2005, 
the  category  had  increased  10%. 

Some  of  the  papers  with  the  steepest 
overall  drops,  including  The  Sun  in 
Baltimore  and  the  San  Francisco  Chroni¬ 
cle,  were  hit  —  but  possibly  helped,  in  the 
long  term  —  by  completing  about-turns 
in  the  other-paid  category.  (Call  it  the 
“loss-is-more”  strategy.)  The  Chronicle 
experienced  one  of  the  biggest  drops  in 
overall  newspaper  circulation,  with  daily 
down  16.5%  to  400,906  copies.  However, 
according  to  Prudential,  it  was  one  of 
the  better  performers  in  decreasing  its 
other-paid  circ,  which  was  down  33.2% 
compared  to  the  same  period  a  year  ago. 

The  Sun  also  showed  much  improve¬ 
ment  in  this  category,  topping  all  50 
papers  with  a  sizable  68.8%  decline  in 
other-paid  circ.  The  paper  now  counts 
just  5,203  papers  in  that  category,  one 
reason  its  total  daily  circulation  fell 
8.5%  to  247,193. 

The  Orlando  Sentinel,  where  daily  circ 
slipped  11.1%  to  219,838,  posted  an  other- 
paid  circ  decline  of  57.2%.  Since  January 
2005,  the  paper  has  been  making  a  con¬ 
certed  effort  to  cut  its  hotel  copies. 

And  the  New  York  Post,  which  is  never 
shy  of  boasting  about  its  accomplish¬ 
ments,  also  reported  one  of  the  best  drops 
in  other-paid  circulation,  down  51.7%. 
Overall  daily  circ  slipped  1.7% 
to  662,681.  11 
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THE  ‘A’  SECTION 


Poetiv  emotion  finds  a  new  nidie 


Several  dozen  papers  now 
carry  poems  selected  by 
America’s  poet  laureate 

BY  BARBARA  BEDWAY 

WILLIAM  Carlos  Williams 
famously  wrote,  “It  is 
difficvlt/to  get  the  news from 
poems/yet  men  die  miserably  every 
day/for  lack/of  what  is found  there” 

Thanks  to  U.S.  Poet  Laureate  Ted 
Kooser  and  his  American  Life  in 
Poetry  project,  poems  —  a  common 
feature  of  newspapers  during  the 
first  half  of  the  20th  century  —  are 
now  reaching  about  a  million  read¬ 
ers  each  week  through  more  than  58 
dailies  and  weeklies  in  this  country. 

Launched  in  April,  the  poetry 
column  —  which  every  week  fea¬ 
tures  a  poem  chosen  by  Kooser  and 
a  brief  introduction  he  also  supplies 
—  has  an  alluring  setup  for  a  news¬ 
paper:  The  poems  are  short,  free, 
and  packed  with  meaning.  Papers 
can  choose  to  run  them  on  whatever 
schedule  suits  their  needs. 

Tim  White,  opinion  page  editor 
of  The  Fayetteville  (N.C.)  Observer, 
one  of  the  first  papers  to  take  on  the 
column,  notes  that  “Kooser  is  going 
out  of  his  way  to  keep  it  spare,  so 
it’s  easy  to  find  a  comer  for  it.”  The 
Observer  mns  it  on  its  Sunday  books 
page.  White  says  he  appreciates 
that  “it  takes  up  no  more  room  than 
the  bestseller  lists,  and  adds  a  new  y  5 
dimension  to  our  pages.”  One  fiirther 
advantage:  White  did  not  need  to  ask 
the  publisher’s  permission  to  mn  it. 

Kooser,  who  won  the  2005  Pulitzer  Prize 
for  his  10th  collection.  Delights  and  Shad¬ 
ows,  first  became  interested  in  the  press 
pushing  poetr>'  when  he  rented  a  room 
as  an  undergraduate  in  Ames,  Iowa,  from 
a  woman  who  had  two  fat  scrapbooks  of 
poems  clipped  from  newspapers.  He  has 
long  discussed  how  poetry  might  be  rein¬ 
troduced  to  newspapers  with  his  wife, 
Kathleen  Rutledge,  who  is  the  editor  of 
the  Lincoln  (Neb.)  Journal  Star. 

He  pitched  his  idea  last  year  at  a  news¬ 


paper  conference  in  Washington,  D.C. 

“I  talked  to  them  for  a  few  minutes  about 
what  I  had  in  mind,  stressing  that  the 
columns  would  be  free,  would  be  short, 
and  would  showcase  poems  that  everyday 
readers  could  understand  and  appreciate,” 
Kooser  tells  E^P.  “They  were  quite 
enthusiastic.” 

The  poets  themselves  —  among  them, 
Lisel  Mueller,  Wendell  Berry,  and  Naomi 
Shihab  Nye  —  are  obviously  gratified  to  be 


Poet  Laureate  Ted  Kooser  is  a  2005  Pulitzer  Prize 

reaching  a  sizable  audience  that  the 
Poetry  Foundation  (which  sponsors  the 
project  with  the  Library  of  Congress  and 
the  University  of  Nebraska,  where  Kooser 
is  a  visiting  professor)  estimates  to  be 
about  one  million  readers  each  week. 

“I’ve  received  many,  many  messages 
from  all  over  the  country,”  relates  Nye, 
who  five  years  ago  helped  lobby  her  local 
paper,  the  San  Antonio  (Texas)  Express- 
News,  to  begin  printing  one  poem  a  week 
in  “Culturas,”  the  arts  section.  “The  poet 
is  paid  only  $20,  but ...  you  can  see  that 
what  Ted  is  doing  is  right  up  my  alley. 


Put  poems  out  there  wherever  you  can!” 

Steve  Bennett,  book  editor  at  the  San 
Antonio  (Texas)  Express-News,  explains 
that  the  poems  are  picked  by  guest  editors, 
usually  poets  or  professors,  who  select  from 
submissions.  “I  think  it’s  very  important 
for  a  major  daily  to  support  poetry,  which, 
believe  me,  is  far  fi-om  a  dying  art  form,” 
he  observes. 

In  a  variation  on  the  “all  politics  is  local” 
maxim,  Wanda  A.  Adams,  book  editor  of 

The  Honolulu  Advertiser,  prepares 
a  local  version  of  the  project,  called 
“Poetry  in  Island  Life,”  which  is 
published  on  the  last  Sunday  of 
each  month  along  with  Kooser’s 
column.  It  features  a  short,  locally 
written  poem  that  has  previously 
appeared  in  an  area  literaiy 
magazine  or  in  a  poetry  anthology 
or  collection. 

“In  looking  over  his  poems,  I 
realized  they  all  had  a  mainland 
focus,”  Adams  points  out.  “We’ve 
got  our  own  patois  here,  a  differ¬ 
ent  rhythm  and  syntax.”  She  tries 
to  choose  “reader-friendly,  trans¬ 
parent  poems”  that  parallel  what 
Kooser  is  doing,  but  admits  the 
search  can  be  daunting:  “There’s 
a  fair  amount  of  time  involved  in 
finding  poems  that  are  the  right 
length,  with  no  offensive  lan¬ 
guage.”  Much  of  the  response  has 
come  from  educators  and  from 
other  poets  wanting  the  paper  to 
use  one  of  their  poems,  she  notes. 

Doug  Peterson,  assistant  fea¬ 
tures  editor  at  the  Des  Moines 
Vinner  (Iowa)  Register,  reports  a  very 

favorable  response  to  the  Kooser 
column  from  readers.  “We  find  that  out 
mainly  when  we  don’t  run  it,”  he  says 
ruefully.  When  he  was  out  for  two  weeks 
with  a  broken  wrist,  the  paper  received 
about  15  calls  and  e-mails  from  people  ask¬ 
ing  —  “very  politely”  —  when  the  column 
was  goiqg  to  come  back. 

Peterson  understands  how  they  feel. 
“Kooser  jis  very  good  at  selecting  poems 
with  a  lot  of  emotion,”  he  notes.  “Some 
even  make  me  cry.  Sometimes  as  I  edit 
them  I’m  afraid  someone  wall  walk  by,  ask 
what’s  wrong,  and  I’ll  have  to  say,  ‘I  just 
read  a  poem.’”  11 
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Cartoonist  Mike  Luckovich  draws  blood 


Sometimes  it’s  hard  to  find  the  ‘funny  part’ 


BY  DAVE  ASTOR 


W  memorable  anti-Iraq  War 

cartoon,  The  Atlanta  Journal- 
Constitution’s  Mike  Luckovich  had  the 
support  that  eludes  President  Bush.  More 
than  83%  of  7493  people  casting  votes  on 
AJC.com  praised  the  Oct.  26  drawing,  in 
which  Luckovich  marked  the  tragic  mile¬ 
stone  of 2,000  U.S.  soldiers  killed  in  Iraq  by 
hand-writing  their  names  in  a  big  “WHY?” 

Luckovich,  who  says  this  might  be  , 
the  most  reaction  he’s  ever  gotten  to 
a  cartoon,  wanted  to  honor  the  fallen 
soldiers  while  questioning  the  war  /  . 
that  caused  their  deaths.  He  spent 
more  than  12  hours  inking  in  their 
names,  which  became  readable  A 

vAien  the  Journal-Constitution  ^ 

devoted  a  half-page  to  it.  - 

Can  a  cartoon  like  that  influence 
public  opinion?  “I  had  this  maybe 
naive  hope  that  it  would  make  peo-  1^^ 
pie  think  and  focus  on  what’s  going 
on,”  replies  Luckovich,  who  says  the 
United  States  didn’t  need  to  invade 
Iraq.  “The  reasons  why  we  did  it  all 
proved  false.  It  just  sickens  me.  There  are 
young  men  and  women  being  sacrificed  for 
no-one-knows-what  for.” 

His  editorial  page  editor,  Cynthia  Tucker, 
tells  that  Luckovich  made  a  “power¬ 
ful”  statement.  “It  wasn’t  really  a  cartoon  or 
illustration.  I  thought  it  was  an  editorial  — 
and  a  very,  very  effective  one,”  adds  Tbcker, 
who’s  also  a  columnist  for  the  newspaper 
and  Universal  Press  Syndicate. 


ITHIN  A  WEEK  OF  DOING  A 


Luckovich,  45,  whose  work  runs  in  150 
newspapers  via  Creators  Syndicate,  doubts 
Bush  will  change  his  mind  about  tbe  war. 
But  tbe  1995  Pulitzer  Prize  winner  hopes 
a  critical  mass  of  American  citizens  and 
members  of  Congress  will  “become  angry 
enough”  to  force  the  president  to  start 
withdrawing  troops. 

Given  that  Bush  and  other  Republicans 
control  tbe  federal  government,  Luckovich 
has  aimed  most  of  his  barbs  at  them  in 


Luckovich  works  on  a  cartoon  at  his  Journal-Constitution 

re  recent  years.  “The  Democrats  are  sort  of 

for  bit  players  in  this  whole  thing,”  says  the 
cartoonist,  who  took  his  share  of  swipes 
;ker,  at  President  Clinton  in  the  1990s. 
r-  Criticizing  Bush,  who  Luckovich  calls 

n  or  “out  of  the  mainstream”  and  says  is  more 

1  —  interested  in  helping  “cronies”  than  the 
ser,  American  people,  does  have  its  drawbacks. 
;r  He  says  bis  best  cartoons  tend  to  be  both 
hard-hitting  and  humorous,  but  Bush  gets 


him  so  mad  that  he  often  has  to  work 
harder  —  and  closer  to  deadline  —  to  get 
the  funny  part  right. 

Luckovich  enjoys  the  adrenaline  rush 
of  just  beating  a  deadline,  and  says  this 
meshes  with  his  “loose”  style  of  art.  He 
achieves  this  look  by  skipping  the  prelimi¬ 
nary  pencil  sketches  many  cartoonists  do. 
Instead,  Luckovich  draws  quickly  with 
a  pen,  using  correction  fluid  as  an  “eraser.” 

Another  reason  for  his  anger  with  Bush 
is  the  president’s  response  to 
Hurricane  Katrina.  “I  have 
I^H  friends  in  New  Orleans,”  says 

Luckovich,  who  spent  four  years 
at  The  Times-Picayune  before 
joining  the  Journal-Constitution 
in  1989-  “It’s  a  city  I  care  a  lot 
about.  It  was  very  sad  to  watch 
folks  suffer  needlessly  when  a 
little  competence  would  have 
gone  a  long  way.”  For  several 
weeks  after  Katrina,  a  family 
from  the  Big  Easy  lived  with  the 
Luckovichs  (the  cartoonist  and 
lesk  children). 

Whether  the  news  is  about  a 
hurricane,  war,  or  other  topics,  the  car¬ 
toonist  keeps  up  with  it  by  reading  media 
outlets  such  as  the  Journal-Constitution 
and  The  New  York  Times,  Slate.com  and 
Salon.com,  and  the  Americablog,  Daily 
Kos,  and  Talking  Points  Memo  blogs. 

Luckovich  launched  his  own  blog  in 
October.  For  more  on  that  and  other 
blogs  by  syndicated  creators,  see  the 
story  in  this  issue  on  page  51.  11 
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High  school  confidential  i 

-  effects  on  the  school.  had  lied  to  the  I 


How  ‘Eagle  Eye’  reporters 
won  an  award  for  courage 


When  the  special  section  uncovered  dis¬ 
crepancies  in  Rashidi’s  claims  and  high¬ 
lighted  how  poorly  the  cash-strapped 
district  could  afford  the  superfluous  pro¬ 
gram,  members  of  the  school  board  and 
community  came  after  the  newspaper  staff 
At  the  next  board  meeting  —  where  the 
Eagle  Eye  ironically  was  recognized  for 
winning  journalism  awards  —  Rashidi 
spent  most  of  his  time  defending  himself 
and  attacking  the  paper.  Gentry  recalls  that 
people  at  the  meeting  suggested  removing 


school  board,  |  ' 

Gentry  had  a  mo-  I  ,,  ^ 

ment  of  doubt.  j 

“It  occurred  *■?« 

to  me  that  I  held  ^ 
his  livelihood  in  my  hands,”  Gentry  says. 

The  story  would  jeopardize  Richtsmeier’s 
livelihood  too,  as  she  frankly  told  Gentry 
and  Kroh  before  urging  them  to  run  the 
pack^e  anyway. 

“I  tried  to  remind  them  that,  as  journal¬ 
ists,  one  role  they  had  was  to  be  a  watchdog 
for  the  public  —  a  role  most  journalists  took 
very  seriously,”  Richtsmeier  says.  “If  there 
ever  was  a  hill  to  die  on,  this  would  be  it, 
as  far  as  I  was  concerned.” 

Richtsmeier  left  DeSoto  following  the 
JAMS  controversy,  citing  ongoing  attempts 
by  the  school  board  to  restrict  the  Eagle 
Eye’s  press  rights.  She  now  serves  as 
publication  adviser  and  journalism  teacher 
at  nearby  Midlothian  High  School,  where 
her  new  student  stafp  put  out  its  first  paper 
on  Oct.  21. 

While  Richtsmeier  laments  that  her 
room  at  DeSoto  no  longer  is  a  “place  to 
come  back  to”  for  the  students  she  taught 
there  for  15  years.  Gentry  is  glad  she  has 
gone  somewhere  she  is  better  appreciated. 
“Really  the  reason  she’s  winning  the  teacher 
award ...  is  because  she  was  such  an  inspi¬ 
ration  and  role  model  to  us,”  Gentry  ex¬ 
plains.  “And  because  she’s  the  one  who  took 
a  lot  of  the  flak.”  11 


BY  MIKI  JOHNSON 

The  Eagle  Eye  newspaper  ran  a 
package  in  November  2004  reveal¬ 
ing  balf-truths,  misrepresentation 
of  statistics,  and  funding  misuse  at  DeSoto 
High  School  in  suburban  Dallas.  In  the 
midst  of  heated  attacks  from  the  board  and 
community,  the  concerns  raised  by  these 
stories  and  follow-ups  helped  per-  -n 
suade  the  DeSoto  school  board  to 
kill  an  ill-advised  $700,000  pro- 
gram.  It’s  a  story  that  should  give  1 

hope  to  those  lamenting  the  death  tSsS 
of  hard-nosed  investigative  jour-  If 

nalism  —  especially  since  the 
Eagle  Eye  is  the  DeSoto  High  |"g 

School’s  own  student-run  paper.  -J  K 
The  four  students  who  con-  ^ 

tributed  to  the  initial  package  and 
their  faculty  advisor  received  the 
2005  Courage  in  Student  Journal- 
ism  Awards  in  mid-November  at  a 
ceremony  in  Chicago.  Editor  Eric  * 

Gentry  and  advisor  Carol  Richtsmeier  ac¬ 
cepted  the  two  $5,000  awards,  given  by 
the  Newseum,  the  Student  Press  Law  Cen¬ 
ter,  and  the  National  Scholastic  Press  Asso¬ 
ciation  to  middle  and  high  school 
journalists  and  advisors  who  defend  and 
advance  press  freedom  against  difficult 
challenges. 

The  saga  began  in  November  2004  when 
the  DeSoto  school  board  approved  $65,000 
for  an  assessment  of  gang-related  activity  at 
the  school  by  Project  JAMS  (Just  Another 
Means  of  Success).  Based  on  the  group’s 
findings,  the  board  would  then  consider 
another  $700,000  for  Project  JAMS  to 
remedy  the  problem.  Tbe  newspaper  staff” s 
first  response  to  the  JAMS  proposal  was, 
“What  gang  problem?” 

“The  kids  determined  it  was  a  story  if  we 
had  a  gang  problem  we  didn’t  know  about, 
and  it  was  a  story  if  there  wasn’t  a  prob¬ 
lem,”  Richtsmeier  remembers.  “I  told  them 
to  follow  it  wherever  it  went.” 

Gentry,  along  with  fellow  award  recipi¬ 
ents  Whitney  Basil,  Zack  Kroh,  and 
Jeremy  Willis,  assembled  a  package  for 
Page  One  and  a  pull-out  section  investi¬ 
gating  claims  by  Project  JAMS  founder 
Amon  Rashidi  and  the  program’s  possible 


Roy  Productions  created  custom-made 
programs  for  both  newspapers,  at  the  time 
both  owned  by  Knight  Ridder  (the  Democ¬ 
rat  has  since  been  sold  to  Gannett). 

The  format  features  two  hosts,  a  man 
and  a  woman,  who  reel  in  would-be  sub¬ 
scribers  with  offers  —  a  coupon  book  worth 
$400  in  value!  A  three-day  stay  at  any 
Marriott  Hotel!  —  and  pithy  bon  mots.  On 
the  advantages  of  home  delivery,  the  host¬ 
ess  gushes,  “Whoa!  6  a.m.  is  plenty  early.” 

There  aire  reader  testimonials:  a  thir¬ 
tysomething  business  owner  who  craves 
information;  an  older  woman  who  loves 
the  editorials;  a  teen  who  fights  her  mom 
on  Sundays  for  Parade.  Her  brother  prefers 


BY  JENNIFER  SABA 

Move  over.  Flavor  Wave  Oven 
and  Torso  Tiger.  Roy  Produc¬ 
tions,  an  offshoot  of  newspaper 
research  firm  Urban  &  Associates,  bas 
whipped  up  30-minute  infomercials  for 
two  Florida  newspapers,  the  Tallahassee 
Democrat  and  The  Bradenton  Herald,  to 
increase  subscriptions. 

Dan  Cotter,  tbe  firm’s  COO,  happened 
upon  the  idea  when  trying  to  figure  out 
new  ways  to  sell  papers.  Since  the  do-not- 
cali  list  went  into  effect  about  three  years 
ago,  publishers  have  been  scrambling  to 
diversify  their  sales  channels.  “If  we  can’t 
call  them,  we’ll  get  them  to  call  us,”  he  says. 
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the  comics,  while  her  father  absconds  to 
the  bathroom  with  the  sports  section. 

The  program  also  features  interviews 
\\ith  publishers,  editors,  and  reporters.  The 
hosts  offer  incentives  to  current  subscribers 
to  get  them  to  convert  to  EZ  Pay. 

Cotter  says  the  infomercials  are  far  more 
informative  than  simple  TV  commercials: 

“A  newspaper  is  such  a  complex  product,  it’s 
hard  to  sum  it  up  in  a  30-second  spot.” 

It  works,  too.  Henry  Haitz,  publisher  of 
the  Herald,  says  it  ran  programs  every 
weekend  for  three  months  starting  in  July. 
The  paper  netted  about  300  new  orders 
and  got  almost  400  conversions  to  EZ  Pay 
(paid  in  full,  at  full  price).  The  paper  still 
relies  on  telemarketing,  where  it  gets  about 
50%  of  its  starts,  but  he’s  happy  with  the 
infomercial’s  results.  “It  has  given  us  really 
good  promotional  value,”  says  Haitz,  adding 
that  he  plans  to  use  the  program  again. 

The  Democrat,  meanwhile,  e.xperienced 
mixed  results  with  its  infomercial.  “We  had 
to  learn  as  we  went  along,”  says  John  Winn 
Miller,  the  former  senior  vice  president  of 
marketing  at  the  Democrat  and  now  pub¬ 
lisher  of  The  Olympian.  One  glitch  involved 
the  fulfillment  houses  contracted  by  the 
newspapers.  The  Democrat  hawked  two  dif¬ 
ferent  offers,  which  meant  people  at  the  call 

P—  — centers  read  from 
different  scripts  — 
more 

C  III  time  than  antici- 

sorting 

out  the  orders. 
Many  callers  also 
didn’t  understand 

|usl  1  VI  mimitrt  l»fl  to  call !  P^y?  which 

Tm.wwiH.Dt'MiliKn  made  customers’ 

- ^  calls  last  as  long 

The  Tallahassee  (Fla.)  as  six  minutes  on 

Democrat  makes  its  .  ■ 

pitch  to  TVviewers  average -twice 

as  long  as  expect¬ 
ed.  In  the  first  weeks  of  the  offer,  the  paper 
had  a  close  rate  of  only  30%. 

Miller  refined  the  scripts  and  offerings 
and  found  that  the  close  rate  went  up  as 
call  times  were  shortened.  Out  of  the  1,288 
inquiries  fielded  during  a  nine-week  run, 
the  paper  gained  528  starts. 

He  discovered  that  the  best  time  to  air 
the  infomercial  was  at  noon  on  weekends, 
and  Miller  believes  the  majority  of  callers 
were  older  women.  Additionally,  both  his 
paper  and  the  Herald  worked  out  air  time 
through  barter  agreements  with  local  TV 
and  cable  stations.  “It  was  wonderfully 
done,”  Miller  says.  “Newspapers  don’t  pro¬ 
mote  themselves  as  much  as  they  should. 
This  was  real  in-your-face,  real  proud.”  @ 


The  Tallahassee  (Fla.) 
Democrat  makes  its 
pitch  to  TV  viewers 


Photo  of  the  Month 


SHARON  GEKOSKI-KIMMEL 

THE  PHILADELPHIA  INQUIRER,  NOV.  7 


SINCE  ORANGUTANS  —  THE  MOST  HUMAN  OF  THE  GREAT 

apes  —  share  97%  of  our  DNA,  it  is  not  surprising  that 
one  of  their  palms  (left)  is  nearly  identical  to  one  of  ours 
(right).  Still,  it  is  striking  to  see  it  in  picture  form,  here  in  a 
photo  take  at  the  Orangutan  Care  Center  and  Quarantine  in 
central  Borneo.  But  scientists  warn  that  our  hairy  cousins  will 
become  extinct  in  the  wild  in  five  to  10  years.  —  Greg  Mitchell 

From  TV  to  RV:  Promotion  gets  ‘real’ 


BY  MARK  FITZGERALD 

Three  Community  Newspaper 

Holdings  Inc.  (CNHI)  newspapers 
in  Indiana  spiked  single-copy  sales 
and  ad  revenue  this 
fall  by  moving  seven 
readers  into  an  RV 
camper  for  an  eight- 
day  contest  that 
borrowed  from  the 
TV  shows  Big  Brother 
and  Suruivar.  Contestants  wolf  do 

The  Reality  RV  Challenge,  sponsored  by 
the  Greensburg  Daily  News,  the  Rushville 
Republican,  and  The  Herald-Tribune, 
a  weekly  in  Batesville,  kept  contestants 
cooped  up  in  the  camper  without  access 


Contestants  wolf  down  dogs  to  win  camper 


to  telephones,  visitors,  or  showers.  To  win 
the  grand  prize  of  the  camper,  contestants 
faced  trivia  quizzes  and  a  hot  dog-eating 
contest,  among  other  challenges. 

Each  day,  more 
than  1,000  readers 
cast  ballots  printed 
in  the  two  evening 
papers  (combined 
'  ^  circulation  of  about 

9,250)  to  keep  their 
dogs  to  win  camper  favorites  in  the  con¬ 
test.  Votes  had  to  be  in  by  9  a.m.,  and  at 
11:30  a,m.  the  papers  kicked  one  contestant 
out  in  an  “eviction  ceremony.”  Regional  ad 
director  Laura  Welborn  said  the  promo 
generated  about  $10,000  in  ad  revenue.  0 
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Classifieds,  curious  and  curiouser 


information.  By  the  Civil  War  era,  classi¬ 
fieds  had  moved  to  the  front  pages,  ex¬ 
panded  to  several  pages,  and  proved 
extremely  lucrative.  During  waves  of  immi¬ 
gration  to  the  United  States,  especially 
during  Ireland’s  potato  famine  between 
1845  and  1855,  immigrants  would  spend 
the  meager  change  they  carried  with  them 
on  ads  to  find  family  members  already 
established  in  the  new  country. 


progressive  papers  like  the  Village  Voice 
during  the  1960s  and  ’70s  further  reflect¬ 
ed  shifting  ideas  of  desirable  partners. 

And  whereas  personal  ads  originally 
emphasized  anonymity,  such  as  those  with 
“a  view  to  matrimony”  that  flourished  in 
papers  from  Colonial  times  to  the  mid- 
19th  century,  Bader  thinks  this  form  of 
advertising  is  no  longer  something  to  be 
kept  a  secret.  “It’s  becoming  a  normal  tool 


BYMIKI  JOHNSON 

As  Sara  Bader  reminds  us  in 
her  new  book.  Strange  Red  Cow, 
And  Other  Curious  Classified  Ads 
from  the  Past,  newspapers  have  been  the  in¬ 
formation  clearinghouse  of  choice  for  most 
of  America’s  history  —  and  much  of  that 
time  can  be  unexpectedly  illuminated  by  a 
survey  of  classified  ads.  A  related  story,  of 
newspaper’s  changing  place  in  our  everyday 
lives,  also  emerges  from  within  Bader’s  se¬ 
lective  survey  of  classified  ads  from  Ameri¬ 
ca’s  first  paper,  in  1704,  to  online  services 
like  Craigslist  and  ISawYou.com. 

While  researching  the  Declara¬ 
tion  of  Independence,  Bader  came  j 
across  a  classified  ad  for  an  errant 
“strange  red  cow.”  When  brought  to 
mind  years  later,  it  drove  her  to  the  ( 
library  on  weekends  to  see  if  she  1 
could  ferret  out  other  idiosyncratic  | 
ads.  She  soon  discovered  that  the  | 
cow  example  “was  one  of  millions  j 
of  amazing  ads  out  there,”  says 
Bader,  35.  “I  could  spend  the  rest  of 
my  life,  literally,  looking  for  ads 
and  never  even  scratch  the  surface. 

Utilizing  skills  honed  as  a  free¬ 
lance  researcher  and  associate  producer 
for  A&E  and  The  History  Channel,  Bader 
soon  found  herself  neck-deep  in  alternately 
fascinating  and  quirky  classifieds.  So  as  not 
to  drown  in  their  sheer  volume,  she  limited 
her  search  to  the  New  York  area  (she  lives 
in  Long  Island)  and  a  few  historical  mo¬ 
ments.  The  tome  is  organized  by  themes: 
Lost  and  Found,  The  Runaway  Slave 
Notice,  Information  Wanted,  Personals, 
Help  Wanted,  and  Swap. 

In  each  section  of  the  book,  published  by 
Clarkson  &  Potter,  Bader  unpacks  classi¬ 
fieds’  historical  context  and  highlights  fa¬ 
mous  moments  in  ads,  such  as  rewards  for 
an  eyewitness  to  Lincoln’s  assassination 
and  the  original  posting  for  4-year-old 
Charley  Ross,  America’s  first  high-profile 
kidnapping  in  July  1874. 

Bader  reveals  that  readers  did  not  im¬ 
mediately  view  papers  as  a  worthwhile 
place  to  advertise.  But  once  they  caught  on, 
classifieds  became  a  huge  source  of  news¬ 
paper  revenue  and  people’s  first  choice  for 


A  M  E  to  my  plantaiion,  in  Springfield  townihip,  Phila« 


\j  dclpMa  county,  new  Flour^towa,  the  26th  cf  March  17761 
,A  STRANGE  RED  COW.  The  owner  may  hive  hit 
again,  on  proving  hi^j^ro^rty,  vA  charges. 

Uittn* 


to  find  a  mate,”  she  declares. 

Personals  reprinted  in  her  book  reveal 
the  changing  times.  Here’s  one  from  the 
July  17, 1867,  New  York  Herald-.  "Niblo’s, 
Monday  Evening,  occupied  adjoining 
seats  in  parquet;  repeated  pressure  of  arm 
and  foot,  and  hands  met  when  separating. 
If  agreeable,  address  Bruno,  Box  211 
Herald  office^ 

From  the  Dec.  28,  2001,  www.ISawYou. 
com:  “/  was  getting  searched  next  to  the 
holding  cell  for  men,  when  there  walked 
a  line  of  women  by.  You  were  barefoot, 
looked  angry,  and  I  can't  stop  thinking 
about  you”  And  from  the  July  9,  2002 
Village  Voice:  “Sneaker  Trampling  — 
Generous  SWM  seeks female  to  trample 
or  kick  me  xmth  clean  sneakers? 

Now  that  online  posting  services  have 
created  a  free  venue  for  classifieds,  those 
placing  ads  face  a  whole  new  set  of  prob¬ 
lems.  In  the  aftermath  of  hurricane  Katri¬ 
na,  hundreds  of  Web  sites  were  created  to 
aid  survivors.  This  demonstrates  how  clas¬ 
sifieds’  effectiveness  has  been  constrained 
by  their  decentralization,  but  also  how 
much  faith  people  place  in  their  usefulness. 

Online  ads  present  another  problem, 
one  most  disturbing  to  an  archive  snoop 
like  Bader:  They  aren’t  being  preserved 
anywhere.  The  same  quality  that  intrigues 
her  about  these  texts  —  their  ephemeral 
pertinence  —  also  puts  them  in  danger 
of  being  permanently  lost,  sometimes  on 
a  subway  seat  somewhere.  i 


Author  Sara  Bader  and  her  collection  of  odd  classifieds 

“That  was  a  really  good  way  to  spend 
your  money,”  Bader  explains.  “There  was  a 
huge  dependence  on  these  columns ...  it 
was  a  place  everybody  raced  to  for  informa¬ 
tion.”  Although  Bader  did  not  keep  notes  on 
ad  prices  or  the  dollar’s  buying  power,  she 
says  that  judging  from  wages  listed  for 
19th-century  railroad  workers,  an  ad  at  that 
time  cost  about  a  day’s  hard  labor. 

As  immigration  increased,  those  placing 
ads  could  target  an  ever  more  precise  mar¬ 
ket.  Niche  papers  (like  the  Irish-Ameri- 
can-focused  Boston  Pilot)  flourished,  as 
well  as  black  and  Native  American  papiers. 
Black  papers  were  especially  popular 
locations  for  post-emancipation  ads  at¬ 
tempting  to  reunite  families  splintered 
by  slavery. 

Classified  ads  also  provide  personalized 
glimpses  into  larger  cultural  shifts.  For 
example,  Bader  was  surprised  to  discover 
some  of  the  finst  homosexual  personal  ads 
in  New  Jersey’s  Hobby  Directory  from 
1946.  A  resurgence  of  personal  ads  in 
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50  years  on,  voices 
of  bus  boycott  heard 


Alabama  paper  shows,  on  Web 
and  in  orint,  that  it  was  far 
more  than  Rosa  Parks 

BY  MIKI  JOHNSON 

Staffers  at  the  Montgomery 
(Mbl)  Advertiser  are  quick  to  em¬ 
phasize  how  important  coordination 
and  teamwork  were  to  the  1955  boycotts 
that  put  Martin  Luther  King  Jr.  and  the 
civil  rights  movement  on  the  map.  Perhaps 
that’s  because  they’ve  learned  the  same 
lesson  while  organizing  the  paper’s  slew  of 
special  projects  commemorating  the  boy¬ 
cott’s  half-century  anniversary  this  month. 

The  48,097-circulation  .(Idt’CTtiser 
(57,223  Sundays)  launched  a  Web  site  this 
fall  designed  as  a  public  resource  about  the 
boycotts.  The  site,  at  www.montgomery- 
boycott.com,  includes  about  500  articles 
from  that  time,  video  interviews  with  some 
involved,  photo  galleries,  a  timeline,  and 
a  historical  overview. 

For  Dec.  1  —  50  years  to  the  day  since 
Rosa  Parks  was  arrested  for  refusing  to  give 
up  her  bus  seat  to  a  white 
rider  —  the  paper’s  plans 
included  a  56-page  insert 
complementing  and 
fleshing  out  much  of  the 
online  material.  The 
paper  also  is  oATering  a 
book.  They  Walked  to 
Freedom,  recounting  the 
boycotts  from  the  per¬ 
spective  of  the  Montgomery  Advertiser, 
and  a  teacher’s  guide. 

In  Rosa  Parks’  hometown,  where  her 
death  on  Oct.  24  was  front-page  news  for 
nearly  a  week,  reminders  are  everywhere 
of  the  381-day  boycotts  that  finally  won 
blacks  the  right  to  ride  unsegregated  buses. 
“They  still  talk  about  it  today  as  if  it  hap¬ 
pened  yesterday,  the  excitement  in  their 
voices,  the  pride  in  their  eyes,”  lead  reporter 
Jannelle  McGrew  says. 

No  wonder  Wanda  Lloyd  and  members 
of  the  task  force  she  headed  to  coordinate 
the  paper’s  anniversary  project  decided 
from  the  outset  they  had  to  think  of  their 
audience  as  participants,  not  just  con- 


I’lO’Ll.C'OMMl'NriY. 

THE  MOVEMENT... 

that  changed  the  world. 


sumers.  This  is  evident  even  in  the  name 
of  the  insert,  “Voices  of  the  Boycott,”  which 
is  anchored  by  interviews  with  people  who 
made  the  efibrt  possible,  both  on  a  large 
and  small  scale. 

When  the  task  force  was  created  about 
a  year  ago,  the  staffers  first  educated  them¬ 
selves  about  the  boycott.  After  compiling  a 
list  of  “must-have”  interviews,  the  paper  ad¬ 
vertised  for  people  with  stories  to  tell.  Faced 
with  few  whites  coming  forward,  Lloyd  en¬ 
treated  readers  of  her  column  for  anecdotes 
from  both  sides  of  the  color  line. 

Although  Uoyd  says  she  would  been 
happy  for  the  “balance”  more  whites’  stories 
would  have  provided,  she  understands  that 


the  same  reasons  people  hid  their  involve¬ 
ment  50  years  ago  still  hold  sway  today. 

“We  want  to  help  readers  understand 
where  we  are  now  in  terms  of  black-white 
relations,”  said  Uoyd,  the  Advertiser’s  exec¬ 
utive  editor,  about  stories  both  in  and  out¬ 
side  the  special  section.  Montgomery  today 
is  split  about  evenly  between  blacks  and 
whites,  with  the  paper’s  readership  at  42% 
minority,  Uoyd  says. 

As  work  began  on  the  book,  another 
problem  surfaced:  The  paper  possessed 
only  a  few  images  of  the  boycott.  TVoy 
University’s  Rosa  Parks  Ubrary  helped 
fill  in  a  few  gaps,  as  did  the  paper’s  multi- 
media  philosophy.  A  video  crew  from  the 


At  left,  an  image  of  Rosa  Parks  greets  visi¬ 
tors  to  the  Advertiser’s  Web  site.  Above, 
the  cover  of  the  paper’s  forthcoming  tome. 

paper  filmed  interviews  for  the  Web  site, 
and  Ken  Hare,  the  Advertiser’s  editorial 
page  editor  and  a  lead  organizer  of  the  book 
project,  captured  participants’  ephemera 
with  a  portable  scanner. 

Hare  says  the  primary  goal  was  to  find 
some  of  the  images  from  boycott  partici¬ 
pants  that  are  getting  lost:  “We  are  trying 
to  capture  some  of  the  memories  of  those 
people  who  are  still  alive.” 

Opening  up  archived  stories  to  the  public 
also  could  potentially  draw  some  hard  looks 
from  a  more  “politically  correct”  contempo¬ 
rary  audience,  but  Hare  points  out  that  the 
editorial  page  during  the  boycotts  did  call 
for  a  compromise  and  Uoyd  calls  the  old 
stories  “straightforward.” 

At  the  time,  the  Advertiser 
also  ran  a  “Negro  News” 
page,  reported  largely  by 
Inez  Baskin,  who  still  lives 
in  Montgomery  and  was 
interviewed  for  the  special 
section.  Baskin  started  out  as  a  typist  and, 
following  her  coverage  of  her  town’s  unrest, 
became  a  stringer  for  Jet  magazine  and,  by 
extension,  for  the  American  Negro  Press 
wire  service. 

Fifty  years  hence,  not  only  has  the  paper’s 
language  changed,  but  also  its  format. 
During  local  mourning  for  Parks,  the 
Advertiser’s  print  and  online  material  refer¬ 
enced  back  and  forth,  driving  traffic  and 
readership.  Uoyd  promised  that  model 
would  be  followed  again  in  this  project. 

“I  look  at  this  whole  thing  as  we  are 
recording  history  again,”  Uoyd  says.  “And 
no  one  is  better  positioned  to  record  history 
again  because  we  did  it  the  first  time.”  11 


—  WANDA  LLOYD 
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John  Barrows,  editor 
and  publisher  of  The 
Dillon  (Mont.)  Tribune, 
has  been  named  execu¬ 
tive  director  of  the 
Montana  Newspaper 
Association. 


a  trio  of  Online  News 
Association  awards  in 
October  in  the  categories 
of  general  excellence, 
breaking  news,  and  out-' 
standing  use  of  multiple 
media  for  large  sites. 


honors  in  its  division  in 
the  E.H.  Shaffer  Awards. 
The  New  Mexican  also 
won  21  other  awards 
for  writing,  advertising, 
and  photography. 
rsTYTimes.coni  nabbed 


The  University  of  Flori¬ 
da’s  Da\id  Carlson  has 
been  installed  as  presi¬ 
dent  of  the  Society  of 
Professional  Journalists. 


During  the  New  Mexico 
Press  As.sociation’s  fall 
convention.  The  Santa 
Fe  New  Mexican  took 
general-excellence 


ARIZONA 

Jim  Gold  has  been  named  editor  of  the 
Scottsdale  Republic.  He  has  been  night 
news  editor  of  The  Arizona  Republic  since 
2004  and  served  as  the  top  editor  at 
The  Record  in  Stockton,  Calif 


C  A  1. 1  F  O  R  N  I  A 
Bo  Poertner  has  been  named  managing 
editor  of  The  Lompoc  Record.  For  the  past 
year,  Poertner  has  served  as  the  Records 
city  editor. 


BY  SHAWN  MOYNIHAN 
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VIRGINIA 

Glenn  Proctor 

Glenn  Proctor  has  been  appointed  exec¬ 
utive  editor  of  the  Richmond  (Va.)  Times- 
Dispatch.  Proctor  most  recently  was  an 
associate  editor  at  The  Star-Ledger  in 
Newark,  N.Ji,  where  he  also  served  as 
assistant  managing  editor/local 
and  city  editor.  In  addition,  he  oversaw 
training  and  recruitment.  Proctor  spent 
10  years  at  the  Akron  (Ohio)  Beacon  Journal  as  a  reporter,  a 
weekend  and  night  city  editor,  and  was  a  member  of  the  team 
that  won  the  Beacon  JoumaTs  1987  Pulitzer  Prize.  Proctor  also 
has  served  as  a  Pulitzer  juror.  He  replaces  William  H.  Millsaps  Jr. 


Lelani  Bluner  has  been  appointed  vice 
president  of  marketing  for  Freedom 
Orange  County  Information  in  Santa 
Ana,  Calif  Bluner  is  promoted  from 
director  of  marketing  and  promotions. 
Amy  Wallace  has  been  named  to  the  newly 
created  position  of  senior  editor  for 
entertainment  and  technology  at  the  Los 
Angeles  Times.  In  addition,  she  will  serve 
as  deputy  business  editor.  Wallace  has 
served  as  deputy  entertainment  editor 
since  2004.  Aaron  Curtiss  has  been  named 
deputy  editor/technology.  Curtiss  has 
overseen  the  newspaper’s  technology 
coverage  since  2002.  Jim  Bates  has  been 
named  deputy  editor/entertainment. 
Bates  has  been  an  assistant  business 
editor  since  2004. 


news 


Dominique  Shwe  has  been  promoted  to 
advertising  director  at  The  Desert  Sun  in 
Palm  Springs.  She  replaces  Michelle  Krans, 
who  in  September  was  named  publisher 
of  the  Desert  Sun,  a  position  most  recently 
held  by  Robert  J.  Dickey. 


James  Lee  has  been  named  sports  editor 
of  the  Daily  Pilot  in  Costa  Mesa.  Lee 
has  served  as  features  editor  since  2004. 


Elder  has  covered  business,  education, 
and  general  assignments  for  The  Galve¬ 
ston  County  (Texas)  Daily  News  and  the 
Corpus  Christi  (Texas)  Caller  Times  since 
2000.  She  succeeds  Andy  Smith. 


Len  La  Barth  has  been  named  to  the  newly 
created  position  of  media  editor  at  the 
Santa  Cruz  Sentinel.  He  joined  the  Sen¬ 
tinel  in  1999  as  copy  desk  chief,  and  has 
served  as  city  editor.  Kurtis  Alexander  has 
been  appointed  city  editor.  For  the  past 
year,  Alexander  has  served  as  Pajaro 
Valley  editor  of  the  Sentinel  and  opened 
the  newspaper’s  Watsonville  bureau.  Julie 
Copeland  replaces  Alexander  as  Pajaro 
Valley  editor  in  Watsonville.  Copeland 
has  worked  on  the  city  desk. 


CALIFORNIA 

Gail  Powell- 

has  been  named 

bune  in  South  Lake  Tahoe.  She 
most  recently  served  as  region¬ 
al  advertising  director  of  the 
Sierra  Nevada  Media  Group. 


Michael  Smith  has  been  named  editor  of 
the  Steamboat  Pilot  &  Today  in  Steam¬ 
boat  Springs.  He  previously  served  as 
associate  editor  of  The  Galveston  County 
(Texas)  Daily  News.  Smith  will  succeed 
Scott  Stanford. 


CONNECTICUT 
Ralph  Tomaselli  has  been  promoted  to 
managing  editor  of  the  Record-Journal 
in  Meriden.  Tomaselli  has  served  as 
associate  editor  for  the  past  two  years. 
Frank  Malicki  has  been  promoted  to  press 
manager  at  the  New  Haven  Register.  He 


COLORADO 

Laura  Elder  is  the  new  manager  of  news¬ 
room  operations  at  the  Craig  Daily  Press. 
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J.  Edward  Murray 

90,  Died  Nov.  2 

FORMER  PUBLISHER.  THE  DAILY  CAMERA,  BOULDER,  COLO. 


Above  all,  Boulder,  Colo.,  Daily  Camera 
Publisher  J.  Edward  Murray  believed  in  the 
public’s  right  to  know. 

Murray,  who  spent  38  years  in  the  newspaper  i 
business,  went  to  work  for  the  Detroit  Free  Press  in 
1971  and  became  its  associate  editor.  Five  years  later 
he  was  appointed  president  and  publisher  of  the 
Daily  Camera  —  at  the  time  owned  by  Knight  Kid¬ 
der  —  and  beseeched  the  company  to  devote  more 
space  to  national  and  international  news.  He  got  it, 
and  continued  to  wTite  a  regular  column  until  his  retirement  in  1982. 

Raised  in  a  sod  house  on  a  cattle  ranch  near  Buffalo,  S.D.,  Murray  later  graduat¬ 
ed  from  the  University  of  Nebraska  and  worked  as  a  police  reporter  in  Chicago 
from  1938  to  1948.  He  then  served  as  a  United  Press  International  war  and  foreign 
correspondent  in  Paris,  London,  and  Rome.  He  was  managing  editor  of  the  Los 
Angeles  Mirror  from  1948  to  I960  and  served  as  managing  editor  of  The 
Arizona  Republic  between  i960  and  1971-  Murray  served  as  president  of  the 
Associated  Press  Managing  Editors  Association  in  196I  and  was  appointed  presi¬ 
dent  of  the  American  Society  of  Newspaper  Editors  more  than  a  decade  later. 

In  1969  Murray  received  the  John  Peter  Zenger  Award  for  service  to  freedom 
of  the  press,  and  in  1996  he  was  one  of  24  press-freedom  crusaders  inducted  into 
the  National  Freedom  of  Information  Act  Hall  of  Fame. 


has  been  assistant  to  the  press  manager 
for  18  years.  Ken  Howley  has  been  promot¬ 
ed  to  assistant  to  the  press  manager,  from 
press  operator.  Bob  Suraci  is  the  Register’s 
new  night  press  supervisor,  a  promotion 
from  lead  pressman.  Ramon  Garcia  has 
been  promoted  to  night  press  supervisor, 
from  press  operator.  Kenyatta  Byrd  is  the 
new  lead  press  operator  on  the  day  shift,  a 
promotion  from  press  operator.  Ken  Harris 
is  promoted  to  lead  press  operator  on  the 
night  shift,  from  press  operator  on  the 
day  shift.  Harry  Frielander  has  been  named 
machinist’s  supervisor.  Frielander  was  a 
lead  machinist  for  the  Register  and  was  a 
machinist  for  The  Hartford  Courant. 


!  DISTRICT  OF  COLUMBIA 
David  Fletcher  has  been  named  director 
of  classified  advertising  for  The  Washing¬ 
ton  Examiner.  Fletcher  has  served  as 
metro  advertising  director  for  Detroit 
Newspapers  for  the  past  two  years.  Sheryl 
Oliver  has  been  appointed  director  of 
retail  advertising.  Most  recently  she 
worked  as  a  sales  and  marketing  account 
executive  with  television  station  WJLA 
after  14  years  with  The  Washington  Post. 

FLORIDA 

Kathie  Stewart  has  been  appointed  circula¬ 
tion  director  of  the  Citrus  County  Chroni- 
\  cle  in  Crystal  River.  Stewart  has  served 


most  experienced  executive 
recruiting  tirm  in  the  newspaper  industry 

^ore  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 


as  leader  of  Citrus  Publishing  Inc.’s 
advertising  services  team  since  2001. 

GEORGIA 

Will  Hammock  has  been  promoted  to  sports 
editor  at  the  Gwinnett  Daily  Post  in 
Gwinnett  County.  He  most  recently 
served  as  assistant  sports  editor. 

1 1,  L  I  N  O  I  S 

Linda  Lindus  has  been  promoted  from 
group  publisher  to  vice  president/pub¬ 
lishing  for  Lee  Enterprises  Inc.  Lindus, 
who  has  been  publisher  of  The  Panto¬ 
graph  in  Bloomington,  Ill.,  for  the  past 
five  years,  will  continue  to  oversee  pub¬ 
lishing  operations  in  Bloomington, 
Decatur,  Mattoon  and  Charleston,  Ill. 

She  also  will  be  responsible  for  papers  in 
Auburn,  N.Y.;  Carlisle,  Pa.:  Orangeburg, 
S.C.;  and  Maysville,  Ky. 

INDIANA 

Stove  Kozarovich  has  been  named  executive 
editor  of  The  New  Albany  Tribune  and 
The  Jeffersonville  Evening  News.  Most 
recently  Kozarovich  was  managing  editor 
of  Greater  Niagara  Newspapers  in  west¬ 
ern  New  York. 

Todd  F.  Schurz  has  been  appointed  presi¬ 
dent  of  Schurz  Communications  Inc., 
owner  of  newspapers  and  broadcast 
stations  in  Pennsylvania  and  eight  other 
states.  Schurz,  who  also  will  serve  as  chief 
operating  officer,  most  recently  served 
as  the  company’s  vice  president  of  tech- 
nolog>’  and  business  development.  He 
succeeds  his  uncle,  Franklin  D.  Schurz  Jr., 
who  becomes  chairman  of  the  board  and 
chief  executive.  He  has  served  as  the  com¬ 
pany’s  president  and  director  for  23  years. 

I  O  WA 

Julie  Bechtel  has  been  appointed  publisher 
of  the  Quad-City  Times  in  Davenport. 


Steve 
St.  Amand 

has  been  named 
managing  editor 
of  The  Canby 
Herald.  Previously,  he  was 
editor  of  the  Molalla  Pioneer. 
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Bechtel  has  served  as  publisher  of  The 
Bismarck  (N.D.)  Tribune  since  2002. 

KANSAS 

Jill  Erickson  Knowles  has  joined  The 
Wichita  Eagle  as  a  copy  editor.  Previously, 
Knowles  was  a  wire  editor  at  The  Courier 
in  Waterloo-Cedar  Falls,  Iowa. 

MASSACHUSETTS 
John  Egerman  has  been  named  sports 
editor  at  The  Standard-Times  in  New 
Bedford.  Egerman  was  sports  copy  chief 
and  lead  designer  at  The  Intelligencer 
in  Doylestown,  Pa. 

Howard  Manly  has  been  appointed  execu¬ 
tive  editor  of  The  Bay  State  Banner  in 
Boston.  Manly,  president  of  the  Boston 
Association  of  Black  Journalists,  most 
recently  worked  as  a  columnist  for  the 
Boston  Herald. 

MISSISSIPPI 
Doug  Barber  has  been  promoted  to  sports 
editor  at  The  Sun  Herald  in  Biloxi.  Bar¬ 
ber,  a  longtime  sportswriter  for  the  paper, 
has  served  as  interim  sports  editor  since 
late  March.  He  succeeds  Ross  Reily,  who 
left  to  become  executive  editor  of  the 
Delta  Democrat  Times  in  Greenville,  Miss. 

NEW  YORK 

Vera  Haller  has  been  named  editor-in  chief 
of  amNewYork  and  am-NewYork.com. 
Haller  most  recently  was  senior  news 
manager  and  editor  ofNYNewsday.com. 

Mark  Adkins  has  been  named  senior  vice 
president  of  advertising  for  Hearst  News¬ 
papers.  Adkins  most  recently  worked  in 
Gannett’s  newspaper  division,  in  which  he 
served  as  vice  president  of  advertising. 

James  A.  Moss,  president/publisher  of  the 
Times  Herald-Record  in  Middletovm, 

N.Y.,  has  been  appointed  the  newspaper’s 


Best 


-  RHODE  ISLAND 

Timothy  S. 
Murphy 

has  been  named 
city  editor  of 
The  Providence 
Journal.  He  is  promoted  from 
assistant  managing  editor. 


Lori 
Figurski 

has  been  named 
publisher  of  The 
Times  Leader 
in  Martins  Ferry.  She  most  re¬ 
cently  was  advertising  director 
of  The  Intelligencer  and  Wheel¬ 
ing  (W.Va.)  News-Register. 


chairman  and  will  also  become  chief  fran¬ 
chise  development  officer  for  Ottaway 
NewspHpers.  JOO  Vandorhoof,  the  Herald- 
Records  vice  president  and  GM,  replaces 
Moss  as  president  and  publisher. 

NORTH  DAKOTA 
Brian  Kroshus  has  been  named  publisher  of 
The  Bismarck  Tribune.  Kroshus  previous¬ 
ly  served  as  a  circulation  manager  at  the 
Tribune,  and  has  headed  Lee’s  network 
of  agricultural  publications  since  2003. 

OHIO 

Alex  Marshall  has  been  appointed  publisher 
of  the  Steubenville  Herald-Star  and  The 
Weirton  (W.Va.)  Daily  Times.  Marshall 
has  served  as  publisher  of  The  Times 
Leader  in  Martins  Ferry  for  18  years. 

He  succeeds  Craig  Bartoldson,  who  has 
been  named  publisher  of  The  Journal 
m  Martinsburg,  W.Va. 

PENNSYLVANIA 
Marv  Adams  has  been  named  editor  of  the 
Sunday  News  in  Lancaster  County,  Pa. 
Adams  has  been  news  editor  since  1984. 
He  succeeds  Dave  Hennigan,  who  has  re¬ 
tired.  Barbara  Hough  Roda  succeeds  Adams 
as  news  editor;  she  previously  served  as 
Living  editor.  Gil  Smart  has  been  appoint¬ 
ed  associate  editor,  a  promotion  from 
assistant  news  editor. 

RHODE  ISLAND 
Susan  H.  Areson  has  been  named  metro 
managing  editor  of  The  Providence  Jour¬ 
nal.  She  joined  the  newspaper  in  1986 
and  has  served  in  such  positions  as  city 
editor  and  West  Bay  regional  editor. 

Frank  Carini  has  been  named  city  editor 
of  The  Newport  Daily  News.  Carini  has 
served  as  assistant  editor  of  North  Shore 
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Sunday  in  Beverly,  Mass.,  and  served  as 
sports  editor  for  The  Cincinnati  Post. 

SOUTH  CAROLINA 
Sally  Mahan  has  been  named  managing 
editor  of  The  Island  Packet  in  Hilton 
Head  Island.  Mahan  previously  served  as 
assistant  metro  editor  of  the  Detroit  Free 
Press.  She  replaces  Janet  Smith,  who  has 
been  named  editorial  page  editor. 

TENNESSEE 

Judy  Scantland  has  been  named  publisher 
of  The  Macon  County  Times  in  Lafayette. 
Scantland,  who  has  worked  for  The  Ten¬ 
nessean  in  Nashville  and  The  Daily  News 
Journal  in  Murfreesboro,  replaces  Truett 
Langston,  who  has  retired. 

Joseph  Pepe  has  been  appointed  president 
and  publisher  of  The  Commercial  Appeal 
in  Memphis.  Since  2000,  Pepe  has  served 
as  president  of  Suburban  Journals  of  St. 
Louis,  a  group  of  38  weekly  newspapers 
and  three  niche  magazines. 

John  Gullion  has  been  named  managing  ed¬ 
itor  of  tbe  Citizen  Tribune  of  Morristown. 
Previously,  Gullion  served  as  managing 
editor  of  The  Selma  (Ala.)  Times-Joumal.  ^ 

UTAH 

Shauna  Lund  has  been  named  Davis  Coun¬ 
ty  editor  and  bureau  chief  for  the  Stan¬ 
dard-Examiner  in  Ogden.  Lund  most 
recently  was  one  of  the  newspaper  s  i 

community  editors,  and  has  also  served 
as  a  copy  editor  and  assistant  city  editor,  j 

VIRGINIA 

Martin  Casey  has  been  named  editor  of  The 
Loudoun  Easterner.  Casey  spent  seven 
years  as  editor  of  the  Loudoun  Times-  \ 
Mirror,  and  was  a  Washington  correspon¬ 
dent  for  The  Dallas  Morning  News. 

Dennis  Stonebraker  has  been  appointed 
regional  circulation  director  for  Media  , 

General’s  Tri-Cities/Southwest  Virginia 
Community  Newspaper  Group.  Stone¬ 
braker  previously  was  regional  circulation 
director  at  Media  General’s  community 
newspaper  group  in  Danville,  Va.,  and  I 

Rockingham  County,  N.C.  i 

i 

WESTVIRGINIA 
Norman  W.  “Trip”  Shumate  III  has  been  elect-  i 
ed  vice  president  of  the  Daily  Gazette  Co.  [ 
in  Charleston.  He  will  continue  his  duties 
as  chief  financial  officer  of  the  Charleston  \ 
Gazette  and  Charleston  Newspapers. 


NEWSPEOPLE 


OBITUARIES 


Denis  Gosselin 

67,  Died  Nov.  1 
RETIRED  EDITOR.  CHICAGO 


Denis  Gosselin 
retired  as  associate 
managing  editor  of  the 
Chicago  Tribune  in  1997 
after  more  than  three 
decades  of  ushering 
change  and  solid  writing 
into  its  pages. 

Gosselin,  who  held 
some  19  positions  during 
the  34  years  he  spent  at 
the  Tribune,  came  to 
work  for  the  paper  in 
June  1963  as  a  reporter. 
In  1970,  he  was  tasked 
by  editor  in  chief  Clay¬ 
ton  Kirkpatrick  to  help 
alter  and  broaden  the 
newspaper’s  conserva¬ 
tive  image  into  one  of 
more  universal  appeal. 
He  responded  by 


launching  Sunday 
Perspective,  a  section 
that  brought  a  fresh, 
well-balanced  approach 
to  various  social  and 
political  issues. 

Four  years  later, 
Gosselin  developed  and 
edited  Column  1,  a  front¬ 
page  weekday  feature 
that  delivered  the  stafT s 
best  writing  on  offbeat 
topics.  Its  popularity 
led  to  his  assignment 
to  revamp  the  Tribune’s 
Sunday  edition. 

Bob  Broeg 

87,  Died  Oct.  27 

LONGTIME  SPORTS  EDITOR. 

ST.  LOUIS  POST-DISPATCH 

The  St.  Louis  Post- 
Dispatch’s  Bob 
Broeg  was  one  of  the 
early  inductees  in  the 
writers  wing  of  the 


National  Baseball  Hall 
of  Fame  in  Cooperstown, 
N.Y.,  and  with  good  rea¬ 
son.  The  author  of  20 
sports  books,  Broeg  lived 
and  breathed  the  game. 
His  columns  and  game 
coverage  exhibited  an 
encyclopedic  knowledge 
of  baseball,  but  he  was 
equally  known  for  his 
humor,  his  affable, 
eccentric  personality  — 
and  his  bowties. 

Broeg  joined  the  Post- 
Dispatch  in  1945,  cover¬ 
ing  the  former  St.  Louis 
Browns  (now  the  Balti¬ 
more  Orioles).  He  was 
assigned  to  cover  the 
Cardinals  one  year  later 
and  was  later  named 
sports  editor  in  1958. 

He  was  also  known  for 
giving  Stan  “The  Man” 
Musial  his  nickname. 
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EDITORIAL 

MEUDOmillllllECOIIE 

Retreating  from  growing  niche  audiences  to  focus  on  the 
so-called  ‘core  product’  is  a  doomed  strategy  for  newspapers 


OF  ALL  THE  BAD  NEWS  COMING 
out  of  the  newspaper  industry 
these  days  —  the  wholesale 
dismissal  of  editorial  and  busi¬ 
ness  talent;  the  cratering  of  big-city  daily 
circulation  and  corporate  stock  values;  the 
newsroom  credibility  gap  at  some  of  Ameri¬ 
ca’s  best'  papers;  and  the  materials  cost 
squeeze  on  balance  sheets  —  perhaps  the 
most  dispiriting  came  from  Knight  Ridder 
Inc.’s  San  Jose  (Calif.)  Mercury  News. 

On  Nov.  11,  the  Mercury  News  shut 
down  its  Spanish-language  weekly,  Nuevo 
Mundo,  after  nine  years  of 
publication  and  published 
the  last  issue  of  its  six- 
year-old  Vietnamese- 
language  weekly  Viet 
Mercury,  which  it  sold 
to  local  investors.  Nuevo 
Mundo  yusX.  never  caught 
on  in  a  crowded  Spanish- 
language  market,  while 
Viet  Mercury  was  enor¬ 
mously  popular  but  operated  at  a  far 
higher  cost  than  its  competitors. 

What’s  most  troubling  about  the 
Mercury  News  decision  to  abandon  non- 
English  language  publishing  isn’t  the  finan¬ 
cial  rationale,  but  the  strategic  philosophy. 
“In  this  business  climate  we  need  to  turn 
our  focus  to  the  core  Mercury  News” 
Publisher  George  Riggs  said  at  the  time. 

It’s  hard  to  believe  the  California  daily 
had  the  interests  of  its  “core  product” 
at  heart  when  it  spent  the  fall  trying  to 
reduce  its  personnel  through  buyouts. 
Prune  the  staff  and  content  of  the  core 
product,  and  the  audience  likely  will 
return  the  favor  by  shrinking  itself. 

What’s  worse  is  the  idea  that  pursuing 
growing  ethnic  audiences  in  their  own 


languages  is  somehow  foreign  to  the  j 
mission  of  the  newspaper.  We  find  it  i 
mystifying  that  a  newspaper  in  a  chain  | 
that  pioneered  mainstream  Spanish-  j 
language  publishing  could  come  to  such  j 
a  conclusion.  i 

Whole  segments  of  the  once-universal  i 
newspaper  market,  including  immigrants  i 
and  youth,  clearly  shun  the  metro  daily  | 
“core  product”  these  days.  Newspapers  i 
can  either  offer  them  something  else,  j 
or  abandon  them  to  their  many  new  and  ! 
eager  competitors.  Not  all  of  these  exper-  | 
iments  will  prove  sue-  j 
cessfiil,  but  they  must  I 
be  attempted.  | 

Too  many  newspapers  i 
cling  to  the  idea  that  their  j 
“brand”  will  save  them  in 
the  end  —  that  by  relying 
on  a  high-margin,  albeit  i 
shrinking  “core  product,”  | 
they  alone  will  remain  a  j 
mass  medium  in  a  splin-  ! 
tered  environment.  They  ignore  the  fact  I 
that  to  many  in  their  most  elusive  audi-  i 
ences,  the  mainstream  brand  itself  is  a  j 
marketing  impediment.  I 

They  would  do  well  to  remember  all  I 
the  great  newspaper  brands  that  failed  in  | 
an  era  long  before  Google  and  Craigslist:  I 
the  Philadelphia  Bulletin,  the  Washing-  \ 
ton  Star,  The  Mirror  in  Los  Angeles,  the 
Chicago  Daily  News,  the  New  York 
Joumal-American,  and  on  and  on. 

When  Knight  Ridder  executives  make 
the  rounds  of  minority-journalist  meet¬ 
ings,  they  like  to  hand  out  buttons  that 
read,  “Diversity.  No  excuses.”  When  it 
comes  to  diversity  of  product  offerings, 
though,  the  chain’s  hometovra  paper  j 
apparently  hasn’t  gotten  the  message. 


Newspapers 
believe  their 
core  “brand”  will 
save  them,  when 
it’s  actually  an 
impediment. 
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PRESSING  ISSUES 


Meet  Willie  Pete’ 


Darrin  Mortenson  of  the  ‘North  County  (Calif.)  Times’  was 
perhaps  first  to  report  U.S.  use  of  white  phosphorus  in  2004 


As  Joe  Strupp’s  cover  story  this  month  re- 
veals,  former  embeds  rarely  shake  their  experiences 
in  Iraq  when  they  come  home.  Many,  like  Darrin 
Mortenson  of  the  North  County  (Calif)  Times,  even 
return  to  the  war  zone  for  more.  In  November, 
however,  Mortenson  became  a  central  figure  in  an  international 
controversy  based  on  one  of  his  embed  articles  from  back  in  2004. 

In  recent  years,  we  have  written  about  Mortenson,  a  three-time 
embed,  several  times.  One  year  ago,  I  interviewed  him  for  a  Web  col¬ 
umn  after  he  stood  up  for  NBC  reporter  Kevin  Sites,  who  had  taken 

heat  for  filming  a  U.S.  soldier  shooting  an  in  Saddam-free  Iraq,  but  the  Pentagon 

injured  Iraqi.  For  his  trouble,  Mortenson,  “categorically”  denied  the  charges, 
a  former  infantry  sergeant,  received  heaps  Then  the  story  for  the  U.S.  got  worse, 

of  hate  mail,  with  messages  like  “Go  back  Dozens  of  reporters  and  bloggers  abroad 


insurgents.  A  spokesman  called  the  incen¬ 
diary  just  another  part  of  “our  conventional 
weapons  inventory.” 

So  how  does  Mortenson  feel  about  all 
this?  In  a  balanced  article  for  his  paper 
on  Nov.  19,  he  observed  that  U.S.  officials 
were  following  a  pattern  “familiar  to  anyone 
who  closely  follows  the  wars  in  Iraq, 
Afghanistan,  or  the  so-called  ‘Global  War 
on  Terror.’  They  played  a  game  of  denials, 
partial  denials,  quasi-admissions  and  legal¬ 
istic  hair-splitting  that  seemed  to  satisfy 
folks  at  home  but  fueled  suspicions  abroad.” 
Indignation  “thrives  in  Iraq,  Europe,  and 
the  Middle  East,  fueling  the  growing  sense 
that  US.  officials  have  been  less  than  truth¬ 
ful  and  that  U.S.  forces  use  unnecessary  — 
if  not  illegal  —  force  in  Iraq.” 

But  he  also  looked  at  the  broader  context, 
recalling  that  after  the  US.  won  the  ulti¬ 
mate  battle  for  Fallujah  one  year  ago,  a 
general  he  knew  claimed  the  assault  had 
“broken  the  back  of  the  insurgency.”  Now 
Mortenson  wrote,  “The  broken  insurgency, 
however,  has  moved,  mutated  and  multi¬ 
plied,  killing  more  troops  and  reportedly 
recruiting  more  members  in  the  year  since 
the  Fallujah  battle.  ‘Remember  Fallujah,’ 
the  new  recruits  say  as  they  honor  and  seek 
to  emulate  the  martyrs,  embellishing  stories 
of  American  terror  in  the  city  that  gain 
more  credibility  with  each  fresh  revelation 
of  America’s  use  of  force  there. 

“Terror  cells  in  Saudi  Arabia  and  other 
parts  of  the  region  have  adopted  Fallujah 
into  their  names.  The  recent  bombing  of 


to  Iraq,  with  a  target  on  your  back.”  Three 
months  ago,  in  our  September  issue,  we 
profiled  his  special  work  back  home: 
paying  written  tribute  to  fallen  Marines 
from  nearby  Camp  Pendleton. 

Suddenly,  in  November,  he  gained  a 
whole  new  audience. 

It  began  with  a  documentary  by  an  Ital¬ 
ian  TV  network  charging  that  the  U.S.  was 
using  a  napalm-like  incendiary',  white  phos- 


The  three-time  embed 
got  drawn  into  an 
international  contro¬ 
versy  as  the  Pentagon 
denied,  and  then 
confirmed,  reports. 


hotels  in  Jordan  by  Fallujah 
survivors  indicate  that  the 
bombers  were  moved  to  kill 
even  outside  their  country 
to  avenge  their  city  and  the 
people  they  lost  there.  Even 
Fallujah,  which  is  not  yet 
completely  rebuilt  and 
which  reportedly  seethes 
with  anti-American  senti- 


phorus,  against  insurgents  and  possibly 
civilians  in  Iraq.  Witnesses  in  Fallujah  testi¬ 
fied,  and  film  clips  allegedly  showed  bodies 
that  had  been  burned  to  the  bone.  While 
not  wdely  covered  in  America,  the  allega¬ 
tions  drew  massive  interest  in  Europe  and 
much  of  the  rest  of  the  world. 

The  substance,  knovm  to  soldiers  as 
“Willie  Pete”  all  the  way  back  to  Vietnam 
and  meant  to  be  used  only  for  illumination, 
is  not  banned  by  international  treaties  — 
but  its  use  against  civilians  is.  Some  jour- 


found,  then  cited,  a  dispatch  written  by 
Darrin  Mortenson  for  his  newspaper  in 
April  2004.  Embedded  with  Marines,  he 
had  covered  the  first,  unsuccessful  U.S. 
assault  on  Fallujah.  In  that  article  he 
offered  a  graphic  eyewitness  account  of 
Marines  firing  Willie  Pete  at  insurgents 
hiding  in  a  palm  grove  and  adjacent  build¬ 
ings  as  part  of  a  “shake  and  bake”  operation. 
He  confirmed  the  account  in  a  new  inter¬ 
view  with  the  BBC. 

A  few  days  later,  the  Pentagon  back- 


j  ment  as  it  repopulates,  risks  returning  to 
j  its  former  status  of  insurgent  citadel. 

I  “The  latest  revelations  that  US.  forces 
used  white  phosphorus,  however  legal  or 
however  justified  in  military  terms,  could 
I  not  have  helped  staunch  the  flow  of  new 
i  blood  to  the  cause.  Nor  could  the  appear- 
I  ance  that  the  U.S.  tried  to  deny  it.” 

I  And,  as  the  rest  of  the  world  continues 

i  to  shake  its  head  over  the  use  of  Willie 
Pete  in  Fallujah,  “it’s  fair  to  ask  again,” 
Mortenson  wrote,  “whether  the  assault 


nalists  who  covered  the  story  noted  the  tracked  and  admitted  our  forces  do  use  the  really  broke  the  back  of  the  insurgency 

irony  of  the  U.S.  using  “chemical  weapons”  weapon  against  people,  but  only  enemy  or  gave  it  wings  to  fly.”  SI 
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ETHICS  CORNER 


'They  are  angry' 


lEN  II  CM  AGENT  I 


EWI 


Former  intelligence  officer  Gerry  Gossens  recalls  having  his 
cover  blown  and  weighs  in  on  the  press’  coverage  of  Plamegate 


The  telephone  call  came  at  5  a.m.,  July  9,  1979. 

“Mr.  Gossens,  you  should  know  that  your  name  is  all 
over  the  front  pages  this  morning,”  said  a  Marine  from 
the  United  States  Embassy  in  Pretoria,  South  Africa. 
Gerry  Gossens,  the  CIA  chief  of  station  in  Pretoria, 
knew  his  diplomatic  cover  had  been  blown.  The  South  African 
press  had  read  a  book.  Dirty  Work  2:  The  CIA  in  Africa,  that 
included  the  biographies  of  800  CIA  officers.  He  was  one  of  them. 

“When  a  CIA  agent  is  outed,  it  puts  him,  his  family,  and  all  of  his 
diplomatic  friends  in  danger,”  Gossens,  72,  said  while  sitting  in 

his  Salisbury,  VL,  home,  as  he  recalled  the  officials  who  named  Valerie  Flame  Wilson 


chaos  of  that  morning. 

Gossens  moved  quickly  to  make  sure  his 
children  were  safe.  He  phoned  the  princi¬ 
pals  at  his  kids’  schools  to  prepare  them  for 
any  potential  fallout  and  later  picked  up  his 
17-year-old  son,  who  knew  of  his  father’s 
double  life,  and  his  l6-year-old  daughter, 
Christine,  who  was  learning  about  it  for  the 
first  time.  “You  don’t  want  to  tell  your  kids 
you’re  CIA  until  they're  old  enough  to  han¬ 
dle  it,”  the  former  intelligence  officer  said. 

The  Gossens,  also  including  his  wife  and 
another  daughter,  escaped  physical  harm 
partly  because  the  South  African  govern¬ 
ment  had  known  about  his  dual  role  and 
insisted  the  papers  were  wrong.  But  his 
colleagues  at  the  U.S.  embassy  who  had 
not  known  that  their  congenial  civil  servant 
colleague  was  CIA  felt  betrayed.  “Our 
friends  at  the  embassy  dropped  all  contact 
with  us,  and  it  became  difficult  going  to 
diplomatic  meetings,”  he  said. 

That  experience  was  why  I  went  to  see 
Gossens:  I  wanted  to  talk  to  a  former  CIA 
officer  whose  identity  had  been  revealed 
by  the  media.  I  needed  his  take  on  the 


officials  who  named  Valerie  Flame  Wilson 
as  a  CIA  agent,  first  revealed  in  Robert 
Novak’s  syndicated  column. 

And  most  of  all,  I  wanted  his  perspective 


BY  ALLAN  WOLPER 


“When  a  CIA  agent 
is  outed,  it  puts  him, 
his  family,  and  all  of 
his  diplomatic  friends 
in  danger,”  said  for¬ 
mer  officer  Gossens. 


on  the  press’  role  in  the  CIA-leak  controver¬ 
sy  and  whether  he  thought  reporters  who 
published  the  names  of  CIA  agents  should 
be  prosecuted.  Gossens  had  plenty  to  say. 

He  was  aghast  that  the  CIA  leak  and  the 
alleged  cover-up  that  followed  was  a  plot 
hatched  in  or  around  a  White  House  ad¬ 
ministered  by  the  son  of  President  George 
H.W.  Bush  —  a  former  director  of  the  intel¬ 
ligence  agency.  “I  can’t  believe  President 
Bush’s  father  would  have  tolerated  a  leak 
like  that  while  he  was  president,”  said 
Gossens,  a  Democrat  who  was  chief  of 


station  in  Lusaka,  Zambia,  when  the  elder 
Bush  ran  the  CIA.  The  older  Bush  “knew 
what  an  agent’s  life  was  like,”  Gossens  said. 
“He  knew  the  danger  of  doing  something 
like  that.  He  was  respectful  of  agents.  He 
was  a  good  man.” 

Gossens  had  hoped  the  former  president 
might  make  some  public  statement  deplor¬ 
ing  the  CIA  press  leaks,  but  said  he  knew 
that  wouldn’t  happen:  “How  can  you  criti¬ 
cize  your  own  son?” 

The  one-time  officer  is  just  as  disturbed 
by  the  coverage  of  the  Flame  affair.  “The 
most  irritating  thing  about  the  press  cover¬ 
age  of  the  case  is  that  they  keep  saying  that 
outing  Flame  doesn’t  make  a  difference  be¬ 
cause  she  was  in  Washington,”  Gossens 
said,  referring  to  the  fact  that  Flame  had 
stopped  her  undercover  activities  more 
;  than  five  years  ago. 

“That  is  so  arrogant,”  he  said,  adding  that 
the  Intelligence  Indentities  Protection  Act 
of 1982  “was  passed  because  CIA  agents 
who  were  once  undercover  have  a  problem 
no  matter  where  they  are  stationed  now. 

“Any  journalist  who  says  the  law  doesn’t 
apply  to  them  is  hair-splitting  —  and  even 
if  it  doesn’t,  they  are  being  unethical  by 
identifying  an  agent,”  Gossens  added,  not¬ 
ing  that  there  was  little  angry  reaction  to 
Novak’s  column  on  Flame  until  two  months 
after  it  was  published.  He  misses  the  days 
when  journalists  were  sensitive  to  im 
agent’s  cover:  “We  would  sometimes  swap 
information  with  foreign  correspondents. 
They  knew  what  we  did,  but  they  kept  that 
information  secret.” 

Gossens  said  he  retired 
agent  “undercover”  from  the  CIA 
tshim,  in  1980,  one  year  after  he 

’  was  outed,  and  returned 

1  all  Ol  to  Vermont.  In  1992  he 

*  friends  ^ 

f,  legislature  as  a  democrat 

IQ  tor-  and  announced  he  was  a 

>SSenS  former  CIA  officer.  Still, 

he  wouldn’t  have  joined 
I  the  debate  over  the  current  CIA  leak  case 
if  I  hadn’t  asked  him  about  it.  Gossens  is 
concerned  about  how  his  words  might 
i  impact  his  son,  James,  who  is  in  Iraq 
:  dodging  bullets  in  a  Humvee  while  fight¬ 
ing  in  a  war  his  father  hates. 

But  once  questioned,  Gossens  is  willing 
to  speak  for  present  and  former  CIA  agents 
about  the  outing  of  Flame.  “They  are  angiy,” 
Gossens  told  me.  “They  joined  the  CIA  to 
I  make  a  difference  and  believed  that  their 
!  lives  and  careers  were  protected.  It  was  a 
!  despicable  act.”  11 
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Ron  Martz  of  The  Atlanta  Journal-Constitution  comforts  a  soldier  injured  during  Operation 
Thunder  Run  on  April  5,  2003.  Martz  ^ill  has  flashbacks  of  his  time  as  an  ejnbed  in  Irac). 
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BY  JOE  STRUPP 

Three  years  ago,  a  reporter  using  the  term 
“embedded”  most  likely  was  referring  either  to  some 
kind  of  medical  condition  or  an  e-mail  attachment.  But 
since  late  2002,  when  the  first  plans  were  announced 
for  military  “embeds”  to  join  troops  headed  for  Iraq, 
the  term  has  assumed  an  entirely  new  meaning. 

For  many  of  the  more  than  700  journalists  who  hitched  a  ride 
during  the  U.S.  invasion  of  Iraq  in  March  2003,  life  has  changed 
drastically  as  well.  As  the  first  group  of  newspeople  placed  by  the 
Pentagon  in  such  large  numbers  alongside  combat  troops  —  in 


15Y 
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exchange  for  agreeing  to  dozens  of  rules  — 
these  reporters  represented  a  historic  shift 
in  war  journalism.  Most  of  those  who  cover 
military  conflicts  and  the  officials  who  over¬ 
see  them  contend  that  embedding  is  a  step 
forward,  and  here  to  stay. 

But  three  years  after  the  first  groups  of 
would-be  war  reporters  began  donning 
gas  masks  (unneeded,  in  the  end)  at  training 
sessions  for  the  inevitable  invasion,  both 
the  Iraq  military  operation  and  the  way 
reporters  cover  it  have  changed.  The  military 
force  of 2003,  whose  mission  was  to  drive 
Saddam  Hussein  out  and  take  control,  is 
now  the  occupying  force  of 2005,  whose  mis- 
sion  —  at  times  unclear  —  is  to  keep  order, 
p  battle  an  insurgency,  and  rebuild  the  country. 
£  The  number  of  embedded  journalists 
I  neared  800  in  mid-2003,  but  now  averages 
i  about  35  on  a  good  day,  according  to 
*  Defense  Department  officials.  Most 
°  reporters  and  photographers  in  the  region 
z  today  are  not  embedded;  they  are  either 
H  sheltered  in  a  Baghdad  hotel  to  avoid  an 
s  increasingly  dangerous  urban  situation,  or 
are  traveling  around  the  countryside  on 
their  own  looking  for  stories. 

So  where  are  the  original  Iraq  invasion 
embeds?  What  do  they  think  of  the  war  and 
its  coverage  now?  How  many  went  back  for 


more  combat  coverage  after  that  first  tour 
of  duty?  And  how  has  the  embed  experience 
affected  them  personally,  professionally, 
or  psychologically? 

E&P  tracked  dovm  16  of  the  original 


embeds  hailing  from  the  largest  national 
papers  and  smaller,  hometown  dailies.  Near¬ 
ly  all  of  them  say  the  time  spent  with  troops 
marked  a  career  high  point,  although  many 
were  glad  to  get  back  to  Western  civilization. 
At  least  one  photographer  dropped  out  of 
the  daily  news  business  as  a  result,  while  one 
reporter  admits  she  needed  a  year  to  get  over 
her  adventure,  which  included  a  physical 
assault  by  Iraqi  men.  But  there  were  just  as 
many  who  have  returned  time  and  again  to 
get  more  of  the  experience,  and  who  say  with 
each  visit  they  gain  a  better  understanding 
of  the  war  and  those  who  are  fighting  it. 

Few  would  offer  their  personal  views  of 
the  war  as  right  or  wrong,  but  more  than  half 
say  they  never  thought  it  would  drag  on  this 
long,  convinced  during  the  first  mission  that 
U.S.  troops  would  wrap  things  up  quickly. 
Most  also  cite  examples  of  how  reporting  in 
Iraq  has  affected  their  approach  on  stories 


USA  Today  Reporter  Greg  Zoroya  takes  notes  while  Marine  CpI.  James  Weiter  Jr.,  ieft,  searches 
several  Iraqi  men  for  expiosives  and  weapons  during  a  routine  miiitary  patrol  in  Ramadi. 
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since,  both  war-related  and  not.  In  every 
case,  though,  it  is  clear  that  life  after  embed¬ 
ding  is  not  the  same. 

The  beat  goes  on 

Sig  Christenson  admits  he  didn’t  support 
the  war  when  he  signed  up  to  embed  with 
the  U.S.  Army’s  3rd  Infantry  Division,  which 
joined  in  the  initial  Iraq  offensive  in  March 
2003.  The  militaiy  affairs  writer  for  the  San 
Antonio  (Texas)  Express-News  believed  even 
then  that  tlie  U.S.  military  effort  would  be  a 
long  haul.  “I  may  have  been  the  only  one  who 
said  this  war  would  not  be  quick  and  easy,” 
says  Christenson,  who  has  since  returned  to 
the  war  zone  twice  as  a  non-embed.  “I  knew 
the  Iraqis  would  not  welcome  you,  and  I 
knew  what  we  were  getting  ourselves  into. 

I  always  feared  the 
insurgency.” 

Christenson’s  pre¬ 
diction  of  a  drawn-out 
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operation  appears  to 
be  sharply  in  the  mi¬ 
nority  among  embeds 
who  spoke  with  E^P. 

John  Kifher  of  The 
New  York  Times,  who 
embedded  with  the 
U.S.  1st  Marine 
Division,  is  another 
who  says  he  always  felt 
it  would  be  “  a  mess.” 

But  the  vast  majority 
expected  a  quick  reso¬ 
lution  to  the  war.  Jules  Crittenden  of 

“I  was  sure  there  !"  ®"8hdad  on  April ; 

looks  out  the  window 
were  WMDs  over  ^1^1,  Purpie  Foxes 
there,”  says  John  of  the  San  Francisco 

Koopman  of  the  San  Times  Reporter  John 

Francisco  Chronicle,  a  Guillen 

former  Marine  who 

also  traveled  with  the  1st  Marine  Division.  “I 
could  imagine  troops  still  being  there  [now], 
but  not  like  this.  An  insurgency,  continued 
fighting,  and  car  bombs?  This  wasn’t  Viet¬ 
nam.”  The  Los  Angeles  Times'  Tony  Perry, 
who  first  embedded  with  a  Marine  unit  and 
has  returned  several  times,  echoes  that  view. 
“I  had  a  sense  it  was  over  when  we  went 
home  in  2003,”  he  says.  “It  was  working.” 

For  Alexandra  Zavis  of  the  Associated 
Press  —  who  embedded  with  the  3rd  Ma¬ 
rine  Aircraft  Wing  of  the  1st  Marine  Expe¬ 
ditionary  Force,  then  later  covered  Baghdad 
as  a  unilateral  —  the  story  is  similar.  “I  cer¬ 
tainly  didn’t  think  it  would  be  over  in  six 
weeks,  but  I  don’t  think  anyone  foresaw 
this,”  she  says.  “It  surprises  me  that  every 
time  I  have  gone  back,  it  has  gotten  worse.” 

'The  Washington  Posfs  Peter  Baker,  who 
traveled  with  the  1st  Marine  Expeditionary 


1.  Jules  Crittenden  of  the  Boston  Herald  outside  the  Republican  Palace 
in  Baghdad  on  April  7,  2003.  2.  The  Associated  Press'  Alex  Zavis,  right, 
looks  out  the  window  of  a  CH-46E  Sea  Knight  Helicopter  while  traveling 
with  the  Purple  Foxes  of  the  3rd  Marine  Air  Wing.  3.  John  Koopman 
of  the  San  Francisco  Chronicle  in  Kuwait,  February  2003.  4.  New  York 
Times  Reporter  John  Kifner,  left,  Los  Angeles  Times  Reporter  Tony  Perry, 
and  Sgt.  Jose  Guillen  of  the  Marine  Corps  in  Fallujah  last  year. 


Force  after  four  years  as  a  Moscow  corre¬ 
spondent,  blames  some  of  that  nearsighted 
view  on  not  looking  enough  into  the  issues 
surrounding  the  militaiy’s  push  at  the  time. 
“A  lot  of  people  made  the  point  that  the  post¬ 
war  would  be  more  of  a  challenge  than  the 
combat  beginning,”  he  recalls.  “They  should 
have  been  listened  to.” 

‘You  have  to  pick  pour  cage’ 

Since  the  first  days  of  embedding  almost 
three  years  ago,  a  lot  of  war  has  been  fought 
and  many  reporters  have  come  and  gone  — 
both  embedded  and  not.  A  few  hearty  souls, 
such  as  Tom  Lasseter  of  Knight  Bidder  and 
John  Bums  ofThelVew  York  Times,  have 
stuck  around  for  years,  working  out  of  Bagh¬ 
dad  bureaus. 

Lasseter  has  been  in  and  out  of  Iraq  since 
2003.  During  his  first  trip  he  tested  positive¬ 


ly  for  exposure  to  Sarin,  broke  out  in  spots, 
and  had  to  wait  days  back  in  the  States  for 
results  of  a  medical  test  that  cleared  him. 
“But  I  felt  I  just  had  to  go  back,”  he  declares. 
He  says  his  family  and  fiancee  remain  con¬ 
cerned  for  his  safety,  but  they  have  gotten 
used  to  it:  “They  worry,  but  it’s  what  I  do. 

I  get  on  planes  and  go  off  to  Iraq.” 

While  reporters  and  Pentagon  officials 
alike  declare  the  embed  program  a  success 
overall,  better  relations  with  the  military  do 
not  necessarily  mean  full  coverage.  Back 
home,  accusations  of  bias  or  incomplete 
reporting  have  increased  —  as  has  opposition 
to  the  war.  Original  embeds  remain  mixed 
on  how  the  war  has  been  reported  since 
they  first  went  into  action. 

Ron  Martz  of  The  Atlanta  Journal- 
Constitution,  who  joined  the  U.S.  Army’s 
3rd  Infantry  Division  in  March  2003,  says 


more  on  circumstances  than  bias.  “It  is 
a  problem  now  that  not  a  lot  of  good  stuff 
is  being  reported,”  she  says.  “It  is  sort  of 
hurting  morale,  especially  with  what  the 
American  people  think.” 

But  most  of  the  former  embeds  defend  the 
coverage,  saying  that  bad  news  is  part  of  war 
—  and  often  the  most  newsworthy.  Zoroya 
says,  “I  am  always  partial  to,  whatever  hap¬ 
pens,  you  tell  what  you  see.  I  think  we  have 
an  honest  look  at  it.”  Former  embed  Graham 
Rayman  of  New  York’s  Newsday  adds,  “I 
don’t  know  how  you  can  sugarcoat  this.” 

Rex  Bowman,  who  served  as  the  Rich¬ 
mond  (Va.)  Times-Dispatch's  first  war  corre¬ 
spondent  since  the  Civil  War  when  he 
embedded  in  March  2003,  contends  that  the 
full  picture  is  being  reported  if  people  take 
the  time  to  look.  “I  read  plenty  of  stories  with 
good  news  and  plenty  of  stories  with  bad 
news,”  says  Bowman,  an  Air  Force  veteran 
who  was  embedded  with  members  of  the  1st 
Marine  Division.  “I  don’t  know  how  people 
can  complain  about  that.” 

Admitting  she  had  supported  the  war  at 
the  beginning,  Escoto  now  says  her  view  is 
changing.  “1  am  a  little  more  neutral,  just  be¬ 
cause  of  the  insurgency'  and  the  fact  that  the 
Iraqi  people  don’t  have  the  know-how  to  take 
over  so  quickly,”  she  says.  “What  we  know 
now  and  what  we  knew  then  has  changed.” 

The  Los  Angeles  Times’  David  Zucchino, 
however,  has  remained  opposed  through¬ 
out.  “I  didn’t  see  any  justifiable  cause  for  the 
war,”  says  Zucchino,  a  veteran  of  military 
skirmishes  from  Beirut  to  Uganda  who 
embedded  with  the  101st  Airborne  in  early 
2003.  “I  never  accepted  the  rationale  by  the 
administration,  it  has  been  bungled  and 
mismanaged.” 


War,  what  is  it  good  for? 

Embed  veterans,  especially  those  who  had 
never  before  covered  combat,  also  say  their 
Iraq  experience  has  aflected  how  they  do 
their  jobs  in  a  number  of  ways,  not  just  on 
military  beats. 

“It  gave  me  great  insight,  a  fresh  aware¬ 
ness  of  the  solidarity  thing  that  exists  in 
groups  of  people  doing  something  difficult 
together,  these  tribes  that  have  their  own 
coded  language,”  says  the  New  York  Times’ 
Dwyer.  He  put  that  newfound  insight  to 
work  while  covering  the  aftermath  of 
Hurricane  Katrina  in  September  and  found 
similar  human  traits:  “It  helps  you  piece 
together  how  that  sense  of  obligation  is  so 
intense  in  that  tribe  during  a  tragedy,  that 
sense  of  loss  to  these  people.” 

Zucchino  in  Los  Angeles  also  used  his 
embed  experience  to  gain  new  insight  while 
covering  Katrina’s  aftermath.  But  in  his  case. 


“Unilaterals  stuck  in  Baghdad  have  a  nar¬ 
row  view,  and  the  embeds  there  now  are 
not  able  to  provide  a  real  view  because  of 
security  issues.” 

When  asked  if  more  embeds  should  be 
deployed,  the  reporters  say  yes  but  caution 
that  much  of  the  story  in  Iraq  cannot  be 
found  solely  through  embedding.  “The 
military  is  in  a  sense  less  relevant  to  what  is 
going  on  in  Iraq,”  says  Jim  Dwyer  of  the 
New  York  Times,  who  embedded  with  the 
Army’s  101st  Airborne  Division.  He  warns 
that  putting  too  many  resources  in  embed¬ 
ding  now  risks  missing  the  bigger  story: 
“You  have  to  pick  your  cage.” 

Perry  of  the  Los  Angeles  Times,  who  has 
returned  for  several  embed  assignments, 
says  the  complications  of  the  current  story 
—  coupled  with  cutbacks  in  resources  by 
many  news  organizations  —  have  had  their 


Good  news,  bad  news 

Ongoing  coverage  also  has  been  criticized 
as  being  too  negative,  a  point  that  elicits 
strong  reactions  among  embeds  who  are 
mked  on  whether  the  good  news/bad  news 
argument  holds. 

Jules  Crittenden  of  the  Boston  Herald,  who 
embedded  with  the  US.  Army’s  3rd  Infantry 
Division  and  is  openly  supportive  of  the  war, 
says  the  good  news  is  definitely  underreport¬ 
ed.  “By  and  large,  the  news  media  has  a 
glass-half-empty  mentality,  a  bias  against 
the  war,”  he  tells  E^P.  “They  are  against  the 
administration  and  the  effort  over  there.” 

Chantal  Escoto,  a  reporter  for  The  Leaf- 
Chronicle  in  Clarksville,  Tenn.,  who  embed¬ 
ded  with  the  US.  Army’s  101st  Airborne 
Division  from  nearby  Fort  Campbell,  Ky., 
also  notes  a  lack  of  good  news  but  blames  it 
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effect  on  cover¬ 
age.  There  was 
a  marked  shift 
when  the  first  em¬ 
beds  went  home 
in  April  2003,  he 
says,  and  a  whole 
new  group  came 
in  and  lived  in 
hotel  rooms:  “It  is 
so  difficult  to  get 
out  and  to  know 
what  the  scoop  is. 
It  is  so  dangerous, 
and  it  is  easy  to 
fall  into  ‘what 
is  today’s  car 
bombing?’” 

Perry  adds  that  such  limitations  can 
prompt  some  of  today’s  “negative”  slant 
because  reporters  are  unable  to  see  much  of 
the  positive  rebuilding  going  on.  “They  are 
quick  to  say  it  is  not  working,”  he  says.  “You 
cover  an  insurgency  with  a  different  view; 
you  look  at  victims  more  than  the  warriors.” 

Greg  Zoroya  of  USA  Today  first  embedded 
with  the  Army’s  101st  Airborne  Division  in 
March  2003  and  has  returned  five  more 
times.  He  points  to  the  changing  story  of 
the  soldiers  themselves.  During  his  initial 
embedding,  the  coverage  centered  on  the 
troops  first  going  into  battle.  But  during  his 
most  recent  tour  last  June  and  July  with  a 
Marine  unit,  Zoroya  looked  at  how  the  war 
had  worn  them  down.  The  group  was  in  its 
third  tour  of  duty  since  2003  and  had  suf¬ 
fered  more  deaths,  17  in  sue  months,  than 
during  any  of  its  previous  tours.  “These  were 
hardened  veterans,”  he  notes.  “Most  had  lost 
buddies  and  they  were  missing  their  re-en- 
listment  quota.  They  did  not  see  an  end  in 
sight  and  they  were,  frankly,  tired.” 


From  the  foxhole  to  porno 

For  several  embeds,  surviving  in  a  war 
zone  —  and  believing  they  had  covered  it 
well  —  provides  a  new  boost  in  confi¬ 
dence  for  future  assignments.  “Everything 


else  kind  of  pales  in  comparison.  You  are 
not  easily  intimidated  by  other  stories,” 
says  Zoroya. 

Koopman  of  the  Chronicle  agrees,  not¬ 
ing  the  embed  challenge  was  “the  ultimate 
test.  Now  I  feel  less  constrained  on  writing 
anything.”  He  points  to  an  assignment  he 
received  sometime  after  returning  from 
Iraq  and  transferring  to  the  Chronicle's 
features  department:  reporting  on  San 
Francisco’s  underground  sex  scene,  a  beat 
he  covered  for  a  year. 

In  another  time  he  might  have  been 
hesitant,  “but  here  I  had  just  covered  a 
war,”  he  recalls.  “I  felt  more  comfortable 
letting  myself  go.  Watching  someone 
shoot  a  porno  film  is  not  as  intimidating 
after  you’ve  been  through  a  war.”  Not 
long  after  that,  Koopman  was  assigned  to 
write  about  suicide  jumpers  off  the  famed 
Golden  Gate  Bridge,  and  had  to  shadow  a 
coroner.  He  says  he  even  watched  the 
autopsies:  “Because  of  ha\ing  the  experi¬ 
ences  I  had,  I  was  better  able  to  handle  it.” 

Some  reporters  gained  confidence  and  a 


Sig  Christenson,  top  left,  at 
Saddam  Hussein’s  palace.  Above, 
Christenson  catches  some  sleep. 
Left,  The  Washington  Post’s  Peter 
Baker  crouches  beside  a  downed 
statue  after  the  fall  of  Baghdad. 


stronger  stomach  for  some  of 
the  news  industry’s  less  attrac¬ 
tive  stories,  while  others  found 
themselves  spoiled  by  the  ex- 
« .  citement  and  adrenaline  of  war 
and  less  interested  in  their  old 
beats.  Peter  Baker  of  The  Wdsh- 
ington  Post,  who  covered  the 
White  House  from  1996  to 
1999  and  returned  to  the  beat  last  year 
after  embedding,  admits  some  lack  of 
enthusiasm  these  days:  “There  is  a  lot  of 
crap  we  write  about  at  the  White  House 
which  is,  frankly,  not  interesting.  It  seems 
a  lot  less  of  an  authentic  experience.” 

Baker  cites  President  Bush’s  Social 
Security  reform  campaign  earlier  this  year, 
which  included  trips  to  different  cities  to 
promote  the  plan  which  eventually  failed. 
“It  is  important,”  Baker  says.  “But  as  a 
reporter  covering  the  36th  time  President 
Bush  had  given  the  same  speech,  it  is  not 
the  same  as  being  in  the  desert  with 
Marines  in  Iraq.” 

At  least  one  former  embed  who  spoke 
with  reveals  the  experience  drove 
him  out  of  the  news  business.  Warren 
Zinn,  a  photographer  with  Times 
for  four  years,  quit  the  newspaper  in  Janu¬ 
ary  2004,  less  than  a  year  after  embedding 
with  the  Army’s  3rd  Squadron,  7th  U.S. 
Calvary  Regiment.  He  says  he  found  war 
coverage  too  risky  to  return  to,  and  found 
stateside  stories  too  boring.  Zinn,  27,  has 
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it  aided  his  reporting 
on  a  big  emergency 
operation.  “It  helped 
me  to  understand  large, 
complex  institutions,” 
he  told  E^P  via  cell 
phone  from  Louisiana. 

“To  get  up  close  and 
watch  it  operate  over 
time.” 

Zucchino’s  colleague 
Tony  Perry  notes  his 
new  view  of  class  strug¬ 
gles  and  under-covered 
groups,  such  as  the 
soldiers  themselves. 

He  now  seeks  out  such 
communities  more 
often:  “There  are  peo¬ 
ple  out  there  who  you 
don’t  see  in  the  press, 
we  have  gotten  narrow  with  who  we  cover. 
There  are  people,  social  classes,  that  we 
give  the  feature-story  treatment  to  once 
a  year,  but  that  is  it.” 

For  some,  such  as  Jack  Gruber,  a  USA  To¬ 
day  photographer  who  has  embedded  four 
times  —  tbe  first  with  the  3rd  Battalion  of 
the  Army’s  3rd  Infantry  Division  —  the  les¬ 
son  vv  as  simply  to  bring  backup  equipment. 
A  mortar  attack  near  Karbala  in  2003  de¬ 
stroyed  his  camera  and  wide-angle  lens.  “It 
took  me  a  month  to  a  get  a  new  lens,”  he  re¬ 
calls.  “I  learned  to  double  up  on  everything.” 

Crittenden  of  the  Boston  Herald  says 
that  the  embed  experience  helped  him 
gain  trust  with  a  trio  of  wounded  veterans 
he  interviewed  last  year  in  Massachusetts. 
“It  was  something  that  made  a  difference 
to  them,”  notes  Crittenden,  now  a  city 
editor  at  the  Herald.  “They  would  say, 

‘well,  you  know.’  I  think  it  was  a  real 
comfort  level  for  them.” 

The  AP’s  Zavis,  who  is  now  based  in 
South  Afiica,  says  her  embedding  back¬ 
ground  helped  her  gain  contacts  with  mili¬ 
tary  sources  both  in  and  out  of  Iraq.  She 
cites  her  coverage  of  the  2003  rebel  siege 
of  Monrovia,  Liberia,  which  included  U.S. 
Marine  support,  saying  the  American 
forces  there  were  quick  to  speak  with  her 
after  learning  she’d  been  in  Iraq.  “It  broke 
a  lot  of  ice,”  Zavis  recalls.  “They  were  more 
open  and  I  definitely  got  different  treat¬ 
ment  than  my  colleagues  who  had  not 
been  embedded.” 
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since  gone  into  his  family’s  real  estate 
development  business  in  Florida,  where 
he  still  shoots  sports  events  on  the  side  but 
avoids  daily  new's  work.  “Everything  back 
home  became  mundane,”  he  says.  “It  was 
hard  to  shoot  congressional  hearings  in 
D.C.  after  being  in  a  foxhole.” 

Personal  and  psychological 

Some  effects  of  combat  went  beyond  the 
professional  to  the  personal.  Several  em¬ 
beds  acknowledge  having  any  number  of 
emotional  or  psychological  reactions  to  the 
war,  from  simple  fatigue  or  nervousness  to 
post-traumatic  stress.  In  at  least  one  case,  a 
veteran  embed  took  his  own  life  less  than  a 
year  after  his  tour,  vrith  his  editors  admit¬ 
ting  they  may  never  know  what  role  the 
overseas  service  played. 

“We  just  have  no  idea,  and  I  don’t  think 
we  ever  will,”  says  Carl  Fincke,  an  editor  at 
The  Virginian-Pilot  of  Norfolk,  where  for¬ 
mer  embed  Dennis  O’Brien  was  employed 
during  his  travels  with  a  local  Marine  unit 
at  the  start  of  the  war.  Fincke  adds,  “He 
desperately  wanted  to  go  and  volunteered. 
He  was  quite  the  hero  here.”  O’Brien,  35, 
serv’ed  as  an  embed  from  January  2003  to 
May  2003,  then  returned  to  the  paper.  He 
died  in  January  2004  after  hanging  him¬ 
self  from  a  tree  in  a  public  park. 

While  O’Brien’s  tragedy  is  an  exception, 
other  embeds  reveal  that  they,  too,  have 
been  emotionally  affected  by  the  war  expe¬ 
rience.  One  of  the  most  severe  is  the  Leaf- 
Chronicle’s  Chantal  Escoto,  who  says  she 
was  ph>’sically  assaulted  by  a  group  of  Iraqi 
men  in  Karbala  in  April  2003.  “The  crow'd 
was  frenzied  and  some  had  been  drinking 
and  I  got  pushed,  hit,  and  groped,”  Escoto 
recalls  about  the  street-level  incident.  “I 
was  screaming,  and  that  was  the  most  scary 
part.”  Although  she  eventually  got  away 
without  serious  injuries,  Escoto  says  the 
experience  stayed  with  her  for  a  long  time. 

“It  took  me  a  good  year  to  get  back  to 
normal,”  she  reveals.  “I  started  smoking 
again  and  had  a  real  problem  transitioning 
back  to  the  U.S.  I  felt  guilty  for  leaving  the 
soldiers  behind.”  She  says  images  of  dead 
bodies  and  destruction,  especially  those 
involving  children,  remain  with  her:  “It 
was  a  vicious  thing.” 

Shortly  after  her  return,  she  contributed 
a  chapter  to  the  book  Embedded,  which 
included  this  paragraph:  “I  am  now-  going 
through  counseling,  which  I’d  never  done 
before,  but  I  figure  I  don’t  need  to  try  to 
vrin  this  war  on  my  own. ...  I  am  not  sorry 
I  went  through  this  experience  in  Iraq.  It’s 
just  that  I  didn’t  expect  it  to  have  the  emo¬ 
tional  damage  that  it  did.  I  thought  I  could 


Army  Times  reporter 
Warren  Zinn,  left, 
rides  outside 
Baghdad  during  the 
first  days  of  the 
offensive.  Below, 
Newsday  Reporter 
Graham  Rayman 
puts  his  laptop  to 
use  while  embedded 
with  U.S.  Marines. 


handle  it.  It  messed  me  up.” 

Still,  Escoto  wanted  to  return  — 
and  w'as  scheduled  to  embed  again 
with  the  same  101st  Airborne  unit 
in  late  November  for  a  month  until 
budget  restraints  forced  her  to  can¬ 
cel  the  trip  just  two  weeks  before. 

“This  is  something  I  do  not  want  to 
be  afraid  of,”  she  says  about  her  rea¬ 
sons  for  wanting  to  return.  “I  can’t 
let  it  scare  me  from  doing  my  job.” 

Christenson  of  the  Express-News, 
who  returned  to  Iraq  twice  unem¬ 
bedded  after  his  initial  assignment, 
suffers  from  post-traumatic  stress. 

“I  think  I’ve  had  a  good  deal  of  it,”  he  says, 
adding  that  legendary  war  correspondent 
Ernie  Pyle  was  one  of  his  influences  on  the 
job.  “I  was  some  kind  of  a  basket  case  the 
last  time,  and  way  more  nervous.  You  go 
through  a  series  of  events  where  your  life  is 
in  jeopardy  and  with  each  one,  you  get 
more  scared.”  Christenson,  who  is  presi¬ 
dent  of  Military  Reporters  and  Editors, 
adds  that  he  has  sought  psychiatric  treat¬ 
ment  and  still  finds  himself  “more  intense” 
than  before  the  w'ar. 

“I  am  probably  more  serious  than  before 
and  I  try  not  to  be,”  he  says.  “I  also  found 
that  the  things  I  cared  about  I  care  about 
more,  and  those  I  don’t  care  about  mean 
even  less,  such  as  money.”  Zucchino  of  the 
Los  Angeles  Times,  who  has  returned  to 
Iraq  several  times,  recalls  a  pattern  of  sleep 
disturbances  and  restlessness  each  time  he 
came  home.  “It  leaves  you  emotionally 
shattered,”  he  says.  “It  is  so  relentless. 
There  are  attacks  that  never  stop,  and  a 
real  feeling  of  vulnerability.” 

For  most  who  admit  some  emotional 
change,  the  impact  is  less  dramatic.  “I 
have  occasional  dreams  about  it,  occa¬ 
sional  flashbacks,”  says  Martz  in  Atlanta. 
“But  it  doesn’t  keep  me  from  doing  my 


job.  Groups  ask  me  to  come  and  talk 
about  it,  and  that  is  my  therapy.  To  share 
it.”  The  Herald’s  Crittenden  says  he  can  be 
more  intense  these  days,  but  is  also  less 
worried  about  unimportant  things.  “You 
dispense  with  a  lot  of  bullshit,”  he  says. 

“You  can  relax  because  you  don’t  worry 
about  little  things.” 

Others,  meanwhile,  note  one  or  two  spe¬ 
cific  flashback  moments,  but  an  overall  nor¬ 
mal  recovery.  Zoroya  says  any  time  he  sees  a 
crane  at  a  construction  site,  he  is  reminded 
of  being  with  a  Marine  unit  when  it  opened 
fire  on  a  civilian  crane  operator  outside  the 
Iraqi  Palace.  “My  guess  is  that  the  guy  prob¬ 
ably  just  showed  up  for  work  that  day,”  he 
says.  “It  is  part  of  war  that  happens.” 

The  Chronicle’s  Koopman  recalls  being 
on  a  boat  in  San  Francisco  Bay  on  July  4, 

2003,  after  his  embedding,  when  some  fire-  o 
works  went  off  nearby.  “One  sounded  like  a 
rocket-propelled  grenade,”  he  remembers. 

“That  made  my  heart  stop.  But  it  was  the 
only  time  I  had  anything  like  that.” 

Then  there’s  the  Washington  Post’s  Baker,  i 
who  says  his  lack  of  serious  emotional  reac-  I  i 
tion  to  the  weu*  remains  a  concern.  “I  am  !  i 
worried,”  he  admits,  “that  it  didn’t  change  !  I 
me  more.”  -  (si  1 1 
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Limited  iianyout  strategy;  The  2003  Irag  invasion 


BY  JOE  STRUPP 

Ron  Martz  of  Hie  Atlanta 

J(wrncd-Constitution  had  more 
than  just  the  trip  to  Iraq  on  his 
mind  when  he  joined  the  3rd  Infantry 
Division  of  the  U.S.  Army  in  March  2003, 
as  it  prepped  for  the  journey  to  Baghdad. 
Embedded  with  the  Fort  Stewart,  Ga.- 
based  unit,  Martz,  58,  had  recently  be¬ 
come  engaged.  After  his  first  embed  tour, 
which  ended  that  April,  and  another 
spanning  July  and  August,  the  couple 
married  in  October  2003. 

Looking  back  on  that  year,  Martz  saj's, 
“The  sense  I  get  is  that  we  did  provide, 
overall,  a  very  comprehensive  view  of  what 
was  going  on.”  He  remains  a  military  af¬ 
fairs  waiter  in  Atlanta  and  wrote  Hearty 
Metal:  A  Tank  Company’s  Battle  to  Bagh¬ 
dad  about  his  adventure.  But  he  notes  that 
the  pre-vrar  hype  surrounding  the  embed 
program  might  have  misled  readers  into 
thinking  they  would  get  more  fi-om  those 
who  were  with  the  troops:  “The  media  did 
not  do  a  good  job  of  explaining  to  the 
American  public  what  they  were  going  to 
get  —  not  explaining  that  every  embed 
would  have  a  very  narrow  view  of  the  war. 
That  readers  would  have  to  use  a  variety  of 
sources  of  news  to  get  a  broad  view.” 

Most  of  the  original  embeds,  including 
some  who  took  on  multiple  assignments, 

feel  that  the  initial  ex- _ 

perience  was  a  success.  | 

Few  would  assail  the  ^  ^ 

program  for  not  ftilly 

reporting  the  critical  ^ 

failure  of  troops  to  keep 

order  following  the  first 

days  of  the  offensive. 

“The  fall  of  Baghdad 
was  the  initial  story,”  ; 

says  Joe  Galloway,  the  . 

legendary  Knight  [  ■  ; 

Bidder  military  writer  ■  , 

whose  combat  experi- 
ence  dates  back  to  Zoroya,  top 

^  j  ,  Afghanistan.  Abo\ 

Vietnam  and  who  was 

charged  with  lining  up  slots  for  that 
chain’s  first  32  embeds.  “You  miss  some 
stories,  but  your  purpose  is  to  cover  the 
troops  you  are  embedded  with  —  and  it 
seems  to  me  they  did  that  job  well.”  Gal¬ 
loway,  \riio  was  embedded  later  in  2003, 
says  criticism  should  instead  be  leveled  at 
“the  guys  in  the  Pentagon  who  didn’t  plan 


to  do  the  job  after  the  invasion.” 

Others  who  praised  the  program  point¬ 
ed  to  the  few  limitations  they  found  on 
what  could  be  reported.  “I  think  it  worked 
very  well,”  says  Greg  Zoroya  of  USA  Today. 
“You  could  get  much  more  authoritative 
information  and  detailed  information  if 


Greg  Zoroya,  top  right,  looks  on  while  soldiers  unload  ammo  in 
Afghanistan.  Above,  Rex  Bowman  embeds  with  Marines  in  Kuwait. 

s  for  that  you  are  with  them.”  Peter  Baker  of  The 

)u  miss  some  Washington  Post  agrees,  calling  it  “a  good 
i  to  cover  the  thing,  something  we  had  been  advocating 

vith  —  and  it  since  Vietnam.” 

iob  well.”  Gal-  Still,  some  point  out  flaws  in  the  embed 

later  in  2003,  system  that  they  say  need  to  be  addressed; 
id  be  leveled  at  among  them,  more  freedom  to  move 
vho  didn’t  plan  about  and  report.  “If  you  had  a  little  bit 


more  autonomy  it  would  be  good,” 
suggests  Alexandra  Zavis,  an  Associated 
Press  reporter  who  embedded  with  the 
1  3rd  Marine  Aircraft  Wing,  then  covered 
y.  Baghdad  as  a  unilateral.  “We  are  quite 
constrained  by  relying  on  their  vehicles, 
the  ability  to  jump  around  works  better.” 

.  (A  new  book  of  photographs  by  four, 

free-roaming  photographers  titled 
5^*^  Unembedded  has  just  come  out  from 
Chelsea  Green  Publishing.)  She  also 
recalls  some  early  censorship,  such 
as  being  unable  to  report  on  a  copter 
crash,  but  says  those  restrictions 
eventually  loosened. 

Mary  Beth  Sheridan,  who  followed 
^  j  the  Army’s  12th  Aviation  Brigade  for 
the  Washington  Post,  calls  some  lim¬ 
its  too  restrictive.  “The  rules  should 
be  refined  because  some  of  them 
were  impractical,”  she  says,  noting 
she  was  ordered  not  to  reveal  the 
number  of  forces  involved  in  an  at¬ 
tack,  or  even  names  of  the  wounded 
prior  to  relatives  being  informed, 
which  generally  took  quite  a  while. 

At  the  Pentagon,  military  officials 
praise  the  program.  “I  think  it  helped 
prove  that  we  can  work  together  on 
a  large  scale,”  says  Lt.  Commander 
Joe  Carpenter,  a  Defense  Depart¬ 
ment  public  affairs  ofiicer.  He  pxjints 
to  a  2003  survey  among  military 
personnel  who  served  in  embed  units 
that  found  85%  rated  the  practice  good 
or  positive:  “It  allows  both  sides  to  know 
what  each  other  need.” 

Reporters  in  that  first  wave  say  their  ex¬ 
periment  helped  chip  away  at  the  wall  of 
mistrust  between  the  press  and  troops 
from  as  far  back  as  Vietnam.  “Embedding 
made  it  more  socially  acceptable  to  speak 
to  reporters,”  sa>^  John  Kifher  oi  The  New 
York  Times,  who  spent  that  first  tour  with 
the  1st  Marine  Division.  “Especially  for  the 
communications  people  and  the  officers. 
Unembedded  reporters  could  do  it,  too. 
They  would  be  able  to  approach  a  unit  and 
wind  up  being  taken  along.” 

I  Rex  Bowman  of  the  Richmond  (Va.) 

;  Times-Dispatch  says  that  now  “reporters 
have  been  able  to  get  into  certain  places 
i  because  the  embedding  went  so  well. 

1;  If  they  dealt  with  embedded  reporters, 
they  would  be  more  willing  to  deal  with 
unembedded  reporters.” 
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"...  worth  it  for  the  story  ideas  alone, 

but  I  came  away  with  new  sources,  new  perspectives 

and  new  friends. '  — Michelle  Washington,  The  Virginian-Pilot,  Norfolk,  Va. 

((  •  yy  most  engaging  reporting  seminar  Vve  ever 

engaging  attended.” Gene  Johnson,  The  Associated  Press,  Seattle  director 


'i  1 7/1  'ti'Pt  l^(^ures  and  some  great 

1 V  insights  into  how  to  make  your  coverage 

stronger . . .  I  found  a  host  of  new  sources  and  developed  story  ideas  in  the 

span  of  mere  days.”  — Mary  Pflum,  ABC  News/Good  Morning  America 


U.S.  Military, 

Energy,  Cost  &  Crisis 

At  Home  &  At  War 

September  5-8 

February  12-17 

APPLICATIONS  DUE  JULY  28 

APPLICATIONS  DUE  JANUARY  9 

The  ABC’s  of  Business 

Religion  in  American  Life 

October  15-20 

April  17-21 

APPLICATIONS  DUE  SEPTEMBER  1 1 

APPLICATIONS  DUE  MARCH  10 

Editorial  Writers  Seminar 

Higher  Ed 

Topic  to  be  announced 

June  13-16 

December  6-8 

APPLICATIONS  DUE  MAY  5 

APPLICATIONS  DUE  OCTOBER  27 

T 


he  Knight  Center  for  Specialized  Journalism  is  a  premier 
national  program  with  an  18-year  track  record  of  offering  free 
top-quality  seminars  for  reporters,  editors  and  editorial  writers. 
At  Knight  Center  seminars  print,  broadcast  and  online  journalists 
receive  in-depth  training  in  subjects  related  to  their  coverage. 
Fellowship  participants  meet  like-minded  colleagues,  get  grounded 
in  a  new  assignment  or  rekindle  enthusiasm  for  a  long-time  beat. 
And  results  last,  as  Knight  Fellows  gain 
new  sources,  valuable  reference  materials 

and  many  story  ideas.  1^  T  'LJ  j 


CAROL  HORNER 
DIRECTOR 
NATIONAL 
ADVISORY  BOARD 

Jane  Healy.  Chairman 
Editorial  Page  Editor 
The  Orlando  Sentinel 
Frank  Allen 
Executive  Director 
Institutes  for  Journalism 
&  Natural  Resources 

Peter  Bhatia 
Executive  Editor 
The  Oregonian 
Michael  A.  Chihak 
Editor  and  Publisher 
Tucson  Citizen 

Michael  Days 
Editor 

Philadelphia  Daily  News 
Dinah  Eng 
Freelance  Columnist 
Gannett  News  Service 

Gregory  E.  Favre 

Distinguished  Fellow  In 
Journalism  Values 
The  Poynter  institute 

Carolina  Garcia 

Executive  Editor 

The  Alonterey  County  Herald 

James  I.  Houck 
City  Editor 

V/so/io  (Calif.)  Times-Delta 

Sandy  Johnson 

Washington  Bureau  Chief 
The  Associated  Press 

Gene  Roberts 
Professor 
Philip  Merrill 
College  of  Journalism 
University  of  Maryland 

Mark  Zieman 

Editor 

The  Kansas  City  Star 

Thomas  Kunkel 

Ex  Officio 
Dean 

Philip  Merrill 
College  of  Journalism 
University  of  Maryland 


For  details  on  how  to  apply  see 
www.knightcenter.umd.edu 
Contact  the  Knight  Center  at 
(301)  405-4817  or  knight@umd.edu 


KNIGHIJCENTER 

for  Specialized  Journalism 


Fellowships  cover  instruction,  lodging,  meals  and  a  travel  subsidy.  Funded 
by  the  John  S.  and  James  L.  Knight  Foundation,  the  center  is  affiliated  with 
the  University  of  Maryland’s  Philip  Merrill  College  of  Journalism.  The  Knight 
Center  seeks  diversity  among  applicants.  Topics  could  be  changed  by  events. 
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34th  Annual  Directory  of  Journalism  Awards 

PROFESSIONAL  JOURNALISTS  and  students  alike  will  find 
many  opportunities  in  these  pages  to  further  their  careers. 

Each  year  new  awards  are  added,  and  every  effort  is  made  to  update 
the  information  on  previous  listings.  Some  entries  have  been 
dropped  because  of  a  lack  of  response.  Editor  &.  Publisher  recom¬ 
mends  readers  contact  the  organizations  listed  for  complete  appli¬ 
cation  and  deadline  information. 

The  directory  is  divided  into  four  sections,  as  follows: 


7J  Natiorud  and  International  Journalism 
Competitions 

28J  Regional  Contests  for  AH  Media 
31J  Honorary  Awards  and  Citations 
34J  Fellowships,  Grants  and  Scholarships 


Index  to  Regional  Awards 


California 

CNPA's  Annual  Better  Newspapers  Contest . 28J 

New  California  Media  (NCM)  Journalism  Awards . 29J 

Ruben  Sala^  Journalism  Awards . 30J 

John  Swett  Awards . 31J 

Canada 

Atkinson  Fellowship  in  Public  Poliq . 28J 

Adantic  Journalism  Awards . 28J 

Colorado 

Morton  Margolin  Prize . 29J 

Connecticut 

Advertising  Club  of  Westchester  "Big  W"  Awards . 28J 

Big  Apple  Awards . 28J 

Front  Page  Awards . 28J 

District  of  Columbia 

SPJ  Dateline  Awards  for  Excellence  in  Local  Journalism . 30J 

Florida 

Awards  for  Excellence  in  Cardiovascular  Communications . 28J 

Florida  Press  Association  2005  Better  Weekly  Newspaper 

Contest . 28J 

Sunshine  State  Awards . 31J 

Illinois 

Peter  Lisagor  Awards  for  Exemplary  Chicago  Joumah.sm . 29J 

Ma.ster  Editor  Golden  Em  Award . 29J 

Polly  Robinson  Feature  Story  Contest . 30J 

Indiana 

Peter  Lisagor  Awards  for  Exemplary  Chicago  Journalism . 29J 

lotMa 

Iowa  Master  Editor-Publisher . 29J 


Kansas 

Burton  W.  Marvin  Prize . 29J 

Kentucky 

Kentucky  Journalism  Hall  of  Fame . 29J 

Maryland 

SPJ  Dateline  Awards  for  Excellence  in  Local  Joumahsm . 30J 

Michigan 

Ben  East  Prize . 28J 

Michigan  Joumahsm  Hall  of  Fame  Award . 29J 

Mississippi 

Silver  Em  Award,  Lniversity  of  Mississippi  Department  of 
Joumahsm . .30J 

New  England 

Horace  Greelq  Award . 29J 

New  England  Newspaper  Association . 29J 

Pubhck  Occurrences  Awards . 30J 

Ahan  B.  Rogers  Editorial  Award . 30J 

Yankee  Quill  Award . 3IJ 

New  Jersey 

Advertising  Club  of  Westchester  "Big  W”  Awards . 28J 

Big  Apple  Awards . 28J 

Front  Page  Awards . 28J 

New  Mexico 

E.H.  Shaffer  Awards . 30J 

New  York 

Advertising  Club  of  Westchester  "Big  W"  Awards . 28J 

Mike  Berger  Awards  28J 

Big  Apple  Awards  28J 

Front  Page  Awards  !8J 

Gold  Typewriter  Award . 29J 

Connie  Kaiser  Achievement  Award . 29J 

New  York  Newspaper  Pubhshers  Association  Awards  for 
Excellence  in  Joumahsm . 29J 


NYNAME  Advertising  Competition/Creative  Awards . 3C9 

New  York  Press  Club  Awards . 30J 

New  York  Press  Club  E-News  Awards . 30J 

Ohio 

Ohio  News  Photographers  Association . 30J 

Pennsylvania 

G.  Richard  Dew  Award  for  Joumahstic  Service . 28J 

Front  Page  Awards .  ..28J 

Keystone  Press  Awards .  ..29J 

Pennsylvania  Newspaper  of  the  Year  Contest . 30J 


Puerto  Rico 

Awards  for  Excellence  in  Cardiovascular  Communications . 28J 

South 


SPJ  Green  Eyeshade  Lxcellence  in  Joumahsm  Awards . 31J 

Texas 

Bright  Idea  Awards . 28J 

Dahas-Fort  Worth  Association  of  Black  Communicators . 28J 

H.M.  Fentress  Memorial  Intern  Award . 28J 

Fred  Hartman  Excellence  in  Sportswriting  Award . 29J 

Anson  Jones,  M.D.,  Award .  ..29J 

Mayhom  Award  for  Community  Leadership ...  ..29J 

John  Murphy  .Award  for  Excellence  in  Copy  Editing . 29J 

PHAME. Awards . ...30J 

Pat  T^gart  Award  for  Texas  Newspaper  Leader  ol  the  Year . 3 IJ 

Texas  Gavel  Awards . 31J 

Virginia 

SPJ  Datehne  Awards  for  Excellence  in  Local  Joumahsm . 3Qf 

Virginia  Press  .Association  Contests . 31J 

West 

Best  of  the  West . 28J 

C.B.  Blethen  Memorial  .Awards . 28J 

Debbv  Lowman  .Award  for  Distinguished  Reporting  of  Consumer 

Ators . 29J 

PEN  Center  I'SA  Literary  Awards . 30J 
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Category  Index  to  National  &  International  Competitions, 

Honorary  Awards  &  Citations,  and  Fellowships,  Grants  and  Scholarships 

The  journalism  awards  are  listed  alphabetically  by  the  first  word  of  the  title  except  where  the  title  begins  with  a  name. 
In  these  cases,  the  entry  is  listed  alphabetically  by  the  surname.  Every  entry  is  listed  at  least  once. 


Advertising 

ADDV  Awards . 7J 

Adwilising  Aw^irds . 7J 

Digilal  Edge  A*^uds . I IJ 

ETHE  Awards . 12] 

Freedom  House  .American  Volunteers  for  International  Development 

Program . .A7J 

MPA  EeUy  .Awards . PJ 

Mobius  Advertising  .Awards . I8J 

National  Council  on  Crime  and  Deliquencv  PASS  .Awards . .A.AJ 

VAA  Advertising.  Qrculation  and  Marketing  Excellence  (ACME) 

.Awards . 21J 

VAA  .ATHtVA. Awards .  21J 

Palm  Beach  PostAlox  Foundation  Scholarship  48J 

St.  Petersburg  Times  Scholarship .  50J 

SVA  .Advertising  and  Promotions  Contest.  26J 

SVA  Newspaper  of  the  Year/General  Excellence  Contest . 26J 

I  niversilv  of  Florida  College  of  Joumaliiim  ano  commumcauons 
Graduate  .Assislantships . 5 IJ 


2006  .Age  Boom  .Academy . ,A4J 

Agriculture/Farming 

Garden  Media  .Awards . 13J 

Armed  Farces 

.Ameiican  Legion  Fourth  Estate  .Award . 7J 

Gerald  R.  Ford  Prize  for  Distinguished  Reporting  on  Defen.se . 1.3J 

Knight  Center  for  Specialized  Journalism:  Seminar  Fellowships  for 

Journalists . wj 

Military  Reporiers  &  Editors  Journalism  Awards . 18J 

RTNDF  Fellowships . -rOJ 

Aviation/Aerospace 

AOPA-Max  Karant  .Awards  for  Excellence  in  General  .Aviation 

Journalism . 7J 

Cecil  A  Brownlow  Publication  Award  lOJ 

(iold  til  ing  .Award .  14J 

Books 

Barach  Teaching  Fellowship  in  Non-Fiction . ii] 

Harry  Chapin  Media  .Awards . lOJ 

Fund  for  Investigative  Journalism  Book  Prize . .38J 

Garden  Media  .Awards .  1.3J 

Goldsmith  Book  Prize .  lAJ 

IRE  Best  of  Investigative  Reporting  Awards . 16J 

IRE  Tom  Renner  .Award .  16J 

Los  Angeles  Times  Book  Prizes . 3.3J 

Frank  Luther  .Mott/Kappa  Tau  Alpha  Research  Award . 18J 

National  Council  on  Crime  and  Deliquency  PASS  Awards . .33J 

New  York  PubUc  Libran  Helen  Bernstein  Book  Award  for  Excellence 

injoumahsm .  21J 

Overseas  Press  Club  of  America  .Awards . 21J 

(ieoige  Polk  Awards .  22J 

Ban  Richards  .Award  for  Media  Cnucism . 2.3J 

SATM'  Foundation  Lowell  Thomas  Travel  Journalism  Competition . 26j 

Washington  Monthly  Annual  Political  Book  Award . 3.3J 

Wilbur  .Awards . 27J 

Broadcasting/Television 

.AAES  Engineering  JoumaUsm  Award . . 7J 

American  Institute  of  Physics  Science  W  ntmg  .Awards . 7J 

Banen  Media  Fellowships .  .34J 

Broadcast  Pacemaker  .Awartls .  lOJ 

Broadcast  Story  of  the  Year  .Awards .  lOJ 

Bob  Brown  Memorial  Scholarship  for  Journalists . 3SJ 

Arthur  F.  Bums  Fellowship .  35J 

Capitolbeal  .Awards .  lOJ 

Harry  Chapin  Media  .Awards .  lOJ 

(arcle  of  Excellence  Media  .Awards .  lOJ 

Clarion  Awards .  I  IJ 

Walter  Cronkite  .Award  for  Excellence  in  Joumahsm  and  Mass 

Communication . 32J 

Dan  .Award  for  Excellence  in  Radio  Reporting  on  Victims  of 

Violence . _...11J 

Alfred  I.  duPom-Columbia  Cniversity  Awards . 12J 

Excellence  in  Media  Coverage  of  Polls....  1.3J 

EMMAS .  32J 


Freedom  House  American  Volunteers  for  International  Development 

Program . 37J 

Garden  Media  Aw  ards . 1 .3J 

Hears!  Journalism  .Awards . .38J 

John  Hervey  W  riting  Awards.  Broadcasters'  Awards,  and  Smallsreed 

.Awards . 14J 

International  Reading  As.sociation  Broadcast  Media  Awards  for 

Television . 16J 

IRE  Best  of  Investigative  Reporting  Awards . 16J 

IRE  Tom  Renner  Award .  16J 

Jefferson  Fellowships .  4  2J 

Kaiser  Media  Fellowships  in  Health . 42J 

Kaiser  Media  Internships  in  Trban  Health  Reporting . 44J 

Robert  F.  Kennedy  Journalism  .Awards . I6J 

John  S.  Knight  Fellowships  for  Professional  JoumahsLs . 44J 

Knighl-Wallate  Fellows  at  Michigan .  Mj 

Leukemia  &  Lymphoma  Society  Media  Awards  1 7J 

Livingston  .Awards .  PJ 

Gerald  Loeb  .Awards  for  Distinguished  Business  and  Financial 

Journalism .  PJ 

Louisiana  Slate  L'niversity  Manship  School  of  Mass  Communication 

Graduate  .Assislantships . : . 45J 

Louisiana  Slate  Lniversity  Manship  School  of  Mass  Communication 

Manship  Fellowships . 45J 

McGee  Joumahsm  Fellowship  in  Southern  Africa . 45J 

Media  Excellence  Awards . 18J 

Paul  Miller  VPashinglon  Reporting  Fellowships . -itij 

MDA  Broadca.st  Journalism  Awards . 19J 

NABJ  Awards . 19J 

National  .Awards  for  Education  Reporting . 19J 

National  Council  on  Crime  and  Dehquency  PASS  Awards . 33J 

National  Fellowships  in  Education  Reporting  4(iJ 

NLGJ.A/Seigcnihaler  Excellence  in  Radio  .Award . 2(IJ 

New  York  Festivals  Inleniational  Awards  Competitions . 2  IJ 

Overseas  Press  (dub  of  .America  Awards .  2  IJ 

George  Polk  .Awards . 22J 

RTND.A  Edward  R.  Murrow  .Awards . 22J 

RTNDF  Fellowships .  4*1) 

RTNDF  .Scholarships .  4‘iJ 

RTNDF/RLAS  Berlin  (ierman-.Aniencan  Awards . 49J 

Reuters  Foundation  Fellowships  49J 

Bart  Richards  .Award  for  Media  Cnuctsm . 23J 

Scripps  Howard  Foundation  Jack  R  Howard  Awards . 24j 

Scripps  Howard  Foundation  National  Joumahsm  Awards . 25J 

SeigenthalerA'LGJA  Excellence  in  Television  Award . 25J 

S.ABEVI'  Best  in  Business  Television  News  Contest . 26J 

Society  of  Professional  Journalists  Sigma  Delta  Chi  Awards . 26J 

Society  of  the  Silurians  ExceUence  in  Journalism  Awards . .3.3J 

S.AJ.A  Joumahsm  Awards . 26J 

Sovereign  Awards . 26J 

Television  News  Photography  Competition . 27J 

United  Nations  Correspondents  .Atsociation  Ehzabelh  .Neuffer  Award 

for  U.N.  Coverage .  27J 

I'.S.-Japan  Media  FeUows  Program . 5IJ 

Unity  Awards  in  Media .  27J 

Ida  B.  Wells  Award .  27J 

Wilbur  Awards .  27J 

Business/Economics/Fi  nance 

.Award  for  ExceUence  in  Economic  Reporting . 9J 

banen  Media  FeUowships . 34J 

BPEF  .Student  Intern  Program . ,35J 

Coro  FeUows  Program  in  Public  Affairs . 36J 

Crain  Awards . 1  IJ 

Dow  Jones  Newspaper  Fund  Minority  Business  Reporting  Intern 

Program . 36J 

Excellence  in  Financial  Journalism  Award . 1 3J 

LABC  Ciold  Quill  Awards  1 5J 

Knighl-Bagehol  Fellowship  Program  m  Economics  and  Business 

JoumaUsm .  44J 

Knight  Center  for  Specialized  Joumahsm;  .Seminar  Fellowships  for 

Joumal':>s . 44J 

(ierald  Loeb  Awards  for  Distinguished  Business  and  Financial 

Joumahsm . 17J 

Maynard  Mam^emenl  at  Kellogg  FeUowship . 45J 

National  Press  Club  Consumer  JoumaUsm  Award . 20J 

Jesse  H.  Neal  National  Business  Joumahsm  Awards . 21J 

Overseas  Press  Qub  of  America  Awards .  2  IJ 

Scripps  Howard  Foundation  National  Journalism  Awards . 25J 


Scripps  Howard  Foundation  W'iUiam  Brewster  Styles  Award . 25J 

S.ABEW  Best  in  Business  News  Contest . 25J 

SABEW  Best  in  Business  Overall  ExceUence  Contest . 26J 

SABFTK'  Best  in  Business  Television  News  Contest . 26j 

Unity  Awards  in  Media . 27J 

Canadian 

APA  Journalism  Awards . 7J 

AAEC/lohn  locher  Memorial  Award  Competition . 9J 

Heywood  Broun  Award . lOJ 

International  Association  of  Fire  Fighters  Media  Awards  Contest . 16J 

Michener  Award . 18J 

Michener-Deacon  FeUowship . 46j 

National  Newspaper  Awards . 20J 

.SATW  Foundation  LoweU  Thomas  Travel  Joumahsm  Competition . 26J 

SAJA  Journalism  Awards . 26J 

Sovereign  Awards . 26J 

Cartoon/Comics 

James  Aronson  Award  for  Social  Justice  Joumahsm . 8J 

AAEC/John  Locher  Memorial  Award  Competition . 9J 

Cartooning  Awards . I OJ 

John  Fischetti  Editorial  Cartoon  (aimpetiiion . 13J 

Herblock  Prize .  l4j 

Overseas  Press  Club  of  America  Awards . 2  IJ 

Pulitzer  Prizes .  22J 

Reuben  Awards .  23J 

Scripps  Howard  Foundation  Charles  M.  Schulz  Award . 24j 

Scripps  Howard  Foundation  Editorial  Cartooning  Award . 24J 

Scripps  Howard  Foundation  National  Joumahsm  Awards . 25J 

Children 

American  Association  for  the  Advancement  of  Science  JoumaUsm 

Awards . 7J 

American  Institute  of  Physics  Science  Writing  Awards . 7J 

.American  Professional  Society  on  the  Abuse  of  Children . 31J 

Best  in  Media  Awards . 31J 

Casey  Joumahsm  Center  Conference  FeUowships . 35J 

Casey  Medals  for  Meritorious  JoumaUsm  3  IJ 

George  Foster  Peabody  Awards .  2  IJ 

Youth  Editorial  Alliance  Content  Awards . 27J 

Circulation 

Circulation  Federation  Lifetime  Achievement  Award . 32J 

NAA  .Advertising,  Circulation  and  Marketing  E.xceUence  (ACME) 
Awards . 21J 

City  Planning/Land  Use 

APA  Joumahsm  Awards . 7J 

Population  Institute  Global  Media  Awards . 22J 

Columnists 

AAR  Award  for  Best  Opinion  Writing  about  Religion . 7J 

ASNE  Distinguished  Writing  Awards,  Jesse  LavenUiol  Prizes  for 
Deadline  News  Reporting,  and  Community  Service  Photojoumahsm 

Award . 8J 

National  HeadUner  Awards . 19J 

National  Society  of  Newspaper  Columnists  Contest . 20J 

National  Society  of  Newspaper  Columnists  Journalism 

Scholarship . 47J 

National  Society  of  Newspaper  Columnists  Will  Rogers  Humanitarian 

Award . 21J 

U.S.-Japan  Media  FeUows  Program . 51J 

Commentary/Criticism 

ASNE  Distinguished  Writing  Awards,  Jes.se  Lavenihol  Prizes  for 
Deadline  News  Reporting,  and  Community  Service  Photojoumahsm 

Award . 8J 

Heywood  Broun  Award  lOJ 

Capilolbeat  Awards...  KiJ 

Columbia  Joumahsm  Review  Internship  Program . 36J 

ExceUence  in  Feanire  Wnung  Competiuon . 13J 

Fund  for  Investigative  Journalism . 38J 

Golden  QuiU  Award..  l4j 

Ehjah  Parish  Lovejoy  Award . .33J 

The  Mongerson  Prize  for  Investigative  Reporting  on  the  News . 18J 

George  Jean  Nathan  Award . 19J 

(ieorge  Polk  Awards . 22J 

Puhlzer  Prizes . 22J 
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Bart  Richards  Award  for  Media  Criticism . 23J 

Rolling  Stone  College  Journalism  Competition . 23J 

Scripps  Howard  Foundation  Commentary  Award . 24j 

SAJA  Journalism  Awards . 26j 

Communications 

American  Horizon  Award . 31J 

By-Line  Award .  3IJ 

Clarion  Awards....  llj 

Congres.sional  Fellowship  Program . .36j 

Heather  Fleischman  Memorial  Award . 37J 

Fourth  Estate  &  The  Third  Sector:  Fellowship  Program  for 

Professional  JoumaUsts . 37J 

Freedom  of  Speech  Award . 32J 

lABC  Gold  Quill  Awards . 15J 

Louisiana  State  L'niversity  Manship  School  of  Mass  Communication 

Graduate  .Ajcsistantships . 45J 

Louisiana  Slate  L'niversity  Manship  School  of  Mass  (aimmunication 

Manship  Fellowships .  45J 

Media  Excellence  Awards .  18J 

Mobius  Advertising  Awards .  I8J 

New  York  Festivals  International  .Awards  Competitions . 21J 

Leonard  M.  Perryman  Communications  Scholarship  for  F.lhnic 

Minority  Students . 48J 

RTNDF  Scholarships . 49J 

Society  for  Technical  Communication  Scholarship  Program . 50J 

L'niversity  of  Florida  College  of  Journalism  and  Communications 

Graduate  Assislaniships . 51J 

Amos  E.  Voorhies  Award . 33J 

Judith  L.  Weidman  Racial  Ethnic  Minority  Fellowship . 52J 

Community 

American  Legion  Fourth  Estate  Award . 7J 

ASNE  Distinguished  Writing  Awards,  Jesse  Lavenihol  Prizes  for 
DeadUne  News  Reporting,  and  Community  Service  Photojoumali.sm 

Award . 8J 

Eugene  Cervi  .Award .  321 

Inland  Community  Leadership  Award . HI 

Inland  Local  Newswriting  Awards...  H| 

Dean  S.  Lesher  Award .  33| 

Mothers  Against  Drunk  Driving  (MADD)  Media  Awards . I8| 

National  Newspaper  .As.sociation  Amos  &  MclUnney  Awards . 33J 

National  Newspaper  As.sociation  Better  Newspaper  Contest . 20J 

SNA  Editorial  Contest . 26j 

Computers/Technology 

Knight  Science  Journalism  Fellowships . 44j 

Copy  Editors 

Dow  Jones  Newspaper  Fund  Newspaper  Ediung  Intern  Program . 36| 

Landmark  Scholars  Program  44| 

Malcolm  F.  Mallelte  Fellowship  45| 

Maynard  Editing  Program  451 

Minority  Editorial  Training  Program . 46J 

Disabled/Oisadvantaged 

Heywood  Broun  Award . lOJ 

Ca.sey  Medals  for  Meritorious  Journalism  3 1 J 

Robert  F.  Kennedy  Journalism  .Awai  ds  1 6J 

MDA  Broadca.st  Journalism  Awards  1 9J 

NSPA/Roberl  F.  Kennedy  High  School  Journalism  Award . 20J 

Stuttering  Foundation  of  America  RepoHing  Excellence  on  Snittenng 

Award . 26J 

Lnity  Awards  in  Media . 27J 

Editorials 

AAR  Award  for  Best  Opinion  Writing  about  Religion . 7J 

ASNE  Distinguished  Writing  Awards,  Jesse  Lavenihol  Prizes  for 
Deadline  News  Reporting,  and  Community  Service  Photojournalism 

Award . 8J 

AAEC/John  Locher  Memorial  Award  Competition . 9J 

Cartooning  .Awards  lOJ 

Eugene  Cervi  Award  32J 

EMMAS .  32J 

John  Fischelti  Editorial  Cartoon  Competition . 1.3J 

Golden  Quill  Award . 14J 

Inland  Editorial  Excellence  Contest . HJ 

Knight  Center  for  Specialized  Joumahsm:  Seminar  Fellowships  for 

Journalists . 44J 

National  Awards . 3.3J 

National  Headliner  Awards . 19| 

Nieman  Fellow.ships  A'?! 

Puhtzer  Prizes .  221 

Eugene  C.  PuUiam  Fellowship  for  hditonal  Writing . 48I 

Scripps  Howard  Foundation  National  Joumahsm  Awards . 25| 

Scripps  Howard  Foundation  Walker  Slone  Award . 25| 

Joseph  M.  Sklenar  Award . .331 

Story  of  the  Year  Awards  26| 

Oegember  2005 


Lnity  .Awards  in  Media . 271 

Wikoff  Scholarship  for  Editorial  Leadership . 52J 

Education 

James  Gordon  Bennett  Memorial  Scholarship . 34j 

Carol  Burnett  Fund  for  Responsible  Joumah.sm . 35J 

Howard  Chapnick  Grant .  36J 

College  Media  Adviser  .Awards  32J 

Distinguished  Achievement  .Awards . 1 IJ 

Dow  Jones  Newspaper  Fund  Minuntv  Business  Reporting  Intern 

Program . 36J 

Dow  Jones  Newspaper  Fund  Minority  High  School  Joumahsm 

Workshop . 36J 

Dow  Jones  Newspaper  Fund  Newspaper  Editing  Intern  Program  ....36J 
John  R.  Emens  National  Award  for  Support  of  a  Free  Studiml  Press  ....I2J 

Walter  Everett  Fellowship . 37J 

Florida  A&M  L'niversity  School  of  Joumahsm  and  Graphic 

Communication . 37J 

Fulbrighi  Scholar  Program . .38J 

Gold  Circle  Awards . 32J 

Cmlden  Lamp  Award . 14J 

Graduate  Newspaper  Fellowship  and  .Apprenticeship  for  .Minorities . ,38J 

Graduate  lUtion  Awards  for  African-.Americans,  Qtizens  of  Latin 
American  or  Caribbean  Basin  Countries,  and  Citizens  of  Lnder- 

Represenled  Countries . 38J 

Greater  Buffalo  SPJ  Scholarship  Fund . .38J 

Hechinger  Seminars  on  Education  for  Journalists . .38J 

International  Reading  Association  Print  Media  Award  Contest . I6J 

Kiplinger  Program  in  Public  Affairs  Joumahsm . 44J 

Knight  Center  for  Speciahzed  Joumahsm:  Seminar  Fellowships  for 

Journalists . 44J 

John  S.  Knight  Fellowships  for  Professional  Joumahsts . 44j 

Lincoln  FeUows  Program . 44J 

Louisiana  Slate  L'niversity  Manship  School  of  Ma.s.s  Cximmunication 

Graduate  As.sislantships . 45J 

Luce  Scholars  Program . 45J 

Maynard  Management  at  KeUogg  Fehowship  45J 

.Anne  O'Hare  McCormick  Memorial  Fund . 45J 

Rollan  D.  Melton  Fehowship .  45J 

.Minority  Joumahsm  Educators  Fehowship . 46J 

MDA  Broadca.st  Joumahsm  Awards.  ..  I9J 

National  .Awards  for  Education  Reporting . I9J 

National  Council  on  Crime  and  Deliquencv  PANS  Awards . 33J 

National  Fehowships  in  Education  Repomng . 46J 

National  Press  Foundation  Wharton  Business  Fehowships  for 

Joumahsts . 47| 

.NSPA  H.L.  Hah  Fehowship  for  Yearbook  .Advisers 

NAA  Foundation  Program  Excehence  Competition . 33J 

NAA  Minority  Fehowship  Program .  4^) 

James  H.  Ollaway  Jr.  international  Fehowship . 47J 

George  Fo,sler  Peabody  Awards . 2 IJ 

Poynler  Fehowships . 48J 

Scripps  Howard  Foundation  Joumahsm  .Adminstrator  of  the  Year . 25J 

Scripps  Howard  Foundation  Joumahsm  Teacher  of  the  Year . 25J 

Bart  Swanson  Sports  Joumahsm  Memorial  Scholarship . 50J 

Teacher  of  the  Year  Award . 5  IJ 

James  Thurber  Writer-in-Residence  Fehowship . 51J 

Lnity  Awards  in  Media . 27J 

l'niversity  of  North  Carohna  at  Chapel  Hih  School  of  Joumahsm  and 

Ma.ss  Communication  Park  Fehowships . 52J 

Phihp  S.  Weld  Sr.  Fehowship . 52J 

Engineering 

American  A.s.sociation  for  the  .Advancement  of  Science  Joumahsm 

.Awards . 7J 

AAES  Engineering  Joumahsm  Award . TJ 

Entertainment 

Excehence  in  Feature  Writing  Competition . 13J 

Missouri  Lifestyle  Joumahsm  Awards  Program . 18J 

George  Jean  Nathan  Award .  19J 

George  Foster  Peabody  .Awards .  2  IJ 

Rohing  Stone  Cohege  Joumahsm  Competition . 2.3J 


Environment 

Cohier  Forest  History  Joumahsm  Award . 32J 

Grantham  Prize  for  Excehence  in  Reporting  on  the  Environmeni . I4J 

Knight  Science  Joumahsm  Fehowships . 44J 

Robert  L.  Kozik  Award  for  Environmental  Reporting . I6J 

MBL  Science  Joumahsm  Program . 45J 

Metcalf  Instimie  Diversity  Fehowship  in  Environmental  Reporting . 45J 

Metcalf  Institute  Eighth  Annual  Worlcshop  for  Joumahsts . 46J 

Nicholas  School  Environmental  Fehows . 47J 

John  B.  Oakes  Award  for  Distinguished  Environmental  Journalism 2IJ 

OWAA  Bodie  McDoweh  Scholarship . 47| 

Overseas  Press  Oub  of  .America  .Awards  21J 

Phihips  Foundation  Jaumah.sm  Fehowships  48J 

Population  Institute  Global  Media  Awards  22J 

www.editorandpublishcr.com 


Scripps  Howard  Foundation  Edward  J.  Meeman  .Award . 24j 

Scripps  Howard  Foundation  National  Joumahsm  .Awards . 25J 

Ted  Scripps  Fehowships  in  Environmental  Joumahsm . 50J 

SEJ  .Awards  for  Reporting  on  the  Environmeni . 26J 

Thomas  L  Stokes  Award .  26J 

Norm  SUnng/OWAA  Youlii  Writing  Contest  26J 

Ethics 

.Amy  Writing  Awards . 

Carol  Burnett  Fund  for  Responsible  Joumahsm . 35J 

Medih  Medal  for  Courage  in  Joumahsm ..  I8J 

dark  MoHenhoff  Award  for  E.xcehence  m  Investigative  Reporting . I8J 

The  Mongerson  Prize  for  Investigative  Repomng  on  the  News . 18J 

Payne  .Awards  for  Ethics  in  Joumahsm . 21J 

Rehgion  Newswriters  Cas.sels  .Award  for  Smah  Papers . 22J 

Rehgion  .Newswriters  ComeU  Award  for  Religion  Writer  of  the  Year  at 

.Mid-sized  Papers . 22J 

Rehgion  .Newswriters  Schachem  Awards  for  Best  Rehgion  Sections  or 

Pages . 22J 

Rehgion  .Newswriters  Supple  Award  Ibr  Rehgion  Writer  of  the  Year . 23J 

Bart  Richards  .Award  for  Media  Criticism . 2.3J 

Taylor  Family  Award  for  Fairness  m  Newspapeis. . 27J 

Templeton  Rehgion  Reporter  of  the  Year  Award  !7] 

Templeton  Rehgion  Story  of  the  Year  .Award  !7J 

Ethnic  Minorities 

AAJA  Dr.  Suzanne  .Ahn  .Award  for  Civil  Rights  and  Social  Jitstice  for 

Asian  .Americans . 8J 

AAJA  Fehowship  Program . 34J 

AAJA  Lifetime  .Achievement  Award . 

.AAJA  National  Awards...  .8J 

.AAJA  Scholarship  Awards  14J 

AAJA  Special  Recognition  Award  .8J 

Heywood  Broun  .Award .  lOJ 

CCNMA  .Scholarships .  (5J 

Cahfomia  Endowment  Health  Joumahsm  Fehowships . 35J 

Dow  Jones  Newspaper  Fund  Minority  Business  Reporting  Intern 

Program . 36j 

Dow  Jones  Newspaper  Fund  Minority  High  School  Joumahsm 

Workshop . .36J 

Graduate  Newspaper  Fehowship  and  Apprenticeship  for  Minorities . .38J 

Graduate  liiition  Awards  for  .African-American.s.  Citizens  of  Latin 
American  or  Caribbean  Ba.sin  Countries,  and  Qtizens  of 

Lnder-Represented  Countries . .38J 

Hispanic  Joumahsm  Foundation . 4OJ 

Kaiser  Media  Internships  in  Lrban  Health  Reporting . 44J 

Eugene  Katz  Award  for  Excellence  in  the  Coverage  of  Immigration . I6J 

John  S.  and  James  L.  Knight  Foundation  Scholarships . 4A) 

landmark  Scholars  Program . 44J 

Let's  Do  It  Better!  Workshop  on  Joumahsm.  Race  and  Ethmcitv . I6J 

Maynard  Editing  Program .  l5J 

Robert  G.  .McGruder  .Awards  for  Diversitv  Leadership . 17| 

Rohan  D.  Melton  Fehowship .  i5J 

Metcalf  Institute  Diversity  Fehowship  m  Environmental  Reporting . 45J 

Minority  Joumahsm  Educators  Fellowstiip . 46J 

N.ABJ  Awards . 19J 

National  .Association  of  Black  Joumahsts  Ethel  Payne  Fehowships . 46J 

National  Itahan  .American  Foundation  Scholarship . 46J 

NAA  Minority  Fehowship  Program . ^1] 

Leonard  .M.  Perryman  Communications  Scholarship  for  Ethnic 

Minority  Students . 48J 

Ehen  Ma.sin  Persina  Scholarship . 48J 

Chips  Quinn  Scholars  Fehowships  i9J 

Chips  Quinn  Scholars  Program . 49J 

RTNDA/Lnity  .Awards .  „  22J 

RTNDF  Fehowships .  49J 

RTNDF  .Scholarships .  49J 

Lnity  .Awards  in  Media . 27J 

Ida  B.  Wehs  .Award . 27J 

Family 

American  Professional  Society  on  the  Ahu.se  of  Children . 31J 

Best  in  Media  .Awards .  1  IJ 

Ca.sey  Joumahsm  Center  Conference  Fehowships..  (5J 

Casey  Medals  for  Meritorious  Joumahsm .  I  IJ 

Mothers  .Against  Drunk  Driving  (M.ADD)  Media  .Awards . 18J 

Planned  Parenthood  Federation  of  .America  Maggie  Awards 
Program . 22J 

Fashions 

Mis.souri  Lifestyle  Joumahsm  .Awards  Program . I8J 


,\PME/.\P  Staff  Awards . 

. »F 

. H) 

. h] 

Missouri  lifestvle  Joumahsm  Awards  Program . 

. isj 

National  Headhner  .Awards . 

. 19J 

Editor  &  Pi  busher  3J 


i  . 


Category  Inoex 


XIGJ.\  Excellence  in  Writing  Award  for  Features . 20J 

Pulitzer  Prizes . 22J 

RTNDA  Edward  R.  Murrow  Awards . 22J 

Rolling  Stone  College  Journalism  Competition . 23J 

Sovereign  Awards . 26J 

Stois  of  the  Year  Aw  ards . 26J 


Waller  SuUnan  Award  for  Excellence  in  Science  Joumalism-Feamres . 2'J 

Fire  Fighting 

fmemational  .Association  of  Fire  Fighters  Media  .Aw  ards  Contest . I6J 


Food 

.Asisociation  of  Food  JoumahsLs  .Awards  Competition  2006 . 9J 

James  Beard  Foundation  Joumahsm  .Awards  for  Food  and  Beveragi. 

JoumaUsis . 9J 

Missouri  Lifestile  Joumahsm  .Awards  Program . 18J 

Gay/Lesbian 

Excellence  in  Joumahsm  W  riling  .Award  for  Opinion/Editorial . 1  .AJ 

GLAAD  Media  Awards . 13J 

MGJA  Excellence  in  HIY/AIDS  Coverage  .Award . 20J 

XIGJ.A  ExceUence  in  Photojournalism  Award . 20J 

MGJA  ExceUence  in  Writing  Award  for  I  eaiures  .20J 

MGJA  ExceUence  in  Writing  .Award  for  New  s  .  20J 

MGJ.AJoumahsl  of  die  Year  Award .  .20J 

MGJ.A/RTNDA  ExceUence  in  Onhne  Journalism  .Award . 20J 

MGJ.A/SeigenUialer  ExceUence  in  Radio  .Award . 20J 

Sarah  Pettit  Memorial  .Award  for  ExeUence  in  LGBT  Media . 22J 

SeigenihalerALGJ.A  ExceUence  in  Television  .Award . 25J 

General  Magazines 

Barach  Teaching  FeUowship  in  Non-Fiction . 34j 

Capilolbeal  Awards . lOJ 

Harrv  Chapin  Media  .Awards  .  lOJ 

Circle  of  ExceUence  Media  .Awards . lOJ 

Clarion  .Awards .  IIJ 

Columbia  Joumahsm  Review  Internship  Program . .36J 

Crain  .Awards .  .IIJ 

EMMAS .  .32J 

Garden  Media  .Awards.  .13J 

IRE  Best  of  Investigative  Repomng  Awards .  .  I6J 

IRE  Tom  Renner  Award  .  I6J 

Gerald  Loeb  Awards  for  Distmguisnea  Business  and  Financial 

Joumahsm . 17J 

Magazine  Pacemaker  .Awards  .  1 7J 

MPA  Kellv  Awanis .  _..17J 

John  Barilow  Martin  Award  for  Public  Interest  Magazine  Joumahsm ...  17J 

.Mensa  Education  and  Research  Foundation  Press  .Award . . . I8J 

.VABJ  Awards . 19J 

National  .Awards . 33J 

National  Headhner  Awards . 19J 

National  Magazine  Awards .  .20J 

Jesse  H.  Neal  National  Business  Joumahsm  Awards . 2IJ 

Overseas  Press  Club  of  .America  .Awards . 2 IJ 

George  PoUt  .Awards .  _  .22J 

Premier  Print  Awards .  .22J 

Eugene  S.  PuUiam  National  Joumahsm  Wnling  .Award . . 22J 

Ban  Richards  Award  for  Media  Cnticism . 23J 

Shamick  FeUowship  Program...  ..50J 

Societv  of  Professional  Joumahsls  Sigma  Delta  Chi  Awards . 26j 

Templeton  Rehgion  Slorv  of  die  Year  .Award . 2"j 

General  Reporting 

Arkansas  Joumahst  of  the  Year . 31J 

AP.ME/.AP  Staff  Awards .  ,...8J 

Robin  Goldstein  Award  for  Vlashinglon  Regional  Repomng . l-ij 

Michael  Kellv  Award .  ,.  IbJ 

Livingston  .Awards .  ..17J 

Media  ExceUence  .Awards .  .  18J 

Minoritv  Editorial  Training  Program . aGJ 

PhiUips  Foundation  Joumahsm  FeUowships . A8J 

Edgar  A.  Poe  Award . 22J 

SVAPEXCa. Awards .  ,.26J 

Sodelv’  of  the  SUurians  ExceUence  in  Joumahsm  .Awards . 33J 

Societv  of  the  SUurians  Lifetime  .Achievement  .Award . 33J 

Western  Knight  Center  for  SpeciaUzed  Joumahsm  FeUowships . 52J 

General  Research 

.AAS  Research  FeUowships . .34J 

Howard  Chapnick  Grant . .36j 

Fulbrighi  Scholar  Program .  ..38J 

MacArthur  FeUowship .  ..45J 

Frank  Luther  .Mott/Kappa  Tau  .Alpha  Research  Award  ..181 

PhUhps  Foundation  Joumahsm  FeUowships .  ..48j 

L  niversitv  of  Florida  CoUege  of  Joumahsm  Brechner  Report  Editorial 

.As.sislanLship . 51J 

Lniversitv  of  Florida  CoUege  of  Joumahsm  Joseph  Brechner  Research 

Assislanlship . 52J 

World  Press  Institute  FeUowships . 52J 


Editor  &  Pi  bushek 


Government/Politics 

APA  Joumahsm  .Awards . 7J 

Aldo  Beckman  .Award .  9J 

Joseph  L.  Brechner  Freedom  of  Information  Award . lOJ 

Capilolbeal  Awards .  lOJ 

Center  for  die  Business  of  Government . lOJ 

Congressional  Fellowship  Program  36J 

Coro  FeUows  Program  in  Pubhc  Affairs  36j 

ExceUence  in  Media  faiverage  of  PoUs  1  (J 

Gerald  R.  Ford  Prize  for  Distinguished  Repomng  on  the  Presidenev 

and  National  Defense . 1.3J 

German  MarshaU  Fund  of  the  United  Stales  — Journalism  FeUowship 

Program . .38J 

Hispanic  Joumahsm  Foundation . aOJ 

Eugene  Kaiz  Award  for  ExceUence  in  the  Cover^e  of  Immigration . 16J 

Lincoln  FeUows  Program . 44J 

Paul  MiUer  Washington  Repomng  FeUowships . 46J 

Clark  Mollenhoff  .Award  for  Excellence  in  Investigative 

Reponing . 18J 

WilUam  D.  Morgan  Pohlical  Scholarship . 46J 

National  Awards . 3.3J 

National  Press  Qub  Edwin  .M.  Hood  Award  for  Diplomatic 

Correspondence . 20J 

National  Press  Club  Washington  Correspondence  Award . 20J 

Pohtics  and  Joumahsm  Semester  Internships .  -iBJ 

Pubhus  FeUows  Program .  tSJ 

PuUiam  Kilgore  FOl  Internships .  AtiJ 

Joan  Shorenstein  Center  on  die  Press,  Pohtics  and  Pubhc  Poha 

FeUowship .  50J 

Merriman  Smith  Memorial  Fund  Award . 25J 

United  Nations  Correspondents  Association  Ehzabeth  Neuffer  .Award 

for  U.N.  Coverage .  27J 

Washington  Montldv  Annual  PoUtical  Book  .Award ...  33J 

While  House  FeUowships .  52J 

Woodrow  Wilson  International  Center  for  Scholars  FeUowships . 52J 

Health/Medical 

2006  Age  Boom  Academy . 34J 

American  Society  of  Colon  and  Rectal  Surgeons  2006  National  Media 

.Awards . 8J 

.American  Societv  of  Healthcare  Publication  Editors  Awards . 8J 

California  Endowment  Health  Joumahsm  FeUow  ships . 35J 

Rosahnn  Carter  FeUowships  for  Mental  Health  Joumahsm . 35J 

Circle  of  ExceUence  Media  Awarils . lOJ 

Rosa  Cisneros  Memorial  Information  Award . 32J 

Viaor  Colm  Prize  for  ExceUence  in  Medical  Science  Repomng . 1 IJ 

Dan  Award  for  ExceUence  in  Radio  Repomng  on  Victims  of 

Violence . 1  IJ 

Dan  Ochberg  FeUow  ships  for  Joumahsm  and  Trauma . 36j 

EpUepsy  Foundation  Distinguished  Joumahsm  .Award . I2J 

EMMAS. .  32J 

Global  Health  Council's  ExceUence  in  Media  Award.  I4J 

Global  Health  Council's  Photography  Contest . 14J 

Health  Care  Joumahsm  Aw  ard . 14J 

Joumah.sm  .Awards  of  ExceUence  for  Coverage  of  Emergena 

Medicine  Issues .  33J 

Kaiser  Media  FeUowships  in  Health .  ‘|2J 

Kaiser  Media  Internships  in  Urban  Health  Repomng . g4J 

Knight  Science  Joumahsm  FeUowships .  44J 

Leukemia  &  Lymphoma  Society  Media  Awards  I  tj 

Missouri  Lifestyle  Joumahsm  Awards  Program . 18J 

MS  Pubhc  Education  .Awards .  19J 

MDA  Broadca.sl  Joumahsm  Awards .  19J 

N'lHCM  Foundation  Health  Care  Joumahsm  Aw  ards . 19J 

NLGJA  ExceUence  in  HI\/AIDS  Coverage  Award . 2()J 

Planned  Parenthood  Federation  of  America  Maggie  .Awards 

Program . 22J 

RTN'DF  FeUowships .  -ttij 

Wislar  Institute  Science  Joumahsm  Aw  ard . 2/J 

Housing 

Cushing  Niles  Dolbeare  Media  Award . I  IJ 

Humanities 

•AAS  Research  FeUowships . 34J 

Barach  Teaching  FeUowship  in  Non-Fiction . 34j 

Davidoff  Scholarships  for  Joumahsls  36j 

Frank  Luther  Moll/Kappa  Tau  .Alpha  Research  Award . 18J 

George  Jean  NaUian  Award . 19J 

National  Endowment  for  the  Humanities  FeUowships . 46J 

National  Endowment  for  the  Humanities  Summer  Stipends 

Program . 46J 

SUver  Gavel  Awards . 25J 

Woodrow  Wilson  International  Center  for  Scholars  FeUowships . 52J 

Humorous 

National  Society  of  Newspaper  ColumnisLs  Contest . 20J 

SATW  Foundation  LoweU  Thomas  Travel  Joumahsm  Competition . 26j 


International 

.American  Association  for  the  Advancement  of  Science  Joumahsm 


Awards . 7J 

.APME  Inlemational  Perspective  Awards . 8J 

Ian  Axford  FeUowships  in  Public  Pohev . 34j 

Robert  Bosch  Foundation  Fellowship . 34J 

Arthur  F.  Bums  FeUowship...  35J 

Maria  Moors  Cabot  Prizes...  3IJ 

Rosa  Cisneros  Memorial  Information  Award . 32J 

Courage  in  Joumahsm  Award  I  IJ 

Editor  &  Pubhsher  and  Mediaweeks  2(X)6  EPpy  Awards  for  Best 

Media-.Afhlialed  Internet  Services . 12J 

Freedom  House  .American  Volunteers  for  International  Development 

Program . 37J 

Alfred  Friendly  Press  FeUowships . 37J 

Fulbright  Scholar  Program . .38J 

German  MarshaU  Fund  of  the  United  Stales  — Journalism  FeUowship 

Program . .38J 

German  Marshall  Fund  of  the  United  Slates-Peler  R.  Weilz  Prizes  for 

Reporting  on  European  and  Transadantic  .Affairs . 1.3J 

Global  Health  CouncU's  ExceUence  in  Media  Award . 14J 

Graduate  TYiition  .Awards  for  African-Americans,  Glizens  of  Latin 
American  or  Caribbean  Basin  Countries,  and  Qtizens  of 

Under-Represented  Countries . .38J 

lAPA  Awards . 15J 

ICIJ  Award  for  Outstanding  International  Investigative  Reporting . I6J 

International  Joumahsm  Exchange .  -tOJ 

IRP  FeUowships  in  Imemational  Joumahsm .,  42J 

Jefferson  FeUowships . 42J 

Eugene  Katz  Award  for  ExceUence  in  the  Coverage  of  Immigration . 16J 

Knight  Inlemational  Press  FeUowships . 44J 

John  S.  Knight  FeUowships  for  Professional  Joumaltsls . ‘igj 

Livingston  Awards .  1  ’J 

Luce  Scholars  Program . 45J 

McGee  Joumahsm  FeUowship  in  SouUiem  Africa  AiJ 

Mobius  Advertising  Awards . 18J 

Edward  R.  Murrow  FeUowship . 46J 

National  Press  Club  Edwin  M.  Hood  .Award  for  Diplomatic 

Correspondence . 20J 

Nieman  FeUowships . 47J 

Overseas  Press  Club  of  .America  Awards  2  IJ 

Overseas  Press  Club  foundation  Scholarships  -rSJ 
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ADDY  Awards  are  sponsored  by  the  American 
Advertising  Federation  to  recognize  creative  excel¬ 
lence  in  advertising.  Awards  given  in  media  categories 
as  well  as  for  advertising  components  that  include 
copy  writing  and  photography.  Web  site  for  guide¬ 
lines.  CO.NTACT:  Gail  Bozeman,  .American  Advertising 
Federation,  1 101  Vermont  Ave.  .\W,  Suite  500,  Wash¬ 
ington,  DC  20005;  (202)  898-0089;  Fax:  (202)  898- 
0159;  E-mail:  gbozeman@aaf.org;  Web  Site: 
www.aaf.org.  DEADLINE:  April  17,  2006. 

Advertising  Awards  honor  ad  staffs’  work  at  AGP 
member  publications  in  five  categories:  display  ad,  in- 
house  promotional  ad,  classified  pj^e/section,  ad/edi¬ 
torial  supplement,  and  marketing  brochure/rate  card. 
The  contest  is  co-sponsored  by  Larson  Newspapers  of 
Arizona.  CONTACT:  Advertising  Awards,  NSPA/ACP, 
2221  University  Ave.  SE,  Suite  121,  Minneapolis,  MN 
55414;  (612)  625-8335;  Fax:  (612)  626-0720;  E- 
mail:  info@snidentpress.org;  Web  Site:  www.smdent- 
press.org/acp. 

AOPA-Max  Karant  Awards  for  Excellence  in 
General  Aviation  Journalism  recognize  fair  and 
insightful  coverage  of  civilian,  non-scheduled  and 
non-military  aviation.  Four  $1,000  awards  will  be 
given  for:  print;  television,  program  length;  television, 
news  or  short  feature;  and  radio.  Entries  must  be  pub¬ 
lished  or  broadcast  in  the  2005  calendar  year  and  will 
be  judged  by  the  Karant  Awards  Committee.  No  entry 
fee.  CONTACT:  Patricia  L.  Rishel,  Aircraft  Owners  and 
Pilots  Association,  421  .Aviation  Wav,  Frederick,  MD 
21701-4798;  (301)  695-2157;  E-mail: 

pat.rishel@aopa.org;  Web  Site:  www.aopa.org/spe- 
cial/karant/.  DFaUILINE:  Postmarked  bv  April  15, 
2006. 

AAR  Award  for  Best  In-Depth  Reporting  on 
Religion  by  Journalists  at  News  Outlets  with 
Circulations  Under  100,000.  The  American  Acad¬ 
emy  of  Religion  honors  best  in-depth  reporting  on 
topics  related  to  religion  (including,  but  not  limited 
to,  rehgion  and  politics,  popular  culture,  ethics  or 
bioethics,  the  courts,  schools,  .science,  health,  or 
international  or  social  issues).  Affihated  with  Emory 
University,  the  AAR  is  the  world's  largest  association  of 
religion  scholars.  The  AAR  neither  endorses  nor 
rejects  any  religious  befief  or  practice.  Most  judges 
are  current  or  former  journalists.  Winner  receives 
$1,000.  Entries  must  be  articles,  not  opinion  pieces, 
pubhshed  in  North  American  media  with  circulations 
of  less  than  100,000.  Writing  for  general  audiences 
preferred.  The  writing  must  benefit  from  the  work  of 
scholars,  though  they  do  not  have  to  be  mentioned. 
Submit  five  articles  on  a  diversity  of  topics  published 
during  2005.  Entry  fee  is  $25.  See  Web  site  for  contest 
rules.  CONTACT:  Susan  Snider,  AAR,  Reporting  Award, 
825  Houston  MiU  Rd.,  Adanta,  GA  30329;  (404)  727- 
4725;  Fax:  (404)  727-7959;  E-mail:  ssnider@aar- 
web.org;  Web  Site:  www.aarweb.org/awards/joumal- 
ism.asp.  DEADUNE:  Feb.  28,  2006. 

AAR  Award  for  Best  In-Depth  Reporting  on 
Religion  in  Dutlets  with  Circulations  over 
100,000  honors  best  in-depth  reporting  on  topics 
related  to  religion  published  in  North  American  media 
with  circulations  over  100,(K)0  or  online.  Winner 
receives  $1,000.  Entries  must  be  articles,  not  opinion 
pieces.  Writing  for  general  audiences  preferred.  The 
writing  must  benefit  from  the  work  of  scholars,  though 
they  do  not  have  to  be  mentioned.  Submit  five  articles 
on  a  diversity  of  topics  published  during  2005.  Entry 


fee  is  $25.  See  Web  site  for  contest  rules.  See  the  list¬ 
ing  above  for  more  information  on  AAR.  CONTACT: 
Susan  Snider,  AAR,  Reporting  Award,  825  Hoaston 
Mill  Rd.,  Adanta,  GA  30329;  (404)  727-4725;  Fax: 
(404)  727-7959;  E-mail:  s.snider@aarweb.org;  Web 
Site:  www.aarweb.org/awards/joumahsm.asp.  DEAD¬ 
UNE:  Feb.  28,  2006. 

AAR  Award  for  Best  Dpinion  Writing  about 
Religion  honors  the  best  editorials,  columns  or 
other  opinion  writing  related  to  reUgion  puhUshed  in 
North  American  news  media  during  2005.  Winner 
receives  $1,000.  Writing  for  general  audiences  pre¬ 
ferred.  The  writing  must  benefit  from  the  work  of 
scholars,  though  they  do  not  have  to  be  mentioned. 
Submit  five  pieces  on  a  diversity  of  topics.  Entry  fee  is 
$25.  See  Web  site  for  contest  mles.  See  fistings  above 
for  more  information  on  A.AR.  CONTACT:  Susan  Snider, 
AAR,  Reporting  Award,  825  Houston  Mill  Rd.,  Adanta, 
GA  30329;  (404)  727-4725;  Fax:  (404)  727-7959;  E- 
mail:  ssnider@aarweb.org;  Web  Site:  www.aarweb. 
org/awards/joumalism.asp.  DEADLINE:  Feb.  28, 
2006. 

American  Association  for  the  Advancement  of 
Science  Journalism  Awards,  sponsored  by  John¬ 
son  &  Johnson  Pharmaceutical  Research  and  Devel¬ 
opment,  LLC,  recognize  ouLstanding  reporting  on  sci¬ 
ence  and  its  engineering  and  technological  applica¬ 
tions  (excluding  health  and  clinical  medicine). 
Entries  are  judged  on  clarity  of  interpretation,  initia¬ 
tive,  originahty  and  scientific  accuracy.  One  $3,000 
award  is  given  in  each  of  the  following  categories:  gen¬ 
eral  circulation  magazines,  large  newspapers  over 
100,000  circulation,  small  newspapers  under 
100,000  circulation,  radio,  television,  online,  and  a 
new  category  open  to  journalists  worldwide  across  all 
news  media,  recognizing  excellence  in  science  news 
reporting  for  children.  The  contest  year  is  July  1 
through  June  30.  CONTACT:  Office  of  Public  Programs, 
American  Association  for  the  Advancement  of  Science, 
1200  New  York  Ave.  NW,  Washington,  DC  20005; 
(202)  326-6440;  Web  Site:  www.aaas.oi^.  DEADUNE: 
Aug.  1,  annually. 

AAES  Engineering  Journalism  Award  recog¬ 
nizes  outstanding  reporting  of  an  event  or  issue  that 
furthers  pubUc  understanding  of  engineering.  The 
award  is  given  in  one  of  three  categories:  daily  news¬ 
papers,  general  circulation  print  media,  and  broad¬ 
cast  radio  or  television.  The  prize  consists  of  a  plaque. 
Nomination  forms  can  be  found  on  the  Web  site. 
Nominations  must  also  contain  a  resume  or  curricu¬ 
lum  vitae  for  the  nominee,  plus  the  nominee’s  entire 
article.  Articles  published  in  English  between 
December  1,  2005,  and  November  30,  2006,  eligi¬ 
ble.  Nominations  welcome  from  reporters,  editors, 
publishers,  and  members  of  the  engineering  com¬ 
munity.  CONTACT:  Bill  Salmon,  Exec.  Director,  Amer¬ 
ican  Association  of  Engineering  Societies,  1828  L  St. 
NW,  Suite  906,  Washington,  DC  20036-5110;  (202) 
296-2237  ext.  12;  Fax:  (202)  296-1151;  E-mail: 
bsalmon@aaes.org;  Web  Site:  www.aaes.org.  DEAD¬ 
LINE:  December  2006. 

American  Bowler  Writing  Awards  provide 
$3,800  in  cash  from  U.S.  Bowler  m^azine  for  fea¬ 
tures,  news  stories  and  editorials  that  cover  American 
ten-pin  bowhng.  54th  year.  CONTACT:  Bill  Vint,  Ameri¬ 
can  Bowling  Congress,  5301 S.  76th  St.,  Greendale,  W1 
53129;  (800)  514-2695;  Fax:  (414)  421-1194.  Web 
Site:  www.bowl.com.  DEADUNE:  Dec.  15,  annually. 


American  Institute  of  Physics  Science  Writing 
Awards  were  designed  to  promote  effective  science 
communication  in  print  and  broadcast  media  in  order 
to  improve  the  general  pubhc’s  appreciation  of  physics, 
astronomy,  and  allied  science  fields.  The  winning 
author  will  receive  $3,000,  an  engraved  Windsor  chair, 
and  a  certificate  of  recognition.  There  are  four  cate¬ 
gories:  joumafist,  scientist,  broadcast  media  and  writ¬ 
ing  aimed  at  children.  CO.NTACT:  Lalena  Lancaster, 
Media  and  Government  Relations  Division,  American 
Institute  of  Physics,  1  Physics  Ellipse,  College  Park,  MD 
20740;  (301)'209-3096;  Fax:  (301)  209-0846;  E-mail: 
llancast@aip.org;  Web  Site:  www.aip.or^aip/  writing. 
DEADU.\E:  March  1,  2006. 


American  Legion  Fourth  Estate  Award  honors 
exceptional  journalism  in  support  of  American  ideals.  A 
$2,000  stipend  is  offered  to  defray  the  cost  of  accepting 
the  award  at  the  annual  National  Convention.  Op^  to 
all  media  for  work  done  in  calendar  year.  CONTACT:  Joe 
March,  Pubfic  Relations  Division,  American  Legion,  7(X) 
N.  Pennsylvania  St.,  P.O.  Box  1055,  Indianapolis,  IN 
46204;  (317)  630-1253;  Fax:  (317)  630-1368;  Web 
Site:  www.legion.org.  DEADUNE:  Jan.  30,  annually. 


APA  Journalism  Awards  offer  $200  prizes  to  news¬ 
paper  reporters  in  the  United  States  and  Canada  for 
pubfic  service  rendered  in  the  advancement  of  city  and 
regional  planning  through  outstanding  joumdism. 
CONTACT;  Sylvia  Lewis,  American  Planning  Association, 
122  S.  Michigan  Ave.,  Chict^o,  IL  60603;  (312)  431- 
910()  :  Web  Site:  www.planning.org.  DEADUNE:  Jan. 
12,  2006. 


WIN  $3000i 


A  CALL  FOR 
ENTRIES 


2006 

American  Institute  of  Physics 
Science  Writing  Award 
in  Physics  and  Astronomy 

To  be  awarded  to  a  scientist  for  books 
dealing  with  physics  or  astronomy 
and  intended  for  the  general  public. 

Deadline:  March  1, 2006 

For  an  entry  form  or  more  information,  visit 
www.aip.org/aip/writing 
or  contact:  Lalena  Lancaster, 
Media  &  Government  Relations 
American  Institute  of  Physics 

Tel:  (301)  209-30% 

Email:  llancasUuaip.org 
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American  Society  of  Colon  and  Rectal  Sur¬ 
geons  2006  National  Media  Awards  recognize 
joumalisis  wfio  have  excelled  in  communicating  infor¬ 
mation  about  colon  and  rectal  disease  to  the  public. 
.\wards  gnen  for  the  best  work  in  three  media  categories: 
print  (a  newspaper  or  magazine  report,  feature  article  or 
series),  broadcast  (a  radio  or  television  comprehensive 
news  report,  discus,sion  program  or  documentary),  and 
Internet  (information  created  for  a  general  audience  and 
presented  exclusively  on  the  Internet,  including  news 
reports,  features,  discussion  programs,  documentaries 
or  multimedia  presentations).  Winners  receive  a  $1,000 
cash  prize,  an  engraved  plaque  and  an  expense-paid  trip 
to  the  2006  ASCRS  Annual  Meeting.  CONTACT:  Public 
Relations  Direaor,  ASCRS,  85  W.  Algonquin  Rd.,  Arling¬ 
ton  Heights,  IL  60005;  (847)  934-5580;  Fax:  (847)  934- 
5596.  DEADLINE:  March  31, 2006. 

ASCAP  Deems  Taylor  Awards  are  presented 
annually  to  U.S.  authors  and  journalists  for  outstand¬ 
ing  print  and  media  coverage  of  music.  Established  in 
1%7  in  honor  of  composer,  critic,  commentator  and 
former  ASCAP  President  Deems  Taylor.  Cash  prizes 
awarded:  $500  for  best  book  and  $250  for  best  jour¬ 
nal,  ms^azine  or  newspaper  article.  Concert  program 
notes  and  record  liner  notes  are  eligible  for  the  article 
category.  Plaques  are  presented  to  the  authors  as  well 
as  to  their  publishers  Subject  matter  may  be  bio¬ 
graphical,  critical,  historical  or  reportorial — any 
form  of  non-6ction  prose  about  music  and/or  its  cre¬ 
ators  that  is  not  a  how-to-guide  or  an  instructional 
textbook.  Submissions  limited  to  three  entries  per 
author  for  articles.  Articles  published  as  a  series  on  a 
single  specific  subject  may  be  considered  one  entry. 
Work  published  in  the  United  States  in  English  during 
calendar  year  2005  is  eligible.  CONTAfTT:  Esther 
Sansaurus,  American  Society  of  Composers,  Authors 
and  Publishers,  1  Lincoln  Plz.,  New  York,  NY  10023; 
(212)  621-6323.  DEADU.NE:  Aug.  30,  annually. 

American  Society  of  Healthcare  Publication 
Editors  Awards  focus  on  editors  in  the  healthcare 
publishing  sector  and  offer  awards  competition  in  four 
areas:  publication  of  the  year  (itu^azine,  newsletter), 
editorii  excellence  (14  categories),  graphics  excellence 
(8  categories)  and  web  publishing  (3  categories).  Open 
to  staff  and  contributors  of  healthcare  publications  b<^ 
in  the  United  States.  Entries  must  Iwe  appeared  in  a 
publication  with  a  2005  issue  dale.  Competition  fee  per 
entry:  $60  for  members,  $75  for  non-members  (mem- 
benihip  fee  is  $60).  CONTACT:  Nancy  Blanchard,  ASHPE, 
8870  Darrow  Rd.,  Suite  S106-155,  'I\vinsburg,  OH 
44087;  (330)  487-0344;  Fax:  (330)  487-0530;  Web 
Site:  www.ashpe.org.  DEADLINE:  Postmarked  by  Feb.  1, 
2006. 


ASNE  Distinguished  Writing  Awards,  Jesse 
Laventhol  Prizes  for  Deadline  News  Report¬ 
ing,  and  Community  Service  Photojournalism 
Award.  Five  $2,500  Distinguished  Writing  Awards 
are  given  for  work  done  in  these  categories:  non¬ 
deadline  writing,  commentary/column  writing,  watch¬ 
dog  reporting,  editorial  writing  and  diversity.  Entries 
will  be  judged  on  language,  style,  precision  of  word 
us^e,  structure,  descriptive  power,  narrative  skill  and 
the  fike.  Two  $10,000  Jesse  Laventhol  Prizes  for  Dead- 
fine  News  Reporting  are  awarded  for  work  done  by  an 
individual  and  by  a  team.  Entries  are  judged  on  writ¬ 
ing  quality  and  substance.  One  $2,500  Community 
Service  Photojournalism  Award  is  given  for  work  by  an 
individual  or  a  team.  The  award  recognizes  com¬ 
pelling  work  that  illuminates  a  community  issue  or 
concern.  Nominees  must  be  hill-time  or  part-time  staff 
members  of  daily  newspapers  or  wire  services  serving 
daily  newspapers  in  the  Americas.  CONTACT:  ASNE 
Awards,  Poynter  Institute,  801  3rd  St.  S.,  St.  Peters¬ 
burg,  R  33701;  (727)  821-9494.  DEADUNE:  Feb.  1, 
2006. 

Amy  Writing  Awards  offer  cash  awards  totaling 
$34,000,  witli  a  $10,000  first  prize  for  presentation  of 
biblical  truths  in  a  sensitive,  thought-provoking  man¬ 
ner  through  secular,  non-religious  publications.  Given 
for  work  done  in  calendar  year.  CONTACT:  Amy  Writ¬ 
ing  Awards,  Amy  Foundation,  P.O.  Box  1 609 1 ,  Lansing, 
Ml  48901;  (517)  323-6233;  E-mail:  amyfoundtn 
@aol.com;  Web  Site:  www.amyfound.org.  DEADLINE: 
Jan.  31,  annually. 

James  Aronson  Award  for  Social  Justice 
Journalism  was  established  by  Hunter  College  in 
1990  to  honor  the  distinguished  Hunter  College  pro¬ 
fessor  of  journalism  who  was  editor  from  1949  to 
1967  of  the  crusading  news  weekly.  The  National 
Guardian.  Stories  submitted  for  the  2006  award 
should  have  appeared  in  U.S.  newspapers,  magazines, 
newsletters  or  Internet  publications  in  2005  calendar 
year.  Award  also  open  to  cartooning  with  a  con¬ 
science.  See  Web  site  for  entry  form  and  information. 
CONTAfTT:  Peter  Parisi,  Dept,  of  Film  &  Media  Studies, 
Hunter  College,  695  Park  Ave.,  New  York,  NY  10021; 
(212)  772-5041;  Fax:  (212)  650-3619;  Web  Site: 
filnimedia.hunter.cuny.edu/aronson.  DEADLINE:  Jan. 
16,  2006. 

AAJA  Dr.  Suzanne  Ahn  Award  for  Civil  Rights 
and  Social  Justice  for  Asian  Americans  recog¬ 
nizes  excellence  in  coverage  of  civil  righls  of  Asian 
Americans  and/or  issues  of  social  justice  for  Asian 
Americans.  CONTACT:  AAJA  Awards,  Asian  American 
Journalists  Association,  1182  Market  St.,  Suite  320, 


San  Francisco,  CA  94102;  (415)  346-2051;  Fax: 
(415)  346-6343;  Web  Site:  www.aaja.org.  DEADUNE: 
March  15,  2006. 

AAJA  Lifetime  Achievement  Award  is  given  to 
an  Asian  American  or  Pacific  islander  who  has  demon¬ 
strated  courage  and  commitment  to  the  principles  of 
journalism  over  the  course  of  a  fife’s  work.  E-mail  for 
information  on  making  a  nomination.  CONTACT:  AAJA 
Awards,  Asian  American  Journalists  .Association,  1 182 
Market  St.,  Suite  320,  San  Francisco,  (iA  94102;  (415) 
346-2051;  Fax:  (415)  346-6343;  Web  Site: 
www.aaja.org.  DEADUNE:  March  15,  2006. 

AAJA  National  Awards  recognize  and  encourage 
excellence  among  Asian  American  journalists  and  out¬ 
standing  coverage  of  A.sian  American  issues.  CONTACT: 
AAJA  National  Awards,  A.sian  American  Journalists 
Association,  1182  Market  St.,  Suite  320,  San  Fran¬ 
cisco,  CA  94102;  (415)  .346-2051;  Fax:  (415)  346- 
6343;  Web  Site:  www.aaja.org.  DEADLINE:  March  15, 
2006. 

AAJA  Special  Recognition  Award  honors  a  per¬ 
son  (Asian  or  non-Asian,  journalist  or  non-journalist) 
who  has  helped  to  advance  the  Asian  American  Jour¬ 
nalists  Association’s  goals.  E-mail  for  information  on 
making  a  nomination.  CONTACT:  AAJA  Awards,  Asian 
American  Journalists  Association,  1182  Market  St., 
Suite  320,  .San  Francisco,  CA  94102;  (415)  .346-2051; 
Fax:  (415)  .346-6343;  Web  Site:  www.aaja.org.  DEAD¬ 
UNE:  March  15,  2006. 

APME/AP  Staff  Awards.  APME  recognizes  out¬ 
standing  work  by  AP  staff,  in  the  areas  of  deadline 
reporting,  enterprise  reporting,  feature  writing,  news 
photography,  and  feature  photography.  APME  also 
presents  the  John  L.  Dougherty  Award  to  an  AP  staffer 
with  less  than  three  years  experience  with  AP,  and  no 
more  than  five  years  experience  overall.  The  Charles 
Rowe  Award  is  given  for  distinguished  state  bureau 
reporting.  $1,500  is  awarded  for  each  prize.  CON¬ 
TACT:  Mark  Mittelstadt,  Exec.  Director,  APME,  The 
Associated  Press,  450  W.  33rd  St.,  New  York,  NY 
10001;  (212)  621-1838;  Fax:  (212)  5064102;  E-mail: 
apme@ap.org;  Web  Site:  www.apme.com.  DEADUNE: 
July  1,  2006. 

APME  First  Amendment  Award  and  Citation, 

now  in  its  36th  year,  recognizes  a  journalist  or  a  news¬ 
paper  for  work  that  advances  the  First  Amendment, 
m^es  good  use  of  Freedom  of  Information  principles 
and/or  statutes,  or  significantly  widens  the  scope  of 
information  available  to  the  public.  Awards  are  given 
in  three  circulation  categories:  below  40,000;  40,000 
to  100,000;  and  more  than  100,000.  The  best  entry 
from  the  three  categories  will  be  honored  with  the 
Sweepstakes  Award.  CONTACT:  Mark  Mittelstadt,  Exec. 
Director,  APME,  The  Associated  Press,  450  W.  33rd 
St.,  New  York,  NY  10001;  (212)  621-1838;  Fax:  (212) 
506-6102;  E-mail:  apme@ap.org;  Web  Site: 
www.apme.com.  DEADUNE:  July  7,  2006. 

APME  International  Perspective  Awards  will 
be  given  to  AP  and  CP  member  newspapers  for  out¬ 
standing  cover^e  of  international  news  for  local  read¬ 
ers.  Awards  are  given  in  three  circulation  categories: 
below  40,0(M);  40,000  to  100,000;  and  more  than 
100,000.  CONTACT:  Mark  Mittelstadt,  Exec.  Director, 
APME,  The  Associated  Press,  450  W.  33rd  St.,  New 
York,  NY  10001;  (212)  621-18.38;  Fax:  (212)  506- 
6102;  E-mail:  apme@ap.org;  Web  Site: 
www.apme.com.  DFADUNE:  July  7,  2006. 


Call  for  Entries 


The  American  Legion 
2006  Fourth  Estate  Award  Competition 

«For  Excellence  in  Journalism” 


Any  work  published  or  broadcast  during  2005 
which  covers  an  issue  of  national  interest  and  which 
contributes  to  excellence  in  journalism  is  eligible. 

Entry  deadline  is  January  31,  2006 

Award  to  be  presented  at  the  2006 
National  G>nvention  in  Salt  Lake  City,  UT 


Submit  entries  to: 

The  American  Legion 
Public  Relations  Division 
700  North  Pennsylvania  Street 
Indianapolis,  IN  46204 
For  more  information 

call  (317)  630-1253 

VISIT  OUR  WEB  PAGE  AT  WWW.LEGION.ORG 


8J  Editor  &  Pi'busher 


www.editorandpublisher.com 
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National  and  International  Journalism  Competitions 


APME  Member  Showcase  Photo  of  the  Year 
Award  is  given  for  the  best  photograph  contributed 
to  the  AP  photo  network  by  a  member  photographer 
between  Oct.  1  and  Sept.  30.  Photos  are  shown  online 
and  at  annual  conference.  $1,000  prize.  CONTACT: 
Mark  Mittelstadt,  Exec.  Director,  APME,  The  Associ¬ 
ated  Press,  450  W.  33rd  St.,  New  York,  NY  10001; 
(212)  621-1838;  Fax:  (212)  506-6102;  E-mail: 
apme@ap.org;  Web  Site:  www.apme.com. 

APMEOnline  Convergence  Awards  recognize 
the  effective  interplay  between  a  story  in  print  and  the 
same  story  online.  Awards  are  given  in  three  circula¬ 
tion  categories:  below  40,000;  40,000  to  100,000; 
and  more  than  100,000.  CONTACT:  Mark  Mittelstadt, 
Exec.  Director,  APME,  The  Associated  Press,  450  W. 
33rd  St.,  New  York,  NY  10001;  (212)  621-1838;  Fax: 
(212)  506-6102;  E-mail:  apme@ap.org;  Web  Site: 
www.apme.com.  DEADLINE:  July  7,  2006. 

APME  Public  Service  Awards,  now  in  their  36th 
year,  recognize  AP  member  newspapers  for  outstand¬ 
ing  service  to  the  community,  state  or  nation.  Awards 
are  given  in  three  circulation  categories:  below 
40,000;  40,000  to  100,000;  and  more  than  100,000. 
CONTACT:  Mark  Mittelstadt,  Exec.  Director,  APME,  The 
A.ssociated  Press,  450  W.  33rd  St.,  New  York,  NY 
10001;  (212)  621-1838;  Fa.x:  (212)  506-6102;  E- 
mail:  apme@ap.org;  Web  Site:  www.apme.com. 
DEADLINE:  July  7,  2006. 

APSE  Awards  are  given  for  sports  writing,  inves¬ 
tigative  reporting  and  spoas  section  editing  in  AP- 
member  newspapers.  Applicant  must  be  an  Associated 
Press  Sports  Editors  member.  See  Web  site  for  details. 
CONTACT:  Glen  Crevier,  Star  Tribune,  425  Portland 
Ave.,  Minneapolis,  MN,  55488;  (6l2)  673-4748;  E- 
mail:  gcrevier@startribune.com;  Web  Site:  www.star- 
tribune.com. 

AAEC/John  Locher  Memorial  Award  Competi¬ 
tion  is  in  iLs  19th  year.  Applicants  must  be  non-pro¬ 
fessional  student  editorial  cartoonists,  17  through  25 
years  old,  from  the  Lnited  States,  Canada  or  Mexico. 
Winner  receives  an  expenses-paid  trip  to  the  conven¬ 
tion  of  the  Association  of  American  Editorial  Cartoon¬ 
ists,  traditionally  held  in  June.  Send  clear  copies  of 
four  cartoons.  No  returns.  $10  entry  fee.  CONTACT: 
AAEC/John  Locher  Award  Contest,  Association  of 
American  Editorial  Cartoonists,  P.O.  Box  37669, 
Raleigh,  NC  27627;  (919)  329-8129;  Fax:  (919)  772- 
6007;  Web  site:  www.editorialcartoonists.com.  DEAD¬ 
LINE:  March  15,  2006. 

Association  of  Food  Journalists  Awards  Com¬ 
petition  2006  is  held  in  multiple  categories  —  best 
food  section,  food  columns,  food  feature  writing, 
restaurant  criticism,  magazine  divisions,  food  news 
reporting,  Internet,  series,  and  food  photography.  For 
rules  and  entry  fonns  check  Web  site  after  Jan.  2, 
2006.  CONTACT:  Carol  DeMasters,  38309  Genesee 
Lake  Rd.,  Oconomowoc,  W1  53066;  (262)  965-3251; 
Web  Site:  www.afjonhne.com.  DEADLINE:  Postmarked 
by  March  1,  2006. 

John  Aubuchon  Freedom  of  the  Press  Award  is 

sponsored  by  the  National  Press  Club.  Nominations 
sought  for  national  and  international  awards  to  recog¬ 
nize  broadca.st  and  print  joumahsLs  and  others  whose 
work  in  2005  promoted  the  freedom  of  the  press. 
Winners  are  recognized  at  an  awards  dinner  at  the 
NPC  in  Washington.  $1,000  award  in  each  category. 
CONTACT:  National  Press  Club,  General  Manager’s 


Office,  National  Press  Bldg.,  529  I4th  St.  NW,  Wash¬ 
ington,  DC  20045;  (202)  662-8744;  Fax:  (202)  662- 
7512;  E-mail:  jbooze@npcpress.org;  Web  Site: 
npc.press.org.  DEADLINE:  j^ril  1,  2006. 

Award  for  Excellence  in  Economic  Reporting 

is  presented  to  a  mt^azine  or  newspaper  writer  (or 
team  of  writers)  whose  series  or  columns  provide  the 
best  understanding  of  free  market  economic  princi¬ 
ples  and  their  impact  on  policies  and  markets.  It  is 
open  to  both  reporters  and  analysts,  but  judges  seek 
to  reward  outstanding  original  reporting  and  fact-find¬ 
ing  married  to  superior  analysis.  A  cash  prize  of 
$10,000  and  a  bronze  eagle  trophy  will  be  presented 
in  conjunction  with  the  2006  Summer  Institute  on 
Political  Journalism  in  Washington,  DC.  Guidefines  for 
entries:  a  collection  of  stories  or  opinion  pieces  pre¬ 
sented  in  8  1/2”  X  11”  notebook  style  and  any  addi¬ 
tional  stories  or  back-up  material  considered  perti¬ 
nent.  Five  copies  of  each  entry  are  required.  Stories 
must  have  been  published  after  March  1,  2005,  in  a 
U.S.  pubUcation.  Award  sponsored  by  IPJ,  an  educa¬ 
tional  program  sponsored  by  the  Fund  for  American 
Studies  and  operated  in  cooperation  with  Georgetown 
University.  CONTACT:  Traci  Leonardo,  Director,  Insti¬ 
tute  on  Pohtical  Journalism,  1706  New  Hampshire 
Ave.  NW,  Washington,  DC  20009;  (202)  986-0384; 
Fax:  (202)  986-0390;  E-mail:  tleonardo@tfas.org; 
Web  Site:  www.tfas.org/programs/ipjawards.htm. 
DEADLINT:  March  15,  2006. 

James  Beard  Foundation  Journalism  Awards 
for  Food  and  Beverage  Journalists  are  open  to 
active  food  and  beverage  journalists  in  North  .America 
for  original  articles  published  in  2005.  A  medallion  and 
certificate  will  be  presented  at  the  awards  dinner  in  New 
York  on  May  7,  2006.  Submit  entry  form,  eight  copies 
of  the  entry  and  $75  fee.  .Applicants  may  enter  more 
than  one  award  category.  CONTACT:  Yvon  Moller,  The 
James  Beard  Foundation  Awards,  Slot  B,  7  W.  18th  St., 
3rd  Floor,  .New  York,  NY  10011;  (212)  627-2090;  Web 
Site:  www.jamesbeard.oi^.  DEADLLNE:  Jan.  13,  2006. 

Aldo  Beckman  Award  is  conferred  by  the  White 
House  Correspondents’  Association  and  grants  a  total 
of  $1,000  for  overall  White  House  news  cover^e.  Call 
or  check  Web  site  for  entry  form.  CONTACT:  .Aldo 
Beckman  Award,  White  House  Correspondents’  As.so- 
ciation,  1920  N  St.  .NW,  Suite  300,  Washington,  DC 
20036;  (202)  452-4836;  Email:  whca@starpower.net; 
Web  Site:  www.whca.net.  DEADLINE.  March  2,  2006. 

Best  of  Newspaper  Design  is  a  competition  for 
newspapers  and  newspaper  magazines  sponsored  by 
the  Society  for  News  Design.  27th  year.  CONTACT: 
Executive  Director,  Society  for  News  Ifeign,  1130  Ten 
Rod  Rd.,  Suite  F104,  North  Kingstown,  R1  02852- 
4177;  (401)  294-5233;  Fax:  (401)  294-5238;  E-mail: 
snd@snd.org;  Web  Site:  www.snd.org.  DEADLINE:  Jan. 
18,  2006,  for  U.S.  entries;  Jan.  25,  2006,  for  interna¬ 
tional  entries. 

Worth  Bingham  Prize  of  $10,000  honors  newspa¬ 
per  or  magazine  investigative  reporting  that  covers 
stories  of  national  significance  in  which  the  public 
interest  is  ill-served.  Entries  must  be  pubUshed  during 
the  2005  calendar  year.  CONTACT:  Worth  Bingham 
Prize,  do  Su.san  Talalay,  International  Center  for  Jour- 
nafists,  I6l6  H  Street  NW,  3rd  Floor,  Washington,  DC 
20006;  (202)  737-3700  or  (202)  349-7603;  Fax: 
(202)  737-0530;  E-mail:  info@worthbingham 
prize.oi^;  Web  Site:  www.worthbinghamprize  org. 
DEADUNE:  Jan.  2,  2006. 


THE 

BRECHNER 

CENTER 


FOR  FREEDOM  OF 
INFORMATION 

The  21st  Annual 
Joseph  L.  Brechner 
Freedom  of 
Information  Award 
$3,000 

For  the  best  newspaper 
or  magazine  article,  or 
series  of  articles 
published  in  2005  on  a 
subject  related  to 
Freedom  of  Information, 
Access  to  Governmental 
Information  or  the  First 
Amendment. 

Deadline: 

MARCH  15,  2006 

Send  five  originals  or  copies 
to: 

Sandra  F.  Chance 
Executive  Director 
Brechner  Center  for  Freedom 
of  Information 
3208  Weimer  Hall 
P.O.  Box  118400 
University  of  Florida 
College  of  Journalism 
and  Communications 
Gainesville,  FL  32611 
Inquiries:  (352)  392-2273 


December  2005 
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National  and  International  Journalism  Competitions 


Joseph  L  Brechner  Freedom  of  Information 
Award  of  $3,000  recognizes  excellence  in  a  maga¬ 
zine  or  newspaper  article  or  series  on  the  subject  of 
freedom  of  information  or  access  to  governmental 
information.  CONTACT:  Sandra  F.  Chance,  Exec.  Direc¬ 
tor,  Brechner  Center  for  Freedom  of  Information, 
5208  Weimer  Hall,  P.O.  Box  118400,  University  of 
Florida,  GainesviUe,  R  32611-8400;  (352)  392-2273; 
Fax:  (352)  392-9173;  Web  Site:  www.brechner.oi^. 
DEADUNE:  March  15,  2006. 

Broadcast  Pacemaker  Awards  recognize  excel¬ 
lence  in  overall  television  broadcasting  and  are 
awarded  to  the  best  of  the  best  of  the  NSPA  high  school 
broadcasts.  Pacemaker  finahsts  and  winners  are  rec¬ 
ognized  at  the  NSPA/JEA  Fall  Joumahsm  Convention  in 
November.  No  entry  fees.  See  Web  site  for  application. 
CONTACT:  Broadcast  Pacemaker  Awards.  National 
Scholastic  Press  Association,  2221  University  Ave.  SE, 
Suite  121,  Minneapolis,  MN  55414,  (612)  625-8335; 
E-mail:  info@studentpress.org;  Web  Site:  www.stu- 
dentpress.org/nspa. 

Broadcast  Story  of  the  Year  Awards  recognize 
students  at  our  member  high  schools  for  excellence  in 
broadcast  joumahsm,  including  content,  editing  and 
technical  quahty.  Up  to  six  national  winners  are 
awarded  in  each  of  three  categories:  news,  feamres 
and  sports.  No  entry  fees.  See  Web  site  for  apphcation. 
CONTACT:  Broadcast  Story  of  the  Year  .Awards, 
National  Scholastic  Press  Association,  2221  University 
.Ave.  SE,  Suite  121,  Minneapohs,  MN  55414;  (612) 
625-8335;  E-mail:  info@smdentpress.or^;  Web  Site: 
www.studentpress.org/nspa. 

Heywood  Broun  Award  confers  a  $5,000  prize  for 
joumahsm  in  the  spirit  of  Heywood  Broun  who  dis¬ 
played  an  abiding  concern  for  the  underdog  and  the 
underprivileged,  plus  two  $1,000  awards  for  entries  of 
substantial  distinction.  Given  for  material  pubhshed  or 
broadcast  in  the  United  States,  Puerto  Rico  and  Canada 
during  previous  calendar  year.  CONTACT:  Andy  Zipser, 
Editor/Guild  Reporter.  The  Newspaper  Guild-CWA,  501 


Third  St.  .NW,  2nd  Floor,  Wa.shington,  DC  20001-2797; 
E-mail:  azipser@cwa-union.org;  Web  Site:  www.news- 
guild.org.  DEADLINE:  Last  Friday  in  January;  annually. 

Emery  A.  Brownell  Media  Award  affords  national 
recognition  to  films,  newspapers,  radio  and  television 
stations  that  have  informed  the  pubhc  of  the  crucial  role 
played  by  civil  legal  aid  or  public  defender  organizations 
in  ensuring  equal  justice  for  the  poor  under  law.  This 
award  commemorates  Emery  Brownell,  who  began  his 
legal  career  with  the  Legal  Aid  Society  of  Rochester,  NY, 
in  1925  and  served  as  NLADA's  Executive  Director  from 
1940  to  1961.  CONTACT:  Awards  Committee,  National 
Legal  Aid  and  Defender  Association,  1140  Connecticut 
Ave.  NW,  Suite  900,  Washington,  DC  20036-4019;  (202) 
452-0620;  Fax:  (202)  872-1031;  E-mail:  info@nlada. 
otg;  Web  Site:  www.nlada.org.  DEADUNT:  Postmarked 
by  July  28, 2006. 

Cecil  A.  Brownlow  Publication  Award,  given  by 
Fhght  Safety  Foundation  (FSF),  recognizes  outstanding 
achievement  in  furtherance  of  commercial  or  busi¬ 
ness  aviation  safety  through  reporting  to  the  aviation 
community  or  general  pubhc.  Nominations  may  be 
made  on  behalf  of  individuals  or  media.  The  sponsor, 
IHS  Aviation  Information,  provides  a  $  1,000  honorar¬ 
ium  and  transportation  to  the  award  venue,  the  joint 
meeting  of  the  FSF,  tlie  International  Federation  of  Air¬ 
worthiness  and  the  International  Air  Transport  Associ¬ 
ation.  CONTACT:  Mark  Lacagnina,  Sr.  Editor,  Fhght 
SafeW  Foundation,  601  Madison  St.,  Suite  300,  Alexan- 
dria,'VA  22314;  (703)  739-6700,  ext.  114;  Fax:  (703) 
739-6708;  Web  Site:  www.lhghtsafetv.org.  DEADU.NE: 
Aug.  1,  2006. 

Capitolbeat  Awards,  Newspaper,  magazine,  wire 
service/onhne  joumahsm,  television  and  radio  awards 
are  focused  on  coverage  of  state  government  and 
issues.  Categories  for  each  medium  are  beat  report¬ 
ing,  commentary/analysis,  single  reports  and  a  free¬ 
dom  of  information  award.  S^  Web  site  for  details. 
CONTACT:  E-mail:  contest@capitolbeat.org;  Web  Site: 
www.capitolbeat.org.  DEADLINE:  June,  annuaUy. 


Cartooning  Awards  are  given  to  cartoonists  of 
member  pubhcations  by  the  National  Scholastic  Press 
Association  (NSPA)  for  exceUence  in  cartooning, 
specificaUy  editorial  cartoons  and  comic  strips.  The 
competition  is  co-sponsored  by  the  Universd  Press 
Syndicate.  CONTACT:  Cartooning  Awards,  N'SPA/ACP, 
2221  Universitv  Ave.  SE,  Suite  121,  Minneapohs,  MN 
55414;  (612) '625-8335;  Fax:  (6l2)  626-0720;  E- 
mail:  info@studentpress.org;  Weh  Site:  www.student 
press.org. 

Center  for  the  Business  of  Government  offers  a 
total  of  $15,000  in  grants.  Through  grants  for 
research,  the  Endowment  stimulates  research  and 
facihtates  discussion  of  new  approaches  to  improving 
the  effectiveness  of  government  at  all  levels.  Apphca- 
tions  accepted  onhne.  See  Web  site  for  more  details. 
CONTACT:  Mark  Abramson,  Executive  Director,  The 
Center  for  the  Business  of  Government,  1301  K  St.  NW, 
Fourth  Floor,  West  Tower,  Washington,  DC  20005; 
(202)  515-4504;  E-mail:  businessofgovernment 
@us. ibm.com;  Web  Site:  www.businessofgovern- 
ment.org.  DEADLINE:  Dec.  1,  2005,  and  March  1, 
2006. 

Chandler  Award  for  Student  Reporter  of  the 
Year  in  Religion  News  hestows  $1,000  in  cash 
and  prizes  to  the  best  student  reporter,  with  emphxsis 
on  reporting  skill  and  a  grasp  of  rehgion  issues  that  is 
fair,  balanced  and  in  accordance  with  journalistic 
standards.  Open  to  any  undergraduate  or  graduate 
student  at  an  accredited  institution.  See  entry  fomi  for 
ehgibihty  guidelines,  available  on  Web  site.  Given  for 
work  in  2005-2006  academic  year.  $15  entry  fee. 
Forms  cannot  be  faxed.  CONTACT:  Debra  L.  Mason, 
Executive  Director,  PO  Box  2037,  Westerville,  OH 
43086;  (6l4)  891-9001;  Fax:  (6l4)  891-9774;  E- 
mail:  info@ma.org;  Web  Site:  www.ma.org.  DEAD¬ 
UNE:  May  1,  2006. 

Harry  Chapin  Media  Awards  bestow  $12,500  in 
prizes  (between  $1,000  and  $2,500  in  each  category). 
Administered  by  World  Hunger  Year,  awards  are  given 
for  the  year's  best  joumahsm  in  the  following  cate¬ 
gories:  books,  broadcast  media  (including  televi¬ 
sion/film  and  radio),  periodicals,  newspapers  and 
photojoumahsm.  $25  apphcation  fee,  $40  for  two, 
and  $50  for  three  or  more  entries.  Given  for  work 
done  in  calendar  year.  CONTACT:  Lisa  Batitto,  World 
Hunger  Year,  505  8th  Ave.,  Suite  2100,  New  York,  NY 
10018-6582;  (212)  629-8850;  Fax:  (212)  465-9274; 
E-mail:  media@worldhungeryear.org;  Web  Site: 
www.worldhungervear.org.  DEADUNE:  Early  Febmarv 
2006. 

Circle  of  Excellence  Media  Awards  are  spon¬ 
sored  by  the  American  Society  of  Plastic  Surgeons. 
Entries  should  be  articles  or  broadcasts  intended  for 
the  pubhc  and  related  to  cosmetic  or  reconstractive 
plastic  surgery.  Entries  may  be  submitted  in  the  fol¬ 
lowing  categories:  newspaper,  news  service,  maga¬ 
zine,  news  Web  site,  radio,  national/cable  television, 
and  local  television.  Entries  must  have  been  pubhshed 
or  aired  between  May  1,  2005,  and  April  30,  2006. 
Winners  invited  to  Plastic  Surgery  2006  in  San  Fran¬ 
cisco  where  they  wih  receive  $500  and  the  crystal 
award.  $500  prize  may  be  donated  to  charity.  CON¬ 
TACT:  Media  Relations  Speciahst,  American  Society  of 
Plastic  Surgeons,  444  E.  Algonquin  Rd.,  Arhngon 
Heights,  IL  60005;  (847)  228-9900,  ext.  4l6;  Fax: 
(847)  228-7485;  E-mail:  media@plasticsurgery.org; 
Web  Site:  www.plasticsurgery.org.  DEADLINE:  June 
2006. 


“When  a  man  has  a  conviction,  great 
or  small,  about  eggs  or  eternity,  he 
must  wear  it  always  in  plain  sight, 
pulled  down  tight  upon  his  fore¬ 
head.  I  see  no  wisdom  in  saving 
up  punches  for  a  rainy  day.  ” 

— Heywood  Broun 


A  lone  writer 
can  make  a 
difference  .  .  . 

.  .  .  and  The  Newspaper  Guild-CWA, 
founded  in  1933  by  columnist  Heywood 
Broun,  each  year  acknowledges  that 
remarkable  fact  by  recognizing  those 
journalists  who  best  exemplify  his 
efforts  on  behalf  of  the  underdog  and 
the  disadvantaged. 

Entries  of  work  done  in  calendar  year 
2005  must  be  postmarked  by  Jan.  27, 
2006.  For  contest  rules,  visit  us  at: 

tinvw.  newsguild.  otg 
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Clarion  Awards,  sponsored  by  the  Association  for 
Women  in  Communications,  recognize  outstanding 
achievement  in  approximately  90  categories  of  profes¬ 
sional,  international  communications  in  the  fields  of 
photography,  newspapers,  magazines,  brochures,  spe¬ 
cial  print  communications,  newsletters,  public  rela¬ 
tions,  marketing,  new  media,  video  productions,  tele¬ 
vision,  radio  and  advertising.  Open  to  individuals, 
companies  and  organizations,  members  and  non¬ 
members,  women  and  men.  More  than  half  of  an  entry 
must  be  published,  broadcast  or  implemented  in  2005 
calendar  year.  E-mail  for  brochure.  CONTACT:  Associ¬ 
ation  for  Women  in  Communications,  3337  Duke  St., 
Alexandria,  VA  22314;  (703)  370-7436;  Fax:  (703) 
370-7437;  E-mail:  clarion@womcom.org;  Web  Site: 
www.womcom.org. 

Clark-Payne  Award  is  sponsored  by  the  National 
Press  Foundation  and  given  to  journalists  aged  30  or 
younger.  Award  hmited  to  non  technical  print  journal¬ 
ism  only.  $1,000  plus  expenses  awarded  for  outstand¬ 
ing  articles  on  any  field  of  science  by  young  reporters 
and  writers  pubUshed  in  m^azines,  newsletters  and 
newspapers  (including  college  newspapers).  Free¬ 
lancers  and  staff  writers  eligible.  Articles  must  be  pub¬ 
lished  between  Dec.  1, 2005,  and  Dec.  1, 2006.  Award 
given  at  the  annual  meeting  of  the  National  Association 
of  Science  Writers.  CONTACT:  Clark-Payne  Award, 
National  Press  Foundation,  1211  Connecticut  Ave.  NW, 
Suite  310,  Washington,  DC  20036;  (202)  721-9100; 
E-mail:  npf@natpress.org;  Weh  Site:  www.national- 
press.org.  DEADUNE:  Dec.  10,  2006. 

Victor  Cohn  Prize  for  Excellence  in  Medical 
Science  Reporting  honors  a  writer  for  a  body  of 
work  published  or  broadcast  within  the  last  five  years 
which  has  made  a  profound,  lasting  contibution  to 
public  awareness  and  understanding  of  advances  in 
medical  science  and  their  impact  on  human  health 
and  well-being.  The  honoiee  receives  $3,000  and  a 
framed  certificate,  presented  at  the  annual  banquet  of 
the  Council  for  the  Advancement  of  Science  Writing. 
Travel  expenses  will  he  covered.  Editors,  collet^es, 
scientists  and  others  familiar  with  the  candidate’s 
work  may  proffer  nominations.  The  nominator  should 
submit  no  more  than  six  examples  of  the  candidate’s 
work.  Books  are  not  eligible.  Letter  of  nomination 
should  include  an  in-depth  evaluation  of  the  submis¬ 
sions  and  a  biographical  sketch  of  the  candidate. 
Please  provide  six  copies  of  the  pubfished  work,  or 
standard  audio  or  videocassettes  accompanied  by 
typescripts.  CONTACT:  The  Victor  Cohn  Prize,  CASW, 
P.O.  Box  910,  HedgesviUe,  WV  25427;  (304)  754- 
5077;  Fax:  (304)  754-5076;  Weh  Site:  www.casw.org. 
DFADUNE:July31,  2006. 

College  Design  Contest  is  an  annual  contest  for 
students,  funded  by  the  Society  of  News  Design  Foun¬ 
dation  and  run  by  the  University  of  Missouri.  SND 
grants  two  paid  registrations  and  travel  stipends  to  its 
annual  workshop.  Contact  the  University  of  Missouri 
student  chapter  of  SND  for  more  information.  CON¬ 
TACT:  Joy  Maver,  MU  School  of  Journalism,  3160  Lee 
Hills  Hall,  Columbia,  MO  65211;  (573)  882-8182; 
Fax:  (573)  882-5702;  E-mail:  mayerj@missouri.edu; 
Web  Site:  www.missouri.edu/~wwwssnd.  DEADLINE: 
April  1,  2006. 

College  Photographer  of  the  Year  contest  is  con¬ 
ducted  annually  to  help  young  photographers  evaluate 
their  abihties  as  visud  communicators  and  compare 
their  work  with  that  of  their  peers.  Top  portfolio  win¬ 
ner  receives  a  National  Geographic  internship,  cam- 
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era,  plaque,  and  a  $1,000  scholarship.  Cash  prizes 
and  film  for  runners-up.  Undergraduate  and  graduate 
students  enrolled  in  the  2005-2006  academic  year  are 
eligible.  Students  who  have  worked  two  years  or  more 
as  full-time  professional  publications  photographers 
(internships  included)  may  not  enter.  CONTACT:  Angel 
Anderson,  109  Lee  Hills  Hall,  University  of  Missouri 
School  of  Journalism,  Columbia,  MO  65211-13’’0; 
(573)  882-4882;  Fax:  (573)  884-4999;  E-mail: 
info@cpoy.org;  Web  Site:  www.cpoy.org.  DEADLINE: 
Check  Web  site. 

Joseph  Costa  Award  for  Courtroom  Photogra¬ 
phy  is  granted  by  Ball  State  University  for  drama, 
emotional  content,  focus,  photo  composition,  print 
quality  and  visual  impact.  Apphcants  forward  clip¬ 
pings  and  prints  from  m^azines  or  newspapers  with 
accompanying  letters  describing  the  circumstances 
which  the  photos  capture.  CONTACT:  Ken  Heinen,  Ball 
State  University  Department  of  Journalism,  Art  &  Jour- 
nahsm  #300,  Muncie,  IN  47306-0485;  (765)  285- 
8217;  E-mail:  bsujoum@bsu.edu;  Web  Site:  www.bsu. 
edu/joumalism  DEADLINE:  Postmarked  by  Jan.  15, 
2006. 

Courage  in  Journalism  Award  honors  full-  or 
part-time,  domestic  or  foreign,  women  reporters,  edi 
tors,  photographers  and  producers  who  have  shown 
detennination  in  the  face  of  physical  danger,  official 
secrecy,  oppression,  political  pressure  or  other  pro¬ 
fessionally  intimidating  obstacles.  $2,000  award;  up  to 
three  presented  each  year.  The  International  Women’s 
Media  Foundation  Lifetime  Achievement  Award  is  also 
offered.  Nominations  are  accepted  between  January  1 
and  March  15  each  year.  Visit  Web  site  or  contact  the 
IWMF  for  information  on  nominating  a  journalist. 
CONTACT:  International  Women’s  Media  Foundation, 
1625  K  St.  N-W,  Suite  1275,  Washington.  DC  20036; 
(202)  496-1992;  Fax:  (202)  469-1977;  E-mail: 
info@iwmf.org;  Web  Site:  www.iwmf.org. 

Crain  Awards  are  supported  by  a  grant  from  the 
G.D.  Crain  Jr.  Foundation  and  conferred  annually  by 
American  Business  Media  for  outstanding  career  con¬ 
tributions  to  the  development  of  editorial  excellence 
by  ABM-member  publications  and  those  eligible  for 
membership.  38th  year.  CONTACT:  American  Business 
Media,  675  3rd  Ave.,  New  York,  NY  10017;  (212)  66l- 
6360;  Fax:  (212)  370-0736;  E-mail:  d.humphreys@ 
abmmail.com;  Web  Site:  www.americanbusinessme- 
dia.com.  DEADLINE:  Jan.  6,  2006. 

Jane  Cunningham  Croly/GFWC  Print  Journal¬ 
ism  Contest  for  Excellence  in  Covering  Issues 
of  Concern  to  Women  honors  the  print  journalist 
whose  writing  best  capmres  the  courage,  vision  and 
spirit  of  19th  century  journalist  and  GFWC  founder 
Jane  Cunningham  Croly.  Persons  entering  the  contest 
should  submit  three  articles  or  columns  pubfished  in 
newspapers,  magazines,  news  services  or  online  pub¬ 
lications  in  2005  that  demonstrate  one  or  more  of  the 
following:  a  concern  for  the  rights  and  advancement  of 
women  in  our  society;  an  awareness  of  women’s  sen¬ 
sitivity,  strength  and  course;  an  attempt  to  counteract 
existing  sexism.  This  contest  is  open  to  women  and 
men  on  staff  at  a  publication  or  in  a  freelance  capac¬ 
ity.  The  winner  will  be  awarded  a  $1,000  check,  plus 
airfare  and  expenses  at  GFWC’s  convention  in  Denver, 
CO,  June  10-13, 2006.  Entry  fee  is  $50  and  is  reduced 
by  $10  for  subsequent  entries  from  the  same  news 
organization.  CONTACT:  Sally  Kranz,  Contest  Coordina¬ 
tor,  General  Federation  of  Women’s  Clubs,  1734  N  St. 
NW,  Washington,  DC  20036-2990;  (202)  347-3168; 
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Fax:  (202)  835-0246;  E-mail:  skranz@gfwc.org;  Web 
Site:  www.gfwc.org.  DEADLINE:  March  20,  2006. 

Dart  Award  for  Excellence  in  Radio  Reporting 
on  Victims  of  Violence  features  up  to  $10,000  in 
prize  money  for  the  entry  or  entries  that  best  portray 
victims  and  their  experiences  with  accuracy,  insight 
and  sensitivity  while  illustrating  the  effects  of  violence 
on  victims’  fives  and  the  process  of  recovery  from 
emotional  trauma.  Expenses  paid  for  a  representative 
of  the  winning  station  (s)  to  attend  the  award  recep¬ 
tion.  CONTACT:  Dart  Award,  102  Commmunications 
Building,  Box  353740,  Universitv  of  Washington,  Seat¬ 
tle,  WA  98195-3:’40;  (800)  332-0565  or  (206)  543- 
1134;  E-mail:  info@dartcenter.org;  Web  Site: 
www.dartcenter.org.  DEADLINE:  Jan.  11,  2006. 

Dart  Award  for  Excellence  in  Reporting  on 
Victims  of  Violence  awards  a  $10,000  team  prize 
for  the  newspaper  story  or  series  that  best  portrays 
victims  and  their  experiences  with  accuracy,  insight 
and  sensitivity.  The  final  judging  panel  consists  of  an 
editor,  reporter,  photojoumalist,  and  two  victim  advo¬ 
cates.  E.xpenses  paid  for  a  representative  of  the  win¬ 
ning  team  to  attend  the  award  reception  in  New  York. 
.Award  is  for  work  pubfished  in  2005.  Write  or  see 
Web  site  for  guidelines.  CONTACT:  The  Dart  Award, 
Dept,  of  Communication,  102  Communications  Build¬ 
ing,  Universitv  of  Wa.shington,  Seattle,  WA  98195- 
3740;  (206)  616-3223;  Fax:  (206)  543-9285;  E-mail: 
info@dartcenter.org;  Web  Site:  www.dartcenter.org. 
DE.ADUNE:Jan.  27,  2006. 

Design  of  the  Year  Awards  are  given  to  designers 
of  member  publications  by  the  National  Scholastic 
Press  Association  (NSPA).  The  competition  is  cospon¬ 
sored  and  judged  by  .Adobe  Systems,  Inc.  First  place 
winners  in  each  category  are  awarded  an  Adobe  soft¬ 
ware  program.  No  entry  fee;  see  Web  site  for  details. 
CO.NTACT:  Contest  Coordinator,  NSPA/ACP,  2221  Uni¬ 
versity  Ave.  SE,  Suite  121,  Minneapolis,  MN  55414; 
(612)  625-8335;  E-mail:  info@studentpress.org;  Web 
Site:  www.studentpress.org/nspa. 

Digital  Edge  Awards.  The  Edgies  honor  newspa¬ 
pers’  most  innovative  online  editorial  and  advertising 
programs.  The  program  celebrates  the  work  of  NAA 
member  companies.  CONTACT:  Rob  Runett,  Director 
of  Electronic  Media  Communications,  Newspaper 
Association  of  .America;  (’’03)  902-1806;  Fax:  (lOi) 
902-1745;  E-mail:  rob.runen@naa.org;  Web  Site: 
www.digitiedge.org.  DEADLLNE:  Oct.  15,  2006. 

Distinguished  Achievement  Awards  recognize 
excellence  in  educational  journalism.  Categories 
include:  print  publications,  books,  technology  and 
instructional  materials.  Write  for  entry  information. 
CONTACT:  Charlene  Gaynor,  Executive  Director,  The 
A.ssociation  of  Educational  Publishers,  510  Heron  Dr,, 
Suite  201,  Logan  Township,  NJ  08085;  (856)  241- 
7772;  Fax:  (856)  241-0709;  E-mail: 

mail@edpress.org:  Web  Site:  www.edpress.org. 
DEADLLNE:  Jan.  20,  2006. 

Cushing  Niles  Dolbeare  Media  Award.  The  first 
annual  Cushing  Niles  Dolbeare  Media  Awards  are 
designed  to  identify  print  joumafisU;  who  do  -an  exem¬ 
plary  job  of  illuminating  the  affordable  housing  crisis 
in  this  country.  The  awards  seek  to  continue  raising 
awareness  about  the  plight  of  low-income  individuals 
who  lack  access  to  safe  and  affordable  homes  while 
honoring  those  who  have  made  efforts  to  bring  these 
issues  to  the  attention  of  the  .American  people. 
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CONTACT:  Amrit  Dhillon,  Media  &  Special  Projects 
Coordinator,  National  Low  Income  Housing  Coalition, 
727  15th  St.  N'W,  6th  Floor,  Washington,  DC  20005; 
(202)  662-1530  ext.  222;  Fax:  (202)  393-1973;  E- 
mail:  amrit@nlihc.org;  Web  Site:  www.nlihc.org. 
DEADLINE:  Posmiarked  by  Jan.  15,  2007. 

Alfred  I.  duPont-Columbia  University  Awards 

are  presented  annually  for  television  and  radio  jour- 
nahsm.  Prizes  made  possible  by  the  Alfred  1.  duPont 
Awards  Foundation  of  Jacksonville,  FL.  Categories 
include  nationally-distributed  network  programs; 
major,  medium  and  small-market  stations;  indepen¬ 
dent  productions;  cable;  and  radio.  Awards  given  to 
individual  journalists,  programs,  stations  or  series,  at 
the  jurors’  discretion.  Entries  must  have  aired  for  the 
first  time  in  the  L'nited  States  between  July  1,  2005, 
and  June  30,  2006.  CONTACT:  Jonnet  S.  Abeles,  Grad¬ 
uate  School  of  Journalism,  Room  709  Journalism, 
Columbia  Lniversin,  2950  Broadwav  MC3805,  New 
York,  NT  10027;  (212)  854-5047;  E-mail: 
dupontawards@jm.columbia.edu;  Web  Site: 
www.dupont.org.  DEADLINE:  June  15,  2006,  for 
entries  over  two  hours;  July  1,  2006,  for  all  others. 

Editor  &  Publisher  and  Mediaweek's  2006 
EPpy  Awards  for  Best  Media-Affiliated  Inter¬ 
net  Services.  This  is  the  eleventh  year  for  the  con¬ 
test,  which  has  broadened  beyond  its  original  focus  on 
the  interactive  newspaper  industry  to  reflect  both  the 
maturing  of  the  Internet  industry,  where  media-affili¬ 
ated  sites  compete  for  both  users  and  revenues,  and 
the  expanded  scope  of  the  Interactive  Media  Confer¬ 


ence  and  Trade  Show,  expected  to  attract  executives 
from  the  Internet  services  sponsored  by  newspapers, 
television  and  radio,  and  the  vendors  that  serve  them. 
Winners  of  this  international  competition  will  be 
announced  at  an  awards  ceremony  at  the  conference. 
Entries  are  reviewed  and  rated  by  a  team  of  disin- 
guished  judges  from  the  media  industry  chosen  by  the 
management  of  Editor  &  Publisher  and  Mediaweek. 
CONTACT:  Shanny  Bang,  Director  of  Conferences  and 
Events,  Adweek  Magazines,  770  Broadwav,  7th  Floor, 
New  York,  NY  10003;  (646)  654-5l68;'Fax:  (646) 
654-5355;  Web  Site:  www.eppyawards.com.  DEAD¬ 
LINE:  Nominations  by  end  of  January  2006. 

Editor  &  Publisher  Newspaper  Photos  of  the 
Year  Contest  is  open  to  all  newspapers  for  pho¬ 
tographs  that  have  appeared  in  print  or  online  since 
Oct.  1,  2005.  A  gallery'  of  the  best  photos  will  be  pub¬ 
lished  in  E&P’s  November  issue  and  online,  and  one 
winner  will  be  selected  to  receSe  $1,000.  Photo  cate¬ 
gories  include  features,  news  (spot/general),  sports 
and  multiple  image/photo  essay  (3  to  10  photos). 
Entries  are  broken  into  4  newspaper  circulation  cate¬ 
gories.  Photographs  selected  as  E  &  P’s  Photo  of  the 
Week  or  Photo  of  the  Month  from  Oct.  1,  2005  to  the 
deadline  date  are  automatically  entered  into  E  &  P’s 
Photos  of  the  Year  Contest.  Color  or  black  and  white 
photographs,  digital  prints,  tear  sheets  up  to  8.5”  X 
11”  or  a  CD  will  be  accepted.  For  CD  submissions, 
digital  photos  must  be  300  DPI,  at  least  5”  wide  with 
the  corresponding  height,  color  RGB,  in  JPEG  format. 
We  will  NOT  accept  prints  larger  than  8.5”  X  11”, 
transparencies,  or  e-mailed  photos.  If  you  would  like 


your  imi^es  returned,  please  include  a  SASE  that  is 
large  enough  to  contain  the  images  and  has  adequate 
postage.  Entry  fees  are  $25  per  photo;  $50  per  entry 
in  multiple  image/photo  essay  category.  Contest  speci¬ 
fications  subject  to  change.  See  Web  site  for  more 
information.  CONTACT:  Daniela  DiMj^o,  Photo  Edi¬ 
tor,  Photos  of  the  Year  Contest,  Editor  &  Pubhsher,  770 
Broadway,  7th  Floor,  New  York,  NY  10003-9595; 
(646)  654-5285;  E-mail:  ddimaggio@editorandpub- 
lisher.com.  DEADLINE:  Sept.  16,  2006. 

EFFIE  Awards  are  sponsored  by  the  New  York 
American  Marketing  Association.  Gold,  Silver  and 
Bronze  EFFlEs  are  awarded  in  over  40  categories  for 
effective  advertising  campaigns.  38th  year.  $545  entry 
fee.  CONTACT:  Awards,  New  York  American  Marketing 
A.ssociation,  116  E.  27th  St.,  6th  Floor,  .New  York,  NY 
10016;  (212)  687-3280;  Fax:  (212)  557-9242;  Web 
Site:  www.efBe.org. 

John  R.  Emens  National  Award  for  Support  of 
a  Free  Student  Press  is  conferred  by  Ball  State  Uni¬ 
versity.  Award  is  given  to  a  campus  administrator  who 
has  displayed  unselfish  support  in  defense  of  freedom 
for  university  media.  CONTACT:  Department  of  Jour¬ 
nalism,  Ball  State  University,  Muncie,  IN  47306;  (765) 
285-8200;  Fax:  (765)  285-7997;  E-mail: 

mweaver@bsu.edu;  Web  Site:  www.bsu.edu/joumal- 
ism.  DEADLINE:  Nominations  by  letter  no  later  than 
January  15,  annually. 

Epilepsy  Foundation  Distinguished  Journal¬ 
ism  Award  honors  scientific  accuracy,  originality. 


CUSHING  NILES  DOLBEARE 
MEDIA  AWARDS 


The  first  annual  Cushing  Niles  Dolbeare  Media  Awards  are  designed  to  recognize  print  journalists  who  do 
an  exemplary  Job  of  illuminating  the  housing  crisis  in  this  country  with  a  $2,500  prize.  Presented  by  the  National 
Low  Income  Housing  Coalition  (NLIHC)  md  Affordable  Housing  Finance  magazine,  the  awards  seek  to 
inform  the  public,  through  mainstream  media,  about  the  plight  of  low  income  people  who  lack  safe  and  afford¬ 
able  homes.  Both  a  single  article  or  series  of  articles  will  be  considered  for  this  award,  acknowledging 
in-depth  and  balanced  reporting  on  this  important  social  issue. 


Entries  must: 

■Be  published  between  January  1 , 2006  and  December  3 1 , 2006. 

■Clearly  illustrate  NLIHC’s  mission  to  address  needs  and  solutions  of  the  affordable  housing  crisis. 
■Show  the  impact  on  communities  as  a  whole,  as  well  as  individuals  and  families 


Six  first-place  winners  will  each  win  $2,500  and  an  all-expense  paid  trip  to 
Washington,  DC  to  receive  the  award. 

Cash  prizes  for  honorable  mentions  will  also  be  awarded. 

For  more  information,  including  mles  and  FAQ’s,  visit  www.nlihc.org/CNDMA 


12J  Editor  &  Pi  busher 


WWW.  editorandpublishe  r.  com 


December  2005 


2006  .‘max 

National  and  International  Journalism  Competitions 


journalistic  merit  and  potential  for  stimulating  greater 
public  knowledge  of  epilepsy  —  the  condition  itself, 
efforts  to  find  its  cause  and  cure,  and  ways  in  which 
both  those  who  have  epilepsy  and  their  families  cope 
with  it  daily.  Five  categories  offered:  television,  radio, 
newspaper,  magazine  and  online.  Entries  must  have 
been  published  or  aired  between  June  1,  2005,  and 
May  31,  2006.  CONTACT:  Jonese  Holloway,  Epilepsy 
Foundation,  4351  Garden  Qty  Dr.,  handover,  MI) 
20578-7223;  (301)  918-3768;  Fax:  (301)  577-2684; 
Web  Site:  www.epilepsyfoundation.org. 

Excellence  in  Feature  Writing  Competition  is 

sponsored  by  the  American  Association  of  Sunday  and 
Feature  Editors.  The  competition  honors  the  craft  of 
feature  writing  and  those  who  do  it  for  a  living  at  daily 
newspapers  in  North  America.  Categories  include  arts 
and  entertainment  criticism,  entertainment  features, 
commentary,  narrative  writing,  general  features,  short 
features  (less  than  1 ,000  words)  and  headline  writing. 
Entries  must  have  been  published  during  the  2005  cal¬ 
endar  vear.  There  are  four  circulation  categories: 
under  75,000;  75,001  to  175,000;  175,001  to 
300,000;  and  300,001  or  more.  CONTACT:  Penny  Ben¬ 
der  Fuchs,  AASFE,  College  of  Journalism,  1117  Jour¬ 
nalism  Bldg.,  L'niversity  of  Maryland,  College  Park, 
MD  20742-7111;  E-mail:  pfuchs@jmail.umd.edu; 
Web  Site:  www.aasfe.org.  DEADLINE:  Early  March 
2006. 

Excellence  in  Financial  Journalism  Award  is 

sponsored  by  the  New  York  State  Society  of  Certified 
Public  Accountants.  The  national  competition  recog¬ 
nizes  journalists  who  contribute  to  a  better  under¬ 
standing  of  business  and  financial  issues.  Five  cate¬ 
gories  are  offered:  print,  radio,  television,  wire  service 
and  electronic  media.  Entries  judged  for  accuracy  and 
thoroughness  of  research,  ability  to  communicate  an 
understanding  of  the  topic,  and  fair  and  balanced  rep¬ 
resentation  of  issues.  $30  entry  fee.  CONTACT:  Lois 
Whitehead,  Excellence  in  Financial  Journalism  Award, 
NYSSCPA,  Public  Relations  Department,  3  Park  Ave., 
New  York,  NY  10016;  (212)  719-8405;  E-mail:  Iwhite- 
head@nysscpa.org;  Web  Site:  www.nysscpa.org. 
DEADLINE:  Feb.  1,  2006. 

Excellence  in  Journalism  Writing  Award  for 
Opinion/Editorial  bestows  one  $500  and  two  non- 
ca.sh  awards  to  recognize  and  reward  excellence  in 
print  journalism  for  issues  related  to  the  gay,  lesbian, 
bisexual  and  transgender  communities.  Check  Web 
site  for  additional  details.  CONTACT:  National  Lesbian 
and  Gay  Journalists  Association,  1420  K  St.  NX  Suite 
910,  Washington,  DC  20005;  (202)  588-9888;  Fax: 
(202)  588-1818;  E-mail:  info@nlgja.org;  Web  Site: 
www.nlgja.org.  DEADLINE:  Postmarked  by  June  30, 
2006. 

Excellence  in  Media  Coverage  of  Polls.  The 

award  is  given  annually  to  a  professional  journalist 
who  best  exemplifies  accuracy  and  insight  in  reporting 
polls  in  the  media.  Submissions  may  be  a  news  story 
or  series  fi’om  television,  print,  radio,  or  the  Internet 
published  or  broadcast  in  the  United  States.  CONTACT 
Lee  Miringoff,  President,  National  Council  on  Public 
Polls,  3.399  North  Rd.,  Poughkeepsie,  NY  12601, 
(845)  575-5050;  E-mail:  lee.miringoff@marist.edu; 
Web  Site:  www.ncpp.org.  DIL4DLINE:  Jan.  5,  2006. 

John  Fischetti  Editorial  Cartoon  Competition 

awards  a  $4,000  grand  prize  and  two  $1,000  honor¬ 
able-mention  prizes  for  cartoons  published  in  2005 
on  current  social  and  political  subjects  in  U.S.  print  or 


online  periodicals.  Three  cartoons  may  be  submitted 
by  mail  or  electronically;  $50  entry  fee.  See  Web  site 
for  application  and  contest  info.  CONTACT:  John  Fis¬ 
chetti  Editorial  Cartoon  Competition,  Journalism 
Dept.,  Columbia  fxtllege  Chicago,  600  S.  Michigan 
Ave.,  Chicago,  IL  60605;  (312)  344-8955;  Fax:  (312) 
344-8059;  Web  Site:  www.johnfischetti.org.  DEAD- 
UNT:  Jan.  31,  2006. 

Gerald  R.  Ford  Prize  for  Distinguished  Report¬ 
ing  on  Defense  is  sponsored  by  the  Gerald  R.  Ford 
Foundation.  The  $5,000  award  honors  reporting  on 
defense  —  Department  of  Defen.se  military  prepared¬ 
ness,  Congress’  role,  etc.  Entries  are  judged  on  the 
ba.sis  of  their  value  in  fostering  better  understanding  of 
defease  matters  and  policy.  Competition  restricted  to 
print  journalism  published  in  calendar  year  2005. 
CONTACT:  Diane  Van  Allsburg,  Gerald  R.  Ford  Founda¬ 
tion,  303  Pearl  St.  NW,  Grand  Rapids,  Ml  49504-5353; 
(6l6)  254-0396;  Fax:  (6l6)  254-0403;  E-mail: 
diane.vanallsburg@nara.gov;  Web  Site:  www.ford.u 
texas.edu.  DEADUNE:  1st  Friday  in  March,  annually. 

Gerald  R.  Ford  Prize  for  Distinguished  Report¬ 
ing  on  the  Presidency  and  National  Defense 

sponsored  by  the  Gerald  R.  Ford  Foundation,  awards 
$5,000  for  excellence  in  reporting  on  the  presidency 
and  national  defense  during  2005  calendar  year. 
Entries  are  judged  on  the  basis  of  their  value  in  fos¬ 
tering  better  understanding  of  the  nature  and  opera¬ 
tions  of  the  presidency  and  national  defense.  CON¬ 
TACT:  Diane  Van  Allsburg,  Gerald  R.  Ford  Foundation, 
303  Pearl  St.  .NW,  Grand  Rapids,  Ml  49504-5353; 
(616)  254-0396;  Fax:  (6l6)  254-0403;  E-mail: 
diane.vanallsburg@nara.gov;  Web  Site: 
www.ford.utexa.s.edu.  DEADLINE:  1st  Friday  in  March, 
annually. 

Garden  Media  Awards  sponsored  by  the  Garden 
Writers  Association,  honor  excellence  in  professional 
garden  communications.  Awards  given  at  two  levels: 
the  Garden  Media  Award  and  the  Garden  .Media 
Award  for  Excellence  representing  the  best  of  each 
artistic  category  (writing,  photography,  etc.)  and  for 
each  product  (book,  mj^azine,  etc.).  All  entries  have 
an  oppoiTunity  to  attain  the  Award  of  the  Year.  Only 
works  originally  published  or  aired  in  North  America 
in  calend^  year  2005  are  eligible.  CONTACT:  Garden 
Writers  As.sociation,  10210  Le^erleaf  Ct.,  Manassas, 
VA  20111;  (703)  257-10.32;  Fax:  (703)  257-0213;  E- 
mail:  meetings@gwaa.org;  Web  Site:  www.gwaa.org. 
DEADUNE:  Jan.  31,2006. 

GLAAD  Media  Awards  are  given  to  individuals, 
publications,  programs  or  program  segments  based 
on  outstanding  achievement  in  fair,  accurate  and 
inclusive  representations  of  gay,  lesbian,  bisexual  and 
transgender  lives.  Submissions  aired  or  published  in 
2005  calendar  year  are  eligible.  No  limit  to  the  num¬ 
ber  of  submissions  per  individual  or  group.  CONTACT: 
Nick  Adams,  GLAAD,  Media  Award  Nominations,  5455 
Wilshire  Blvd.,  Suite  1500,  Los  Angeles,  CA  W36; 
(323)  933-2240  ext.  340;  E-mail:  adams@glaad.org; 
Web  Site:  www.glaad.org.  DEADU.\E:  Dec.  1,  2005. 

German  Marshall  Fund  of  the  United  States- 
Peter  R.  Weitz  Prizes  for  Reporting  on  Euro¬ 
pean  and  Transatlantic  Affairs.  Annual  awards 
for  excellence  in  reporting  and  analyzing  European 
and  transatlantic  affairs  in  honor  of  Peter  R.  Weitz,  a 
longtime  program  director  at  the  GMF  of  the  U.S. 
$10,000  senior  award  and  $5,000  junior  award  (for 
journalists  under  35)  open  to  journalists  working  for 
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American  newspapers  and  magazines.  Entries  must 
have  been  published  in  calendar  year  2005.  CONTACT: 
Ursula  Sovez,  German  Marshall  Fund  of  the  United 
States,  1744  R  St.  .W,  Washington,  DC  20009;  (202) 
745-6686;  Fax:  (202)  265-1662;  E-mail:  usoyez@ 
gmfus.org;  Web  Site:  www.gmfus.org.  DEADLINE:  Feb. 
28,  2006. 

Global  Health  Council's  Excellence  in  Media 
Award  is  dedicated  to  drawing  attention  to  health 
issues  that  have  a  global  impact.  The  award  honors 
those  who  have  most  effectively  captured  the  es,sence 
of  a  major  global  health  issue  and  conveyed  it  to  a 
broad  audience.  Works  must  have  been  published  or 
aired  between  Mar.  3,  2005,  and  Feb.  28,  2006.  Nom¬ 
inees  may  include  institutions  or  independent  journal¬ 
ists.  CONTACT:  Carrie  Peterson,  Conference  Awards 
and  Program  .As.sistant,  Global  Health  Council,  20 
Palmer  Cl,  White  River  Junction,  VT  05001;  (802) 
649-1.340  ext.  2142;  Fax:  (802)  649-1.396;  E-mail: 
cpeterson@globalhealth.org;  Web  Site:  www.global- 
health.org.  DEADUNE:  Feb.  28,  2006. 

Global  Health  Council's  Photography  Contest 

is  dedicated  to  drawing  attention  to  health  issues  that 
have  a  global  impact.  The  award  honors  those  who 
have  most  effectively  captured  the  essence  of  the 
Global  Health  Council’s  annual  conference  theme.  The 
theme  for  the  2006  conference  is  “Excellence,  Inno¬ 
vation  -and  Influence:  Pathwat's  to  Results.”.  CONTACT: 
Carrie  Peterson,  Conference  Awards  and  Program 
.As.sistant,  Global  Health  Council,  20  Palmer  Ct.,  Vtliite 
River  Junction.  VT  05001;  (802)  649-1340  ext.  2142; 
Fax:  (802)  649-1396;  Email:  cpeterson@global- 
health.org;  Web  site:  www.globalhealth.org.  DEAD¬ 
UNE:  March  1,  2006. 

Gold  Wing  Award  is  presented  annually  for  excel¬ 
lent.  accurate  and  insightful  reporting  on  issues 
related  to  business  aviation,  by  trade  or  non-trade 
media,  in  either  print  or  broadcast  formats.  Entries 
must  appear  between  July  1, 2005,  and  June  30, 2006. 
$1,000  is  awarded  for  each  category.  Contact  for 
information  and  application.  CO.NTACT:  Dan  Hubbard, 
■Vwards  Coordinator,  Gold  Wing  Award,  National  Busi¬ 
ness  Aviation  Association.  1200  Eighteenth  St.  NW, 
Suite  400,  Wa.shington,  DC  20036;  (202)  783-9362; 
Fax:  (202)  833-9^;  E-mail:  dhubbard@nbaa.org; 
Web  Site:  www.nbaa.oi^.  DEADLINE:  Mid-July  2006. 

Golden  Lamp  Award  is  the  highest  honor  given  by 
.AEP,  The  .Association  of  Educational  Publishers,  for 
significant  and  excellent  achievement  in  educational 
journalism.  Additional  awards  in  the  area  of  educa¬ 


tional  writing  and  graphics  are  also  given.  CONTACT: 
Charlene  Gaynor,  Executive  Director,  The  Association 
of  Educational  Publishers,  510  Heron  Dr.,  Suite  201, 
Logan  Township,  NJ  08085;  (856)  241-7772;  Fax: 
(856)  241-0709;  E-mail:  m'ail@edpress.org;  Web 
Site:  www.edpress.org. 

Golden  Quill  Award  is  presented  by  the  Interna¬ 
tional  Society  of  Weekly  Newspaper  Editors  for  strong 
and  effective  editorials  or  other  commentary  in  non¬ 
daily  newspapers.  Entries  should  reflect  the  purpose 
of  the  ISWNE:  to  encoun^e  editorial  writing  that  iden¬ 
tifies  community  concerns,  offers  an  opinion,  and 
supports  a  course  of  action.  TWelve  best  entries  are 
honored  as  the  Golden  Dozen  for  work  done  in  calen¬ 
dar  year  2005.  Entry  fee  of  $20  per  person  for  non- 
ISWNE  members;  with  entry  you  receive  1-year  mem¬ 
bership.  46th  year.  CONTACT:  Dr.  Chad  Stebbins, 
ISWNE,  Missouri  Southern  State  University,  3950  E. 
Newman  Rd.,  Joplin,  MO  64801-1595;  (417)  625- 
9736;  Fax:  (417)  659-4445;  E-mail:  stebbins- 
c@mail.mssu.edu;  Web  Site:  www.iswne.org.  DEAD¬ 
UNE:  Feb.  1,  2(K)6. 

Goldsmith  Book  Prize,  established  by  the  Joan 
Shorenstein  Center  on  Press,  Politics  and  Public  Pol¬ 
icy  at  Harvard  University’s  Kennedy  School  of  Govern¬ 
ment.  is  funded  by  an  annual  grant  from  the  Goldsmith 
Fund  of  the  Greenfield  FouncUtion.  IWo  $2,500  prizes 
will  be  awarded,  one  for  an  academic  book  and  one 
for  a  trade  book.  Books  will  be  judged  by  how  well 
they  fulfill  the  objective  of  improving  government 
through  an  examination  of  the  intersection  between 
press,  politics  and  public  poliq'.  CONTACT:  Goldsmith 
Awards  Program,  Joan  Shorenstein  Center,  Kennedy 
School  of  Government,  79  JFK  St.,  Cambridge,  MA 
021.38;  (617)  495-1.329;  Fax:  (617)  495-8696;  Web 
Site:  www.shorensteincenter.org.  DEADLINE:  Post¬ 
marked  by  Jan.  5,  2006. 

Goldsmith  Prize  for  Investigative  Reporting  is 

offered  by  the  Goldsmith  Awards  Program,  estabbshed 
by  the  Joan  Shorenstein  Center  on  Press,  Politics  and 
Public  Poliq  at  Harvard  University’s  Kennedy  School  of 
Government  and  funded  by  an  annual  grant  from  the 
Goldsmith  Fund  of  the  Greenfield  Foundation.  An 
annual  award  of  $25,000  honors  investigative  news 
reporting  that  best  promotes  more  effective  and  ethical 
conduct  of  government,  the  making  of  public  poliq  or 
the  practice  of  politics.  CO.NTACT:  Goldsmith  Awards 
Program,  Joan  Shorenstein  Center,  Kennedy  School  of 
Government,  79  JFK  St.,  Cambridge,  MA  021.38;  (617) 
495-1329;  Fax:  (617)  495-8696;  Web  Site: 
www.shorensteincenter.org.  DEADUNE:  Dec.  31,  2(M)5. 


Robin  Goldstein  Award  for  Washington 
Regional  Reporting  honors  reporters  who  demon¬ 
strate  excellence  and  versatility  in  covering  Wa,shing- 
ton,  DC,  from  a  local  angle.  $i,000  award.  CO.NTACT: 
National  Press  Club,  General  Manj^er’s  Office,  529 
14th  St.  NW,  Washington,  DC  20045;  (202)  662-8744; 
Web  Site:  npc.press.org.  DIADUNE:  April  1,  2006. 

James  T.  Grady-James  H.  Stack  Award  for 
Interpreting  Chemistry  for  the  Public  was  estab¬ 
lished  by  the  American  Chemical  Society  to  encourage 
coverage  that  materially  increa.sts  the  public’s  knowl¬ 
edge  and  understanding  of  chemistq,  chemical  engi¬ 
neering  and  related  fields.  Annual  award  recognizes 
an  individual’s  career  accomplishments.  Anyone  may 
nominate  a  candidate.  $3,000  and  a  gold  medallion 
with  a  presentation  box  are  given,  plus  a  travel 
allowance  to  receive  the  award.  Open  to  all  media, 
including  articles,  broadca,sLs,  books,  films,  lectures 
and  pamphlets.  Brochure  available.  Estabbshed  in 
1955.  CO.NTACT:  Office  of  the  Awards  Program,  Amer¬ 
ican  Chemical  Society,  1155  l6th  St.  .NW,  Washington, 
DC  20036-4800;  (202)  872-4408;  Fax:  (202)  776- 
8211;  E-mail:  awards@acs.org;  Web  Site:  www.chem- 
istq.org/ awards.  DFADU.NE:  Feb.  1,  annually. 

Grantham  Prize  for  Excellence  in  Reporting  on 
the  Environment  offers  one  $75,000  award  annu¬ 
ally  to  a  U.S.  or  Canadian  journalist  (or  team)  in 
recognition  of  exemplaq  reporting  on  the  environ¬ 
ment.  The  work  must  have  been  pubbshed,  broadca.st 
or  posted  between  Jan.  1  and  Dec.  31,  2005.  CON¬ 
TACT:  Bud  Ward,  Grantham  Prize  Administrator,  Met¬ 
calf  Institute,  URI  Graduate  School  of  Oceanography 
Naragansett,  Rl  02882;  (703)  307-0150;  E-mail: 
wardbud@msn.com;  Web  Site:  www.grantham 
prize.org.  DEADLINE:  Postmarked  by  March  24, 2006. 

Health  Care  Journalism  Award  is  sponsored  by 
the  National  Institute  for  Health  Care  Management 
Research  and  Educational  Foundation.  It  includes  a 
$10,000  prize  in  two  categories  —  general  circula¬ 
tion  and  trade  publications.  The  award  recognizes 
excellence  in  reporting  that  produces  new  insights 
into  health  care  pobq  or  financing  and  debveq.  Arti¬ 
cles  pubbshed  during  2005  will  be  considered.  See 
Web  site  for  brochure.  12th  year.  CO.NTACT:  NIHCM, 
1225  19th  St.  NW,  Suite  710,  Washington,  DC  20036; 
(202)  296-4426;  Fax:  (202)  296-4319;  Web  Site: 
www.nihcm.org.  DEADLINE:  March  31,  2006. 

Herblock  Prize  is  awarded  for  distinguished  exam¬ 
ples  of  orginal  editorial  cartooning  that  exempbfy  the 
courageous,  independent  standard  set  by  Herblock. 
Entq  forms  on  Web  site.  Winner  receives  a  $10,000 
after-tax  prize.  $50  entq  fcH!.  CONTACT:  Frank  Swo- 
boda.  The  Herb  Block  Foundation,  1730  M  St.  N'W, 
Suite  901,  Washington,  DC  200.36;  (202)  22.3-8801; 
E-mail:  info@herbblock.org;  Web  Site:  www.herb- 
blockfoundation.org.  DEADLINE:  Postmarked  by  Feb. 
1,  2006. 

John  Hervey  Writing  Awards,  Broadcasters' 
Awards,  and  Smallsreed  Awards  are  pre¬ 
sented  for  outstanding  stories  (44th  year),  broad¬ 
casts  (21st  year),  and  photographs  about  harness 
racing,  published  in  calendar  year  2005.  $3,500 
total  in  prizes,  with  a  $500  grand  prize  in  each  of 
four  categories  —  magazines,  newspapers,  photog¬ 
raphy  and  television  feature.  CONTACT:  John 
Pawlak,  Publicity  Department,  U.S.  Trotting  Associa¬ 
tion,  750  Michigan  Ave.,  Columbus,  OH  43215; 
(614)  224-2291  ext.  3229;  Fax:  (6l4)  228-1.385; 


EUROPEAN  JOURNALISM  AWARDS 

$10,000  Senior  Award;  $5,000  Young  Journalist  Award 

Seventh  annual  Peter  Weitz  Prizes  sponsored  by  the  German  Marshall  Fund  of  the  United  States. 

For  excellence  in  the  reporting  and  analysis  of  European  and  Transatlantic  affairs.  Senior  award  open  to  all 
journalists  working  for  American  newspapers  and  magazines.  Young  journalist  award  for  American 
journalists  under  35.  Awards  honor  Peter  R.  Weitz,  late  Director  of  Programs  of  the  German  Marshall  Fund 
in  Washington  D.C. 

Deadline  for  journalism  Awards  February  28, 2006. 

Contact;  Ursula  Soyez,  German  Marshall  Fund  of  the  United  States.  1744  R  Street  N.W.,  Washington,  DC  20009 
Tel:  202  745  6686  •  Fax:  202  265  1662  •  E-mail:  usoyez@gmfus.org  •  Details:  www.gmfus.org 
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E-mail:  jpawlak@ustrotting.com;  Web  Site:  www.us 
trotting.com.  DEADLINE:  Feb.  4,  2006. 

Sidney  Hillman  Prize  offers  $2,000  and  a  plaque  to 
honor  joumabsm  and  non-fiction  writing  that  speaks 
to  social  justice  concerns.  The  contest  is  open  to  all 
media.  Given  for  work  done  in  the  year  prior  to  dead¬ 
line.  Award  categories  include,  books  (non-fiction) 
and  newspaper,  magazine,  broadcast  and  film,  radio 
and  photojournalism  reporting.  For  more  information 
and  submission  guidehnes,  see  Web  site.  CONTACT: 
Amanda  Cooper,  Sidney  Hillman  Foundation,  275  Sev¬ 
enth  Ave.,  11th  Floor,  New  York,  NY  10001;  (212) 
265-7000  ext.  4760;  Fax:  (212)  582-3175;  E-mail: 
info@hillmanfoundation.org;  Web  Site:  www.hillman- 
foundation.org.  DEADLINE:  Feb.  15,  2006. 

Inland  Community  Leadership  Award,  spon¬ 
sored  by  the  University  of  Missouri  School  of  Journal¬ 
ism,  recognizes  innovative  projects  beyond  reporting 
of  news.  Open  to  all  Inland-member,  daily  and  non¬ 
daily  newspapers.  Projects  should  demonstrate  cre¬ 
ative  leadership  in  communities  over  a  period  of 
vears.  CONTACT:  Inland  Press  Association,  701  Lee  St., 
Suite  925,  Des  Plaines,  IL  60018;  (847)  795-0380; 
Fax:  (847)  795-0385;  E-mail.  elange@inland 
press.org;  Web  Site:  www.inlandpress.org.  DEADLINE: 
Sept.  15,  2006. 

Inland  Editorial  Excellence  Contest  recognizes 
excellence  in  writing  of  editorials.  Open  to  all  Inland- 
member  newspapers  —  daily  and  non-daily  —  with 
entrants  divided  into  circulation  classes,  judging  con¬ 
ducted  by  William  Allen  White  Foundation  at  the  Uni¬ 
versity  of  Kansas  School  of  Joumafism.  34th  year. 
CONTACT:  Inland  Press  Association,  701  N.  Lee  St., 
Suite  925,  Des  Plaines,  IL  60018;  (847)  795-0380; 
Fax:  (847)  795-0385;  E-mail:  elange@inland 
press.org;  Web  Site:  www.inlandpress.org.  DEADLINE: 
Sept.  15,  2006. 

Inland  Local  Newswriting  Awards  are  spon¬ 
sored  by  the  University  of  Kentucky  School  of  Journal¬ 
ism  and  Telecommunications  for  members  of  the 
Inland  Press  Association.  Entries  should  be  news  sto¬ 
ries  or  features  published  between  August  1,  2005, 
and  July  31,  2006,  involving  local  pubUc  affairs.  58th 
vear.  CONTACT:  Inland  Press  Association,  701  N.  Lee 
k,  Suite  925,  Des  Plaines,  IL  60018;  (847)  795-0380; 
Fax:  (847)  795-0385;  E-mail:  elange@inlandpress. 
org;  Web  Site:  www.inlandpress.org.  DEADU.NE:  Sept. 
15,  2006. 

Inland  News  Picture  Contest  is  in  its  66th  year. 
TWo  sweepstakes  awards  and  trophies  are  given  in  9 
categories  for  photos,  and  in  five  categories  for  use  of 
pictures.  Entries  are  published  by  members  of  the 
Inland  Press  Association  between  August  1,  2005,  and 
July  31,  2006.  CO.NTACT:  Inland  Press  Association, 
701  N.  Lee  St.,  Suite  925,  Des  Plaines,  IL  60018;  (847) 
795-0380;  Fax:  (847)  795-0385;  E-mail: 

elange@inlandpress.org;  Web  Site:  www.inland- 
press.org.  DEADLINE:  Sept.  15,  2006. 

Inland  Newspaper  Special  Sections  Contest  is 

given  for  effective,  innovative  ideas  in  the  design  of 
special  sections  among  Inland-member  and  non¬ 
member  newspapers.  Judged  in  circulation  classes. 
CONTACT:  Inland  Press  Association,  701  N.  Lee  St., 
Suite  925,  Des  Plaines,  IL  60018;  (847)  795-0380; 
Fax:  (847)  795-0385;  E-mail:  elange@inland 
press.org;  Web  Site:  www.inlandpress.oi^.  DEADLINE: 
June  11,2006. 


Inland  Press  Association  Front  Page  Contest 

recognizes  quality,  completeness  and  appeal  in  front 
pt^es.  Open  to  all  Inland-member  daily  and  non-daily 
newspapers.  Contest  is  divided  into  circulation 
classes.  CONTACT:  Inland  Press  Association,  701  N. 
Lee  St.,  Suite  925,  Des  Plaines,  IL  60018;  (847)  795- 
0380;  Fax:  (847)  795-0.385;  E-mail:  elange@inland- 
press.org;  Web  Site:  www.inlandpress.org.  DEADLINE: 
Sept.  15,  2006. 

Inland  Print  Quality  Competition  awards  the 
newspaper  with  the  best  quality  photo  reproduction. 
Judging  categories  include  color,  black  and  white,  and 
circulation  classes.  Open  to  members  and  non-mem¬ 
bers.  CONTACT:  Inland  Press  Association,  701  N.  Lee 
St.,  Suite  925,  Des  Plaines,  IL  60018;  (847)  795-0380; 
Fax:  (847)  795-0.385;  E-mail:  inland@inland 
press.org;  Web  Site:  www.inlandpress.org.  DEADLINE: 


To  receive  an  entry  form:  Dec.  31, 2005;  contest  dead¬ 
line:  Feb.  1,  2006'. 

lAPA  Awards  recognize  exceptional  reporting  on 
Latin  American  and  inter-.American  affairs,  defense  of 
freedom  of  the  press  and  courteous  journalism  with 
a  $2,000  award.  Contact  lAPA  for  more  information. 
CONTACT:  Julio  E.  Munoz,  Inter-American  Press  As.so- 
ciation,  1801  SW  Third  Ave.,  8th  Floor,  Miami,  FL 
33129;  (.305)  634-2465;  E-mail:  jmunoz@ 
sipiapa.org;  Web  Site:  www.sipiapa.org.  DEADLINE: 
Feb.  1,  2006. 

lABC  Gold  Quill  Awards  consist  of  26  categories, 
including  annual  reports,  magazines,  newsletters, 
newspapers,  interactive  and  electronic  communica¬ 
tions,  photography  and  writing.  All  entries  must  be 
business  communication  or  public  relations  work 


Call  for  submissions 

Sidney  Hulman  Foundation  Award 


From  the  zCioales  Tbw  *Uv<ng  on 
Pennies*  series.  For  1,500  peopie,  one 
bucet*  Joseph  MiAua  pays  rent  pronsOi 
(ff  his  lOO^quare-feoirone  in  Naireoi, 
Kmys.  becaifie  fieroe  competMon 
for  spacA 'landords  tfvow  you  out  In 
no  vne*  for  nonpaymcm 
^lolo:  Frandne  orr 


'O' 

’■41t 


Wlnncn  in  2005 
Book 

Jason  DcPAnf 

American  Dream  J 

Viking  Press 

Magazine 
Sakah  Kadp 

"Our  Next  Generatioo' 

The  Chicago  Reporter 

Newspaper 
PrstG.  Gossbjn 
"The  New  Deal" 

^  Los  Angples  Times 

Photojournalism  Award  for  Overall  ExcellerKe 
LosAngbis  Tarts 
Photo  Editors: 

Mary  Coonfy,  Gal  Fisher 
Photographers.' 

Carovn  Coif,  Rick  Looms,  Franone  Orr 


Submissions  deadline 
Deadline:  February  15,  2006 

Only  work  appearing  in  2005  is  eligible. 

For  more  information,  visit  www.hillmanfoundation  org 


Television 
Greg  Barksi 
"Ghwts  of  Rwanda' 
Ftondine/WGBH 


The  Sidney  Hillman  Foundation 

Recognizing  journalists, 
writers  and  public  figures 
who  pursue 

social  justice  &  public  policy 
for  the  common  good. 


The  Foundatxxi  is  a  proiect  of 

UNITEHERE! 
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produced  for  specific  organizational  goals.  Open  to 
both  members  and  non-members  of  the  International 
Association  of  Business  Communicators  for  work 
done  in  2004  and  2005.  CONTACT:  Juliane  Minman, 
lABC  Gold  Quill  Award,  lABC,  One  Kflllidie  Plz.,  Suite 
600,  San  Francisco,  CA  94102;  (415)  544-4745,  ext. 
731;  Fax:  (415)  544-4747;  E-mail:  jmittman 
@iabc.com;  Web  Site:  www.iabc.com.  DEADLINE: 
Early-bird:  Feb.  2, 2006;  Final  Deadline:  Feb.  9,  2006. 

International  Association  of  Fire  Fighters 
Media  Awards  Contest  gives  $5,000  in  prizes  for 
stories  and  picmres  in  L'.S.  and  Canadian  news  media 
depicting  fire  losses  and  professionalism  by  fire  fight¬ 
ers.  Given  for  work  done  in  calendar  year.  News  orga¬ 
nizations  can  only  enter  contest  through  the  sponsor¬ 
ship  of  local  affiUates.  40th  year.  CONTACT:  Media 
Awards  Contest.  International  Association  of  Fire 
Fighters,  1750  New  York  Ave.  NTS',  Washington,  DC 
20006-5395;  (202)  824-1588;  Fax:  (202)  783-4570; 
E-mail:  mediaawards@iaff.org;  Web  Site: 

www.iafF.org.  DEADL1.\E:  Nominations  are  made  by 
local  unions  before  .April  30,  2006. 

ICIJ  Award  for  Outstanding  International 
Investigative  Reporting  honors  excellence  in 
transnational  investigative  journalism  with  a  $10,000 
first-place  cash  prize  for  investigative  reporting  out¬ 
side  the  L.S.  b\  print  or  broadca,st  media  located  out¬ 
side  the  U.S.;  and  a  $10,000  first-place  cash  prize  for 
reporting  in  the  L'.S.  and  at  least  one  other  country  by 
print  or  broadcast  media  located  in  the  U.S.  Lp  to  five 
finalists  receive  prizes  of  $1,000  each.  No  entry  fee. 
Competitions  are  open  to  any  journalist  or  team  of 


journalists  working  in  any  medium  on  an  international 
topic.  Work  must  have  been  pubhshed  or  broadcast  in 
general  media  between  Jan.  1,  2006,  and  Dec.  31, 
2006.  CONTACT:  Award  Coordinator,  ICIJ-Center  for 
Pubhc  Integrity,  910  17th  St.  NW,  7th  Floor,  Washing¬ 
ton,  DC  20006;  (202)  466-1.300;  Fax:  (202)  466- 
1101;  E-mail:  info@icij.org;  Web  Site:  www.icij.org. 
DEADLLNE:  Postmarked  by  Feb.  15,  2007. 

INMA  Newspaper  Marketing  Awards  are  in 

their  71st  year.  Awards  and  certificates  of  merit  are 
presented  in  20  categories  of  newspaper  promotion 
and  marketing  within  four  circulation  groups.  CON¬ 
TACT:  jara  Geczi,  Contest  Coordinator,  INMA  Awards 
Competition,  10.300  N.  Central  Expwy.,  Suite  467,  Dal¬ 
las,  TX  75231;  (214)  373-9111;  Fax:  (214)  37.3- 
9112;  E-mail:  geczi@inma.org;  Web  Site: 
www.inma.org.  DEADLINE:  Jan.  24,  2006. 

International  Reading  Association  Broadcast 
Media  Awards  for  Television  recognize  out¬ 
standing  reporting  and  programming  on  television 
that  deals  with  reading  and  fiteracy,  recognizes  the 
value  of  reading  in  today’s  society,  and/or  promotes 
reading  as  a  hfetime  habit.  Entries  must  be  oriented 
toward  the  general  pubfic  rather  than  professionals  in 
reading  education,  and  should  be  informational,  crit¬ 
ical  or  motivational  rather  than  instructional.  Entries 
must  have  appeared  between  Jan.  1  and  Dec.  31, 

2005.  Non-En^sh  entries  should  be  accompanied  by 
a  translation.  CONTACT:  For  information,  contact  Beth 
Cady,  Public  Information  Office,  International  Reading 
Association,  P.O.  Box  8139.  Newark,  DE  19714-8139; 
(302)  731-1600  ext.  293;  Fax:  (.302)  731-1057;  E- 
mail:  bcady@reading.org;  Web  Site:  www.reading. 
org.  Send  Nominations  to  Nancy  E.  Frey,  San  Diego 
State  Lniversitv-City  Heights,  Suite  100, 4283  El  Cajon 
Blvd.,  San  Diego,  CA  92105-1289.  DEADUNE:  Jan.  7, 

2006. 

International  Reading  Association  Print 
Media  Award  Contest  recognizes  outstanding 
reporting  in  newspapers,  magazines  and  wire  ser¬ 
vices.  Entries  may  include  in-depth  smdies  of  reading 
instruction,  discussion  of  research,  or  ongoing  cover¬ 
age  of  reading  programs  in  the  community,  and  must 
have  appeared  between  Jan.  1  and  Dec.  31, 2005.  The 
contest  is  limited  to  professional  journalists.  Non- 
Engfish  entries  should  be  accompanied  by  a  transla¬ 
tion.  CONTACT:  For  information  contact  Beth  Cady, 
Public  Information  Office,  International  Reading 
Association,  P.O.  Box  8139,  Newark,  DE  19714-8139; 
(302)  731-1600  ext.  293;  Fax:  (302)  731-1057;  E- 
mail:  bcady@reading.org;  Web  Site:  www.reading.org. 
Send  nominations  to  Nancy  E.  Frey,  San  Diego  State 
University-City  Heights,  Ste.  100,  4283  El  Cajon  Blvd., 
San  Diego,  CA  92105-1289.  DEADUNE:  Jan.  7,  2006. 

IRE  Best  of  Investigative  Reporting  Awards 

are  given  in  several  categories:  daily  and  weekly  news¬ 
papers  under  100,000,  between  100,000  and 
250,0(X),  between  250,000  and  500,000,  and  more 
than  500,000  circulation;  m^azine  or  specialty  pub- 
hcations;  books;  network  or  syndicated  television; 
television  in  the  top  20  markets;  television  in  markets 
below  tbe  top  20;  online;  and  radio.  Entries  must  be 
published  or  aired  during  calendar  year.  $50  entry  fee 
for  IRE  members;  $100  for  non-members.  CONTACT: 
Investigative  Reporters  &  Editors  Contest,  1.38  Neff 
Annex,  Missouri  School  of  Joumafism,  Columbia,  MO 
65211;  (573)  882-(i668;  Fax:  (573)  882-5431;  E- 
mail:  rescntr@ire.org;  Web  Site:  www.ire.org/contest. 
DEADUNE:  Jan.  9,  2006. 


IRE  Tom  Renner  Award  for  crime  reporting  car¬ 
ries  a  $500  cash  prize  and  is  given  to  the  best  inves¬ 
tigative  reporting  in  print,  broadca.st  or  book  form. 
Entries  must  be  published  or  aired  during  calendar 
year.  $50  entry  fee  for  IRE  members;  $100  for  non¬ 
members,  including  a  membership.  CONTACT:  Inves¬ 
tigative  Reporters  &  Editors  Contest,  138  Neff  Annex, 
Missouri  School  of  Joumafism,  Columbia,  MO  65211; 
(573)  882-6668;  Fax:  (57.3)  884-8151;  E-mail:  car- 
olyn@ire.org;  Web  Site:  www.ire.org/contest.  DEAD¬ 
UNE:  Jan.  9,  2006. 

Eugene  Katz  Award  for  Excellence  in  the  Cov¬ 
erage  of  Immigration  recognizes  reporters  whose 
coverage  reflects  an  appreciation  for  the  complexity  of 
the  immigration  issue.  Submissions  should  include 
three  to  five  stories  (more  are  permitted  if  part  of  a 
series).  Submissions  may  be  in  any  form  (newsprint, 
photocopy,  printout).  They  will  not  be  returned. 
Entries  must  be  published  between  April  1,  2005,  and 
April  1,  2006.  The  award  is  presented  in  June  each 
year.  CONTACT:  John  Keeley,  Center  for  Immigration 
Studies,  1522  K  St.  NW,  Suite  820,  Washington,  DC 
20005;  (202)  466-8185;  Fax:  (202)  466-8076;  E- 
mail:  jmk@cis.org;  Web  Site:  www.cis.org.  DEADUNE: 
April  30,  2006. 

Michael  Kelly  Award  honors  a  writer  or  editor 
whose  work  exemplifies  a  quality  that  animated 
Michael  Kelly’s  own  career:  the  fearless  pursuit  and 
expression  of  the  truth.  Entries  encouraged  from  pub¬ 
lications  big  and  small,  as  well  as  young  journalists. 
The  winner  will  receive  a  $25,000  prize.  CONTACT: 
The  Michael  Kelly  Award  c/o  Charles  Green,  Atlantic 
Media  Company,  600  New  Hampshire  Ave.  N'W,  Wash¬ 
ington,  DC  20037;  (202)  739-8417;  E-mail: 
cgreen@nationaljoumal.com;  Web  Site:  www.kelly 
award.com.  DEADUNE:  Feb.  3,  2006. 

Robert  F.  Kennedy  Journalism  Awards  confer 
$15,000  total  in  prizes  for  domestic  and  international 
material  about  the  disadvantaged  and  the  endeavors 
relevant  to  their  fives.  A  cash  prize  of  $1,000  may  be 
awarded  to  the  entry  judged  most  outstanding  in  each 
category.  At  the  discretion  of  the  awards  committee,  a 
grand  prize  of  $2,000  may  be  awarded  to  the  most 
outstanding  of  the  category  winners.  Winners  chosen 
in  the  following  categories:  print,  radio,  television, 
editorial  cartoon  and  photojournalism.  Other  cate¬ 
gories  include  college  undergraduates  and  high 
school  students.  Student  entries  will  be  judged  sepa¬ 
rately  from  those  of  professionals.  $50  entry  fee  for 
professional  categories.  38th  year.  CONTACT:  Journal¬ 
ism  Awards  Director,  Robert  F.  Kennedy  Joumafism 
Awards,  1367  Connecticut  Ave.  NW,  Suite  200,  Wash¬ 
ington,  DC  20036;  (202)  463-7575,  ext.  234;  E-mail: 
info@rfkmemorial.org;  Web  Site:  www.rfkmemorial. 
org.  DEADLINE:  Jan.  20,  2006. 

Robert  L.  Kozik  Award  for  Environmental 
Reporting  recognizes  excellence  in  environmental 
reporting  at  the  local,  national  or  international  level. 
Entries  must  demonstrate  a  clear  understanding  of  the 
environment  and  show  how  their  series  had  an  impact 
or  prompted  action  to  remedy  an  environmental  prob¬ 
lem.  $500  award  and  Kozik  medal  for  each  category. 
CONTACT  National  Press  Club,  529  I4th  St.  NW,  Wash¬ 
ington,  DC  20045;  (202)  662-8744;  Fax:  (202)  662- 
7512;  Web  Site:  npc.press.org.  DEIADUNE:  April  1, 
2006. 

Let's  Do  It  Better!  Workshop  on  Journalism, 
Race  and  Ethnicity.  Each  fall,  the  Columbia  Gradu- 


The  38th  Annual 
Robert  F.  Kennedy 
Journalism  A’wards  ^ 

For  Outstanding  Coverage 
of  the  Disadvantaged 


Entries  may  include  accounts  of  the  lifestyles, 
challenges  and  potentials  of  the  disadvantaged  in 
the  United  States  and  internationally,  including 
insights  into  the  causes,  conditions  and  remedies 
of  their  plight  and  the  critical  analyses  of  public 
policies,  programs,  attitudes  and  private  endeavors 
relevant  to  their  lives. 

Professional  prize  categories:  print,  cartoon, 
television,  radio  and  photography.  An  entry  fee  of 
$50  is  required  for  professional  entries.  Student 
prizes  awarded  in  print  and  broadcast.  Entries  must 
have  been  published  or  broadcast  in  the  United 
States  in  2005.  Entry  form.  Rules  and  Regulations 
can  be  found  at:  www.rlkmemorial.org 

Professional  Entry  Deadline;  January  20,  2006. 

FOR  MORE  INFORMATION,  CONTACT: 
Journalism  Awards  Director 
Robert  F.  Kennedy  Memorial 
1367  Connecticut  Ave,  NW,  Suite  200 
Washington,  DC  20036 
Phone:  202-463-7575 

Awards  Committee 

Kwame  Holman,  NewsHour  with  Jim  I.ehrer 
Mara  Liasson,  National  Public  Radio 
Tom  Kennedy,  The  Washingtnn  Post/Newsweek  Interactive 
Karen  Tumulty,  TIME  Magazine 
Roberta  Baskin,  Center  for  Public  Integrity 
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ate  School  of  Journalism  sponsors  a  competition  for 
outstanding  newspaper  and  broadcast  work  on  the 
coven^e  of  race  and  ethnicity.  Honorees  are  invited  to 
present  case  smdies  on  their  contributions  during  a 
workshop  for  news  media  managers  and  executives 
each  June.  The  program,  sponsor^  by  the  Ford  Foun¬ 
dation  since  1999,  has  honored  over  100  stories 
judged  as  advancing  the  conversation  on  how  race  and 
ethnic  issues  are  hved  in  America.  The  project  is 
designed  to  illustrate  that  whatever  a  news  organiza¬ 
tion’s  size,  quahty  joumahsm  can  be  achieved  through 
stories  that  puncture  stereotypes  and  stir  fresh  dis- 
cusssions.  Travel  expenses,  including  most  meals  and 
hotel  accomodations,  are  included.  Print  entries 
should  include  computer  printouts  accompanied  by 
tear  sheets  or  reprints.  Television  entries  should  be 
submitted  on  VHS  or  Beta  cassettes  accompanied  by 
transcripts.  Radio  entries  should  be  submitted  on  CD 
accompanied  by  transcipts.  Work  can  cover  the  previ¬ 
ous  two  years.  CONTACT:  Arlene  Morgan,  Columbia 
University,  2950  Broadwav,  705  Joumahsm,  New  York, 
NY  10027;  (212)  854-5377  or  (212)  854-4307;  Fax: 
(212)  854-7837;  E-mail:  am494@columbia.edu;  Web 
site:  www.jm.columbia.edu/workshops.  DEADLINE: 
Contest  entries  due  Jan.  16,  2006.  Editors  and  news 
directors  should  applv  for  the  June  workshop  by 
March  17,  2006. 

Leukemia  &  Lymphoma  Society  Media 
Awards  recognize  original  work  in  newspaper,  print, 
radio,  television  or  new  media  that  calls  attention  to 
leukemia,  lymphoma,  Hodgkin’s  disease  and 
myeloma,  or  to  specific  patients  or  groups  of  patients. 
An  original  copy  of  the  article  must  accompany  all 
mi^azine  and  newspaper  entries.  Use  a  VHS  cassette 
for  television  entries  and  an  audio  tape  for  radio.  For 
work  published  or  broadcast  between  July  1  and  June 
30.  CONTACT:  Marketing  and  Communications 
Department,  Leukemia  &  Lymphoma  Society,  1311 
Mamaroneck  Ave.,  White  Plains,  NY  10605;  (914) 
949-5213;  Fax:  (914)  949-6691;  Web  Site: 
www.leukemia-lymphoma.org.  DEADLINE:  Aug.  1, 
2006. 

Livingston  Awards  are  sponsored  by  the  MoUie 
Pamis  Livingston  Foundation.  Three  $10,000  prizes 
offered  for  best  local,  national  and  international 
reporting  by  joumahsts  in  U.S.  print,  onhne  or  broad¬ 
cast  media  who  were  34  years  old  or  younger  as  of 
Dec.  31,  2005.  Given  for  work  done  in  calendar  year. 
CONTACT:  Charles  R.  Eisendrath,  Executive  Director, 
Wallace  House,  620  Oxford  Rd.,  University  of  Michi¬ 
gan,  Ann  Arbor,  Ml  48104;  (734)  998-7575;  Web  Site: 
www.livawards.org.  DECLINE:  Feb.  1,  2006. 

Gerald  Loeb  Awards  for  Distinguished  Busi¬ 
ness  and  Financial  Journalism  recognize  jour- 
nahsLs  nationwide  who  have  made  significant  contri¬ 
butions  to  the  understanding  of  business,  finance,  and 
economic  issues.  The  competition  is  open  to  business 
reportage  from  calendar  year  2005  in  both  print  and 
broadcast  media  in  ten  categories.  49th  year.  CON¬ 
TACT:  The  Gerald  Loeb  Awards,  UCLA  Anderson  School 
of  Management,  110  Westwood  Plz.,  Muffin  Mgmt. 
Commons,  Suite  F-321B,  Los  Angeles,  CA  90095- 
1481;  (310)  206-1877;  Fax:  (310)  825-4479;  E-mail: 
loeb@anderson.ucla.edu;  Web  Site:  www.loeb.ander- 
son.ucla.edu.  DEADLINE:  Jan.  23,  2006. 

Magazine  Pacemaker  Awards  are  given  to  the 
top  college  and  high  school  member  mt^azines  in  the 
country  by  the  As.sociated  Collegiate  Press  (ACP)  and 
the  National  Scholastic  Press  Association  (NSPA). 
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Awards  are  presented  annually  at  the  ACP/CMA  and 
JEA/NSPA  Faff  Journalism  Convention  in  November.  No 
entry  fees.  CONTACT:  Magazine  Pacemaker  Awards, 
NSPA/ACP,  2221  University  Ave.  SE,  Suite  121,  Min¬ 
neapolis,  MN  55414;  (612)  625-8335;  Fax:  (6l2) 
626-0720;  E-mail:  info@smdentpress.org;  Web  Site: 
www.smdentpress.org.  DEADLINE:  Jan.  17,  2006. 

MPA  Kelly  Awards  are  given  annually  to  the  adver¬ 
tising  ^ency'  creative  team  that  produces  the  best 
print  advertising  campaign  to  run  in  U.S.  consumer 
magazines.  The  Kellys  are  judged  on  two  criteria:  cre¬ 
ativity  and  results.  Overall  creative  excellence  and 
meeting  campaign  objectives  are  scored  separately. 
The  Kelly  Awards  prize  structure  consists  of  a 
$100,000  Grand  Prize  Kelly  Award,  a  Gold  Kelly  Award 
and  a  Silver  Kelly  Award  based  on  overall  scores. 
Finalists  are  named  “America’s  25  Best  Magazine 
Campaigns.”  Campaigns  that  promote  magazines  are 
not  accepted.  CONTACT:  Kelly  Administrator,  M^azine 
Publishers  of  America,  919  3rd  Ave.,  22nd  Floor,  New 
York,  NY  10022;  (212)  872-3724;  Fax:  (212)  832- 
2671;  E-mail:  keffy@magazine.org;  Web  Site: 
www.keffyawards.org.  DEADUNE:  February  2006. 

Thurgood  Marshall  Journalism  Awards  are 

sponsored  by  the  Death  Penalty  Information  Center  to 
recognize  exceptional  contributions  to  the  under¬ 
standing  of  the  problems  associated  with  capital  pun¬ 
ishment.  A  total  of  $12,000  is  awarded  in  three  cate¬ 
gories:  print  journalism,  audiovisual  productions  and 
a  specif  award  for  a  piece  in  any  medium  which  best 
explores  the  possible  innocence  of  any  person  who 
has  been  executed  in  the  United  States.  Entries  must 


have  been  produced  in  2005.  CONTACT:  Brenda 
Bowser  Soder,  Communications  Director,  Death 
Penal^  Information  Center,  1 101  Vermont  Ave.  N'W, 
Suite  701,  Washington,  DC  20005;  (202)  289-2275; 
E-mail:  bbsoder@deathpenaltyinfo.org;  Web  Site: 
www.deathpenaltyinfo.org.  DEADLINE:  Jan.  31,  2006. 

John  Bartlow  Martin  Award  for  Public  Inter¬ 
est  Magazine  Journalism  is  sponsored  by  Mediff 
School  of  Journalism  at  Northwestern  University.  The 
award  recognizes  a  pubhshed  magazine  article  or 
series  which  best  iffu.strates  a  problem  in  American 
society,  its  causes  or  consequences.  $2,000  first-place 
award  with  certificates  of  merit  going  to  second  and 
third.  $40  entry  fee.  18th  year.  CONTACT:  David  Stan- 
dish,  Medill  School  of  Journalism,  1845  Sheridan  Rd., 
Evanston,  IL  60208-2101;  (847)  491-2085;  Fax: 
(847)  491-3956;  Web  Site:  www.mediff.northwest- 
em.edu/mediff/.  DEADLINE:  Late  January;  annually 

Robert  G.  McGruder  Awards  for  Diversity 
Leadership  go  to  individuals,  newsrooms  or  teams 
of  journalists  who  embody  the  spirit  of  the  late  Robert 
McGruder,  a  former  executive  editor  of  the  Detroit 
Free  Press  and  relendess  diversity  champion  who  died 
of  cancer  in  2002.  The  award  is  joint  recogniition 
from  the  As.sociated  Press  Managing  Editors,  the 
American  Society  of  Newspaper  Editors  and  the  Free¬ 
dom  Forum.  TWo  awards  are  given:  one  for  newspa¬ 
pers  with  circulation  up  to  75,000;  and  one  for  news¬ 
papers  of  more  than  75,000  circulation.  Honorees 
each  receive  $2,500.  CONTACT:  Kate  Kennedy,  Dir- 
Partnerships/lnitiatives,  Freedom  Forum,  1101  Wilson 
Blvd.,  .Arlington,  VA  22209;  (703)  284-3932;  E-mail: 


The  Medill  School  of  Journalism 
at  Northwestern  University  announces 


Two  first  prizes 
$SfiOO 


Awards  of  distinction 

$1,000 


The  2006  Mongerson  Prize  for  Investigative  Reporting  on  the  News 


The  Mongerson  Prize  honors  journalists  who 
uncover  and  correct  incomplete,  inaccurate  or 
misleading  news  stories. 


The  2006  Mongerson  Prize  will  present  two 
$5,(KK)  first  prize  awards:  one  for  print  media,  and 
one  for  television,  radio,  and  online  media. 


It  is  the  only  prize  to  honor  the  watchdogs  of 
news  coverage,  and  it  improves  press  credibility 
by  encouraging  journalists  to  show  the  public 
they  monitor  media  mistakes. 

Entries  are  welcome  from  U.S. -based  newspapers, 
magazines,  radio,  television,  wire  services  or 
online  news  outlets  that  ate  readily  available  to 
the  American  public. 


Michael  Massing  ofThe  New  York  Review  of 
Books  won  the  2(K)5  Mongerson  Prize  for  his 
analysis  of  the  fadings  of  the  media  in  reporting 
about  weapons  of  mass  destruction  in  Iraq. 

The  winning  2005  entries  are  on  the  Mongerson 
Prize  Web  site.  More  information  on  the  prize 
and  entry  forms  are  also  available. 


Submissions  for  the  2006  award  must  be  pro-  For  more  information,  please  see  the  Web  site 

duced  between  Jan.  1  and  Dec.  31, 2(K)5.  www.mongersonprize.org  or  call  202-661-0141. 


Deadline  for  submissions:  Feb.  28,  2006 

IV  /t  ’  1 1  ^^25  G  Street  NW,  Suite  730 
iViCQlll  Washington,  DC  20005 
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kkennedy@freedomforuni.org.  DEADLINE:  1st  week  of 
September  2006. 

Media  Eclipse  Awards  are  for  coverage  of  thor¬ 
oughbred  horse  racing  through  magazines,  newspa¬ 
pers,  photography,  radio,  television  and  multi- 
media/intemet.  CONTACT:  Jim  Gluckson,  National 
Thoroughbred  Racing  .Association,  800  3rd  Ave.,  New 
York,  NT  10022;  (212)  230-9512;  E-mail: 
ntra@ntra.com;  Web  Site;  www.ntra.com.  DEADLINE: 
Early  November  2006. 

Media  Excellence  Awards  are  sponsored  by  St. 
Bonaventure  University.  The  autumn  awards  dinner 
sees  the  presentation  of  the  Douglas  Edwards  .Award 
for  excellence  in  broadcast  joumaUsm;  the  Bob  Consi- 
dine  .Award  for  distinguished  service  in  the  field  of 
print  journalism;  the  Thomas  Mosser  Award  for  out¬ 
standing  accompUshmenLs  in  the  practice  of  public 
relations,  in  memory  of  a  1965  alum  who  led  a  distin¬ 
guished  25-year  career  with  Burson-Marsteller;  the 
joumalism/Mass  Communication  Alumnus  of  the  Year 
.Award;  and  the  .Mark  Hellinger  Award,  presented  to  a 
graduating  St.  Bonavenmre  senior  for  academic  excel¬ 
lence  and  promise  in  the  field  of  journalism  and  mass 
communication.  -*6th  year.  Professional  awards  are 
non-competitive.  CONTACT;  Suzanne  W.  English,  St. 
Bonaventure  University,  Office  of  Marketing  and  Pubfic 
Relations,  St.  Bonaventure,  .NT  14778;  (716)  375- 
2376;  Fa.x:  (716)  375-2380;  E-mail:  senglish@sbu. 
edu;  Web  Site:  www.sbu.edu.  DEADLINE:  April  1, 2006. 

Medill  Medal  for  Courage  in  Journalism  is  given 
to  the  individual  or  team  of  journalists,  working  for  a 


S/MC 

w/School  of  Journalism 
&  Mass  Communication 

Al  Nakkula  Award 
for  Police  Reporting 

$2,000  award 
and  a  trip  to  Boulder 

for  the  best  reporting 
at  a  US.  daily  in  2005 

Feb.  1,  2006,  deadline 
Eligible  are  individual  reporters 
working  at  daily  newspapers 
and  wire  services  in  the  United  States 
who  regularly  cover  police  and  crime. 

www.colorado.edu/ 

journalism/aiumni/ 

nakkula.html 

Colorado 


LVifvcratv' of  C>)kira(b  at  Boukkr 


U.S.-based  media  outlet,  who  best  displayed  moral, 
ethical  or  physical  courage  in  the  pursuit  of  a  story  or 
series  of  stories.  CONTACT:  Jessica  Gadeken,  Assoc. 
Director  of  External  Relations,  Medill  School  of  Jour- 
nahsm,  Northwestern  University,  Fisk  Hall,  1845  Sheri¬ 
dan  Rd.,  Evanston,  IL  60208-2101;  (847)  491-4278; 
Fax;  (847)  491-5565;  E-mail:  j-gadeken@north 
western.edu;  Web  Site:  www.medill.northwestern. 
edu/  awards/medillmedal.html.  DEADLINE:  Feb.  15, 
2006. 

Mensa  Education  and  Research  Foundation 
Press  Award  is  given  annnually  for  the  best  report¬ 
ing,  in  a  newspaper  or  magazine  meant  for  a  general 
audience,  on  the  topic  of  human  intelligence,  espe¬ 
cially  giftedness.  The  award  includes  a  $1,000  check, 
as  well  as  a  plaque  for  the  writer  and  another  for  the 
office  of  the  publication.  Articles  must  have  appeared 
within  two  years  prior  to  the  deadline.  There  is  no  form 
to  submit;  send  article  with  date  of  publication  and 
paper  or  magazine  name.  CONTACT:  Jill  Beckham, 
MERF  Press  Award,  Mensa  Education  and  Research 
Foundation,  1229  Corporate  Dr.  W.,  Arlington,  TX 
76006-6103;  (817)  607-0060;  E-mail:  director@ 
foundation.us.mensa.org;  Web  Site:  www.us.mensa. 
org.  DEADUNE:  March  1,  2006. 

Michener  Award  is  given  for  public  service  journal¬ 
ism  in  Canada  done  during  calendar  year.  35th  year. 
CONTACT:  Clark  W.  Davey,  Michener  Award  Founda¬ 
tion,  29  Madawaska  Dr.,  Ottawa,  ON  KIS  3G5,  Canada; 
(613)  234-7480.  DEADLINE:  Jan.  27,  2006. 

Military  Reporters  &  Editors  Journalism 
Awards  honor  reporters  and  photographers  who 
report  on  the  military  both  domestically  and  interna¬ 
tionally.  Awards  are  given  for  print  reporting  and  pho¬ 
tography;  Categories  are  divided  for  domestic  and 
international  work  and  for  large  and  small  media  out¬ 
lets.  The  top  writing  entry  will  be  honored  with  the 
Joseph  L.  G^oway  Award  for  Distinguished  Joumafism 
and  a  $2,0000  cash  prize.  Entries  must  have  been  pro¬ 
duced  in  the  2005  calendar  year.  CONTACT:  Michelle 
Pendleton,  Medill  School  of  Journalism,  1325  G  St.  NTf, 
Suite  730,  Washington,  DC  20005;  (202)  661-0141; 
Fax:  (202)  662-1847;  E-mail:  m-pendleton@north- 
westem.edu;  Web  Site:  www.militaryreporters.org. 
DEADLINE:  Feb.  28,  2006. 

Missouri  Lifestyle  Journalism  Awards  Pro¬ 
gram  is  in  its  46th  year.  Categories  include  general 
excellence,  regularly  scheduled  feature  supplement, 
Paul  L.  Myhre:  single  story,  Paul  L.  Myhre:  series/spe¬ 
cial  section,  arts  and  entertainment,  consumer  affairs, 
fashion/design,  food/nutrition,  health/fimess,  multicul¬ 
tural  and  b^t  short  feature.  CONTACT:  Kent  Collins, 
Missouri  Lifestyle  Journalism  Awards  (MLJA),  Missouri 
School  of  Journalism,  200  Neff,  Columbia,  MO  65211; 
(573)  882-7771;  E-mail;  collinsks@missouri.edu; 
Web  Site:  www.missouri.edu/~jschool/lifestvlejoumal- 
ism.html.  DEADLINE:  Dec.  15,  2006. 

Mobius  Advertising  Awards  are  sponsored  by 
U.S.  Festivals  Association.  Founded  in  1968,  the  inter¬ 
national  competition  recognizes  outstanding  advertis¬ 
ing.  Categories  include  consumer  or  trade  publica¬ 
tions,  newspapers,  outdoor  posters,  TV/Radio  com¬ 
mercials,  packt^e  design,  transit  or  billboard  ads, 
direct  mail,  brochures,  books,  specialty  advertising 
and  point-of-purchase  ads  produced  or  pubfished 
within  12  months  preceding  year  of  entry.  The  Mobius 
Statuette  and  Certificates  are  presented  in  Los  Angeles 
each  Febmary.  CONTACT;  Lee  Gluckman,  Mobius 


Advertising  Awards,  713  S.  Pacific  Coast  Hwy.,  Suite  A, 
Redondo  Beach,  CA  90277-4233;  (310)  540-0959; 
Fax:  (310)  316-8905;  E-mail:  mobiusinfo@mobiu- 
sawards.com;  Web  Site:  vvww.mobiusawards.com. 
DEADLINE:  Oct.  1,  annually.  Late  entry  available  with 
late  fee. 

Clark  Mollenhoff  Award  for  Excellence  in 
Investigative  Reporting,  named  for  the  Pultzer 
Prize-winning  reporter,  recognizes  magazine  or  news¬ 
paper  waiters  who  conform  to  both  the  definition  of 
investigative  reporting  as  originally  defined  by  Inves¬ 
tigative  Reporters  and  Editors  (IRE)  and  to  the  profes¬ 
sional  standards  articulated  by  Clark  Mollenhoff  in  his 
critiques  of  journalism  craft.  A  cash  prize  of  $10,000 
and  a  bronze  eagle  trophy  will  be  presented  in  con¬ 
junction  with  the  2006  Summer  Institute  on  Political 
Journalism  in  Washington,  DC.  Entry  guidelines:  a  col¬ 
lection  of  stories  or  opinion  pieces  presented  in  8  1/2” 
XU”  notebook  style  and  any  additional  stories  or 
back-up  material  con.sidered  pertinent.  Five  copies  of 
each  entry  required.  Stories  must  have  been  published 
after  March  1,  2005,  in  a  U.S.  publication.  Sponsored 
by  IPJ,  an  educational  program  sponsored  by  the  Fund 
for  American  Studies  and  operated  in  cooperation  with 
Georgetown  University.  CONTACT:  Traci  Leonardo, 
Director,  Institute  on  Political  Joumafism,  1706  New 
Hampshire  Ave.  NT/,  Washington,  DC  20009;  (202) 
986-0384;  Fax:  (202)  986-0390;  E-mail;  tleonardo@ 
tfas.org;  Web  Site;  www.tfas.org/programs/ipjawards. 
htm.  DEADLINE:  March  15,  2006. 

The  Mongerson  Prize  for  Investigative  Report¬ 
ing  on  the  News  honors  joumafisLs  who  uncover 
and  correct  incomplete,  inaccurate  or  misleading 
news  stories.  Goals  include:  improving  press  credibil¬ 
ity  by  encouraging  reporting  on  media  mistakes;  hon¬ 
oring  journalists  who  set  the  record  straight  on  news 
stories;  and  promoting  standards  of  reliability  and 
accuracy.  TWo  $5,000  first  prizes  will  be  awarded;  one 
for  print  media  and  one  for  broadcast/onfine  media. 
$1,000  awards  of  distinction  are  also  offered.  Open  to 
U.S. -based  news  media  for  work  produced  in  2005. 
CONTACT:  Michelle  Pendleton,  Prize  Coordinator, 
Medill  School  of  Joumafism,  1325  G  St.  NW,  Suite  730, 
Washington,  DC  20005;  (202)  661-0141;  Fax:  (202) 
662-1847;  E-mail;  m-pendleton@northwestem.edu; 
Web  Site:  www.mongersonprize.org.  DEADLINE:  Feb. 
28,  2006. 

Mothers  Against  Drunk  Driving  (MADD)  Media 
Awards.  The  fourth  annual  MADD  Media  Awards  pro¬ 
gram  recognizes  media  professionals  and  organiza¬ 
tions  for  outstanding  coverage  of  issues  related  to 
MADD’s  mission  to  stop  dmnk  driving,  support  the  vic¬ 
tims  of  this  violent  crime,  and  prevent  underage  drink¬ 
ing.  Online  entry  forms  available.  CONTACT:  MADD 
Media  Awards,  ATTN:  Amy  George,  511  E.  John  Car¬ 
penter  Freeway,  Suite  700,  Irving,  TX  75062;  (469) 
420-4493;  E-mail:  amy.george@madd.org;  Web  Site: 
www.madd.org/media-awards.  DEADLINE;  March  31, 
2006. 

Frank  Luther  Mott/Kappa  Tau  Alpha  Research 
Award  grants  $1,000  for  the  best  book  about  jour¬ 
nalism  or  mass  communication  based  on  original 
research  pubfished  during  the  year.  CONTACT:  Dr.  Keith 
Sanders,  Executive  Director,  School  of  Joumafism,  Uni¬ 
versity  of  Missouri,  76  Gannett  Hall,  Columbia,  MO 
65211-1200;  (573)  882-7685;  Fax:  (573)  884-1720; 
E-mail:  umcjourkta@missouri.edu;  Web  Site: 
www.kappatauipha.org.  DEADLINE:  Dec.  5,  2005. 
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MS  Public  Education  Awards  recognize  print  and 
broadcast  journalists  for  outstanding  articles  or  news 
features  about  multiple  sclerosis  and  the  people  living 
with  the  challenges  of  the  disease.  Open  to  articles  and 
stories  pubUshed  or  aired  in  the  calender  year  2005. 
More  than  one  entry  may  be  submitted  per  individual. 
Employees  of  the  National  Multiple  Sclerosis  Society 
not  eligible.  CONTACT:  Annie  Hammel,  National  Multi¬ 
ple  Sclerosis  Society,  733  3rd  Ave.,  New  York,  NY 
10017;  (212)  476-0420;  E-mail; 

annie.hammel@nmss.org.  DEADLINE:  Feb.  15,  2006. 

MDA  Broadcast  Journalism  Awards  are  given 
for  television  productions  that  foster  a  better  under¬ 
standing  of  neuromuscular  diseases  and  help  promote 
public  support  of  the  effort  to  conquer  them.  Given  for 
work  broadcast  Sept.  20,  2004,  through  Sept.  19, 
2005.  27th  year.  CONTACT:  Bob  Mackle,  Director  of 
Public  Information,  Muscular  Dystrophv  Association, 
3300  E.  Sunrise  Dr.,  Thcson,  AZ  85718-3208;  E-mail: 
bobmackle@mdausa.org;  Web  Site:  www.mdausa.org. 
DEADLINE:  Contact  for  details. 

Al  Nakkula  Award  for  Police  Reporting  is  an 

annual  award  given  to  recognize  excellence  in  pohce 
reporting  done  in  the  “bulldog  spirit"  of  Al  Nakkula. 
who  died  in  1990  after  spending  46  years  covering 
cops  and  crooks  for  the  Rocky  Mountain  News.  Indi¬ 
vidual  reporters  who  regularly  cover  police  and  crime 
for  daily  U.S.  newspapers  or  news  services  are  ehgible. 
An  individual’s  entry  may  include  one  or  two  double 
byhned  stories.  Work  may  be  a  single  story,  series,  or 
body  of  work  not  to  exceed  six  stories  published  in 
2005.  No  application  form,  but  entries  must  be  accom¬ 
panied  by  a  letter  describing  any  special  circumstances 
affecting  tbe  work  and  why  the  work  is  outstanding. 
Submit  original  tearsheeLs  or  copies  of  tearsheets. 
$2,000  prize  and  a  trip  to  Boulder,  CO.  Sponsored  by 
the  School  of  Journalism  and  Mass  Communication  at 
the  University  of  Colorado,  the  Rocky  Mountain  News 
and  the  Denver  Press  Club.  $50  entry  fee.  CONTACT: 
Beth  Gaeddert,  Univei'sity  of  Colorado  School  of  Jour¬ 
nalism  and  Mass  Communication,  478  UCB,  1511  Uni¬ 
versity  Ave.,  Boulder,  CO  80309-0478;  (303)  492- 
0460;  Fax:  (303)  392-0969.  DEADUNE:  Feb.  1,  2006. 

George  Jean  Nathan  Award  provides  $10,000 
and  a  trophy  for  drama  criticism  which  is  written  by  a 
U.S.  citizen  and  published  in  the  United  States  between 
July  1,  2005,  and  June  30,  2006.  CONTACT:  Chairper¬ 
son,  Department  of  EngUsh,  Goldwin  Smith  Hall,  Cor¬ 
nell  University,  Ithaca,  NY  14853;  (607)  255-6800; 
Fax:  (607)  255-6661.  DEADLINE:  Sept.  30,  annually. 

NABJ  Awards  are  sponsored  by  the  National  Asso¬ 
ciation  of  Black  Journalists.  Given  for  outstanding 
reporting  on  the  lives  and  concerns  of  blacks,  the 
awards  are  open  to  photojoumahsLs,  print  joumahsts, 
onUne  joum^isus,  radio  and  television  broadcasters, 
and  television  camera  people.  CONTACT:  National 
Association  of  Black  Journalists,  8701  Adelphi  Rd., 
Adelphi,  MD  20783-1716;  (301)  445-7100;  Fax: 
(301)  445-7101;  Web  Site;  www.nabj.org.  DEADLINE: 
Check  Web  site. 

National  Awards  for  Education  Reporting  are 

sponsored  by  the  Education  Writers  Association  to 
honor  the  best  education  reporting  in  print  and  broad¬ 
cast  media.  Awards  are  given  in  20  categories,  includ¬ 
ing  small  and  large  papers,  mt^azines,  television  and 
raio.  The  Fred  M.  Hechinger  Grand  Prize  for  Distin¬ 
guished  Education  Reporting  is  selected  from  among 
the  first-prize  winners.  CONTACT:  Lisa  Walker,  Execu- 
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five  Director,  EWA,  2122  P  St.  .NW,  Suite  201,  Washing¬ 
ton,  DC  20037;  (202)  452-9830;  Fax:  (202)  452- 
9837;  E-mail:  ewa@ewa.org;  Web  Site:  www.ewa.org. 
DEADU.NE:  Jan.  11,2006. 

National  Headliner  Awards  confer  plaques  in 
more  than  50  categories,  ir  cluding  general,  investiga¬ 
tive  and  pubhc  service  reporting,  magazine  reporting, 
columns,  feature  writing,  editorial  writing,  photogra¬ 
phy  and  graphics  for  daily  newspapers,  magazines, 
syndicates  and  news  services.  Reporting,  pubhc  service 
and  documentary  categories  for  radio  and  television 
stations,  networks  and  syndicates.  $60  entry  fee.  Given 
for  work  done  in  calendar  year.  72nd  year;  sponsored 
by  the  Press  Club  of  Adantic  City.  CONTACT:  Michael  R. 
Schurman,  National  Headfiner  Awards,  226  Mt.  Vernon 
Ave.,  P.O.  Box  239,  Northfield,  NJ  08225-0239;  E-mail: 


infoheadhners@aol.com;  Web  Site;  www.nationalhead- 
hnerawards.com.  DEADLINE:  Jan.  13,  2006. 

NIHCM  Foundation  Health  Care  Journalism 
Awards  recognize  exceUence  in  health  care  reporting 
and  writing  on  the  financing  and  dehvery  of  health  care 
and  the  impact  of  health  care  pohcy.  Two  award  cate¬ 
gories  offered:  health  care  article  or  series  from  gen¬ 
eral  circulation  pubhcations;  health  care  article  or 
series  from  trade  pubications.  $10,000  prize  in  each 
category;  limited  to  work  pubhshed  in  2005.  Awards 
wih  be  prc>sented  at  a  dinner  in  Washington,  DC,  in  May 
2006.  CONTACT:  Nancy  Chockley,  President,  NIHCM 
Foundation,  1225  19th  St.  NW,  Suite  ‘'lO,  Washington, 
DC  20036-2604;  (202)  296-4426;  Fax:  (202)  296- 
4319;  E-mail:  nihcm@nihcm.org;  Web  Site: 
www.nichm.org.  DEADLINE:  March  31,  2006. 


72nd  NATIONAL  HEADLINER 

AWARDS 


Deadune  for  Entry 
Jan.  13,  2006 


NEttf$J>,ARE 


Now  Accepting  Nominations  for  2006 


Newspapers  -  Magazines  -  News  Syndicates 


TV  -  Radio  -  Internet 


The  National  Headliner  Awards  is  one  of  the  oldest 


and  largest  annual  contests  recognizing  journalistic 
merit  in  the  communications  industry. 


Our  72nd  annual  competition,  to  be  judged  by  a 
distinguished  panel  of  professional  journalists  and 
broadcasters,  is  open  to  all  material  published  or 
broadcast  between  Jan.  1,  2005  and  Dec.  31,  2005. 


Deadline  for  entry  is  Jan.  13,  2006. 


Nomination  forms  and  category 
descriptions  may  be  obtained  from: 
Michael  R.  Schurman 


National  Headliner  Awards 


226  Mt.  Vernon  Avenue 


Post  Office  Box  239 


Northfield,  New  Jersey  08225-0239 
phone:  609-646-8896  •  fax:  609-646-8826 


email:  infoheadliners@)aol.com 


For  a  recap  of  the  2005  Notional  Heodliner 
Avrards  and  information  on  nominations  for  the 
2006  awards,  visit  the  Headliner  web  page  at 
www.NationalHeadlinerAwards.com 

2006  Apphcation  available  online 
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NLGJA  Excellence  in  HIV/AIDS  Coverage 
Award  bestows  one  $500  and  two  non-cash  awards 
to  recognize  and  reward  excellence  in  HIV'/AIDS  cov- 
en^e.  See  Web  site  for  details.  CONTACT:  National 
Lesbian  and  Gay  Journalises  .Association,  1420  K  St. 
N’W,  Suite  910,  Washington,  DC  20005;  (202)  588- 
9888;  Fax:  (202)  588-1818;  E-mail:  info@nlgja.org; 
Web  Site:  www.nlgja.org.  DEADLINE:  Postmarked  by 
June  .50,  2006. 

NLGJA  Excellence  in  Photojournalism  Award 

bestows  one  $500  and  two  non-cash  awards  to  recog¬ 
nize  and  reward  excellence  in  photojoumahsm  for 
issues  related  to  the  gay,  lesbian,  bisexual  and  trans¬ 
gender  communities.  See  Web  site  for  details.  CON¬ 
TACT:  National  Lesbian  &  Gay  Journalists  Association, 
1420  K  St.  NW’,  Suite  910,  Washington,  DC  20005; 
(202)  588-9888;  Fa'-  rzon  588-1818;  E-mail: 
info@nlgja.org;  Web  Site:  www.nlgja.org.  DEADLINE: 
Posunarked  by  June  50,  2006. 

NLGJA  Excellence  in  Writing  Award  for  Fea¬ 
tures  bestows  one  $500  and  two  non-cash  awards  to 
recognize  and  reward  excellence  in  feature  stories  on 
issues  related  to  the  gay,  lesbian,  bisexual  and  trans¬ 
gender  communities.  Check  W  eb  site  for  details.  CON¬ 
TACT:  National  Lesbian  and  Gav  Journalists  Associa¬ 
tion,  1420  K  St.  N'W,  Suite  910,  Washington,  DC  20005; 
(202)  588-9888;  Fax:  (202)  588-1818;  E-mail: 
info@nlgja.org;  Web  Site:  www.nlgja.ot^.  DEADLINE: 
Postmarked  by  June  50,  2006. 

NLGJA  Excellence  in  Writing  Award  for 
News  bestows  one  $500  and  two  non-cash  awards  to 
recognize  and  reward  excellence  in  print  journalism 
for  issues  related  to  the  gay,  lesbian,  bisexual  and 
transgender  communities.  See  Web  site  for  details. 
CONTACT:  National  Lesbian  and  Gay  Journalists  Asso¬ 
ciation,  1420  K  St.  N'W,  Suite  910,  Washington,  DC 
20005;  (202)  588-9888;  Fax:  (202)  588-1818;  E- 
mail:  info@nlgja.org;  Web  Site:  www'.nlgja.org.  DEAD- 
LLNT;  Postmarked  by  June  50,  2006. 

NLGJA  Journalist  of  the  Year  Award  bestows 
one  $500  and  two  non-cash  awards  to  LGBT  journal¬ 
ists  whose  exceptional  abilities,  integrity’  and  distinc¬ 
tive  work  brought  honor  to  the  profession  within  the 
past  year.  See  Web  site  for  details.  CO.N’TACT:  National 
Lesbian  and  Gay  Journalists  As.sociation,  1420  K  St. 
N'W,  Suite  910,  Washington,  DC  20005;  (202)  588- 
9888;  Fax:  (202)  588-1818;  E-mail:  info@nlgja.org; 
Web  Site:  w'A-.v.rJgja.org.  DEADU.NE:  Postmarked  bv 
June  .50,  2006. 


NLGJA/RTNDA  Excellence  in  Online  Journal¬ 
ism  Award  bestows  one  $500  and  two  non-cash 
awards  to  recognize  and  reward  excellence  in  online 
journalism  for  issues  related  to  the  gay,  lesbian,  bisex¬ 
ual  and  transgender  communities.  See  Web  site  for 
details.  CONTACT;  National  Lesbian  and  Gay  Journal¬ 
ists  As.sociation,  1420  K  St.  N'W,  Suite  910,  Washington, 
DC  20005;  (202)  588-9888;  Fax:  (202)  588-1818;  E- 
mail;  info@nlgja.org;  Web  Site:  www.nlgja.org.  DEAD¬ 
LINE:  Postmarked  by  June  50,  2006. 

NLGJA/Seigenthaler  Excellence  in  Radio 
Award  bestows  one  $500  and  two  non-cash  awards 
to  recognize  and  reward  excellence  in  radio  journal¬ 
ism  for  issues  related  to  the  gay,  lesbian,  bisexual  and 
transgender  communities,  Web  site  for  details. 
CONTACT:  National  Lesbian  and  Gay  Joumahsts  A.sso- 
ciation,  1420  K  St.  -NW,  Suite  910,  Washington,  DC 
20005;  (202)  588-9888;  Fax:  (202)  588-1818;  E- 
mail:  info@nlgja.org;  Web  Site:  www.nlgja.org.  DEAD¬ 
LINE;  Postmarked  by  June  50,  2006. 

National  Magazine  Awards  are  sponsored  by  the 
American  Society  of  Magazine  Editors  in  association 
with  Columbia  University  Graduate  School  of  Journal¬ 
ism.  The  awards  honor  imagination  and  vigor  in  lay¬ 
out  and  design,  editorial  excellence,  innovative  edito¬ 
rial  techniques  and  journalistic  enterprise.  Twenty-two 
awards  in  17  categories,  including  design,  essays, 
reviews  and  criticism,  feamre  writing,  fiction,  general 
excellence  in  six  circulation  groups,  general  excel¬ 
lence  onhne,  magazine  section,  personal  service,  pho¬ 
tography,  photo  portfoUo/essay  profiles,  public  inter¬ 
est,  reporting,  leisure  interests,  profile  writing,  and 
columns  and  commentan.  CO.NTACT:  ASME,  810  7th 
Ave.,  New  York,  N'T  10019;  (212)  872-5757;  Fax: 
(212)  906-0128;  E-mail:  asme@magazine.org;  Web 
Site:  asme.magazine.org.  DEADLINE:  See  Web  Site. 

National  Newspaper  Association  Better 
Newspaper  Contest  recognizes  the  very  best  in 
community  newspapers.  Winners  are  chosen  in  57 
categories  for  daily  and  weekly  newspapers,  ranging 
from  general  excellence  to  best  original  cartoon. 
Works  submitted  must  be  from  2005  calendar  year. 
Only  entries  from  NNA  members  are  eligible.  CON¬ 
TACT:  National  Newspaper  Association,  P.O.  Box  7540, 
Columbia,  MO  65205-7540;  (575)  882-5800;  Fax: 
(575)  884-5490;  E-mail:  contests@nna.org;  Web  Site: 
www.nna.org.  DEADLINE:  March  51,  2006. 

National  Newspaper  Awards  provide  $40,000 
for  staffers  and  freelancers  of  Canadian  daihes  and 
news  agencies.  Awards  given  in  20  categories  for  work 


done  in  calendar  year.  57th  year.  CONTACT:  Bryan 
Candey,  National  Newspaper  Awards,  do  Canadian 
Newspaper  Association,  890  Yonge  St.,  Suite  200, 
Toronto,  ON  M4W  5P4,  Canada;  (416)  925-5567;  E- 
mail;  bcantley@cna-acj.ca;  Web  Site:  www.cna-acj.ca. 
DEADLINE:  Jan.  10,  2006. 

National  Press  Club  Consumer  Journalism 
Award  acknowledges  excellence  in  reporting  on 
consumer  topics.  Four  $500  prizes  will  be  awarded  in 
newspaper,  periodical,  radio  and  television  cate¬ 
gories.  55rd  year.  CONTACT:  National  Press  Club,  Gen¬ 
eral  Manager's  Office,  529  14th  St.  NW,  Washington, 
DC  20045;  (202)  662-8744;  Web  Site:  npc.press.org. 
DEADLINE:  April  1,  2006. 

National  Press  Club  Edwin  M.  Hood  Award  for 
Diplomatic  Correspondence  recognizes  excel¬ 
lence  in  reporting  on  diplomatic  and  foreign  policy 
issues.  A  $500  award  will  be  given  in  print  and  broad¬ 
cast  categories.  26th  year.  CONTACT:  National  Press 
Club,  General  Manager's  Office,  529  l4th  St.  N'W, 
Washington,  DC  20045;  (202)  662-8'744;  Web  Site: 
npc.press.org.  DEADLINE:  April  1,  2006. 

National  Press  Club  Newsletter  Journalism 
Award  acknowledges  excellence  in  newsletter  jour¬ 
nalism.  One  award  will  be  presented  for  the  best  ana¬ 
lytical  or  interpretive  reporting  and  one  for  the  best 
exclusive  story.  $2,000  prize  will  be  given  to  the  win¬ 
ner  of  each  category.  ISth  year.  CONTACT:  National 
Press  Club,  General  Manager’s  Office,  529  I4th  St.  N'W, 
Washington,  DC  20045;  (202)  662-8744;  Web  Site: 
npc.press.org.  DEADLINE:  April  1,  2006. 

National  Press  Club  Washington  Correspon¬ 
dence  Award  gives  a  $1,000  award  for  print  report¬ 
ing  to  honor  the  work  of  reporters  who  cover  Wash¬ 
ington,  DC,  for  the  benefit  of  the  hometown  audience. 
Entries  must  consist  of  a  single  article  or  a  series  of 
related  articles.  28th  year.  CONTACT:  National  Press 
Club,  General  Mant^er's  Office,  529  I4th  St.  NW, 
Washington,  DC  20045;  (202)  662-7500;  Web  Site: 
npc.press.org.  DEADLINE:  April  1,  2006. 

NSPA/Robert  F.  Kennedy  High  School  Jour¬ 
nalism  Award  honors  outstanding  coverage  of  the 
problems  of  the  disadvantaged  in  high  school  print 
and  broadcast  journalism.  The  award  is  co-sponsored 
by  NSPA  and  the  Robert  F.  Kennedy  Memorial.  The 
winner  will  receive  $  1 ,000  for  his/her  journalism  pro¬ 
gram  in  addition  to  being  flown  to  Washington,  DC,  to 
be  honored  at  an  awards  ceremony.  No  entry  fees. 
Application  available  online.  CONTACT:  NSPA/RFK 
High  School  Journalism  Awards,  National  Scholxstic 
Press  .Association,  2221  University  Ave.  SE,  Suite  121, 
Minneapolis,  MN  55414;  (612)  625-8555;  E-mail: 
info@studentpress.org;  Web  Site: 

www.studentpress.org/nspa.  DEADLLNE:  Feb.  1,  2006. 

National  Society  of  Newspaper  Columnists 
Contest  awards  cash  prizes  ($500,  $200  and  $100) 
to  first,  second  and  third  place  winners  in  each  of  the 
following  categories;  general  interest  (circulation  over 
and  under  100,000)  and  humor  (over  and  under 
100,000).  Cash  awards  for  first,  second  and  third 
place  winners  in  the  notes/items  category  are  $200, 
$100  and  $50  respectively.  The  online  category,  for  a 
site  sponsored  by  a  U.S.  newspaper,  offers  awards  of 
$500,  $200,  and  $100  respectively.  Entry  requires 
three  columns  published  in  2005.  Syndicated  or  self- 
syndicated  newspaper  columnists  whose  work 
appears  regularly  are  eUgible.  Entry  fees:  $40  for  non- 


NIHCM 


NIHCM  Foundation 

Hetllth  Care  Journalism  Award 


The  National  Institute  for  Health  Care  Management  Research  and  Educational 
Foundation  (NIHCM  Foundation)  would  like  to  invite  you  to  submit  an  entry  for  our 
Twelfth  Annual  Health  Carejournalism  Award.  The  award,  which  includes  a  $10,000 
prize  in  two  categories,  (general  circulation  and  trade  circulation)  focuses  on  reporting 
and  writing  on  health  care  policy,  financing  and  delivery  during  2005.  The  deadline  for 
entries  is  March  31,  2006.  Entry  forms  can  be  downloaded  in  January  2006  at 
www.nihcm.org  or  for  more  information,  email  Nancy  Chockley  at  nihcm@nihcm.org 
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members;  $20  for  members.  Entry  forms  available  in 
the  NSNC  newslener  and  online.  CONTACT:  Luenna 
Kim,  Executive  Director,  NSNC,  1345  Fillmore  St., 
Suite  507,  San  Francisco,  CA  94115;  (415)  722-7030; 
Fax;  (415)  563-5403;  Web  Site:  www.columnists.com. 
DEADUNE:  Mar.  15,  2006. 

National  Society  of  Newspaper  Columnists 
Will  Rogers  Humanitarian  Award  is  presented  to 
a  columnist  whose  sustained  work  in  civic  journalism 
has  positively  affected  readers’  lives  and  produced 
tangible  benefits  for  the  community.  The  award  is  a 
statuette  of  the  American  cowboy  philosopher- 
humorist,  newspaper  columnist  and  humanitarian.  It 
includes  a  $500  travel  stipend.  Any  salaried,  staff,  syn¬ 
dicated  or  regularly  published  newspaper  columnist  is 
eligible.  Columns  must  have  appeared  in  a  daily  or 
weekly  newspaper  in  the  United  States  or  Canada  dur¬ 
ing  calendar  vear  2005.  CONTACT:  Robert  Haught,  P.O. 
Box  489,  Madison,  VA  22727;  (540)  547-3503;  E- 
mail:  secretary@columnists.com;  Web  Site: 
www.columnists.com.  DEADLINE;  March  1,  2006. 

Jesse  H.  Neal  National  Business  Journalism 
Awards  are  given  for  editorial  excellence  in  an  ABM- 
member  specialized  business  publication  printed 
between  Dec.  1,  2004,  and  Nov.  30,  2005.  52nd  year. 
CONTACT;  American  Business  Media,  675  3rd  Ave.,  7th 
Floor,  New  York,  NY  10017;  (212)  661-6360;  Fax: 
(212)  370-0736;  Web  Site;  www.americanbusiness- 
media.com.  DEADLINE:  Dec.  2,  2005. 

New  York  Festivals  International  Awards 
Competitions  honor  creativity  and  effectiveness  in 
global  communications  in  advertising,  programming 
and  specialty  categories.  Awards  include  gold,  silver 
•and  bronze  World  Medals,  certificates  of  recognition 
to  finahsLs,  and  the  highest  honor,  the  Grand  Award 
Trophy,  awarded  to  the  best  of  the  gold  medalists. 
Deadlines  vary  by  category.  See  Web  site  for  details. 
CONTACT:  Ahsun  Armstrong,  New  York  Festivals,  7 
West  36th  St.,  14th  Floor,  New  York,  NY  10018;  (212) 
643-4800;  Fax;  (212)  643-0170;  E-mail;  info@new 
yorkfestivals.com;  Web  Site:  www.newyorkfestivals. 


New  York  Public  Library  Helen  Bernstein 
Book  Award  for  Excellence  in  Journalism  is 

awarded  for  an  ouLstanding  book  resulting  from  jour¬ 
nalism  that  makes  an  impact  on  pubhc  consciousness 
or  policy.  Nominations  are  sohcited  from  editors  and 
publishers  at  book  publishing  houses,  magazines  and 
newspapers,  nationwide.  $15,000  first  prize;  $1,000 
awarded  to  four  other  top  finahsts.  CONTACT:  Karen 
Van  Westering,  Publications  Office,  New  York  Pubhc 
Library,  5th  Ave.  and  42nd  St.,  New  York,  NY  10018; 
(212)  512-0202;  Fax:  (212)  704-8620;  Web  Site: 
www.nypl.org/pr/awardspage.cfm.  DEADLINE:  Sept. 
30,  2006. 

NEPF  Journalism  Awards  recognize  editorial 
excellence  in  subscription  newsletter  and  speciahzed- 
information  journalism.  Given  in  seven  categories  for 
work  done  in  calendar  year.  Open  only  to  Newsletter 
&  Electronic  Publishers  Association  members.  27th 
year.  Entry  fee  $85.  Each  first  place  winner  in  each 
category  receives  $500  David  Swit  Joumahsm  Prize. 
CONTACT:  Newsletter  &  Electronic  PubUshers  Founda¬ 
tion,  1501  Wilson  Blvd.,  Suite  509,  Arlington,  VA 
22209;  (703)  527-2333;  Fax:  (703)  841-0629;  E- 
mail:  nepa@  newsletters.org;  Web  Site;  www.newslet- 
ters.org.  DEADUNE:  April  1,  2006. 
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Newsletter  on  Newsletters  Awards  Competi¬ 
tions  recognize  excellence  in  print  and  onfine 
newsletters  and  Web  sites  and  their  promotion.  CON¬ 
TACT;  Paul  Swift,  Newsletter  on  Newsletters,  20  W. 
Chestnut  St.,  PO.  Box  348,  Rhinebeck,  NY  12572; 
(845)  876-5222;  Fax;  (845)  876-4943.  DEADUNT; 
Nov.  15,  2006. 

NAA  Advertising,  Circulation  and  Marketing 
Excellence  (ACME)  Awards  competition  recog¬ 
nizes  outstanding  newspaper  marketing  efforts  in  a 
variety  of  categories.  Winners  are  announced  at  NAA 
Federation  Conferences.  CONTACT:  Jufie  Boyle,  Feder¬ 
ation  Services  Coordinator,  Newspaper  Association  of 
America,  1921  Gallows  Rd.,  Suite  600,  Vienna,  VA 
22182;  (703)  902-1777;  Fax:  (703)  902-1773;  E- 
mail:  acme@naa.org;  Web  Site:  www.naa.org. 

NAA  ATHENA  Awards  recognize  the  best  and 
most  creative  advertising  in  the  newspaper  industry.  It 
includes  two  divisions  -  general  and  multicultural 
advertising,  classified  and  retail.  A  smdent  entrant  in 
the  generi  advertising  division  will  receive  a  $5,000 
prize.  Other  winning  ads  will  be  recognized  with  gold, 
silver  and  bronze  awards.  Enuies  must  be  pubhshed 
in  a  U.S.  newspaper  for  the  first  time  in  calendar  year 
2005  and  may  be  submitted  by  t^encies,  cfients,  print¬ 
ing  companies  and/or  newspapers.  All  awards  will  be 
announced  at  the  ATHENA  Awards  presentation  in  Sep¬ 
tember  in  New  York.  CONTACT:  Paula  Pagano,  News¬ 
paper  Association  of  America,  1921  Gallows  Rd., 
Vienna,  VA  22182;  (703)  902-1656;  Fax:  (703)  902- 
1935;  E-mail:  info@naa.org.  DEADUNE:  April  3, 
2006. 

Newspaper  Pacemaker  Awards  are  given  for 
excellence  in  overall  newspaper  quafity  in  NSPA  high 
school  newspapers.  Co-spon.sored  by  the  Newspaper 
.Association  of  America,  the  contest  recognizes  finahsts 
and  winners  at  the  NSPA/JEA  Fail  Joumahsm  Conven¬ 
tion  in  November.  No  entry  fees.  See  Web  Site  for 
apphcation.  CONTACT:  Contest  Coordinator,  NSPA/ACP, 
2221  University  Ave.  SE,  Suite  121,  Minneapolis,  MN 
55414;  (612)  625-8335;  Fax:  (612)  626-0720;  E- 
mail:  info@smdenlpress.org;  Web  Site:  www.student- 
press.org/nspa. 

John  B.  Oakes  Award  for  Distinguished  Envi¬ 
ronmental  Journalism  is  given  annually  to  the  author 
of  a  single  newspaper  or  m;^azine  series  that  makes  an 
exceptional  contribution  to  pubhc  understanding  of 
contemporary  environmental  issues.  Entries  must  be  ini¬ 
tially  pubhshed  in  the  United  States  between  Oct.  1, 
2005,  and  Sept.  30, 2006.  The  award  and  $5,000  prize 
will  be  presented  at  a  luncheon  of  the  judges  in  New 
York  Qty.  CONTACT:  Arlene  Morgan,  Oakes  Award  Com¬ 
mittee,  Columbia  University,  Gr^uate  School  of  Jour- 
nahsm,  2950  Broadway,  Rm.  705,  New  York,  NY  10027; 
(212)  854-5377;  Web  Site;  www.jm.columbia. 
^u/events/oakes/.  DEADLINE;  Nov.  1, 2006. 

Online  Pacemaker  Awards  are  given  to  the  top 

high  school  member  newspaper/magazine  onhne  edi¬ 
tions  by  the  National  Scholastic  Press  Association 
(NSPA).  No  entry  fees;  see  Web  site  for  details.  CON¬ 
TACT:  Onhne  Pacemaker  Award,  National  Scholastic 
Press  Associahon,  2221  University  Ave.  SE,  Suite  121, 
Minneapohs,  MN  55414;  (612)  625-8335;  E-mail: 
info@smdentpress.org;  Web  Site;  www.smdentpress. 
org/nspa.  DEADUNE:  Jan.  17,  2006. 

Overseas  Press  Club  of  America  Awards  honor 
21  classes  of  international  affairs  reporting  with  c«r- 
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tificates  and  $1,000  awards.  Categories  include  busi¬ 
ness,  environmental  and  human  rights  is.sues,  books, 
cartoons,  photography,  reporting  in  daily  newspapers, 
magazines,  wire  services,  radio  and  television  broad¬ 
casts  and  online  joumahsm.  Given  for  work  done  in 
2005  calendar  year.  CONTACT:  Sonya  K.  Fry,  Overseas 
Press  Club  of  America,  40  W.  45th  St.,  New  York,  NY 
10036;  (212)  626-9220;  Fax:  (212)  626-9210;  Web 
Site:  www.opcofamerica.org.  DEADLINE:  Jan.  27, 
2006. 

PNNA  Print  Quality  Awards  are  given  to  the  win¬ 
ner  of  a  national  competihon  for  daily  newspapers 
offered  by  the  Pacific  Northwest  Newspaper  Associa¬ 
tion.  Awards  are  made  in  two  circulation  categories; 
25,000  and  below;  and  25,001  and  above.  First  and 
second  place  awards  are  given  in  each  category.  CON¬ 
TACT:  Jack  Bates,  Pacific  Northwest  Newspaper  Asso¬ 
ciation,  1225  8th  St.,  Suite  260,  Sacramento,  CA 
95814;  (888)  344-7662;  Fax;  (916)  288-6002;  E- 
mail;  j'ack@pnna.com;  Web  Site:  www.pnna.com. 
DEADUNE:  S^t.  22,  2006. 

Gordon  Parks  Photography  Competition  gives  a 
total  of  $1,750  ($1,000  first  prize,  $500  second  prize, 
$250  third  prize)  to  those  photographers  who  best 
exemplify  the  important  themes  of  Gordon  Parks’  hfe 
and  work  —  upholding  family  values,  addressing 
social  injustice  and  preventing  the  suffering  of  others. 
Competition  is  open  to  both  professionals  and  ama¬ 
teurs.  Each  photo  entry  is  $15.00;  up  to  four  photos 
may  be  entered.  CONTACT:  Kari  West  or  JiU  Warford, 
Fort  Scott  fxrmmunity  CoUege,  2108  S.  Horton,  Fort 
Scott,  KS  66701;  (620)  223-2700;  E-mail:  pbotocon- 
test@fortscott.edu;  Web  Site:  www.forLscott.edu  or 
www.gordonparkscenter.org.  DEADLINE;  Aug.  5, 
annuaUy. 

Payne  Awards  for  Ethics  in  Journalism  are 

given  to  a  working  media  professional,  a  college/uni¬ 
versity  media  outlet  and  a  media  organizaUon  for  hav¬ 
ing  exhibited  the  highest  ethical  standards  in  journal¬ 
ism.  $1,000  is  awarded  to  the  winning  media  profes¬ 
sional  and  college/university  outlet.  The  2006  awards 
will  be  given  for  material  pubhshed  or  decisions  made 
in  2005.  See  Web  site  for  information  or  entry.  CON¬ 
TACT:  Marilyn  Milne,  2006  Payne  Awards,  School  of 
Joumahsm  and  Communication,  1275  University  of 
Oregon,  Eugene,  OR  97403-1275;  (888)  644-7989; 
E-mail:  payneawards@jcomm.uoregon.edu;  Web  Site: 
payneawards.uoregon.^u.  DEADLLNE:  Feb.  24, 2006. 

George  Foster  Peabody  Awards  confer  a  bronze 
statuette  in  such  categories  as  news,  documentary, 
pubhc  service,  education,  children’s  programs,  enter¬ 
tainment  and  individual/institution,  ^ograms  broad¬ 
cast,  cablecast,  or  Webcast  during  the  calendar  year 
2005  are  eligible.  Onhne  entry  form  available.  65th 
year.  CONTACT;  Grady  CoUege  of  Joumahsm  and  Mass 
Communication,  University  of  Gwrgia,  Sanford  Drive 
at  Baldwin  St.,  Athens,  GA  ,30602-^18;  (706)  542- 
3787;  Fax:  (706)  542-9273;  E-mail: 

peabodv@uga.edu;  Web  Site:  www.peabody.uga.edu. 
DEADUNE:  Jan.  17,  2006. 

David  Perlman  Award  for  Excellence  in  Sci¬ 
ence  Journalism-News  is  sponsored  by  the  .Amer¬ 
ican  Geophysical  Union.  The  award  goes  to  a  single 
report  or  up  to  three  reports  on  a  continuing  event, 
produced  under  deadhne  pressure  of  one  week  or 
less,  prepared  by  a  fuU-Ume  professional  or  freelance 
joumahst  for  any  medium  accessible  to  the  general 
pubhc,  except  bwks.  CONTACT:  Harvey  Leifert,  AGU, 

Editor  &  Pubusher  2IJ 


I  2006  .-utiAwii  I 

National  and  International  Journalism  Competitions  L 

i 


2000  Florida  Ave.  W,  Washington,  DC  20009;  (202) 
777-7507;  Fax:  (202)  328-0566;  Web  Site: 
www.agu.org.  DEADLINE:  Nov.  15,  2006. 

Sarah  Pettit  Memorial  Award  for  Evellence  in 
LGBT  Media  bestows  one  $500  and  two  non-cash 
awards  to  recognize  and  reward  excellence  in  lesbian, 
gay,  bisexual  and  transgender  media.  See  Web  site  for 
details  CO.NT.ACT:  National  Lesbian  &  Gay  Journalists 
Association,  1420  K  St.  .NW,  Suite  910,  Washington,  DC 
20005;  (202  )  588-9888;  Fax:  (2C2)  588-1818;  E- 
mail:  info@nlgja.org;  Web  Site:  www.nlgja.org.  DEAD¬ 
LINE:  Postmarked  by  June  30,  2006. 

Picture  of  the  Year/Photo  Excellence  Awards 

are  given  to  photographers  of  member  pubbcations  by 
the  National  Scholastic  Press  Association  (NSPA)  and 
the  Associated  Colegiate  Press  (ACP)  for  excellence  in 
photography  The  competition  is  cosponsored  by  the 
National  Press  Photographers  of  America  (NPPA). 
Visit  Web  site  for  details.  CONTACT:  Contest  Coordina¬ 
tor,  NSPA/ACP,  2221  University  Ave.  SE,  Suite  121,  Min¬ 
neapolis,  MN  55414;  (612)  625-8335;  E-mail: 
info@studentpress.org;  Web  Site:  www.student 
press.org. 

Annual  Pictures  of  the  Year  International 
Competition  is  sponsored  by  the  University  of  Mis¬ 
souri  School  of  Journalism.  More  than  $21,000  in 
cash,  photographic  products  and  trophies.  63rd  year. 
CONTACT:  told  Rees,  Pictures  of  the  Year  Interna¬ 
tional  Competition,  109  Lee  Hills  Hall,  Missouri 
School  of  Joumahsm,  Columbia,  MO  65211;  (573) 
882-4882;  Fax:  (573)  884-4999;  E-mail:  info@ 
poyi.org.  Web  Site:  www.poyi.org.  DEADLINE:  Jan.  17, 
2006. 

Planned  Parenthood  Federation  of  America 
Maggie  Awards  Program  is  an  annual  competi¬ 
tion  that  recopizes  exceptional  achievement  by  the 
media  and  arts  and  entertainment  industries  in  pre¬ 
sentation  and  covers^e  of  reproductive  rights  and 
health  care  issues,  including  contraception,  teen  preg¬ 
nancy,  sexuality  education,  abortion  and  international 
family  planning.  Preference  given  to  materials  broad¬ 
cast  or  pubhshed  during  2005  calendar  year.  No  entry 
fee.  See  Web  site  for  more  information:  www.planned- 
parenthood.org/pp2/portal/files/portal/media/mag- 
gie-awards-20()6.xml.  CONTACT:  Send  radio,  newspa¬ 
per,  ms^azine.  book,  new  media  &  advertising  entries 
to:  Sean  Byrne,  PPFA  Ms^e  Awards,  1780  Massachu¬ 
setts  Ave.  ■N’W,  Washington,  DC  20036;  E-mail: 
sean.byTne@ppfa.org.  Send  TV,  music,  theater,  film  & 
video  entries  to:  Caren  Spruch,  PPFA  M^e  Awards, 
434  W.  33rd  St.,  New  York,  .NT  10001;  E-mail: 
caren.spruch@ppfa.org.  DEADLINE:  Jan.  31,  2006. 

Edgar  A.  Poe  Award  honors  excellence  in  news 
coverage  of  national  or  regional  importance  to  the 
American  people.  $2,500  prize  funded  by  the  New 
Orleans  Times-Picayune  and  Newhouse  Newspapers  in 
honor  of  their  distinguished  conespondent,  Edgar  A. 
Poe.  Given  for  material  pubhshed  in  2005.  Call  for 
entry  form  or  see  Web  site.  CONTACT:  Edgar  A.  Poe 
Award,  While  House  Correspondents’  Association, 
1920  N  St.  N'W,  Suite  300,  Washington.  DC  20045; 
(202)  452-4836;  E-mail:  whca@starpower.net;  Web 
Site:  www.whca.net.  DEADLINE:  March  2,  2006. 

George  Polk  Awards  are  given  for  course  and 
resourcefulness  in  gathering  iidormation  and  skill  in 
relating’  a  story.  Commentary  and  photography  are 
included.  Work  must  be  done  in  calendar  year.  57th 
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year.  CONTACT:  Robert  Spector,  Long  Island  University, 
1  University  Plz.,  Brooklvn,  NY  11201;  (718)  488- 
1115;  Fax:  (718)  246-6302.  DEADUNE:  Jan.  6,  2006. 

Population  Institute  Global  Media  Awards  rec¬ 
ognize  excellence  in  conveying  awareness  of  popula¬ 
tion  problems  and  their  relationship  to  culture  and  the 
environment.  Awards  in  15  categories  include  all 
media.  Individuals  and  institutions  may  apply.  27th 
year.  Write  for  more  information.  CONTACT:  Media 
.Awards  Coordinator,  Population  Institute,  107  2nd  St. 
NE,  Washington,  DC  20002;  (202)  544-3300;  Fax: 
(202)  544-0068;  E-mail:  sajuta@populationinsti- 
tute.org;  Web  Site:  www.populationinstitute.org. 
DEADLINE:  Sept.  1,  annually. 

Premier  Print  Awards  are  given  in  90  categories. 
Entrants  compete  for  the  coveted  “Benny  ”  —  a 
bronze  statuette  of  printer  Benjamin  Franklin.  Compe¬ 
tition  recognizes  excellence  in  printing,  graphic 
design  and  the  use  of  computer  technology  in  the  pro¬ 
duction  of  printed  materials.  Entrv  begins  March  6, 
2006.  Check  Web  site  for  details.  CONTACT:  PIA/GATF, 
200  Deer  Run  Rd.,  Sewickley,  PA  15143;  (412)  741- 
6860;  Fax:  (412)  741-2311;  E-mail:  ncampobello@ 
piagatf.org;  Web  Site:  www.gain.net.  DEADLINE:  Mav 
19,  2006. 

Pro  Football  Hall  of  Fame  Photo  Contest  is 

sponsored  by  Canon  U.S.A.  Open  to  magazine,  news¬ 
paper  and  television  photographers.  Over  $8,000 
awarded  for  pictures  of  activity  on  or  off  the  playing 
field  during  a  National  Football  League  game,  includ¬ 
ing  the  Super  Bowl.  Publication  is  not  necessary.  38th 
year.  CON”rACT:  Saleem  Choudhry,  Pro  Football  Hall  of 
Fame,  2121  George  Halas  Dr.  NW,  Canton,  OH  44708; 
(330)  456-8207;  Web  Site:  www.profootballhof.com. 
DEADUNE:  Mid-April,  2006. 

Project  Censored  Awards  honor  the  authors  and 
publishers  of  the  most  important  news  stories  of  the 
year  not  covered  by  the  corporate  media.  Enter  pub¬ 
hshed  articles  that  were  censored,  overlooked  or 
under-covered  by  the  major  news  media.  Entries 
should  be  of  current,  national  significance,  pubhshed 
by  April  1,  2006.  CONTACT:  Dr.  Peter  Phillips,  Direc¬ 
tor,  Project  Censored.  Sonoma  State  University,  1801 
E.  Cotati  Ave.,  Rohnert  Park,  CA  94928;  (707)  664- 
2500;  Fax:  (707)  664-2108;  E-mail:  censored@ 
sonoma.edu;  Web  Site:  www.projectcensored.org. 

Pulitzer  Prizes  are  now  in  their  90th  year.  Gold 
medal  awarded  to  a  newspaper  for  pubhc  service  and 
$10,000  prizes  in  the  foUowing  13  categories:  feature 
writing,  beat  reporting,  commentary,  criticism,  editor¬ 
ial  cartooning,  editorial  writing,  explanatory  report¬ 
ing,  feature  photography,  intemaUonal  reporting, 
inveshgative  reporting,  national  reporting,  breaking 
news  photography  and  breaking  news  reporting. 
Given  to  daily  and  weekly  newspapers  for  work  done 
during  calendar  year.  14  prizes  in  joumahsm.  Awards 
also  given  for  books,  drama  and  music.  CONTACT: 
Columbia  University,  709  Joumahsm  Bldg.,  New  York, 
.NY  10027;  (212)  854-.3841;  Fax:  (212)  854-3342;  E- 
mail:  puhtzer@www.puhlzer.org;  Web  Site:  www. 
pulitzer.oi^.  DEADLINE:  Feb.  1,  2006,  for  joumahsm 
prizes  only. 

Eugene  S.  Pulliam  National  Journalism  Writ¬ 
ing  Award  is  sponsored  by  the  Pulham  family,  and 
coordinated  by  Ball  State  University.  $1,500  prize  for 
writing  in  newspapers  or  magazines.  Submit  single 
entries  (no  series)  pubhshed  in  2005  calendar  year. 
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Single  author  only.  Entry  must  include  cover  letter  and 
mounted  article  no  larger  than  8  1/2”  x  1 1”.  Send 
SASE  for  mles  or  see  Web  site.  CONTACT:  Assoc.  Prof. 
Mark  Masse,  Department  of  Joumahsm,  Ball  State 
University,  Muncie,  IN  47.306-0485;  (765)  285-8222; 
E-mail:  mhmasse@bsu.edu;  Web  Site: 

www.bsu.edu/joumahsm/.  DEADLINE:  Postmarked  by 
Jan.  20,  2006. 

RTNDA  Edward  R.  Murrow  Awards  are  given  in 
the  following  13  categories:  overall  excellence,  news- 
ca.st,  spot  news  coverage,  conhnuing  coven^e,  inves¬ 
hgative  reporting,  feature  reporhng,  sports  reporting, 
news  series,  news  documentary,  videography,  best  use 
of  sound,  wrihng  and  Web  site  (in  radio/television  and 
non-broadca.st  affiliated  site  sub-categories).  Three 
divisions  in  radio  and  television  are  small  market, 
large  market  and  network/syndicahon  service/pro¬ 
gram  service.  Web  site  contest  divisions  are  small,  for 
sites  with  less  than  200,(K)0  unique  users,  and  large, 
for  sites  with  more  than  200,000  unique  users.  Win¬ 
ners  of  the  regional  awards  are  automahcally  entered 
into  compehhon  for  the  nahonal  RTNDA  Edward  R. 
Murrow  Awards.  Forms  can  be  downloaded  from  Web 
site.  CONTACT:  Edward  R.  Murrow  Awards,  Radio- 
Television  News  Directors  A.ssociahon,  1600  K  St.  NW, 
Suite  700,  Washington,  DC  20006-2838;  (800)  807- 
8632;  Fax:  (202)  223-4007;  E-mail:  awards® 
rtnda.org;  Web  Site:  www.rtnda.org.  DEADLINE:  Jan. 
31,  2006. 

RTNDA/Unity  Awards  honor  news  organizahons 
that  show  an  ongoing  commitment  to  covering  the  cul¬ 
tural  diversity  of  the  communihes  they  serve.  CON¬ 
TACT:  RTNDA/Lnity  Awards,  Radio-Television  News 
Directors  Associahon,  1600  K  St.  NW,  Suite  700,  Wash¬ 
ington,  DC  20006;  (800)  807-8632;  E-mail: 
awards@rtnda.org;  Web  Site:  www.rtnda.org.  DEAD¬ 
UNE:  Jan.  31,2006. 

Religion  Newswriters  Cassels  Award  for 
Small  Papers  is  sponsored  by  the  Religion 
Newswriters  Associahon.  $750  awarded  to  the  Reh- 
gion  Writer  of  the  Year.  Submit  exacdy  five  articles  on 
rehgion  wrihen  in  2005.  Umited  to  reporters  at  U.S. 
or  Canadian  secular  newspapers  and  non-nahonal 
news  mr^azines  with  a  weekday  circulahon  of  50,000 
or  less.  $25  entry  fee.  Entry  forms  available  on  Web 
site.  See  entry-form  mles  for  ehgibihty  guidehnes. 
Forms  cannot  be  faxed.  CONTACT:  Debra  L.  Mason, 
Execuhve  Director,  RNA,  P.O.  Box  2037,  Westerville, 
OH  43086-2037;  (6l4)  891-9001;  Fax:  (6l4)  891- 
9774;  E-mail:  info@ma.org;  Web  Site:  www.ma.org. 
DEADUNE:  Feb.  1,  2006. 

Religion  Newswriters  Cornell  Award  for  Reli¬ 
gion  Writer  of  the  Year  at  Mid-sized  Papers 

offers  $750  and  a  citahon  for  five  articles  on  rehgion 
written  in  the  2005  calendar  year.  No  mulhple  byhnes. 
Umited  to  reporters  at  U.S.  or  Canadian  secular  news¬ 
papers  or  news  magazines  with  a  weekday  circulahon 
between  50,001  and  150,000.  $25  entry  fee.  Entry 
forms  available  on  Web  site.  Forms  cannot  be  faxed. 
Ser;  entry-form  mles  for  ehgibihty  guidehnes.  CON¬ 
TACT:  Debra  L.  Mason,  Execuhve  Director,  RNA,  PO 
Box  2037,  WesterviUe,  OH  43086;  (6l4)  891-9001; 
Fax:  (614)  891-9744;  E-mail:  info@ma.o!^;  Web  Site: 
www.ma.org.  DEADLINE:  Feb.  1,  2006. 

Religion  Newswriters  Schachern  Awards  for 
Best  Religion  Sections  or  Pages  are  sponsored 
by  the  Rehgion  Newswriters  Associahon.  Citahons 
awarded  for  excellence  in  rehgion  pages  or  sechons  in 
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the  secular  press.  Awards  are  given  to  news  magazines 
and  newspapers  in  two  circulation  categories:  over 
100,000;  and  under  100,000.  See  entry-form  rules  for 
eligibility  guidelines.  Given  for  work  done  in  the  2005 
calendar  year.  $50  entry  fee.  Entry  forms  available  on 
Web  site.  Forms  cannot  be  faxed.  CONTACT:  Debra  L. 
Mason,  Executive  Director,  RNA,  P.O.  Box  2037,  West¬ 
erville,  OH  43086-2037;  (6l4)  891-9001;  Fax:  (6l4) 
891-9774;  E-mail:  info@ma.org;  Web  Site: 
www.ma.org.  DEADLINE:  Feb.  1,  2006. 

Religion  Newswriters  Supple  Award  for  Reli¬ 
gion  Writer  of  the  Year  is  sponsored  by  Rebgion 
Newswriters  Association.  $1,000  and  a  citation  are 
awarded  to  the  Religion  Writer  of  the  Year  with  empha¬ 
sis  on  writing  skill  and  grasp  of  issues  on  the  rebgion 
beat.  Given  for  work  done  in  2005  calendar  year.  $50 
entry  fee.  Entry  forms  available  on  Web  site.  Forms 
cannot  be  fax^.  See  entry-form  mles  for  eUgibibty 
guidelines.  CONTACT:  Debra  L.  Mason,  Execubve 
Director,  P.O.  Box  2037,  Westerville,  OH  43086-2037; 
(614)  891-9001;  Fax:  (6l4)  891-9774;  E-mail: 
info@ma.org;  Web  Site:  www.ma.org.  DEADLINE:  Feb. 
1,  2006. 

Reuben  Awards  are  offered  by  the  Nabonal  Car¬ 
toonists  Society.  Categories  include  the  Reuben  Award 
for  overall  (Artooni.st  of  the  Year,  and  the  outstanding 
cartoonist  of  the  year  in  the  foUowing  divisions:  Adver¬ 
tising  &  Illustration;  Book;  Comic  Book;  Editorial  Car¬ 
toon;  Feature  Animabon:  G^  Cartoon;  Greeting  Card; 
Magazine;  New  Media;  Newspaper  Comic  Strip;  News¬ 
paper  lllustrabon;  Newspaper  Panel;  Television  Anima¬ 


tion.  Prizes  include  the  Reuben  Award  (a  statuette 
designed  by  Rube  Goldberg)  and  division  plaques. 
Professional  cartoonists  are  ebgible  for  work  pub- 
bshed  during  the  2005  calendar  year.  CONTACT:  Rick 
Stromoski,  President,  National  Cartoonists  Society, 
1133  W.  Morse  Blvd.,  Suite  201,  Winter  Park,  IT 
32789;  (407)  647-8839;  Fax:  (407)  629-2502;  E- 
mail:  becca@crowsegal.com;  Web  Site:  www.reuben. 
org.  DEADLINE:  January  2005. 

Bart  Richards  Award  for  Media  Criticism  hon¬ 
ors  constmctive  joumabsm  criticism  pubbshed  in 
2005  —  articles,  books,  broadcasts,  academic 
research  and  reports.  Intended  to  recognize  work  of 
joumabsm  revi^s,  joumabsts,  media  ombudsmen, 
media  watchdog  groups,  press  councils  and  others. 
$1,000  prize  is  open  to  aU  U.S.  media.  CONTACT:  Bart 
Richards  Award,  CoUege  of  Communicatmns,  Pennsyl¬ 
vania  State  University,  302  James  Bldg.,  University  Park, 
PA  16801-3867;  (814)  865-8801;  Fax:  (814)  863- 
6134;  E-mail:  swsl02@psu.edu;  Web  Site: 
VAVw.comm.psu.edu/bart.  DEADLINE:  Jan.  31,  2006. 

Selden  Ring  Award  for  Investigative  Reporting 

is  one  of  the  largest  cash  awards  in  joumabsm 
($35,000).  The  award  is  given  -annuaby  to  the  inves¬ 
tigative  joumabst  or  joumabsts  whose  course,  inge¬ 
nuity  and  tenacity  resulted  in  pubbcation  of  articles 
which  helped  readers  and  instimtions  come  to  grips 
with  major  problems  facing  society.  Nominees  are  writ¬ 
ers,  reporters  or  wire  service  joumabsts  for  American 
general  circulation  newspapers  or  m^azines.  Report¬ 
ing  Teams  are  ebgible.  Work  must  be  pubbshed  during 


the  2005  calendar  year.  17th  year.  CONTACT:  Michael 
Parks,  Selden  Ring  Award,  School  of  Joumabsm, 
Annenberg  School  for  Communication,  University  of 
Southern  Cabfomia,  Los  Angeles,  CA  90089-0281; 
(213)  740-3914;  Fax:  (213)  740-8624;  E-mail: 
mparks@usc.edu;  Web  Site:  www.annenberg.usc.edu. 
DEADLINE:  Feb.  1,  2006. 

Rolling  Stone  College  Journalism  Competition 

is  in  its  30th  year.  Entries  are  accepted  in  three  cate¬ 
gories:  entertainment  reporting  (reporting  on  popular 
music,  film  and  television);  feature  writing  (narratives 
and  profiles);  and  essays  and  criticism  (commentary, 
including  humor).  A  $2,500  prize  is  awarded  in  each 
category.  Entries  must  be  pubbshed  in  a  coUege  news¬ 
paper  or  mi^azine  between  July  1,  2005,  and  May  30, 
2006.  Each  entrant  must  be  a  full-  or  part-time  student 
at  an  accredited  coUege  or  university  during  the  year 
the  entry  was  puhbsh^.  CONTACT:  CoUege  Journalism 
Competition,  Specific  Category,  1290  Avenue  of  the 
Americas,  2nd  Floor,  New  York,  NY  10104;  (212)  484- 
1616.  DEADLINE:  June  15,  2006. 

Dick  Schaap  Excellence  in  Sports  Journalism 
Awards  honor  journalistic  achievements  that 
enhance  our  understanding  of  the  impact  of  sport  on 
culmre.  Given  in  conjunction  with  the  Northeastern 
University  School  of  Joumabsm.  CONTACT:  Center  for 
the  Study  of  Sport  in  Society,  Northeastern  University, 
360  Huntington  Ave.,  Suite  161CP,  Boston,  MA  02115; 
(617)  373-4025;  Fax:  (617)  373-4566;  E-mail: 
bweiss@neu.edu;  Web  Site:  www.sportinsociety.org. 
DEADUNE:  CaU  for  details. 
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CALL  FOR  NOMINATIONS 

Selden  Ring  Award  for  Investigative  Reporting 

Prize:  $35,000 

The  Selden  Ring  Award  for  Investigative  Reporting  underscores  the  critical 
importance  of  investigative  journalism  in  today’s  society.  The  prize,  one  of  the 
largest  in  journalism,  recognizes  published  investigative  reporting  that  has  brought 
results.  Full-time  or  free-lance  reporters  working  for  a  general  circulation  United 
States  newspaper,  wire  service  or  magazine  are  eligible  for  the  award.  Editors, 
publishers,  educators,  journalism  organizations  and  others  may  make  nominations. 

For  a  nomination  form,  visit  annenberg.usc.edu/seldenring 
Deadline:  February  1 
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Michael  Parks,  director.  School  of  Journalism 
Annenberg  School  for  Communication  ■  University  of  Southern  California 
3502  Watt  Way  ■  Los  Angeles,  California  90089-0281 
Email:  mparks@usc.edu  ■  Telephone:  213-740-3914 
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Kurt  Schork  Awards  in  International  Journal¬ 
ism  give  two  $5,000  prizes  each  year  for  print  jour¬ 
nalism.  one  to  a  freelance  journalist  covering  interna¬ 
tional  news  and  the  other  to  a  reporter  covering  local 
stories  in  a  developing  country  or  nation  in  transition. 
The  stories  can  focus  on  conflict,  human  righLs  con¬ 
cerns,  cross-border  issues,  or  any  other  issue  of  con¬ 
troversy  in  a  particular  country  or  region.  The  awards 
were  created  to  honor  Kurt  Schork,  the  .American  free¬ 
lance  journalist  killed  in  2000  while  on  assignment  for 
Reuters  in  Sierra  Leone.  Underwritten  by  Reuters  and 
the  Kurt  Schork  Memorial  Fund,  the  prizes  are  admin¬ 
istered  by  the  Columbia  University  Graduate  School  of 
Joumahsm.  See  Web  site  for  entry  form.  CONTACT: 
Lisa  Redd.  Administrator,  Kurt  Schork  Awards  in  Inter¬ 
national  Journalism,  Graduate  School  of  Journalism, 
Columbia  University,  2950  Broadway,  MC  3800,  New 


York,  NY  10027;  (212)  854-8653;  E-mail:  schork 
awards@jm.columbia.edu;  Web  Site:  www.jm.colum- 
bia.edu/evenLs/schork.  DEADLINE:  May  1,  2006. 

Science-in-Society  Journalism  Awards  pro¬ 
vide  $1,000  each  for  broadcast,  book,  magazine  and 
newspaper  categories  for  critical  writing  and  inves¬ 
tigative  reporting  about  science  and  its  impact  on  the 
quahty  of  life.  Given  for  work  done  in  year  beginning 
June  i,  2005.  32nd  year.  CONTACT:  Diane  McGurgan, 
National  Association  of  Science  Writers,  P.O.  Box  890, 
HedgesviUe,  WV  25427;  (304)  754-5077;  E-mail: 
diane@nasw.org;  Web  Site:  www.nasw.org.  DEADLINE: 
Feb.  1,  2006. 

Scripps  Howard  Foundation  Charles  M. 
Schulz  Award  honors  an  outstanding  editorial  or 


Since  1953  the  Scripps  Howard  Foundation  has  recognized  the 
best  work  in  journalism  through  the  National  Journalism  Awards. 
The  awards  recognize  excellence  in  the  following  categories: 

•  Editorial  Writing 

•  Human  Interest  Writing 

•  Environmental  Reporting 

•  Public  Service  Reporting 

•  Business/Economics  Reporting 

•  Commentary 

•  Editorial  Cartooning 

•  Photojournalism 

•  College  Cartoonist 

•  Distinguished  Service  to  the  First  Amendment 

•  Excellence  in  Electronic  Media 

•  Web  Reporting 

•  Journalism  Teacher  of  the  Year 

•  Journalism  Administrator  of  the  Year 

•  Washington  Reporting 

•  Investigative  Reporting 

Deadline  is  postmark  January  31,  2006 

Cash  awards  totaling  $195,000  will  be  presented  to  the  winners  at  an  awards 
dinner  on  April  21, 2006  at  the  National  Press  Club  in  Washington,  D.C. 

Official  rules  and  entry  forms  available  at  www.scripps.com/foundation 
For  information,  please  call  1-800-888- SOW  ext.  8080 
or  e-mail  porters§scripps.com 

SCRIPPS  HOWARD 
i!i  FOUNDATION 


strip  cartoonist  at  a  college  magazine  or  newspaper. 
No  entry  fee.  Prize  is  $10,000  and  a  trophy.  See  Vt’eb 
site  for  rules  and  entry  form.  CONTACT:  Sue  Porter, 
Vice  President  of  Programs,  Scripps  Howard  Founda¬ 
tion,  P.O.  Box  5380,  Cincinnati,  OH  45201;  (800) 
888-3000;  Web  Site:  www.scripps.com/foundation. 
DEADUNE:  Jan.  6,  2006. 

Scripps  Howard  Foundation  Commentary 
Award  honors  outstanding  commentary  by  a  colum¬ 
nist  whose  signed  work  appears  regularly  in  a  daily 
newspaper.  $50  entry  fee.  Prize  is  $10,000  and  a  tro¬ 
phy.  See  Web  site  for  rules  and  entry  form.  CONTACT: 
Sue  Porter,  Vice  President  of  Programs,  Scripps 
Howard  Foundation,  P.O.  Box  5380,  Cincinnati,  OH 
45201;  (800)  888-3000;  Web  Site:  www.scripps. 
com/foundation.  DEADLINE:  Jan.  31,  2006. 

Scripps  Howard  Foundation  Editorial  Cartoon¬ 
ing  Award  honors  excellence  in  editorial  cartooning 
in  a  daily  newspaper  by  any  newspaper,  syndicate  or 
wire  service  cartoonist.  $50  entry  fee.  Prize  is  $10,000 
and  a  trophy.  See  Web  site  for  rules  and  entry  form. 
CONTACT:  Sue  Porter,  Vice  President  of  Programs, 
Scripps  Howard  Foundation,  P.O.  Box  5380,  Cincin¬ 
nati,  OH  45201;  (800)  888-3000;  Web  Site: 
www.scripps.com/foundation.  DEADLINE:  Jan.  31, 
2006. 

Scripps  Howard  Foundation  Edward  J.  Mee- 
man  Award  honors  outstanding  environmental 
reporting  by  a  daily  newspaper  or  wire  service  jour¬ 
nalist.  $50  entry  fee.  Prize  is  $10,000  and  a  trophy. 
See  Web  site  for  rules  and  entry  form.  CONTACT:  Sue 
Porter,  Vice  President  of  Programs,  Scripps  Howard 
Foundation,  P.O.  Box  5380,  Cincinnati,  OH  45201; 
(800)  888-3000;  Web  Site:  www.scripps.com/founda¬ 
tion.  DEADUNE:  Jan.  31,2006. 

Scripps  Howard  Foundation  Edward  Willis 
Scripps  Award  honors  an  individual  or  organiza¬ 
tion  for  distinguished  service  to  the  cause  of  the  First 
Amendment  guarantee  of  a  free  press.  No  entry  fee. 
Prize  is  $10,000  and  a  trophy.  See  Web  site  for  rules 
and  entry  form.  CONTACT:  Sue  Porter,  Vice  President 
of  Programs,  Scripps  Howard  Foundation,  P.O.  Box 
5380,  Cincinnati,  OH  45201;  (800)  888-3000;  Web 
Site:  www.scripps.com/foundation.  DFADLINE:  Jan. 
31,  2006. 

Scripps  Howard  Foundation  Ernie  Pyle  Award 

honors  outstanding  human  interest  writing  exemplify¬ 
ing  the  craftsmanship  and  style  of  the  famed  Scripps 
Howard  reporter  by  a  newspaper  or  wire  service  jour- 
nahst.  $50  entry  fee.  Prize  is  $10,000  and  a  trophy. 
See  Web  site  for  rules  and  entry  form.  CONTACT:  Sue 
Porter,  Vice  President  of  Programs,  Scripps  Howard 
Foundation,  P.O.  Box  5380,  Cincinnati,  OH  45201; 
(800)  888-3000;  Web  Site:  www.scripps.com/founda¬ 
tion.  DEADLINE:  Jan.  31,2006. 

Scripps  Howard  Foundation  Jack  R.  Howard 
Awards  honor  the  best  investigative  or  in-depth 
reporting  of  events  covered  by  television  and  radio 
stations  or  cable  systems.  Winner  may  be  individual 
or  operating  unit  when  team  effort.  $50  entry  fee. 
Prize  of  $  10,000  and  a  trophy  are  awarded  in  each  of 
two  categories.  See  Web  site  for  rules  and  entry  form. 
CONTACT:  Sue  Porter,  Vice  President  of  Programs, 
Scripps  Howard  Foundation,  P.O.  Box  5380,  Cincin¬ 
nati,  OH  45201;  (800)  888-3000;  Web  Site: 
www.scripps.com/foundation.  DEADLINE:  Jan.  31, 
2006. 
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Scripps  Howard  Foundation  Journalism 
Adminstrator  of  the  Year  honors  a  distinguished 
career  or  exceptional  leadership  in  a  specific  assign¬ 
ment  by  an  administrator  of  a  school  or  department  of 
journalism  or  mass  communication.  No  entry  fee.  Prize 
is  $10,000  and  a  trophy  to  the  winner,  and  $5,000  to 
the  winner’s  school.  See  Web  site  for  rules  and  entry 
form.  CONTACT:  Sue  Porter,  Vice  President  of  Pro¬ 
grams,  Scripps  Howard  Foundation,  P.O.  Box  5.580, 
Cincinnati,  OH  45201;  (800)  888-.5000;  Web  Stie: 
www.scripps.com/  foundation.  DEADLINE:  Jan.  31, 
2006. 

Scripps  Howard  Foundation  Journalism 
T eacher  of  the  Year  honors  an  outstanding  journal¬ 
ism  teacher  for  excellence  at  bachelor’s  degree-grant¬ 
ing  colleges  and  universities.  No  entry  fee.  Prize  is 
$10,000  and  a  trophy  to  the  winner,  and  $5,000  to  the 
winner’s  school.  See  Web  site  for  rules  and  entry  form. 
CONTACT:  Sue  Porter,  Vice  President  of  Programs, 
Scripps  Howard  Foundation,  P.O.  Box  5380,  Qncin- 
nati,  OH  45201;  (800)  888-3000;  Web  Site: 
www.scripps.com/foundation.  DEADLINE:  Jan.  31, 
2006. 

Scripps  Howard  Foundation  National  Journal¬ 
ism  Awards  include  competition  in  categories  of 
broadcast  journalism,  college  cartooning,  editorial 
writing,  editorial  cartooning,  Web  reporting,  public 
service  reporting,  environmental  journalism,  human 
interest  writing,  business/economic  reporting,  photo¬ 
journalism,  commentary,  distinguished  service  to  the 
First  Amendment,  joumafism  administration,  journal¬ 
ism  teaching,  investigative  reporting  and  Washington, 
DC,  reporting.  Total  cash  prizes  of  $195,000.  Awards 
will  be  presented  at  an  awards  dinner  on  April  21, 
2006,  at  the  National  Press  Club  in  Wa.shington,  DC. 
CONTACT:  Sue  Porter,  Vice  President  of  Programs, 
Scripps  Howard  Foundation,  P.O.  Box  5380,  Cincin- 
naU,  OH  45201;  (800)  888-3000;  E-mail:  cotting- 
ham@scripps.com;  Web  Site:  www.scripps.com/foun- 
dation.  D£\DL1NE:  Postmarked  by  Jan.  31,  2006;  col¬ 
lege  cartoonist  by  Jan.  6,  2006. 

Scripps  Howard  Foundation  Photojournalism 
Award  honors  outstanding  photojournalism  by  a 
newspaper  or  wire  service  photojoumahst.  $50  entry 
fee.  Prize  is  $10,000  and  a  trophy.  See  Web  site  for 
rules  and  entry  form.  CONTACT:  Sue  Porter,  Vice  Pres¬ 
ident  of  Programs,  Scripps  Howard  Foundation,  P.O. 
Box  5380,  Cincinnati,  OH  45201;  (800)  888-3000; 
Web  Site:  www.scripps.com/foundation.  DEADLINE: 
Jan.  31,  2006. 

Scripps  Howard  Foundation  Raymond  Clapper 
Memorial  Award  honors  a  Washington-based  daily 
newspaper  reporter  or  reporters  for  a  story  or  stories 
on  any  subject  in  the  spirit  of  Raymond  Clapper,  who 
was  known  for  investigations  of  pohtical  corruption 
and  wrote  extensively  on  international  issues.  $50 
entry  fee.  Prize  is  $10,000  and  a  trophy.  See  Web  site 
for  rules  and  entry  form.  CONTACT:  Sue  Porter,  Vice 
President  of  Programs,  Scripps  Howard  Foundation, 
P.O.  Box  5380,  Cincinnati,  OH  45201;  (800)  888- 
3000;  Web  Site:  www.scripps.com/foundation.  DEAD- 
UNE:  Jan.  31,  2006. 

Scripps  Howard  Foundation  Roy  W.  Howard 
Public  Service  Award  honors  outstanding  inves¬ 
tigative  reporting  or  pubfic  service  by  a  daily  newspa¬ 
per  or  wire  service  joumaUst.  $50  entry  fee.  Prize  is 
$  10,000  and  a  trophy.  See  Web  site  for  rules  and  entry 
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form.  CONTACT:  Sue  Porter,  Vice  President  of  Pro¬ 
grams,  Scripps  Howard  Foundation,  P.O.  Box  5380, 
Cincinnati,  OH  45201;  (800)  888-3000;  Web  Site: 
www.scripps.com/foundation.  DEADLINE:  Jan.  31, 
2006. 

Scripps  Howard  Foundation  Ursula  and  Gilbert 
Farfel  Prize  honors  a  newspaper,  magazine  or  wire- 
service  reporter,  team  of  reporters,  or  freelance  jour¬ 
nalist  for  investigative  reporting  that  exposed  injus¬ 
tices,  improprieties,  mismanagement  or  corruption. 
$50  entry  free.  $25,000  prize  and  trophy  awarded. 
Rules  and  entry  form  available  onUne.  CONTACT:  Sue 
Porter,  Vice  President  of  Programs,  Scripps  Howard 
Foundation,  P.O.  Box  5380,  Cincinnati,  OH  45201; 
(800)  888-3000;  Web  Site:  www.scripps.com/founda- 
tion.  DEADUNE:Jan.  31,  2006. 

Scripps  Howard  Foundation  Walker  Stone 
Award  honors  outstanding  achievement  in  editorial 
writing  by  a  newspaper  or  wire  service  joumafist.  $50 
entry  fee.  Prize  is  $10,000  and  a  trophy.  See  Web  site 
for  rules  and  entry  form.  CONTACT:  Sue  Porter,  Vice 
President  of  Programs,  Scripps  Howard  Foundation, 
P.O.  Box  5380,  CincinnaU,  OH  45201;  (800)  888- 
3000;  Web  Site:  www.scripps.com/foundation.  DEAD- 
UNE:  Jan.  31,2006. 

Scripps  Howard  Foundation  Web  Reporting 
Award  honors  the  news  organization  that  demon¬ 
strates  the  best  use  of  new  media  technologies  and 
innovative  techniques  to  report  on  a  news  story  or 
event  while  maintaining  the  highest  joumaUstic  stan¬ 
dards.  $50  entry  fee.  Prize  is  $  10,000  and  a  trophy.  See 
Web  site  for  rules  and  entry  form.  CONTACT:  Sue 
Porter,  Vice  President  of  Programs,  Scripps  Howard 
Foundation,  P.O.  Box  5380,  Cincinnati,  OH  45201; 
(800)  888-3000;  Web  Site:  www.scripps.com/founda- 
tion.  DEADLINE:  Jan.  31,  2006. 

Scripps  Howard  Foundation  William  Brewster 
Styles  Award  honors  outstanding  business  and/or 
economics  reporting  by  a  newspaper  or  wire  service 
journalist.  $50  entry  fee.  Prize  is  $  10,000  and  a  trophy. 
See  Web  site  for  rules  and  entry  form.  CONTACT:  Sue 
Porter,  Vice  President  of  Programs,  Scripps  Howard 
Foundation,  P.O.  Box  5380,  Cincinnati,  OH  45201; 
(800)  888-3000;  Web  Site:  www.scripps.com/founda- 
tion.  DEADLINE:  Jan.  31,2006. 

Seigenthaler/NLGJA  Excellence  in  Television 
Award  bestows  one  $500  and  two  non-cash  awards  to 
recognize  and  reward  excellence  in  video  journalism 


for  issues  related  to  the  gay,  lesbian,  bisexual  and 
transgender  communities.  See  Web  site  for  details. 
CONTACT:  National  Lesbian  and  Gay  Journalists  Associ¬ 
ation,  1420  K  St.  NW,  Suite  910,  Washington,  DC 
20005;  (202)  588-9888;  Fax:  (202)  588-1818;  E- 
mail:  info@nlgja.org;  Web  Site:  www.nlgja.org.  DEAD¬ 
LINE:  Postmarked  by  June  30,  2006. 

Silver  Gavel  Awards,  presented  annually  since 
1958  by  the  American  Bar  Association,  recognize 
products  and  programs  in  media  and  the  arts  that  have 
been  exemplary  in  fostering  pubfic  understanding  of 
the  law  and  the  American  le^  system.  Books,  news¬ 
paper  articles,  m^azine  articles,  new  media,  radio 
programs,  film/video  productions,  theatrical  produc¬ 
tions  and  television  programs  are  eligible.  Newspaper 
and  magazine  entries  may  include  news  or  feature  arti¬ 
cles  (individual  or  series),  editoriaLs  or  columns.  Only 
works  originally  published  or  produced  in  the  2005 
calendar  year  will  be  considered.  Awards  are  silver 
gavels  presented  at  the  ABA  annual  meeting.  $75  entry 
fee  ($125  for  television  and  new  media;  fee  waived  for 
theatrical  productions).  Entry  form  and  guidelines 
available  on  Web  site.  CO.NTACT:  Gavel  Awards  Pro¬ 
gram,  .American  Bar  Association,  Division  for  Pubfic 
Education,  321  N.  Gark  St.,  Chict^o,  IL  60610;  (312) 
988-5729:  Fax:  (312)  988-5494;  E-mail: 

moisantj@staff.abanet.org;  Web  Site:  www.abanet.org/ 
pubfice^gavel.  DEADLINE:  Jan.  9,  2006. 

Merriman  Smith  Memorial  Fund  Award  was 

conceived  to  perpetuate  the  late  Merriman  Smith’s 
standard  of  excellence  under  deadline  pressure.  Win¬ 
ners  selected  for  a  single  story  broadcast,  dictated  or 
written  under  deadline  during  2005.  Story  must  cover 
the  U.S.  presidency  on  any  variety  of  news  topics.  Open 
to  nominees  based  in  the  Washington,  DC,  area.  Selec¬ 
tion  criteria  are  accuracy,  initiative,  objectivity  and 
speed.  $1,000  prize  each  in  broadcast  (radio  or  TV) 
and  print  (m^azine,  newspaper  or  wire  service)  cate¬ 
gories.  Call  for  entry  form.  CONTACT:  Merriman  Smith 
Memorial  Fund,  White  House  Correspondents’  Associ¬ 
ation,  1920  N  St.  .N'W,  Suite  300,  Washington,  DC 
20045;  (202)  737-2934;  Fax:  (202)  783-0841;  E- 
mail:  whca@starpower.net;  Web  Site:  www.whca.net. 
DEADUNE:  March  2,  2006. 

SABEW  Best  in  Business  News  Contest  will 
honor  the  best  business  news  stories  published  by 
daily  newspapers,  weekly  business  journals  and 
real-time  news  providers  such  as  Web  sites  and  wire 
services.  Three  categories:  breaking  news,  enter¬ 
prise  and  projects.  Contact  for  rules,  entry  forms  or 


TTravel  Journalism  A-wards 
$1,500  Grand  Award 
$500  Category  Awards 
Total  prize  money  $18,950 

22nd  Annual  Lowell  Thomas 
Travel  Journalism  Competition 


•  Open  to  all  North  American  journalists  and  photogra¬ 
phers  for  2005-2006  work  about  travel  in  newspapers, 
magazines,  the  Internet  and  2004-2006  books. 

•  Judging  by  faculty  at  the  University  of  Missouri  School 
of  Journalism. 

•  DEADLINE  FOR  ENTRIES:  April  21,  2006  (postmarked) 

Sponsored  by  the 

Society  of  American  Travel  Writers  Foundation 


For  rules  and  entry  form: 
Visit  us  on  the  web  at 
www.satw.oig  or  write  to: 
SATW  Foundation 
%  Mary  Lu  Abbott 
2222  VC’csterland  Dr.  #121 
Houston,  TX  77063 
71.3-532-6461  or  E-maii: 
niaryluabbott@aol.com 
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questions.  CO.NTACT:  Carrie  Paden,  Executive  Direc¬ 
tor,  SABEVt',  Missouri  School  of  Journalism,  134  A 
Neff  Annex,  Columbia,  MO  65211;  (573)  882-7862; 
Fax:  (573)  88^-1372;  E-mail:  sabetv@missouri.edu; 
Web  Site:  wxvxv.sabew.org.  DEADLINE:  Feb.  1,  2006. 

SABEW  Best  in  Business  Overall  Excellence 
Contest  will  honor  the  best  daily  newspaper  business 
sections  and  business  weeklies,  (kmtact  for  rules, 
entix  forms  or  questi'jns.  CONTACT:  Carrie  Paden, 
Exec.  Dir.,  The  Societv’  of  American  Business  Editors 
and  Writers  Inc.,  Missouri  School  of  joumahsm,  134 
Neff  .Annex,  Columbia,  MO  65211-1200;  (573)  882- 
■’862;  Fax:  (5T3)  884-1372;  E-mail:  sabew@mis- 
souri.edu;  Web  Site:  wxvxv.sabew.org.  DEADLINE:  Feb. 
1,2006. 

SABEW  Best  in  Business  Television  News 
Contest  will  honor  the  best  in  television  business 
news  broadcasts.  Contact  for  rules,  entry  forms  or 
questions.  CONTACT:  (Carrie  Paden,  Executive  Director, 
SABEW,  Missouri  School  of  joumahsm,  134  Neff 
Annex,  Columbia,  MO  65211-1200;  (573)  882-7862; 
Fax:  (573)  884-1372;  E-mail:  sabew'@missouri.edu; 
Web  Site:  wwxv.sabew.org.  DEADLINE.  Feb.  1,  2006. 

SATW  Foundation  Lowell  Thomas  Travel 
Journalism  Competition  is  sponsored  by  the  Soci¬ 
ety  of  .American  Travel  Writers  Foundation  to  honor 
outstanding  writing  in  the  Geld.  The  contest  is  open  to 
all  North  American  joumahsts  and  is  judged  by 
renowned  university  joumahsm  schools.  There  are  27 
categories  of  competition,  including  a  $1,500  grand 
award  for  the  Lowell  Thomas  Travel  Joumahst  of  the 
Year  and  awards  for  the  best  travel  magazine,  best 
travel  coverage  in  general  magazines,  best  newspaper 
travel  section  (in  three  circulation  divisions),  best 
travel-related  pubhcahon  on  the  Web,  best  travel  book 
and  best  guidebook.  Nineteen  writing,  photography 
and  electronic  categories  each  carry  a  $500  award  for 
the  top  winners.  Categories  include  newspaper  and 
magazine  articles  on  L'.S./ranadian  travel  and  on  for¬ 
eign  travel;  columns,  essays,  humor  pieces  on  travel 
topics;  newspaper  and  magazine  photo  iUustration; 
self-illustrated  articles;  land,  marine  and  advennire 
travel  articles;  investigahve  and  service-oriented  con¬ 
sumer  articles;  environmental  tourism  and  cultural 
tourism  articles;  travel  articles  on  the  Web.  CONTACT: 
David  Molyneaux,  SAIW'  Foundation;  (713)  532-6461; 
Email:  satwf@aol.com;  Web  Site:  wxvxv.satw.org. 
DEADLINE:  Contact  for  deadhne. 

SEJ  Awards  for  Reporting  on  the  Environment 

offer  $1,000  prizes  in  nine  categories,  in  recognition 
of  outstanding  joumahsm  on  environmental  topics  in 
print,  television,  radio  and  online  media.  Categories 
include  beat,  explanatory  and  investigative  reporting 
and  laige-  and  smah-market  coven^e.  Submitted 
work  must  have  been  published  or  aired  between 
March  1, 2005,  and  Feb.  28, 2006. 5th  year.  CONTACT: 
Society  of  Environmental  joumahsts,  P.O.  Box  2492, 
jenkintowTi,  PA  19046;  (215)  884-8174;  Web  Site: 
www.sej.org.  DEADLINE:  April  1,  2006. 

SNAP  EXCEL  Awards  recognize  excellence  in  the 
Geld  of  as,sociahon  pubhshing.  The  contest  is  open  to 
any  pubhcation  that  is  pubhshed,  owned  or  controUed 
by  an  association  or  society.  See  Web  site  for 
brochure.  CONTACT:  Marilee  Peterson  Society  of 
Nahonal  Associahon  Pubhcahons  EXCEL  Awards,  W05 
Greensboro  Dr.,  Suite  800,  McLean.  VA  22102;  (703) 


506-3285;  Fax:  (703)  506-3266;  Web  Site:  wxvw. 
snaponhne.org.  DEADLINE:  Mid-Febmary  2006. 

Society  of  Professional  Journalists  Mark  of 
Excellence  Awards  honor  the  best  in  collegiate 
joumahsm.  judged  at  the  regional  and  national  level, 
the  awards  offer  43  categories  in  newspapers,  maga¬ 
zines,  photography,  radio,  television  and  onhne  jour- 
nahsm.  The  competition  is  open  to  anyone  enroUed  in 
a  college  or  university  and  studying  for  an  academic 
degree  in  2005.  The  apphcant  need  not  be  an  SPj 
member.  Work  pubhshed  or  broadcast  while  working 
as  a  student  intern  is  acceptable.  Regional  award  win¬ 
ners  are  honored  at  SPj’s  spring  regional  conferences 
and  nahonal  winners  are  honored  at  the  SPj  Nahonal 
Convenhon.  CONTACT:  MOE  Awards,  Society  of  Profes¬ 
sional  joumahsLs,  3909  N.  Meridian  St.,  Indianapohs, 
IN  46208;  (317)  927-8000;  Fax:  (317)  920-4789;  E- 
mail:  awards@spj.org;  Web  Site:  wxvw.spj.org.  DEAD¬ 
LINE:  Postmarked  by  Jan.  23,  2006. 

Society  of  Professional  Journalists  Sigma 
Delta  Chi  Awards  honor  the  country’s  best  in  print 
and  broadcast  joumahsm.  The  awards  offer  49  cate¬ 
gories  for  newspapers/wire  services,  magazines, 
art/graphics,  photography,  radio,  television,  research, 
newsletter  and  onhne  joumahsm.  Entries  must  have 
been  pubhshed  or  broadcast  in  2005.  Entrants  need 
not  be  SPj  members.  Winners  are  announced  in  April 
and  recognized  with  a  framed  bronze  medallion  and 
plaque  at  the  Sigma  Delta  Chi  awards  banquet  in 
Washington,  DC.  CONTACT:  Sigma  Delta  Chi  Awards, 
Society  of  Professional  journalists,  3909  N.  Meridian 
St.,  Indianapohs,  IN  46208;  (317)  927-8000;  Fax: 
(317)  920-4789;  E-mail:  awards@spj.org;  Web  Site: 
www.spj.org.  DEADLINE:  Postmarked  by  Feb.  6, 2006. 

SAJA  Journalism  Awards,  sponsored  by  the 
South  Asian  joumahsts  Associahon,  recognize  excel¬ 
lence  in  reporting  about  South  Asia,  as  well  as  out¬ 
standing  reporting  by  South  Asian  joumahsts  and  stu¬ 
dents  in  the  United  States  and  Canada.  Awards  given  in 
1 1  categories  including  print,  broadca.st,  new  media, 
photography,  commentary  and  student  work.  CON¬ 
TACT:  Prof.  Sreenath  Sreenivasan,  Columbia  journal¬ 
ism  School,  2950  Broadway,  New  York,  NY  10027; 
(212)  854-5979;  E-mail:  saja@columbia.edu;  Web 
Site:  www.saja.org.  DEADLINE:  March  1,  2006. 

Sovereign  Awards  are  given  for  outstanding 
broadcasl/Glm,  feature  wrihng,  newspaper  wrihng  and 
photography  about  Canadian  thoroughbred  racing. 
CONTACT:  Bridget  Bimm,  Execuhve  Director,  jockey 
Club  of  Canada,  P.O.  Box  66,  Stahon  B,  Etobicoke,  O.N 
M9W  5K9,  Canada;  (416)  675-7756;  Fax:  (4l6)  675- 
6378;  E-mail:  jockeyclub@bellnet.ca;  Web  Site: 
www.jockeyclubcanada.com.  DEADLINE:  Oct.  31, 
annually. 

Thomas  L.  Stokes  Award  is  sponsored  by  the 
National  Press  Foundation.  $1,000  and  citation 
awarded  for  best  analysis,  commentary  or  reporting 
on  the  subject  of  energy  in  any  form  —  coal,  gas, 
nuclear,  oil,  solar,  hydroelectric,  etc.  Work  must  be 
pubhshed  in  a  I'.S.  daily  newspaper  during  calendar 
year.  Limit  of  three  submissions  per  person.  Each 
applicahon  must  contain  three  idenhcal  sets  of  mater¬ 
ial.  45th  year.  CONTACT:  Stokes  Award,  Nahonal  Press 
Foundahon,  1211  Connechcut  Ave.  NW,  Suite  310, 
Washington,  DC  20036;  (202)  663-7280;  Fax:  (202) 
530-2855;  E-mail:  npf@nahonalpress.org;  Web  Site: 
wxvw.nahonalpress.org.  DEADLINE:  jan.  31,  2006. 


Story  of  the  Year  Awards  are  offered  by  the 
Nahonal  Scholashc  Press  Associahon  (NSPA)  and  the 
Associated  Collegiate  Press  (ACP)  to  students  at  mem¬ 
ber  pubhcahons  for  excellent  wrihng  and  reporting  in 
Gve  categories  (news,  sports,  editorials,  features  and 
mulhculturahsm/diversity)  as  judged  by  the  Los  Ange¬ 
les  Times.  There  is  a  limit  of  one  entry  per  category  for 
each  pubhcahon.  No  entry  fees.  Entries  in  individual 
categories  may  be  from  the  same  writer(s).  See  Web 
site  for  details.  CONTACT:  Contest  Coordinator, 
NSPA/ACP,  2221  University  Ave.  SE,  Suite  121,  Min- 
neapohs,  MN  55414;  (612)  625-8335;  info@student- 
press.org;  Web  Site:  wxvw.studentpress.org. 

Norm  Strung/OWAA  Youth  Writing  Contest 

encourages  students  in  grades  6-12  to  sharpen  their 
ability  to  communicate  the  outdoor  experience.  Prizes 
total  $1,000.  All  articles  must  be  pubhshed  before 
entering  contest.  CONTACT:  Execuhve  Director,  Out¬ 
door  Writers  Associahon  of  America,  121  Hickorv  St., 
Suite  1,  Missoula,  MT  59801;  (406)  728-7434.  DEAD- 
UNE:  Feb.  28,  2006. 

Stuttering  Foundation  of  America  Reporting 
Excellence  on  Stuttering  Award  will  be  given  to 
joumahsts  in  two  categories:  print  and  electronic 
media.  The  I4th  annual  awards  will  recognize  news 
stories  that  have  been  pubhshed  or  aired  between  jan. 
1,  2005,  and  April  1,  2006.  News  stories  must  either 
advance  the  public’s  understanding  of  stuttering  or 
introduce  informahon  on  stuttering  to  a  signiGcant 
new  audience.  Print  and  electronic  journalists  are 
invited  to  submit  copies  or  videocassettes  of  their 
news  items.  In  addihon  to  a  public  announcement  of 
the  SFA  Award  recipients,  each  honoree  receives  a 
cash  award  of  $250.  CONTACT:  jane  Fraser,  Stuhering 
Foundahon  of  America,  P.O.  Box  11749,  Memphis,  TN 
38111-0749;  (901)  452-7343  or  (800)  992-9392; 
Fax:  (901)  452-3931;  E-mail:  stuttersfa@aol.com; 
Web  Site:  wxvw.stutteringhelp.org.  DEADLINE:  April  1, 
annually. 

SNA  Advertising  and  Promotions  Contest  rec¬ 
ognizes  outstanding  achievements  in  suburban  news¬ 
papers  related  to  advertising.  Twenty-nine  categories 
are  judged  in  four  non-daily  drculahon  classes  and 
two  daily.  Also  acknowledged  are  the  Advertising 
Director  of  the  Year  and  ClassiGeds  Director  of  the 
Year.  Write  for  fee  and  deadhne  informahon.  CO.N¬ 
TACT:  Suburban  Newspapers  of  America,  116  Cass  St., 
Traverse  City,  Ml  49685;  (888)  486-2466;  Fax:  (230 
932-2985;  E-mail:  sna@suburban-news.org;  Web 
Site:  www.suburban-news.org. 

SNA  Editorial  Contest  recognizes  outstanding 
achievements  in  suburban  newspapers  related  to  edi¬ 
torial  excellence.  Thirty-four  individual  categories  are 
judged  in  six  drculahon  classes.  Awards  Include  Edi¬ 
tor  of  the  Year  and  journalist  of  the  Year.  Write  for  fee 
and  deadline  informahon.  CONTACT:  Suburban  News¬ 
papers  of  America,  116  Cass  St.,  Traverse  Citv,  MI 
49685;  (888)  486-2466;  Fax:  (231)  932-298'5;  E- 
mail:  sna@suburban-news.org;  Web  Site:  www.subur- 
ban-news.org. 

SNA  Newspaper  of  the  Year/General  Excel¬ 
lence  Contest  recognizes  outstanding  achievements 
in  suburban  newspapers  related  to  general  excellence 
in  pubhshing.  judging  is  based  on  a  set  of  criteria  for 
advertising,  editorial  and  typography  in  four  circula- 
hon  classes.  Non-SNA  members  may  compete  in  the 
contest  as  long  as  they  meet  SNA’s  criteria  to  be  con- 
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sidered  a  suburban  newspaper.  Write  for  fee  and  dead- 
bne  information.  CONTACT:  Suburban  Newspapers  of 
.America,  Il6  Cass  St.,  Traverse  City,  MI  49685; 
(888)486-2466;  Fax:  (230  932-2985;  E-mail: 
sna@suburban-news.org;  Web  Site:  www.suburban- 
news.org. 

Walter  Sullivan  Award  for  Excellence  in  Sci¬ 
ence  Journalism-Features  is  sponsored  by  the 
American  Geophysical  Union.  The  award  goes  to  a  sin¬ 
gle  report,  or  a  series  of  up  to  three  parts,  produced 
with  lead  time  of  more  than  one  week,  and  prepared 
by  a  full-time  professional  or  freelance  joumaUst  for 
any  medium  accessible  to  the  general  pubbc,  except 
books.  CONTACT:  Harvev  Leifert,  AGU,  2000  Florida 
Ave.  N’W,  Washington,  DC  20009;  (202)  777-7507;  Fax: 
(202)  328-0566;  Web  Site:  www.agu.org.  DEADUNE: 
Nov.  15,  2006. 

Taylor  Family  Award  for  Fairness  in  Newspa¬ 
pers  recognizes  outstanding  examples  of  fairness  in 
news  coverage  by  daily  newspapers  in  the  United 
States.  The  winner  receives  a  prize  of  $10,000.  CON¬ 
TACT:  Taylor  Fairness  Award,  Nieman  Foundation,  Har¬ 
vard  University,  One  Francis  Ave.,  Cambridge,  MA 
02138;  (6l7)  495-2237;  E-mail:  niemanweb@har- 
vard.edu;  Web  Site:  www.nieman.harvard.edu.  DEAD¬ 
UNE:  Jan.  17,  2006. 

Television  News  Photography  Competition  is 

sponsored  annually  by  the  National  Press  Photogra¬ 
phers  Association.  NPPA  members  and  non-members 
compete  in  different  categories  for  national  honors, 
including  Television  Photographer  of  the  Year  and 
Television  Photography  Station  of  the  Year.  CONTACT: 
Eric  Waters,  Contest  Director,  NPPA,  3200  Croasdaile 
Dr.,  Suite  306,  Durham,  NC  27705;  (919)  .383-7246; 
Fax:  (919)  383-7261;  E-mail:  contesLs@nppa.org; 
Web  Site:  www.nppa.org.  DEADLINE:  Feb.  10,  2006. 

Templeton  Religion  Reporter  of  the  Year 
Award  is  sponsored  by  the  Religion  Newswriters 
Association.  $3,500  and  a  citation  given  for  excellence 
in  enterprise  reporting  and  versatihty  in  the  field  of 
religion  in  the  secular  press.  Open  to  any  reporter 
employed  by  a  U.S.  or  Canadian  secular  newspaper, 
news  magazine  or  news  service.  See  entry-form  rules 
for  ehgibility  guidefines.  Given  for  work  in  2005  calen¬ 
dar  year.  $100  entry  fee.  Entry  form  available  on  Web 
site.  Forms  cannot  be  faxed.  CO.NTACT:  Debra  L. 
Mason,  Executive  Director,  P.O.  Box  2037,  Westerville, 
OH  4.3086-2037;  (6l4)  891-9001;  Fax:  (6l4)  891- 
9774;  E-mail:  info@ma.org;  Web  Site:  www.ma.org. 
DEADLINE.  Feb.  1,  2006. 

Templeton  Religion  Story  of  the  Year  Award 

gives  $3,500  and  a  citation  to  the  single  best  religion 
story  or  serialized  story  of  the  year.  Open  to  secular 
print  media,  including  newspapers,  online  news 
providers  and  mt^azines.  Multiple  bylines  and  multi¬ 
ple  entries  allowed.  See  entry  form  for  ehgibility  guide¬ 
lines,  available  on  Web  site.  For  work  pubUshed  in 
2005.  $100  entry  fee  per  story.  Forms  cannot  be  fa.xed. 
CO.NTACT:  Debra  L.  Ma.son,  Executive  Director,  PO  Box 
2037,  Westerville,  OH  43086;  (6l4)  891-9001;  Fax: 
(6l4)  891-9774;  E-mail:  info@ma.org;  Web  Site: 
www.ma.org.  DEADUNE:  Feb.  1,  2006. 

United  Nations  Correspondents  Association 
Elizabeth  Neuffer  Award  for  U.N.  Coverage  is 

presented  for  best  coverage  of  the  U.N.  and  its  t^en- 
cies.  The  competition  is  open  to  any  media  worldwide. 


but  translations  must  be  made  into  U.N.-official  lan- 
gut^es.  For  work  appearing  in  the  12  months  before 
the  deadUne.  CONTACT:  UNCA  Awards  Committee, 
United  Nations  Correspondents  Association,  United 
Nations,  Suite  486,  .New  York,  NY  10017;  (212)  686- 
8884;  Fax:  (212)  686-8885;  E-mail:  uswarreport 
@igc.org.  DEADLINE:  July  31,  2006. 

Unity  Awards  in  Media  recognize  media  contribu¬ 
tions  that  reflect  issues  affecting  the  rights  and  well¬ 
being  of  the  handicapped  or  minorities.  Competition 
open  to  general-audience  and  minority-audience  print 
media,  and  radio  and  televi.sion  broadcasting.  Entries 
may  be  a  single  story  or  a  series.  Broadcast  categories 
are  set  by  time  Umits.  Categories  include  the  reporting 
of  economics,  editorial  writing,  education,  investigative 
reporting,  pohtics  and  pubhc  affairs/social  issues. 
53rd  year.  See  Web  site  for  details.  CO.NTACT:  Don 
Govang,  Department  of  Communications,  Lincoln  Uni- 
versitv  of  Missouri,  820  Chestnut  St.,  Jefferson  Citv,  MO 
65102;  (573)  681-.3040;  Fax:  (573)  681-5438;  Web 
Site:  www.hncolnu.edu/~unity.  DFADUNE:  Mid-Febm- 
ary  2006. 

WOA  Annual  Print  Award  Competition  is  given 
for  web  offset  printers.  Sponsored  by  several  industry 
suppliers,  prize  consists  of  comphmentary  meeting 
registrahon,  one  night's  accomodation,  plaques  and 
trophies.  Contest  year  from  Jan.  1,  2005,  to  Dec.  31, 
2005.  Meeting  to  be  held  in  May  2006  at  the  Gaylord 
Palms  in  Orlando,  Florida.  CO.NTACT:  Ricardo  Vila- 
Roger,  Web  Offset  As.sociation,  PIA/GATF,  200  Deer  Run 
Rd.,  Sewickley,  PA  15143;  (412)  259-1804;  Fax:  (412) 
259-1800;  E-mail:  rvilaroger@piagatf.org;  Web  Site: 
www.gain.net. 

Ida  B.  Wells  Award  is  named  for  Ida  B.  WeUs,  the 
early-20th-century  Memphis  editor.  Presented  to  indi¬ 
viduals  who  have  provided  exemplary  leadership  in 
opening  doors  of  employment  opportunity  for  minori¬ 
ties  in  American  joumahsm.  Sponsored  by  the  .National 
Association  of  Black  Joumahsts,  the  National  Confer¬ 
ence  of  Editorial  Writers  and  the  Medill  School  of  Jour- 
nahsm  at  Northwestern  University.  Award  consists  of  a 
sculpture  of  Wells  and  up  to  $10,000  in  scholarships 
for  minorities  in  joumahsm.  Send  nomination  letters 
and  supporting  data.  CONTACT:  Ava  Greenwell,  Medill 
School  of  Joumahsm,  Northwestern  University,  1870 
Campus  Dr.,  Evanston,  IL  60208;  (847)  467-2579; 
Fax:  (847)  491-2370;  Web  Site:  www.medih.north- 
westem.edu.  DEADLLNE:  .April  1,  2006. 

Wilbur  Awards  are  sponsored  by  the  Rehgion  Com¬ 
municators  Council.  Basic  criteria  (content,  creativity, 
execution  and  results)  apply  in  evaluating  each  entry, 
but  the  ultimate  criterion  is  exceUence  in  communicat¬ 
ing  religious  issues,  themes  and  values.  Categories  for 
all  media,  including  books,  editorial  cartoons,  films, 
ms^azines,  newspapers,  photography,  radio  and  televi¬ 
sion.  Given  for  work  in  calendar  year.  CONTACT:  The 
Rev.  Eric  C.  Shafer,  Wilbur  Chairperson,  Rehgion  Com¬ 
municators  Council,  8765  West  Higgins  Rd.,  Chicago, 
IL  60631;  (773)  .380-2960;  Fax:  (773)  ,380-2406. 
DEADUNE:  Feb.  1,  2006. 

Wistar  Institute  Science  Journalism  Award 

aims  to  honor  the  most  insightful  and  enterprising 
reporting  on  basic  biomedical  sciences  in  print  or 
broadca.st  joumahsm  during  the  award  year.  An  inde¬ 
pendent  committee  of  accomphshed  science  and  med¬ 
ical  joumahsts  will  judge  the  entries.  Up  to  five  stories 
from  an  individual  ioumafist  or  team  may  be  .submit¬ 


ted.  These  may  be  selections  from  a  series  or  a  collec¬ 
tion  of  stories  representative  of  the  entrants’  covers 
of  the  biomedical  sciences.  Books  are  not  ehgible.  The 
work  must  have  been  pubhshed  or  broadcast  in  Eng- 
hsh  in  the  United  States  between  Jan.  1  and  Dec.  31, 
2005.  Please  provide  seven  copies  of  each  entry.  A  cer- 
hficate  and  ca.sh  prize  of  $5,000  will  be  presented  to 
the  winner  at  an  aw  ard  ceremony  at  The  Wistar  Insti¬ 
tute  in  Philadelphia.  Travel  expenses  wifi  be  covered. 
CO.NTACT:  Franldin  Hoke,  Director  of  Pubhc  Relations, 
The  Wistar  Institute,  .3601  Spmce  St.,  Philadelphia,  PA 
19104;  (215)  898-.3'’16;  Fax:  (215)  573-2456;  E- 
mail:  hoke@wistar.org;  Web  Site:  www.wistar.org. 
DEADUNE:  Feb.  28,  2006. 

WAN  Golden  Pen  of  Freedom  is  awarded  annually 
by  the  World  ,A.ssociation  of  Newspapers  in  recognition 
of  the  outstanding  action  of  an  individual,  group  or 
instimtion  in  the  cause  of  press  freedom.  CONTACT: 
World  A.ssociation  of  Newspapers,  "  me  Geoffroy  St. 
Hillaire,  "^5005,  Paris.  France;  (.33-1)  47-42-85-00; 
Fax:  (33-1)  47-42-49-48;  E-mail:  contact_us@ 
wan.asso.fr;  Web  Site:  www.w-an-press.org.  DEADUNE: 
Late  July,  annuahy. 

World  Press  Photo  of  the  Year  Award  bestows 
EURO  10,000  and  an  expense-paid  trip  to  an  awards 
ceremony  in  .Amsterdam  at  the  end  of  .April  2006. 
Golden  Eye  Award  for  the  photographer  of  the  best  sin¬ 
gle  picture  and  the  best  picture  story/portfoho  in  each 
category  is  EURO  1,500  plus  an  invitation  to  Amster¬ 
dam  (including  one  return  flight  ticket  and  hotel  acco- 
modahon.)  Winners  of  second  and  third  prizes  and 
honorable  mentions  will  receive  the  foundation’s 
Golden  Eye  .Award  and  a  diploma.  Picture  stories  and 
pictures  by  professional  photographers  must  be  taken, 
completed  or  first  pubhshed  in  2005.  49th  year.  CO.N¬ 
TACT:  Micha  Bminvels,  World  Press  Photo,  Jacob 
Obrechtstraat  26,  10'' 1  KM,  .Amsterdam,  The  Nether¬ 
lands;  (31-20)  676-6096;  Fax:  (31-20)  676-4471;  E- 
mail:  office@worldpressphoto.nl;  Web  Site. 
www.worldpres.sphoto.nl.  DEADUNE:  Jan.  12,  2006. 

Yearbook  Pacemaker  Awards  are  given  to  the  top 

coUege  and  high  school  member  yearbooks  in  the 
country  by  the  ,A.s.sociated  Collegiate  Press  (ACP)  and 
the  National  Schola.stic  Press  A.ssociation  (NSPA). 
Awards  are  presented  annually  at  the  .ACP/CMA 
National  CoUege  Media  Convention  for  coUege  year¬ 
books,  and  the  JEA/NSPA  Spring  National  High  School 
Joumahsm  Convention  for  high  school  yearbooks.  No 
entry  fees.  CONTACT:  .NSPA/ACP,  2221  University  .Ave. 
SE,  Suite  121,  .Minne-apohs,  .MN  55414;  (612)  625- 
8335;  Fax:  (612)  62^0720;  E-mail:  info@snident- 
press.org;  Web  Site:  www.studentpress.org.  DEADUNE: 
Jan.  17,  2006. 

Youth  Editorial  Alliance  Content  Awards  recog¬ 
nize  the  best  youth-oriented  and  youth-generated  con¬ 
tent  in  mainstream  newspapers.  The  contest  includes 
honors  for  best  individual  writing,  photography  and 
graphic  design  by  children  and  teens  in  several  areas, 
including  news,  features  and  sports.  Design  awards,  a 
Web  site  award  and  sweepstakes  awards  for  different 
circulation  sizes  are  also  offered.  Winners  receive  a  tro¬ 
phy  or  certificate  at  the  -atisociation’s  annual  conference. 
The  Youth  Editorial  .Alhance  is  a  program  of  the  .News¬ 
paper  Asiwciation  of  .America  Foundation.  CONT.ACT: 
Sandy  Woodcock.  .NAA  Foundation,  1921  GaUows  Rd., 
Suite  600,  Vienna,  VA  22182;  (703)  902-1732;  E-mail: 
woods@naa.org;  Web  Site:  www.naa.org/ 
foundation/yea/.  DEADUNE:  April  .30,  2006. 
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Regional  Contests  for  Journalists  in  All  Media 


2006  AWARDS 


Advertising  Club  of  Westchester  "Big  W" 
Awards  are  divided  into  the  following  categories: 
newspapers,  consumer  magazines,  trade  magazines, 
radio,  television,  video,  corporate  and  promotional 
design,  public  relations,  public  service,  photography, 
illustration,  interactive  media,  and  self-promotion. 
Any  company  or  individual  in  business  or  afhhated 
with  the  business  of  advertising,  promotion  or  mar¬ 
keting  of  a  product  or  service  is  ebgible.  The  company, 
individual  or  cbent  must  be  located  in  the  tri-state 
region  (.NT,  .NJ,  CT  [Fairfield  County]).  Students  must 
be  enrolled  in  a  college  or  university  in  the  region. 
Gold,  silver  and  bronze  awards  are  presented  at  the 
annual  award  ceremony  in  June.  CO.NTACT:  Advertis¬ 
ing  Gub  of  Westchester,  980  Broadway,  Suite  550, 
Thomwood,  NT  10594;  (914)  769-9400;  Fax:  (914) 
769-9430;  E-mail:  adclubw@aol.com;  Web  Site: 
www.acw.org.  DEADLINE:  Late  March  2006. 

Atkinson  Fellowship  in  Public  Policy  is  spon¬ 
sored  by  the  Atkinson  Charitable  Foundkion.  the 
Toronto  Star  and  the  Beland  Honderich  family.  The  fel¬ 
lowship  is  designed  to  further  the  tradition  of  fiberal 
journalism  and  commitment  to  social  and  economic 
justice  fostered  by  Joseph  E.  .Atkinson,  early  pubfisher 
of  the  Toronto  Star.  Winner  pursues  a  year-long 
research  project  on  a  topical  pubfic  pohcy  issue  and 
publishes  the  results  in  a  series  of  articles.  Open  to 
full-time  Canadian  journalists  in  broadcast  or  print 
media.  CO.NTACT:  Elizabeth  Chan,  Coordinator,  Atkin¬ 
son  Fellowship  Committee,  1  Yonge  St.,  15th  Floor, 
Toronto,  ON  M5E  1E5,  Canada;  (416)  368-5152  or 
(416)  869-4034;  Fax:  (416)  865  .3619;  Web  Site: 
www.atkinsonfoundation.ca.  DEADLINE:  March  13, 
2006. 

Atlantic  Journalism  Awards  are  open  to  any 
journalist  living  in  Adantic  Canada  whose  entry  was 
pubhshed  or  broadcast  in  the  region  during  2005. 
Entries  are  judged  for  balance,  clarity,  depth,  original¬ 
ity  and  style.  Categories  include  commentary  ;  editorial 
cartooning;  enterprise  reporting;  features;  continuing 
coverage;  photojoumahsm  stills,  spot  and  feature; 
photojournalism  camera  work,  spot  and  feature;  and 
New  Joumahst  (reporters  with  less  than  three  years 
experience).  Winners  in  individual  categories  receive 
a  framed  certificate.  CJtation  of  Merit  plaques  awarded 
to  runners-up.  Honorable  Mention  certificates  also 
awarded.  CONTACT:  Atlantic  Joumafism  Awards,  46 
Swanton  Dr.,  Dartmouth,  NS  B2W  2C5,  Canada:  (902) 
425-2727;  Web  Site:  ajas.ca.  DEADUNE:  Jan.  31, 
2006. 

Awards  for  Excellence  in  Cardiovascular 
Communications  are  offered  in  the  following  cate¬ 
gories:  newspapers,  magazines,  television  (broadca.st 
and  cable),  radio  and  overall  best  of  show.  Awards 
recognize  excellence  in  accuracy,  creativity  and  sig¬ 
nificance  of  information  supporting  knowledge  of 
heart  disease  and  strokes.  Non-English  entries  wel¬ 
come.  Entries  first  published  or  broadcast  in 
Florida/Puerto  Rico  between  March  1, 2005,  and  Feb. 
28,  2006,  are  ebgible.  No  entry  fee.  CONTACT: 
Rebecca  West,  Communication  Assoc.,  American 
Heart  A.ssociation,  Florida/P.R.  Affibate,  9900  Dr.  Mar¬ 
tin  Luther  King  St.  N.,  St.  Petersburg,  FL  33716-.3801; 
(727)  570-8^;  Web  Site:  www.americanheart.org. 
DEADUNE:  March  3,  2006. 

Mike  Berger  Awards  are  given  for  human  interest 
newspaper  reporting  about  daily  bfe  in  New  York  in 
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the  tradibon  of  the  late  Meyer  “Mike”  Berger,  reporter 
for  The  New  York  Times.  A  $1,000  honorarium  is  pre¬ 
sented  on  Journalism  Day  at  the  Columbia  University 
Graduate  School  of  Joumafism.  CONTACT:  Lisa  Redd, 
Graduate  School  of  Joumafism,  Columbia  University, 
2950  Broadway,  MC  .3809,  New  York,  NY  10027-7004; 
(212)  854-6468;  Fax:  (212)  854-7837;  E-mail: 
berger@jm.columbia.edu;  Web  Site:  www.jm.colum- 
bia.edu.  DEADUNE:  March  1,  annually. 

Best  of  the  West  contest  rewards  journalistic  excel¬ 
lence  and  promotes  freedom  of  information  in  the 
West.  Open  to  journalists  from  newspapers  and  televi¬ 
sion  stations  in  Alaska,  Arizona,  California,  Colorado, 
Hawaii,  Idaho,  Montana,  Nevada,  New  Mexico,  Ore¬ 
gon,  Utah,  Washington  and  Wyoming.  A  medallion  is 
the  top  prize  in  each  category.  $  10  entry  fee.  CONTACT: 
Best  of  the  West,  P.O.  Box  11367,  Phoenix,  AZ  85002; 
John  Leach  at  (602)  444-8746  or  Mary  Jo  Pitzl  at 
(602)  444-8963;  E-mail:  bestwe.st@bestofthewest- 
contest.org;  Web  Site:  bestofthewestcontest.org. 
DEADLINE:  Feb.  15,  2006. 

Big  Apple  Awards  were  established  in  1987  by  the 
New  York  Chapter  of  the  Pubfic  Relations  Society  of 
.America.  The  Big  Apple  Awards  competition  serves  as 
a  means  of  recognizing  New  York  area  communica¬ 
tions  professionals  who  have  achieved  high  standards 
of  excellence.  All  New  York,  New  Jersey,  and  Connecti¬ 
cut  pubfic  relations  professionals  who  have  created 
and  implemented  programs  during  2005  are  eligible. 
Entry  forms  available  in  January  at  the  PRSA  New  York 
office.  CONTACT:  Big  Apple  Awards,  Pubfic  Relations 
Society  of  America,  New  York  Chapter,  41  Madison 
Ave.,  5th  Floor,  New  York,  NT  10011;  (212)  228- 
7228;  Fax:  (973)  575-1445;  E-mail:  info@prsanyorg; 
Weh  Site:  www.prsanv.org.  DEADUNE:  Earlv  March 
2006. 

C.B.  Blethen  Memorial  Awards  are  sponsored  by 
The  Seatde  Times  and  administered  by  the  Pacific 
Northwest  Newspaper  Foundation.  Given  for  distin¬ 
guished  newspaper  reporting.  Open  only  to  Pacific 
Northwest  Newspaper  Association  newspapers.  Cate¬ 
gories  include:  deadline,  diversity,  enterprise,  inves¬ 
tigative  reporting,  and  feature  writing  within  two  cir¬ 
culation  categories  —  above  and  below  50,000.  CON¬ 
TACT:  Jack  Bates,  Pacific  Northwest  Newspaper  Asso¬ 
ciation,  1225  8th  St.,  Suite  260,  Sacramento,  CA 
95814;  (888)  344-7662;  Fax:  (916)  288-6002;  E- 
mail:  jack@pnna.com;  Web  Site:  www.pnna.com. 
DEADUNE:  May  5,  2006. 

Bright  Idea  Awards  are  presented  annually  by  the 
Texas  Daily  Newspaper  Association  to  member  papers 
in  separate  circulation  categories  for  the  best  newspa¬ 
per  self-promotions  of  the  calendar  year.  Entries  pro¬ 
mote  any  department  or  the  entire  newspaper.  Plaques 
are  awarded  at  the  TDNA  annual  meeting.  CONTACT: 
Bright  Idea  Awards,  TDNA,  718  W.  Fifth  St.,  Suite  200, 
Austin,  TX  78746-5574;  (512)  476-4351;  E-mail: 
info@tdna.org;  Web  Site:  www.tdna.org.  DEADUNE: 
Jan.  15,  annually. 

CNPA's  Annual  Better  Newspapers  Contest 

has  27  categories  for  paid  and  free  circulation  week¬ 
lies  and  dailies,  plus  one  for  college  newspapers. 
Among  the  categories  are:  front  pi^e,  feature  story, 
special  issue,  spot  news  photo,  columns,  generd 
excellence,  best  Web  site  and  more.  This  contest  is 
open  to  CNPA-member  newspapers  only,  CONTACT: 
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California  Newspaper  Publishers  A.ssociation,  1225 
8th  St.,  Suite  260,  Sacramento,  CA  95814;  (916)  288- 
6009;  E-mail:  bryan@cnpa.com;  Web  Site: 
www.cnpa.com.  DEADLINE:  Postmarked  by  Feb.  3, 
2006. 

Dallas-Fort  Worth  Association  of  Black  Com¬ 
municators  offers  several  scholarships  that  range  in 
value  from  $500  to  $2,000  to  high  school  seniors  and 
college  students.  Applicant!  must  be  from  the  Dallas- 
Fort  Worth  area  and  intend  to  pursue  a  career  in  print, 
broadcast,  photojournalism,  graphic  arts  or  pubfic 
relations.  CONTACT:  Toya  Stewart,  DFW/ABC,  Lock  Box 
11,  Communications  Center,  A.H.  Belo  Building,  Dal¬ 
las,  TX  75265;  Web  site:  www.dfwabc.org.  DEADLINE: 
Feb.  1,  annually. 

G.  Richard  Dew  Award  for  Journalistic  Ser¬ 
vice  recognizes  an  individual  or  organization  for  out¬ 
standing  contributions  to  the  community  or  to  jour¬ 
nalism  through  a  journalistic  pubfic  service  job  of  any 
nature.  Work  should  exemplift  one  or  more  of  the  fol¬ 
lowing:  enhancement  of  public  understanding  of  the 
news  media’s  role,  improvement  in  the  quality  of  com¬ 
munity  fife  or  journalistic  responsiveness  to  matters  of 
pubfic  interest.  Open  only  to  members  of  the  Pennsyl¬ 
vania  Newspaper  Association.  CONTACT:  Foundation 
Director,  Pennsylvania  Newspaper  Assocation  Founda¬ 
tion,  3899  N.  Front  St.,  Harrisburg,  PA  17110;  (717) 
703-3000;  Fax;  (717)  703-3008;  Web  Site:  www.pa- 
newspaper.org.  DEADLINE:  Contact  for  details. 

Ben  East  Prize  has  cited  excellence  in  conservation 
joumafism  since  1977.  Awarded  to  two  recipients,  one 
in  print,  the  other  in  broadcasting.  While  the  subject 
matter  must  deal  with  Michigan,  the  prize  is  open  to 
national  publications.  CONTACT:  Amanda  Hathaway, 
Michigan  United  Conservation  Qub,  P.O.  Box  30235, 
Lansing,  Ml  48909;  (517)  371-1041;  Web  Site: 
www.mucc.org.  DEADLINE:  March  15,  2006. 

H. M.  Fentress  Memorial  Intern  Award  is  pie- 
sented  annually  by  Cox  Newspapers  and  the  Texas 
Daily  Newspaper  Association  to  the  outstanding  fea¬ 
ture  writing  or  reporting  intern  from  the  TDNA  Student 
Intern  Summer  Program.  First-place  award  consists  of 
a  plaque  and  $250,  with  a  plaque  and  $100  going  to 
the  mnner-up.  CONTACT:  Fentress  Award,  TDNA,  718 
W.  Fifth  St.,  Suite  200,  Austin,  TX  78701-2796;  (512) 
476-4351;  E-mail:  info@tdna.org;  Web  Site: 
www.tdna.org.  DEADLINE:  Sept.  15,  annually. 

Florida  Press  Association  2005  Better  Weekly 
Newspaper  Contest  includes  three  circulation 
classes  and  31  categories.  FPA  also  holds  a  cla.ssified 
and  a  display  advertising  contest.  All  three  are  open  to 
FPA  members  onlv.  CONTACT:  Stephanie  Thomas,  FPA, 
2636  Mitcham  Dr,  Tallahassee,  FL  32308;  (850)  521- 
1164;  Fax:  (850)  224-6012;  E-mail:  sthoma.s@ 
flpress.com;  Web  Site:  www.flpress.com.  DEADLINE: 
Feb.  11,  2006. 

Front  Page  Awards  are  for  women  journalists  who 
five  and  work  within  a  75  mile  radius  of  the  metro¬ 
politan  New  York  area  or  women  whose  publications 
have  their  main  circulation  point  in  the  metropolitan 
New  York  area.  Categories  include  print  journalism 
(newspapers,  wire  services  and  magazines),  broad¬ 
cast  (television  and  radio),  Internet  news,  interactive, 
blogs  and  photography.  CONTACT:  Connie  Lyons, 
Newswomen’s  Club  of  New  York,  Front  Page  Awards 
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Chair,  15  Gramerq'  Park  S.,  New  York,  NY  10003; 
(212)  777-1610;  Web  Site:  www.newswomensdub.com. 
DEADUNE:  Aug.  1,  2006. 

Gold  Typewriter  Award  is  the  top  prize  in  the  New 
York  Press  Club’s  competition.  Selection  is  based  on 
outstanding  pubbc  service,  enterprise  or  investigative 
reporting.  The  intention  is  to  award  a  reporter  or 
news  team  for  digging  up  a  story  that  otherwise  would 
not  be  told.  Open  to  all  metropolitan  New  York  media 
with  a  story  or  series  broadcast  or  published  in  calen¬ 
dar  year  2005.  CONTAa:  New  York  Press  Club,  330  W. 
42nd  St.,  9th  Floor,  New  York,  NY  10036-6209;  (212) 
563-2130;  Fax:  (212)  563-2487.  DEADUNE:  Late 
March,  annually. 

Horace  Greeley  Award  is  presented  annually  by 
the  New  England  Press  Association  to  a  newspaper  or 
individual  performing  outstanding  service  to  the  gen¬ 
eral  public.  Nominees  must  be,  or  have  been, 
employed  by  the  NEPA-member  newspaper  of  general 
circulation  for  which  his/her  work  is  being  recog¬ 
nized.  CONTACT:  Brenda  Reed,  Horace  Greeley  Award, 
c/o  New  England  Press  Association,  360  Huntington 
Ave.,  428  CP,  Boston,  MA  02115;  (617)  373-5610;  E- 
mail:  b.reed@nepa.org;  Web  Site:  www.nepa.org. 
DEADUNE:  November,  annually. 

Fred  Hartman  Excellence  in  Sportswriting 
Award  is  presented  annually  by  the  Texas  Daily  News¬ 
paper  Association  to  an  outstanding  sportswriter  or 
sports  editor  on  a  TDNA-member  paper.  The  award 
goes  to  papers  over  100,000  circulation  for  work 
done  in  odd  years,  and  to  papers  under  100,000  cir¬ 
culation  for  work  done  in  even  years.  Winner  is 
announced  and  presented  with  a  plaque  and  award  of 
$1,000  at  the  TDNA  annual  meeting.  CONTACT:  Fred 
Hartman  Award,  TDNA,  718  W.  Fifth  Ave.,  Suite  200, 
Austin,  TX  78701-2796;  (512)  476-4351;  E-mail: 
info@tdna.org;  Web  Site:  www.tdna.org.  DEADUNE: 
jan.  15,  annually. 

Iowa  Master  Editor-Publisher  citations  are  made 
by  the  Iowa  Newspaper  Association.  CONTACT:  Bill 
Monroe,  INA,  319  E-  5th  St.,  Des  Moines,  lA  50509; 
(515)  244-2145;  Fax:  (515)  244-4855;  E-mail: 
bmonroe@inanews.com;  Web  Site:  www.inanews.com. 
DEADUNE:  Selection  made  in  September,  annually. 

Anson  Jones,  M.D.,  Award  is  sponsored  by  the 
Texas  Medical  Association  for  generd-interest  excel¬ 
lence  in  communicating  health  information  to  the 
public.  Specialty  publications  are  not  eligible.  TMA’s 
goal  is  to  improve  the  health  of  all  Texans.  Winners 
receive  $1,000  and  a  plaque.  Citation  of  merit  wins 
$250  and  a  certificate.  Given  for  work  done  in  calen¬ 
dar  year  2005.  Applicants  may  submit  up  to  three 
entries.  See  Web  site  for  rules  and  entry  form  49th 
year.  CONTACT:  Media  Relations  Department,  TX  Med¬ 
ical  Association,  401  W.  15th  St.,  Austin,  TX  78701- 
1680;  (512)  370-1381;  E-mail:  brent.annear@ 
texmed.org.  Web  Site:  www.texmed.org.  DEADUNE: 
Jan.  15,  annually. 

Connie  Kaiser  Achievement  Award  is  presented 
annually  to  an  undergraduate  or  graduate  student 
attending  a  college  in  Westchester,  NY,  who  plans  to 
enter  a  communications  field.  $750  award  is  given  for 
outstanding  achievement  in  communications,  leader¬ 
ship,  scholarship  and  campus/community  involve¬ 
ment.  It  honors  the  memory  of  the  1985-86  President 
of  the  Advertising  Club  of  Westchester.  CONTACT: 
Advertising  Club  of  Westchester,  980  Broadway,  Suite 
550,  Thomwood,  NY  10594;  (914)  769-9400;  Fax: 
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(914)  769-9430;  E-mail:  adclubw@aol.com;  Web 
Site:  www.acw.org.  DEADUNE:  Late  March  2006. 

Kentucky  Journalism  Hall  of  Fame  was  estab¬ 
lished  in  1980  to  recognize  persons  who  have  made 
significant  contributions  to  journalism.  The  Uraversity 
of  Kentucky  Journalism  Alumni  Association  solicits 
nominations  for  the  annual  induction  of  outstanding 
journalists  into  the  Hall  of  Fame.  Selection  is  made 
from  individuals,  living  or  dead,  who  are  Kentucky 
natives  or  have  spent  a  substantial  part  of  their  jour¬ 
nalism  careers  in  Kenmcky.  Nomination  form  available 
online.  CONTACT:  Julie  H.  Berry,  Assistant  to  the  Direc¬ 
tor,  School  of  Journalism  and  Telecommunications, 
University  of  Kentucky,  Lexington,  KY  40506-0042; 
Web  Site:  www.uky.edu/CommlnfoStudies/IAT/Hallof- 
Fame/index.html.  DEADUNE:  Jan.  6,  2006. 

Keystone  Press  Awards  are  open  only  to  staff  of 
Pennsylvania  Newspaper  Association  newspapers.  Co¬ 
sponsored  by  the  Pennsyfoania  Society  of  Newspaper 
Editors.  Entries  are  divided  into  eight  circulation 
groups.  Winners  in  2 1  categories  are  honored  at  PNA’s 
Annual  Press  Conference.  CONTACT:  Foundation 
Director,  PNA,  3899  N.  Front  St.,  Harrisburg,  PA 
17110;  (717)  703-.3000;  Fax:  (717)  703-3008;  Web 
Site:  www.pa-newspaper.org.  DEADUNE:  Contact  for 
details. 

Peter  Lisagor  Awards  for  Exemplary  Chicago 
Journalism  are  sponsored  by  the  Chic^o  chapter  of 
the  Society  of  Professional  Journalists.  Awards  are 
given  for  outstanding  journalism  in  more  than  50  cat¬ 
egories,  including  business,  editorial  cartoons,  edito¬ 
rial  colunms,  features,  photography,  science,  arts, 
pubbc  service,  sports  and  spot  news.  Entries  must  be 
the  original  work  of  journalists  based  in  the  Chia^o 
area  or  who  work  for  Chic^o-area  news  media.  CON¬ 
TACT:  Peter  Lis^or  Awards.  Chicago  Headfine  Club, 
333  N.  Michigan  Ave.,  Suite  2032,  Chic^o,  IL  60601; 
Web  Site:  www.headlineclub.org.  DEADUNE:  Mid-Jan¬ 
uary,  annuaUy. 

Dehhy  Lowman  Award  for  Distinguished 
Reporting  of  Consumer  Affairs  is  part  of  the  C.B. 
Blethen  Memorial  Awards  and  is  a  tribute  to  Debby 
Lowman  and  the  standards  she  set  for  reporting  on 
consumer  affairs.  Open  to  Pacific  Northwest  Newspa¬ 
per  Association  member  newspapers.  Awards  are  for 
an  article  or  series  of  particular  interest  to  consumers, 
WTitten  by  a  member  of  the  newspaper  s  staff.  CON¬ 
TACT:  Jack  Bates,  Pacific  iNorthwest  Newspaper  Asso¬ 
ciation,  1225  8th  St.,  Suite  260,  Sacramento,  CA 
95814;  (888)  344-7662;  Fax:  (916)  288-6002;  E- 
mail:  jack@pnna.com;  Web  Site:  www.pnna.com. 
DEADUNE:  May  5,  2006. 

Morton  Margolin  Prize  is  sponsored  by  the 
Daniels  College  of  Business  and  the  .School  of  Com¬ 
munication  at  the  University  of  Denver.  The  $1,000 
award  is  given  for  reporting  with  a  Colorado  angle  on 
the  state’s  business,  economy,  firms,  investments,  peo¬ 
ple  or  trends,  as  web  as  for  accuracy,  clarity,  imagina¬ 
tion,  thoroughness,  timebness  and  skillful  research. 
Work  must  be  pubbshed  in  Colorado.  CONTACT: 
Director,  Pubbc  Relations,  Daniels  CoUege  of  Busi¬ 
ness,  Universitv  of  Denver,  2101  S.  University,  Denver, 
CO  80208;'  (303)  871-7860;  Web  Site: 

www.daniels.du.edu.  DEADUNE:  June  30,  2006. 

Burton  W.  Marvin  Prize  is  awarded  for  enterprise 
shown  by  a  Kansas  newsperson  in  developing  and 
writing  significant  news  stories.  CONTACT:  Ann  Brill, 
Director,  Wilbam  Aben  White  Foundation,  University  of 


Kansas,  School  of  Joumabsm,  Lawrence,  KS  66045; 
(785)  864-4755;  Web  Site:  www.ku.edu/~jschool. 
DEADUNE:  Jan.  6,  2006. 

Master  Editor  Golden  Em  Award  is  presented  to 
a  Southern  Ibinois  editor  at  a  high-quabty  newspaper 
who  has  accumulated  20  or  more  years  of  experience. 
Selection  by  a  faculty  committee.  No  entries  requested. 
CONTACT:  School  of  Joumabsm,  Southern  Ibinois  Uni¬ 
versity,  Mail  Code  6^1,  Carbondale,  IL  62901;  (618) 
536-3361;  Fax:  (618)  453-5200.  DEADUNE:  Spring, 
annuaby. 

Mayhorn  Award  for  Community  Leadership  is 

presented  in  memory  of  Frank  W.  Maybom  by  the 
Texas  Daily  Newspaper  Association  to  a  member  pub- 
bsher  or  newspaper  executive  who  has  provided  sig¬ 
nificant  community  leadership  during  the  year.  Winner 
receives  a  plaque  at  the  TDNA  annual  meeting  and 
chooses  a  Texas  cobege  or  university  to  receive  a 
$3,000  scholarship;  school  officials  then  select  an 
outstanding  journalism  senior  to  receive  it.  CONTACT: 
Mavbom  Award,  TDNA,  718  W.  Fifth  St.,  Suite  200, 
Austin,  TX  78701-2796;  (512)  476-4351;  E-mab: 
info@tdna.org;  Web  Site:  wvvw.tdna.org.  DEADUNE: 
Jan.  15,  annuaby. 

Michigan  Journalism  Hall  of  Fame  Award  is 

given  to  appbcants  based  on  contributions  made  to 
Michigan  joumabsm.  CONTACT:  Jane  Briggs-Bunting, 
Michigan  Joumabsm  Hall  of  Fame  Committee,  School 
of  Joumabsm,  Michigan  State  Universitv,  East  Lansing, 
MI  48824-1212;  (517)  355-1520;  Fax:  (517)  355- 
7710;  E-mail:  jbb@msu.edu;  Web  Site: 
www.jm.msu.edu.  DEADUNE:  Jan.  6,  2006. 

John  Murphy  Award  for  Excellence  in  Copy 
Editing  is  awarded  annuaby  by  the  Texas  Daby  News¬ 
paper  Association  to  an  outstanding  copy  editor  at  a 
member  paper.  The  award  goes  to  papers  over 
100,000  circulation  for  work  done  in  odd  years,  and 
to  papers  under  100,000  circulation  for  work  done  in 
even  years.  Winner  is  announced  and  presented  with  a 
plaque  and  award  of  $  1 ,000  at  the  TDNA  annual  meet¬ 
ing.  CO.NTACT:  John  Murphv  Award,  TDNA,  718  W. 
Fifth  St.,  Suite  200,  Austin, 'n  78701-2796;  (512) 
476-4351;  E-mail:  info@tdna.org;  Web  Site: 
www.tdna.org.  DEADUNE:  Jan.  15,  annuaby. 

New  California  Media  (NCM)  Journalism 
Awards  are  the  only  statewide,  ebutic  media  awards 
of  their  kind.  Categories  include:  commentary;  fea¬ 
ture;  outstanding  young  journalist;  international 
reporting;  photojournalism;  investigative  reporting; 
editor.al  writing;  arts  and  culture  reporting;  civil  bb- 
erties  reporting.  Categories  subject  to  change;  see 
Web  site.  CONTACT:  Sandip  Roy,  Awards  Commitee, 
New  Cabfomia  Media,  275  Ninth  St.,  San  Francisco,  CA 
94103;  (415)  503-4170;  Fax:  (415)  503-0970;  E- 
mail:  sandip@pacificnews.org;  Web  Site: 

www.newamericamedia.org. 

New  England  Newspaper  Association  has 

established  an  annual  Newspaper  of  the  Year  citation 
for  membership  competition.  New  England  pubbshers 
and  editors  are  invit^  to  submit  entries.  Winners  in 
11  categories  wbl  be  honored  at  the  annual  NE.NA 
Spring  Convention  in  March.  Entry  fee  varies  by  cate¬ 
gory.  CO.NTACT:  New  England  Newspaper  Association, 
70  Washington  St.,  Salem,  MA  01970;  (978)  744- 
8940.  DEADUNE:  December,  annuaby. 

New  York  Newspaper  Publishers  Association 
Awards  for  Excellence  in  Journalism  are  open 
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to  all  member  newspapers.  Contest  benefits  the  public 
relations  of  newspapers,  encoun^es  excellence  in 
newspaper  service  and  suitably  reward;  excellence  in 
various  categories  of  editorial,  news  and  photographic 
presentation.  First  place  awarded  in  each  of  15  cate¬ 
gories  (breaking  news  coven^e,  investigative  report¬ 
ing,  business  reporting,  community  service,  state  gov¬ 
ernment  covers^e,  sports  coverage,  page  design/pre¬ 
sentation,  news  photography,  feature  photography, 
sports  photography  and  editorial,  column,  feature, 
headline  and  sports  writing),  under  five  circulation 
classes  (under  10,000;  10,000  to  24,999;  25,000  to 
49,999;  50,000  to  175,000;  and  over  175,000).  CON¬ 
TACT:  Danielle  Gill,  Special  Events/.Awards  Coordina¬ 
tor,  .WNPA,  291  Hudson  Ave.,  Albanv,  NT  12210; 
(518)  449-1667;  Fax:  (518)  449-5053;  Web  Site: 
www.nyupa.com. 

NYNAME  Advertising  Competition/Creative 
Awards  are  open  to  all  member  newspapers.  Eight 
categories  in  both  over  and  under  30,000  circulation 
classes  (newspaper  self-promotion,  black  and  white 
ad,  locally  prepared  color,  ad  campaign,  newspaper 
supplement,  specialty  supplement,  promotional  litera- 
mre,  community  service).  CONTACT:  Danielle  Gill, 
Special  Events/Awards  Coordinator,  New  York  News¬ 
papers  Advertising/Marketing  Executives,  291  Hudson 
Ave.,  Albany,  NY  12210;  (518)  449-1667;  Fax:  (518) 
449-5053;  Web  Site:  www.nvnpa.com.  DEADLINE: 
March  18,  2006. 

New  York  Press  Club  Awards  are  given  for  out¬ 
standing  journalism  in  daily  newspapers,  large  week- 
hes,  magazines,  wire  services  and  electronic  media  in 
the  .New  York  Qty  metro  area.  The  Crystal  Gavel  Award, 
presented  in  conjunction  with  the  State  Bar  Associa¬ 
tion,  recognizes  outstanding  reporting  of  the  delivery 
of  justice  within  the  legal  profession  and  courts,  and 
includes  a  $5(M)  donation  to  a  joumahsm  school 
selected  by  the  winner  in  each  medium.  Feature 
Awards  for  story  or  series  representing  excellent  treat¬ 
ment  of  a  human  interest  tlieme.  Father  Mychal  Judge 
Heart  of  New  York  Awards  lor  best  story,  series  or  pre¬ 
sentation  that  is  most  compfimentary  to  New  York. 
Spot  .News  Award  for  best  coverage  of  a  breaking  story. 
Feature  Video  Award  for  best  videography  represent¬ 
ing  excellent  treatment  of  a  human  interest  theme  by 
an  individual  or  television  crew.  Spot  News  Video 
Photo  Award  fur  a  breaking  story  by  an  individual  or 
television  crew.  Award  for  Excellence  in  a  story  or 
series  covering  business,  management  or  consumer 
news.  The  Best  Continuing  News  Coven^e  Award  and 
the  Business  Award  are  offered  for  all  media.  The  Best 
Regularly  Scheduled  Local  News  Program  award  is 
offered  for  a  single  television  newscast.  Entries  must 
have  appeared  in  calendar  year  2005.  CONTACT:  New 
York  Press  Quh,  330  W.  4ind  St.,  9th  FI.,  New  York, 
.NT  100364)209;  (212)  563-2130;  Fax:  (212)  563- 
2487.  DEADUNE:  Late  March,  annually. 

New  York  Press  Club  E-News  Awards  include 
the  Outstanding  Web  Coverage  Award  and  the  Best 
Web  News  or  Feamre  Story  Award.  The  Outstanding 
Weh  Coverage  Award  recognizes  outstanding  overall 
coverage  of  a  news  or  feature  story  in  the  tri-state 
area,  on  a  single  Web  site  on  any  one  day  in  the  year 
for  which  the  award  is  offered.  Entries  should  include 
the  lead  stories,  sidebars,  archive  material,  hyper- 
finks,  photos,  video,  graphics,  audio  or  other  ele¬ 
ments  which  were  available  to  site  visitors  on  that  day. 
Submis-sions  should  include  names  of  the  producers, 
editors,  reporters  and  other  key  personnel  involved. 
The  Best  Web  News  or  Feature  Story  Award  recognizes 
outstanding  reporting  or  writing  in  a  story  published 


on  the  Web  and  located  in  the  tri-.state  area  or  one 
with  a  local  angle  on  a  national  or  international  story. 
Preference  given  to  stories  published  originally  on, 
and  for,  the  Web.  CONTACT:  New  York  Press  Club,  330 
W.  42nd  St.,  9th  Fl.,  .New  York,  NY  10036-6209;  (212) 
563-2130;  Fax:  (212)  563-2487.  DEADUNE:  Late 
March,  annually 

Ohio  News  Photographers  Association  holds 
annual  contests  to  offer  Best  Picture  of  the  Year  for 
general  excellence  in  photography;  Best  Picture  Us^e 
Award  for  best  daily  newspaper  design;  Ohio  Under¬ 
standing  Award  for  picture  stories;  and  Photographer 
of  the  Year  for  winner  of  the  portfolio  category.  Best 
Picture  of  the  Year  is  offered  in  various  categories, 
including  food,  general  news,  spot  news,  illustration, 
news  picture  stories,  features,  feature  picture  stories, 
portrait,  sports  action,  sports  feature  and  team-pic¬ 
ture  story.  A  Staff  of  the  Year  designation  is  determined 
by  accumulated  points  of  winners  from  individual  cat¬ 
egories.  At  least  half  the  staff  must  have  entered  to  be 
eligible  for  this  recognition.  Limited  to  photojoumal- 
isLs  working  in  Ohio.  Digital  files  only.  Complete  con¬ 
test  rules  online.  CO.NTACT:  Bob  DeMay,  Chairman, 
ONPA  Contest,  44  E.  Exchange  St.,  Akron,  OH  44328; 
(3.30)  996-3880;  Weh  Site:  www.onpa.org.  DEAD¬ 
UNE:  Jan.  28,  2006. 

PEN  Center  USA  Literary  Awards  contest  is  a 
unique  regional  literary  awards  competition  which 
recognizes  outstanding  works  published  or  produced 
by  writers  who  five  west  of  the  Mississippi  River.  Win¬ 
ners  are  selected  in  10  categories,  from  fiction  to 
poetry,  drama  to  journalism,  screenplay  to  nonfiction, 
celebrating  the  written  word  in  all  forms.  Winners  are 
cho.sen  by  panels  of  judges  comprised  of  writers,  edi¬ 
tors,  critics  and  booLsellers.  In  the  literary  awards 
category'  in  Journalism,  long  feature  articles  or  a 
series  of  articles  published  in  newspapers  or  maga¬ 
zines  during  2005  are  eligible.  $1,000  cash  prize  for 
each  catt*gory  winner.  CO.NTACT:  Awards  Coordinator, 
PEN  Center  USA,  do  Antioch  University,  400  Corporate 
Pointe,  Culver  City,  CA  90230;  (310)  862-1555;  Fax: 
(310)  862-1556;  Web  Site:  www.penusa.org.  DEAD- 
U.NE:  Dec.  16,  2005;  Jan.  31,  2006. 

Pennsylvania  Newspaper  of  the  Year  Contest 

recognizes  outstanding  newspaper  work  with  empha¬ 
sis  on  overall  excellence.  Open  only  to  staff  of  Penn¬ 
sylvania  Newspapers  As.sociation  newspapers.  Entries 
are  divided  into  six  circulation  groups.  Winners  in  10 
categories  are  honored  at  PNA’s  annual  convention. 
CO.NTACT:  Foundation  Director,  PNA  Foundation,  3899 
N.  Front  St,  Harrisburg,  PA  17110;  (717)  703-.3000; 
Fax:  (717)  703-3008;  Web  Site:  www.pa-newspaper.org. 
DEADUNE:  Contact  for  details. 

PHAME  Awards  give  $200  in  prizes  for  coverage  of 
public  health  issues  in  Texas.  Entries  must  be  pub¬ 
lished  in  the  previous  calendar  year.  CONTACT:  Awards 
Committee,  Texas  Public  Health  Association,  P.O.  Box 
201540,  Austin,  H  78720-1540;  (512)  .3.36-2520;  E- 
mail:  txpha@aol.com;  Web  Site:  www.texaspha.org. 
DRADUNE:  Feb.  1,  2006. 

Publick  Occurrences  Awards  were  established 
in  1990  to  recognize  individual  and  team  merit  and  to 
mark  the  300th  anniversary  of  the  founding  of  Publick 
Occurrences,  the  first  newspaper  published  in  Amer¬ 
ica.  Editors  are  invited  to  submit  the  best  work  of  their 
newspapers:  individual  or  team  story,  series,  spot 
news  covert^e,  photograph,  column,  profile,  etc.  One 
entry  per  newspaper.  Judges  may  select  up  to  10 
awards.  Open  to  New  England  Newspaper  A.ssociation 


members  only.  $25  entry  fee.  CONTACT:  New  England 
Newspaper  Association,  70  Washington  St.,  Salem,  MA 
01970;  (978)  744-8940;  Weh  Site:  www.nenews.org. 
DEADUNE:  Dec.  2,  annually. 

Polly  Robinson  Feature  Story  Contest  gives  ca.sh 
prizes  to  reporters  with  Illinois  magazines,  newsletters 
and  newspapers  with  less  than  100,000  circulation. 
CONTACT:  School  of  Journalism,  Southern  Illinois  Uni¬ 
versity,  Mail  Code  6601,  Carbondale,  IL  62901-6601; 
(618)  5.36-3.361;  Web  Site:  www.siu.edu.  DEADUNE: 
March  1,  annually. 

Allan  B.  Rogers  Editorial  Award  honors  the  late 
editor  of  the  Lawrence  (MA)  Eagle  Tribune  who  died 
in  1964  at  the  age  of  31.  The  New  England  Newspaper 
Association  offers  a  special  award  for  the  best  editor¬ 
ial  on  a  local  subject,  printed  in  a  NE.NA-member 
newspaper.  CO.NTACT:  New  England  Newspaper  Asso¬ 
ciation,  70  Washington  St.,  Salem,  MA  01970;  (978) 
744-8940.  DEADLINE:  Dec.  15,  annually. 

Ruben  Salazar  Journalism  Awards  are  awarded 
annually  by  the  California  Chicano  .News  Media  Asso¬ 
ciation  in  four  categories  (print,  TV,  radio  and  still 
photography)  for  stories  and  photos  published  or 
broadca.st  in  California  between  July  1, 2005,  and  June 
30,  2006,  that  demonstrate  journalism  excellence 
while  contributihg  to  a  better  understanding  of  Latinos 
in  the  United  States  through  fair  and  accurate  repre¬ 
sentations.  CONTACT:  CCNMA,  USC  Annenberg  School 
of  Journalism,  .300  S.  Grand  Ave.,  Suite  3950,  Los 
Angeles,  CA  90071-3175;  (213)  4.37-4408;  E-mail: 
ccnmainfo@ccnma.org;  Weh  Site:  www.ccnma.org. 
DEADUNE:  Sept.  1,  2006. 

E.K.  Shaffer  Awards  are  open  to  members  of  the 
New  Mexico  Press  .Association.  Award  categories  are 
general  excellence,  public  service,  advertising,  editor¬ 
ial  and  design.  CONTACT:  Shelley  Ratner,  Executive 
Director,  E.H.  Shaffer  Awards,  New  Mexico  Press  A.sso¬ 
ciation,  P.O.  Box  3015,  Albuquerque,  NM  87190- 
3015;  Web  Site:  www.nmpress.org.  DEADUNE:  June 
30,  annually. 

Silver  Em  Award,  University  of  Mississippi 
Department  of  Journalism.  Established  in  1958. 
Recognizes  journalists,  living  or  dead,  who  have  made 
outstanding  contributions  to  the  profession.  Must  be  a 
native  of,  or  someone  who  spent  a  significant  part  of 
his  or  her  career  in  Mississippi.  Nominations  accepted 
from  anyone.  Nominating  letter  should  include  nomi¬ 
nee’s  resume.  The  University  of  Mississippi  appoints  a 
panel  to  select  one  winner  each  year.  CONTACT:  Dr. 
Samir  Husni,  120  Lester  Hall,  Department  of  Journal¬ 
ism,  University  of  Mississippi,  University,  MS  38677; 
(662)  915-7146;  Fax:  (662)  915-7765. 

SPJ  Dateline  Awards  for  Excellence  in  Local 
Journalism  are  open  to  journalists  working  in  the 
Washington,  DC,  metro  area.  News  must  be  of  local 
interest  (except  in  correspondent  and  newsletter  cat¬ 
egories),  but  nominees  need  not  be  SPJ  members. 
Award  types  include:  Newsletter  —  Washington 
Reporting;  Correspondent  Award;  $500  Robert  D.G. 
Lewis  Watchdog  Award;  and  Distinguished  Service  in 
Local  Journalism.  Awards  are  given  in  local  media 
divisions  for  daily  newspapers,  weekly  newspapers, 
magazines,  television,  radio  and  Web  sites.  The  fol¬ 
lowing  award  categories  are  offered:  Spot  News;  Gen¬ 
eral  News;  Investigative  Reporting;  Features;  Sports; 
Editorial,  Columns,  Commentary;  Business/Financial 
Reporting;  Arts  Criticism;  Photojournalism;  Best  Local 
News  Story  Online;  and  Best  Coverage  of  a  Washing- 
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ton-Based  Story  Online.  $30  fee  per  entry,  except  for  a 
Distinguished  Service  Award  nomination,  for  which 
there  is  no  charge.  CONTACT:  For  Print/Online:  ('.arh 
Flippen,  11711  stonegate  Ln.,  Columbia,  MD  21044; 
E-mail:  carli_flip@yahoo.com.  For  Broadcast:  Bill 
McCloskey,  4709  Overbrook  Rd.,  Bethesda,  MD 
20816;  E-mail:  bmcclos325@aol.com.  For  Distin¬ 
guished  Service:  Frank  Quine,  11707  N.  Shore, 
Reston,  VA  20190-4504;  E-mail:  fquine@jmail. 
umd.edu.  DEADLINE.  Postmarked  by  April  1,  2006. 

SPJ  Green  Eyeshade  Excellence  in  Journal¬ 
ism  Awards  recognize  outstanding  print  and  broad¬ 
cast  joumahsm  in  11  southeastern  states:  Alabama, 
Arkansas,  Florida,  Georgia,  Kentucky,  Louisiana,  Mis¬ 
sissippi,  North  Carohna,  South  Carolina,  Tennessee 
and  West  Virginia.  Award  categories  include  print, 
radio,  television,  art/graphics,  and  online.  Finalists 
announced  in  April,  with  winners  honored  at  an 
awards  banquet  in  May.  Work  submitted  must  have 
been  published  or  broadcast  in  2005.  CONTACT: 
Green  Eyeshade  Awards,  Society  of  Professional  Jour¬ 
nalists,  .3909  N.  Meridian  St.,  Indianapohs,  LN  46208; 
(317)  927-8000;  Fax:  (3n)  920-4789;  E-mail: 
awards@spj.org;  Web  Site:  www.spj.org.  DEADLINE: 
Postmarked  by  Feb.  20,  2006. 

Sunshine  State  Awards  are  sponsored  by  the 
South  Florida  Chapter  of  the  Society  of  Professional 
journalists.  Awards  acknowledge  journalistic  excel¬ 
lence  in  print,  broadcast  and  online  media.  More  than 
40  categories  include  public  service,  news  reporting, 
commentary,  photography  and  design.  Program  fea¬ 
tures  the  James  Batten  Award  for  Outstanding  Public 
Service.  Awarded  for  work  by  Florida  journalists  aired 


or  published  in  calendar  year  2005.  CONTACT: 
Wilham  F.  Hirschman,  c/o  9th  Floor,  200  E.  Las  Olas 
Blvd.,  Fort  Lauderdale,  FL  33301;  (954)  356-4513;  E- 
mail:  muckrayk@aol.com;  Web  Site:  www.spjsofla. 
net  DF7\DL1NE:  Contact  for  details. 

John  Swett  Awards  are  conferred  for  outstanding 
coverage  of  public  education  is,sues  by  broadca.st  sta¬ 
tions,  individual  journalists,  journals  and  newspapers 
in  Cahfomia.  CO.N'TACT:  Bonnie  L.  Goodwin,  Commu¬ 
nications,  California  Teachers  Association,  P.O.  Box 
921,  BurUngame,  CA  94011-0921;  (650)  697-1400; 
Fax:  (650)  552-5002;  E-mail:  bgoodwin@cta.oi^; 
Web  Site:  www.cta.org. 

Pat  Taggart  Award  for  Texas  Newspaper 
Leader  of  the  Year  is  presented  annually  by  the 
Texas  Daily  Newspaper  Association  to  a  member  exec¬ 
utive  or  publisher  who  has  provided  exceptional  ser¬ 
vice  to  his  or  her  newspaper,  the  newspaper  business 
and  the  community.  Winner  is  awarded  a  plaque  at  the 
TDNA  annual  meeting.  CO.N'TACT:  Taggart  Award, 
TDNA,  718  West  Fifth  St.,  Suite  200,  Austin,  TX  78701- 
2796;  (512)  476-4351;  E-mail:  info@tdna.org;  Web 
Site:  www.tdna.org.  DEADLINE:  Jan.  15,  annually 

Texas  Gavel  Awards  recognize  magazines,  news¬ 
papers,  and  radio  and  television  stations  that  foster 
public  understanding  of  the  values  of  the  Texas  judi¬ 
cial  and  legal  system.  Judging  is  bised  on  creativity, 
educational  merit,  informational  value,  impact,  repor- 
torial  skills  and  thoroughness.  Given  for  work  broad¬ 
ca.st,  produccxi  or  pubhshed  in  Texas  during  calendar 
year  2005.  CONTACT:  Kim  Davey,  Public  Information 
Office,  State  Bar  of  Texas,  1414  Colorado,  Suite  312, 


AusUn,  n  78701;  (800)  204-2222  ext.  2013;  E-mail: 
kdavey@te.\a.sbar.com;  Web  Site:  www.texa.sbar.com. 
DEADUNE:  Contact  for  2006  deadline. 

Virginia  Press  Association  Contests  give  three 
types  of  prizes.  Annual  Writing  Awards  for  community 
service  and  journalistic  integrity  honor  the  effective 
use  of  commentary  and  news  coven^e  to  help  solve 
community  problems.  Categories  are  in  business, 
financial  reporting,  columns,  editorials,  features,  gen¬ 
eral  news,  investigative  reporting,  sports  and  spot 
news.  Annual  Better  Newspaper  Contest  awards 
appearance,  coven^e,  design  and  layout  in  various 
categories:  editorial,  front  p<^e,  lifestyles,  special  edi¬ 
tions  and  sports.  Annual  Old  Dominion  Advertising 
Contest  gives  awards  in  apparel,  automotive,  food,  fur¬ 
niture,  newspaper  promotion  and  political  advertis¬ 
ing.  Open  to  members  and  a,s.sociate  members.  CON¬ 
TACT:  Ginger  Stanley,  Virginia  Press  Association  Con¬ 
test,  11529  Nuckols  Rd.,  Glen  Allen,  VA  2.3059;  (804) 
521-7570;  E-mail:  gingervpa@aol.com;  Web  Site: 
www.vpa.net.  DEADLINE:  .Annual  Old  Dominion  Adver¬ 
tising  Contest:  late  January,  annually  Annual  Writing 
Awards  and  Better  Newspaper  Contests:  mid-January, 
annually. 

Yankee  Quill  Award  for  distinguished  careers  is 
conferred  by  the  New  England  Chapter  of  the  Society 
of  Profes.sionalJoumali.sts  and  the  New  England  Soci¬ 
ety  of  Newspaper  Editors.  CO.NTACT:  New  England 
Society  of  Newspaper  Editors,  70  Washington  St., 

Salem’  MA  01970;  (978)  74^-8940;  Fax:  (978)  744- 
0333;  E-mail:  gnews@empire.net;  Web  Site: 
www.nenews.org/nesne.  DEADLINE:  June,  annually. 
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American  Association  of  Petroleum  Geolo¬ 
gists  Journalism  Award  is  given  in  recognition  of 
notable  journalistic  achievement  in  any  medium. 
AAPG  is  the  world’s  largest  geoscience  association, 
with  over  30,000  members  in  107  countries.  Entries 
contribute  to  public  understanding  and  gas  explo¬ 
ration.  Granting  of  this  award  in  any  year  is  discre¬ 
tionary.  The  award  includes  a  plaque  and  recognition 
at  the  AAPG  Annual  Meeting,  as  well  as  in  various  AAPG 
publications.  Past  journalism  award  winners  include 
Richard  Attenborough,  John  McPhee,  James  Michener 
and  Daniel  Yergin.  CO.NTACT:  Regina  Gill,  AAPG,  P.O. 
Box  979,  Ihlsa,  OK  74101;  (918)  560-2672;  Fax: 
(918)  560-2626;  E-mail:  rgill@aapg.org.  DEADLINE: 
June  1,  annually. 

American  Horizon  Award  recognizes  leadership 
in  promoting  the  vitality  and  independence  of  Ameri¬ 
can  media  and  communications.  CONTACT:  Richard  T. 
Kaplar,  Vice  President,  Media  Institute,  2300  Claren¬ 
don  Blvd.,  Suite  503,  Arlington,  VA  22201;  (703)  243- 
5700;  Fax:  (703)  243-8808;  E-mail:  info@mediainsti- 
tute.org;  Web  Site:  www.mediainstitute.org. 

American  Professional  Society  on  the  Abuse 
of  Children  recognizes  a  reporter  or  team  of 
reporters  working  in  print  or  electronic  media  whose 
coverage  of  child  maltreatment  in  the  previous  calen¬ 
dar  year  shows  exceptional  knowledge,  insight  and 
sensitivity.  CONTACT:  APSAC,  P.O.  Box  30669, 
Charleston,  SC  29417;  (877)  402-7722;  Fax:  (803) 
753-9823;  E-mail:  apsac@comca.st.net;  Web  Site: 
www.apsac.org.  DEADLINE:  March  1,  2006. 


Arkansas  Journalist  of  the  Year  is  an  honor 
bestowed  by  the  School  of  Mass  Communication  at  the 
University  of  Arkansas  at  Litde  Rock.  CONTACT:  Dr. 
Jamie  Byrne,  School  of  Mass  Communication,  Univer¬ 
sity  of  Arkansas  at  Little  Rock,  2801  S.  Universi^'  Ave., 
Little  Rock,  AR  72204-1000;  (501)  569-3250-  Web 
Site:  www.ualr.edu.  DEADLINE:  Feb.  10,  2006. 

Best  in  Media  Awards  are  given  by  Children's 
Rights  Council  for  best  coverage  benefitling  the  two- 
parent  and  extended  family.  All  media  pubhshed  or 
broadcast  from  Sept.  1,  2005,  to  Sept.  1,  2006,  are 
eligible.  Awards  given  at  CRC  national  conference  in 
Washington,  DC.  Submit  one  copy  of  the  article,  tape 
or  video.  19th  year.  CONTACT:  David  Levy,  President, 
Children’s  Rights  Council,  6200  Editors  Park  Dr,  Suite 
103,  llyattsville,  MD  20782;  (.301)  559-3120;  Fax: 
(301)  559-3124;  E-mail:  crcdc@erols.com;  Web 
Sites:  www.gocrc.com, www.info4parents.com, 
wwvv.info4padres.com.  DF^ADLINE:  Sept  1,  2006. 

William  J.  Brennan  Jr.  Award  is  presented  by  the 
Thomas  Jefferson  Center  for  the  Protection  of  Free 
Expression  and  is  awarded  to  an  individual  or  group 
whose  exceptional  commitment  to  free  expression  is 
consistent  with  Justice  Brennan’s  own  abiding  devo¬ 
tion.  Such  commitment  might  be  shown  by  a  single  act 
or  through  a  lifetime  of  activity  to  enhance  the  fiber- 
ties  of  speech  and  press.  The  honoree  receives  $5,(K)0 
at  an  awards  presentation  in  Washington,  DC.  Nomi¬ 
nees  from  all  fields,  profes.sions  and  backgrounds  are 
considered.  CONTACT:  Thomas  Jefferson  Center  for 
the  Protection  of  Free  Expression,  400  Worrell  Dr., 
Charlottesville,  VA  22911;  (4.34)  295-4784;  Fax: 


(434)  296-.362I;  E-mail:  jjw@tjcenter.org;  Web  Site: 
www.tjcenter.org. 

By-Line  Award  is  conferred  on  the  alumni  of  Mar¬ 
quette  University's  College  of  Communication  in 
recognition  of  journalistic  excellence  over  a  period  of 
years  and  fulfillment  of  profes.sional  responsibilities  in 
the  following  fields:  advertising,  broadca.st,  film,  news¬ 
papers  and  public  relations.  CONTACT:  Donna  Tdrben, 
College  of  Communication,  Marquette  University, 
Johnston  Hall,  P.O.  Box  1881,  Milwaukee,  W1  5.3201- 
1881;  (414)  288-713.3;  Fax:  (414)  288-6494.  DF.AD- 
UNE:June  15,  2006. 

Maria  Moors  Cabot  Prizes  are  given  for  advance¬ 
ment  of  press  freedom  and  distinguished  contribu¬ 
tions  to  inter-American  understanding.  Awarded  to 
professional  journalists  for  their  body  of  work.  The 
Graduate  School  of  Journalism  administers  the  prize 
and  the  Trustees  of  Columbia  University  confer  it.  The 
Cabot  medal,  a  $5,000  honorarium,  and  travel 
expenses  to  the  ceremony  at  Columbia  are  awarded  to 
each  winner  in  the  fall.  Nomination  forms  available  in 
late  fall.  CO.NTACT:  Cabot  Prizes,  Ann  :  Jane  Foipe,  .A.s.st. 
Dir.,  Prizes  &  Programs,  Graduate  School  of  Journal¬ 
ism,  Columbia  University;  2950  Broadway.  MC  3809, 
New  York,  .NY  10027-7004;  (212)  854-5974;  Fax: 
(212)  854  .3800;  E-mail:  calK)t@ jm.columbia.edu; 
Web  Site:  www.jm.columbia.edu.  DEADLINE:  Feb.  15, 
annually. 

Casey  Medals  for  Meritorious  Journalism 

honor  distinguished  coverage  of  di.sadvantaged  chil¬ 
dren  and  families,  and  the  institutions  charged  with 
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serving  them.  First-place  winners  receive  $1,000. 
.\ward  categories  include  newspapers,  magazines, 
television,  r^o,  online  and  photojournalism.  Casey 
Journalism  Center  is  a  program  of  the  Philip  Merrill 
College  of  Journalism  at  the  University  of  Maryland. 
Awards  are  funded  by  the  Annie  E.  Casey  Foundation. 
CONTACT:  Beth  FrerWng,  Casey  Journalism  Center  on 
Children  and  Families,  4321  Hartivick  Rd.,  Suite  520, 
CoUege  Park,  MD  20''40;  (301)  699-5133;  Fax:  (301) 
699-9'755;  E-mail:  info@cjc.umd.edu;  Web  Site: 
www.cjc.umd.edu.  DEADLINE:  March  1,  2006. 

Ralph  D.  Casey  Award  is  presented  to  an  editor, 
senior  staff  member  or  publisher  with  a  strong  record 
of  leadership  and  service  in  the  newspaper  industry  as 
a  whole  and  at  his  or  her  own  newspaper,  who  main¬ 
tains  high  journalistic  standards  and  integrity  in  the 
local  journalistic  community.  Conferred  by  the  Inland 
Press  As.sociation  and  the  L'niversity  of  Minnesota 
School  of  Journalism  and  Mass  Communication.  Nom¬ 
inees  must  be  Inland  members  or  have  had  ties  with 
an  Inland  newspaper.  CONTACT:  Albert  R.  Tims,  Direc¬ 
tor,  L'niversity  of  Minnesota  School  of  Journalism  and 
Mass  Communication,  1 1 1  Murphv  Hall,  206  Church 
St.  SE,  Minneapolis,  MN  55455;  (612)  625-0020;  Fax: 
(612)  626-8251;  E-mail:  timsx001@tc.umn.edu. 
DEADLINE:  May  31,  annually. 

Catholic  Press  Association  St.  Francis  de 
Sales  Award  is  given  to  an  individual  for  excellent 
Catholic  journalism  in  the  preceding  year  or  through¬ 
out  a  career  while  on  staff  or  as  a  contributor  to  a 
periodical  or  publisher  that  is  a  member  of  the 
Catholic  Press  Association.  Work  must  contribute  to 
raising  the  performance  of  Catholic  journalists  or  to 
the  development  of  new  and  more  effective  practices 
within  the  sphere  of  Catholic  journalism.  CONTACT: 
Rose  Palazzolo,  CPA,  3555  Veterans  Memorial  Hwy., 
Unit  0,  Ronkonkoma,  NY  11779;  (631)  47147.30; 
Fax:  (631)  471-4804;  E-mail:  rosep@catholic 
press.org;  Web  Site:  www.catholicpress.org.  DEAD- 
LLNE:  March  2006. 

Eugene  Cervi  Award  is  presented  by  the  Interna¬ 
tional  Society  of  Weekly  Newspaper  Editors,  not  for  a 
single  brave  accomplishment,  but  for  a  career  of  out¬ 
standing  public  service  through  community  journal¬ 
ism  and  for  adhering  to  the  highest  standards  of  the 
craft  with  a  deep  reverence  for  the  English  langu^e. 
The  award  also  recognizes  consistendy  aggressive 
reporting  of  government  at  the  grassroots  level  and 
interpretation  of  local  affairs.  CONTACT:  Dr.  Chad 
Stebbins,  ISWNE,  Missouri  Southern  State  University, 
3950  E.  Newman  Rd,  Joplin,  MO  64801-1595;  (417) 
625-9736;  Fax:  (417)  659-4445;  E-mail:  stebbins- 
c@mssu.edu;  Web  Site:  www.iswne.org.  DEADLINE: 
Feb.  1,  2006. 

Circulation  Federation  Lifetime  Achievement 
Award  is  a  discretionary  award  presented  by  the  Cir¬ 
culation  Federation  Board  of  Directors  to  a  circulation 
executive  who  has  made  exemplary  contributions  to 
the  circulation  discipline  as  well  as  their  own  newspa¬ 
per.  Nominations  are  solicited  from  the  board  who 
then  vote  on  the  winner.  The  winner  is  announced 
during  the  annual  NAA  Marketing  Conference.  CON¬ 
TACT:  Newspaper  Association  of  America,  1921  Gal¬ 
lows  Rd,  Suite  600,  Vienna,  VA  22182-3900;  (703) 
902-1743;  E-mail:  circulation@naa.org;  Web  Site: 
www.naa.org/awards.cfm. 


Rosa  Cisneros  Memorial  Information  Award 

was  established  in  1981  by  the  International  Planned 
Parenthood  Federation,  Western  Hemisphere  Region, 
to  promote  media  coverage  and  awareness  of  issues 
related  to  sexual  and  reproductive  health.  Two  prizes 
are  granted  each  year:  one  to  an  individual  journalist 
or  media  organization  that  has  worked  to  bring  sexual 
and  reproductive  health  issues  to  the  forefront  of  pub¬ 
lic  dialogue,  and  the  other  to  an  IPPF/WHR  affiliate 
that  has  mounted  an  effective  media  or  informational 
campaign  to  raise  awareness  about  these  issues.  CON¬ 
TACT:  Megin  Jimenez,  Communications  Associate, 
International  Planned  Parenthood  Federation,  West¬ 
ern  Hemisphere  Region,  120  Wall  St.,  9th  FI.,  New 
York,  NY  10005-3299;  (212)  248-6400;  Fax:  (212) 
248-4221;  E-mail:  info@ippfwhr.org;  Web  Site: 
www.ipphvhr.org.  DEADLINE:  Spring  2006. 

College  Media  Adviser  Awards  include  the  Hall 
of  Fame  Award,  the  Noel  Ross  Strader  Award,  the  Reid 
H.  .Montgomery  Distinguished  Service  Award,  the 
Louis  E.  Ingelhart  First  Amendment  Award,  the  Distin¬ 
guished  Adviser  Award  and  the  Honor  Roll  Adviser 
Award.  Judges  will  be  members  of  the  CMA  Awards 
Committee.  All  nominees  must  be  CMA  members. 
CONTACT:  Ron  Spielberger,  College  Media  Advisers, 
Department  of  Journalism,  University  of  Memphis, 
Memphis,  TN  .38152;  (901)  678-2403;  Fax:  (901) 
678-4798;  E-mail:  rsplbrgr@cc.memphis.edu;  Web 
Site:  www.collegemedia.com.  DEADLINE:  March  31, 
2006. 

Collier  Forest  History  Journalism  Award  is  pre¬ 
sented  by  the  Forest  History  Society  (FHS)  to  recog¬ 
nize  journalism  on  forest  and  conservation  history. 
Award  named  in  honor  of  the  late  John  M.  Collier  of 
New  Orleans,  who  served  on  the  Society’s  Board  of 
Directors.  A  life-long  journalist.  Collier  represented 
the  best  of  tbe  profession  —  thorough  research,  solid 
interpretation  and  clear  writing.  The  award  includes  a 
fellowship  to  an  In.stimte  for  Journalism  in  Natural 
Resources  (IJNR)  expedition  and  an  expenses-paid 
visit  to  the  FHS  Libary  and  Archives  in  Durham,  .NC. 
One  award  provided  annually,  CONTACT:  Forest  His¬ 
tory  Society,  701  William  Vickers  Ave.,  Durham,  NC 
27701;  (919)  682-9319;  Fax:  (919)  682-2349;  Web 
Site:  www.foresthistorv.org/awards.html.  Or  contact 
Frank  Allen,  IJNR,  PO.  Box  1996,  Missoula,  MT 
59806;  (406)  273-4626;  Web  Site:  www.ijnr.org. 
DEADLINE:  Open  continuously  between  July  and  June. 

Walter  Cronkite  Award  for  Excellence  in 
Journalism  and  Mass  Communication  is  given 
by  the  Cronkite  Endowment  Board  for  Journalism  and 
Ma.ss  Communication  at  Arizona  State  University  for  a 
record  of  contribution  to  the  broadcast  or  print  indus¬ 
try.  Entrants  must  exhibit  excellence  and  have  a  career 
devoted  to  the  media.  Decision/nomination  is  made  by 
the  Endowment  Executive  Committee  with  the 
approval  of  Walter  Cronkite.  CONTACT:  Christopher 
Callahan,  Dean,  Walter  Cronkite  School  of  Journalism 
and  Mass  Communication,  Arizona  State  University, 
Tempe,  AZ  85287-1305;  (480)  965-5011;  Fax:  (480) 
965-7041;  Web  Site:  cronkite.asu.edu.  DEADLINE: 
April  30,  2006. 

EMMAs  are  sponsored  by  the  National  Women’s 
Political  Caucus.  Presented  to  journalists  in  recogni¬ 
tion  of  excellence  in  coverage  of  issues  impacting  the 
lives  of  women.  Judges  will  base  their  decisions  on  the 
content  of  the  material  and  the  effectiveness  of  its  pre¬ 


sentation.  Awards  will  be  given  in  the  following  cate¬ 
gories:  Newspapers  and  Magazines  (news  stories,  fea¬ 
tures,  investigative  reporting  and  editorial/news  analy¬ 
sis),  and  Television  and  Radio  (news  stories,  feature 
segments,  investigative  reporting  and  documentaries). 
$100  entry  fee.  Write  for  entry  form  and  information. 
CONTACT:  Clare  Giesen,  EMMAs,  National  Women’s 
Political  Caucus,  1634  Eye  St.  NW,  Suite  310,  Wash¬ 
ington,  DC  20006;  (202)  785-1100;  E-mail: 
info@nwpc.org;  Web  Site:  www.nwpc.org.  DEADLINE: 
February  2006. 

Freedom  of  Speech  Award  recognizes  individuals 
who  share  the  institute’s  belief  in  the  First  Amendment 
and  who  have  made  important  contributions  to  the 
protection  and  advancement  of  free  speech.  CONTACT: 
Richard  T.  Kaplar,  Vice  President,  Media  Institute, 
2300  Clarendon  Blvd.,  Suite  503,  Arlington,  VA  22201; 
(703)  243-5700;  Fax:  (703)  243-8808;  E-mail: 
info@mediainstitute.org;  Web  Site:  www.mediainsti- 
nite.org. 

Gold  Circle  Awards  are  presented  to  high  school 
and  college  snident  journalists.  Given  for  work  done 
between  Nov.  2,  2005,  and  Nov.  1,  2006.  Categories 
include:  newspapers,  magazines,  yearbooks  and 
videos.  CONTACT:  Edmund  Sullivan,  Director,  Colum¬ 
bia  Scholastic  Press  Association,  Columbia  University, 
CMR  5711,  New  York,  NY  10027-6902;  (212)  854- 
9400;  Fax:  (212)  854-9401;  E-mail:  cspa@colum- 
bia.edu;  Web  Site:  www.columbia.edu/cu/cspa.  DEAD- 
UNE:  Nov.  1,  2006. 

IFPA  Ben  Hammack  Award  recognizes  a  member 
of  the  Independent  Free  Papers  of  America  who  best 
exemplifies  the  IFPA  spirit  of  volunteerism  and  the 
willingness  to  serve  the  organization  without  concern 
for  personal  reward.  CONTACT:  Gary  Rudy,  Exec. 
Director,  IFPA,  107  Hemlock  Dr,  Rio  Grande,  NJ 
08242;  (609)  408-8000;  Fax:  (609)  889-8359;  E- 
mail:  gary@ifipa.com;  Web  Site:  www.ifpa.com.  DEAD- 
UNE:  July  31,  2006. 

IFPA  Distinguished  Service  Award  recognizes  a 
member  of  the  Independent  Free  Papers  of  America 
for  his  or  her  commitment  to  the  principles  and  spirit 
of  IFPA  and  outstanding  service  in  furthering  these 
objectives.  CONTACT:  Gary  Rudy,  Exec.  Director,  IFPA, 
107  Hemlock  Dr.,  Rio  Grande,  NJ  08242;  (609)  408- 
8000;  Fax:  (609)  889-8359;  E-mail:  gary@ifpa.com; 
Web  Site:  www.ifpa.com.  DEADLINE:  July  31,  2006. 

INMA  Silver  Shovel  Award  is  given  for  significant 
and  continuing  contributions  to  the  International 
Newspaper  Marketing  Association  and  the  newspaper 
business.  Awarded  annually  in  conjunction  widi  the 
A.ssociation’s  World  Congress.  Candidate  is  selected  by 
a  committee  consisting  of  the  last  tliree  winners.  CON¬ 
TACT  INMA,  10300  N.  Central  Pkwy.,  Suite  467,  Dal¬ 
las,  TX  75231;  (214)  373-9111;  Fax:  (214)  373- 
9112;  E-mail:  inma@inma.org;  Web  Site:  www.inma. 
org.  DEADUNE:  March  2006. 

International  Press  Freedom  Awards  have  been 
given  annually  since  1991  to  journalists  around  the 
world  who  have  court^eously  provided  independent 
news  coverage  and  viewpoints  under  difficult  and 
often  dangerous  conditions.  To  defend  press  freedom, 
award  winners  have  risked  arrest,  imprisonment,  vio¬ 
lence  gainst  themselves  and  their  families,  and  even 
death.  Selection  is  made  by  the  CPJ  board  of  directors. 
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Burton  Benjamin  Memorial  Award  is  also  given  by  CPJ 
for  distinguished  achievement  in  the  cause  of  press 
freedom.  Established  in  1991,  it  honors  the  late  CBS 
News  senior  producer  and  former  CPJ  chairman  who 
died  in  1988.  CONTACT:  Abi  Wright,  Communications 
Coordinator,  Committee  to  Protect  Joumahsts,  330 
Seventh  Ave.,  11th  Floor,  .New  York,  NT'  10001;  (212) 
465-1004  ext.  105;  Fax:  (212)  465-9568;  E-mail: 
info@cpj.org;  Web  Site:  www.cpj.org. 

Journalism  Awards  of  Excellence  for  Cover¬ 
age  of  Emergency  Medicine  Issues  are  open  to 
all  credentialed  journalists.  Candidates  can  self-nomi- 
nate  or  be  nominated  by  someone  else  for  work  done 
during  2005.  Awards  are  given  for  newspaper,  maga¬ 
zine,  radio,  national  television,  and  local  television 
news  stories  about  emergency  medicine  issues  that 
provide  outstanding  coverage,  in-depth  analysis  or 
investigation,  and  significant  impact  that  motivates 
positive  change  or  breaks  a  story.  Winners  receive  a 
plaque  and  recognition  at  ACEP’s  Leadership  &  Leg¬ 
islative  Issues  Conference  in  Washington,  DC.  No  entry 
fees.  CONTACT:  Laura  Gore,  Pubfic  Relations  Director, 
American  College  of  Emergency  Physicians,  2 1 2 1  K  St. 
.\W,  Suite  325,  Wa.shington,  DC  20037;  (202)  728- 
0610  ext.  3006;  E-mail:  pr@acep.org;  Web  Site: 
www.acep.org.  DEADLINE:  Jan.  31,  2006. 

Dean  S.  Lesher  Award  recognizes  an  individual’s 
outstanding  contributions  to  the  suburban  newspaper 
industry.  Conferred  by  Suburban  Newspapers  of  .Amer¬ 
ica.  CO.NTACT:  Dean  S.  Lesher  Award,  Suburban  News¬ 
papers  of  America,  116  Cass  St.,  Traverse  City,  Ml 
49685;  (888)  486-2466;  Fax:  (231)  932-2985;  E- 
mail:  sna@suburban-news.org;  Web  Site:  www.subur- 
ban-news.org.  DEADLINE:  July,  annually. 

Los  Angeles  Times  Book  Prizes  are  open  to  all 
authors  (except  Times  or  any  other  Tribune  company 
employees,  current  judges  of  the  Book  prizes,  or 
immediate  family  members  of  either  group)  of  hard¬ 
cover  or  paperback  books  published  in  the  United 
States  in  the  prize  year.  $1,000  prizes  in  nine  cate¬ 
gories.  Authors  and  publishers  may  not  submit  books; 
nominations  are  made  by  appointed  judges.  CONTACT: 
Tom  Crouch,  Administrator,  Book  Prizes,  Los  Angeles 
Times,  202  W.  First  St.,  Los  Angeles,  CA  90012;  (213) 
237-5775;  E-mail:  tom.crouch@latimes.com;  Web 
Site:  www.latimes.com/bookprizes.  DEADLINE: 
December  31,  annually. 

Elijah  Parish  Lovejoy  Award  honors  a  member  of 
the  newspaper  profession  who  continues  the  Lovejoy 
heritage  of  fearlessness  and  freedom.  Sponsored  by 
Colby  College.  Entries  are  judged  on  character, 
courage,  craftsmanship,  integrity  and  intelhgence. 
CONTACT:  Stephen  Collins,  Selection  Committee,  Elijah 
Parish  Lovejoy  Awards,  Colby  College,  4190  Mayflower 
Hill,  Waterville,  ME  04901;  (207)  859-4350;  E-mail: 
lovejoy@colby.edu;  Web  Site:  www.colby.edu/lovejoy. 
DEADLINE:  March  1,  annually. 

Matrix  Awards  are  given  annually  by  the  New  York 
Women  in  Communications  Inc.  for  excellence  in 
advertising,  books,  broadcasting,  magazines,  newspa¬ 
pers,  public  relations,  new  media,  and  arts  &  enter¬ 
tainment.  Winners  awarded  each  May  at  the  annual 
meeting.  CONTACT:  Holly  Munter  Koenig,  Executive 
Director,  Matrix  Awards,  .NYWICI,  355  Lexington  Ave., 
17th  Floor,  New  York,  NY  10017-6603;  (212)  297- 


2133;  Fax:  (212)  370-9047;  E-mail:  info@nywici.org; 
Web  Site:  wxvw.nywici.org.  DEADLINE:  November, 
annually. 

National  Awards  are  presented  for  an  ongoing 
series  of  at  least  four  publications  of  editorials,  maga¬ 
zine  and  newspaper  articles  that  promote  a  better 
understanding  of  the  principles  of  a  free  democratic 
society,  responsible  citizenship  and  the  free  enterprise 
system  in  America.  CONTACT:  Carolyn  Santangelo, 
Director  of  Awards,  Freedoms  Foundation  at  Valley 
Forge,  1601  Valley  Forge  Rd.,  P.O.  Box  706,  Valiev 
Foi^e,  PA  19482-0706;  (610)  933-8825  ext.  234;  E- 
mail:  challman@fivf.org;  Web  Site:  www.Freedoms- 
Foundation.com.  DE.ADL1NE:  June  1,  2006. 

National  Council  on  Crime  and  Deliquency 
PASS  Awards  are  the  only  form  of  national  recog¬ 
nition  for  print  and  broadcast  joumahsts,  TV  news  and 
feamre  reporters,  producers  and  writers,  and  those  in 
literature  who  try  to  focus  America’s  attention  on  our 
criminal  and  juvenile  justice  systems  in  a  thoughtful 
manner.  Award  categories  include  Advertising,  Educa¬ 
tion,  Film,  Literature,  Print,  Radio,  Video  and  Music. 
CONTACT:  Su.san  Marchionna,  .NCCD,  1970  Broadway, 
Suite  500,  Oakland,  CA  94612;  (510)  208-0500  ext. 
346,  Fa.x:  (510)  208-0511;  E-mail: 

smaichionna@sf.nccd-crc.org;  Weh  Site:  www.nccd- 
crc.org.  DEADLINE:  Dec.  31,  annually. 

National  Newspaper  Association  Amos  & 
McKinney  Awards  honor  service  by  a  non-metro- 
poUtan  newspaperman  or  woman  who  has  exhibited 
distinguished  service  to  the  community  press  and  the 
community.  CONTACT:  National  Newspaper  Associa¬ 
tion,  P.O.  Box  7540,  Columbia,  MO  65205-7540; 
(573)  882-5800;  Fax:  (573)  884-5490;  E-mail:  con- 
test@nna.org.  DEADLINE:  May  31,  2006. 

National  Sportscasters  and  Sportswriters 
Association  Awards.  National  and  state  winners  of 
citations  for  sportscasting  and  sportswriting  are 
elected  from  lists  of  nominees  and  Hall  of  Fame  win¬ 
ners  inducted  each  year.  CONTACT:  National  Sports- 
casters  and  Sportswriters  Association,  322  E.  Innes 
St.,  Sahsbury,  NC  28144;  (704)  63.3-4275.  DEADLI.NE: 
Nominations  are  entered  in  October. 

NAA  Foundation  Program  Excellence  Compe¬ 
tition  recognizes  outstanding  efforts  by  newspapers 
in  the  areas  of  NIE  hteracy,  youth  content  and  student 
newspaper  partnerships.  Winners  are  chosen  from 
nine  categories:  original  curriculum  materials;  direct 
mail/marketing;  hteracy;  collaborative  efforts;  new 
media;  state  or  regional  NIE  organizations;  special 
projects;  youth  content;  and  smdent  newspaper  part¬ 
nerships.  The  competition  also  includes  awards  for 
gener^  exceUence,  special  recognition  awards  and 
new  program  awards.  Entries  are  separated  according 
to  circulation  size  for  non-daily  and  community  news¬ 
papers.  International  entries  are  encoun^ed.  $25 
entry  fee  per  category.  CONTACT:  Newspaper  Associa¬ 
tion  of  America,  1921  Gallows  Rd.,  Suite  600,  Vienna, 
VA  22182;  (703)  902-1600;  E-mail:  abboj@naa.org; 
Web  Site:  www.naa.org.  DEADLINE:  May  1,  2006. 

Joseph  M.  Sklenar  Award  is  presented  annuaUy 
for  the  best  editorial  on  a  subject  of  local  community 
interest  which  best  exemphfies  the  strong  and  fearless 
expression  of  opinion  exhibited  by  the  late  Joe  Skle¬ 
nar,  pubhsher  of  an  independent  free  paper  in 


Audubon,  lA.  CO.NTACT:  Gary  Rudy,  Exec.  Director, 
IFPA,  107  Hemlock  Dr.,  Rio  Grande,  NJ  082a2;  (609) 
408-8000;  Fax:  (609)  889-8359;  E-mail: 

gary@ifpa.com;  Web  Site:  www.ifpa.com.  DEADLINE: 
July  31,  2006. 

Red  Smith  Award  for  major  contributions  to  sports 
joumahsm  is  conferred  by  the  Associated  Press  Sports 
Editors  .Association.  CONTACT:  Red  Smith  Award  Com¬ 
mittee,  DaUas  Morning  .News,  Communications  Center, 
508  Young  St.,  Daha.s,  TX  75202;  (214)  977-8260; 
Fax  (214)  651-8387.  DEADU.NE:  February/March, 
annuahy. 

Society  of  the  Silurians  Excellence  in  Jour¬ 
nalism  Awards  are  presented  annuahy  to  outstand¬ 
ing  print  and  broadcast  joumahsts  ba.sed  in  the  met- 
ropohtan  New  York  area  who  have  exceUed  in  one  or 
more  kinds  of  editorial  or  news  activities.  .Awards  are 
given  in  various  categories  and  presented  at  the  Soci¬ 
ety’s  spring  dinner.  CONT.ACT:  Society  of  the  Silurians; 
(212)  369-5236;  E-mail:  silurians@aol.com.  DEAD¬ 
LINE:  Submissions  in  by  mid-February,  annually. 

Society  of  the  Silurians  Lifetime  Achievement 
Award  is  presented  annuaUy  to  an  outstanding  jour- 
nahst  based  in  the  metropolitan  .New  York  area  who 
has  exceUed  for  at  least  25  years  in  one  or  more  kinds 
of  editorial  or  news  activiUes.  This  award  is  given  at 
the  faU  dinner.  CONTACT:  Society  of  the  Silurians; 
(212)  369-5236;  E-mail:  silurians@aol.com. 

J.G.  Taylor  Spink  Award  in  Cooperstown,  NY, 
honors  contrihutions  to  the  game  of  ba.seball  by  mem¬ 
bers  of  the  print  media.  CONTACT:  Jeff  Idelson,  J.G. 
Taylor  Spink  .Award,  National  BasebaU  Hall  of  Fame  & 
Museum,  25  Main  St.,  P.O.  Box  590,  Cooperstown,  NY 
13326-0590;  (607)  547-7200;  Fax:  (607)  547-2044; 
E-mail:  info@baseballhalloffame.org;  Web  Site: 
www.baseballhaUoffame.org.  DEADLINE:  Rolhng. 


Zenger  Award,  Honoring  John  Peter  and  Anna 
Catherine  Zenger,  is  conferred  by  the  University  of 
Arizona  Department  of  Joumahsm.  A  trophy  is 
awarded  to  an  individual  nominated  by  previous  win¬ 
ners  and  a  count  of  baUoLs  from  400  newspeople. 
Nominations  based  on  pa.st  contributions  to  the  cause 
of  press  freedom  and  the  people’s  right  to  know.  54th 
year.  CONTACT:  University  of  Arizona,  Department  of 
Joumahsm,  Thcson,  AZ  85721;  (520)  621-7556;  Fax: 
(520)  621-7557;  E-mail:  joumal@email.arizona.edu: 
Web  Site:  joumahsm.arizona.edu.  DEADLINE:  TVvice  a 
year,  as  determined  by  steering  committee. 


Amos  E.  Voorhies  Award  is  sponsored  by  the  Ore¬ 
gon  Newspaper  Pubhshers  Association  to  honor  the 
highest  joumahstic  achievement  for  the  pubhc  welfare 
and  in  honor  of  the  profession.  CO.NT.ACT:  LeRoy  Yor- 
gason.  Exec.  Director,  ONPA,  7150  SW  Hampton  St., 
Suite  111,  Portlaiid,  OR  97223;  (503)  624-6397;  E- 
mail:  onpa@orenews.com:  Web  Site:  www.orenews. 
com.  DEADLINE:  April,  annuaUy. 

Washington  Monthly  Annual  Political  Book 
Award  is  sponsored  by  Washington  Monthly.  The 
award,  now  in  its  36th  year,  is  given  for  pohtical  books 
pubhshed  in  2005.  CONTACT:  Washington  Monthly, 
733  15th  St.  .NW,  Suite  520,  Washington,  DC  20005; 
(202)  393-5155;  Fax:  (202)  393-2444;  E-mail:  edi- 
tors@washingtonmonthly.com;  Web  Site:  www.wash- 
ingtonmonthly.com.  DEADLI.NE:  Jan.  1,  annuaUy. 
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AWARDS 


Advertising  Club  of  Western  Massachusetts 
Scholarships  are  for  high  school  seniors  and  col¬ 
lege  freshmen  from  western  Massachusetts  who  are 
planning  to  major  in  marketing  communications. 
Awards  total  approximately  $1,000.  CONTACT:  Jamie 
Topor,  .Advertising  Gub  of  Western  Massachusetts,  P.O. 
Box  2823,  Sprin^eld,  MA  01101;  (413)  736-2582; 
E-mail:  kbmail@comcast.net;  Web  Site:  www.adclubwm. 
org.  DEADUNE:  April  2006. 

2006  Age  Boom  Academy  is  an  invitation-only 
weeklong  program  for  journalists  funded  by  The  New 
York  Times  Company  Foundation  and  organized  by  the 
International  Ixingevity  Center-L'SA.  It  is  designed  to 
provide  an  in-depth  knowledge  of  issues  related  to 
global  population  aging.  The  program  covers  trans¬ 
portation  and  accommodations,  lunches  and  one  din¬ 
ner.  Apphcants  should  send  a  lener  of  interest,  a 
resume  and  up  to  five  work  samples  that  include  any 
aging  issues  coverage  previously  done.  The  2006  pro¬ 
gram  will  run  September  24-29.  CONTACT:  Age  Bwm 
Academy  Selection  Committee,  International  Longevity 
Center-LSA:  60  E.  86th  St.,  New  York,  NY  10028;  Fax: 
(212)  288-3132;  E-mail;  meganm@ilcusa.org.  DEAD- 
UIAE:  July  2006. 

AAS  Research  Fellowships  are  available  for 
study  and/or  work  in  .American  culture  and  history 
through  1876.  The  American  .Antiquarian  Society 
library  holds  a  preeminent  collection  of  18th  and  19th 
century  .American  newspapers.  Residence  at  AAS  is 
required.  CO.NTACT:  James  David  Moran,  Director  of 
Outreach,  American  Antiquarian  Society,  185  Salis¬ 
bury  St.,  Worcester,  MA  01609-1634;  (508)  471- 
2131;  Fax:  (508)  754-9069;  E-mail:  jmoran@ 
mwa.org.  DEADLINE:  Jan.  15,  2006. 

Edmund  C.  Arnold  Fellowship  honors  the  distin¬ 
guished  newspaper-design  consultant  who  led  more 


than  220  API  seminar  discussions,  and  received  a  Life¬ 
time  Achievement  Award  from  the  Institute  in  1999. 
The  fellowship  provides  tuition,  hotel  and  meals  for 
the  2006  Design  for  Tomorrow’s  Readers  seminar. 
CONTACT:  Linda  Kepner,  Registrar,  American  Press 
Institute,  11690  Sunrise  Valley  Dr.,  Reston,  VA  20191; 
(703)  715-3320;  Fax:  (703)  620-5814;  E-mail:  Ikepner 
@americanpressinstitute.org;  Web  Site:  www.american 
pressinstitute.org.  DEADLINE:  Mid-November,  annually. 

AAJA  Fellowship  Program  is  designed  to  enable 
Asian  American  Journalists  Association  members  to 
attend  short-term  training  programs.  Applicants  must 
be  full  or  associate  members  of  AAJA  with  at  least  three 
years  of  professional  experience.  Grants  must  be  used 
within  12  months.  CONTACT:  Asian  American  Journal¬ 
ists  Association,  1 182  Market  St.,  Suite  320,  San  Fran¬ 
cisco,  a  94102;  (415)  346-2051;  Web  Site: 
www.aaja.org.  DEADLINE:  Applications  accepted  on  a 
case  by  case  basis. 

AAJA  Scholarship  Awards  offer  a  variety  of 
national  and  local  awards  for  graduating  high  school 
seniors,  undergraduate  and  graduate  students  study¬ 
ing  print,  broadcast  or  photo  journalism.  Write  for 
details.  CO.NTACT:  Asian  American  Journalists  Associa¬ 
tion,  1182  Market  St.,  Suite  320,  San  Francisco,  CA 
94102;  (415)  346-2051;  E-mail:  programs@aaja.org; 
Web  Site:  www.aaja.org.  DEADLINE:  April  1,  annually. 

Ian  Axford  Fellowships  in  Public  Policy  give 
outstanding  American  professionals  the  opportunity  to 
study,  travel,  and  gain  experience  in  pubfic  pohcy  in 
New  Zeitland,  including  first-hand  knowledge  of  eco¬ 
nomic,  social  and  political  reforms,  and  management 
of  the  government  sector.  Up  to  two  fellowships 
awarded  for  six  months,  starting  in  January.  Each  fel¬ 
lowship  includes  roundtrip  -airfare  for  the  Fellow  and 
a  dependent  partner  and/or  children  up  to  age  18,  a 


Thinking  about  an  MBA? 


Batten  Media 
Fellowship 

A  Batten  Media  Fellowship  from  the  Darden 
School  of  Business  will  coverthe  cost  of  your  MBA 
— full  tuition  plus  books  and  computer  stipend. 
Call  or  email  for  information: 

434-924-7739 

millsa@darden.virginia.edu 

Darden  School  of  Business 
ARE  YOU  Darden  material? 


monthly  stipend,  a  family  supplement  and  a  travel 
allowance.  Apphcants  must  be  U.S.  citizens,  with  at 
least  five  years’  experience  in  their  professions.  CON¬ 
TACT:  Phuong  Trang  Huynh,  The  Commonwealth 
Fund,  One  E.  75th  St.,  New  York,  NY  10021-2692; 
(212)  606-3851;  Fax:  (212)  606-3875;  E-mail: 
pth@cmwf.org;  Web  Site:  www.cmwf.org.  DEADLINE: 
See  Web  site.  | 

Barach  Teaching  Fellowship  in  Non-Fiction  is 

awarded  by  the  Wesleyan  Writers  Conference  to  a 
joumahst  or  non-fiction  writer  whose  work  shows 
unusual  promise.  The  Fellow  is  a  junior  faculty  mem¬ 
ber  at  the  Conference  and  works  with  its  international 
group  of  writers,  joumahsLs  and  pubhshers.  Tliition, 
room,  board  and  an  honorarium  are  included.  Apph- 
cants  should  send  a  resume,  writing  samples,  and  a 
letter  describing  their  interests.  CONTACT:  Anne 
Greene,  Director,  Wesleyan  Writers  Conference,  Wes¬ 
leyan  University,  294  High  St.,  Rm.  207,  Middletown, 
cf  06459;  (860)  685-3604;  Fax:  (860)  685-2441;  E- 
mail:  ;^reene@wesleyan.edu;  Web  Site:  www.wes- 
Ieyan.edu/writers.  DECLINE:  April  11,  2006. 

Batten  Media  Fellowships  allow  joumahsts  the 
opportunity  to  strengthen  their  business  skills  by 
studying  at  one  of  the  world’s  best  schools.  These 
awards  provide  fiill  tuition,  fees,  and  a  stipend  for  the 
entire  two-year  MBA  program.  Candidates  must  be 
full-time  editorial  or  media  employees,  possess  a 
strong  interest  in  creating  and/or  leading  media  orga¬ 
nizations  after  receiving  an  MBA,  have  at  least  three 
years  of  experience  in  the  news  media,  be  U.S.  citi¬ 
zens,  and  qualify-  for  regular  admission  to  The  Darden 
School.  CONTACT:  Laurence  G.  Mueller,  Director  of 
Financial  Aid,  Darden  School  of  Business,  P.O.  Box 
6550,  Charlottesville,  VA  22906-6550;  (434)  924- 
7559;  Fax:  (434)  243-5033;  E-mail:  muellerl@dar- 
den.virginia.edu;  Web  Site:  www.darden.virginia.edu. 
DEADLINE:  With  apphcation  for  Darden;  March  31, 
2006. 

James  Gordon  Bennett  Memorial  Scholarship 

offers  up  to  $4,000  per  year  to  children  of  persons 
who  have  worked  for  New  York  City  newspapers  for  10 
years  or  more.  Recipients  selected  on  basis  of  finan¬ 
cial  need.  CONTACT:  Scholarship  Program  Office, 
James  Gordon  Bennett  Memorial  Corporation,  P.O. 
Box  307,  East  Rutherford,  NJ  07073;  (201)  438-1405. 
DEADUNE:  March  1,  2006. 

James  Bennett  Scholarship  provides  money 
toward  travel  costs,  hotel  costs  and  registration  fees  to 
attend  the  Annual  IRE  Conference.  Apphcants  must  be 
college  students  in  Arkansas,  Oklahoma,  Louisiana  or 
Mississippi.  CONTACT:  John  W.  Green,  James  Bennett 
Scholarship,  Investigative  Reporters  and  Editors,  138 
Neff  Annex,  Missouri  School  of  Joumafism,  Columbia, 
MO  65211-1200;  (573)  882-2772;  Fax:  (573)  882- 
5431;  E-mail:  jgreen@ire.org;  Web  Site:  www.ire.org. 
DEADLINE:  60  days  before  the  event. 

Robert  Bosch  Foundation  Fellowship  gives  20 
Americans,  ages  23  to  34,  the  opportunity  to  spend 
nine  months  on  a  professional  development  program 
in  Germany,  consisting  of  three  seminars  and  two 
work  phases.  Through  this  professional  experience 
and  Europe-wide  seminars,  Bosch  Fellows  develop  an 
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in-depth  understanding  of  issues  facing  Germany  and 
the  European  Union.  Typically,  five  of  the  Fellows  are 
from  the  field  of  joumalism/mass  communications. 
Fellows  are  placed  at  major  news  publications  and 
broadcast  media  outlets,  including  Berliner  Zeitung, 
Der  Tagesspiegel,  Die  Zeit,  Der  Spiegel,  Deutsche 
Welle  and  ^F.  Up  to  eight  months  of  language  train¬ 
ing  will  be  provided,  if  needed.  The  grant  includes  a 
generous  monthly  stipend,  limited  health/accident 
insurance,  and  all  program-related  travel  expenses. 
CONTACT:  Jeanne  Fahey,  CDS  International  Inc.,  871 
United  Nations  Plaza,  15th  Floor,  New  York,  NY  10017- 
1814;  (212)  497-3518;  Fax:  (212)  497-3535;  E-mail: 
bosch@cdsintl.org;  Web  Site:  www.cdsind.org/fro- 
musa/bosch.htm.  DEADLINE:  Oct  15,  annually. 

Marion  B.  Brechner  Citizen  Access  Project 
Assistantships  offer  one  or  more  $8,000-12,000 
awards  and  run  for  a  period  of  nine  to  12  months. 
Graduate  students  specializing  in  mass  media  law  are 
eligible.  The  Assistantship  requires  10  hours  of  work 
per  week  for  the  Marion  Brechner  Citizen  Access  Pro¬ 
ject  at  the  College  of  Journalism  and  Mass  Communi¬ 
cation,  University  of  Florida.  Preference  will  be  given 
to  doctoral  and  master’s  smdents  with  legal  or  quanti¬ 
tative  research  expertise  or  specialized  Web  design 
skills.  CONTACT:  Marion  Brechner  Citizen  Access  Pro¬ 
ject,  P.O.  Box  118400,  2060  Weimer  Hall,  Gainesville, 
FL  32611-8400;  (352)  273-1095;  Web  Site:  www.citi- 
zenaccess.org.  DEADLINE:  Feb.  1,  2006. 

Bob  Brown  Memorial  Scholarship  for  Jour¬ 
nalists  encourages  meritorious  fiill-dme  San  Fran¬ 
cisco  State  University  undergraduate  majors  in  broad¬ 
cast  communication  arts  or  journalism.  Scholarship 
established  by  the  National  Broadcasting  Co.  in  honor 
of  Bob  Brown,  a  television  photojoumahst  killed  on 
assignment  in  Guyana  in  1978.  Award  is  disbursed 
each  semester.  CONTACT:  Journalism  Department,  San 
Francisco  State  University,  1600  Holloway  Ave.,  San 
Francisco,  CA  94132;  (415)  338-3560;  Fax:  (415) 
338-2084;  E-mail:  ednalec@sfsu.edu;  Web  Site: 
www.joumalism.sfsu.edu.  DEADLINE:  .Application 
notice  available  mid-March  2006  for  the  academic 
year  2006-07. 

Carol  Burnett  Fund  for  Responsible  Journal¬ 
ism  is  endowed  with  $  100,000  to  sponsor  workshops 
and  assist  students  in  the  Journalism  program  at  the 
University  of  Hawaii  at  Manoa.  CONTACT:  Thomas 
Brislin,  University  of  Hawaii  at  Manoa,  School  of  Com¬ 
munications,  2550  Campus  Rd.,  Honolulu,  HI  96822; 
(808)  956-8881;  Fax:  (808)  956-5.396;  E-mail: 
jour@hawaii.edu;  Web  Site:  www.hawaii.edu/--jour. 
DEADLINE:  April  1,  annually. 

Arthur  F.  Burns  Fellowship  offers  a  two-month 
(August  and  September)  working  exchange  for  young 
German  and  American  print,  broadca.st  and  electronic 
journalists.  Ten  participants  from  each  country  work 
at  counterpart  news  organizations.  A  stipend  is  pro¬ 
vided.  Funded  by  private-sector  grants.  AppUcants 
should  be  working  journalists  in  news  media  between 
the  ages  of  2 1  and  37  and  must  have  demonstrated  tal¬ 
ent  and  a  strong  interest  in  U.S. -European  affairs. 
Establi.shed  1990.  CONTACT:  International  Center  for 
Joumahsts,  I6l6  H  St.  .NW,  3rd  Floor,  Washington,  DC 
20006;  (202)  737-3700;  Fax:  (202)  737-0530;  E- 
mail:  burns@icfl.org;  Web  Site:  www.icfl.org/ 
bums.html.  DEADLINE:  March  1,  annually. 


BPEF  Student  Intern  Program  places  faculty-rec¬ 
ommended  joumahsm  majors  in  paid,  full-time,  10- 
12  week  summer  internships  natonwide  with  editor¬ 
ial,  production,  circulation,  marketing  and  Web 
design  departments  of  business  magazines.  Business 
publishers  and  editors  are  invited  to  sign  up,  and  busi¬ 
ness  and  joumahsm  majors  should  ask  their  faculty 
for  apphcations  in  November/December.  Preferred: 
minimum  GPA  of  3.0;  pubfished  cUps.  CONTACT:  Mark 
Flythe,  BPEF  Smdent  Intern  Program,  675  Third  Ave., 
7th  FL,  New  York,  NY  10017;  (212)  661-6360,  ext. 
3326;  E-mail:  m.flythe@abmmail.com;  Web  Site: 
www.americanbusinessmedia.com. 

CCNMA  Scholarships  are  awarded  by  the  Cafifor- 
nia  Chicano  News  Media  Association  to  Latino  students 
majoring  in  any  field,  but  who  have  a  sincere  interest 
in  a  journalism  career.  Scholarships  are  awarded 
based  on  financial  need,  community  awareness, 
scholastic  achievement  and  career  commitment.  Stu¬ 
dents  must  be  CA  residents,  or  attend  a  CA  college  or 
university.  CONTACT:  CCNMA,  Annenberg  School  of 
Journalism,  University  of  Southern  California,  300  S. 
Grand  Ave.,  Suite  3950,  Los  Angeles,  CA  90071-81 10; 
(213)  437-4408;  E-mail:  ccnmainfo@ccnma.org; 
Web  Site:  www.ccnma.org.  DEADLINE:  First  Friday  in 
April,  annually. 

California  Endowment  Health  Journalism  Fel¬ 
lowships  are  open  to  Cafifomia  retrorters,  editors, 
and  producers  from  general  circulation  and  ethnic 
media  with  a  passion  for  health  care  news.  Intensive 
workshop  sessions  feature  some  of  the  country’s  most 


repected  health  and  medical  experts,  as  well  as  top 
journalists  in  the  field.  The  fellov  ships  cover  basics, 
sucb  as  how  to  interpret  a  medical  smdy,  but  focus  on 
rnulticulmral  health,  health  disparities  and  health  care 
justice.  CONTACT:  California  Endo  vment  Health  Jour- 
nafism  Fellowships,  300  S.  Grand  Ave ,  Suite  3950,  Los 
.Angeles,  CA  90071;  (213)  437-4419;  Fax:  (213)  437- 
4424;  E-mail:  calendow@usc.edu;  Web  Site:  www.cal- 
ifomiahealtbjoumalism.org.  DEADLINE:  Varies  by 
region;  see  Web  Site. 

Rosalynn  Carter  Fellowships  for  Mental 
Health  Journalism  provide  grants  for  journalists  to 
study  a  selected  topic  regarding  mental  health  or  ill¬ 
ness.  Six  Fellows  are  awarded  $  10,000  each  to  pursue 
a  project  of  their  design.  In  addition,  fellows  will  make 
two  expense-p-aid  visits  to  The  Carter  Center  in  .Atlanta. 
.Applicants  must  have  at  least  two  years  experience  in 
print  or  broadcast  journalism,  submit  an  apphcation 
packet,  and  attend  orientation  and  presentation  meet¬ 
ings  in  September  at  tbe  beginning  and  end  of  the  fel¬ 
lowship  year.  CO.NTACT:  Rebecca  G.  Palpant,  M.S., 
Program  Devel.  Coord.,  Mental  Health  Program,  The 
Carter  Center,  One  Copenhill,  453  Freedom  Pkwy., 
.Atlanta,  GA  30307;  (404)  420-5165;  Fax:  (404)  420- 
5158;  E-mail:  ccmhp@emory.edu;  Web  Site: 
www.cartercenter.org.  DEADLINE:  Postmarked  bv 
.April  17,  2006. 

Casey  Journalism  Center  Conference  Fellow¬ 
ships.  Professional  joumafisls  compete  to  attend 
intensive  conferences  on  major  themes  in  child  and 
family  reporting,  such  as  adolescent  development. 


The  Rosalynn  Carter  Fellowships 
FOR  Mental  Health  Journalism 

The  Mental  Health  Program  of  The  Carter  Center  in  Atlanta,  Ga., 
announces  six  one-year  journalism  fellowships.  Designed  to  enhance  public 
understanding  of  mental  health  issues  and  combat  stigma  and  discrimination 
against  people  with  mental  illnesses,  the  fellowships  begin  in  September  2006. 


The  program  is  open  to  print  and  electronic 
journalists  with  a  minimum  of  two  years  of 
professional  experience. 

Each  fellow  will  be  awarded  a  $10,000 
grant  and  two  expense-paid  trips  to  The 
Carter  Center  to  meet  with  program  staff 
and  advisers. 

Projects  will  be  tailored  to  the  experience 
and  interests  of  the  fellows,  who  will 
consult  with  the  program’s  distinguished 
advisory  board. 


Fellows  will  not  be 
required  to  leave 
their  current 
employment. 


THE 

CARTER  CENTER 


“This  program  is  an  exciting 
component  of  our  efforts  to 
reduce  stigma  and  discrimina¬ 
tion  against  those  with  mental 
illnesses.  I  look  forward  to 
working  with  each  of  our 
fellows  to  promote  awareness 
of  these  important  issues.” 

—  Rusalynn  Carter 

i 

i  The  application  deadline  is  April  17, 
2006.  To  apply,  write  or  e-mail: 
Rebecca  G.  Palpant,  M.S. 

The  Carter  Center 

Mental  Health  Program 

One  Copenhill 

453  Freedom  Parkway 

Atlanta,  GA  30307 

ccmhp@emory.edu 

www.cartercenter.org 
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jmenile  justice  and  children's  health.  A  weeklong 
national  conference  is  held  outside  of  Washington, 
DC,  and  two-day  regional  conferences  occur  through¬ 
out  the  year.  Conferences  limited  to  30  journalists; 
each  receives  instruction,  lodging,  meals,  resource 
materials  and  a  hmited  travel  subsidy.  The  next 
national  conference  is  March  12-16,  2006.  See  Web 
site  for  application.  Casey  Journalism  Center  is  a  pro¬ 
gram  of  the  Phihp  Merrill  College  of  Joumahsm  and  is 
funded  by  the  .Annie  E.  Casey  Foundation.  CONTACT: 
Beth  Fierking,  Casey  Journalism  Center  on  Children 
and  Famihes,  4321  Hartwick  Rd ,  Suite  320,  College 
Park,  MD  20740;  (301)  699-5133;  Fax:  (301)  699- 
9755,  E-mail:  info@cjc.umd.edu;  Web  Site: 
www.cjc.umd.edu.  DEADLINE:  Jan.  23,  2006. 

Howard  Chapnick  Grant  for  the  advancement  of 
photojournalism  was  estabhshed  in  19%  by  the  W. 
Eugene  Smith  Memorial  Fund  to  encourage  and  sup¬ 
port  leadership  in  fields  ancillary  to  photojournalism, 
such  as  editing  research,  education  and  management. 
The  annual  $5,000  grant  may  be  used  to  finance  qual¬ 
ified  undertakings,  including  further  education  or 
reseach.  Recipients  will  be  selected  by  the  Board  of 
Trustees  of  the  W.  Eugene  Smith  Memorial  Fund  in 
Humanistic  Photography.  CONTACT:  Yukiko  Launois, 
Howard  Chapnick  Grant,  W.  Eugene  Smith  Fund,  Inter¬ 
national  Center  of  Photography.  1133  Ave.  of  the 
Americas,  .New  Ycrk,  10036;  (212)  876-8390 
(phone  and  fax);  E-mail:  yukikol25@aol.com. 
DEADUNE:  July  1 5,  annutUy. 

Columbia  Journalism  Review  Internship  Pro¬ 
gram  offers  full-  and  part-time  paid  internships  at  the 
premier  magazine  of  press  criticism.  Interns  work 
with  editors  on  production,  research,  and  writing  pro¬ 
jects.  Interns  may  be  undergraduates  or  recent  college 
graduates.  Applicants  should  send  a  resume,  cover  let¬ 
ter,  two  references,  and  three  writing  samples  (clips 
preferred).  CONTACT:  Tom  O'Neill,  Copy  Man;^er, 
CJR,  Journalism  Bldg.,  2950  Broadway,  Columbia  Uni¬ 
versity,  New  York.  NT  10027;  (2 12) '854-9768;  Fax: 
(212)  854-8580;  E-mail:  tso2@columbia.edu.  DEAD- 
U.NE:  RoUing. 

Congressional  Fellowship  Program  provides  a 
$38,000  stipend  to  spend  9  months  working  in  con¬ 
gressional  offices  on  Capitol  Hill  A  bachelor's  degree 
and  two  to  10  years  of  full-time  professional  experi¬ 
ence  in  newspaper,  magazine,  radio  or  television 
reporting  are  required.  .Applicants  who  do  not  reside 
in  the  United  States  must  fund  their  transportation  to 
Wa.shington,  DC,  to  be  interviewed  should  they  be 
selected  as  finalists.  Special  fellowships  available  for 
journalists  with  telecommunications  expertise.  CON¬ 
TACT:  Jeffrey  Biggs,  Director,  Congressional  Fellow¬ 
ship  Program,  American  Political  Science  Association, 
1527  New  Hampshire  Ave.  .NW,  Washington,  DC 
20036;  (202)  48.3-2512;  Fax:  (202)  483-2657;  E- 
mail:  cfp@apsanet.org;  Web  Site:  www.cfpnet.org. 
DEADLINE:  Nov.  1,  annually. 

Coro  Fellows  Program  in  Public  Affairs.  Each 
year,  64  Coro  Fellows  from  across  the  country  are 
chosen  to  participate  at  Coro  Centers  in  St.  Louis,  New 
York,  PiAsburgh,  Los  .Angeles  and  San  Francisco.  This 
nine-month  program  offers  hands-on  education  for 
motivated  individuals  who  want  to  pursue  civic  inter¬ 
ests  and  develop  marketable  skills  for  effective  leader¬ 
ship.  Fellows  learn  from  field  assignments,  interviews 
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and  projects  with  diverse  organizations.  The  program 
includes  exposure  to  non-profits,  labor  unions,  local 
and  state  government,  political  campaigns,  business 
and  media.  .Apply  online.  CONTACT:  Peter  Roose,  Fel¬ 
lows  Program  Mgr.,  Coro  Fellows  Program  in  Public 
Affairs,  One  University  Blvd.,  Ea.st  Drive,  Bldg.  44,  St. 
Louis.  MO  63121;  (314)  516-4994;  Fax:  (314)  516- 
4998;  E-mail:  corofellows@umsl.edu;  Web  Site: 
www.coro.org.  DEADLINE:  Jan.  6,  2006. 

Dart  Ochberg  Fellowships  for  Journalism  and 
Trauma  provide  six  or  more  joumali.sts  (editors, 
reporters  and  photographers)  full  expenses  for  a  two- 
day  seminar  on  emotional  trauma  and  its  effects  in 
news  work.  Fellows  also  receive  full  access  to  the 
annual  conference  of  the  International  Society  for 
Traumatic  Stress  Smdies  (see  Web  site,  istss.org),  a 
leading  scholarly  and  research  forum.  CONTACT: 
Roger  Simpson,  Dart  Center  for  Journalism  and 
Trauma,  University  of  Washington,  102  Communica- 
Uons  Bldg.,  Box  353740,  Seattle,  WA  98195-3740; 
(20(i)  543-0405;  Fax:  (206)  543-9285;  E-mail;  news- 
boy@u.wa.shington.edu;  Web  Site:  www.dartcenter. 
org.DEADU.NE:July  14,  2006. 

Oavidoff  Scholarships  for  Journalists  are  given 
by  The  Wesleyan  Writers  Conference  and  offer  schol¬ 
arships  to  the  Conference  for  journalists  of  unusual 
promise.  The  Conference  draws  an  international 
group  of  writers  and  journalists  and  a  faculty  of 
awa.^d-winning  writers.  The  seminars,  lectures  and 
personal  consultations  (in  journalism,  non-fiction, 
fiction  and  publishing)  help  journalists  develop  their 
writing  and  make  professional  connections.  Appli¬ 
cants  should  submit  samples  of  journalism  (pluse 
other  work  if  so  desired),  a  resume,  and  letter  about 
their  interests.  CONTACT:  Anne  Greene,  Director,  Wes¬ 
leyan  Writers  Conference,  Wesleyan  University,  294 
nigh  St.,  Rm.  207,  Middletown,  CT  06459;  (860)  685- 
3^4;  Fax:  (860)  685-2441;  E-mail:  agreene@wes- 
leyan.edu;  Web  Site:  www.wesleyan.edu/writers. 
DEADU.NE:  April  11,2006. 

Nelson  A.  Demers  Scholarships  consist  of  three 
$2,0<)0  scholarships  open  to  high  school  seniors,  col¬ 
lege  or  graduate  students  who  have  an  immediate  fam¬ 
ily  member  that  works  for  a  member  of  the  New  Eng¬ 
land  Newspaper  Advertising  Executives  Association. 
CONTACT:  New  England  Newspaper  Advertising  Execu¬ 
tives  Association,  70  Washington  St.,  Suite  214,  Salem, 
MA  01970;  (978)  744-8940.  DEADU.NE:  June  15, 
annualy. 

Dow  Jones  Newspaper  Fund  Minority  Busi¬ 
ness  Reporting  Intern  Program  awards  up  to  12 
paid  internships  at  daily  newspapers.  The  attached 
$1,00C  scholarships  are  awarded  for  use  during  the 
winners'  junior  or  senior  year  in  college.  Applicants 
must  be  currently  enrolled  minority  college  sopho¬ 
mores  or  juniors.  Applications  available  from  July  15 
to  Nov.  1,  annually.  CONTACT:  Dow  Jones  Newspaper 
Fund,  P.O.  Box  300,  Princeton,  NJ  08543-0300;  (609) 
452-2820;  Web  Site:  djnewspaperfund.dowjones.com. 
DEADLINE:  Nov.  1,  annually. 

Dow  Jones  Newspaper  Fund  Minority  High 
School  Journalism  Workshop  provides  grants  to 
colleges,  minority  organizations  and  universities  to 
operate  journalism  workshops  for  minority  high 
school  students.  Workshop  directors  recruit  and 
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select  participants;  sites  vary  from  year  to  year.  Write 
for  list  of  workshops  or  check  Web  site.  CONTACT: 
Dow  Jones  Newspaper  Fund,  P.O.  Box  300,  Princeton, 
NJ  08543-0300;  (609)  452-2820;  Web  Site:  djnews- 
paperfimd.dowjones.com.  DEADLINE:  List  of  sites 
available  in  February,  annually. 

Dow  Jones  Newspaper  Fund  Newspaper  Edit¬ 
ing  Intern  Program  is  open  to  all  currendy  enrolled 
college  juniors,  seniors  and  graduate  students.  Intern¬ 
ships  are  at  copy  desks  of  daily  newspapers  during 
summer.  Interns  receive  regular  wj^es  —  minimum 
$350  per  week.  A  $1,000  scholarship  is  awarded  to 
those  returning  to  full-time  studies  following  the 
internship.  Applications  on  Web  site  from  July  15  to 
Nov.  1,  annually.  CONTACT:  Dow  Jones  Newspaper 
Fund,  P.O.  Box  300,  Princeton,  NJ  08543-0300;  (609) 
452-2820;  Web  Site:  djnewspaperfund.dowjones.com. 
DEADUNE:  Nov.  1,  annually. 

Dow  Jones  Newspaper  Fund  Sports  Copy 
Editing  Internship  Program  is  open  to  enrolled 
college  juniors,  seniors  and  graduate  students.  Up  to 
12  paid  internships  on  sports  desks  at  daily  newspa¬ 
pers  are  awarded.  Interns  attend  two  weeks  of  training 
with  professional  sports  editors  at  the  University  of 
Nebraska  at  Uncoln.  A  $1,000  scholarship  is  awarded 
to  those  returning  to  full-time  studies  following  the 
internships.  Applications  available  on  campuses  and 
on  Web  site  from  August  to  Nov.  1.  CONTACT:  Dow 
Jones  Newspaper  Fund,  P.O.  Box  300,  Princeton,  NJ 
08543-0300;  (609)  452-2820;  Web  Site:  djnewspa- 
perfund.dowjones.com.  DEADLINE:  Nov.  1,  annually. 

Dow  Jones  Scholarship  Program  underwrites  a 
$2,000  four-year  program  of  financial  aid  to  high 
school  students  who  are  children  of  employees  of  Dow 
Jones  &  Co.  or  its  subsidiaries.  National  Merit  Schol¬ 
arship  Corp.  conducts  the  competition  among  high 
school  juniors.  CONTACT:  Mary  Ann  Soressi,  Dow 
Jones  &  Co.,  P.O.  Box  300,  Princeton,  NJ  08540;  (609) 
520-7399;  Fax:  (609)  452-3496;  E-mail: 

maryann.soressi@dowjones.com.  DEADLINE:  Dec. 
31,  annually. 

Duke  Divinity  School  Media  Fellows  is  a  pro¬ 
gram  offered  by  Duke  University's  Divinity  School  and 
the  DeWitt  Wallace  Center  for  Media  and  Democracy 
of  the  Terry  Sanford  Institute  of  Public  Policy.  Fellows 
concentrate  on  enhancing  their  skills  in  covering  reli¬ 
gion.  Open  to  all  levels  of  reporters,  editors,  and  man¬ 
agement  executives  at  news  media  covering  religion. 
The  total  cost  value  is  $  10,000  (provided  by  the  Divin¬ 
ity  School),  and  covers  program  fees,  one  month's 
housing  (furnished),  and  local  transportation.  Appli¬ 
cations  on  Web  site.  CONTACT:  Laurie  Bley,  Media  Fel¬ 
lows  Program  Director,  DeWitt  Wallace  Center  for 
Media  and  Democracy,  Duke  University,  Box  90241, 
Durham,  NC  27708-0241;  (919)  613-7344;  Fax: 
(919)  684-4270;  E-mail:  bley@duke.edu;  Web  Si'e: 
www.media.duke.edu/dewitt/fellows.  DEADLINE: 
Rolhng. 

Bob  East  Scholarship  awards  $2,000  each  year 
from  the  interest  of  an  endowment  established  by  the 
Miami  Herald  in  memory  of  Bob  East  Sr.,  whose  con¬ 
tributions  to  photojournalism  spanned  45  years.  Stu¬ 
dent  must  be  enrolled  in  a  recognized  college  or  uni¬ 
versity  having  courses  in  photojournalism,  or  have 
been  accepted  into  a  postgraduate  program.  Portfolio 
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required.  Write  for  applications.  CONTACT:  Chuck 
Fadeley,  Miami  Herald  Photo  Dept.,  1  Herald  Plz., 
Miami",  FL  33132;  (305)  376-2015;  Web  Site: 
www.nppa.org.  DEADLINE:  March  1,  2006. 

Walter  Everett  Fellowship  honors  a  former  exec¬ 
utive  director  of  the  American  Press  Institute  and  pro¬ 
vides  tuition,  room,  and  meals  for  a  city  editor  to 
attend  an  API  seminar.  A  travel  stipend  may  be  pro¬ 
vided.  CONTACT:  Linda  Kepner,  Registrar,  American 
Press  Institute,  1 1690  Sunrise  Valley  Dr.,  Reston,  VA 
20191;  (703)  715-3320;  E-mail:  lkepner@american- 
pressinstitute.org;  Web  Site:  www.americanpressinsti- 
tute.org.  DEADLINE:  Mid-November,  annually. 

Heather  Fleischman  Memorial  Award  is  pre¬ 
sented  to  a  junior  woman  at  Syracuse  University’s  S.I. 
Newhouse  School  of  Public  Communications,  who  has 
demonstrated  outstanding  potential  in  journalism. 
CONTACT:  Dean’s  Office,  S.I.  Newhouse  School  of  Pub¬ 
lic  Communications,  215  University  Pi.,  Syracuse  Uni¬ 
versity,  Syracuse,  NY  13244-2100;  (315)  443-1908. 
DEADLINE:  March,  annually. 

Florida  A&M  University  School  of  Journalism 
and  Graphic  Communication  offers  awards  and 
scholarships  from  various  sources  to  qualified  stu¬ 
dents.  Renewable  scholarships,  ranging  from  $1,000 
to  $3,000  per  year,  are  awarded.  Sources  include  the 
Reeves  and  Knight  Endowments;  Florida  Association  of 
Broadcasters;  Professional  Golfers  of  America;  the 
Journalism  and  Graphic  Communication  Scholarship 
Endowment;  the  St.  Petersburg  Times;  Fort  Lauderdale 
Sun-Sentinel  and  WCTV-6.  Qualified  students  must 
score  a  minimum  3  4  GPA  and  minimum  1,100  S-AT  or 
26  ACT.  Awards  are  given  during  the  week  of  spring 
commencement.  Graduate  assistantships  also  avail¬ 
able  for  M.S.  students.  CONTACT:  Dean’s  Office,  School 
of  Journalism  and  Graphic  Communication,  Florida 
A&M  University,  Tallahassee,  FL  32307-4800;  (850) 
599-3379;  Web  Site:  www.sjgc.net.  DEADLINE:  April 
15,  annually. 

Florida  Times-Union  Scholarship,  is  provided  by 
Florida  Publishing  Co.  of  Jacksonville  and  consists  of 
one  $3,000  award  for  a  minority  smdent.  Applicants 
should  be  journalism  or  advertising  majors  who 
intend  to  pursue  careers  in  print  journalism  or  news¬ 
paper  advertising,  and  who  come  from  northern 
Florida  or  southern  Georgia.  CONTACT:  Charles  J.  Har¬ 
ris,  Knight  Division  for  Scholarships,  Career  Services 
and  Multicultural  Affairs,  1080  Weimer  Hall,  P.O.  Box 
118400,  Gainesville,  FL  32611-8400;  (352)  392- 
0289;  Fax:  (352)  846-2484;  E-mail: 

charris@jou.ufl.edu;  Web  Site:  www.jou.ufl.edu/ 
knight.  DEADLINE:  Feb.  1,  2006. 

Fourth  Estate  &  The  Third  Sector:  Fellowship 
Program  for  Professional  Journalists.  This 
week-long,  all-expenses-paid  training  program, 
funded  by  the  John  S.  and  James  L.  Knight  Foundation, 
will  give  reporters,  freelancers,  editors  and  producers 
an  insider’s  understanding  of  how  to  cover  tax-exempt 
organizations.  Hands-on  training  will  include  under¬ 
standing  financial  audits,  communicating  effectively 
with  nonprofit  groups  and  reporting  on  philanthropy 
and  politics.  TWenty  fellows  will  be  selected  to  come  to 
the  Huntington,  WV,  campus.  Hiition  and  most  travel 
expenses  are  covered  by  the  grant.  Send  application 
letter,  resume  and,  if  applicable,  letter  of  support  from 
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employer.  Application  letter  should  indicate  how  the 
program  will  benefit  the  applicant,  news  organizations 
and  their  viewers  and  readers.  CONTACT:  Bumis  Mor¬ 
ris,  Carter  G.  Woodson  Professor,  Marshall  Universit)', 
School  of  Journalism  &  Mass  Communications,  One 
John  Marshall  Dr.,  Huntington,  WV  25755;  (304)  638- 
3322;  E-mail:  morrisb@marshall.edu;  Web  Site: 
www.fetsnews.com.  DEADLINE:  March  1,  2006. 

Freedom  Forum  Scholarship  is  provided  by  the 
Freedom  Forum  for  students  majoring  in  journalism 
or  specializing  in  broadcast  journalism.  Number  and 
amount  of  awards  vary.  Applicants  must  demonstrate 
academic  merit;  the  ability  to  overcome  educational, 
social  or  family  disadvant^es;  and/or  leadership  poten¬ 
tial.  CONTACT:  Charles  J.  Harris,  Knight  Division  for 
Scholarships,  Career  Services  and  Multiculmral  Affairs, 
1080  Weimer  Hall,  RO.  Box  118400,  Gainesville,  FL 
3261 1-8400;  (352)  392-0289;  Fax:  (352)  846-2484;  E- 
mail:  charris@jou.ufl.edu;  Web  Site: 

www.joii  ufl  edu/knight  DEADL1.NE:  Feb.  1,  annually. 

Freedom  House  American  Volunteers  for 
International  Development  Program.  The  AVID 
Program  is  a  training  initiative  designed  to  provide 
American  experts  in  media,  non-profit  and  public 
administration  to  selected  host  organizations  in 
emerging  democracies,  currendy  in  Central  and  Ea.st- 
em  Europe  and  the  Newly  Independent  States.  Print 
and  broadcast  journalists  or  media  manners  are  eli¬ 
gible.  Freedom  House  seeks  volunteers  with  experi¬ 
ence  in  these  key  areas:  non-profit  management  and 


development,  advocacy,  fundraising,  grants  manj^e- 
ment,  volunteer  training,  public  relations,  political 
communication,  legislative  process,  public  adminis¬ 
tration.  and  budgeting  and  finance.  Volunteers  receive 
basic  living  expenses,  roundtrip  air  transportation  to 
their  assignment,  and  medical  evacuation  insurance. 
Volunteers  must  commit  to  a  minimum  of  three 
months  in  the  host  country.  CONTACT:  Freedom 
House,  .AVID  Program,  1319  18th  St.  .NW,  Washington, 
DC  20036;  (202)  296-2861  ext.  204;  Fax:  (202)  296- 
8055;  E-mail:  fh@freedomhouse.org;  Web  Site: 
www.freedomhouse.org.  DEADLINE:  Rolling  applica¬ 
tions. 

Alfred  Friendly  Press  Fellowships  are  practical 
training  fellowships  for  non-U.S.  print  journalists  from 
developing  countries  and  emerging  democracies.  Fel¬ 
lows  are  placed  at  U.S.  newspapers  for  five  months  as 
general  assignment  reporters.  The  program  begins  in 
March  with  a  two-week  seminar  in  Washington,  DC, 
designed  to  prepare  the  Fellows  for  the  challenges  of 
living  and  working  in  the  U.S.  In  the  middle  of  the  pro¬ 
gram,  Fellows  and  staff  meet  at  The  Poynter  Institute  in 
St.  Petersburg,  FL,  for  seminars  fiKused  on  writing, 
editing,  and  coaching.  A  final  seminar  in  Washington 
reunites  the  Fellows  so  they  may  compare  their  expe¬ 
riences  and  discuss  their  impressions  of  the  American 
media.  .Applicants  must  have  excellent  written  and 
spoken  English  skills  and  at  least  three  years  profes¬ 
sional  print  journalism  experience.  A  typical  Fellow  is 
29,  and  has  six  years  of  professional,  full-time  experi¬ 
ence.  CONTACT:  Susan  M.  Albrecht,  AFPF,  I6l6  11  St. 


Specialized  Training 
on  Covering  Nonprofits 
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V  17-21,  2006  ^ 

f  visit  vvww.fetsnews.com  for  more  info  1 

The  Marshall  University  School  of  Journalism  and  Mass 
Communications  is  offering  20  journalists  --  reporters,  editors, 
producers,  free-lancers  —  a  unique  training  program  on  how  to  cover 
philanthropy  and  nonprofit  organizations  such  as  charities. 
Journalists  and  experts  on  tax-exempt  organizations  will  lead 
discussions  and  offer  hands-on  training  on  such  topics  as 
understanding  nonprofits'  tax  returns  and  financial  audits  and 

Eisues  affecting  nonprofits.  A  grant  from  the  John  . 

L.  Knight  Foundation  covers  all  expenses  -  i 
1-trip  air  travel,  room  and  board.  Applicants  M 
letter  of  interest,  documentation  of  support 
editor  or  news  director  and  a  resume. 

Deadline:  March  1,  2006. 

Phone;  304.638.3322 
none  information,  E-maii  Burnis  Morris  at: 

morrisb@marshall.edu  ^ 
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XW,  3r(l  Floor,  Washington,  DC  20006;  (202)  737- 
4414;  Fax:  (202)  737-4416;  E-mail:  info@pressfel- 
low'ships.org;  Web  site:  www.pressfellowships.org. 
DEADLINE:  Sept.  1,  annually: 

Fulbright  Scholar  Program  offers  opportunities 
for  communications  and  journalism  faculty  and  pro¬ 
fessionals  with  U.S.  citizenship  to  lecture  and  pursue 
research  abroad.  Approximately  25-30  grants  are 
awarded  annually  and  vary  from  two  to  nine  months. 
Almost  800  awards  are  offered.  Benefits  vary  by  coun¬ 
try,  but  generally  include  book  and  baggage 
allowances;  round-trip  travel  expenses  for  the  grantee 
and  a  dependent;  a  stipend  in  U.S.  or  local  currency; 
and  a  mition  allowance  for  children.  Brief  descrip¬ 
tions  of  selected  programs  follow.  The  German  Ful¬ 
bright  Commission  offers  the  Beginning  Professional 
Joumahst  grant  program  for  beginning  American 
journalists,  combining  research  with  a  professional 
internship.  Lp  to  five  awards  will  be  offered.  Fellows 
receive  a  monthly  stipend,  international  transporta¬ 
tion,  health  insurance  and  incidental  allowances. 
Grants  are  10  months  long  and  run  late  September 
2006  through  July  2007.  Proficiency  in  German  is 
required,  but  summer  language  training  will  be 
offered.  Five  journalism  Research  awards  are  offered 
for  journalists  to  become  more  informed  about  Japan. 
.Applicants  must  have  at  least  three  years  experience  in 
print,  broadcast  or  digital  media.  Japanese  language 
proficiency  is  desirable  but  not  required.  The  grant  is 
offered  for  three  to  nine  months  and  should  be  used 
to  research  a  tangible  product,  appropriate  to  the 
journalist’s  field.  CONTACT:  Dr.  Richard  Pettit,  Council 
for  International  Exchange  of  Scholars,  3007  Tilden 
St.  N'W,  Suite  5L,  Washington,  DC  20008-3009;  (202) 
686-6240;  E-mail:  rpettit@cies.iie.org;  Web  Site: 
www.cies.org.  For  information  about  the  Journalism 
Research  awards,  contact  Dr.  David  B.J.  Adams,  (202) 
686-4021;  E-mail:  dadams@cies.iie.org.  DEADLINE: 
Aug.  1,  2006.  The  Beginning  Professional  Journalist 
program  has  an  open  deadline. 

Fund  for  Investigative  Journalism  offers  finan¬ 
cial  assistance  to  writers  probing  abuses  of  authority 
or  institutional  and  system  malfunctions  that  harm  the 
public.  Grants  also  given  for  media  criticism.  CON¬ 
TACT:  John  Hyde,  Executive  Director,  Fund  for  Inves¬ 
tigative  Journalism,  P.O.  Box  60184,  Washington,  DC 
20039-0184;  (202)  362-0260;  Fax:  (202)  576-0804; 
Web  Site:  www.fij.org. 

Fund  for  Investigative  Journalism  Book  Prize 

offers  up  to  $25,000  for  the  best  book  submitted  to 
the  FIJ.  The  prize  is  awarded  at  the  November  board 
meenng.  Applicants  must  secure  a  commitment  from 
a  producer  or  publisher  to  consider  the  finished 
work.  CONTACT:  John  Hyde,  Executive  Director,  Fund 
for  Investigative  Journalism,  P.O.  Box  60184,  Wash¬ 
ington,  DC  20016-0184;  (202)  362-0260;  Fax:  (202) 
576-0804;  Web  Site:  www.fij.oi^.  DEADLINE:  Feb.  1, 
June  1,  Oct.  1,  annually. 

Mary  A.  Gardner  News-Editorial  Scholarship 

is  offered  by  the  Association  for  Education  in  Journal¬ 
ism  and  Mass  Communication.  A  $300  scholarship 
will  be  awarded  to  a  full-time  incoming  junior  or 
senior  at  a  L'.S.  college  news-editorial  program.  AppU- 
cants  must  have  a  minimum  3-0  GPA  and  an  interest  in 
pursuing  a  reporting/editing  career.  Applicants  should 
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send  a  statement  of  qualifications  and  career  objec¬ 
tives,  a  brief  autobiography,  a  letter  of  endorsement 
from  a  professor,  two  letters  from  the  work  environ¬ 
ment  and  clippings.  CONTACT:  Jennifer  H.  McGill, 
AEJMC,  234  Outlet  Pointe  Blvd.,  Suite  A,  Columbia,  SC 
29210;  (803)  798-0271;  E-mail:  aejmchq@aol.com. 
DEADUNE:  April  1,  2006. 

Georgia  Press  Educational  Foundation  provides 
grants  and  scholarships  to  study  newspaper  journal¬ 
ism  for  Georgia  residents  attending  Georgia  colleges 
and  universities.  Scholarships  awarded  include 
William  C.  Rogers  Scholarship,  Kirk  Sutlive  Scholar¬ 
ship,  Morris  Newspaper  Corp.  Scholarship  and  Dur- 
wood  McAlister  .Scholarship.  All  scholarships  are  a 
minimum  of  $1,000.  The  Foundation  also  offers 
$2,500  internships  with  Georgia  newspapers  to  Geor¬ 
gia  journalism  students  for  8-week  summer  quarters. 
CONTACT:  Jennifer  Farmer,  Scholarship  Coordinator, 
GPEF,  3066  Mercer  University  Dr.,  Suite  200,  Atlanta. 
GA  .30341-4137;  (770)  454-6776;  Fax:  (770)  454- 
6778;  E-mail:  jfarmer@gapress.org;  Web  Site: 
www.gapress.org.  DEADLINE:  Feb.  1,  2006. 

German  Marshall  Fund  of  the  United  States  — 
Journalism  Fellowship  Program  offers  grants  to 
enable  American  journalists  to  investigate  and  report 
on  European  and  transatlandc  issues  they  would  not 
otherwise  be  able  to  cover.  Grants  range  from  $2,000 
for  a  feature-length  article  to  $25,000  for  a  book  pro¬ 
ject  and  include  funds  for  European  travel  as  appro¬ 
priate.  Funds  are  available  for  projects  for  newspa¬ 
pers,  magazines  and  radio  programs.  GMF  encour¬ 
ages  journalists  to  secure  a  publication  committment 
before  they  apply.  Applicants  may  include  seasoned 
foreign  affairs  reporters  as  well  as  newcomers  to  the 
field,  provided  they  can  demonstrate  a  strong  domes¬ 
tic  track  record.  CONTACT:  Ursula  Soyez,  German 
Marshall  Fund  of  the  U.S.,  1 744  R  St.  N'W,  Washington, 
DC  20009;  (202)  745-6686;  Fax:  (202)  265-1662;  E- 
mail:  usoyez@gmfus.org;  Web  Site:  www.gmfus.org. 
DEADUNE:  Rolling  deadline. 

Graduate  Newspaper  Fellowship  and  Appren¬ 
ticeship  for  Minorities  offers  free  tuition  for  mas¬ 
ter’s  level  study  in  Newspaper  Journalism  at  Syracuse 
University’s  S.l.  Newhouse  School  of  Public  Communi¬ 
cations,  a  part-time  reporting  and  editing  internship  at 
the  Syracuse  Post-Standard  during  graduate  school,  a 
$1,100  monthly  stipend,  hc^alth  insurance  coverage, 
moving  expenses  to  Syracuse  (up  to  $1,500),  travel 
expenses  to  professional  conferences  (up  to  $800), 
academic  expenses  (up  to  $1,000),  and  a  full-time 
paid  apprenticeship  after  graduation  for  one  year  as  a 
Newhouse  newspaper  reporter.  Must  be  a  U.S.  citizen 
and  a  member  of  an  under-represented  group:  African 
American,  Asian,  Native  American,  or  Hispanic/Latino. 
Must  have  an  undergraduate  degree  from  an  accred¬ 
ited  college  or  university  in  a  field  other  than  journal¬ 
ism  and  an  undergraduate  GPA  of  B  or  better.  Inter¬ 
ested  parties  must  apply  to  the  ma.ster’s  program  in 
Mi^azine,  Newspaper  and  Online  Journalism  at  the 
Newhouse  School,  Syracuse  University.  CONTACT: 
Graduate  Records  Office,  S.l.  Newhouse  School  of 
Public  Communications,  Syracuse  University,  215  Uni¬ 
versity  PL,  Syracuse,  NY  13244-2100;  (315)  443- 
4039;  Fax:  (315)  443-3946;  E-mail:  pcgrad@syT.edu. 
DEADLINE:  Feb.  1,  2006.  Earlier  submissions  pre¬ 
ferred. 


Graduate  Tuition  Awards  for  African-Ameri¬ 
cans,  Citizens  of  Latin  American  or  Caribbean 
Basin  Countries,  and  Citizens  of  Under-Repre¬ 
sented  Countries  provide  complete  graduate  tuition 
waivers,  renewable  for  up  to  tw'o  years,  for  qualified 
students  of  underrepresented  groups  at  Louisiana 
State  University.  Must  be  nominated  by  graduate  advi¬ 
sor  for  admitting  program.  Preference  given  to 
African-Americans  and  students  from  Latin  American 
countries.  CONTACT:  Associate  Dean  for  Graduate 
Studies  and  Research,  Manship  School  of  Mass  Com¬ 
munication,  LSU,  211  Journalism  Building,  Baton 
Rouge,  LA  70803-7202;  (225)  578-0334;  Fax:  (225) 
578-2125;  E-mail:  defleur@lsu.edu;  Web  Site: 
www.manship.lsu.edu.  DEADLINE:  Jan.  25,  2006. 

Philip  L.  Graham  Scholarship  is  provided  by  the 
Philip  L.  Graham  Fund,  WJXT-TV  4  of  Jacksonville,  and 
WPLG-TV  10  of  Miami.  Number  and  amount  of  awards 
vary.  For  students  from  the  Jacksonville,  Miami  or 
Orlando  areas  majoring  in  telecommunications. 
Recipients  must  demonstrate  academic  merit;  ability 
to  overcome  educational,  social  or  family  disadvan¬ 
tages;  and/or  leadership  potential.  CONTACT:  Charles 
J.  Harris,  Knight  Division  for  Scholarships,  Career  Ser¬ 
vices  and  Multicultural  Affairs,  1080  Weimer  Hall,  P.O. 
Box  118400,  Gainesville,  FL  32611-8400;  (352)  392- 
0289;  Fax:  (352)  846-2484;  E-mail:  charris@ 
jou.ufl.edu;  Web  Site:  www.jou.ufl.  edu/knight.  DEAD¬ 
UNE:  Feb.  1,  2006. 

Greater  Buffalo  SPJ  Scholarship  Fund  awards 
up  to  $2,500  to  professional  journalists  or  students  in 
accredited  journalism  courses  who  live  in  western 
New  York,  northern  Pennsylvania  or  southern  Ontario. 
CONTACT:  Annemarie  Franczyk,  Greater  Buffalo  SPJ 
Scholarship  Fund,  Business  First  of  Buffalo,  465  Main 
St,  Suite  100,  Buffalo,  NY  14203;  (716)  854-5822;  E- 
mail:  afranczyk@bizjoumals.com.  DEADLINE:  April 
30,  annually. 

Hearst  Journalism  Awards  are  now  in  their  46th 
year.  Designed  to  encourage  excellence  in  journalism 
education,  the  Hearst  Journalism  Awards  conduct 
monthly  contests  in  broadcast  news,  photojournalism 
and  writing  for  undergraduate  students  at  accredited 
schools  of  journalism.  More  than  $400,000  in  schol¬ 
arships  are  awarded  annually  to  outstanding  appli¬ 
cants.  Medallions  given  to  recognize  exceptional 
merit.  CONTACT:  Journalism  Department  Chair  or  Jan 
C.  Watten,  Program  Director,  90  New  Montgomery  St., 
Suite  1212,  San  Francisco,  CA  94105;  (415)  543- 
6033;  E-mail:  jwatten@hearstfdn.org.  DEADLINE: 
Varies  monthly  from  November  to  June. 

Hechinger  Seminars  on  Education  for  Jour¬ 
nalists  are  sponsored  by  the  Hechinger  Institute  on 
Education  and  the  Media  at  Columbia  University 
Teachers  College.  Seminars  are  offered  on  educational 
topics  for  working  journalists  from  print  and  broad¬ 
cast  news  organizations  from  around  the  country. 
Selected  candidates  are  provided  with  lodging,  meals 
and  a  travel  grant  up  to  $200  CONTACT:  Hechinger 
Institute  on  Education  and  the  Media,  Teachers  Col¬ 
lege,  Columbia  University,  475  Riverside  Dr.,  Inter¬ 
church  Center,  Suite  650,  New  York,  NY  101 15;  (212) 
870-1072;  Fax:  (212)  870-1074;  E-mail: 

hechinger@tc.columbia.edu;  Web  Site:  www.teacher- 
scollege.edu/hechinger.  DEADLINE:  See  Web  site  for 
seminar  list  and  deadlines. 
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Relaunching  the  Kaiser  Media  Fellowships  Program  for 
Print  or  Broadcast  Journalists  and  Editors  Interested  in 
Health  Policy 

The  Kaiser  Media  Fellowships  Program  has  been  redesigned.  Starting  in  2006,  up 
to  ten  fellowships  will  be  awarded  to  print,  television,  radio  and  online  journalists 
interested  in  health  policy  issues.  The  aim  of  the  redesigned  program  is  to  provide 
reporters  and  editors  with  a  more  flexible  range  of  opportunities  to  pursue  individual 
projects,  combined  with  group  briefings  and  site  visits  on  a  wide  range  of  health  and 
social  policy  issues. 

Fellows  will  have  the  option  of  undertaking  a  fellowship  of  up  to  nine  months.  All 
Fellows  will  take  part  in  group  site  visits  and  undertake  at  minimum  a  one -month 
research/reporting  project.  Stipends  will  be  awarded  on  the  basis  of  fellowship 
length  and  project  need,  for  up  to  $50,000  for  a  nine -month  fellowship,  or  a 
prorated  amount  for  shorter  projects.  The  program  also  covers  project  expenses, 
including  travel  and  computer  equipment. 

For  more  information  about  the  program,  including  a  new  Q&A  section,  please 
see  our  website  at  www.kff.org;  to  apply  for  the  2006  awards,  write  to: 

I 

Penny  Duckham 

Executive  Director  of  the  Kaiser  Media  Fellowships  Program 

Kaiser  Family  Foundation 

2400  Sand  Hill  Road 

Menlo  Park,  CA  94025 

Email:  pduckham@kff.org 

Applications  must  be  received  by  March  16,  2006. 

Kaiser  Media  Fellows  Advisory  Committee: 

Hale  Champion,  Kennedy  School  of  Government,  Harvard  University 
Paul  Delaney,  Director,  Initiative  on  Racial  Mythology,  Washington,  D.C. 

Timothy  Johnson,  M.D.,  Medical  Editor,  ABC  News 

Bill  Kovach,  Chairman,  Committee  of  Concerned  Journalists 

Joanne  Silberner,  Health  Policy  Correspondent,  National  Public  Radio 


The  Kaiser  Family  Foundation  is  a  non-profit  private  operating  foundation  dedicated  to  providing  information  atui  analysis  on  health  care  issues  to 
polic'imukers,  the  media,  the  health  care  community,  and  the  genera/  pu'ilic.  The  Foundation  is  not  associated  with  Kaiser  Permanente  or  Kaiser  Industries. 


2006  Mm:s 

Fellowships,  Grants  and  Scholarships 


Ernest  Hemingway  Writing  Awards  for  High 
School  Journalists,  sponsored  by  the  Kansas  City 
Star,  recognize  the  best  high  school  joumahsm  in 
America.  $2,000  scholarships  awarded  in  each  of  four 
areas:  features,  news,  sports  and  commentary.  An 
additional  award  goes  to  a  local  winner.  Winners  will 
be  Down  to  Kansas  Qty,  MO,  in  spring  2006  for  an 
awards  banquet.  Entries  must  be  pubhshed  in  high 
school  news  pubhcations  during  calendar  year  2005. 
CONTACT:  Lisa  Lopez,  Ernest  Hemingway  Writing 
Awards,  Kansas  City  Star,  1729  Grand  Ave.,  Kansas  City, 
MO  64108;  (816)  234-4907;  Fax:  (816)  2,34-4876;  E- 
mail:  llopez@kcstar.com.  DEADLINE:  Postmarked  by 
Jan.  15,  annuaUy. 

John  E.  Heselden  Fellowship  honors  the  retired 
deputy  chairman  of  the  Gannett  Co.  Inc.  by  providing 


seminar  tuition  for  a  newspaper  executive  interested 
in  general  or  marketing  management.  Riition,  room, 
and  meals  provided.  Travel  suksidy  may  be  provided. 
CONTACT:  Linda  Kepner,  Registrar,  American  Press 
Institute,  1 1690  Sunrise  VaUey  Dr.,  Reston,  VA  20191; 
(703)  715-3320;  Fax:  (703)  620-5814;  E-mail:  Ikepner 
©arnericanpressinstimte.org;  Web  Site:  www.american 
pressinstitute.org.  DEADLLNE:  Mid-November,  annuaUy. 

Hints  from  Heloise  Fellowship  honors  the  late 
syndicated  columnist  and  her  column  “HinLs  from 
Heloise,”  now  being  continued  by  her  daughter, 
Heloise.  Open  to  female  editors  over  35  who  want  to 
attend  API’s  seminar  for  feanire  and  hfestyle  editors. 
The  fellowship  covers  tuition,  hotel  and  meals,  and 
includes  a  travel  allowance  of  up  to  $400.  CONTACT: 
Linda  Kepner,  Registrar,  American  Press  Institute, 


Columbia  University  is  now  accepting  applica¬ 
tions  for  the  Knight-Bagehot  Fellowship  in 
Economics  and  Business  Journalism. 


aiji 


Administered  by  the  (^lolumbia  Giaduate  School  of  Journalism, 
the  Knight-Bagehot  program  offers  experienced  Journalists  a  full 
academic  year  of  study  at  Columbia  University  in  New  York  City. 

It  includes  courses  at  the  f^iolumbia  Business  School  and  other 
University  departments,  plus  seminars  and  informal  meetings 
with  prominent  guests. 

The  nine-month  fellowsliip  is  open  to  journalists  with  at 
least  four  years  of  experience.  Applicants  need  not  be  business 
specialists,  but  they  should  be  able  to  demonstrate  that  greater 
knowledge  of  economics,  business  and  finance  could  add  depth 
and  understanding  to  their  reporting. 

The  ten  Fellows  selected  for  the  2006-2007  academic  year  will 
receive  free  tuition  and  a  living-expense  stipend  of  $4.5,000. 
Qualified  Knight-Bagehot  Fellows  may  be  eligible  for  a  Master  of 
Science  in  Journalism  upon  completion  of  this  rigorous  program. 

Deadline  for  the  2006-2007  academic  year  is  March  1,  2006. 

FOR  APPLICATIONS,  CONTACT: 

Ms.  Terri  Thompson,  Director,  Knight-Bagehot  Fellowship 
Columbia  University  Graduate  School  of  Journalism 
2950  Broadway  (Mail  Code  3850),  New  York,  NY  10027 
Phone:  212-854-6840  Fax:  2 1 2-8.54-.3900 
E-mail:  taL5@columbia.edu 
www.jm.columbia.edu/knight-bagehot 


WRITINO  ABOUT 
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Too  busy  to  take  nine  months  off  to  study? 

Then  buy  the  book! 

Writing  About  Business:  The  New  Columbia  Knight-Bagehot  Guide 
to  Economics  and  Bicsiness  Journalism,  edited  by  Terri  Thompson 
(480  pp.;  $27.50  in  paper;  ISBN  0-231-1 1835-X).  Available  from 
online  and  regular  bookstores,  or  from  Columbia  University 
Press:  www.columbia.edu/cu/cup  or  1-800-944-8648. 


Colunfaia  Uaiversity  U  an  affirmativa  action/aqual  opportunity  institution. 
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11690  Sunrise  Valley  Dr.,  Reston,  VA  20191;  (703) 
715-3320;  E-mail:  lkepner@americanpressinstitute. 
org;  Web  Site:  www.americanpressinstinite.org.  DEAD¬ 
LINE:  Sept.  1,  2006. 

Hispanic  Journalism  Foundation  offers  a  fiiU- 
year  fellowship,  with  a  $20,800  stipend,  for  develop¬ 
ing  journalists  of  Hispanic  heritage  for  work  with 
mainstream  print  media.  Recipients  work  in  Washing¬ 
ton,  DC,  with  Hispanic  Link  News  Service  covering 
capital  and  national  issues  of  special  concern  to  U.S. 
Hispanics.  Hispanic  IJnk  produces  a  national  English- 
language  newsweekly  and  syndicates  op/ed  columns 
in  English  and  Spanish  through  the  Los  Angeles  Times 
Syndicate.  Applicants  are  judged  on  basic  commit¬ 
ment  to  pursue  joumahsm  as  a  career,  journalistic 
potential  and  writing  skills  (particularly  in  Enghsh). 
CONTACT:  Hector  Ericksen-Mendoza,  Executive  Direc¬ 
tor,  Hispanic  Link  Joumahsm  Foundation,  1420  N  St. 
NW,  Washington,  DC  20005;  (202)  238-0705;  Fax: 
(202)  238-0706;  Web  Site:  w  w.hispaniclink.org. 

1 

Houston  Chronicle  Journalism  Scholarships 

are  awarded  to  quahfying  Houston-area  high  school 
students  upon  completion  of  a  four-week  summer 
joumahsm  workshop  sponsored  by  the  Houston 
Chronicle  and  the  University  of  Houston.  $1,000 
scholarships  apply  towards  studies  at  any  coUege  and 
are  renewable  each  year.  CONTACT:  Jim  Newkirk, 
Houston  Chronicle,  801  Texas  Ave.,  Houston,  TX 
77002;  (713)  220-6319;  E-mail:  jim.newkirk® 
chron.com.  DEADLINE:  April  15,  annually. 

Jack  R.  Howard  Science  Reporting  Institute  at 
Caltech  Fellowships.  The  Foundation  for  Ameri¬ 
can  Communications  (FACS)  awards  25  feUowships 
annually  for  joumahsLs  to  attend  the  Howard  Science 
Reporting  Institute  at  Caltech.  Programs,  accomoda¬ 
tions  and  meals  are  covered.  The  joumahsts  live  on 
campus  for  the  weeklong  programs  held  in  June  in 
Pasadena.  CONTACT:  Paul  Davis,  FACS,  85  S.  Grand 
Ave.,  Pa.sadena'  CA  91105;  (626)  584-0010;  E-maU: 
input@facs.us;  Web  Site:  www.facsnet.org.  DEADLINE: 
Early  May,  annually. 

International  Journalism  Exchange  was  estab- 
hshed  in  1984.  Ten  top  international  newspaper  edi¬ 
tors  are  invited  to  the  United  States  for  a  five-week 
program,  with  four  weeks  spent  at  a  host  daily  news¬ 
paper.  Visiting  editors  observe  ah  aspects  of  produc¬ 
tion  and  exchange  ideas  and  information  with  host 
newsroom  staff.  The  purpose  of  the  program  is  to 
strengthen  the  independent  press  overseas  and  to 
enhance  American  understanding  of  cultures  and 
journalism  around  the  world.  Writing  and  reporting 
are  not  program  objectives.  CONTACT:  International 
Center  for  Joumahsts,  I6I6  H  St.  NW,  3rd  Floor, 
Washington,  DC  20006;  (202)  737-3700;  Fax:  (202) 
737-0530;  E-mail:  ije@idj.org.  Web  Sites:  www.icfj.org 
orwww.ijnet.org.  DF.ADLINE:  June  1,  2006. 

International  Newspaper  Group  Scholarships 

are  open  to  students  pursuing  a  course  in  newspaper 
production  management.  ING  annually  selects  col¬ 
leges  or  universities  which  offer  coursework  in  news¬ 
paper  production  and  graphics  communications; 
department  heads  from  these  designated  schools  then 
determine  scholarship  candidates.  Final  selection  of 
recipients  determined  by  ING.  Scholarships  are  gener¬ 
ally  awarded  to  full-time  sophomores  and  juniors. 
CONTACT:  Schools  must  be  contacted  individually  to 
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"The  year  at  Stanford  was  a  wonder¬ 
ful  experience  in  mind  expansion 
and  agility.  I  left  with  a  greater  enjoy¬ 
ment  of  ambiguity,  fluidity  and 
uncertainty  —  which,  while  some¬ 
what  unsettling  at  the  time,  made  it 
easier,  20  years  later,  to  cope  with 
the  rapid  change  and  vagaries  of  the 
new  media  world.  The  fellowship 
provided  a  pivot  for  career  change 
and  personal  growth,  the  weather 
was  terrific  and  I  made  some  close 
friends." 

jack  Davis 

President, 
publisher 
and  CEO, 
Hartford  Courant 
Knight  Fellow 
I  1978 


"I  had  spent 
the  last  four 
years  dashing 
from  one  inter¬ 
national  crisis  to 
another,  sleep¬ 
ing  on  airport 
floors  and  going 
to  more  coups  than  concerts.  The 
Knight  Fellowship  gave  me  a 
chance  to  understand  the  conflicts 
I'd  been  writing  about,  providing 
time,  perspective  and  access  to 
some  of  the  nation's  top  thinkers. 
Now  I  don't  just  quote  famous 
authors;  I've  met  them  at  our  week¬ 
ly  seminars  and  read  their  books." 

Frances  Robles 

Correspondent,  Miami  Herald 
Knight  Fellow  2005 


The  2006 -2007 

John  S.  Knight  Fellowships 

at  Stanford  are  looking  for. . . 

■  Reporters  and  editors  and  anchors 

■  photographers  and  producers  and  news  directors 

■  editorial  cartoonists  and  web-site  gurus 
-  and  more 

We  want  people  who  have  already  accomplished  a 
lot  and  are  ambitious  to  do  more.  Candidates  must 
have  seven  years'  professional  experience.  Fellows 
receive  a  stipend  of  $55,000,  plus  tuition,  health 
insurance  and  a  supplement  for  books,  housing  and 
child  care.  All  benefits  and  activities  of  the  program 
are  open  to  spouses  and  partners  of  Fellows. 


The  application  deadline 
for  next  year  is 
February  1,  2006. 

For  a  brochure  and 
application  form,  visit 
our  website: 

http://knight.stanford.edu 


John  S.  Knight  Fellowships 
Building  120,  Room  424 
Stanford,  CA  94305-2050 

Phone:  (650)  723-4937 
Fax:  (650)  725-6154 

e-mail: 

knight-info@lists..stanford.edu 


TWELVE  U.S.  journalists 
win  Knight  Fellowships 
at  Stanford  each  year.  , 


What  do^  they  get? 


NINE  months  of  study, 
intellectual  growth,  and 
personal  change  at 
ONE  of  the  world's  great 
universities  —  in  classes, 
in  independent  studies, 
and  in  special  seminars 
with  guest  speakers.  At  the 
end  of  the  year  they  return 
to  their  news  organizations, 
better  prepared  for  the 
rapidly  changing  world 
bi  journalism.  ’’  ' 


IV  2006  MAHUS 

Fellowships,  Grants  and  Scholarships 


Some  reporters  cover  city  hall. 
Science  journalists  cover 

Bioterrorism 

Misuse  of  science  in  public  policy 

Biotechnology  and  tissue  engineering 

Brain  and  cognitive  sciences 

Privacy  in  the  computer  age 

Stem  cells  and  cloning 

Weapons  of  mass  destruction 

Nanotechnology 

Space  exploration 

AIDS 

Dubious  practices  in  drug  marketing 

Global  warming 

Toxic  waste 

Pollution  and  poverty 

Addiction 

Cancer 

Obesity 

Race  and  health  care 

To  get  a  grasp  on  these  and  other  crucial  areas  of  science,  technology, 
medicine  or  the  environment,  consider  spending  nine  months  as  a  Knight 
Fellow  at  MIT.  You’ll  take  classes  from  leading  professors  at  MIT  and 
Harvard.  You’ll  be  among  other  accomplished  journalists  who  share  your 
passion  for  understanding  things  at  a  deeper  level  and  your  desire  to  be  an 
even  better  journalist.  Knight  Fellows  receive  a  stipend  of  $55,000,  plus 
tuition  and  fees  for  the  academic  year. 

Knight 

Science  Journalism 

Fellowships  at  MIT 

“The  Fellowship  is  maximal  stimulation  and  minimal  stress.  If  you  love 
learning  about  science  and  find  yourself  increasingly  hating  deadlines,  the 
Knight  Fellowships  is  a  year  of  heaven  on  Earth.” 

-Carey  Goldberg,  The  Boston  Globe 


For  more  information  or  application  materials,  contact  us  at 
http://web.mit.edu/knight-science/ 

,  Boyce  Rensberger,' Director  boycedmitedu  617-253-3442  ^ 

^  Application  Deadline:.  March  1 


determine  if  their  mass  communication  departments 
are  eligible  for  the  ING  program.  Web  Site:  www.az 
central.com/advert/ing/. 

IRP  Fellowships  in  International  Journalism 

are  awarded  annually  to  at  least  16  early-  and  mid¬ 
career  U.S.  journalists  to  study  international  issues  in 
Washington,  DC,  for  two  months,  then  travel  anywhere 
in  the  world  for  up  to  six  weeks  to  report  on  a  signif¬ 
icant  news  story.  Two  groups  of  Fellows  are  selected 
each  year,  one  group  in  fall  and  one  in  spring.  Fellows 
receive  stipends  of  $2,000  a  month  at  the  Johns  Hop¬ 
kins  University's  School  of  Advanced  International 
Affairs  (SAIS),  then  a  $4,000  travel  allowance  and  a 
paid  international  air  ticket  to  one  destination.  Open 
to  journalists  from  all  media.  CONTACT:  John 
Schidlovsky,  Director,  IRP,  1619  Massachusetts  Ave. 
NW,  Washington,  DC  200.%;  (202)  663-7761;  Fax: 
(202)  663-7762;  E  mail:  irp@jhu.edu;  Web  Site: 
www.internationalreportingproject.org.  DEADLINE: 
April  1  and  Oct.  1,  annually. 

Jefferson  Fellowships  are  offered  by  the  East- West 
Center  (EWC)  in  Honolulu  to  12  experienced  broad¬ 
cast  and  print  journalists.  The  three  to  four  week 
travel  and  dialogue  programs  are  held  twice  yearly,  in 
spring  and  fall,  and  focus  on  political,  economic, 
security,  social  and  cultural  issues  of  the  Asia-Pacific- 
U.S.  region.  Fellowships  are  awarded  to  six  American 
journalises  and  six  journalists  from  Asia-Pacific  coun¬ 
tries.  The  first  week  takes  place  at  the  Center,  where 
each  fellow  leads  a  session  dealing  with  the  program 
theme  from  his/her  country’s  point  of  view.  Fellows 
also  participate  in  lecmre-discussions  with  EWC  and 
University  of  Hawaii  scholars  and  other  experts.  This 
week  is  followed  by  a  travel  experience  to  either  Asia 
or  the  U.S.  mainland.  Stipends  cover  program  travel 
and  most  living  expenses.  See  Web  site  for  more 
details.  CONTACT:  Ann  Hartman,  Coordinator,  East- 
West  Center  Jefferson  Fellowships,  1601  East-West 
Rd.,  Honolulu,  HI  96848-1601;  (808)  944-7111  or 
(808)  944-7384;  Fax:  (808)  944-7600;  E-mail:  semi- 
nars@eastwestcenter.org;  Web  Sites:  www.eastwest- 
center.org  or  www.mediaforesight.org/MPpage.html. 
DEADLINE:  Mid-January  2006  for  spring  session;  Mid- 
June  2006  for  fall  session. 

Johns  Hopkins  University  Writing  Seminars, 
Programs  in  Science  Writing,  are  offered  by  the 
graduate  science  writing  degree  programs.  Workshop 
environment  allows  writers  to  pursue  in-depth  pro¬ 
jects  as  part  of  a  graduate  thesis.  Applicants  will  be 
considered  for  full  tuiton  and  teaching  fellowships, 
and  should  have  a  clear  idea  of  a  project  and  an  inter¬ 
est  in  working  with  fellow  writers  in  an  academic  envi¬ 
ronment.  GRE  test  scores,  college  transcripts,  writing 
samples,  and  three  letters  of  recommendation  are 
required.  CONTACT:  Gina  Woloszyn,  Writing  Seminars, 
135  Gilman  Hall,  Johns  Hopkins  University,  3400  N. 
Charles  St.,  Baltimore,  MD  21218;  (410)  516-7563, 
Web  Site:  www.jhu.edu/~writsem/admissions02.html. 
DEADLINE:  Jan.  15,  2006. 

Kaiser  Media  Fellowships  in  Health  award  up 
to  ten  fellowships  to  print,  television,  radio  and  online 
journalists  interested  in  health  poUcy  and  health 
financing.  The  aim  is  to  provide  journalists  with  a  flex 
ible  range  of  opportunities  to  pursue  individual  pro¬ 
jects,  combined  with  group  briefings  and  site  visits  on 
various  health  and  social  policy  issues.  The  program 
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The  Livingston  Awards 


For  Young  Journalists 


Three  $10,000  Prizes  are  given  each  year  by  the  Mollie  Pamis  Livingston  Foundation  for  the  best  print  or  broadcast  coverage  of 
local,  national  and  international  news  by  journalists  aged  34  and  younger  in  any  U.S.  medium.  The 
Livingstons,  whose  purpose  is  to  recognize  and  further  develop  the  abilities  of  young  journalists,  are  the  largest 
all-media,  general  reporting  prizes  in  the  country.  Miss  Pamis  established  the  awards  in  1980  through  her 
foundation,  now  chaired  by  Neal  S.  Hochman. 

Deadline  for  2005  entries:  February  1,  2006 

Judfiinfi  Pdnd  Auletta  Charles  Gibson 


Jill  Abramson 

managing  editor,  The  New  York  Times 

Christiane  Amanpour 

chief  international  correspondent, 
CNN  International 


Ken  Auletta 

author,  media  columnist.  The  New  Yorker 

Dean  Baquet 

editor,  Los  Angeles  Times 

Tom  Brokaw 

anchor,  NBC  News 

Osborn  Elliott 

dean  emeritus,  Columbia  University 
Graduate  Schot)!  of  jiximalism 


Charles  Gibson 

anchor,  “Good  Morning  America," 
ABC  News 

Ellen  Goodman 

columnist.  The  Boston  Globe 

Clarence  Page 

columnist/editotial  board  member, 
Chicago  Tribune 


Entry  forms  can  be  obtained  from  Charles  Eisendrath,  Director,  The  Livingston  Awards,  Wallace  House,  University  of 
Michigan,  620  Oxford  Road,  Ann  Arbor,  MI  48104.  Phone:  734'998'7575.  Fax:  734-998-7979.  www.livawards.org 
E-mail:  LivingstonAwards@umich.edu 


KNIGHT-WALLACE 

FELLOW S  at  Michigan 


$6,875  monthly  stipend,  plus  all  tuition  &  fees 

The  Fellowship  is  designed  to  broaden  perspectives,  nurture 
intellectual  growth,  and  inspire  personal  transformation.  With 
no  deadlines,  exams,  or  papers  to  worry  about,  a  Michigan 
Fellowship  frees  you  to  explore  the  expanse  of  scholarship 
available  at  the  University  of  Michigan.  Leading  academics 
and  figures  of  major  interest  in  journalism  give  seminars  and 
discuss  issues.  Past  speakers  have  included  Mike  Wallace, 
Charles  Gibson,  Seamus  Heany,  Gloria  Steinem,  Ken 
Auletta,  Michael  Moore,  Catharine  MacKinnon,  Clarence 
Page,  Patrick  Oliphant,  Richard  Ford,  David  Halberstam, 


George  Soros,  Tom  Friedman,  Madeleine 
Albright,  Jay  Harris,  Kevin  Klose,  Peter  Osnos, 

Michael  Connelly,  Jon  Entire,  Ann  Marie  Lipinski,  David 
Granger,  Nick  Lemann,  Bob  Mankoff  and  Paul  Tash. 

Spouses  are  an  integral  part  of  the  Fellowship  exp>erience  and 
ar.e  invited  to  participate  actively.  They  often  end  their  year 
with  a  book  in  the  works  or  a  new  career  on  the  horizon. 
Housing  is  easy  and  the  public  schools  are  very  good. 

Mike  and  Mary  Wallace  House,  our  graceful,  spacious  home, 
is  a  gift  from  the  CBS  newsman  and  his  wife.  It  serves  as 
headquarters  for  the  Knight-Wallace  Fellows. 


One  application  offers  consideration  for  any  and  all  Fellowships  available.  Full-time  journalists  in  any  media  with  five  years  expe¬ 
rience  may  apply.  Application  deadline:  February  1  postmark.  Send  inquiries  and  applications  to:  Charles  R.  Eisendrath,  Director, 
Knight-Wallace  Fellows,  Wallace  House,  620  Oxford  Road,  University  of  Michigan,  Ann  Arbor,  MI  48104.  Phone:  734-998- 
7666.  Fax:  734-998-7979.  www.kwfellows.org  E-mail:  kwfellows@umich.edu 
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Fellowships,  Grants  and  Scholarships 


offers  an  -annual  stipend  of  up  to  $50,000  for  a  nine- 
month  fellow^ihip,  or  a  prorated  amount  for  shorter 
projects.  The  program  also  covers  project  expenses, 
including  travel  and  computer  equipment.  Applicants 
must  be  U.S.  citizens  or  work  for  an  accredited  U.S. 
media  organization.  CONTACT:  Penny  Duckham,  Exec¬ 
utive  Director,  Kaiser  Media  Fellowships  Program, 
The  Henrv  J.  Kaiser  Family  Foundation,  2400  Sand 
Hill  Rd.,  Menlo  Park,  CA  94025;  (650)  854-9400; 
E-mail,  pduckham@kff.org;  %eb  Site:  www.kff.org. 
DEADU.NE:  March  16,  2006. 

Kaiser  Media  Internships  in  Urban  Health 
Reporting  offer  up  to  eleven  print  and  three  televi¬ 
sion  summer  internships  to  young  minority  joumahsts 
interested  in  specializing  in  health  reporting.  Interns 
are  typically  graduating  from  college  and/or  journal¬ 
ism  school  with  considerable  newsroom  experience, 
including  previous  internships.  The  12-week  program 
Oune  through  August  2006)  begins  with  a  week-long 
briefing  on  health  issues  and  reporting  in  Washington, 
DC.  Interns  are  then  ba.sed  for  ten  weeks  at  a  newspa¬ 
per/TV  station  where  they  report  on  health  issues.  TTie 
program  ends  with  a  3-day  meeting  in  Boston.  IVpi- 
cally  newspapers  review-  applications  from  late  Octo¬ 
ber  through  December  and  select  their  interns  in  Jan¬ 
uary;  T\'  stations  start  reviewing  applications  from  Jan¬ 
uary  onwards  and  make  their  selections  in  Spring 
2006.  Travel,  training,  accomodations  and  interns’ 
stipends  (min.  $500  per  week,  matching  news  organi¬ 
zations’  weekly  rate,  if  higher)  are  paid  for  by  the 
Kaiser  Foundation.  CONTACT:  Penny  Duckham,  Execu¬ 
tive  Director,  Kaiser  Media  Fellowships  Program,  The 
Henry  J.  Kaiser  Family  Foundation,  2400  Sand  Hill  Rd., 
Menlo  Park,  CA  94025;  (650)  854-9400;  E-mail: 
pduckham@kff.org;  Web  Site:  www.kff.org.  DEAD- 
LI.\E:  Dec.  2,  2005  for  print  internship  applications; 
Jan.  6,  2006  for  broadcast  internship  applications. 

Kiplinger  Program  in  Public  Affairs  Journal¬ 
ism  is  dedicated  to  giving  joumahsts  time  to  produce 
meaningful  work  and  deepen  their  knowledge  of  pub- 
hc  affairs  issues  so  they  can  better  inform  citizens  and 
contribute  to  pubfic  fife.  Based  at  the  Ohio  State  Uni¬ 
versity,  the  program  is  open  to  mid-career  joumahsts 
interested  in  spending  six  months  (January  through 
June)  on  a  pubhc  affairs  project  of  their  choice.  While 
on  campus.  Kiphnger  Fellows  have  access  to  a  rich 
array  of  clas.ses,  lectures  and  seminars.  They  also 
mentor  aspiring  joumahsts  and  have  other  opportuni¬ 
ties  to  share  their  expertise  with  the  university  com¬ 
munity.  The  fellowship  provides  tuition  assistance,  full 
benefits  and  a  $20,000  stipend.  CONTACT:  Debra  E. 
Ja.sper,  Director,  Kiphnger  Program,  Ohio  State  Uni¬ 
versity,  350  P^e  Hall,  1810  CoUege  Rd.,  Columbus, 
OH  43210;  (6 14)  247-6686;  E-mail:  jasper  1@ 
osu.edu.  DEADLINE:  Dtntact  for  deadhne. 

Knight-Bagehot  Fellowship  Program  in  Eco¬ 
nomics  and  Business  Journalism  provides 
stipend  and  tuition  for  up  to  10  broadcast  and  print 
joumahsts  who  wish  to  deepen  their  understanding  of 
business  and  economics.  Open  to  joumahsts  with  at 
least  four  years  of  experience.  Fellow-s  spend  nine 
months  at  Columbia  University’s  Graduate  Schools  of 
Joumahsm,  Business,  International  Affairs  and  Law. 
Qualified  Fellows  may  be  ehgible  for  a  master’s  degree 
in  Joumahsm  upon  completion  of  the  program.  CON¬ 
TACT:  Terri  Thompson,  Director,  Graduate  School  of 
Joumahsm,  Columbia  University,  2950  Broadway,  Mail 
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Code  3850,  New  York,  NY  10027;  (212)  854-6840; 
Fax:  (212)  854-3900;  E-mail:  tat5@columbia.edu; 
Web  Site:  www.jrn.columbia.edu/knight-bagehot. 
DEADLINE:  March  1,  2006. 

Knight  Center  for  Specialized  Journalism; 
Seminar  Fellowships  for  Journalists  are  offered 
to  print,  broadca.st  and  online  reporters,  editors  and 
editorial  writers.  Fellows  receive  in-depth  training  in 
subjects  related  to  their  coven^e.  Seminars  for  2006: 
“U.S.  Military,  At  Home  &  At  War  ”  Feb.  12-17,  appli¬ 
cations  due  Jan.  9;  “Rehgion  in  American  Life,”  April 
17-21,  appheahons  due  March  10;  “Higher  Ed,”  June 
13-16,  appheations  due  May  5;  “Energy,  Cost  &  Cri¬ 
sis,”  Sept.  5-8,  appheations  due  July  28;  “The  ABCs  of 
Business,”  Oct.  15-20,  appheations  due  Sept.  11;  Edi¬ 
torial  Vi  liters  Seminar,  topic  to  be  announced,  Dec.  6- 
8,  appheations  due  Oct.  27.  CONTACT:  Knight  Center 
for  Specialized  Joumahsm,  University  of  Maryland, 
1117  Cole  Field  House,  College  Park,  MD  20742- 
1024;  (.301)  405-4817;  E-mail:  knight@umd.edu; 
Web  Site:  www.knightcenter.umd.edu.  DEADLINE: 
2006  deadhnes  hsted  above. 

Knight  International  Press  Fellowships  are 

sponsored  by  the  John  S.  and  James  L.  Knight  Founda¬ 
tion  in  Miami.  This  annual  program  awards  approxi¬ 
mately  20  U.S.  joumahsts  and  news  executives  with 
overseas  feUowships  lasting  from  two  to  nine  months. 
FeUows  assume  various  teaching,  training,  consulting 
and  assistance  roles  and  work  in  conjunction  with  a 
local  partner  organization,  such  as  a  media  institute, 
university  or  joumahsts’  a.ssociation.  The  program 
covers  all  expenses  and  provides  a  modest  honorar¬ 
ium.  CONTACT:  Andrew  Cohen,  International  Center 
for  Joumahsts,  I6l6  H  St.  NW,  3rd  Floor,  Washington, 
DC  20006;  (202)  737-3700;  Fax:  (202)  737-0530;  E- 
mail:  knight@icfj.org;  Web  Site:  www.knight-intema- 
tional.org.  DEADLINE:  Feb.  15  and  Aug.  15,  annuaUy. 

John  S.  Knight  Fellowships  for  Professional 
Journalists  aim  to  broaden  and  deepen  understand¬ 
ing  of  economic,  historical,  philosophical  and  social 
trends  shaping  the  nation  and  the  world.  FeUowships 
are  awarded  annually  to  12  U.S.  and  up  to  eight  inter¬ 
national  editors,  reporters,  photographers,  and  radio 
and  television  broadcasters.  A  $55,000  stipend,  health 
insurance  and  supplements  for  books,  childcare  and 
housing  are  given  to  outstanding  joumahsts  for  an 
academic  year  at  Stanford.  U.S.  appheants  must  have 
seven  years’  experience;  international  joumahsts  must 
have  five.  CONTACT:  Dawn  E.  Garcia,  Deputy  Director, 
Kniglit  Fellowships,  Bldg.  120,  Room  424,  Stanford 
University,  Stanford,  CA  94305-2050;  (650)  725- 
1188;  Fax:  (650)  725-6154;  E-mail:  knight- 
info@hsts.stanford.edu;  Web  Site:  knight.stanford.edu. 
DEADLINE:  Postmarked  Feb.  1,  2006,  for  U.S.  apph¬ 
eants;  postmarked  Dec.  15,  2005,  for  international 
appheants. 

John  S.  and  James  L.  Knight  Foundation 
Scholarships  seek  to  reemit  and  graduate  students 
in  joumahsm  education  and  prepare  them  for  news- 
media  careers.  Up  to  twenty  $3,000  awards  are  given 
to  smdents  who  demonstrate  one  or  more  of  the  fol¬ 
lowing  factors:  commitment  to  making  meaningful 
contributions  to  a  plurahstic  community  and  the  con¬ 
tinuation  of  a  free  press;  sensitivity  to  racial/ethnic 
issues  in  joumahsm  and  society;  abihty  to  learn  to 
communicate  belter  across  social  fault  hnes  of  gender, 
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race,  generation,  geography  and  class;  abihty  to  over¬ 
come  educational,  social  or  family  disadvantages;  aca¬ 
demic  merit  and  leadership  potential.  CO.NTACT: 
Charles  J.  Harris,  Knight  Division  for  Scholarships, 
Career  Services  and  Multicultural  Affairs,  1080 
Weimer  Hall,  P.O.  Box  1 18400,  Gainesville,  R  32611- 
8400;  (352)  .392-0289;  Fax:  (352)  846-2484;  E-mail: 
charris@jou.ufl.edu;  Web  Site:  www.jou.ufl.edu/ 
knight.  DEADUNE:  Feb.  1,  2006. 

Knight  Science  Journalism  Fellowships  select 
ten  broadcast  and  print  joumahsts  with  a  minimum  of 
three  years  experience  in  reporting  science,  medicine, 
environment  or  technology,  for  an  academic  year  of 
study  at  Massachusetts  Institute  of  Technology. 
$55,000  stipend  included.  CONTACT:  Boyce  Rens- 
berger.  Director,  E32-311,  Massachusetts  Institute  of 
Technology,  77  Massachusetts  Ave.,  Cambridge,  MA 
02139;  (617)  258-8249;  E-mail:  boyce@mitedu; 
Web  Site:  web.mit.edu/knight-science.  DEADLINE: 
March  1,  2006. 

Knight-Wallace  Fellows  at  Michigan  invite  par¬ 
ticipation  by  full-time  broadcast,  film,  photo  and  print 
joumahsts  with  at  least  five  years  of  experience.  Full 
niition,  travel  aUowance,  plus  $6,875  monthly  stipend 
to  pursue  research  of  the  FeUow's  design,  enhanced  by 
seminars  given  by  leading  academics  and  joumahsts, 
are  offered  for  the  academic  year.  General  fehowships 
and  specialty  positions  available.  CONTACT:  Charles  R. 
Eisendrath,  Wallace  House,  620  Oxford  Rd.,  Ann 
Arbor,  Ml  48104-2635;  (7.34)  998-7666;  Fax:  (734) 
998-7979;  E-mail:  brieck@umich.edu;  Web  Site: 
www.kwfeUows.org.  DEADLINE:  Postmarked  by  Feb. 
1,  2006. 

Landmark  Scholars  Program  is  open  to  minority 
coUege  sophomores  who  are  reporters,  photogra¬ 
phers,  graphic  artists,  sports  writers,  copy  editors  and 
page  designers.  Two  scholarships,  two  paid  summer 
internships,  and  a  fuU-time  paid  internship  for  at  least 
one  year  after  graduation  are  granted.  Internships 
take  place  at:  Greensboro  (NC)  News  &  Record;  Nor¬ 
folk  (VA)  Virginian-Pilot;  or  The  Roanoke  (VA)  Times. 
They  occur  during  the  summers  between  sophomore 
and  junior  years,  and  between  junior  and  senior  years. 
A  $5,000  scholarship  is  awarded  at  the  end  of  each 
summer.  After  graduation,  recipients  are  ehgible  for  a 
one-year  internship  with  full  benefits  and  possible 
continued  employment.  Preference  wiU  be  given  to 
appheants  with  ties  to  the  mid-Atlantic/southem 
region.  Appheants  must  be  minority  sophomore  stu¬ 
dents  and  U.S.  residents  or  have  pemianent  residency 
status.  CONTACT:  Ann  Morris,  Managing  Editor,  News 
&  Record,  PO  Box  20848,  Greensboro,  NC,  27420- 
0848;  (336)  373-7040;  E-mail:  amorris@news- 
record.com.  DEADLINE:  Dec.  15,  2005. 

Lincoln  Fellows  Program  is  open  to  up  to  10 

recipients.  Fellows  serve  two-year  terms,  commencing 
in  August  with  a  one-week  seminar  in  constitutional 
theory  and  practice  led  by  eminent  scholars.  Fellows 
also  receive  a  stipend  of  $1,500  and  ah  expenses 
related  to  seminars  and  other  programs.  CONTACT: 
The  Claremont  Institute,  The  Lincoln  FeUows,  937  W. 
FoothiU  Blvd.,  Suite  E,  Claremont,  CA  91711;  (909) 
621-6825;  Fax:  (909)  626-8724;  E-mail:  info@clare- 
mont.org;  Web  Site:  www.claremont.org.  DEADLINE: 
Late  spring  2006. 
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Colonel  William  J.  Lookadoo  Photojournalism 
Scholarship  is  a  $1,000  annual  award  that  goes  to 
the  College  Photographer  of  the  year  chosen  solely  on 
the  basis  of  a  portfoho  of  work  entered  in  the  annual 
College  Photographer  of  the  Year  competition.  The 
runner-up  receives  the  $500  Milton  E.  Freier  award. 
Funds  for  the  Col.  William  Lookado  Awards  are 
donated  to  the  National  Press  Photographers  Fund  by 
the  life  members  of  the  National  Press  Photographers 
Association.  Lookadoo  was  a  U.S.  Air  Force  public 
information  otBcer  who  was  instrumental  in  improv¬ 
ing  relations  between  the  military  services  and  the 
press.  CONTACT:  Angel  Anderson,  School  of  Journal¬ 
ism,  University  of  Missouri,  109  Lee  Hills  Hall,  Colum¬ 
bia,  MO  65211-1370;  (573)  882-4882;  E-mail: 
info@cpoy.org.  DEADL1,\E:  See  Web  site. 

Louisiana  State  University  Manship  School  of 
Mass  Communication  Graduate  Assistant- 
ships  consist  of  awards  of  up  to  $  10,500  per  year,  or 
up  to  $24,000  for  Ph.D  candidates,  plus  a  waiver  of 
non-residential  fees.  Applicants  admitted  to  the  Grad¬ 
uate  Program  may  be  considered  for  assistantships. 
Depending  on  their  stipend  amount,  assistants  are 
expected  to  devote  20  hours  per  week  to  school-des¬ 
ignated  duties.  Recipients  generally  work  with  gradu¬ 
ate  faculty  in  cla,sses  and  labs  and  on  research  pro¬ 
jects.  Neither  professional  experience  nor  an  under¬ 
graduate  degree  in  mass  communication  or  journal¬ 
ism  is  required  for  an  a.s.sistantship.  CONTACT:  Associ¬ 
ate  Dean  for  Graduate  Studies  and  Research,  Manship 
School  of  Mass  Communication,  LSU,  211  Journalism 
Building,  Baton  Rouge,  U  70803-7202;  (225)  578- 
0334;  Fax:  (225)  578-2125;  E-mail:  defleur@lsu.edu; 
Web  Site:  www.manship.lsu.edu.  DEADL1.NE:  Jan.  25, 
2006. 

Louisiana  State  University  Manship  School  of 
Mass  Communication  Manship  Fellowships 

are  awards  of  up  to  $  10,500  to  cover  tuition  and  other 
expenses  for  a  12-month  period  (three  semesters, 
including  summer).  Recipients  must  qualify  for  grad¬ 
uate  admission  and  normally  complete  a  Master  of 
Mass  Communications  (M.M.C.)  degree  in  one  calen¬ 
dar  year.  The  fellowship  also  provides  a  waiver  of  non- 
residential  fees.  Priority  given  to  applicants  with  pro¬ 
fessional  experience.  CONTACT:  Associate  Dean  for 
Graduate  Studies  and  Research,  Manship  School  of 
Mass  Communication,  LSU,  211  Journalism  Building, 
Baton  Rouge,  lA  70803-7202;  (225)  578-0334;  Fax: 
(225)  578-2125;  E-mail:  defleur@lsu.edu;  Web  Site: 
www.jour.manship.lsu.edu.  DEADLINE:  Jan.  25,  2006. 

Luce  Scholars  Program  is  sponsored  by  the  Henry 
Luce  Foundation  to  create  an  awareness  of  Asia  among 
future  leaders  of  American  society  with  no  prior  expe¬ 
rience  of  Asia.  Open  to  American  citizens  no  more 
than  29  years  old  upon  entry  and  of  the  highest  intel¬ 
lectual  and  professional  promise  in  various  fields. 
Nominations  by  67  participating  colleges  and  univer¬ 
sities.  Applications  may  not  be  submitted  directly  to 
the  foundation.  CONTACT:  Henry  Luce  Foundation, 
111  W.  50th  St.,  Suite  4601,  New  York,  NY  10020; 
(212)  489-7700;  Fax:  (212)  581-9541;  E-mail: 
hlf@hluce.org;  Web  Site:  www.hluce.oi^.  DEADLINE: 
First  Monday  in  December,  annually. 

MacArthur  Fellowship  provides  unique,  unre¬ 
stricted  fellowships  in  any  field  to  exceptionally 
promising  and  talented  individuals  who  have  demon- 
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strated  capacity  for  self-direction,  creative  pursuit  and 
originality.  No  entries  solicited.  Nominators  select 
those  individuals  expected  to  make  significant  contri¬ 
butions  to  society.  Fellows  receive  $100,000  annually 
in  quarterly  installments  for  five  years.  CONTACT: 
MacArthur  Foundation,  Fellows  Program,  140  S. 
Dearborn  St,  Suite  1200,  Chicago,  IL  60603-5285; 
Web  Site:  www.macfound.org. 

Malcolm  F.  MalleHe  Fellowship  honors  a  for¬ 
mer  executive  director  of  the  American  Press  Institute. 
It  enables  a  news  editor  or  man^ng  editor  of  a  news¬ 
paper  with  a  daily  circulation  below  50,000  to  attend 
one  of  three  seminars:  News  Editors  and  Copy  Desk 
Chiefs,  Critical  Man^ement  Skills,  or  Man^^ng  and 
Executive  Editors:  Developing  Newsroom  Leaders. 
■Riition  provided.  Travel  allowance  added  if  funds  per¬ 
mit.  CONTACT:  Linda  Kepner,  Registrar,  American 
Press  Institute,  1 1690  Sunrise  Valley  Dr.,  Reston,  VA 
20191-1498;  (703)  715-3320;  Fax:  (703)  620-5814; 
E-mail:  lkepner@americanpressinstitute.org;  Web 
Site:  www.americanpressinstitute.org.  DEADLINE: 
Mid-November,  annually. 

MBL  Science  Journalism  Program  aims  to 
improve  public  understanding  of  science  by  giving 
journalists  an  opportunity  to  observe  the  scientific 
process,  learn  the  principles  of  research,  and  work 
closely  with  investigators  and  students  without  the 
obligation  to  report  results.  The  goal  is  also  to 
enhance  relations  between  journalists  and  scientists, 
promoting  understanding  in  the  scientific  community 
of  the  influences  and  constraints  that  determine  the 
way  science  is  reported  to  the  public.  Broadcast  or 
print  journalists  and  editors  are  efigible.  A  basic 
knowledge  of  biological  principles  is  advant^ous, 
but  applicants  with  advanced  degrees  in  biology  or 
extensive  laboratory  training  are  not  encouraged. 
One-,  four-  and  eight-week  fellowships  available.  CON¬ 
TACT:  Pamela  Clapp  Hinkle,  Marine  Biological  Labo¬ 
ratory,  7  M.B.L.  St,  Woods  Hole,  MA  02543;  (508) 
289-7423;  Web  Site:  www.mbl.edu/sjp.  DEADUNE: 
March  1,  2006. 

Maynard  Editing  Program  is  operated  by  the  May¬ 
nard  Institute  for  Journalism.  For  over  20  years,  the 
program  has  sought  journalists  with  at  least  one  year 
of  print  media  experience  who  want  to  excel  as  assign¬ 
ment  or  copy  editors.  Training  emphasizes  fundamen¬ 
tal  editing,  design,  and  print  skills  for  the  Web  and 
offers  seminars  for  current  industry  trends  and  career 
development.  News  organizations  sponsoring  a  partic¬ 
ipant  are  expected  to  continue  the  candidate’s  salary 
while  at  the  program  and  also  asked  to  pay  a  $6,000 
training  fee  that  covers  all  six  weeks  of  the  program 
and  includes  lodging.  It  does  not  cover  travel  expenses 
nor  expenses  related  to  the  selection  interview.  Appli¬ 
cations  encouraged  from  both  non-white  and  white 
candidates.  CONTACT:  Amanda  Elliott,  Maynard  Insti¬ 
tute  for  Journalism  Education,  1211  Preservation  Park 
Way,  Oakland,  CA  94612;  (510)  891-9202;  Fax:  (510) 
891-9565;  E-mail:  info@maynardije.org.  DEADLINE: 
Contact  for  details. 

Maynard  Management  at  Kellogg  Fellowship, 

offered  by  the  Maynard  Instimte  for  Journalism  Edu¬ 
cation,  is  accepting  applications  from  news  profes¬ 
sionals  in  business,  news  and  online  departments  who 
show  high  advancement  potential  for  its  2006  pro¬ 
gram.  Applicants  must  have  their  employer’s  written 
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endorsement.  The  four-week  man^ement  training 
program  takes  place  June  and  July  2006,  and 
immerses  participants  in  financial  management  and 
bucketing,  organizational  man^ement,  media  con¬ 
vergence,  human  resources,  advertising,  marketing, 
business  operations  and  editorial  processes.  The  cur¬ 
riculum  is  taught  by  faculty  from  Northwestern’s  J.L. 
Kellogg  Graduate  School  of  Management  and  Medill 
School  of  Journalism,  as  well  as  by  leading  manage¬ 
ment  consultants  and  newspaper  executives.  News 
organizations  sponsoring  a  participant  pay  a  $12,000 
training  fee  and  are  expected  to  continue  his  or  her 
salary.  CONTACT:  .Amanda  Elliott.  Program  Coordina¬ 
tor,  Maynard  Institute  for  Journalism  Education,  1211 
Preservation  Park  Way,  Oakland,  CA  94612;  (510) 
891-9202;  Fax:  (510)  891-9565;  E-mail:  info@may- 
nardije.org;  Web  Site:  www.maynardije.org.  DEAD¬ 
UNE:  March  3,  2006. 

Anne  O'Hare  McCormick  Memorial  Fund  spon¬ 
sors  scholarships  for  women  in  finijncial  need  already 
accepted  for  the  master  s  degree  program  at  Columbia 
University’s  Graduate  School  of  Journalism.  Applicants 
must  be  U.S.  citizens.  Appfication  on  Web  site  or  send 
a  SASE.  Submissions  should  include  an  application,  an 
autobiographical  es.'^ay  and  a  statement  of  financial 
need.  CONTACT:  Anne  O’Hare  McCormick  Memorial 
Fund,  15  Gramercy  Park  S.,  New  York,  NT  10003;  Web 
Site:  www.newswomensclubnewyork.com.  DEADUNE: 
May  31,  2006. 

McGee  Journalism  Fellowship  in  Southern 
Africa.  Each  year,  a  U.S.  journalist  will  be  posted  to 
southern  Africa  for  three  to  four  months.  The  McGee 
fellow  shares  his  or  her  expertise  with  colleges  by 
consulting  in  newsrooms,  leading  workshops,  or 
teaching  at  a  university.  On  returning,  the  fellow  will 
share  his  or  her  experiences  through  leemres,  semi¬ 
nars  and  published  articles.  Open  to  print  or  broad¬ 
cast  professionals,  or  journalism  educators.  Fellow¬ 
ship  covers  expenses  while  on  assignment  and  pro¬ 
vides  an  honorarium.  CONTACT:  McGee  Journalism 
Fellowship  in  Southern  Afirica,  International  Center  for 
Journalists,  I6l6  H  St.  .N'W,  3rd  Floor,  Washington,  DC 
20006;  (202)  737-3700;  Fax:  (202)  7.37-0530;  E- 
mail:  mcgee@icfl.org;  Web  Site:  www.icfl.org/ 
mcgee.html.  DEADUNE:  April  15,  2006. 

Rollan  D.  Melton  Fellowship  honors  the  late 
Reno  Gazette-Journal  columnist,  president  of  Speidel 
Newspapers  and  API  Board  member.  Open  to  college- 
level  journalism  educators  who  are  members  of  a  rec¬ 
ognized  minority  group,  and  covers  tuition,  hotel  and 
meals.  CONTACT:  Linda  Kepner,  Registrar,  American 
Press  Institute,  1 1690  Sunrise  Valiev  Dr.,  Reston,  VA 
20191;  (703)  715-3320;  Fax:  (703)  620-5814;  E- 
mail:  lkepner@americanpressinstitute.urg;  Web  Site: 
www.americanpressinstitute.org.  DEADLINE:  Mid- 
November,  annually. 

Metcalf  Institute  Diversity  Fellowship  in  Envi¬ 
ronmental  Reporting  is  available  to  U.S.  minority 
journalists  who  work  in  print,  broadcast  or  electronic 
media,  and  want  to  specialize  in  environmental  sci¬ 
ence  reporting.  JoumalisLs  are  invited  to  apply  for  one 
of  six  42-week  paid  fellowships  beginning  in  Septem¬ 
ber  2006.  The  fellowships  include  an  Environmental 
Justice  Work-shop,  four  weeks  of  independent  study  at 
the  University  of  Rhode  Island’s  Graduate  School  of 
Oceanography,  and  37  weeks  working  as  a  reporter 
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covering  science  and  the  environment  at  one  of  six 
news  outlets  including:  Science  Friday;  NOVA  Science 
TelevisionAOVA  Online,  The  Providence  Journal,  and 
NPR-member-station  Vt'Bl  R.  This  fellowship  is  sup¬ 
ported  by  a  grant  from  the  National  Science  Founda¬ 
tion  and  includes  a  $28,000  stipend  for  paticipanLs. 
CONTACT:  Katharine  McDuffie,  Program  Coordinator, 
Metcalf  Institute  for  Marine  and  Environmental 
Reporting,  I  Rl  Graduate  School  of  Oceanography, 
.Narragansen,  R1 02882;  (40 1)  874-6211;  Fax:  (401) 
874-6486;  E-mail:  fellowships@metcalfinstitute.org; 
Web  Site:  www.metcalfinstitute.org.  DEADLINE:  Post¬ 
marked  by  April  14,  2006. 

Metcalf  Institute  Eighth  Annual  Workshop  for 
Journalists  offers  12  fellowships  for  working  jour¬ 
nalists  to  anend  a  one-week  science  immersion  work¬ 
shop  at  the  L'niversity’  of  Rhode  Lsland’s  Graduate 
School  of  Oceanography,  June  11-16,  2006.  These 
weeklong  fellowships  use  the  coastal  environment  to 
undrstand  ba.sic  science  and  research.  During  this 
intensive,  hands-on  workshop,  jounralists  work  with 
scientists  in  the  lab  and  field  to  learn  how  scientists 
conduct  scientific  inquiry,  learn  about  the  principles 
and  et  lies  that  guide  research,  work  online,  and  talk 
informally.  The  workshop  empha.sizes  the  integration 
of  science  into  public  policy  and  the  local  community. 
Fellows  attend  lectures,  debates,  and  panel  sessions 
given  by  leading  writers,  scientists  and  policy  experts. 
Open  to  print,  broadca.st  and  online  journalists  who 
are  beginning  to  specialize  in  environmental  and 
marine  reporting.  Prize  includes  tuition,  rooom  and 
board:  transportation  not  included.  CONTACT: 
Katharine  McDuffie,  Program  Coordinator,  Metcalf 
Institute  for  Marine  and  Environmental  Reporting,  L'Rl 
Graduate  School  of  Oceanography,  Narragansett,  R1 
02882;  (401)  874-6211;  Fax:  (401)  874-6486;  E- 
mail:  fellowships@melcainn.stitute.org;  Web  Site: 
www.metcalfinstitute.org.  DEADLINE:  Postmarked  by 
Feb.  6,  2006. 

Miami  Herald  South  Florida  Scholarship  is 

offered  to  students  from  the  South  Florida  area  in  the 
region  from  South  Broward  County  to  Key  West, 
majoring  in  journalism  and  advertising  and  planning 
to  pursue  newspaper  careers.  Awards  vary.  CONTACT: 
Charles  J.  Harris,  Knight  Division  for  Scholarships, 
Career  Services  and  Multicultural  Affairs,  1080 
Weimer  Hall,  P.O.  Box  118400,  Gainesville,  FL  3261 1- 
8400;  (352)  392-0289;  Fax:  (352)  846-2484;  E-mail: 
charris@jou.ufl.edu;  Web  Site:  www.jou.ufl.edu/ 
knight.  DEADUNE:  Feb.  1,  2006. 

Michener-Deacon  Fellowship  provides  $22,500 
and  four-month  study  leaves  for  mature  Canadian 
journalists  working  on  public  service  projects.  $25 
registration  fee.  CO.NTACT:  Michener  Awards  Founda¬ 
tion,  130  Albert  St.,  Suite  1620,  Ottawa,  ON  KIP  5G4, 
Canada;  E-mail:  info@michenerawards.ca;  Web  Site: 
www.michenerawards.ca.  DEADLINE:  Feb.  17,  2006. 

Paul  Miller  Washington  Reporting  Fellow¬ 
ships.  Expenses-paid  seminars  are  designed  to  help 
Washington-based  print,  broadcast  and  online 
regional  journalists  develop  better  stories  for  their 
home  audiences.  Fifteen  Fellows  are  competitively 
selected  each  year  to  spend  one  day  a  month,  Septem¬ 
ber  through  May,  meeting  with  experts  in  all  areas  of 
Washington,  visiting  twenties  and  gaining  practical 
knowledge.  Journalists  currently  or  about  to  be 
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assigned  to  cover  Washington  on  a  regional  basis 
should  apply.  Editor  or  supervisor  must  agree  to  allow 
journalist  to  attend  all  sessions.  CONTACT:  Paul  Miller 
Wasihington  Reporting  Fellowships,  The  National  Press 
Foundation,  ihl  Connecticut  Ave.  N'W,  Suite  310, 
Washington,  DC  20036;  (202)  721-7280;  Fax:  (202) 
530-2855;  E-mail:  nolan@nationalpress.org;  Web 
Site:  www'.nationalpress.org.  DEADLINE:  Applications 
accepted  in  April,  annually. 

Minority  Editorial  Training  Program  screens 
college  graduates  and  other  journalists  who  want  to 
enter  daily  newspaper  journalism  through  an  intensive 
two-year  program  at  the  Los  Angeles  Times  (report¬ 
ing),  Newsday  (copy  editing)  and  other  Tribune  Co. 
newspapers,  induing  the  Allentown  (PA)  Morning 
Call,  Baltimore  Sun,  Chicago  Tribune,  Ft.  Lauderdale 
(FL)  Sun-Sentinel,  Greenwich  (CT)  Time,  Hartford 
(CT)  Courant,  Newport  News  (VA)  Daily  Press, 
Orlando  (R)  Sentinel  and  Stamford  (CT)  Advocate. 
No  experience  required.  Programs  start  in  summer 
2006.  Candidates  mu..t  be  willing  to  relocate  in  second 
year  of  training.  CONTACT:  Director,  METPRO/Report- 
ing,  Los  Angeles  Times,  202  W.  First  St.,  Los  Angeles, 
CA  90053;  (800)  LATIMES  ext.  77366;  or 
METPRO/Editing,  Newsday,  235  Pinelawn  Rd., 
Melville,  NY  11747;  (631)  843-2637.  DEADLINE:  Jan. 
1,  2606. 

Minority  Journalism  Educators  Fellowship  is 

open  only  to  college-level  journalism  educators  who 
are  members  of  a  recognized  minority.  Provides 
tuition,  room  and  meals  to  attend  an  API  seminar. 
Travel  subsidy  provided  if  funds  permit.  CO.NTACT: 
Linda  Kepner,  Registrar,  American  Press  Institute, 
11690  Sunrise  Valley  Dr.,  Reston,  VA  20191;  (703) 
715-3320;  E-mail:  lkepner@americanpressinstitute 
.org;  Web  Site:  www.americanpressinstitute.org. 
DEADLINE:  Mid-November,  annually. 

William  D.  Morgan  Political  Scholarship, 

sponsored  by  the  Louisiana  State  L'niversity  Manship 
School  of  Mass  Communication,  aids  graduate  stu- 
denLs  seeking  careers  in  political  consulting  and  pub¬ 
lic  affairs.  Honors  the  alumnus  William  D.  Morgan 
who  was  a  nationally- known  election  consultant.  CON¬ 
TACT:  Associate  Dean  for  Graduate  Studies  and 
Research,  Manship  School  of  Mass  Communication, 
LSL,  211  Journalism  Building,  Baton  Rouge,  LA 
70803-7202;  (225)  578-03.34;  Fax:  (225)  578-2125; 
E-mail:  defleur@l.su.edu;  Web  Site:  www.manship.lsu. 
edu.  DEADU.NE:  Jan.  25,  2006. 

Edward  R.  Murrow  Fellowship  is  open  to  jour- 
nafisLs  who  write  for  primarily  English-speaking  audi¬ 
ences  for  broadcast  or  print  media.  Includes  nine 
months  at  the  Council  on  Foreign  Relations  in  New 
York,  access  to  Council  program  members,  research 
facility  fees  for  university  courses  and  a  stipend  equiv¬ 
alent  to  prorated  salary.  CONTACT:  Elise  Carlson  Lwis, 
Vice  Pres.-Membership/Fellowship,  Edward  R.  Mur¬ 
row  Fellowship  Program,  Council  on  Foreign  Rela- 
Uons,  58  E.  68th  St.,  New  York,  NY  10021;  (212)  434- 
9489;  Fax:  (212)  434-9801;  E-mail:  fellowships 
@cfr.org;  Web  Site:  www.cfr.org.  DEADUNE:  February 
2006,  for  nominations  and  applications. 

National  Association  of  Black  Journalists 
Ethel  Payne  Fellowships  offer  two  monetary  fel¬ 
lowships,  in  honor  of  Ethel  Payne,  to  full-time  jour- 
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nalists  or  freelancers  who  are  .NABJ  members,  with 
five  years  of  experience.  This  enables  members  to 
obtain  reporting  experience  in  Africa.  Seven  scholar¬ 
ships  are  offered  to  black  sophomores,  juniors  and 
seniors  in  college  majoring  in  print  journalism,  pho¬ 
tography,  radio  or  television,  who  are  members  of 
NABJ.  CONTACT:  National  Association  of  Black  Jour¬ 
nalists,  8701-A  Adelphi  Rd.,  Adelphi,  MD  20783- 
1716;  (301)  445-7100  ext.  108;  Fax:  (310)  445- 
7101;  Web  Site:  vwvw.nabj.org.  DEADLINE:  Check  Web 
site. 

NAREE  Bivins  Fellowship  Award  offers  a  total  of 
$3,500  to  one  or  more  recipients.  Open  to  working 
journalists;  $75  application  fee.  CONTACT:  Mary 
Doyle-Kimball,  Exec.  Director,  National  Association  of 
Real  Estate  Editors,  1003  N'W  6th  Terr.,  Boca  Raton,  FL 
33486;  (561)  .391-3599;  Fax:  (561)  .391-0099;  E- 
mail:  madkimba@aoLcom;  Web  Site:  www.naree.org. 
DEADUNE:  Sept  15,  2006. 

National  Endowment  for  the  Humanities  Fel¬ 
lowships  are  intended  both  for  individuals  affiliated 
with  academic  institutions  and  for  scholars  and  writ¬ 
ers  working  independently  who  have  made  significant 
contributions  to  the  humanities,  as  well  as  those  who 
stand  at  the  beginning  of  their  careers.  CONTACT:  NEH 
Fellowships,  1100  Pennsylvania  Ave.  NW,  Room  318, 
Washington,  DC  20506;  (202)  606-8467;  E-mail:  fel- 
lowships@neh.gov;  Web  Site:  wvwv.neh.gov.  DEAD¬ 
UNE:  May  1,  annually. 

National  Endowment  for  the  Humanities  Sum¬ 
mer  Stipends  Program  supports  advanced  study 
and  research  in  the  humanities  by:  senior  scholars, 
junior  scholars,  writers  and  scholars  working  in  the 
humanities  either  independently  or  at  non-academic 
institutions,  faculty  at  institutions  with  Ph.D.  programs 
in  the  humanities,  and  faculty  at  two-,  four-,  and  five- 
year  colleges  and  universities.  $5,000  grant  enables 
recipienLs  to  devote  two  summer  months  of  full-time 
research  and  study  to  their  projects.  Applicant’s  pro¬ 
ject  may  be  one  that  can  be  completed  during  the 
stipend  period,  or  may  be  part  of  a  long-range 
endeavor.  CONTACT:  National  Endowment  for  the 
Humanities,  Division  of  Research,  1100  Pennsylvania 
Ave.  NW,  Room  318,  Washington,  DC  20506;  (202) 
606-8200;  E-mail:  stipends@neh.gov;  Web  Site: 
www.neh.gov/grants/guidelines/stipends.html. 

National  Fellowships  in  Education  Reporting 

are  travel/study  awards  for  investigative  projecLs  in 
education,  sponsored  by  the  Education  Writers  Asso¬ 
ciation.  Fellows  receive  resource  and  editing  assis¬ 
tance,  a  two-month  stipend  and  travel  expenses.  Fel¬ 
lows  mu.st  be  full-time  broadca,st  or  print  journalises 
with  at  least  two  years  of  experience  covering  educa¬ 
tion,  and  must  have  their  employer’s  endorsement. 
Freelancers  with  an  outlet  for  their  story  may  enter. 
CONTACT  Usa  Walker,  c/o  EWA,  2122  P  St.  N’W,  Suite 
201,  Washington,  DC  20037;  (202)  452-9830;  Fax: 
(202)  452-9837;  E-mail:  ewa@ewa.org;  Web  Site: 
www.ewa.org.  DEADLINE:  May  I6,  2006. 

National  Italian  American  Foundation  Schol¬ 
arship  awards  of  $2,000  to  $5,000  are  available 
annually  to  undergraduate  journalism  or  communica¬ 
tions  majors  of  Italian-American  descent.  Applicants 
must  submit  a  transcript  and  official  application. 
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Applications  must  be  submitted  online.  CONTACT:  Web 
Site:  www.niaf.org.  DEADLINTi:  March  1,  2006. 

National  Press  Foundation  Wharton  Business 
Fellowships  for  Journalists  offer  two  fellowships 
to  working  print  and  broadcast  journalists  to  the 
annual  Wharton  Seminars  for  Business  Journalists  at 
the  Wharton  School  of  the  University  of  Pennsylvania 
in  Philadelphia.  Full  tuition,  housing,  most  meals  and 
round-trip  transportation  are  included.  CONTACT: 
Wharton  Business  Fellowships  for  Journalists, 
National  Press  Foundation,  1211  Connecticut  Ave.  N'W, 
Suite  310,  Washington,  DC  20045;  (202)  663-7285; 
Fax:  (202)  530-2855;  E-mail:  npf@nationalpress.org; 
Web  Site:  www.nationalpress.org.  DEADLINE:  Septem¬ 
ber  2006. 

NSPA  H.L  Hall  Fellowship  for  Yearbook 
Advisers  is  open  to  National  Scholastic  Press  Associ¬ 
ation  (NSPA)  yearbook  member  publication  advisers 
who  do  not  have  a  college  degree  or  minor  concen¬ 
tration  in  journalism  and  will  advise  a  yearbook  dur¬ 
ing  the  20()5-2(M)6  academic  year.  The  $500  fellow¬ 
ship  will  be  given  to  a  qualifying  teacher  for  a  credit¬ 
bearing,  university  or  college-ba,sed  summer  course 
in  advising  school  media,  or  in  a  news-editorial  pro¬ 
gram.  CONTACT:  NSPA  H.L.  Hall  Fellowship,  National 
Scholastic  Press  Association,  2221  University  Ave.  SE, 
Suite  121,  Minneapolis,  MN  55414;  (612)  625-8335; 
E-mail:  info@studentpress.org;  Web  Site:  www.stu- 
dentpress.org/nspa.  DEADLINE:  April  14,  2006. 

NSPA  Journalism  Honor  Roll  is  open  to  National 
Scholastic  Press  Association  member  pubhcations  stu¬ 
dent  staff  with  cumulative  GPA  minimums  of  3. 75.  CPA 
verification  and  letter  of  recommendation  from  the 
publication  adviser  must  accompany  the  entry  form. 
Seniors  majoring  in  joumahsm  in  fall  2006  may  com¬ 
pete  for  a  $1,000  scholarship  by  submitting  the  above 
and  additional  information,  including  an  essay.  Schol¬ 
arship  winner  announced  at  the  JFj\/NSPA  Spring 
National  High  School  Journalism  Convention.  CON¬ 
TACT:  NSPA  Joumahsm  Honor  Roll,  National  Scholas¬ 
tic  Press  Association,  2221  University  Ave.  SE,  Suite 
121,  MinneapoUs,  MN  55414;  (612)  625-8335;  E- 
mail:  info@studentpress.org;  Web  Site:  www.smdent- 
press.org/nspa.  DEADLINE:  Feb.  15,  2006. 

National  Society  of  Newspaper  Columnists 
Journalism  Scholarship  is  bestowed  on  an  out¬ 
standing  undergraduate  columnist  from  a  college 
newspaper.  Scholarship  awarded  based  on  chps  sent 
in  by  appUcanLs,  with  an  emphasis  on  general  interest 
columns.  Recipients  also  attend  the  NSNC  convention 
and  mingle  with  columnists  from  all  over  the  country. 
CONTACT:  Russell  Frank,  College  of  Communications, 
Carnegie  Bldg.,  Penn  State  Univ.,  University  Park,  PA, 
16802;  (814)  863-6415;  E-mail:  rbf5@psu.edu;  Web 
Site:  www.columnists.com.  DEADLLNE:  March  1, 
2006. 

New  England  Press  Association  Internships 

are  conferred  annually  by  the  NEPA  to  students 
enrolled  in  accredited  programs  at  New  England  col¬ 
leges  and  universities.  CONTACT:  Brenda  Reed,  New 
England  Press  Association,  360  Huntington  Ave.,  428 
CP,  Boston,  MA  02115;  (617)  373-5610;  Fax:  (617) 
373-5615;  E-mail:  b.reed@nepa.org;  Web  Site: 
www.nepa.org.  DEADLINE:  .April,  annually. 
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NAA  Minority  Fellowship  Program  is  designed 
to  widen  opportunities  for  racial  and  ethnic  minority 
professionals  to  enter  or  advance  in  newspaper  man¬ 
agement.  Awarded  in  fall  and  spring  rounds,  the  pro¬ 
gram  gives  more  than  $100,000  a  year.  Fellows  attend 
expense-paid  seminars  offered  by  the  Newspaper 
Association  of  America,  .NAA  Foundation,  Poynter 
Institute  for  Media  Studies,  American  Press  Instimte 
and  other  organizations.  26th  year.  CO.NT.ACT:  Angela 
Winter,  Newspaper  Association  of  America,  1921  Gal¬ 
lows  Rd.,  Suite  600,  Vienna,  VA  22182;  (703)  902- 
1727;  Fax:  (703)  902-1735;  E-mail:  dukem@naa.org; 
Web  Site:  www.naa.org/diversity.  DEADLINE:  April  for 
spring  and  October  for  fall. 

Nicholas  School  Environmental  Fellows  is  a 

program  offered  by  Duke  University’s  Nicholas  School 
of  the  Environment  and  the  DeWitt  Wallace  Center  for 
Media  and  Democracy  of  the  Terry  Sanford  Institute  of 
Pubhc  Policy.  Fellows  concentrate  on  enhancing  their 
skills  in  covering  environmental  issues  on  an  interna 
tional  scale.  Open  to  all  levels  of  reporters,  editors, 
and  management  executives  at  news  media  covering 
the  environment.  The  total  cost  value  is  $10,000  (pro¬ 
vided  by  the  Nicholas  School),  and  covers  program 
fees,  one  month’s  housing  (furnished)  and  local 
transportation.  Applications  on  Web  site.  CONTACT: 
Laurie  Bley,  Media  Fellows  Program  Director,  DeWitt 
Wallace  Center  for  Media  and  Democracy,  Duke  Uni¬ 
versity,  Box  90241,  Durham,  NC  27708-0241;  (919) 
6l3-’7344;  Fax:  (919)  684-4270;  E-mail: 

bley@duke.edu;  Web  Site:  www.mediaduke.edu/ 
dewitt/fellows.  DEADLINE:  Rolling. 

Nieman  Fellowships  provide  a  mid-career  oppor¬ 
tunity  for  journalists  to  spend  a  year  of  learning  and 
reflection  at  Harvard.  Fellowships  are  awarded  to  12 
U.S.  joumahsts  and  12  from  other  countries.  Fellows 
design  an  individual  course  of  snidy  and  participate  in 
Nieman  seminars.  The  U.S.  Fellowships  include 
tuition,  a  $55,000  stipend,  housing  and  child-care 


support.  Special  funding  arrangements  apply  to  inter¬ 
national  fellows.  CONTACT:  Program  Officer,  Nieman 
Foundation,  Harvard  University,  1  Francis  Ave.,  Cam¬ 
bridge,  MA  02 1.38;  (617)  495-2237;  Fax:  (617)  495- 
8976;  E-mail:  niemanweb@harvard.edu;  Web  Site: 
www.nieman.harvard.edu.  DEADLINE:  Jan.  31,  2006, 
for  U.S.  journalists;  Dec.  15,  2005,  for  international 
journalists. 

Omaha  World-Herald  Internship  Program  gives 
paid  summer  jobs  and  $1,000  tuition  stipends  to  six 
students.  Applicants  must  have  at  least  one  semester  of 
cla.sswork  remaining  after  completion  of  the  intern¬ 
ship.  Acceptable  GPA  and  demonstrated  interest  in 
journalism  are  required.  CONTACT-  Jeff  Carney, 
Omaha  World-Herald,  1334  Dodge  St.,  Omaha,  NE 
68102-1122;  (402)  444-1000.  DEADU.NE:  Nov.  1, 
annually. 

James  H.  Ottaway  Jr.  International  Fellow¬ 
ship  honors  the  late  chairman  of  Ottaway  Newspa¬ 
pers,  Inc.,  and  member  of  the  American  Press  Institute 
Board  of  Directors.  Fellowship  provides  tuition,  room 
and  meals  for  one  college-level  journalism  educator 
to  participate  in  a  five-day  seminar  of  individual 
choice  at  the  API.  A  travel  subsidy  may  be  provided. 
CONTACT:  Linda  Kepner,  Registrar,  .American  Press 
Institute,  1 1690  Sunrise  Valley  Dr.,  Reston,  VA  20191; 
(703)  715-3320;  Fax:  (703)  620-5814;  E-mail:  Ikep- 
ner@americanpressinstitute.org;  Web  Site: 
www.americanpressinstitute.org.  DF.ADLINE:  Mid- 
November,  annually. 

OWAA  Bodie  McDowell  Scholarship  awards 
are  given  annually  to  three  or  more  students;  amounts 
range  from  $1,()()0  to  $3,000.  Open  to  students  at 
OWAA-registered  schools  in  outdoor  communications 
fields  including  print,  film,  art  or  broadca,sting.  Stu¬ 
dents  must  be  undergraduates  entering  junior  or 
senior  year,  or  graduate  students.  Top  criteria  are 
career  goals  in  outdoor  communications,  examples  of 
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work,  and  letters  of  recommendation.  CONTACT: 
Executive  Director.  Outdoor  Writers  Association  of 
America,  121  Hickory  St.,  Suite  1,  Mis.soula,  MT 
59801;  (406)  728-7434;  Web  Site:  www.owaa.com/ 
scholanihip.htm.  DEADLINE:  Feb.  28,  2006. 

Overseas  Press  Club  Foundation  Scholarships 

of  $2,000  each  are  awarded  to  12  students  interested 
in  careers  as  foreign  correspondents.  Graduate  or 
undergraduate  students  may  apply.  W.nners  chosen  on 
the  basis  of  an  essay  of  approximately  500  words 
about  an  area  of  the  world  or  intematjnal  topic  they 
want  to  cover,  a  brief  autobiographical  letter,  and 
resume.  CONTACT:  WiUiam  J.  Holstein,  President,  OPC 
Foundation,  40  W.  45th  St.,  New  York,  NY  10036; 
(201)  493-9087;  Fax:  (201)  612-9915;  E-mail:  foun- 
dation@opcofamerica.org;  Web  Site:  www.opco- 
famerica.org.  DEADLINE:  Dec.  1,  annually. 

Palm  Beach  Post/Cox  Foundation  Scholarship 

offers  up  to  five  $1,500-3,000  awards  for  journalism 
or  advertising  majors.  Preference  is  given  to  appli¬ 
cants  from  the  West  Palm  Beach  area.  Applicants  must 
demonstrate  academic  merit;  ability  to  overcome  edu¬ 
cational.  social  or  family  disadvanb^es;  and/or  lead¬ 
ership  potential.  CONTACT:  Charles  J.  Harris,  Knight 
Division  for  Scholarships,  Career  Services  and  Multi¬ 
cultural  Affairs,  1080  Weimer  Hall,  P.O.  Box  1 18400, 
Gainesville,  FL  32611-8400;  (352)  392-0289;  Fax: 
(352)  846-2484;  E-mail:  charris@jou.ufl.edu;  Web 
Site:  www.jou.ufl.edu/knight.  DEADLINE:  Feb.  1, 2006. 

Alicia  Patterson  Foundation  Fellowships  grant 
$35,000  for  a  12-month  fellowship  and  $17,500  for  a 
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Applications  are  being  accepted  from  print 
journalists  and  photo  journalists  with  at 
least  five  years  of  professional  experience. 

One-year  grants  of  $35,000  and 
six-month  grants  of  $17,500  are  awarded 
to  pursue  vital  independent  projects. 

DEADLINE;  October  1 , 2006 

Fellows  must  be  U.S.  citizens 

WRITE,  CALL  OR  E-MAIL: 

The  Alicia  Patterson  Foundation 
1730  Pennsylvania  Ave.  NW 
Suite  850 

Washington,  DC  20005 
(202)  393-5995 
www.aliciapatterson.org 
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six-month  fellowship  to  U.S.  citizens  with  at  least  five 
years  of  professional  experience  in  print  journalism  to 
pursue  independent  projects  of  significant  interest. 
Recent  Fellows  include:  Daphne  Eviatar,  Susan 
Freinkel,  Jessica  Snyder  Sachs,  Kristal  Brent  Zook 
(freelance  writers);  l^Lsata  Reang  (San  Jose  Mercury- 
News);  Omar  Sacirbey  (Quincy  Patriot-Ledger);  Sara 
Terry  (freelance  photographer).  CONTACT:  Margaret 
Engel,  President,  Alicia  Patterson  Foundation,  1730 
Pennsylvania  Ave.  NW,  Suite  850,  Washington,  DC 
20006;  (202)  393-5995;  Fax:  (301)  951-8512;  E- 
mail:  director@aliciapatlerson.org;  Web  Site: 
www.aliciapatterson.org.  DEADLINE:  Postmarked  by 
Oct.  1,  annually. 

Cissy  Pafterson  Fellowship  is  a  memorial  to  the 
owner  of  the  Wa.shington  (DC)  Times-Herald,  now 
closed.  The  Fellowship  is  awarded  to  a  female  edi¬ 
tor/reporter  from  a  newspaper  with  under  25,000  cir¬ 
culation  for  attendance  at  an  American  Press  Institute 
seminar  of  her  choice.  Riition,  room  and  meals  are 
provided.  A  travel  allowance  is  added  if  funds  permit. 
CONTACT:  Linda  Kepner,  Registrar,  American  Press 
Institute,  11690  Sunrise  Valley  Dr.,  Reston,  VA  20191; 
(703)  715-3320;  E-mail:  lkepner@americanpressin- 
stitute.org;  Web  Site:  www.americanpresslnstitute.org. 
DEADLINE:  Mid-November,  annually. 

Leonard  M.  Perryman  Communications  Schol¬ 
arship  for  Ethnic  Minority  Students  is  sponsored 
by  United  Methodist  Communications.  Award  of 
$2,500  offered  in  recognition  of  Mr.  Perryman,  a  jour¬ 
nalist  for  tlie  United  Methodist  Church  for  nearly  30 
years.  Scholarship  aids  U.S.  ethnic-minority  under¬ 
graduates  who  intend  to  pursue  careers  in  rehgious 
communication  and  are  enrolled  in  their  junior  or 
senior  year  of  college.  CONTACT:  Perryman  Scholar¬ 
ship  Committee,  United  Methodist  Communications, 
P.O.  Box  320,  Nashville,  TN  37202-0320;  (888)  278- 
4862;  Fax:  (615)  742-5485;  E-mail:  scholarships@ 
umcom.oi^;  Web  Site:  www.umcom.  org.  DEADLINE: 
Postmarked  by  March  15,  2006. 

Ellen  Masin  Persina  Scholarship  is  sponsored 
by  National  Press  Club  and  Friends  of  the  National 
Joumahsm  Library.  Given  in  memory  of  Washington- 
based  reporter,  Ellen  Masin  Persina.  Open  to  all 
minority  high  school  students  planning  to  major  in 
journalism  in  college.  A  $5,000  award  is  given  and 
renewed  annually  over  four  years  if  satisfactory  grade 
averse  is  maintained.  CONTACT:  General  Manager’s 
Office,  National  Press  Club,  529  I4th  St.  NW,  Washing¬ 
ton,  DC  20045;  (202)  662-7599;  Web  Site:  npc. 
press.org.  DEADLINE:  Postmarked  by  March  1,  2006. 

Phillips  Foundation  Journalism  Fellowships 

are  for  working  print  journalists  who  share  the  Foun¬ 
dation’s  mission  to  advance  constitutional  principles, 
a  democratic  society  and  a  vibrant  free  enterprise  sys¬ 
tem.  Full-time  $50,000  and  part-time  $25,000  fellow¬ 
ships  are  offered.  Apphcants  propose  an  original  one- 
year  writing  project,  focusing  on  joumahsm  support¬ 
ive  of  American  culture  and  a  free  society.  The  Foun¬ 
dation  also  awards  three  special  fellowships:  an  Envi¬ 
ronmental  Fellowship  for  a  project  on  the  environ¬ 
ment  from  a  free  market  perspective;  a  Gilder 
Lehrman  Fellowship  for  a  project  on  American  history 
and  the  principles  of  the  .American  founding;  and  a 
Law  Enforcement  Fellowship  for  a  project  on  law 
enforcement  in  the  United  States.  Pojects  are  defiver- 

www.editorandpublisher.com 


able  in  four  installments  with  potential  to  be  pubUsbed 
in  a  periodical  or  together  as  a  book.  U.S.  citizens  with 
less  than  five  years  of  journalism  experience  are  ehgi- 
ble.  Winners  will  be  announced  May  2006  at  an 
awards  dinner  in  Washington,  D.C.  Fellowships  begin 
Sept.  1,  2006.  CONTACT:  John  Farley,  PhiUips  Founda¬ 
tion,  1  Massachusetts  Ave.,  Suite  620,  Washington,  DC 
20001;  (202)  250-3887  ext.  609;  E-mail:  jfarley@ 
philhps.com;  Web  Site:  www.tbephillipsfoundation. 
org.  DEADLINE:  March  1,  2006. 

Politics  and  Journalism  Semester  Internships 

are  offered  in  two  semesters  annuahy  with  a  $3,000 
stipend  given  to  13  selected  students.  Open  to  student 
joumahsts,  including  undergraduates  in  at  least  the 
second  term  of  their  junior  years,  graduate  students 
and  recent  graduates.  Interns  selected  from  nominees 
submitted  by  52  participating  joumahsm  schools  and 
from  direct  apphcations  submitted  by  candidates  from 
other  schools.  Apphcant’s  career  goal  must  be  pohti- 
cal  reporting.  CONTACT:  Terry  Michael,  Executive 
Director,  P.O.  Box  15239,  Washington,  DC  20003; 
(202)  296-8455;  Fax:  (800)  858-8365;  E-mail:ter- 
rymichael@wcpj.org;  Web  Site:  www.wcpj.org.  DEAD¬ 
LINE:  First  Friday  in  November  for  the  winter/spring 
class;  first  Friday  in  April  for  the  fall  class. 

Poynter  Fellowships,  programs  and  seminars  are 
available  at  the  Poynter  Institute  and  are  open  to  jour- 
nahsm  educators.  Riition  waivers  available.  CONTACT: 
Poynter  Institute  for  Media  Studies,  801  3rd  St.  S.,  St. 
Petersburg,  FL  33701;  (727)  821-9494  or  (888)  769- 
6837;  Web  Site:  www.poynter.org. 

PICA  Foundation  Endowment  Awards  are  avail¬ 
able  to  students  studying  graphic  arts  at  Appalachian 
State  University  and  Chowan  College.  The  schools 
choose  the  scholarship  recipients.  CONTACT:  Jeff 
Stoudt,  Printing  Industry  of  the  Carolinas,  P.O.  Box 
19889,  Charlotte,  NC  28219;  (704)  357-1150;  Fax: 
(704)  357-1154;  E-mail:  jstoudt@picanet.org;  Web 
Site:  www.picanet.org.  DEADLINE:  Determined  by 
schools. 

PICA/Weese  Scholarships  are  available'  to  stu¬ 
dents  studying  graphic  aits  at  community  colleges  and 
technical  schools  in  North  and  South  Carohna.  The 
schools  choose  the  recipients.  CONTACT:  Jeff  Stoudt, 
Printing  Industry  of  the  Carohnas,  P.O.  Box  19889, 
Charlotte,  NC  28219;  (704)  357-1150;  Fax:  (704) 
357-1154;  E-mail:  jstoudt@picanet.org;  Web  Site: 
www.picanet.org.  DEADLINE:  Jan.  31,  2006. 

Publius  Fellows  Program  is  sponsored  by  tbe 
Claremont  Institute.  Winners  attend  an  intensive  series 
of  seminars  on  political  philosophy  and  the  American 
political  tradition,  on  contemporary  political  issues, 
and  on  rhetoric  and  writing  mechanics.  A  stipend  of 
$1,000,  travel  expenses  up  to  $500,  lodging  and  some 
meals  included.  27th  year.  CONTACT:  Publius  Fellows 
Program,  The  Claremont  Instimte,  937  W.  Foothill 
Blvd.,  Suite  E,  Claremont,  CA  91711;  (909)  621-6825; 
Fax:  (909)  626-8724;  E-mail:  info@claremont.org; 
Web  Site:  www.claremont.org.  DEADLINE:  March 
2006. 

Eugene  C.  Pulliam  Fellowship  for  Editorial 
Writing  provides  $75,000  to  fellows  for  travel  and 
smdy,  to  help  broaden  their  joumahstic  horizons  and 
knowledge  of  the  world.  Applicants  must  have  at  least 
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three  years  of  full-time  editorial  writing  experience. 
Visit  Web  site  for  details.  CONTACT:  Pulliam  Editorial 
Fellowship,  Eugene  S.  Pulliam  National  Journalism 
Center,  .J909  N.  Meridian  St.,  Indianapohs,  IN  46208; 
(317)  927-8000;  E-mail:  sdx@spj.org;  Web  Site: 
www.spj.org.  DEADLINE:  Postmarked  by  July  3,  2006. 

Pulliam  Journalism  Fellowship  provides  $6,500 
and  a  10-week  work-study  program  during  summer 
2006  in  Indianapolis  or  Phoenix  for  20  individuals 
serious  about  pursuing  a  career  in  newspaper  jour¬ 
nalism.  Apphcations  are  invited  from  college  students 
(or  recent  grads)  who  are  newspaper  journalism 
majors  or  hberal  arts  majors  with  part-time  or  sum¬ 
mer  newspaper  experience.  Visit  Weh  site  or  e-mail 
for  application  packet.  CONTACT:  Russell  B.  PuUiam, 
The  Pulham  Journalism  Fellowship,  P.O.  Box  145, 
Indianapolis,  IN  46206-0145;  (317)  444-6001;  E- 
mail:  russell.pulliam@indystar.com;  Web  Site: 
www.indystar.com/pjf.  DEADUNE:  Nov.  15,  2006. 

Pulliam  Kilgore  FOI  Internships  are  sponsored 
by  the  Sigma  Delta  Chi  Foundation  and  the  Society  of 
Professional  Joumahsts.  The  ten-week  internship 
enables  two  students  to  research  and  write  about  free¬ 
dom  of  information  issues  while  assisting  the  First 
Amendment  Council  and  the  Society’s  Freedom  of 
Information  Committee  in  preparing  the  annual  FOI 
Reports.  Candidates  are  incoming  seniors,  graduate 
students  in  joumahsm  or  law  students  with  journalism 
backgrounds.  Each  intern  receives  a  $400  weekly 
stipend  and  works  in  Washington,  DC,  or  Indianapo¬ 
lis,  IN,  during  a  mutually  agreeable  period  in  summer 
or  early  fall.  CONTACT:  Kilgore  Internship  Director, 
Eugene  S.  Pulliam  National  Journalism  Center,  3909  N. 
Meridian  St.,  Indianapohs,  IN  46208;  (317)  927- 
8000;  Fax:  (317)  920-4789.  DEADUNE:  Postmarked 
by  March  1,  2006. 

Quill  and  Scroll  International  Writing  and 
Photo  Contest  invites  currently-enrolled  high  school 
students  to  enter  each  of  the  following  12  divisions: 
advertising,  editorial,  editorial  cartoon,  feature  story, 
in-depth  individual  reporting,  in-depth  team  report¬ 
ing,  news  story,  review,  general  column,  photogra¬ 
phy/news  feature,  photography/sports  and  sports 
story.  Each  entry  must  be  pubhshed  in  a  high  school 
or  professional  newspaper  between  Feb.  1,  2005,  and 
Feb.  1,  2006,  by  one  student  only  (except  in  the  in- 
depth  team  reporting  division.)  Each  school  is  hmited 
to  four  entries  per  division.  Each  winner  receives  a 
National  Award  Gold  Key  Charm  from  Quill  and  Scroll. 
Winning  seniors  are  ehgible  to  apply  for  one  of  the 
$500  to  $1,500  Edward  J.  Nell  Memorial  Scholar¬ 
ships.  $2.00  entry  fee.  CONTACT:  Quill  and  Scroll,  Uni¬ 
versity  of  Iowa,  School  of  Joumahsm,  100  Adler  Jour- 
nahsm  Building,  Rm.  E346,  Iowa  City,  lA  52242-2004; 
(319)  335-5795;  E-mail:  quih-scroll@uiowa.edu. 
DEADLINE:  Postmarked  by  Feb.  5,  2006. 

Chips  Quinn  Scholars  Fellowships  are  open  to 
alumni  of  the  Freedom  Forum’s  Chips  Quinn  Scholars 
Program  and  grant  annual  feUowships  of  up  to  $2,500 
each  for  tuition  and  travel  to  attend  a  professional- 
development  session  chosen  by  the  alumnus/alumna 
and  his/her  top  editor  and  approved  by  the  Freedom 
Forum.  ApphcanLs  must  be  working  in  a  newspaper 
newsroom  and  have  at  least  three  years  of  newspaper 
newsroom  experience  and  the  endorsement  of  their 
newspaper's  top  editor.  Candidates  may  check  the  Web 
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site  for  available  opportunities  or  suggest  others.  CON¬ 
TACT:  Karen  Catone,  Chips  Quinn  Scholars  Program 
Director,  Freedom  Forum,  1101  Wilson  Blvd.,  Arhng- 
ton,  VA  22209;  (703)  528-0800;  E-mail: 

kcatone@freedomforum.org;  Web  Site:  www.chip- 
squinn.org. 

Chips  Quinn  Scholars  Program  provides  training, 
10-12  week  paid  newspaper  newsroom  internships 
and  $1,500  in  scholarships  and  stipends  to  college 
students  and  recent  graduates  of  color  who  are  pur¬ 
suing  careers  in  newspaper  journalism.  Prospective 
applicants  can  be  nominated  by  their  joumahsm 
school  faculty,  media  advisors,  newspaper  editors  or 
the  leadership  of  the  minority'  joumahsm  associations. 
The  program’s  goal  is  to  develop  a  network  of  talent 
that  will  increase  newsroom  diversity  and  provide 
joumahsts  of  color  with  support  throughout  their 
careers.  CONTACT:  Karen  Catone,  Chips  Quinn  Schol¬ 
ars  Program  Director,  Freedom  Fomm,  1101  Wilson 
Blvd.,  Arhngton,  VA  222C9;  (703)  528-0800;  E-mail: 
kcatone@freedomfomm.oi^;  Web  Site:  www.chip- 
squinn.org.  DEADLINE:  See  Web  site. 

RTNDF  Fellowships  are  sponsored  by  the  Radio- 
Television  News  Directors  Foundation,  awarding 
$1,000  to  $10,000.  Cash  awards  are  offered  to  eight 
joumahsts  with  4  years  or  less  experience  in  radio  or 
television.  N.S.  Bienstock  Fellowship  recognizes 
promising  minorities  in  radio  or  TV  news  with  a 
$2,500  award.  Michele  Clark  FeUowship,  named  for  a 
pioneer  of  women  in  TV  assignment,  is  given  to  a 
promising  minority  joumahst.  Jacque  Minnotte  Health 
Reporting  FeUowship,  honoring  the  former  news 
director  and  Medstar  executive,  recognizes  exceUence 
in  health  or  medical  broadcast  reporting.  Vada  and 
Col.  Barney  Oldfield  National  Security  Reporting  Fel¬ 
lowship  recognizes  broadcast  reporters  or  producers 
covering  national  defense  and  security.  CONTACT:  Irv¬ 
ing  Washington,  RTN’DF,  1600  K  St.  NW',  Suite  700, 
Washington,  DC  20006;  (202)  467-5218;  Fax:  (202) 
223-4007;  E-mail:  irvingw@rtndf.org;  Web  Site: 
www.rtndf.org. 

RTNDF  Scholarships  are  given  by  the  Radio-Televi¬ 
sion  News  Directors  Foundation  to  hiU-time  smdents 
whose  career  objectives  are  in  electronic  joumahsm. 
Preference  is  given  to  a  minority  undergraduate  for 
the  $10,000  Ed  Bradley  Scholarship  and  $2,000  Car¬ 
ole  Simpson  Scholarship.  The  Abe  Schechter  $1,000 
Graduate  Scholarship  is  given  to  an  incoming  or  con¬ 
tinuing  fiiU-time  graduate  student.  The  Ken  Kashiwa- 
hara  Scholarship  offers  a  $2,500  annual  award  for 
aspiring  minority  joumahsts.  The  Mike  Reynolds 
$1,000  scholarship  is  given  by  preference  to  an 
undergraduate  demonstrating  need  for  financial  assis¬ 
tance.  Also  offered  are  The  Lou  &  Carole  Prato  Sports 
Reporting  $1,000  scholarship  and  two  $2,500  Resi¬ 
dent’s  Awards.  Apphcants  must  be  at  least  sopho¬ 
mores,  have  at  least  one  fuU  year  of  coUege  remaining, 
and  may  only  apply  in  one  scholarship  category.  CON¬ 
TACT:  Irving  Washington,  RTNDF,  1600  K  St.  .NW,  Suite 
700,  Washington,  DC  20006;  (202)  467-5218;  Fax: 
(202)  223-4007;  Web  Site:  www.rtndf.org.  DEADUNE: 
Postmarked  May  8,  2006. 

RTNDF/RIAS  Berlin  German-American 
Awards  recognize  exceUence  in  radio,  television  and 
new  media  reporting  on  German-American  relations 
in  the  fields  of  poUtics,  economics,  social  issues,  cul- 
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tural  developments  or  current  events.  Awards  total 
$30,000  spht  -among  winners,  plus  travel  expenses  to 
the  awards  ceremony  in  Berhn.  German-American 
Joumahst  Production  Grants  also  offered,  supporting 
ladio  and  television  productions  addressing  German- 
American  relations.  Grants  range  from  $5,000  to 
$25,000;  entries  accepted  on  an  ongoing  basis.  CON¬ 
TACT:  Jon  Ebinger,  1600  K  St  NW,  Suite  700,  Washing¬ 
ton,  DC  20006;  (202)  467-5250;  Fax:  (202)  223- 
4007;  E-mail:  jon@rtndf.org;  Web  Site:  www.rtndf. 
org.  DEADUNE:  Jan.  15,  annuaUy. 

Reuters  Foundation  Fellowships  are  awarded 
annuaUy  to  mid-career  joumahsts  and  joumahsts 
from  developing  countries.  One-  to  three-term  feUow¬ 
ships  are  offered  for  broadcast  and  print  joumahsts  to 
smdy  at  Oxford  University.  FuU^-funded  Oxford  feUow¬ 
ships  are  usuaUy  reserved  for  joumahsts  from  devel¬ 
oping  countries.  CONTACT:  Reuters  Foundafion,  The 
Reuters  Building  10,  South  Colonnade.  Canary  Wharf, 
London,  England  EI4  5EP;  (44-20)  7542-7015;  Fax: 
(44-20)  7542-8599;  E-mail:  foundation@reuters. 
com;  Web  Site:  www.foundation. renters,  com.  DEAD¬ 
UNE:  Dec.  31,  annuaUy. 

Greg  Robinson  Memorial  Photojournalism 
Scholarship  is  sponsored  by  San  Francisco  State 
University’s  Joumahsm  Department.  Open  to  anyone 
who  expects  to  be  a  S.F.  State  photojournalism  smdent 
in  fall  2006.  Undergraduate  apphcants  must  provide 
evidence  of  a  3  0  GPA  during  their  last  24  units  of 
coursework.  A  $4,000  scholarship  is  awarded  for  first 
place,  and  a  scholarship  for  second  place.  E-mail  for 
-apphcation  information.  .Apphcations  available  in  mid- 
March.  CONTACT:  Joumahsm  Dep-artment,  San  Fran¬ 
cisco  State  University,  l600  HoUoway  Ave.,  San  Fran¬ 
cisco,  CA  94132;  (415)  338-3560;  E-mail:  ednalee@ 
sfsu.edu;  Web  Site:  WAvw.joumahsm.sfsu.  edu.  DEAD¬ 
UNE:  April  28,  2006. 

Rotary  Foundation  Academic-Year  Ambas¬ 
sadorial  Scholarships  provide  funding  for  an  aca¬ 
demic  study-year  abroad  at  an  institution  assigned  by 
the  Rotary  Foundation  Tmstees.  Thition  fees,  round- 
trip  transportation,  room,  board  and  books,  not  to 
exceed  a  maximum  of  $26,000,  are  covered.  The  pri¬ 
mary  purpose  is  to  further  friendly  international  rela¬ 
tions  and  understanding.  Apphcants  must  be  profi¬ 
cient  in  the  host  country’s  language,  De  citizens  of  a 
country  in  which  there  is  a  Rotary  Gub,  and  have  com¬ 
pleted  at  least  two  years  of  university  coursework  or 
professional  work  when  the  scholarship  begins.  The 
Foundation  may  assign  one  month  of  intensive  lan- 
gut^e  training.  Scholars  are  expected  to  make  appear¬ 
ances  at  Rotary  dubs,  schools,  civic  organizations  and 
other  forums  in  both  the  host  country  and  at  home. 
Contact  a  local  Rotary  dub  to  apply.  CONTACT:  Rotary 
Foundation  of  Rotary  International,  1  Rotary  Center, 
1560  Sherman  Ave.,  Evanston,  IL  60201;  (847)  866- 
4459;  Web  Site:  www.rotary.org.  DEADUNE:  Set  by 
individual  Rotary  Clubs/Districts  between  March  and 
August,  annuahy. 

Rotary  Foundation  Cultural  Ambassadorial 
Scholarships  award  round-trip  transportation, 
tuition,  room  and  board  not  to  exceed  $12,000  (three 
months)  or  $19,000  (six  months)  for  cultural  immer¬ 
sion  and  intensive  language  study  in  a  foreign  country. 
Scholars  will  reside  with  host  families  whenever  pos- 
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sible.  Appbcations  will  be  accepted  for  studies  in  Ara¬ 
bic,  En^ish,  French,  German,  Italian,  Japanese, 
Korean,  Mandarin  Chinese,  Polish,  Portuguese,  Russ¬ 
ian,  Spanish,  Swahili  and  Swedish.  Applicants  must  be 
citizens  of  a  countrv  in  which  there  is  a  Rotary  Club, 
and  have  completed  at  least  two  years  of  university 
coursework  when  the  scholarship  begins.  At  least  one 
year  of  college-level  course  work  in  the  language  to  be 
studied  is  also  required.  Scholars  are  expected  to 
make  appearances  at  Rotary  Clubs,  schools,  civic 
organizations  and  other  forums  in  both  the  host  coun¬ 
try  and  at  home.  Contact  a  local  Rotary  Club  to  apply. 
CO.NTACT:  Rotary  Foundation  of  Rotary  International, 
1  Rotary  Center,  1560  Sherman  Ave.,  Evanston,  IL 
60201;  (847)  866-4459;  Web  Site:  www.rotary.org. 
DEADLINE:  Set  by  individual  Rotary  Clubs  between 
March  and  .August  2006,  for  2007-2008  awards. 

Rotary  Foundation  Multi-Year  Ambassadorial 
Scholarships  arc  awarded  for  two  years  of  degree- 
oriented  sm^  abroad  at  an  institution  assigned  by 
Rotary  Foundation  Trustees.  The  primary  purpose  is  to 
further  friendly  international  relations  and  under¬ 
standing.  Applicants  should  be  proficient  in  the  host 
country's  langui^e,  be  citizens  of  a  country  in  which 
there  is  a  Rotary  Gub,  and  have  completed  at  least  two 
years  of  university  coursework  when  the  scholarship 
begins.  Rotary  Foundation  provides  $13,000  flat  grant 
each  year.  Scholars  are  expected  to  make  appearances 
at  Rotary  Clubs,  schools,  civic  organizations  and  other 
forums  in  both  the  host  country  and  at  home.  Contact 
a  local  Rotary  Club  to  apply.  CONTACT:  Rotary  Foun- 


Ted  Scripps  Fellowships 

in  Environmental  Journalism 

Enhance  your  journalism  skills  and  deepen  your 
understanding  of  environmental  science  and  policy. 

Apply  now  for  the  2006-2(X)7  academic  year. 
Full-time  U.S.  print  or  broadcast  journalists  with 
a  minimum  of  five  years  professional  experience  are 
eligible.  Applicants  may  include  reporters,  editors, 
producers  and  full-time  freelancers. 

Prior  experience  covering  the  environment  is  not  necessaiy. 
The  program  covers  tuition  and  fees  and  provides 
a  $45,(KX)  stipend. 

Application  Deadline:  March  1,  2006 
For  applications  and  information,  visit: 
www.colorado.edu/iournalism/cej 
or  write: 

Center  for  Environmental  Journalism 
University  of  Colorado 
478  UCB 

Boulder,  CO  80309-0478 


Colorado 
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dation  of  Rotary  International,  1  Rotary  Center,  1560 
Sherman  Ave.,  Evanston,  IL  60201;  (847)  866-4459; 
Web  Site:  www.rotary.org.  DEADLINE:  Set  by  individual 
Rotary  Clubs  between  March  and  August  2006,  for 
2007-2008  awards. 

Fred  Russell-Grantland  Rice  Scholarship  is 

given  for  four  years  at  Vanderbilt  University.  Scholar¬ 
ship  open  to  sportswTiters  among  high  school  stu¬ 
dents  ready  to  enter  college.  Application  on  Web  site. 
CONTACT:  Undergraduate  Admissions,  Vanderbilt  Uni¬ 
versity,  2305  W.  End  Ave.,  Nashville,  TN  37203-1700; 
(615)  322-2561;  E-mail:  admissions@vanderbilt.edu; 
Web  Site:  www.vanderbilt.edu/Admissions.  DEADLINE: 
Jan.  3,  2006. 

St.  Petersburg  Times  Fund,  Inc.,  provides  schol¬ 
arship  money  for  college  students  interested  in  jour¬ 
nalism  careers.  Undergraduate  scholarships  worth 
$2,500  annually  are  limited  to  smdents  from  the 
Tampa  Bay  area.  Interns  employed  by  the  paper  may 
apply  for  one-time  scholarships  ($3,500  for  under¬ 
graduates;  $1,500  for  graduate  students).  CONTACT: 
Nancy  Waclawek,  Director  of  Corporate  Giving,  St. 
Petersburg  Times,  P.O.  Box  1121,  St.  Petersburg,  FL 
33731;  (727)  893-8780;  Fax:  (727)  892-2257;  E- 
mail:  vvaclawek@sptimes.com;  Web  Site:  www.spti- 
mes.com/intemship. 

St.  Petensburg  Times  Scholarship  is  offered  to 
students  who  plan  to  pursue  careers  in  joumahsm  or 
journalism-related  advertising.  Some  or  all  of  the  fol¬ 
lowing  factors  are  considered  in  awarding  scholar¬ 
ships:  preference  to  students  from  the  circulation  area 
of  the  St.  Petersburg  Times;  demonstrated  ability  to 
overcome  educational,  social  or  family  disadvantages; 
demonstrated  academic  merit;  and  leadership  poten¬ 
tial.  CONTACT:  Charles  J.  Harris,  Knight  Division  for 
Scholarships,  Career  Services  and  Multicultural 
Affairs,  1080  Weimer  Hall  P.O.  Box  118400, 
Gainesville,  FL  32611-8400;  (352)  392-0289;  Fax: 
(352)  846-2484;  E-mail:  charris@jou.ufl.edu;  Web 
Site:  www.jou.ufl.edu/knight.  DEADLINE:  Feb.  1, 2006. 

Ted  Scripps  Fellowships  in  Environmental 
Journalism  are  designed  to  enhance  your  journal¬ 
ism  skills  and  deepen  your  understanding  of  environ¬ 
mental  science  and  policy.  Full-time  U.S.  print  or 
broadca.st  journalists  with  a  minimum  of  five  years 
professional  experience  are  eligible.  Applicants  may 
include  reporters,  editors,  producers  and  full-time 
freelancers.  Prior  experience  covering  the  environ¬ 
ment  is  not  necessary.  The  program  covers  tuition  and 
fees  and  provides  a  $45,000  stipend.  CONTACT:  Len 
Ackland,  Center  for  Environmental  Journalism,  Uni¬ 
versity  of  Colorado  School  of  Journalism  and  Mass 
Communication,  478  UCB,  Boulder,  CO,  80309-0478; 
(303)  492-0459;  Fax:  (303)  392-0969;  Web  Site: 
www.colorado.edu/joumalism/cej.  DEADLINE:  March 
1,  2006. 

Shattuck  Fellowship  Program  provides  paid 
summer  internships  for  students  pursuing  careers  in 
magazine  editing.  Interns  develop  professional  skills 
and  gain  broad  exposure  to  the  publishing  industry 
while  working  for  one  of  BowTie  Inc.’s  national  con¬ 
sumer  and  trade  magazines.  Applicants  must  complete 
their  senior  year  by  June  2006.  Send  a  resume,  writ¬ 
ing  samples,  a  non-official  transcript  and  at  least  one 
faculty  letter  of  recommendation.  CONTACT:  Elisajor- 
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dan,  Shattuck  Fellowship  Program,  BowTie  Inc.,  P.O. 
Box  6050,  Mission  Viejo,  CA  92690;  (949)  855-8822; 
Fax:  (949)  855-3045;  E-mail:  ejordan@bowtieinc. 
com;  Web  Site:  www.animalnetwork.com.  DEADLINE: 
Feb.  1,  2006. 

Joan  Shorenstein  Center  on  the  Press,  Poli¬ 
tics  and  Public  Policy  Fellowship  is  a  one- 
semester  resident  program  during  which  each  Fellow 
researches  and  writes  a  research  paper  on  a 
press/politics  topic  and  participates  in  weekly  lec¬ 
tures  and  roundtable  seminars.  The  program  offers  a 
stipend  of  $17,500;  travel  and  living  expenses  are 
not  covered.  Office  space,  a  computer  and  printer 
are  provided.  Established  journalists  and  scholars 
are  invited  to  apply.  CONTACT:  Fellowship  Program 
Director,  Joan  Shorenstein  Center,  Kennedy  School  of 
Government,  79  Kennedy  St.,  Harvard  University, 
Cambridge,  M.A  02138;  (617)  495-8269;  Fax:  (617) 
495-8696;  Email:  edith_holway@harvard.edu,  Web 
Site:  www.shorensteincenter.org.  DEADLINE:  Feb.  1, 
2006. 

W.  Eugene  Smith  Grant  has  $35,000  available  for 
photographers  to  carry  out  documentary  photojour¬ 
nalism  projects  in  humanistic  photography.  Funded  by 
Nikon  Inc.,  the  primary  grant  is  $30,000  with  the 
remaining  $5,000  being  distributed  at  the  jury's  dis¬ 
cretion.  For  an  application,  send  a  SASE  with  $.60 
postage,  beginning  in  January.  CONTACT:  Anna 
Winand,  International  Center  of  Photography,  1133 
Ave.  of  the  Americas  at  43rd  St.,  New  York,  NY  10036; 
(212)  857-0038.  DEADLINE:  July  15,  annually 

Society  for  Technical  Communication  Schol¬ 
arship  Program  offers  awards  of  $1,000  each  to  two 
undergraduate  and  two  graduate  studenLs  studying  in 
the  field  of  technical  communication  and  attending 
accredited  colleges.  Applicants  must  be  full-time  stu¬ 
dents  and  have  completed  at  least  one  year  of  college 
and  one  year  of  post-secondary  education.  CONTACT: 
Society  for  Technical  Communication,  901  N.  Stuart 
St.,  Suite  904,  Arlington,  VA  22203-1822;  (703)  522- 
4114;  E-mail:  stc@stc.org;  Web  Site:  www.stc.org. 
DEADLINE:  Feb.  15,  2006. 

Stoody-West  Fellowship  for  graduate  study  in 
religious  journalism  provides  $6,000  to  assist  one 
United  Methodist  smdent  in  their  post-graduate  study 
at  an  accredited  U.S.  college  or  university  who  intends 
to  pursue  a  career  in  religious  journalism.  CONTACT: 
Fellowship  Committee,  United  Methodist  Communica¬ 
tions,  P.O.  Box  320,  Nashville,  TN  37202-0320;  (888) 
278-4862;  Fax:  (615)  742-5485;  E-mail:  scholar- 
ships@umcom.org;  Web  Site:  www.umcom.org. 
DEADLINE:  Postmarked  by  March  15,  2006. 

Bart  Swanson  Sports  Journalism  Memorial 
Scholarship,  sponsored  by  the  Louisiana  State  Uni¬ 
versity  Manship  School  of  Mass  Communication,  hon¬ 
ors  the  late  Bart  Swanson,  a  master’s  graduate  of  the 
School  and  former  sports  journalist.  Awarded  annu¬ 
ally  to  an  undergraduate  or  graduate  smdent  planning 
to  be  a  sports  journalist.  CONTACT:  Associate  Dean  for 
Graduate  Smdies  and  Research,  Manship  School  of 
Mass  Communication,  LSU,  Baton  Rouge,  LA  70803- 
7202;  (225)  578-0334;  Fax:  (225)  578-2125;  E-mail: 
defleur@lsu.edu;  Web  Site:  www.manship.lsu.edu. 
DEADUNE:  Jan.  25,  2006. 
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Rennie  Taylor/Alton  Blakeslee  Fellowships 

are  given  by  the  Council  for  the  Advancement  of  Sci¬ 
ence  Writing.  Grants  of  up  to  $2,000  given  to  journal¬ 
ists  with  two  years  of  experience  and  to  journalism 
graduate  students  who  wish  to  specialize  in  science 
writing.  CONTACT:  Diane  McGurgan,  Admin.  Sec., 
CASW,  P.O.  Box  910,  Hedgesville,  WV  25427;  (304) 
754-5077;  E-mail:  diane@nasw.org;  Web  Site: 
www.casw.org.  DEADLINE:  July  1,  2006. 

Teacher  of  the  Year  Award  is  sponsored  by  Dow 
Jones  Newspaper  Fund.  National  High  School  Journal¬ 
ism  Teacher  of  the  Year  and  four  Distinguished  Advis¬ 
ers  selected.  Applicants  must  be  currendy  employed 
as  high,  school  newspaper  advisers/joumalism  teach¬ 
ers.  Information  and  nomination  forms  are  available 
March  1  to  June  30,  annually.  The  award  includes 
journalism  scholarships  to  smdents  of  the  Teacher  of 
the  Year  and  four  Distinguished  Advisers,  and  a  laptop 
computer.  The  Teacher  of  the  Year  is  also  reimbursed 
for  travel  and  expenses  to  attend  professional  confer¬ 
ences  specified  by  DJNF.  CONTACT:  Dow  Jones  Newpa- 
per  Fund,  P.O.  Box  300,  Princeton,  NJ  08543-0300; 
(609)  452-2820;  Web  Site:  djnewspaperfund. 
dowjones.com.  DEADLINE:  July  1,  annually. 

James  Thurber  Writer-in-Residence  Fellow¬ 
ship  winners  will  teach  a  two-week,  graduate-level 
intensive  workshop/seminar  in  the  Creative  Writing 
Program  at  Ohio  State  University;  participate  in  a  writ¬ 
ing  residency  with  a  community  agency;  and  offer  a 
public  reading.  Candidates  should  have  national  visi¬ 


bility  in  poetry,  fiction,  or  creative  nonfiction,  substan¬ 
tial  book  publications,  and  teaching  experience. 
$6,000  stipend  per  quarter.  Send  letter  of  interest  and 
curriculum  vitae.  $15  application  fee.  CONTACT:  Emily 
Swartzlander,  Thurber  House,  77  Jefferson  Ave., 
Columbus,  OH  43215;  (6l4)  464-1032;  Fax:  (6l4) 
280-3645;  Web  Site:  www.thurberhouse.org.  DEAD¬ 
LINE:  Nov.  15,  annually. 

U.S.-Japan  Media  Fellows  Program  is  spon¬ 
sored  by  the  Japan  Society  in  collaboration  with  the 
Foreign  Press  Center,  Tokyo.  Four  American  Fellows 
are  selected  annually  from  print,  electronic  and  photo 
joumafisLs;  editors;  television  and  radio  commenta¬ 
tors;  columnists;  and  freelance  writers.  Applicants 
should  be  between  the  t^es  of  30  and  45,  with  little  or 
no  prior  experience  in  Japan.  Program  aims  to 
develop  experience  and  contacts  in  Japan  to  enable 
Fellows  to  maintain  and  better  understand  U.S.-Japan- 
ese  relations.  Round-trip  airfare,  travel  expenses,  a 
stipend,  interpreters  and  administrative  a.ssistance  are 
provided.  CONTACT:  Betty  Borden,  Jiban  Society,  333 
E.  47th  St,  New  York,  NT  10017;  (2j2)  8.32-1155  or 
(212)  715-1214;  Fax:  (212)  755-6752;  E-mail:  fel- 
lowship@japansociety.org;  Web  Site:  www.japan 
society.org. 

University  of  Florida  College  of  Journalism 
Brechner  Report  Editorial  Assistantship 

awards  a  graduate  student  $12,000  to  pursue  studies 
in  communication  law  or  freedom  of  information.  Stu¬ 
dent  works  13  hours  a  week  in  the  Brechner  Center 


for  Freedom  of  Information.  CONTACT:  Center  for 
Freedom  of  Information,  3208  Weimer  Hall,  P.O.  Box 
1 18400.  Gainesville,  FL  3261 1-8400;  (352)  392-2273. 

University  of  Florida  College  of  Journalism 
Buddy  Davis  Scholarship  was  established  in 
honor  of  H.G.  ‘Buddy”  Davis,  distinguished  service 
professor  emeritus  of  journalism,  and  a  1948  (B.S.), 
1952  (M.A.)  alumnus.  Consists  of  one  $3,500  award 
or  two  $2,500  awards,  given  on  the  basis  of  character, 
scholarship  and  professional  promise.  Financial  need 
is  a  lesser  criterion.  For  seniors  majoring  in  newspa¬ 
per  reporting  or  editing.  CO.NTACT:  Charles  J.  Harris. 
Knight  Division  for  Scholarship,  Career  Services  and 
Multicultural  Affairs,  1080  Weimer  Hall,  P.O.  Box 
118400,  Gainesville,  R  32611-8400;  (352)  392- 
0289;  Fax:  (352)  846-2484;  E-mail:  charris@ 
jou.ufl.edu;  Web  Site:  www.jou.ufl.edu/knight.  DFAD- 
UNE:  Feb.  1,  2006. 

University  of  Florida  College  of  Journalism 
and  Communications  Graduate  Assistantships 

offer  awards  of  up  to  $20,000  for  the  academic  year, 
usually  beginning  in  the  fall  term.  Half  the  listed  sum 
is  given  each  semester.  Program  requires  a  3.0  GPA. 
Some  awards  require  specific  duties.  Awards  are 
renewable.  One  application  form  qualifies  a  student 
for  consideration  in  all  college  awards.  CONTACT: 
Debbie  Treise,  Assoc.  Dean,  Graduate  Division,  Col¬ 
lege  of  Journalism  and  Communications,  University  of 
Florida,  P.O.  Box  118400,  2000  Weimer  Hall, 
Gainesville,  FL  32611-8400;  (352)  392-6557; 


"I’ve  attended  or  moderated  dozens  of  seminars  and  this  was  one  of  the  best. 
A  rich  collection  of  speakers  and  diverse  collection  of  participants." 

#  ’  Michael  Young  -  LA  Times 


Western  Knight  Center 

for  Specialized  Journalism 


The  Western  Knight  Center  offers  competitive 
fellowships  to  mid-career  journalists  to  attend 
intense  two-  to  five-day  seminars  on  topics 
critical  to  the  Western  States  and  beyond. 

Print,  broadcast  and  online  reporters  and  editors 
are  encouraged  to  apply. 


ISLAM  &  MUSLIMS 
EDUCATION  RESEARCH 
INVESTIGATIVE  BUSINESS 
WATCHDOG  JOURNALISM 
STEM  CELL* RESEARCH 
MULTIMEDIA 


For  more  information  about  upcoming  WKC  seminars, 
visit  www.WKConline.org  or  contact  Vikki  Porter,  director.  Western  Knight  Center 
at  213-437-4417  or  vporter@usc.edu. 


The  WKC  Is  funded  by  the  John  S.  and  James  L.  Knight  Foundation  and  is  a  joint  project  of  the 
.use  ANNENBERG  SCHOOL  FOR  COMMUNICATION  * 

■  t .  and  the  University  of  California,  Berkeley^raduate  School  of  Journalism. 
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Fax:  (352)  392-2611;  E-mail:  grandapps@jou.ufl.  edu; 
Web  Site:  www.jou.ufl.edu.  DE^L1.NE:  March  2006. 

University  of  Florida  College  of  Journalism 
Joseph  Brechner  Research  Assistantship  is 

awarded  to  a  graduate  smdent  specializing  in  mas< 
media  law  for  the  purpose  of  researching  freedom  o' 
information  issues.  Preference  is  given  to  doctoral  sa- 
dents  and  master’s  students  with  appropriate  training. 
$8,000  granted  for  two  semesters.  CONTACT:  Brech¬ 
ner  Center  for  Freedom  of  Information,  3208  W'eimer 
Hall,  P.O.  Box  118400,  GainesviUe,  FL  32611-8400; 
(352)  392-2273. 

University  of  Florida  College  of  Journalism 
New  York  Times  Scholarships  are  provided  by 
the  New  York  Times  Co.  Foundahon  for  journalism 
and  advertising  majors  who  plan  to  pursue  careers  at 
newspapers.  Number  and  amounts  of  awards  vary. 
Preference  is  given  to  apphcants  from  circulation 
areas  of  the  .New  York  Times  Regional  Newspaper 
Group  newspapers  in  Florida.  Applicants  must 
demonstrate  abiUtv  to  overcome  educational,  social  or 
family  disadvantages;  academic  merit;  and/or  leader¬ 
ship  potential.  CO.NTACT:  Charles  J.  Harris,  Knight 
Division  for  Scholarships,  Career  Services  and  Multi¬ 
cultural  .affairs,  1080  Weimer  Hall,  P.O.  Box  1 18400, 
GainesviUe,  FL  32611-8400;  (352)  .392-0289;  Fax: 
(352)  846-2484;  E-mail:  charris@jou.ufl.edu;  Web 
Site:  WWW. jou.ufl.edu/knight.  DEADLINE:  Feh.  1, 2006. 

University  of  North  Carolina  at  Chapel  Hill 
School  of  Journalism  and  Mass  Communica¬ 
tion  Park  Fellowships  provide  nine  Ph.D.  feUow- 
ships  ($19,000  annuaUy)  and  14  ma.ster’s  feUowships 
($11,000  annuaUy).  Tuition,  fees,  health  insurance 
and  travel  expenses  are  also  paid.  CONTACT:  Associate 
Dean  for  Graduate  Studies,  School  of  Journalism  and 
Mass  Communication,  University  of  North  Carolina  at 
Chapel  HiU,  Campus  Box  3365,  Chapel  HiU,  NC  27599- 
3365;  (919)  962-3372;  Fax:  (919)  962-0620;  Web 
Site:  www.jomc.unc.edu.  DEADU.NE:  Jan.  1,  2006. 

University  of  North  Carolina  at  Chapel  Hill 
School  of  Journalism  and  Mass  Communica¬ 
tion  Scholarships  annually  award  more  than 
$100,000  to  UNC-Chapel  HiU  juniors  and  seniors, 
including  the  $7,250  James  F.  Hurley  Scholarship,  the 
$7,000  Robert  Pittman  Scholarship  and  the  $5,500 
Victoria  Gardner  Scholarship.  CO.NTACT:  Dean,  School 
of  Journalism  and  Mass  Communication,  University  of 
North  CaroUna  at  Chapel  HUl,  Campus  Box  3365, 
Chapel  HiU,  NC  27599-3365;  (919)  962-4083;  Fax: 
(919)  962-0620;  E-mail:  jomc@unc.edu;  Web  Site: 
www.jomc.unc.edu.  DEADIINT:  Jan.  15,  annuaUy. 

Judith  L  Weidman  Racial  Ethnic  Minority  Fel¬ 
lowship  is  a  one-year  feUowship.  Candidate  must  be 
a  United  Methodist  of  racial  ethnic  minority  heritage: 
a  recent  coUege  or  seminary  graduate  with  communi¬ 
cations  and  pubUc  relations  training;  considering  pur¬ 
suing  communications  for  The  United  Methodist 
Church  as  a  career;  able  to  understand  and  speak 
English  proficiently  ;  and  able  to  relocate  for  one  year. 
The  ne.\t  feUowship  term  is  July  1,  2006  through  June 
30, 200'^.  Salary  is  $30,000  plus  ^nefits,  and  moving 
and  travel  expenses.  CONTACT:  REM  Fellowship  Com¬ 
mittee,  do  UMCom/Communications  Resourcing 
Team,  P.O.  Box  320,  .NashviUe,  TN  37202-0320;  (888) 
278-4862;  E-mail:  rem@umcom.org;  Web  Site: 
crt.umc.org/rem.  DEADLINE:  March  15,  2006. 
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Philip  S.  Weld  Sr.  Fellowship  honors  the  late 
owner  of  Essex  County  newspapers  in  Massachusetts. 
Open  to  any  coUege-level  joumaUsm  educator,  it  pro¬ 
vides  tuition,  room  and  meals  for  an  API  seminar.  A 
travel  allowance  may  be  provided.  CONTACT:  Linda 
Kepner,  Registrar,  American  Press  Institute,  11690 
Sunrise  VaUey  Dr.,  Reston,  VA  20191-1498;  (703) 
715-3320;  Fax:  (703)  620-5814;  E-mail:  lkepner@ 
americanpres.sinstitute.org;  Web  Site:  www.american- 
pres.sinstitute.org.  DFADLINE:  Mid-November,  annuaUy. 

Western  Knight  Center  for  Specialized  Jour¬ 
nalism  Fellowships.  The  Western  Knight  Center  for 
SpeciaUzed  JoumaUsm  (WKC)  offers  two-  to  five-day 
seminars  on  critical  topics  that  meet  the  unique  needs 
of  journalists  serving  audiences  in  communities 
throughout  the  western  states  and  beyond.  The  WKC 
awards  feUowships  to  up  to  .30  joumaUsts,  covering 
lodging,  meals,  instruction  and  a  partial  travel  subsidy. 
See  Web  site  for  upcoming  .seminars.  The  WKC  is  a 
partnership  of  the  University  of  Southern  CaUfomia 
Annenbeig  School  for  Communication  in  Los  Angeles 
and  the  University  of  CaUfomia  Graduate  School  of 
JoumaUsm  at  Berkeley,  and  is  funded  by  the  John  S. 
and  James  L.  Knight  foundation.  CONTACT:  Vikki 
Porter,  Director,  Western  Knight  Center  for  Specialized 
JoumaUsm,  USC  Annenberg  School  for  Communica¬ 
tion,  One  CaUfomia  Plaza,  .300  S.  Grand  Ave.,  Suite 
.3950,  Los  Angeles,  CA  90071;  (21.3)  437-4417;  E- 
mail:  vporter@usc.edu;  Web  Site:  vvww.wkc 
online.org.  DEADLINE:  Six  weeks  before  seminar. 

White  House  Fellowships  choose  between  1 1  and 
19  individuals  each  year  to  work  directly  with  senior 
White  House  officials  and  Cabinet  secretaries.  The  fel¬ 
lowships  aim  to  provide  gifted  and  highly-motivated 
Americans  with  first-hand  experience  in  the  governing 
process  and  a  sense  of  personal  involvement  in  the 
leadership  of  society.  FeUows  also  participate  in  an  edu¬ 
cation  program  that  includes  domestic  and  interna¬ 
tional  travel.  AppUcants  must  be  U.S.  citizens;  federal 
employees  may  not  apply  unless  they  are  uniformed 
miUtary  personnel.  AppUcants  should  be  out  of  school 
-and  working  in  their  chosen  profession.  The  -avers^e 
i^e  of  Fellows  is  33  years.  FeUowship  period  is  Sept.  1, 
2006,  to  Aug.  31, 2007.  CONTACT:  President  s  Commis¬ 
sion  on  White  House  FeUowships,  do  O.P.M.  -  SheUa 
Coates,  1900  E  St.  N’W,  Room  B431,  Washington,  DC 
20415;  (202)  395-4522;  Weh  Site:  www.whitehouse. 
gov/fellows.  DEADLINE:  Feb.  1,  annuaUy. 

Wikoff  Scholarship  for  Editorial  Leadership  is 

open  to  National  Scholastic  Press  Association  (NSPA) 
member  newspaper/news  magazine  writers  with  a 
cumulative  GPA  minimum  of  3-5  on  a  4.0  scale.  GPA 
verification,  letter  of  recommendation  from  the  pubU- 
cation  adviser,  and  three  pubUshed  editorials  must 
accompany  the  entry  form.  The  scholarship  winner  is 
announced  at  the  JEA/NSPA  Spring  NaUonal  High 
School  JoumaUsm  convention.  CONTACT:  Wikoff 
Scholarship  for  Editorial  Leadership,  National 
Scholastic  Press  Association,  2221  University  Ave.  SE, 
Suite  121,  MinneapoUs,  MN  55414;  (612)  625-8335; 
E-mail:  info@studentpress.org;  Web  Site:  www.stu- 
dentpress.org/nspa.  DEADLINE:  Feb.  15,  2006. 

Woodrow  Wilson  International  Center  for 
Scholars  Fellowships  award  20-25  academic  year 
residential  feUowships  to  scholars  and  practitioners 
with  outstanding  project  proposals  in  the  social  sci- 
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ences  and  humanities  on  national  and/or  international 
issues.  Topics  should  intersect  with  questions  of  pub¬ 
Uc  poUcy  or  provide  the  historical  and/or  cultural 
framework  to  iUumine  issues  of  contemporary  impor¬ 
tance.  FeUows  work  at  the  Wilson  Center,  where  they 
interact  with  policymakers  and  staff  working  on  simi¬ 
lar  issues.  Residence  is  for  the  academic  year;  occa¬ 
sionally  fellowships  are  awarded  for  shorter  periods, 
four  months  minimum.  Academic  applicants  are  Um- 
ited  to  the  postdoctoral  level,  normally  with  pubUca- 
tions  beyond  their  Ph.D.  dissertation.  For  other  appli¬ 
cants,  an  equivalent  level  of  professional  achievement 
is  expected.  International  appUcations  welcome.  The 
Center  tries  to  ensure  FeUows’  stipends,  with  other 
funding,  approximate  their  regular  salary.  FeUows  are 
provided  private  offices,  access  to  the  Library  of  Con¬ 
gress,  personal  computers,  and  part-time  research 
assistants.  Travel  expenses  for  FeUows,  spouses,  and 
dependents  provided.  CONTACT:  Scholar  Selection  and 
Services  Office,  Woodrow  Wilson  International  Center 
for  Scholars,  One  Woodrow  Wilson  Plz.,  1300  Penn¬ 
sylvania  Ave.  NW,  Washington,  DC  20004-3027;  (202) 
691-4170;  Fax:  (202)  691-4001;  E-mail:  fellow- 
ships@wwic.si.edu;  Web  Site:  www.wilsoncenter.org. 
DEADLINE:  Oct.  1,  annuaUy. 

World  Affairs  Journalism  Fellowships  are 

aimed  at  news  man-agers,  editors,  commentary  writers 
and  other  ‘gatekeepers  ”  from  U.S.  community-hased 
dailies.  Ten  to  12  joumaUsts  travel  overseas  for  one  to 
three  weeks  on  reporting  assignments.  While  over¬ 
seas,  feUows  will  research  issues  that  are  significant  to 
their  audiences  back  home  and  write  stories  for  pub- 
Ucation  in  their  newspapers.  CONTACT:  International 
Center  for  JoumaUsts,  I6I6  H  St.  .NW,  Third  Floor, 
Washington,  DC  20006;  (202)  737-3700;  Fax:  (202) 
737-0530;  E-mail:  wajf@icf).org;  Web  Site: 
www.idj.org/worldaffairs.html. 

World  Press  Institute  Fellowships  are  awarded 
-annually  to  10  international  joumaUsts,  who  spend 
four  months  experiencing  -and  studying  U.S.  business, 
communications,  culture,  government,  poUtics  and 
social  is.sues  through  the  lens  of  the  First  Amendment. 
FeUows  should  have  five  years  of  fiill-Ume  joumaUsm 
experience  and  be  fluent  in  EngUsh.  CONTACT:  John  UU- 
mann.  Executive  Director,  World  Press  Institute,  1576 
Summit  Ave.,  St.  Paul,  MN  55105;  (651)  696-636O;  E- 
mail:  wpi@macalester.edu;  Web  Site:  www.world 
pressinstitute.org.  DEADLINE:  Dec.  31,  annuaUy. 

Yearbook  Excellence  Contest  is  sponsored  by  a 
national  yearbook  pubUsher  (rotated  each  year)  and 
QitiU  and  ScroU.  Open  to  high  school  students  who 
contribute  to  or  are  staff  members  of  a  student  year¬ 
book  at  any  parochial,  private  or  pubUc  school  that  is 
a  charter  member  of  QuUl  and  ScroU  Society.  Awards 
made  in  twelve  divisions:  academic  photo,  academics, 
advertising,  clubs  or  organizations,  feature  photos, 
graphics,  index,  people,  sports,  sports  action  photo, 
student  Ufe  and  theme  development.  Winners  receive 
QuiU  and  ScroU’s  National  Gold  Key  and,  if  seniors,  are 
eUgible  to  apply  for  a  Edward  J.  NeU  Memorial  Schol¬ 
arship  in  JoumaUsm,  with  award  amounts  ranging 
from  $500  to  $1,500.  $2.00  entry  fee.  CONTACT’:  QuiU 
and  ScroU,  University  of  low-a.  School  of  JoumaUsm, 
100  Adler  JoumaUsm  Building,  Rm.  E346,  Iowa  City, 
lA  52242-2004;  (319)  335-5795;  Web  Site: 
www.uiowa.edu/~quiU-sc.  DEADLINE:  Postmarked  by 
Nov.  1,  annuaUy. 
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Tom  Gibbons,  60,  a  senior  police  reporter  at  The  Philadelphia  ’ 
Inquirer,  is  taking  the  paper's  offered  buyout  package  after  24 
years  of  service.  “I’m  not  bitter  at  all,”  he  says.  ^ 
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Newspapers  have  lost  over  2,000  jobs 
this  year.  Are  buyouts  really  ‘humane’? 


Terry  Ganey  is  the  author  of  several  books 
and  was  a  fiiialist  for  the  1993  Pulitzer  Prize  for 
investigative  reporting.  He  was  the  Missouri  capi¬ 
tal  bureau  chief  for  the  St.  Louis  Post-Dispatch, 
where  he  worked  for  28  years  and  where,  at  age  57, 
he  fully  expected  to  continue  working  until  he  retired. 

Terry  Ganey  is  alscf  a  statistic  —  a  job  cut.  He  is  one  of  130 
employees  who  in  Oj^tober  accepted  offers  of  early  retirement. 
After  lining  up  a  johfat  the  much  smaller  Columbia  (Mo.)  Daily 
Tribune,  Ganey  took  the  package  —  a  year’s  salar>'  in  a  lump 
sum,  accelerated  pension  payments,  and  retirement  health  ben¬ 
efits.  “It’s  not  how  I  thought  I  would  end  my  diys  at  Pulitzer 
and  the  St.  Louis  Post-Dispatch,  but  then  I  always  thought  the 
Post-Dispatch  would  be  owned  by  Pulitzer,”  he  says  of  tlie  chain 
that  was  bought  by  Lee  Enterprises  Inc.  earlier  this  year. 

Ganey  the  statistic  also  can  be  included  in  a  larger  number: 
He’s  one  of  at  least  1,200  positions  elhftinated  by  n^vi^apers 
since  Labor  Day,  and  more  than  2,d0O  going Ijagk  to  January. 
The  pace  accelefatedTn  mid-November  with  slashings  of  dozens 
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Terry  Ganey,  the  Missouri  capital  bureau  chief  for  the  Sf.  Louis  Post- 
Dispatch,  accepted  the  paper’s  buyout  offer  after  28  years  of  service. 


or  more  at  several  Tribune  Co.  papers,  from 
Los  Angeles  to  Baltimore  to  Orlando.  While 
a  few  papers,  spch  as  the  Chicago  Tribune, 
opted  for  layoffs,  it’s  increasingly  apparent 
that  offering  buyouts  has  become  a  perma¬ 
nent  part  of  newspaper  management.  They 
are  often  seen,  in  an  age  of  economic  uncer¬ 
tainty,  as  a  “humane”  form  of  cutting  costs. 

Yet  not  all  newspapers  go  the  buyout 
route.  Typically,  buyouts  are  offered  at  larg¬ 
er  papers  with  unions  or  guilds,  says  news¬ 
paper  analyst  John  Morton. 

Contracts  vary,  but  the  guild 
(now  in  place  at  110  newspa¬ 
pers)  insists  it  must  be  involved 
in  negotiations  —  and  the 
burden  is  on  management  if  it 
wants  layoffs.  Rick  Edmonds,  a 
researcher  and  writer  with  the 
Poynter  Institute,  says  that  even 
when  papers  are  allowed  to  lay 
off  they  tend  to  offer  the  sa,me 
kind  of  severance  found  in 
buyout  packages. 

As  they  did  in  early  2001 
when  advertising  suddenly 
swooned,  newspapers  are 
swinging  the  axe  in  newsrooms, 
business  offices,  and  on  shop 
floors.  In  2001,  according  to  an 
estimate  by  the  American  Soci¬ 
ety  of  Newspaper  Editors,  the 
industry  cut  about  2,000  fiill- 
time  positions  in  newsrooms 
alone,  or  about  4%  of  newspa¬ 
pers’  professional  staffs. 

This  year’s  round  of  buyouts 
and  layoffs  can  be  traced  back  to 
the  plunge  this  spring  in  news¬ 
paper  company  stock  prices, 
says  Donald  R  Rogers,  an  ex¬ 
pert  in  workforce  management 
who  is  a  professor  and  director 
of  the  masters  program  in  hu¬ 
man  resources  at  Rollins  Col¬ 
lege  in  Winter  Park,  Fla  “This 
kind  of  downsizing  is  pretty 
normal,  and  it  comes  about 
whenever  an  industry  is  experi¬ 
encing  two  things:  first  of  all,  a  decline  in 
revenues,  and  second,  a  declining  future.” 

Not  every  industry  experiencing  hard 
times  automatically  resorts  to  layoffs,  says 
Rogers:  “The  restaurant  industry  is  not  in 
great  shape,  but  they  are  not  laying  off  peo¬ 
ple  because  there’s  a  sense  that  it  is  an  in¬ 
dustry  that  will  come  back.”  Having  long 
ago  trimmed  the  obvious  fat,  newspapers 
are  now  looking  to  cut  things  they  believe 
are  not  crucial  to  tbeir  business,  after  years 
of  circulation  losses. 

Other  ax^ademics  worry  that  circ  declines 


The  fix  is  ‘in’ 

what’s  beyond  debate  is  that 
layoffs  and  buyouts  can  be  a  quick 
fix  for  balance  sheets.  At  the  Post- 
Dispatch,  for  example,  the  early 
retirement  plan  is  expected  to  save  $6.5  to 
$7  million  annually. 

The  Post-Dispatch  buyout  program  also 
proved  to  be  surprisingly  popular  among 
the  staff.  The  paper  wanted  to  eliminate 
130  employees.  It  got  260  volunteers  — 
some  with  invaluable  experience,  and  not 
all  of  them  heading  for  geezerhood. 

Medill’s  Harmon,  who  was  visiting  the 
Post-Dispatch  newsroom  when  the  buyouts 
were  being  finalized,  says  that  surprisingly 
it  was  employees  who  were  closest  to  the 
minimum  eligible  age  of  50  who  were  most 


are  not  so  much  a  cause  of  reduced  news¬ 
rooms  and  editorial  content,  but  an  effect 
of  the  cuts.  This  latest  round  of  downsizing 
“horrifies”  Esther  Thorson  of  the  University 
of  Missouri  School  of  Journalism. 

“What  you’ve  got  is  a  gigantic  negative- 
feedback  circle  here,”  Thorson  says.  “You 
take  resources  out  of  the  newsroom.  As 
a  result,  quality  goes  down,  and  as  a  result, 
circulation  goes  down,  and  you  leave  an 
opportunity  for  competitors  to  come  into 


the  market,  leading  to  taking  more  re¬ 
sources  out  of  the  newsroom.” 

Many  observers  see  Wall  Street  as  the 
culprit  in  this  story.  The  relentless  demand 
for  quarter-over-quarter  financial  improve¬ 
ment  —  and  the  punishment  investors  can 
dole  out  by  driving  down  stock  prices  — 
pressure  newspapers  to  cut  comers,  then 
content,  according  to  this  argument. 

“I  wish  these  things  didn’t  have  to 
happen,  but  I  think  they’re  a  logical  conse¬ 
quence  of  being  a  publicly  held  corpora¬ 
tion,”  sa>«  George  Harmon,  an  associate 


professor  of  journalism  specializing  in 
the  newspaper  business  at  Northwestern 
University’s  Medill  School  of  Journalism. 
“Being  publicly  held  has  the  advantage  of 
giving  you  access  to  capital  for  expansion 
and  equipment,  but  in  some  ways  it’s  a  pact 
with  the  devil.  The  investor  has  no  appreci¬ 
ation  for  local  business  cycles.”  With  tradi¬ 
tional  margins  of  20%  to  25%,  newspapers 
are  held  to  an  “unfair  standard,”  he  adds: 
“By  some  measurements,  newspapers  are 
twice  as  profitable  as  the  average 
business  in  America.  But  I  don’t 


think  they  get  credit  for  it  at  all.” 
But  that  debate  isn’t  settled 


either.  Last  \vinter,  in  the  quarterly 
Newspaper  Research  Journal, 
Edmonds  of  the  Poynter  Institute 
analyzed  178  papers  \vith  circula¬ 
tion  over  50,000  and  found  that 
“on  average,  the  public-company, 
private-chain,  and  independent- 
owned  papers  had  virtually  identi¬ 
cal  staffing  ratios  as  groups.” 

Still,  offering  buyouts  now 
seems  to  be  a  well-accepted  part  of 
business  management.  An  analysis 
conducted  by  the  Inland  Press 
Association  of  415  newspapers 
participating  in  its  Newspaper 
Industry  Compensation  Survey 
showed  that  in  2003  and  2004  — 


years  when  the  industry  was  in  a 
recovery  mode  —  layoffs  and  buy¬ 
outs  were  the  second-highest  rea¬ 
son  for  employee  turnover  in  all 
newspaper  departments  (only  the 
number  who  voluntarily  quit  was 
higher).  Buyouts  and  layoffs  were 
significantly  higher  than  retire¬ 
ment  or  termination  for  cause  in 


2003,  and  were  as  high  or  higher 
in  all  categories  in  2004. 
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inclined  to  take  the  offer,  rather  than  those 
closer  to  retirement  age.  The  younger  staffers 
seemed  to  think  they  had  a  better  shot  at 
getting  a  job  elsewhere,  he  says. 

Employers  who  offer  buyouts  can  choose 
who  they  want  to  keep  but  they  cannot  give 
advance  indications  to  employees,  according 
to  the  Society  for  Human  Resources  Man¬ 
agement.  The  Post-Dispatch’s  Ganey,  who 
worked  far  from  the  downtown  St.  Louis 
headquarters  as  the  Jefferson  City  bureau 
chief,  made  the  decision  to  leave  without  any 
input  from  managers  or  colleagues. 

His  calculus  included  both  financial  and 
professional  factors.  At  57,  his  children  were 


grown  and  out  of  the  house,  but  he  realized 
he  needed  to  keep  working.  “For  a  person  in 
my  position,  you  can’t  live  for  long  on  the 
lump-sum  payment  and  the  pension  without 
another  job,”  he  says.  “If  you  were  older  and 
of  Social  Security  age,  you  could  put  it  all 
together.  But  I  had  to  have  another  job.” 

Ganey  also  looked  at  where  he  thought  the 
Post-Dispatch  was  going  under  its  new  Lee 
Enterprise  ownership  —  and  he  didn’t  much 
like  what  he  saw.  Even  the  buyout  offer  itself, 
be  says,  played  a  part  in  forming  his  final 
decision.  “I  thought  about  what  the  newspa¬ 
per  would  be  like  when  others  took  the  buy¬ 
out,”  he  says.  “The  paper  is  changing,  and  I 


didn’t  think  I  would  be  happy  sticking  with 
the  paper  with  this  revolution  going  on.” 

When  he  received  an  offer  from  the 
18,650-circulation  Daily  Tribune  to  cover 
higher  education.  Ganey  says  he  made  up  his 
mind  to  leave  the  Post-Dispatch,  his  work¬ 
place  for  28  years.  He  was  one  of  41  news¬ 
room  employees  who  left.  In  the  time  since 
the  paper’s  sale  to  Lee,  “I’d  seen  the  changes, 
the  redesign,  the  new  managers,  and  it  made 
me  feel  that,  for  myself  it  was  time  to  move.  I 
wanted  to  stay  in  journalism,  and  the  Daily 
Tribune  is  family-owned,  wdth  good  joumal- 
;  istic  values,”  Ganey  says.  “I  just  decided,  well. 
I’m  going  to  take  the  package.”  [1 


Buyouts  buy  time  for  ...  what? 

The  Philadelphia  Stor^:  ‘A  big  disruption’ 


BY  JENNIFER  SABA 

N  THE  Friday  before  Halloween, 
a  news  day  that  any  editor  or  re¬ 
porter  normally  would  relish  with 
Supreme  Court  nominee  Harriet  Miers’ 
withdrawal  and  I.  Lewis  Libby’s  indictment, 
Amanda  Bennett  was  talking  about  how 
many  staffers  she  was  going  to  lose  at  The 
Philadelphia  Inquirer. 

As  editor,  Bennett  w  as  in  the  unenviable 
position  of  having  to  shrink  the  newsroom’s 
staff  by  15%  through  a  series  of  buyouts,  a 
loss  of  75  reporters.  Bennett  modestly  char- 
airterizes  it  as  “a  big  disruption.”  Announced 
on  Sept.  20,  the  mandate  also  affects  the 
Inquirer’s  partner  tabloid.  The  Philadelphia 
Daily  News,  which  was  told  to  shed  19% 

(25  positions)  of  its  newsroom  staff. 

Management  tried  scaling  back  in  other 
areas  —  fewer  routes,  thinner  paper  — 
before  arriving  at  this  point,  but  that  didn’t 
do  the  job.  “We  cut  everything  that  wasn’t 
nailed  down,”  Bennett  says  in  her  glass¬ 
sided  office  located  off  a  hallway  lined  with 
Pulitzers.  Every  so  often,  the  caged  zebra 
finches  in  her  office  punctuate  her  com¬ 
ments  with  squeaks.  “But  after  a  certain 
poinf  you  just  run  out.” 

Rumors  that  cuts  were  coming  had  long 
been  circulating.  Many,  including  Bennett, 
thought  the  number  would  be  lower,  around 
50  buyouts.  “The  shift  from  50  to  75  was 
rather  sudden,  and  it  had  to  do  with  the 
deteriorating  financial  situation,”  she  says. 

Joe  Natoli,  chairman  and  publisher  of 
Philadelphia  Newspapers  Inc.  (PNI),  which 
owns  the  Inquirer  and  the  Daily  News,  says 
the  Inquirer  is  profitable  but  declines  to  re- 
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Editor  Amanda  Bennett  in  the  Inquirer  news¬ 
room,  where  75  positions  had  to  be  cut. 

veal  the  margin.  The  paper  has  been  socked 
with  department  store  mergers,  consolida¬ 
tion  in  the  telecommunications  industry, 
tepid  recruitment  advertising  (the  one 
bright  spot  for  the  industry)  and  an  auto 
category  that’s  stuck  in  reverse.  Circulation 
at  the  Inky  took  another  hit  in  the  latest 
FAS-FAX,  dropping  3.1%.  Its  ad  revenue  is 
down  3%  to  4%  this  year;  on  average,  the 
paper  pulls  in  about  $400  million  annually 
in  ads  (roughly  80%  of  its  total  revenue). 


Plus,  the  Inquirer  is  the  largest  paper  in 
the  Knight  Bidder  chain,  a  company  that  is 
I  under  so  much  pressure  from  Wall  Street 
i  and  its  shareholders  that  it’s  exploring  a 
possible  sale.  “We  looked  at  the  future  and 
1  said,  ‘is  it  going  to  get  £my  easier?’”  says 
Natoli.  “Well,  probably  not.” 

Both  Bennett  and  Natoli  pushed  for  buy¬ 
out  packages  to  be  offered  to  guild  members 
only,  hoping  to  prevent  layoffs.  If  a  manager 
chooses  to  retire,  that  person  counts  in  the  75 
staffers  that  have  to  go.  PNI  expects  to  reap 
roughly  $7.5  million  per  year  from  the 
j  moves:  100  positions  at  approximately 
!  $70,000  to  $80,000  each, 
j  ‘We  have  two  goals  out  of  this,”  Natoli 

j  says.  One  is  to  reduce  costs  in  a  fair  way. 
i  The  second  is  to  “publish  newspapers  that 
we  will  feel  good  about  and  our  readers  will 
feel  good  about  going  forward.” 

But  Gail  Shister,  a  television  critic  who  has 
'  been  with  the  pajjer  26  ye£u^  and  is  not  tak- 
i  ing  the  buyout,  sees  tbe  issue  from  a  different 
j  perspective.  “They  are  trying  very  hard  to  put 
I  on  a  happy  face,  tiying  to  be  optimistic  £md 
positive,  and  that’s  a  tough  thing  to  do  given 
the  overall  sadness  and  anxiety,”  she  says. 

She  likens  this  to  “the  Jack  Kevorkian  school 
I  of  P.R.  It’s  pretty  hard  to  put  a  smiley  face 
I  on  this  one.  But  you  have  to,  otherwise  you 
;  become  dispirited  and  give  up.” 

'  A  humane’  alternative 

j  No  one  can  dispute  that  it’s  generally  bet- 
!  ter  to  let  people  leave  willingly  than  to  hand 
:  out  boxes  for  employees  to  clean  out  their 
desks  with  little  notice,  even  if  some  of  those 
volunteers  may  be  highly  valued  employees. 
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“We’re  not  in  favor  of  the  buyouts,”  says 
Henry  Holcomb,  president  of  the  Nevvspaper 
Guild  of  Greater  Philadelphia  and  a  business 
reporter  at  the  Inquirer,  “because  we  don’t 
think  the  staff  is  too  large.  But  buyouts  are 
more  humane.” 

/m  employee  does  not  have  to  be  near 
retirement  to  take  the  deal.  The  package  in 
Philly  is  offered  in  three  tiers:  guild  members 
nearing  retirement  (tier  l),  and  those  who 
are  considered  non-retirement  employees, 
depending  on  years  of  service  (tiers  2  and  3). 
All  three  tiers  offer  two  weeks  of  pay  at  the 
individual’s  current  weekly  rate  for  every 
year  of  service  at  Knight  Bidder  —  not  just 
the  Inquirer  —  capped  at  52  weeks. 

The  packages  are  split  on  health  care  cov¬ 
erage.  For  those  in  tier  1  there  are  four  op¬ 
tions,  the  most  generous  covering  two  years 
of  health  coverage.  In  tier  2,  employees  are 
covered  for  one  year;  in  tier  3,  for  six  months. 

If  the  Inquirer  did  not  get  to  75  buyouts, 
management  would  have  had  to  resort  to 
handing  out  pink  slips.  In  Philadelphia,  the 
guild  structures  layoffs  based  on  seniority 
with  little  leeway:  last  in,  first  out.  That 
sweep  typically  nets  younger  employees  — 
especially  some  40  reporters  who  were 
hired  three  years  ago  under  former  editor 
Walker  Lundy. 

“Each  buyout  has  exacted  its  own  pain  be¬ 
cause  we’ve  lost  really  good  reporters  and  ed¬ 
itors  at  every  turn,”  says  Emilie  Lounsberry,  a 
legal  affairs  reporter  who  has  been  with  the 
Inquirer  for  more  than  20  years.  She  notes 
that  this  buyout  is  one  of  many  in  the  paper’s 
history,  but  “this  one  hit  harder  because  we 
are  faced  with  the  possibility  of  layoffs.” 

As  of  Nov.  21, 69  newsroom  staffers  had 
taken  the  buyout;  more  than  90  applications 
were  received  between  Sept.  20  and  Nov.  4. 
After  Nov.  4,  there  was  a  seven-day  period 
during  which  applicants  could  reconsider. 
Once  the  final  buyout  count  was  set,  man¬ 
agement  could  determine  which  categories 
(reporters,  copy  editors,  designers)  would 
be  affected  by  layoffs,  if  any. 

The  art  of  subtraction 

Back  in  her  reporting  days,  Bennett  expe¬ 
rienced  reduction  during  several  rounds  of 
layoffs  at  The  Wall  Street  Journal  that  she 
recalls  were  “nasty.”  And  though  she  wrote  a 
book  on  corporate  downsizing.  The  Death  of 
the  Organization  Man,  published  in  1990, 
she  has  never  had  to  wield  the  axe  —  nei¬ 
ther  as  managing  editor  at  The  Oregonian, 
nor  as  editor  of  the  Lexington  (Ky.)  Herald- 
Leader.  Bennett  was  named  editor  of  the 
Inquirer  in  2003. 

Though  she’s  worked  in  management  at 
both  private  and  publicly  held  companies. 


I  Philadelphia  Inquirer  and  Daily  News  Publisher  Joe  Natoii  announces  to  both  papers'  editorial 
staffs  the  company’s  intentions  to  eliminate  positions  through  buyouts  and  possible  layoffs. 


I  “at  30,000  feet  there’s  no  difference,”  she 
I  contends.  “In  publicly  held  companies  the 
reaction  is  shorter  and  more  acute  and  it’s 
more  visible,  but  I  can’t  say  that  there  is  any 
I  less  economic  pressure  because  of  major  [ 

1  shifts  in  the  industry.”  ! 

1  Despite  the  burden  of  having  to  eliminate  I 

I  so  many  jobs,  Bennett  appears  sure-footed  i 
^  about  the  process.  She’s  upbeat  when  she  i 
i  describes  the  other  changes  the  paper  will  I 

I  undergo.  Kicked  back  on  a  couch,  dressed  in 
J  a  blue  sweater  and  black  pants,  she  answers 
:  questions  with  the  confidence  of  someone 
I  who’s  clearly  focused  on  the  Inquirers  future 
I  —  and  completing  the  often  arduous  tasks 
i  required  of  her. 

j  In  October,  her  staff  knew  that  Bennett 

i  was  agonizing  over  having  to  cut  so  many 
1  people  from  her  newsroom,  but  she  knew 
cuts  were  coming  some  five  months  before 
j  the  announcement.  In  that  time  span, 

Bennett  says  she  had  her  doubts  as  to  ! 

whether  she  could  manage  a  paper  with  I 
fewer  reporters:  “Once  I  worked  through  it  ! 
j  and  figured  it  out  with  the  people  I  work  ' 
j  with  that  it’s  not  going  to  be  fun ...  if  we  can  j 

handle  this  correctly,  we  can  keep  it  being  a  i 
great  newspaper.  Once  we  decided  that  and 
i  I  decided  we  can  do  it,  everything  changed.  | 

“In  some  ways,  we  can  come  out  better  | 
in  this  by  focusing,”  she  adds.  j 

Bennett  notes  that  just  because  a  staffer  j 

applied  for  the  buyout  package,  it  didn’t  | 
mean  he  was  going  to  get  it.  “I  have  made  it  j 
very  clear  to  the  staff  that  we  are  not  neces-  j 

sarily  going  to  accept  everyone  who  applies  j 
for  the  buyouts  —  even  if  it  means  we  have  to  i 


lay  off  people.  My  primary  goal  is  the  preser¬ 
vation  of  the  quality  of  the  newspaper.” 

Natoii,  Bennett,  and  her  team  determine 
who  can  go  on  a  case-by-case  basis.  By  mid- 
November,  19  staffers’  buyout  applications 
had  been  rejected.  There’s  the  chance  that 
some  of  those  19  will  walk  out  anyway.  “A  lot 
of  it  is  going  to  depend  on  who  is  raising 
their  hands  in  a  department,”  Bennett  says. 
“Let’s  just  say,  for  example,  and  this  is  not  a 
true  example,  suppose  we  had  four  designers 
and  three  of  them  raised  their  hands.  I  can’t 
take  all  three.” 

To  some  staffers,  the  decision-making 
process  behind  who  will  stay  and  who  goes 
appears  random.  “In  many  cases  it  seems 
arbitrary,”  says  Monica  Yant  Kinney,  a  metro 
columnist  who  has  been  with  the  paper  nine 
years.  Paul  Nussbaum,  a  53-year-old  nation¬ 
al  correspondent  who  has  been  with  the 
Inquirer  for  more  than  20  years,  says  that 
every  time  buyouts  enter  the  picture,  “they 
run  off  some  of  the  best  people.  It’s  more 
humane  than  firing  people,  but  only  barely. 
Certainly  it’s  not  good  for  the  institution, 
because  you  can’t  determine  who  they  will 
keep  and  who  they  will  lose.” 

For  some,  a  sensible  choice 

L.  Stuart  Ditzen,  a  civil  courts  rejxrrter, 
says  it  wasn’t  long  before  he  decided  to  take 
the  offer  this  year:  “I’m  6l  years  old  and  I’m 
going  to  be  62  in  the  middle  of  next  year.  It 
made  sense  for  me  to  do  this.” 

Ditzen  has  been  with  the  paper  for  nearly 
25  years  —  and  for  most  of  that  time  he  has 
been  covering  civil  courts,  a  beat  he  came 
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up  with  and  sold  to  his  editors  20  years 
ago.  At  that  time,  he  recalls,  “The  horizon 
seemed  endless.  They  were  always  open  to 
new  Ideas  and  creative  ideas.  They  had 
rich  resources.”  Once  he  proved  an  idea 
for  a  story  or  project  to  his  editors,  they 
let  him  run  with  it. 

Ditzen  notes  that  criminal  cases  are  easy 
to  follow  up,  with  police  reports  and  other 
monitoring  agents,  but  civil  cases  are  differ¬ 
ent  Unless  someone  seeks  them  out,  they 
slip  by  unnoticed.  “There  are  interesting 
stories  in  the  civil  courts,”  Ditzen  says.  “The 
trick  is  to  find  them.  That’s  been  my  game.” 

On  the  day  Ditzen  spoke  with  E(3P,  the 
Inquirer  had  published  one  of  his  stories  on 
U.S.  Supreme  Court  nominee  Samuel  Alito 
Jr.  The  article  pointed  to  an  allegation  that 
Alito  served  as  judge  on  a  case  involving 
“hundreds  and  thousands  of  dollars  in 
mutual  funds”  where  there  was  a  clear  con¬ 
flict  of  interest.  Ditzen  had  written  the  story 
two  years  ago,  but  when  Alito  was  nominat¬ 
ed  to  the  bench,  he  recapped  the  article. 

Ditzen  applied  for  the  buyout  a  week 
after  it  was  on  the  table.  He  filled  out  the 
application  and  sent  it  back  to  HR,  which 
then  alerted  management.  About  10  days 
went  by  before  he  received  the  specifics  of 
his  package,  including  how  much  money 
he  could  expect.  In  all,  the  process  took 
about  three  weeks. 

Like  other  Inquirer  staffers  who  were 
accepted,  Ditzen  had  a  week  to  change  his 
mind  and  says  he  didn’t  feel  any  pressure, 
at  least  not  from  management:  “I  would 
feel  a  degree  of  guilt  if  I  did  not  take  the 
buyout  if  I  would  cost  a  young  person  their 
job.  Three  years  ago  we  did  a  wave  of 
hiring,  and  the  paper  desperately  needed 
new  blood.  Potentially,  they  are  in  jeopardy.” 
Now  free  to  explore  other  options,  Ditzen 
plans  to  keep  writing  and  is  considering  a 
job  offer  as  a  private  detective. 

Tom  Gibbons,  60,  is  another  highly  expe¬ 
rienced  reporter  taking  the  buyout.  “For  me 
it  was  somewhat  advantageous  because  I 
was  expecting  to  retire  in  February  of 
2007,”  says  the  senior  poUce  reporter,  who 
has  been  on  the  beat  for  his  24  years  at  the 
Inquirer.  Gibbons  took  the  package  be¬ 
cause  it  was  lucrative  and  he  wanted  to 
go  out  at  a  marketable  age;  “There’s  a  big 
difference  between  60  and  62,  and  I  fully 
intend  on  doing  something.  I  don’t  know 
yet,  but  it’s  neat  thinking  about  it.” 

Like  Ditzen,  he  applied  for  the  offer 
shortly  after  the  announcement.  In  the  first 
week  of  October  he  recalls  receiving  an 
e-mail  informing  him  that  his  application 
had  been  accepted:  “It  raised  my  pulse  — 
that  was  a  big  day  for  me.  I  had  huge  mixed 


emotions.  Am  I  doing  the  right  thing?  Am  I 
;  making  a  mistake?  It’s  a  great  business  and 
!  a  great  company.  I  was  near  tears.”  Gibbons 
i  adds,  “I’m  not  bitter  at  all.  It’s  a  big  compa¬ 
ny,  and  it’s  a  very  good  offer.” 

I  The  shuffle  or  the  deal 

j  Though  guild  representatives  are  less  in- 
1  volved  in  the  buyout  process,  they  do  keep 
i  a  close  eye  on  management  in  case  undue 
1  pressure  is  exerted  on  staffers  to  take  the 
i  package.  In  the  past,  such  a  grievance 
I  might  involve  an  editor  hinting  that  a 
I  reporter’s  beat  would  change  drastically, 
i  In  the  2005  buyouts,  Holcomb  adds,  there 
have  been  no  clear  cases  of  impropriety. 

With  the  newsroom  suffering  such  deep 
I  cuts,  workers’  duties  will  inevitably  change, 

I  even  if  it’s  a  subtle  shift.  “There  are  definite- 
i  ly  going  to  be  reassignments,”  says  Tony 
1  Auth,  a  cartoonist  who  has  been  with  the 
I  paper  for  34  years. 

Bennett  says  she’s  out  to  reassure  her 
newsroom  that  management  won’t  haphaz¬ 
ardly  shuffle  reporters’  beats:  “Peoples’  fear 
I - 1  was,  ‘Oh  my  God,  they’re 


going  to  take  me  off  my 


I  his  other  passion  —  ballroom  dancing. 

[  National  correspondent  Nussbaum,  who 
j  considered  taking  the  buyout  —  having  two 
kids  not  yet  in  college  made  him  think  bet¬ 
ter  of  it  —  believes  his  beat  will  remain  in¬ 
tact.  He  travels  across  the  country  covering 
national  trends  and  events,  including  the 
evangelical  movement.  Nussbaum  says 
Bennett  told  the  national  desk  she’s  not 
i  anticipating  any  dramatic  adjustments,  but 
I  he  concedes  it’s  too  early  to  judge:  “Nobody 
^  knows  for  sure  what  the  paper  is  going  to 
j  look  like  after  the  dust  settles.” 
i 

I  Staying  on  course 

The  buyouts  —  plus  the  fact  that  Knight 
Bidder  is  in  danger  of  being  put  on  the 
block  —  have  dampened  many  staffers’ 
spirits.  The  possible  sale  of  the  company 
adds  a  new  wrinkle.  “Who  do  we  listen  to? 
Who  do  we  trust?”  asks  metro  columnist 
Yant  Kinney.  “We’re  reshaping  a  newspaper, 
but  the  people  doing  it  may  not  be  there,” 
she  says,  echoing  the  fears  of  several  staffers 
I  that  the  paper  could  be  sold. 

'  The  Inquirers  vast  and  airy  newsroom, 
with  prep  school  banners  marking  different 


—  HENRY  HOLCOMB/Philadelphia  Newspaper  Guild  President 


:  national  security  beat  and  I’m  going  to 
wind  up  doing  sports  writing.’  That’s  ridicu¬ 
lous.  When  you  go  down  people,  what  you 
have  to  do  is  make  greater  use  off  your  skills 
and  talents,  not  less.  Why  would  I  do  that?” 

Bob  Martin,  the  Inquirers  Pennsylvania 
commentary  editor,  applied  for  the  buyout 
i  and  was  approved  in  early  November. 

;  Martin’s  decision  to  apply  involved  his  age 
I  —  he’s  59  —  and  he  believed  he  would  get 
1  a  fair  offer.  He’s  been  with  Knight  Bidder 
!  for  23  years,  19  of  which  he  has  spent  at 
i  the  Inquirer.  He  works  in  the  suburbs, 
and  the  cuts  would  change  his  job:  If  he 
stayed,  he  would  have  to  work  in  down¬ 
town  Philadelphia.  He  could  still  write 
editorials,  hut  they  would  need  him  to 
work  on  the  letters  section. 

Martin  is  very  matter-of-fact  about  the 
situation.  He  feels  he’s  been  treated  well, 
and  he’s  sympathetic  to  the  changes  that 
soon  will  come  to  the  newsroom.  “Nobody 
put  a  gun  to  my  head,”  he  says.  “I  could  have 
!  stayed  if  I  wanted  to.”  Martin  adds  that  now 
!  is  a  good  time  for  him  to  check  out  other 
opportunities  outside  the  paper.  He  will 
continue  to  write,  including  the  occasional 
bit  for  the  Inquirer,  teach  journalism,  and 


!  departments,  was  unusually  quiet.  It’s  hard 
I  to  tell  if  that  speaks  of  technology  at  work 
!  —  everyone  communicating  through  e- 
I  mail,  Holcomb  suggests  —  or  a  general  pall, 
j  Newsroom  staffers  are  dejected,  but  they 
are  not  about  to  roll  over;  they  fiercely 
1  guard  the  reputation  of  the  paper  and  even 
I  its  sister  tab.  During  EQiPs  late-October 
i  visit,  two  reporters  in  the  sports  depart- 
j  ment  were  taking  issue  over  a  report  in 
I  the  alternative  Philadelphia  City  Paper 
\  suggesting  the  Daily  News  is  going  to  be 
i  laid  to  waste. 

I  Even  with  the  “distractions”  of  the  buy- 

i  outs,  the  paper  has  managed  to  scoop  The 
I  New  York  Times  (on  its  own  story,  when 
I  Judith  Miller  used  her  get-of-jail-free  card), 
reported  extensively  on  abuse  by  area 
i  Catholic  priests,  and  published  a  lengthy 
I  Sunday  series  on  domestic  violence. 

I  While  turning  out  these  stories,  staffers 
j  also  have  been  asked  to  come  up  with  ideas 
on  how  to  make  the  paper  work  through 
'  a  series  of  brainstorming  sessions.  The 
Inquirer,  which  reaches  eight  counties, 

!  will  take  a  regional  approach  organizing 
I  its  coverage  thematically. 

!  “There  is  a  great  deal  of  consciousness 
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of  how  important  we  are  to  the  region,” 
Bennett  notes,  adding  that  her  newsroom 
takes  that  responsibility  seriously.  “Also, 
there  is  a  great  deal  of  sense  of  pride  in 
doing  things  well.” 

Investigative  Reporting  Editor  Joe  Tan- 


fani  says  of  the  buyouts,  “It  s  defeatist  to  say 
that  whacking  15%  of  the  staff  we  have  to 
take  down  a  flag.  It’s  our  duty  to  keep  going. 
I  don’t  like  the  narrative  that  once  the  cut¬ 
backs  happen  it’s  all  over.”  He  says  his 
department  will  remain  intact. 


Bennett  understands  what  the  newsroom 
is  going  through  after  five  months  of  uncer¬ 
tainty.  “They  are  quitting  in  their  heads  like 
five  times  a  day,”  she  observes.  “But  I  can  see 
now,  I  can  see  that  it’s  going  to  be  OK.  They 
don’t  see  it  yet,  but  I  can  see  it.”  @ 


Fighting  job  cuts  a  half-day  at  a  time 


ly  one  paper  did  not  bu)  in  to  buputs 


BY  MARK  FITZGERALD 

This  is  the  story  of  how  one 

newspapier  fought  layoffs  or  buyouts, 
one  half-day  at  a  time. 

In  2000,  the  Daily  Herald  in  Chicago’s 
northwestern  and  western  suburbs  was  on 
top  of  the  world.  Illinois’  third-largest  daily 
was  also  its  fastest  growing.  E&P  had  named 
it  to  its  inaugural  list  of  “10  That  Do  it  Right.” 
Revenues  were  the  highest  in  its  history, 
making  Paddock  Publishing  Co.  a  $101 
million  business.  “A  year  later,  we  were  a  $94 
million  company,”  Daily  Herald  President 
and  CEO  Douglas  K.  Ray  recalls,  “then  a  $92 
million  company  the  year  after  that,  and  the 
year  after  that  we  were  still  a  $92  million 
company.” 

In  2000,  the  newspaper  had  enjoyed 
the  third  part  of  founder  H.C.  Paddock’s 
famous  pronouncement  that  appears  every 
day  on  the  piaper’s  masthead:  “Our  aim:  To 
fear  God,  tell  the  truth,  and  make  money.” 
Now  it  would  come  to  appreciate  the  first 
two  parts  of  the  slogan. 

The  Illinois  daily  was  hardly  alone  in  its 
pain.  Overall,  newspapjer  industry  advertis¬ 
ing  revenues  fell  from  $48.7  billion  in  2000 
to  an  estimated  $44.3  billion  in  2001  — 
a  sudden  9.9%  decrease. 

The  industrywide  advertising  collapse  of 
early  2001  came  wth  few  warning  signs,  but 
the  Daily  Herald  picked  them  up.  Every  Jan¬ 
uary  it  runs  a  special  help-wanted  Sunday 
section  that  had  been  a  blockbuster  the  past 
several  years,  but  in  2001  it  was  a  bust.  “We 
could  see  the  clouds  coming  in,”  Ray  says, 
“and  we  knew  without  adjusting  our  cost 
base,  we  would  be  in  serious  trouble.” 

As  a  family-owned  newspaper,  the  Daily 
Herald  had  more  freedom  to  ride  out  indus¬ 
try  cycles  than  publicly  traded  publishers. 

But  family  ownership  also  kept  it  from  tak¬ 
ing  the  obvious  step:  laying  off  employees. 

The  paper  was  “overstaffed”  by  the  indus¬ 
try’s  thumbnail  standard,  the  result  of  grow¬ 
ing  from  a  weekly  to  a  community  daily  to  a 
full-service  newspaper  reflected  in  its  current 


marketing  theme:  “Big  picture.  Local  focus.” 

“We  have  300  full-time  people  in  editori¬ 
al,”  Ray  notes,  “which  is  a  big  investment  that 
was  built  up  over  time.”  Across-the-board 
layoffs  would  simply  violate  the  culture  that 
the  paper  had  fostered,  he  adds. 

That  idea  is  typical  of  family-owned  news¬ 
papers,  says  Drew  Mendoza,  managing  prin¬ 
cipal  of  the  Marietta.  Ga.-based  Family 
Business  Consulting  Group.  Family  owners, 
he  explains,  “are  almost  hyper-aware”  of  the 
connection  between  publishing  success  and 
editorial.  “They  also  tend  to  have  a  pro¬ 
nounced  commitment  to  their  communities. 
As  a  result,  I  think  they  would  avoid  layoffs 
like  the  plague.  This  is  not  a  decision  they 
are  going  to  make  lightly.” 

In  the  case  of  the  Daily  Herald,  there  v*/as 
one  more  factor  that  led  its  executives  to  ; 
shun  layoffs  —  they  didn’t  think  it  would 
make  business  sense.  The  paper  serves  a 
highly  desirable  piece  of  Chicagoland,  one 
that  attracts  aggressive  competition  not  only 


from  the  downtown  papers,  the  Chicago 
Tribune  and  the  Chicago  Sun-Times,  but 
from  good  nearby  suburban  dailies,  such  as 
ihe  Northwest  Herald  out  of  Crystal  Lake, 
and  The  Courier  News  in  Elgin. 

“In  this  market,  we  felt  we  had  to  move  to 
a  full-service  model,  and  that’s  very  expen¬ 
sive,  as  you  can  imagine,”  Ray  says.  “So  with 
the  culture  and  the  growth  model  that  had 
served  us  for  so  long,  what  you  really  cannot 
do  is  what  other  companies  tend  to  do,  and 
that’s  make  across-the-board  layoffs.”  Cutting 
into  the  staff,  he  adds,  would  cut  into  con¬ 
tent,  “and  into  the  fabric  of  the  paper.” 

George  Harmon  is  an  associate  professor 
of  journalism  specializing  in  the  newspaper 
business  at  Northwestern  University’s  Medill 
School  of  Journalism  and  has  served  for  the 
past  few  years  on  Paddock  Publishing’s 
board  of  directors.  “We  really  think  the  key  is 
local  news  coverage,  that  ‘big  picture,  local 
focus.’  We  really  believe  that  works,”  he  says. 
“And  you  need  people  to  do  it.” 
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There  was  one  more  complication  for  the 
Daily  Herald,  another  big  expense  that  could 
not  be  touched.  “In  the  middle  of  all  this,  we 
made  the  most  significant  bet  we’d  ever 
made  in  this  market,”  Ray  says.  The  paper 
was  building  a  new  production  plant  with 
new  presses  —  a  $50  million  project  that 
came  with  new  and  unavoidable  expenses, 
such  as  the  cost  of  training  crews. 

So  what  to  do? 

Still,  cutbacks  had  to  come  somewhere,  if 
not  in  staffing. 

Reporting  and  business  travel  was  sliced 
to  tbe  absolutely  essential.  A  hiring  freeze 
was  imposed.  While  no  one  was  laid  ofi", 
people  were  moved  around.  The  advertising 
department,  for  instance,  had  a  “floater” 
whose  job  essentially  was  to  step  in  when 
a  salesperson  went  on  vacation.  Now  the 
floater  was  assigned  permanently  to  develop 
the  Daily  Herald's  growing  line  of  niche 
publications.  Printing  training  that  might 
ordinarily  have  been  done  off-site  was  held 
at  the  plant,  with  the  old  presses  running 
simultaneously  to  ensure  production. 

But  the  biggest  decision  was  to  reduce  the 
entire  staff” s  work  week  —  and  therefore, 
their  pay  —  by  5%.  Employees  were  told  to 
take  a  half-day  off  every  two  weeks,  and  over¬ 
time  was  strongly  discouraged.  It  was  a 
bombshell  in  the  newsroom,  but  the  impact 
was  mitigated  by  management’s  openness, 
recalls  Mike  Comerford,  the  paper’s  senior 
business  writer. 

“It  was  scary,  but  there  were  assurances  at 
the  time,”  he  says.  “Assurances  that  we  were 
going  to  come  back,  that  we  had  managed  to 
do  it  in  the  past.  We  started  getting  e-mails 
from  the  bosses  as  to  how  we  were  doing  fi¬ 
nancially.  They  redoubled  their  effort  to 
communicate  with  people  about  the  finan¬ 
cial  condition  of  the  company  so  there  wasn’t 
any  adversarial  misunderstanding.” 

The  messages  came  at  least  once  a  month. 
“We  were  more  open  during  the  recession 
than  we  had  ever  been  before,”  Ray  says.  “If 
you’re  going  to  ask  people  to  sacrifice,  you 
have  to  tell  them  why.”  And  it  was  a  sacrifice. 
Comerford,  single  at  the  time,  both  enjoyed 
the  shorter  schedule  and  hated  it. 

“You  had  time  to  go  to  a  ball  game,”  he 
says.  “But  at  the  same  time,  I  feel  very  com¬ 
petitive  with  the  Tribune  and  Sun-Times, 
and  if  someone  else  can  work  longer  and 
harder  at  the  story,  that  person  has  the  ad¬ 
vantage.”  On  the  business  section,  everyone 
was  working  harder,  if  not  longer.  With  beat 
transfers  and  unfilled  departures,  the  desk 
was  down  three  people.  Senior  writer  Com¬ 
erford  was  drafted  frequently  to  write  briefs. 

Reporters  also  began  keeping  track  of  the 


www.eclitorandpublisher.com 


hours  their  colleagues  were  working.  And  the 
anxiety  that  layoffs  might  come  anyway  nev¬ 
er  disappeared  among  some  reporters,  Com¬ 
erford  adds.  At  one  point,  the  newspaper 
stopped  making  contributions  to  employee 
401(K)  plans.  The  cutback  was  a  financial 
squeeze,  he  says:  “It’s  amazing  what  5%  of 
your  income  means.  I’ve  covered  United  Air¬ 
lines,  where  those  people  are  taking  30%  pay 
cuts,  and  I  just  think,  how  do  they  do  it?” 

By  2004,  regular  working  hours  were  re¬ 
stored,  and  in  September  of  that  year,  the 
newspaper  gave  every  employee  a  surprise 
bonus  of  $250,  dropped  off  one  Friday  after¬ 
noon  in  envelopes  on  their  desks. 

Like  any  reporter,  Comerford  sometimes 


wonders  about  the  long-term  future  of 
newspapers.  But  the  Daily  Herald  strategy 
worked  in  the  last  recession.  “They  said  that 
we  were  going  to  come  back,  and  it  did 
happen,”  he  says.  “We’re  hiring  again.” 

Though  the  recession  is  behind  it,  the 
Herald  continues  to  update  emidoyees  fre¬ 
quently  on  its  financial  condition.  This  time, 
though,  the  news  is  good.  “Quite  frankly, 
we’re  doing  very  well  now,”  Ray  says.  Adver¬ 
tising  is  up  double  digits  over  last  year, 
except  for  automotive  classified,  which  is 
down  across  the  industry. 

“We’ll  get  back  above  $101  million  this 
year,”  he  says.  “We’ll  probably  hit  $105 
million,  and  maybe  more.”  H 


The  University  of  Michigan  I 

Department  of  Communication  Studies  I 

Howard  R.  Marsh  Visiting  Professorship  in  Journalism  | 

The  Department  of  Communication  Studies  at  the  University  of  Michigan  seeks  | 
nominations  and  applications  for  the  Howard  R.  Marsh  Visiting  Professorship  in  I 
Journalism.  The  Howard  R.  Marsh  Endowment  provides  funds  for  a  one-semester  I 
or  one-academic  year  visit  from  either  a  distinguished  academic  scholar  who  | 
studies  journalism  and  news  media  or  an  eminent  professional  journalist.  The  | 
individual  selected  for  this  appointment  will  contribute  to  the  education  of  I 
students  in  the  Department  and  College  who  are  studying  long-range  factors  I 
affecting  the  ability  of  the  news  media  to  perform  their  functions  in  a  democratic  | 
society.  I 

The  Marsh  Visiting  Professor  will  teach  two  courses  per  term,  engage  in  additional  | 
dialogue  with  students  and  faculty,  pursue  current  professional  or  scholarly  | 
interests,  and  contribute  to  the  direction  of  the  Howard  R.  Marsh  Center  for  the  I 
Study  of  Journalistic  Performance.  The  Center,  located  in  the  Department  of  | 
Communication  Studies,  supports  scholarly  research  on  democratic  functions  of 
the  news  media. 

Applicants  for  the  Howard  R.  Marsh  Visiting  Professorship  should  send  a  vita, 
evidence  of  teaching  excellence,  and  three  letters  of  recommendation  to: 

Marsh  Professor  Search 
Department  of  Communication  Studies 
105  South  State  Street,  2020  Frieze  Building 
The  University  of  Michigan 
Ann  Arbor,  Ml  48109-1285 

Questions  should  be  sent  to:  cs-position(a>umich.edu. 

Review  of  nominations  and  applications  for  single-term  or  academic  year 
appointment  that  would  start  in  the  Fall  of  2006  will  begin  immediately  and 
continue  until  the  position  is  filled. 

The  University  of  Michigan  is  a  non-discriminatory!  affirmative  action  employer. 

Women  and  minorities  are  encouraged  to  apply 
The  University  is  responsive  to  the  needs  of  dual  career  couples. 
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LOOSE  PAPER  LOADING 


Unbaled,  uncompacted,  uncomplicated: 
a  higher  price  for  waste 


BY  JIM  ROSENBERG 


COMPANIES  PAY  NEWSPAPERS  TO  HAUL  AWAY  THEIR  WASTE  PAPER. 

At  least  one  recycled  newsprint  producer  pays  a  premium 
to  newspapers  that  do  nothing  to  their  waste  paper  other 
than  load  it  into  tractor  trailers. 

The  trick  is  having  enough  newsprint  to  make  the  arrangement 
worthwhile  and  loading  it  efficiently  without  incurring  high  labor 
costs  or  capital  investments.  Put  simply,  a  system  capable  of  auto¬ 
matically  and  quickly  loading  the  maximum  allowable  weight  of 
loose  paper  safely  into  a  trailer  would  mean  more  money  for  less 
work  handling  the  same  amount  of  material. 

Wa.<5te  comes  in  various  forms  from  vari-  press  operating  problems;  overruns  and  some  white  and  prii 

ous  pieces;  unprinted  or  white  slab  waste  returns;  and  leftover  inserts.  mistakes,  and  unpn 

and  newsprint  remaining  on  expired  rolls’  Given  the  cost  of  paper  ar  d  any  related  every  single-copy  lo 
cores;  printed  waste  from  start-up,  restarts,  labor,  waste  is  probably  impossible  to  elimi-  day,  to  say  the  least. 


some  white  and  printed  wifete,  occasional 
mistakes,  and  unpredictable  problems.  Not 
every  single-copy  location  .‘jells  out  every 


and  printing  adjustments;  press  and  post-  nate.  The  most  efficient  shops  still  have 
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Fortunately  there’s  money  in  recovered 
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DARIO  DESIGNS  IS  RANKED  #1  BY  NEWSPAPER  PUBLISHERS 

According  to  the  most  recent  survey  conducted  by  Belden  Research  for  Editor  &  Publisher, 
the  majority  of  Newspaper  Publishers  and  General  Managers  are  likely  to  purchase  services 
from  Dario  Designs  above  all  others.  This  was  a  300%  increase  compared  to  the  2002 
survey!  The  number  of  production  personnel  likely  to  purchase  services  from  Dario  Designs 
nearly  doubled. 

Dario  Designs  quality  service  has  pushed  them  to  the  #1  firm  in  the  newspaper  industry 
voted  upon  by  their  customers. 
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“To  be  your  customer’s  number  1 
choice  based  upon  quality,  value, 
and  trust  is  incredibly  gratifying  and 
humbling.  We  will  continue  to 
maintain  and  strive  to  improve  our 
services.  All  we  can  say  is  thank  you 
for  your  confidence  and  support.  ” 

> -Dario  D.  D.  DiMare,  A! A 


I; 


DARIO 

DESIGNS 


Top  4  design  firms  most  like  to  be  purchased.  Source;  Belden  Research,  2004,  for  Editor  &  Publisher. 
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newsprint  and  other  paper  grades,  and 
newspapers  can  supply  recyclers  with 
steady  large  volumes  uncontaminated  by 
nonpulpable  twines  and  worse  materials 
often  found  in  recovered  post-consumer 
waste.  Among  large  dailies  or  any  news¬ 
paper  company  that  does  enough  printing, 
for  itself  or  others,  even  the  most  efficient 
generate  enough  waste  that  its  sale  can 
somewhat  offset  its  cost. 

But  eroding  the  potential  payback  on 
recycling  are  the  newspaper’s  cost  of 
handling  and  preparing  paper  for  recovery 
(moving  and  storing,  baling  or  containeriz¬ 
ing),  an  intermediary’s  cost  of  collecting 
and  transporting  a  newspaper’s 
waste,  and  a  mill’s  labor  expended 
on  bursting  bales  or  extracting 
compacted  paper  Irom  shipping 
containers. 

Lx)ading  and  transporting  waste 
papt^r  is  unavoidable.  But  if  a  news¬ 
paper  can  load  loose  paper  directly 
into  a  papermaker’s  empty  truck  on 
its  way  back  to  a  mill,  the  publisher 
and  papermaker  can  share  savings. 


post-press  area  and  shipped  it  out  on  skids 
to  a  buyer,  who  resold  it  to  a  mill.  Through 
!  a  joint  operating  agreement,  production  in 
;  Cincinnati  includes  the  189,210-circulation 
Enquirer  (289,333  Sundays)  and  E.W. 
Scripps’  32,204-circulation  evening  Cincin¬ 
nati  Post  (44,999  Saturdays). 

“We  didn’t  want  to  add  the  cost  of  bal- 
I  ing,”  says  Enquirer  Production  Director 
j  Jack  Conaboy.  Looking  around  for  altema- 
!  tives,  Conaboy  visited  another  Gannett  site, 

;  the  nearby  Indianapolis  Star,  which  had 
I  put  in  a  system  with  an  articulating,  tele- 
I  scoping  belt  to  move  loose  waste  into 
!  trucks. 


Equipment  Systems  Inc.  for  a  cart  dumper. 
Then  Morrow  put  Quipp  in  touch  with 
SP  Industries  in  Hopkins,  Mich.  Morrow 
designed  and  SP  (no  connection  to  SP 
Newsprint)  manufactured  the  system  now 
used  in  Cincinnati. 


Search  for  a  solution 

Such  an  arrangement  requires 
a  mill  ready  to  accept  loose  newspa¬ 
pers  for  repulping/de-inking  and 
a  mechanism  for  moving  piles  of 
paper  into  a  truck  trailer. 

For  about  three  years,  trucks  stop¬ 
ping  at  one  newspaper  have  carried 
loads  of  loose  newspaper  in  53-foot 
trailers  to  SP  Newsprint  Co.’s  100%- 
recycled  newsprint  mill  in  Dublin, 

Ga.,  which  produces  up  to  three- 
quarters  of  SP’s  annual  output  of 
more  than  a  million  tons.  (The  re¬ 
mainder  comes  from  the  company’s 
Newberg,  Ore.,  mill,  where  half  the  Exten 

fiber'  used  is  recycled  and  half  comes 
from  sawmill  waste.) 

Built  nearly  30  years  ago  by  Media 
General  affiliate  and  recycling  pioneer 
Garden  State  Paper  Co.,  the  mill  today  is 
o\vned  by  Media  General,  Knight  Bidder, 
and  Cox  Enterprises. 

The  publisher-papermaker  arrangement 
for  loading  and  transporting  old  newspa¬ 
pers,  however,  so  far  involves  only  proper¬ 
ties  of  an  even  bigger  newspaper  company, 
Gannett.  In  a  few  months,  a  Tribune  Co. 
site  also  will  have  the  capability. 

rhat  ability  resulted  from  collaboration 
among  a  newspaper  operations  executive, 
vendor  representative,  equipment  engineer, 
and  manufacturer. 

Until  a  few  years  ago.  The  Cincinnati 
Enquirer  had  stacked  down  its  waste  in  the 


Extended-height  cart  dumper  with  conveyor  supplying  autoloader 


With  the  Star’s  system,  however,  the 
desired  maximum  weight  could  not  be 
achieved,  says  Conaboy:  “We  tried  to 
improve  on  some  of  the  things  that  were 
done  up  in  Indianapolis.” 

Conaboy  brought  the  matter  to  Quipp 
Systems  Inc.  Midwest  Sales  Manager  Tim 
Dudley,  who  had  experience  in  waste¬ 
handling  systems  from  his  12  years  at 
Machine  Design  Services  Inc.  Dudley  and 
Conaboy  traveled  to  other  .states  to  investi¬ 
gate  systems  used  by  other  businesses. 

“This  was  really  something  Jack  Conaboy 
came  up  with,”  says  Dudley.  “He  was  the  pi¬ 
oneer  for  giving  this  an  opportunity.” 

“Originally,  my  waste  contract  was  with 
Quipp,”  explains  Conaboy,  and  Quipp  in 
turn  subcontracted  Chicago-based  Morrow 


I  Less  pressure,  more  snout 

i  Dudley  recalled  that  Machine  Design’s 
j  parent  company  Motion  Systems  had  ex- 
1  tensible-boom  conveyors  capable  of  auto- 
I  matically  loading  trailers  with  trimmer 
waste,  but  not  nearly  to  sufficient  weight. 

!  Morrow  Systems  and  Engineering  Vice 
President  Bill  Burgis  suggested  pushing 
waste  into  trailers  without  com¬ 
pacting  it. 

“We  did  extensive  testing  from 
there,”  says  Dudley. 

A  maker  of  compactors.  Morrow 
had  long  been  equipping  materials- 
recovery  facilities,  and  SP  has  “been 
our  supplier  for  about  20  years,” 
says  Burgis.  His  idea  was  to  “get  the 
compactor  to  basically  function  as  a 
loader.”  Instead  of  compacting  the 
loose  paper,  it  would  periodically 
move  a  mass  of  paper  into  a  truck 
trailer  —  rather  than  continuously 
conveying  relatively  small  quanti¬ 
ties.  Extensible  conveyors,  accord¬ 
ing  to  Burgis,  present  mechanical 
problems  and  limitations. 

A  conventional  compactor 
forces  content  into  a  roll-off  steel 
container  rib-reinforced  to  with¬ 
stand  high  pressure.  The  loader 
sought  by  Conaboy  and  Burgis 
would  move  a  load  of  paper  into  a 
trailer,  depositing  it  from  a  “snout” 
added  to  the  compactor  design 
and  extending  well  into  the  trailer, 
toloader  Burgis  thought  that  if  a  sizable  pa¬ 
per  pile  with  a  stable  angle  of  re- 
I  pose  could  be  achieved,  such  a  loader 
I  could  continue  pushing  more  paper  into  a 
I  trailer,  with  each  load  moving  those  pre- 
j  ceding  it  farther  into  the  trailer  without 
problems. 

Testing  at  SP’s  plant  showed  that  “the 
basic  concept  that  we  could  move  the  pile 
along  in  the  trailer  worked,”  says  Burgis. 

“We  played  with  it  for  quite  a  while,” 
Conaboy  recalls.  To  ensure  safety  on  the 
road,  he  adds,  “getting  the  proper  weight 
distribution  in  the  trailer  was  the  biggest 
thing.”  The  result  was  Morrow’s  NP-165 
trailer  loader  system,  which  automatically 
!  transfers  40,000  pounds  of  loose  paper  into 
a  53-foot-long  trailer  at  48,000  pounds  per 
j  hour. 

1  Paper  conveyed  to  or  dumped  at  the  in- 


I 
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feed  accumulates  until  the  size  and  weight 
of  the  resulting  pile  signal  the  system  to 
activate  its  ram,  which  pushes  the  pile  into 
the  trailer.  The  cycle  continues  until  the 
completion  of  a  programmed  number  of  cy¬ 
cles  needed  to  reach  a  trailer’s  maximum 
net  weight.  A  full-trailer  signal  then  stops 
loading  and  diverts  paper  to  another  loader 
and  trailer  or  to  an  accumulation  station. 

The  system  —  in  versions  compatible 
with  either  four-foot-high  docks  or  ground- 
level  loading  —  includes  infeed  conveyors, 
off-line  cart-dump  stations,  and  controls. 

Miami-based  Quipp  itself  has  been  in¬ 
volved  in  paper-waste 

handling  since  installing  — - 

conveyors  and  a  pair  of  =  =  === 
compactors  at  The  San 
Diego  Union-Tribune  .  ,  ,  ,  ,  _ 

(before  Dudley  joined  [I  |[  p  j 

Quipp).  It  was  responsi-  ‘  — 

ble  for  compactors  and 
containers  at  Detroit  II 

Newspapers;  a  baler  at  [jj 
The  Grand  Rapids 

Press;  and  the  gripper  conveyor,  waste 
chute  and  conveyor,  and  small  baler  at  the 
Roclrford  (Ill.)  Register  Star’s  near-complete 
plant  expansion.  Machine  Design,  adds 
Dudley,  supplied  paper-waste  handling  for 
The  New  York  Times’  two  plants  and,  in 
Ohio,  for  The  Plain  Dealer  in  Cleveland  and 
the  Dayton  Daily  News. 

Still,  for  most  newspapers,  says  Dudley, 
“when  they’re  doing  a  new  facility,  it’s  some¬ 
thing  that’s  not  even  thought  of  much.”  He 

j  says  that  when  it  comes  to  waste  handling, 
it  can  be  difficult  to  make  a  case  for  retum- 
on-investment  to  corporate  executives.  But 
at  least  two  other  papers  see  the  sense  in 
automatically  loading  loose  waste  paper 
into  trailers. 

Retrofit  and  new-plant  sites 

The  Enquirer  operates  loaders  from  in¬ 
side  its  plant  at  two  docks  converted  for  the 
purpose  from  the  original  10  distribution 
docks.  Conaboy  reports  spending  about 
three  months  preparing  for  the  installation 
and  another  three  months  installing  the 
systems  and  making  them  operational. 

“We  had  to  move  a  lot  around  to  clear 
a  path”  for  additional  conveyor  belts,  he 
says.  That  included  relocating  two  air  con¬ 
ditioning  lines,  sewer  lines,  a  transformer 
on  a  wall,  and  “e\'en  some  conduit  and 
cabling  for  the  AP  satellite  dishes,”  he  adds. 

Because  “we  had  to  go  around  an  elevator 
shaft,”  Conaboy  continues,  “we  had  to 
change  direction  twice,”  inclining  some  con¬ 
veyor  so  that  some  sections  would  sit  over 
others.  Staffers  also  debated  matters  related 
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to  weight,  width,  speed,  and  forklift  access. 
He  adds,  “We  weren’t  going  to  compromise 
our  current  workflow  to  put  this  in.” 

Soon  after  the  Enquirer  adopted  the 
solution  it  helped  devise.  The  Courier- 
Journal,  Gannett’s  daily  in  Louisville,  Ky., 


of  waste  conveyors.  A  project  team  was  as¬ 
sembled  under  Process  Planning  Manager 
George  Burton,  and  the  Cincinnati  Enquir¬ 
er  was  one  of  the  sites  it  visited. 

From  press  to  packaging,  the  Sentinel  is 
replacing  its  wire-belt  conveyors  with  a 


arranged  to  install  the  same  system,  with  its  !  gripper  conveyor  system  that  can  drop 


own  modifications,  at  the  production  plant 
it  started  building  in  2003.  The  208,943- 
circulation  Courier-Journal  (271,851 
Sundays)  operates  ground-level  loaders 
“independent  of  the  docks,”  says  Production 
Vice  President  Michael  Przybylek. 

Until  Quipp  supplied  the  pair  of  Morrow 


NP-165  systems  load  loose  waste  and  return  copies  into  a 
newsprint  mill’s  53-foot  trailer  at  48,000  pounds  per  hour. 


40,000  LBS  NET  WT 

loaders,  Courier-Journal  printed  waste 
handling  was  just  that:  Bundles  were  hand- 
loaded  into  carts  that  were  dragged  into 
trucks  from  the  pressroom  or  mailroom, 
according  to  Przybylek. 

“We  used  to  bale  white  waste,”  he  says. 
Now,  “we  really  don’t  have  a  lot  of  white 
waste  anymore,”  he  adds,  citing  his  paper’s 
new  KBA  presses  and  Metso  roll  handling. 
“We  don’t  even  have  balers  anymore.”  What 
white  waste  there  is  winds  up  on  the  same 
truck  carrying  single-copy  returns  to 
newsprint  recycler  Smurfit,  he  adds. 

In  contrast,  the  new  system  is  entirely  au¬ 
tomated.  “It’s  all  about  sensors,”  remarks 
Przybylek.  “There’s  no  manual  intervention 
from  an  operator  at  all.”  Waste  is  carried  to 
the  loader  by  conveyor,  and  all  three  presses 
send  it  onto  that  conveyor  at  the  same  time, 
“and  the  conveyor  operates  with  no  prob¬ 
lems,”  says  Przybylek.  Of  any  labor  required, 
he  adds,  “the  biggest  part  is  maintenance.” 

Courier-Journal  modifications  to  the 
loader  came  about  because  “our  mainte¬ 
nance  people  didn’t  like  some  of  the  bear¬ 
ings  and  gears”  and  other  components, 
says  Przybylek.  He  recommended  some 
improved  products  and  Quipp  came  in 
and  saw  to  the  recommended  changes. 

In  Florida,  Tribune’s  219,838-circulation 
Orlando  Sentinel  (331,455  Sundays)  recon¬ 
sidered  its  paper  waste  handling  about  two 
years  ago.  “We  looked  into  its  when  we 
started  our  inserting  project,”  says  Opera¬ 
tions  Vice  President  Kelly  Benson.  Part  of  a 
broader  look  at  operations,  the  po.st-press 
equipment  update  is  to  include  installation 


printed  waste  copies  onto  a  waste  belt 
that  will  carry  them,  by  way  of  a  chute,  to 
a  trailer  loader  positioned  in  a  dock. 

The  Sentinel  will  continue  baling,  weigh¬ 
ing,  and  trucking  away  white  waste,  which 
brings  in  more  money  than  printed  waste. 

But  more  than  70%  of  its  production 

waste  paper  is  printed 
return  copies  into  a  waste,  which  is  now 
00  pounds  per  hour,  n^^nually  stacked 

„  down  onto  pallets. 

then  shrink-wrapped; 

— consolidated  and 
I _  wrapped  or  banded. 

Following  the  new 
conveyor’s  installation. 

Burton  expects  to  devote  a  week  to  installa-  ! 
tion  and  another  to  commissioning  the 
loader.  That  probably  will  happen  in  the 
first  quarter  of  next  year,  according  to 
Benson,  who  calls  it  “one  of  the  latter 
phases  of  the  whole  project.” 

Bye-bye,  balers 

A  deciding  factor  for  the  Sentinel,  says 
Burton,  was  that  “the  footprint  of  a  baler 
is  very  large  compared  with  a  loader.”  But 
even  though  an  automatic  loading  system 
isn’t  small,  the  Enquirer’s  Conaboy  says  ^ 

waste  copies  stacked  on  pallets  probably 
occupy  no  less  floor  space.  i 

Burton  says  the  Sentinel  has  no  room 
to  install  a  dumper  for  waste  preprints 
at  the  planned  loader  location  but  may  in 
the  future  reconsider  the  matter. 

The  Sentinels  loose-paper  loader  will 
automatically  dial  into  the  paper  mill.  By 
recording  how  many  cycles  are  needed  to  i 

push  40,000  pounds  into  a  trailer,  the  sys-  ; 
tern  will  know  to  notify  the  mill  whenever  it 
reaches  that  number,  according  to  Burton.  ^ 
If  making  bales  costs  money,  time,  and  , 
space  at  newspapers,  unmaking  them  does 
the  same  at  recycled-newsprint  mills.  i 

Morrow’s  Burgis  calls  it  a  full-time  job  for 
one  or  two  persons  at  a  mill,  where  interim  i 
storage  also  is  required.  | 

Describing  a  contraption  using  flailing  j 

chains  that  act  like  a  hammer  mill  to  break  i 
up  bales,  Burgis  says  bale-busting  equip-  j 

ment  not  only  is  costly,  but  is  also  “veiy  I 

noisy,  very  dusty,  and  very  dangerous.”  i 

Depending  on  how  a  newspaper  handles  j 

i 
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its  waste  newsprint,  adoption  of  automated 
loose-paper  loading  may  require  the  same 
or  less  floor  space  and  the  same  or  less 
staffing.  By  all  accounts,  it  is  faster  and  less 
laborious  than  other  methods  of  removal 
and  less  costly  than  baling  or  compacting. 

Eliminate  the  middleman 

As  for  labor,  the  Sentinel  expects  its 
loader  to  save  some  temp-labor  hours, 
according  to  Burton.  At  the  Enquirer, 
which  had  not  used  a  baler,  anyone  who 
collected  and  stacked  down  waste  was 
working  in  the  plant  anyway  at  one  job  or 
another.  “But  you  took  that  backbreaking 
piling  away  from  him,”  says  Conaboy,  add¬ 
ing  that  the  newspaper  also  uses  a  cart  sys¬ 
tem  for  the  rest  of  its  trash  pai)er  as  part  of 
an  ongoing  effort  to  reduce  overall  waste. 

Burgis  adds  that  other  savings  may 
show  up  where  large  cardboard  car¬ 
tons  are  used  to  collect  waste  and 
fork  trucks  for  in-plant  transport. 

I.mding  loose  paper  into  a  mill’s 
truck  eliminates  intermediary  steps 
in  preparing  w  aste  paper.  It  will  “take 
out  the  middleman”  in  the  waste- 
recovery  transaction,  says  Conaboy. 

“The  basic  principle  is  you  can  get 
more  for  a  ton  of  loose  newsprint  that 
can  be  shipped  to  a  mill,”  he  adds,  ex¬ 
plaining  that  the  difference  between 
what  was  earned  on  printed  waste 
before  and  the  higher  amount  now  , 

earned  pays  for  the  automatic  loader.  ' 

The  mill,  he  and  others  say,  pays 
substantially  more  for  clean  news- 
print  it  doesn’t  need  to  unbale.  By 
“being  able  to  load  the  trucks  loose  and  go 
directly  to  the  mill,  we  increased  what  we 
were  paid,  by  ton,  approximately  35%,” 
Conaboy  sa)^.  The  price  paid  for  recovered 
newsprint,  of  course,  varies  over  time. 

For  operations  big  enough  to  load  more 
than  a  trailer  each  month,  the  higher-value 
waste  brings  in  tens  of  thousands  of  dollars 
each  year.  Cincinnati  generated  2,300- 
2,400  tons  of  waste  newsprint  annually 
when  its  loading  system  was  installed; 
Louisville  generates  about  120  tons  per 
month  (three  trailer  loads);  Orlando  did 
not  supply  waste  figures,  but  consuming 
more  than  50,000  metric  tons  of  newsprint 
per  year,  even  minimal  waste  levels  could 
support  and  pay  off  a  loader. 

Conaboy  notes  that  while  Cincinnati’s 
waste  goes  directly  to  SP  Newsprint’s  mill, 
it  is  not  loaded  in  the  same  trucks  that 
deliver  the  paper  —  for  the  simple  reason 
that  “Gannett  Supply  handles  our  paper, 
and  we  currently  are  not  buying  SP.”  So, 
after  delivering  SP  Newsprint  rolls  else¬ 


where  in  the  Midwest,  the  mill’s  trucks 
return  via  Cincinnati  to  back-haul  its  waste 
newsprint. 

Burgis  roughly  estimates  that  automatic 
trailer  loading  is  cost-effective  for  news¬ 
papers  with  circulations  of  at  least  150,000. 
Average  edition  size,  the  number  of  non¬ 
newspaper  jobs,  if  any,  and  waste  levels 
figure  into  final  calculations.  Burgis  sug¬ 
gests,  for  example,  that  dailies  printing 
somewhat  less  than  150,000  copies  on  old¬ 
er,  less-efficient  equipment  may  generate 
enough  waste  to  justify  loading  systems. 

The  SentineFs  Benson  has  had  to  analyze 
waste-handling  options  before.  During  the 
1990s  she  variously  served  in  plant,  pro¬ 
duction,  and  project  management  at  The 
Washin^on  Post.  After  evaluating  com¬ 
pacting  and  baling  there,  she  says,  “we 


Fed  by  overhead  chute,  Washington  Post  Springfield  plant’s 
reversing  conveyor  alternately  fills  carts  on  two  waste  lines. 


actually  ended  up  with  both.” 

The  Post’s  Springfield,  Va.,  plant  had  a 
baler  but  abandoned  it,  says  Operations 
Planning  Director  Hugh  Price.  When  the 
plant  was  built  in  1980,  the  baler  was  in¬ 
stalled  in  a  low-ceiling  area  offering  inade¬ 
quate  headroom  for  a  fluffer.  The  bales  it 
made  were  too  small,  even  using  a  shred¬ 
der,  requiring  the  recycler  to  rebale  the 
waste  paper.  So,  beginning  in  1995,  waste 
handling  was  re-evaluated. 

“It  was  costing  us  more  money  to  bale 
than  for  compacting,”  Price  says.  Since 
1998,  conventional  trash  compacting  has 
been  used.  Printed  waste  from  an  overhead 
gripper  conveyor  is  released  onto  a  waste 
conveyer  running  along  the  pressroom 
wall,  then  dumped  down  a  chute  into  a  bin 
on  the  reelroom  floor,  where  a  forklift 
moves  the  bins  to  a  compactor  at  one  of  the 
older  utility  docks  in  the  back  of  the  plant. 

At  the  College  Park.,  Md.,  plant,  howev¬ 
er,  “we  pretty  much  bale  everything”  in  a 
room  adjacent  to  the  mailroom  at  the  front 
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of  the  plant.  Price  says.  “It’s  much  more 
automated,”  he  adds,  with  unsalable  copies 
passing  from  the  gripper  to  the  waste 
conveyor  to  the  baler  infeed. 

No  shortage  of  supply 

A  big  reason  for  compacting  in  Spring- 
field  and  baling  in  College  Park,  Springfield 
Assistant  Plant  Manager  Bill  Hyland  says, 
is  that  the  “Washington  Post  Company  is 
majority  owner  of  Capitol  Fiber,”  a  recycler 
located  about  a  mile  from  the  plant. 

Waste  handling  in  Springfield  consists  of 
a  large  cart  dumper  designed  for  the  opera¬ 
tion,  the  compactor,  and  the  waste  contain¬ 
er  at  the  back  dock,  where  it  takes  the  place 
of  a  drop  trailer  in  the  earlier  operation  — 
but  with  no  real  loss  because  “we  were  al¬ 
ways  generating  waste,”  says  Hyland.  A 

_  trailer  was  there  all  the  time  anyway. 

“We  didn’t  really  lose  a  truck  position; 
we’re  just  utilizing  it  differently.” 

At  678,779  weekdays  and  just  shy 
of  a  million  Sunday  copies,  the  Po,st’s 
circulation  dwarfs  most  other  cities’ 
dailies.  Even  with  low  waste  percent¬ 
ages,  its  plants  are  high-volume  sup¬ 
pliers  to  Capitol  Recycling.  According 
to  Hyland,  the  Post  has  55  to  60  tons 
of  white  waste  left  each  month  and, 
in  very  round  figures,  produces  in  an 
ordinary  week  (excluding  recurring 
spikes)  45  tons  of  press  waste  (News  6 
recycling  grade);  80  tons  of  newspa¬ 
pers  from  various  sources;  15  tons  of 
,  mixed  papers  (a  low-grade  recyclable 
consisting  of  kraft,  some  newsprint, 
and  other  papers);  10  tons  of  “news 
skids”  (leftover  copies  stacked  on  skids,  for 
which  the  recycler  pays  more  because  of 
easier  handling);  and  five  tons  of  Sunday 
completes  (including  heatset-printed  in¬ 
serts  and  plastic  wrapper). 

While  College  Park  sends  circulation 
returns  into  its  baler,  Springfield  has  bulk 
loading  for  circulation  returns  only  —  load¬ 
ing  the  kind  of  containers  that  can  be  taken 
directly  onto  freighters  and  shipped  to 
overseas  recycling  markets.  “I  believe  that 
is  what  we  are  still  doing,”  Hyland  says, 
adding,  “We  also  own  Robinson  Terminal 
Warehouse,”  which  stores  newsprint  and 
hauls  compacted  containers  and  truck- 
loads  of  various  papers  to  Capitol  Fiber. 

Some  40  miles  from  Capitol  Fiber,  the 
College  Park  plant  was  thought  to  be  better 
off  shipping  bales  to  mills  that  accept  them. 

According  to  Hyland,  although  its  baler 
is  fairly  new,  the  College  Park  plant  may  be 
a  good  candidate  for  trailer  loading.  SP  In¬ 
dustries,  he  adds,  talked  to  the  Post  earlier 
this  year  about  the  possibility.  H! 
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DONT  SELL  YOUR' WEB  PRESS 


Until  you  contact  Newman  International  Web  Press  Sales 
“Worldwide  Marketing  of  Commerical  Web  and 
Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  M200,  M300,  M600,  M100aA2  &  B,  HARRIS 
VI 5D,  V25,  845;  KING  Process  or  Color;  GOSS  Community.  Urbanite,  Metro; 
SOLNA  D30  or  C96;  HANTSCHO  Mark  IV,  VI  OR  XVI. 

FOR  SALE:  8/u  1984  Harris  V25;  6/u  Goss  Community  1980;  8/u  Harris  VI 5D 
1989;  JF25&JF1 5  folders 

NEWMAN  INTERNATIONAL,  ULC 

Tel:  (913)  648-2000  Fax;  (913)  684-7750  E-mail;  j.newman®att.net 


COMPUTER  SOFTWARE 


Providing  classified,  scheduling,  and 
display  billing  software  for  over 
14  years. 

Fake  Brains,  Inc 
303-791-3301 
www.fakebrains.com 


“Making  the  simple  complicated  is 
commonplace:  making  the  compli¬ 
cated  simple,  awesomely  simple, 
that’s  creativity.” 

-  Charles  Mingus 


MAILROOM  SERVICES 


POST  PRESS -ES 


POST  PRESS  -  ES 


Currently  Available  From  K&M 


•  630  Inserters 

•  2299  Inserters 

•  1472  Inserters  - 

•  Alphaliner  Inserters  — 


K&M 


Leaders  in  Rotary  Inserting  Technology 

www.kmnewspaper.com  •  800-828-0242 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


CIRCULATION  III 

Telemarketing  Sales 
NATIONWIDE 

John  Dinan  (800)  650-7183 
Circulationlll.com 


44  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 

Nationwide  TELEMARKETING 
"PRE-PAID  Experts" 
Maximum  RETENTION 
Horace  Southward/Eric  Southward 
(800)  950-8475*www.metro-news.com 


CIRCULATION  SERVICES 


PRO  STARTS 

PROFESSIONALTELEMARKETING 

SERVICES 

FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 
WWW.PR0STARTS.COM 


MARKETINa  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  predic¬ 
tive  dialer.  We  have  many  years  of  expe¬ 
rience  delivering  100%  Compliant  Phone: 
(732)  602-1919  FAX:  (732)  602-9090 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of 
Commerce 


MAILROOM  SERVICES 


Increase  Revenue! 

Apply  Front  Page  I 

Advertising  Rates 

On-Line  or 
Off-Line 
Applications. 


Profitpackaging,  Inq. 
(660)  438-7090 
proritpackaging@earthlink.net 


MAILROOM  SERVICES 


>lnteUigent  Inserting  TechnologY> 


NEWSTEC,  since  1998,  has  provided  newspapers  and 
weekly  publications  quality  remanufactured  integrated 
inserting  technology  and  NEWSCOM  Post  Press  Controls, 
including  NEWStack,  NEWSwrap,  and  NEWSIabel,  at 
significant  cost  savings.  Contact  NEWSTEC  today  and 
see  how  an  integrated  NEWSTEC  solution  meets  and 
exceeds  your  inserting,  control,  planning  and  reporting 
requirements  at  an  affordable  and  reasonable  price. 


WmmWWamF  m  >lntetligertt  Inserting  TechnologY> 

508.850.7945  www.newstec.com  tcnewstec@3o!.corn 


PRESSROOM  SERVICES 


PRESSROOM  SERVICES 


WHAT  tF.eee 

•  Your  floors  were  clean  and  safe 

•  Your  walls  were  bright  and  cheerful 

•  Your  presses  ran  more  efficiently 

•  You  had  less  paper  waste 

Our  professionally  trained  employees  can  help  you  attain 
these  goals.  Call  today  for  a  free  quote  on: 

Full  Time  Service  Contracts 

One  Time  Cleaning  and  Redecorating  Projects 

PRESSROOM  CLEANERS,  INC. 

1(800)  657-2110 
45  years  in  the  Newspaper  Industry 


Advertisers  call  Michele  Golden  at  16461654-5304 


www.editorandpublisher.com 
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Director 

School  of  Media  and  Public  Affairs 
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'  visit  our  website  at 
www.eclitorandpublistier.coni 


CATKGOKt  THAT  FITS  YOUR  NKl-DS, 


Phone:  1-888-825-9149 
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From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


ACADEMIC 


ACADEMIC 


ACADEMIC 


The  incoming  Director  is  expected  to  pursue  the  following  goals: 
set  high  standards  for  teaching  and  scholarship,  especially  with 
respect  to  tenure  and  promotion;  serve  as  chief  administrator  of 
a  School  with  approximately  twenty  full-time  faculty  members, 
B.A.  and  M.A.  degree  programs,  and  state-of-the-art  facilities: 
represent  the  School  both  within  the  University  and  to  the  world 
of  media  and  public  affairs;  work  collaboratively  with  University 
departments  and  external  organizations:  and  actively  pursue 
foundation  and  other  sources  of  external  support.  Thus  the 
successful  candidate  should  also  have  experience  leading  a  large 
academic  or  professional  unit,  managing  budgets,  and  speaking 
in  public  and  through  the  news  media.  Applicants  from  a  range 
of  backgrounds  arc  invited  to  apply. 

The  George  Washington  University  and  SMPA  are  well  posi¬ 
tioned  to  take  full  advantage  of  their  proximity  to  the  W'hite 
House,  Capitol  Hill,  government  agencies,  major  media  organi¬ 
zations,  law  firms,  think  tanks,  lobbyists,  pollsters,  media 
consultants,  trade  associations,  and  issue  advocates  of  all  types. 

Applicants  must  provide  a  statement  describing  why  they  are 
interested  in  the  position,  the  special  experiences  and  creden¬ 
tials  they  bring  to  the  job,  the  goals  they  would  pursue  for  the 
School,  and  the  focus  of  their  own  writing  interests.  A  curricu¬ 
lum  vitae  and  the  names  and  contact  information  of  at  least 
three  references  must  also  be  provided. 

Review  of  the  applications  will  begin  on  November  23, 2005  and 
continue  until  the  position  is  filled. 

Nominations,  applications,  and  inquiries  should  be  sent  to: 
Steven  V.  Roberts,  Chair 

Search  Committee  for  Director  of  the  School  of  Media 
and  Public  Affairs 
c/o  Office  of  the  Dean 
Columbian  College  of  Arts  and  Sciences 
212  Phillips  Hall 

The  George  Washington  University 
Washington,  DC  20052 

Email  inquiries  should  be  directed  to:  I 

smpadirector@gmail.com  : 


The  School  of  Media  and  Public  Affairs  (SMPA)  of  The  George 
Washington  University  invites  nominations  and  applications 
for  the  position  of  Director  of  the  .School.  The  Director  will 
report  to  the  Dean  of  the  Columbian  College  of  Arts  and 
Sciences  and  will  hold  the  Airlie  Chair  of  Media  and  Public 
Affairs  in  the  School,  a  tenured  position  at  the  rank  of  Professor. 
The  new  Director  should  be  a  recognized  authority  in  the  field 
of  media  and  public  affairs  who  will  provide  vision  for  SMPA, 
add  to  its  strength  and  visibility  in  Washington,  the  nation,  and 
the  world,  and  lead  the  School  energetically  into  the  future. 

SMPA  reflects  the  integration  of  two  traditions:  (1)  high-level 
research  and  writing  about  media  and  public  affairs  and 
(2)  intense  practical  training  that  takes  full  advantage  of  its 
hx'ation  in  the  heart  of  the  nation’s  capital.  The  successful  can¬ 
didate  will  have  a  distinguished  career  that  reflects  a  deep 
understanding  of  and  contribution  to  these  two  traditions.  The 
Director  will  occupy  an  endowed  chair:  hence  the  successful 
candidate  should  demonstrate  a  commitment  to  scholarship,  as 
reflected  by  a  record  of  writing,  and  to  the  importance  of  teach¬ 
ing.  Because  the  Director  of  .S.MPA  is  a  leadership  position  that 
seeks  to  capitalize  on  accomplishments  in  media  and  public 
affairs  generally,  a  candidate  need  not  possess  a  PhD  nor  hold  a 
teaching  position  at  present.  Such  credentials  would  enhance  an 
individual’s  candidaev  but  arc  not  essential. 


PUBLISHER 
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deadlines  coll 
Michele  MacMahon  at 
646.654.5303 


The  (<(»rgL'  Washington  I'ntversity  is  an  r^ua)  Opportunity.' .affirmative  .Vtk>n  Empkn'i 


CLINICAL/PROFESSIONAL  ASSISTANT  PROFESSOR 


“Making  the  simple  complicated  is 
commonplace;  making  the  compli¬ 
cated  simple,  awesomely  simple, 
that’s  creativity.” 

-  Charles  Mingus 


Washington  State  University  Murrow  School  of  Communication  seeks  a  Clinical/Professional 
Assistant  Professor  to  start  Aug.  16,  2(X)6  to  teach  undergraduate 

courses  in  information  gathering,  writing  and  editing  for  the  media  relevant  to  majors  in 
journalism,  broadcasbng,  public  relations  and  other  professions. 

Complete  job  description  and  requirements  may  be  found  at: 
httpyA*ww.hrs.wsu.edu/employment/FAPvacancjes.asp?searchin=Faculty 
Review  of  applications  will  begin  Dec.  1,  2005. 


PLEASE  CALL  US  AT 
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ACCOUNTING 


ACCOUNTING 


The  Antelope  Valley  Press  is  seeking  an  experienced  Accounting  Manager  to  join  our 
team.  Responsibilities  include,  but  are  not  limited  to: 

•  financial  statement  preparation  and  analysis 

•  reconciliation  of  general  ledger  accounts 

•  preparation  of  journal  entries  and  monthend  close 

•  direct  supervision  of  our  six  employee  accounting  staff. 

•  communication  with  all  departments  and  senior  management  regarding  accounting 
issues 

Successful  candidate  will  have  outstanding  analytical  skills,  be  detailed  oriented,  possess 
excellent  verbal  and  written  communication  skills,  be  computer  literate  and  proficient  in 
Excel.  Position  requires  a  BS  degree  in  Business  Administration  and  a  minimum  of  4 
years’  related  experience.  Send  resume  with  salary  history: 

Antelope  Valley  Press 

P.O.  Box  4050,  Palmdale,  CA  935904050 
FAX:  (661)2674284.  E-mail:  personnel@avpress.com 


ADMINISTRATIVE 


ADMINISTRATIVE 


Zht  tlttnc5'#icauuttc 

VICE  PRESIDENT/CREDIT  MANAGER 


The  Times-Picayune  is  seeking  a  credit  manager  to  be  involved  in  all  aspects  of  the  credit 
and  collection  process.  The  responsibilities  include  managing  collection  representatives 
and  providing  guidance  and  training,  analysis  and  establishment  of  credit  for  new  appli¬ 
cants,  sustained  communication  with  customers  to  maintain  adherence  to  credit  guidelines, 
interacting  professionally  with  sales  manager,  accounts  receiveable  manager  and 
customers  to  accurately  service  customer  accounts,  and  maintain  customer  accounts 
and  crediVcollection  data. 

The  successful  candidate  must  be  detail-oriented  with  strong  organizational  skills,  an  in¬ 
dependent  self-starter  with  excellent  oral  and  written  communication  skills,  and  a  team 
player  with  the  ability  to  interface  well  with  other  personnel.  Strong  computer  and  analytical 
skills,  as  well  as  proficiency  with  spreadsheet  and  accounting  software  are  required. 
Problem  solving  skills  are  essential.  Supervisory  and  project  oversight  and  implementation 
experience  is  desired. 

A  degree  in  business  with  a  minimum  6-8  years  of  experience  in  accounting,  credit,  and 
collections  management  background  is  desired.  Our  industry-leading  benefits  package  in¬ 
cludes  a  choice  of  health  plans,  dental  and  eyewear  plans,  a  disability  package,  vacation, 
a  100%  company  funded  defined  retirement  benefit  plan  plus  a  matching  401(k)  plan. 
Send  resume  and  earning  history  to: 


The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA.  70125 
Attn:  V.P./Credit  Manager  Position 


PUBLISHER 


Weekly  community  newspaper  located  in 
mid-South  is  looking  to  till  a  publisher’s 
position. 

Pay  and  benefits  determined  by  experi¬ 
ence  and  ability.  Strong  advertising  back¬ 
ground  preferred.  Please  submit  resume 
&  salary  history  to: 

Box  3937 

Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
E-mail: 

dtyhacz@editorandpublisher.com 


E&P'S  CLASSIFIED 


the  newspaper 
industry’s  meeting 
piace. 


888.825.9149 


Editor<S?publisher:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


www.editorandpublisher.com 


ADMINISTRATIVE 


ADMINISTRATIVE 


The  leading  multimedia  news  source  for  election  results  and  coverage  is 
seeking  a  director  for  its  national  multimedia  election  services,  to  be  based 
either  in  New  York  City  or  Washington,  D.C. 

This  position  will  be  responsible  for  managing  AP’s  election  product 
and  services  portfolio,  including  operating  and  capital  budgets,  product 
definitions  and  enhancements,  new  product  introduaions,  pricing,  market 
intelligence  and  competitive  positioning. 


Qualifications 

•  Intimate  knowledge  of  the  U.S.  election  news  and  information  market  and 
AP’s  role  in  serving  that  market. 

•  Product  management  experience  and  passion  for  analyzing  products, 
customers,  trends  and  market  dynamics,  particularly  in  the  political  area. 

•  Experience  in  developing  Internet  products  and  technologies  and 
implementing  marketing  and  sales  strategies. 

•  Excellent  written  and  oral  communications  skills. 

•  MBA  or  equivalent  graduate  degree  preferred. 


To  apply,  please  send  a  cover  letter  and  resume  via  e-mail  to: 
projectmanager@apjobs.org. 


Ap 


Associated  Press 


VICE  PRESIDENT  SALES  AND  MARKETING 


One  of  the  leading  media  companies  in  the  southeast  has  an  executive-level  opportunity 
available  heading  up  the  advertising  sales  and  marketing  efforts  of  one  daily  metro  and  a 
cluster  of  community  newspapers.  Total  circulation  is  over  170,0(30  daily  with 
advertising  revenues  exceeding  $70  million.  The  advertising  and  marketing  division  con¬ 
sists  of  a  staff  of  1 19.  T’ne  successful  candidate  will  lead  a  team  of  sales  and  marketing 
managers  to  develop  and  implement  a  multi-media  strategy. 


Primary  responsibilities  will  include:  Increase  revenue  and  market  share.  Work  with  man¬ 
agement  team  to  develop  and  update  revenue  and  expense  budgets.  Work  with  major 
accounts  manager  to  negotiate  major  contracts.  Develop  and  promote  best  practices  by 
staying  abreast  of  market  changes  and  industry  trends.  Work  with  online  and  broadcast 
partners  to  develop  a  convergence  strategy.  A  college  degree  in  advertising  or  marketing 
is  preferred  but  not  required.  A  minimum  of  seven  years  experience  in  marketing  or 
sales  with  at  least  five  years  in  management,  and  experience  operating  a  business  unit 
with  P&L  responsibilities  is  required.  Newspaper  sales  and/or  Internet  sales  background 
is  desired  but  not  mandatory.  This  leader  must  have  the  ability  to  think  strategically 
about  a  given  market  and  identify  opportunities,  manage  budgets,  develop  and  manage  a 
sales  team,  meet  deadlines  and  operate  with  minimaT  direct  supervision.  The  ability  to 
work  in  a  collegial  environment  and  demonstrate  intellectual  leadership  is  required. 
Please  send  resume  and  cover  letter  with  salary  requirements  to: 


Box  3941,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor,  New  York,  NY  10003 


Or  E-mail,  with  Box  3941  in  the  subject  line  to; 
dtyhacz@editorandpublisher.com 


It’s  a  Classified  Secret! 


We’ll  never  reveal  the  identity  of  an  E&P  box  holder 
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ADMINISTRATIVE  ADMINISTRATIVE 

ADVERTISING  ADVERTISING 

PUBLISHER 

GREAT  CAREER  OPPORTUNITY! 

Weekly  newspaper  located  in  the  lovely  western  region  of  the  United  States  (publishes 
twice  weekly  and  Sunday)  seeks  an  experienced  and  community-oriented  publisher.  Our 
current  publisher  will  be  moving  to  another  position  within  our  company,  and  has  been  a 
very  successful  leader  at  this  newspaper  for  more  than  four  years. 

The  newspaper  is  part  of  a  highly  respected  group  of  small  regional  newspapers,  and  is 
family  owned.  The  location  and  its  surroundings  are  absolutely  gorgeous.  The  advertiser 
base  poses  some  challenges  due  to  an  above-average  mix  of  real  estate  accounts  in  an 
affluent,  secondTiome  market.  Nothing  a  genuine  go-getter  with  creative  skill  and  will  can¬ 
not  handle.  Competitive  salary  plus  bonus,  as  well  as  attractive  benefits  package  with 
401(k)  program. 

Please  send  resume  and  compensation  expectations  in  the  strictest  of  confidence  to  Box 
3939,  Editor  &  Publisher  Classifieds,  770  Broadway,  7th  Floor,  New  York,  NY  10003.  OR 
E-mail,  with  Box  3939  in  the  subject  line  to: 

mmacmahon@editorandpublisher.com 

ADVERTISINQ  MANAGER 

Would  you  like  to  earn  $100,000  or  more  annually?  All  of  our  advertising  managers  do! 
Do  you  enjoy  hiring,  training,  mentoring  and  closing  in  the  field  with  your  Account  Execu¬ 
tives?  Do  you  like  demonstrating  superior  sales  skills  in  the  field  and  being  the  best  in 
your  business?  If  so  we  need  to  talk. 

We  are  an  expanding,  fast-paced  direct  mail,  niche  publishing  company  searching  for  a 
few  Advertising  Managers  for  our  suburban  Philadelphia  and  Washington  offices.  We  pub¬ 
lish  12  local  newspapers  in  the  Philadelphia  market  and  plan  to  double  our  size  in  2006. 
We  are  progressive,  marketing  and  sales  company  with  a  people-centered  culture  that  is 
willing  to  offer  and  incredible  opportunity  for  the  right  individuals  including  good  base  sal¬ 
ary,  excellent  commission  plan,  401(k)  and  more.  Please  send  your  cover  letter  and  resume 
in  confidence  and  tell  us  why  you  should  be  considered. 

E-mail:  april_wrighl@merchandisemewspaper.com 

FAX:  (240)  686-1013 

VICE  PRESIDENT 

OF  CONSUMER  SALES  AND  CIRCULATION 

Here  at  North  Jersey  Media  Group,  we  don't  answer  to  anyone  but  our  customers  and 
ourselves.  No  Wall  Street,  no  bankers,  just  our  readers  and  our  owners  who,  by  the  way, 
live  and  work  here!  If  you  have  the  vision,  skills  and  courage  to  help  us  change  the  future, 
then  we  need  to  talk.  We  seek  a  results-oriented  leader,  who  will  direct  the  planning, 
management,  and  administration  of  circulation  consumer  and  retail  sales,  consumer  direct 
markebng,  and  logistical  operations. 

The  primary  objective  of  this  position  is  to  increase  market  penetration  and  subscriber 
retention  in  pre-identified  target  consumer  groups  and  selected  geographic  areas,  while 
delivering  profit  performance  that  meets  or  exceed  company  goals.  Ideal  candidate  will 
have  a  demonstrated  competence  in  marketing  and  sales  management,  as  well  as  an 
irnfepth  understanding  of  home  delivery  and  distribution  systems  management.Requires 
five  to  seven  years'  of  circulation  management  experience,  a  marketing  or  business  degree 
and  excellent  written  and  oral  communications  skills.  Spanish  a  plus.  We  embrace 
diversity  in  our  workforce,  our  products  and  the  communities  we  serve.  We  offer  an  at¬ 
tractive  base,  incentive  compensation,  benefits.  E-mail:  senise@northjersey.com 

ADVERTISING  DIRECTOR 

Seacoast  Media  Group  is  a  cluster  of  daily,  bi-weekly  and  weekly  publications,  marriage 
mail  program,  and  large  internet  site  in  New  Hampshire  and  Maine.  Our  office  is  located 
in  Portsmouth-  a  thriving  high-tech  and  culturally  rich  area.  Company  revenue  is  $23mm. 
We  are  looking  for  an  individual  who  is  a  strategic  thinker  and  a  positive,  confidence-inspiring 
sales  leader  who  understands  the  company's  role  and  opportunities  in  an 
ad-rich  market,  and  how  to  gain  advertising  market  share  with  a  diverse  array  of 
products  and  services,  including  new  ventures  the  cluster  can  undertake. 

This  person  should  have  the  proven  ability  1)  grow  revenue  in  a  growth  market  2)  build 
the  team  3)  build  the  individuals  Must  have  the  edministrative  ability  to  run  a  43-person 
staff  through  clear  goal  setting,  delegation,  follow  up  and  communication  skills.  Historically, 
the  department  develops  a  very  clear  and  extensive  program  of  work  and  delivers. 
The  individual  should  also  have  positive  leadership  qualities  to  motivate  others  to  work 
hard,  have  fun,  take  risks  and  produce  results  A  minimum  of  5  years  of  newspaper  print, 
internet  and/or  direct-mail  sales  management  experience.  Deadline:  December  15, 
2005.  Email:  shazzard@seacoastonline.com 

ADVERTISING  ADVERTISING 


ADVERTISING  SALES  MANAGER 

Automotive  Sales  Manager  Florida's  best  and  largest  Newspaper,  the  St.  Petersburg 
Times,  has  an  exciting  opportunity  for  an  experienced  Advertising  Sales  Manager.  If  you 
thrive  in  competitive  growth  markets,  and  the  thought  of  working  in  a  sunny  paradise  ex- 
crtes  you,  please  read  on! 

We  are  currently  searching  for  a  candidate  to  fill  the  Automotive  Sales  Manager  position. 
The  position  requires  a  strategic  thinker  known  for  their  ability  to  improve  their 
customers'  business.  Must  also  be  adept  at  developing  strong  and  dynamic  sales  teams. 
This  is  not  an  either  or  proposition.  If  you  can  drive  the  numbers  but  can't  build  staff, 
there  is  little  need  to  apply.  If  you  routinely  deliver  both,  then  we  might  have  the  ideal  op¬ 
portunity  for  you!  The  Times  offers  a  competitive  salary,  including  bonus  opportunities, 
and  an  excellent  benefits  package.  Please  E-mail:  Resumes@sptimes.com 


METRO  SALES  TERRITORY  SUPERVISOR 

The  Indianapolis  Star,  a  Gannett  Company  Newspaper,  is  seeking  a  dynamic,  high  energy 
Metro  Sales  Supervisor  to  assist  SE's  with  meeting  monthly  sales  goals  by  monitoring 
sales  activity,  daily  coaching,  motivating  and  development  of  staff.  Candidates  should 
be  strong  leaders  with  an  established  background  in  sales.  A  newspaper  background 
with  an  understanding  of  newspaper  and  online  products,  market  place,  customers  and 
competition  is  necessary. 

Must  be  a  strong  communicator  and  proficient  in  Microsoft  Office  packages.  A  college 
degree  in  business/advertising  or  related  field  required  with  a  minimum  of  5  years  sales 
experience.  Supervisory/managerial  experience  is  preferred.  Interested  candidates 
should  apply  at: 

E-mail:  cindy.mause@indystar.com 
Apply  online  at:  www.innewsgroup.wfrecruiter.com 
Contact  Cindy  Mause  at  (317)  444-8169 


REGIONAL  AD  SALES  DIRECTORS 

World  Jewish  Digest,  the  largest  circulation  monthly  Jewish  digest  in  America,  is  seeking 
Regional  Ad  Sales  Directors  in  southern  Florida,  Los  Angeles,  New  York  and  Chicago. 
World  Jewish  Digest  is  a  60-page  tabloid  reaching  approximately  200,000  homes  with 
nationally  renowned  writers  and  essayists. 

Send  resume  and  salary  requirements  to:  gravitasmedia@aol.com 


ADVERTISING  MANAGER 

Looking  for  energy  and  experience  to  lead  the  7-person  sales  team  on  Idaho's  best  weekly 
newspaper,  monthly  real  estate  guide  and  biannual  upscale  magazine  in  beautiful  Sun 
Valley,  Idaho.  Competitive  and  lively  market  needs  experienced  and  organized  self  starter 
who  inspires  others  and  thinks  strategically.  Requirements:  B.A.,  5  years  newspaper 
sales  experience  and  demonstrated  success  in  growing  revenues.  Management  experience 
and  training  desired.  Competitive  compensation  package,  plus  great  mountain 
living. 

Submit  resume  with  references  to  Pam  Morris,  Idaho  Mountain  Express,  P.O. 
Box  1013,  Ketchum,  ID  83340.  FAX  (208)  726-2329. 

E-mail  to:  publjsher@mtexpress.com 


-CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editorandpublisher.com - 
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CIRCULATION 


CIRCULATION 
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North  Jersey  Media  Group,  the  leading  pr  vider  of  advertising,  news,  &  information  in 
northern  New  Jersey,  is  seeking  a  creative  (NIE)  Newspaper  in  Education  and  Retention 
Manager.  Duties  include  coordinating  retention  plans  and  staff,  also  coordinating  and  ob¬ 
taining  funding  for  a  nationally  recognized  NIE  program. 

The  ideal  candidate  must  have  3-5  years  of  marketing,  direct  sales  and  merchandising 
experience.  Competence  in  Word  and  Excel  is  required.  Should  be  able  to  handle  multiple 
priorities  and  possess  strong  interpersonal  and  partnership  building  skills.  Conversational 
Spanish  is  a  plus.  We  offer  a  competitive  salary,  bonus  &  benefits  program  including 
401(K).  Qualified  candidates  should  send  resume  and  salary  history  to: 

North  Jersey  Media  Group 
Attn:  Rocco  J.  Gallo,  Human  Resources 
1  Garret  Mountain  Plaza,  West  Paterson,  NJ  07424 
E-mail:  wprecruiting@northjersey.com  FAX:  (201)  457-2508 
EOE 


CIRCULATION 


CIRCULATION 


CIRCULATION  MANAGER 

The  Faribault  MN  Daily  News,  a  6-day  AM  (Tuesday-Sun)  daily  newspaper  with  companion 
shopper  located  45  minutes  south  of  the  Twin-Cities  is  looking  for  a  proven  industry  leader 
for  its  circulation  department  in  a  fast  growing  market. 

This  individual  will  oversee  all  personnel,  operations,  sales,  distribution,  customer  relations, 
and  promotion.  We  are  part  of  a  family  owned  cluster  of  13  publications  serving 
southern  Minnesota.  We  offer  competitive  wages,  an  array  of  benefits,  and  training  op¬ 
portunities  for  future  professional  growth. 

Mail  resume  to  Paula  Patton,  Publisher,  514  Central  Avenue,  Faribault,  MN 
55021.  E-mail:  ppatton@farjbault.com. 

We  are  an  Equal  Opportunity  Employer. 


EDITORIAL 


EDITORIAL 


CIRCULATION  DIRECTOR 

Alaska's  second  largest  daily  newspaper  is  looking  for  an  circulation  professional  who 
wants  the  experience  of  working  and  living  in  the  far  North.  The  ideal  candidate  will  have 
previous  experience  at  a  similar-sized  property,  with  a  circulation  of  18,000  daily/21,000 
Sunday,  or  be  ready  for  advancement.  Must  have  proven  experience  developing  and  im¬ 
plementing  effective  marketing  plans  and  programs  to  increase  both  home  delivery  and 
single  copy  sales. 

Knowledge  of  ABC  rules  and  reporting.  Previous  experience  working  with  NIE.  Experience 
preparing  and  managing  annual  revenue  and  expense  budget.  Proven  leadership  skills 
working  with  a  circulation  and  mailroom  staff.  Must  be  a  good  communicator,  both  verbal 
and  written.  Reports  directly  to  the  publisher. 

We  offer  a  competitive  compensation  and  benefits  package  including  401(k),  medical, 
dental,  vision  coverage  and  more.  Send  resume  and  cover  letter  with  salary  history  and 
requirements  to:  Ttie  Fairbanks  Daily  News-Miner,  Attn.  Publisher,  P.O.  70710, 
Fairbanks,  Alaska  99707  OR  E-mail;  mromano@newsmjner.com. 

Equal  Opportunity  Employer. 


COPY  EDITOR/ 

PAGE  DESIGNER 

Edit  local  and  wire  stories  w/concern  for 
fairness,  completeness,  accuracy  and  va¬ 
lidity;  write  appropriate  headlines  and  de¬ 
sign  and  edit  all  pages.  Bachelors 
degree  in  journalism  preferred,  at  least 
three  years  of  experience  in  daily  news¬ 
paper  design;  copy  editing  experience; 
excellent  QuarkXPress  skills  and  able  to 
work  well  with  others. 

Please  respond  to  Jim  Butler,  The 
Sun  Herald,  P.  0.  Box  4567,  Biloxi, 
MS.  39535  or  E-mail  to: 

jrbiJtler@sunherald.com 


EDITORS/WRITERS 

The  Week  magazine,  a  national 
newsweekly,  seeks  superior  and  experi¬ 
enced  editors/writers  for  openings  as 
deputy  editor  and  senior  editor. 
Applicants  should  have  top-shelf  writing 
skills,  the  ability  to  distill  lots  of  informa¬ 
tion  and  ideas  into  concise,  clear  lan¬ 
guage,  and  excellent  news  judgment.  Wit 
and  sophistication  are  a  must.  Minimum 
of  five  years'  experience  at  a  daily  news- 
papei-  or  magazine. Responses  should  go 
to: 

HSK@hsksearch.com 


j 


CIRCULATION  SYSTEMS  ANALYST 

An  immediate  opening  exists  for  a  Circulation  Systems  Analyst  to  work  on  conversions 
from  legacy  circulation  systems  to  DSI  Circulation  for  a  NYSE  Trenton,  NJ  based  Company, 
located  one  block  from  the  state  capital  building. 

Specific  experience  must  include:  5-i-  years  in  a  publishing  environment.  3+  years  circu¬ 
lation  application  experience.  Proven  analytical  skills  and  problem  solving.  Strong  com¬ 
munications  skills.  Documentation  of  business  process  flow.  Use  of  project  life  cycle  de¬ 
velopment  cycle.  Participation  in  Software  package  implementations.  Presentation  and 
training  assignments.  We  offer  an  attractive  compensation  and  benefits  package  including 
401(k).  Join  this  dynamic  organization  and  have  excellent  opportunities  for  advancement. 
Please  E-mail  your  resume  with  salary  requirements  to: 

E-mail:  jobs@oumalregister.com  FAX:  (609)393-9391 


EDITOR 

Los  Angeles  Business  Journal 

The  award  winning  Los  Angeles  Business  Journal  is  looking  for  an  editor  to  continue  the 
legacy  of  producing  one  of  nation's  best  regional  business  newspapers.  The  qualified 
candidate  must  have  at  least  7  years  of  business  editing  and  reporting  experience  as 
well  as  demonstrated  expertise  on  the  subject  of  business.  Candidates  must  have  strong 
leadership  skills  and  experience  of  producing  news  items  for  both  for  print  and  online  en¬ 
vironments.  Candidates  that  also  have  experience  as  a  business  columnist  will  be  preferred. 
Please  mail  resume,  clips  and  a  cover  letter  that  cites  specific  qualifications  for 
this  position  to  Matthew  A.  Toledo,  President,  Publisher,  Los  Angeles  Business 
Journal,  5700  Wilshire  Blvd.,  Suite  170,  Los  Angeles,  CA  90036. 

Or  E-mail  to  Beth  Theriac  at;  btheriac@labusinessjournal.com. 


No  phone  calls,  please. 


Person  to  Person 

The  St.  Petersburg  Times,  Florida’s  largest  and  best  newspaper,  is  searching  for  a  pro¬ 
active,  results-driven  leader  to  manage  our  Person-To-Person  Sales  Department.  Acquire 
and  retain  home  delivery  subscriptions  for  the  St.  Petersburg  Times  via  an  outbound  call 
center,  use  of  door  to  door  crews,  &  event  and  site  marke.ing  sales;  manage  outside 
sales  operations  to  meet  sales  production  and  circulation  volume  objectives;  maintain 
budgeted  payroll  hours  and  expenses.  Must  meet  department  goals  on  a  weekly, 
monthly,  and  annual  basis. 

Requirements;  College  Degree  preferred.  3  -  5  years  of  relevant  business  experience 
required.  3  years  of  sales  management  experience  required  with  both  full-  and  part-time 
workforces.  Newspaper  sales  experience  a  plus.  Prefer  experience  in  outbound  tele¬ 
marketing  environment  with  autodialer.  Must  have  working  knowledge  of  Microsoft  Word 
and  Excel.  This  position  offers  a  competitive  salary  and  a  comprehensive  benefits  package 
with  many  benefits  effective  on  date  of  hire.  For  consideration  please  apply: 

The  St  Petersburg  Times 
490 1st  Avenue  South 
SL  Petersburg,  FL  33731 
E-mail:  resumes@sptimes.com 
(Please  paste  resume  into  body  of  E-mail) 


C8  EDITOR& PUBLISHER  CLASSIFIEDS  DECEMBER  2005 


The  Day,  an  award-winning  paper  in  eastern  Connecticut,  is  seeking  a  defense/military  re¬ 
porter  to  cover  a  naval  submarine  base.  Electric  Boat  shipyard,  U.S.  Coast  Guard  Acade¬ 
my,  the  Connecticut  National  Guard,  and  local  veterans  groups. 

Two  years’  daily  newspaper  experience  required.  Experience  in  a  topical  beat  and  with 
computer-assisted  reporting  a  plus.  Reporter  must  be  able  to  develop  national  sources 
and  write  about  complicated  issues  with  clarity.  Please  submit  cover  letter,  resume  and 
writing  samples  to- 

The  Day  Publishing  Company 
ATTN:  Human  Resources 
P.O.  Box  1231,  New  London,  CT  06320 

E-mail:  humanresources@theday.com 
FAX:  (860)4438322 


Aiww.editorandpublisher.com 
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EDITORIAL _  EDITORIAL 


FIELD  REPORTER 

Digital  Field  Reporter  Belo  station  WFAA  in  Dallas  Forth  Worth  is  looking  for  a  full  time  digital 
field  reporter  to  provide  news  video,  text  and  still  images  exclusively  for  the  station’s 
website  WFAA.Com.  The  ideal  candidate  should  be  capable  of  generating  a  number  of 
news  items  each  day  that  are  not  part  of  the  traditional  coverage  provided  by  the  station’s 
television  newsroom  or  Belo’s  newspaper,  The  Dallas  Morning  News. 

We  are  looking  for  a  high  energy  individual,  who  possesses  the  curiosity  of  a  reporter,  is 
comfortable  working  in  the  field  and  who  is  willing  to  gather  and  communicate  news  content 
in  non-  traditional  formats  for  the  internet.  Candidates  should  have  three  to  five  years 
experience  in  radio  news,  newspaper  or  television  news  gathering.  They  should  possess 
higher  than  average  computer  skills,  knowledge  of  the  internet,  the  ability  to  write 
quickly,  ability  to  shoot  and  edit  basic  video  sequences  and  compose  still  photographs 
for  use  on  the  website.  The  station  will  provide  training  for  exceptional  candidates  who 
may  not  have  professional  experience  in  all  aspects  of  the  job  description. 

Please  send  resume,  video,  photography  and  writing  samples  to  WFAA-TV,  Attn: 
Human  Resources,  606  Young  St.,  Dallas,  TX  75202.  EOE. 


EDITORIAL  DIRECTOR 

Chandler  Chicco  Agency  (CCA),  the  largest  independent  healthcare  public  relations  firm, 
named  “Healthcare  Agency  of  the  Year”  for  four  consecutive  years,  continues  to  experience 
phenomenal  growth.  We  are  currently  looking  for  a  Editorial  Director  to  join  our  NY 
headquarters. 

Responsibilities:  Review,  edit  and  approve  all  press  materials,  educational  materials,  ad¬ 
vertisements,  collateral  materials,  etc.  prior  to  distribution  to  clients  or  media  to  ensure 
accurate  and  high-quality  communications.  Ensure  that  all  communications  are 
consistent  and  accurate  with  regard  to  AMA  style,  AP  style,  FDA  regulations,  medical,  legal 
and  financial  requirements.  Create  and  oversee  implementation  of  editorial  style  including 
training  and  style  guide.  Aspects  include  AMA  style,  grammar,  spelling,  clarity, 
usage  and  punctuation.  Work  closely  with  each  account  team  to  ensure  editonal  quality 
as  well  as  style  and  graphic  consistency  of  materials  as  it  relates  to  individual  client 
needs. 

Requirements:  10-15  years  experience  in  medical/pharmaceutical  copyediting  in  public 
relations,  marketing  or  other  communications-related  discipline  preferably  in  a  health 
care  environment.  Understanding  of  media  relations  and  environment  including  under¬ 
standing  the  objective/purpose  of  various  written  press  materials  sent  to  media  in  terms 
of  adhering  to  various  FDA,  medical,  legal,  financial  regulations.  Proficiency  in  AMA  style 
format,  FDA  regulations  and  pharmaceutical  med-legal  review  requirements.  The  successful 
person  will  have  a  bachelor’s  or  advanced  degree  in  Journalism,  English,  Communications, 
Health  Care  or  a  related  field.  Detail  oriented  with  superior  written/oral  communication 
skills,  ability  to  handle  multiple  tasks,  strong  analytical  skills  and  good  interpersonal  skills. 
Please  E-mail  resume  and  salary  requirements  to:  resume@ccapr.com. 
(Please  indicate  PRNYCEP  in  the  subject  line).  Visit:  www.ccapr.com 


MARKETING  MARKETING 


DIRECTOR  OF  CONSUMER  MARKETING 

The  Los  Angeles  Newspaper  Group  announces  a  leadership  opportunity  for  a  Director  of 
Consumer  Marketing.  This  high  level  position,  reporting  to  the  V.P.  of  Sales  and  Market 
ting  is  located  in  sunny  Southern  California  and  is  part  of  Media  News  Group,  the  7th  largest 
newspaper  company  in  America.  The  Los  Angeles  Newspaper  Group  consists  of  eight 
regional  newspapers  clustered  in  and  around  the  Los  Angeles  basin  including  the  LA  Daily 
News  and  Long  Beach  Press  Telegram. 

Responsibilities  include  support  of  our  acquisition  and  retention  efforts  by:  developing 
sales  campaigns  utilizing  database  marketing  to  effectively  identity  prospects  and  seg¬ 
ments;  Budget,  development,  forecasting  and  evaluation  of  direct  marketing  campaigns; 
Manage,  direct  and  lead  a  highly  motivated  sales  staff;  work  with  Direct  Mail  partners  and 
creative  service  firms  to  execute  sales  initiatives;  develop  overall  print  marketing  and 
align  tactics  to  achieve  desired  business  results. 

Background/skills:  Bachelor’s  Degree  in  marketing  or  related  business  field.  MBA  pre¬ 
ferred.  3-5  years  database  marketing  or  direct  marketing  management  experience  de¬ 
signing  segmentation  and  targeted  marketing  strategies.  Knowledge  of  newspapers  pre¬ 
ferred  but  not  required.  Excellent  benefits  package.  Drug-free  work  workplace,  EOE. 

Please  submit  resume,  cover  letter  and  salary  history  directly  to:  Mike  Belles, 

VP  Sales  &  Marketing,  21221  Oxnard  Street,Woodland  Hills,  CA  91367.  Or  via  E-mail 
at  mike.belles@langnews.com 


It ’s  a_  Classified  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 

www.editorandpublisher.com 
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RESEARCH  ANALYST 

Are  you  a  tenacious  reporter  with  strong  investigative  skills?  The  Democrats  in  Michigan 
need  your  talents  and  strong  work  ethic  to  fight  for  Democratic  ideas  and  values.  If 
you’re  tired  of  sitting  on  the  fence  and  want  to  join  the  fight  for  good-paying  jobs,  affordable 
health  care  and  a  clean  environment,  this  may  be  the  perfect  job  for  you. 

The  Research  Director  is  responsible  for  conducting  legislative  research  and  in-depth  in¬ 
vestigative  work  on  a  variety  of  key  issues  for  the  Democratic  Communications  office. 
People  looking  for  a  9-to-5  job  need  not  apply.  This  is  a  high-responsibility,  high-demand 
leadership  position  for  someone  with  a  terrific  work  ethic,  top-notch  research  skills,  me¬ 
ticulous  fact-checking  abilities  and  a  true  passion  for  Democratic  causes.  We  offer  good 
benefits  and  a  compehtive  salary.  E-mail  resume,  cover  letter  and  4  to  5  writing  samples  to: 
E-mail:  dsims@house.mi.gov 
Democratic  Communications 
Attn:  Doris  Sims,  PO  Box  30014,  Lansing,  Ml  48909 
Phone:  (517)  3730249 


OPERATIONS  OPERATIONS 


PACKAGING  DEPARTMENT  SUPERVISOR 

The  Fiain  Dealer,  Ohio’s  largest  newspaper,  seeks  a  supervisor  for  our  Packaging  Depart¬ 
ment.  The  department  is  made  up  of  over  150  people  that  operate  over  $50  million  in 
equipment  and  systems  in  order  to  place  advertising  inserts  into  the  newspaper  seven 
days  per  week. 

1  The  ideal  candidate  will  become  part  of  a  team  of  supervisors  who  are  responsible  for  di¬ 
recting  the  workforce,  enforcing  work  rules,  performing  administrative  duties, 
possessing  familiarity  with  the  operation  of  equipment,  and  actively  working  to  improve 
department  processes,  procedures  and  quality.  Ability  to  successfully  communicate  in 
writing  and  verbally  is  essential.  Experience  with  inserting  or  collating  equipment,  knowl¬ 
edge  of  postal  regulations  for  direct  mail  operations  as  well  as  previous  supervisory  ex¬ 
perience  is  required.  Knowledge  of  sub-zip  and  TMC-type  labeling  and  inserting 
operations  a  plus.  Candidates  should  have  a  strong  mechanical  aptitude  and  analytical 
abilities  as  well  as  strong  computer  skills. 

We  offer  an  excellent  starting  salary  with  an  exceptional  benefits  package,  including  com¬ 
pany-paid  medical,  dental,  vision  and  prescription  drug  coverage.  We  provide  a  defined 
benefit  pension  plan  as  well  as  offer  a  401k  plan  with  company  match.  Please  forward 
your  resume  and  cover  letter,  including  salary  history,  to: 

The  Plain  Dealer 
Attn:  HR  Department 
Packaging  Supervisor 

Plain  Dealer  Plaza,  1801  Superior  Avenue,  Cleveland,  OH  44114 
E-mail:  dlottman@plaind.com 
An  Equal  Opportunity  Employer 


PRESSROOM  PRESSROOM 


PRESSROOM  MANAGER 

P&P  Press,  Inc.  of  Peoria,  IL  is  an  award  winning  cold  set,  web  offset  commercial  printer 
with  2  8-unit  Harris  presses  and  a  new  Web  Press  with  two  quad  stacks.  This  challenging 
position  requires  experience  in  cold  set  web  offset  printing,  effective  leadership,  organi¬ 
zational  and  motivational  skills. 

Our  managers  are  expected  to  continually  develop  employee  capabilities,  improve  and 
monitor  workflow,  maintain  supplies  and  equipment  reduce  waste,  improve  quality,  maintain 
a  clean  pressroom,  and  adhere  to  OSHA  and  company  policies.  Written  and  verbal 
communication  skills,  along  with  the  ability  to  train  are  also  required,  if  you  have  at  least 
five  years  of  management  experience,  this  is  a  great  opportunity  to  utilize  your  talents  in 
a  management  role.  Please  E-mail  your  resume  to:  ayoung@pppress.com  or  mail 
to:  P&P  Press,  Inc.  6513  N.  Galena  Rd.,  Peoria,  IL  61614. 


PRESS  DEPARTMENT  MANAGER 

The  Rapid  City  Journal,  a  daily  newspaper  and  commercial  print  operation  located  in  the 
Black  Hills  of  South  Dakota,  is  accepting  applications  for  the  position  of  Press  Department 
Manager.  The  successful  candidate  will  manage  a  multiple-shift,  two-press  shop  (5 
units  Goss  Headliner/8  units  Goss  Community).  Prior  management/supervisory  experience 
requirec  and  Community/Headliner  operations/maintenance  experience  preferred. 

The  Rapid  City  Journal  is  a  division  of  Lee  Enterprises,  Inc.,  and  we  offer  a  very  competitive 
salary  and  beneft  package. 

Interested  persons  are  encouraged  to  submit  a  cover  letter  and  resume  to  Laurel  Grove, 
Human  Resources  Director,  Rapid  City  Journal,  P.O.  Box  450,  Rapid 
City,  SD  577090450,  or  to  E-mail  to  laurel.grove@lee.net. 

The  Journal  is  an  Equal  Opportunity  Employer 


DECEMBER  2005  EDITOR  &  PUBLISHER  CLASSIFIEDS  C9 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  DTYHACZ@EDITORANDPUBLISHER.COM 


-HELP  WANTED-  ^ 


EDITOR  &  PUBLISHER 
RECRUITMENT  ADVERTISING  RATES  200S 


Connecticut.  The  Sales  Manager  will  be  responsible  for  achieving  sales  goals  according 
to  the  marketing  plan.  This  p^^-sition  administers  the  efforts  of  a  sales  team  to  maximize 
profits.  The  sales  manager  also  achieves  the  highest  possible  penetration  of  markets 
and  retains  the  company’s  customers.  Typical  responsibilities  include  assigning  accounts 
and  territories  to  staff,  hiring  and  terminating  staff,  training  staff,  reviewing  sales 
calls  and  reports  to  ensure  effective  use  of  time,  studying  new  sales  technique’s,  estab¬ 
lishing  procedures,  and  other  duties  as  assigned. 

The  successful  candidate  will  be  a  decisive  leader  with  strong  management  skills.  Would 
prefer  ten  years  experience  in  printing  sales,  and  marketing  experience  is  helpful.  Bach¬ 
elor’s  degree  or  equivalent  experience  is  also  preferred. 

Please  send  resume  and  cover  letter  with  salary  requirements  to:  Box  3940,  Editor  &  Pub¬ 
lisher  Classineds,  770  Broadway,  7th  Floor,  New  York,  NY  10003.  OR 
E-mail,  with  Box  39^  in  the  subject  line,  to: 

mmacmahon@editorandpublisher.com 


-POSITIONS  WANTED- 


PRESSROOM 


PRESSROOM 


WORKING  PRESSROOM  FOREMAN 

Experienced  in  all  phases  of  Offset  Newspaper  Production.  Ability  to  streamline  and  control 
production  costs  in  all  areas,  with  strong  emphasis  on  preventative  press  maintenance,  im¬ 
proved  reproduction  quality.  Strengths  in  executing  press  readiness  procedures 
prior  to  start-ups.  Excellent  managerial/communications  skills,  performs  well  in  a 
deadline  driven  environment  with  the  ability  to  lead,  motivate,  promote  a  strong  team  en¬ 
vironment.  Please  respond  to:  Box  3942,  Editor  &  Publisher  Classifieds,  770 
Broadway,  7th  Floor,  New  York,  NY.  10003.  OR  E-mail  to: 

mmacmahon@editorandpublisher.com 


EDITORIAL 


FREELANCE  WASHINGTON 

EDITOR 
25  years  in  CX^ 
news,  features,  columns. 
Stephen  Barlas 
www.dcwriter.com 
(7031-5364509 
E-mail:  sbarlas@verizon.net 


For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


Editor  &  Publisher  is  the  must  read  for  the  newspaper  industry.  Covering  every 
aspect  of  print  and  online  newspapering  from  the  news  room  to  business  and 
finance  to  technology.  Editor  &  Publisher  is  the  most  trusted  industry  resource 
for  industry  professionals  -  the  very  ones  you  want  to  hire. 


E&P  CAREER  CEKTER 

Rates  are  per  ad,  any  size 
Posted  daily  within  24  hours. 

1  week  =  7  days 

ONUNE  HELP  WANTED: 

1  Week  $70 

2  Weeks  $130 

3  Weeks  $186 

4  Weeks  $230 

ONUNE  POSITIONS  WANTED: 

$25  per  month  (28  days) 


ORDERS  AND  PAYMENT:  All  ads  from  new  advertisers  must  be  pre-paid  prior  to 
dealine;  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
Cash,  check,  VISA,  MasterCard,  and  American  Express  accepted. 

We  reserve  the  right  to  reject  any  ad. 

RATES:  Help  Wanted  Recruitment  ads  in  monthly  magazine  is  $130|per  col.  inch 
2  inch  minimum.  Positions  Wanted  ads  in  monthly  magazine  is  $60  per  col.  Inch 
1  inch  minimum.  Rates  include  print  and  online. 

Blind  Ads  In  print  will  incur  a  $25  charge. 

i 

DISPLAY  AD  SPEC  -  Magazine  Depth  and  width:  Minimum  depth  is  2  inch. 
Round  depth  to  nearest  whole  or  half-inch.  Ads  are  in  a  4-column  format. 

1  col.  width:  1"  (10  picas  6  pts.);  2  col  width:  3  11/16"  (22  picas  2  pts.) 

3  col.  width:  5  5/8”  (33  picas  10  pts.);  4  col  width:  7  9/16”  (45  picas  6  pts.) 

Camera-ready  veloxes:  Furnish  same  size 
camera-ready,  otherwise  a  scanning  charge  maybe  incurred. 

All  halftones  must  be  a  maximum  133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email. 

For  instructions,  please  ask  your  account  manager. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


FDR  DRDERS  AND  INFDRMaTIDN: 

Contact: 

Michele  MacMahon. 

Western,  Central  Regions: 

(646)  654-5303 

E-mail:  mmacmahon@edjtorandpublisher.com 

Dennis  Tyhacz 
Eastern  Region 
(646)  654-5302 

E-mail:  dtyhacz@editorandpublisher.com 

888-825-9149  (toll-tree) 

Classified  Fax:  (646)  654-5312 

Mail: 

Editor  &  Publisher  Classified 
770  Broadway,  7th  FI.,  New  York,  NY  10003 

VISIT  OUR  CLASSIFIED  ONLINE  AT  WWW.EDITORANDPUBLISHER.COM 
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In  accepting  the 
VNU  Chairman's  Award, 
E&P  would  like  to  thank... 


our  readers 
and  advertisers. 


To  advertise,  or  for  more  information, 
contact  Charies  McKeown,  Pubibher, 
at  646-654-5120  or 
cmckeown@editorandpubiisiier.com. 


EDITORei’PUBLISHER 

winner  of  the 

^^vnu  chairman's  award  2005 


You've  stuck  with  us,  so  you're  the  reason  we're  celebrating  our 
win  of  the  2005  Chairman's  Award,  recently  bestowed  by  the 
top  office  at  E&P  owner  VNU  to  recognize  "exemplary  results"  by 
"vanguards  of  innovation."  In  a  company  of  38,000  employees 
working  worldwide  in  more  than  100  countries,  the  E&P  team  was 
singled  out  by  chairman  Rob  van  den  Bergh  for  invigorating  and 
transforming  the  124-year-old  "Bible"  of  the  newspaper  business 
into  a  dynamic  print/online  powerhouse.  To  wit:  7  out  of  10 
previously  print-only  advertisers  are  now  buying  prinf/online 
packages,  and  traffic  on  www.editorandpublisher.com  has  risen 
phenomenally,  from  750,000  page  views/125,000  unique  visitors 
in  January  2004  to  3.4  million  page  views/1.5  million  unique 
visitors  in  September  2005. 


American  Business  Media  also  recognized  E&P's  excellence  with 
two  prestigious  Neal  Awards  this  year,  for  Best  Staff-Written 
Editorials  or  Columns  and  Best  News  Coverage.  That  makes  seven 
Neals  in  the  past  three  years.  Only  one  other  title  took  home  more 
in  the  past  three  years. 


These  latest  accolades  just  reinforce  our  long-standing  reputation 
as  the  leading  authority  in  the  industry.  Thanks  again  for  sticking 
with  the  winner:  E&P. 
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Get  hourly  breaking  news,  exclusive  industry  reports 
and  more  —  oniy  at  E&P  online. 


If  you’re  not  using  E&P  online,  you’re  missing  out  on  critical  developments  in  the  newspaper  business. 


Every  hour,  every  day  E&P  online  brings  you  real-time  coverage  of  industry  news  and  events  as  they 
happen.  Plus  inside  reports  on  the  very  latest  in  the  newsroom,  financial  and  corporate  affairs,  advertising 
and  circulation,  technology,  syndicates  and  online  journalism.  Add  to  that  exclusive  access  to  updated 
classifieds  and  archived  articles  -  and  you’ll  understand  why  E&P 

online  is  your  industry  lifeline.  17rXTT"/^D  CrP 


Don’t  miss  another  day  of  vital  news  and  information.  Activate  your 
online  access  at  www.editorandpubIisher.com/activate  today. 
You’ve  got  it.  Now  make  the  most  of  it! 

www.editorandpublisher.com 


editore? 

PUBLISHER 

Monthly  in  print. 

Hourly  online. 


t 


Now's  the  time  to  order  the  world's  most  reliable  source  books! 


Editor  &  Publisher  International  Year  Book  —  An  encyclopedia  of  newspaper  information 

•  Dailies  -  Weeklies  -  ShoppersAMCs  •  Gel  the  most  current  rates  ond  circulation 

•  Reoch  contacts  in  management,  edit,  •  Identify  and  target  special  editions  and  magazines 

sales  and  production  •  Specifications,  commodities,  equipment  and  more . . . 

Editor  &  Publisher  Market  Guide  —  Qualitative  and  Quantitative  Market  Demographics 

•  Perfect  for  market  expansion/relocation  research  •  Exclusive  Economic  and  Demographic  Projections 

•  Quality  of  Life  Indices  give  you  the  whole  picture  •  Know  where  the  year  is  going  to  end  up 

•  Cost  of  Living  Index-Crime  Index-Better  Living  Index 
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INTERNATIONAL  YEAR  BOOK 


□YES!  Ptease  rush  my  order  of  the  EiStor  t  PubSsher  Inlemationat  Year  Book  in  Hie  formot  and  version  I  hove  chosen. 


QTY: 

(  )  3-Volume  Set:  $230  each 
(  )  Volumes  1  &  3:  SI  70  for  both 
(  ) Volume!  only: $140 each 

(  )  Volume  2  only:  $125  each 
(  )  Volume  3  only:  $60  each 

(  )  Online  version  of  the 

YEAR  BOOK  ONUNE^m 
Purchase  includes  Vols  1&3 
of  the  printed  editions. 

For  online  information 
coll  1-800-336-4380  ext.  I . 


□  Check  Amount  Enclosed  $ _ 

(Poyoble  to  Editor  <  Publish^  Year  Book  in  US  dollars  only. 

U  S.  ond  Conodo  shipping  ond  hondting  please  odd  $1 2,  foreign  odd  $45) 

Charge  my:  GVISA  □MC  □AMEX 

Account# _ Exp.  Dote _ 

Signature _ 

Phone  # _ 

Fox# _ 

Foyment  must  oaompimy  oil  ivden.  CA,  CO,  DC,  FL,  GA,  IL,  MA,  MD,  Nt.  NY, 
OH  ond  IX  tesidenh,  ploose  odd  opwoftiiote  sow  tox.  Conodo  resid^. 
gloose  odd  GST.  No  dtipping  to  P.O.  ooxos. 


V- 


ED1TOR&’  mmnokurr 

PUBLISHER  MARKET  GUIDE 


□YES!  Please  rush  my  order  of  the  ErStor  i  PubBsher  Market  Gmde 
in  the  format  I  have  chosen. 


OTY: 

I  )  Morket  Guide 
at  $150  each 


Your  Business  (Check 

1.  J  Newspaper 

2.  □  Newspaper 

Equip.  Mfr. 

3.  □  Syndicate/ 

News  Service 

4.  □  Ad  Agency 

5.  □  Public  Rekttians 

firm 

6.  □  Legal  firm 

7.  J  Government 

8.  J  Mfr.  -  General 

9.  J  Mfr.  -  Auto 

&  Truck 

10. J  Mfr.  -  Food 

11. J  Service  Industry 
!?.□  University/ 

Public  Librory 

13. J  Financial 

14. J  Retail 

15. J  Public 

Transportation 

16. J  Individuol 


one  cotegory  only). 
!/.□  Publishing  other 
Hton  Newspaper 

18.  □  Reed  Estate 

20.  J  Food:  Rest./ 

Whlsle 

21.  J  Insuronce 

22.  □  Medio 

23.  □  Non-profit 

24.  J  Recruiter/ 

Empl.  Agency 

25.  □  Mktg./Reseorch 

26.  □  Utility 

27.  □  Entertoimruiil 

28.  □  8ook  Dist. 

29.  J  Franchise 

30.  J  School/Univ. 

31.  □  Supermarket 

32.  J  Drugstore 

33.  J  Hospitol 

34.  □  Graphic  Arts/ 

Printing 

19.  □Other: 


□  Check  Amount  Enclosed  $ _ 

(FoyoUe  to  UHor  I  PtUditr  Your  (ooA  ir  US  doOors  only. 

U.S.  ond  Conodo  shipping  ond  hondling  ploose  odd  SI2,  foreign  odd  S4SI 

Charge  my:  □VISA  □MC  □AMEX 

Account# _ Exp.  Dote _ 

Signoture _ 

Phone  # _ 


Tiiyment  must  ocrompony  oR  otden.  CA,  CO,  DC,  Ft,  GA,  IL,  MA,  MD,  NV,  NY, 
On  ond  IX  residents,  pleose  odd  oppropriote  soles  tox.  Conodo  residents. 


Your  Business 
(Check  one  category  only), 
t.  □  Newspoper 

2.  □  Newspaper  Equip.  Mfr. 

3.  □  Syndkote/News  Service 

4.  □Ad Agency 

5.  □  Public  Relatians  firm 

6.  □  Legal  firm 

7.  □  Government 

8.  □  Mfr.  -  Generol 

9.  □  Mfr.  -  Auto  &  Truck 

10.  □  Mfr.  -  Food 

1).  □  Service  Industry 
)2.  □  University/ 

Public  Library 

13.  □  Financial 

14.  □  Retail 

15.  □  Public  Tronsportotion 

16.  □  Individual 

17.  □  Publishing  other 

than  Newspoper 

18.  □  Real  btote 

19.  □Other: 


EDITORe^ 

PUBLISHER 


! 


ANNUAL  DIREGORIES 


All  the  information  you  need  at  your  fingertips! 

Go  to:  www.subnow.com/prod/epdir 
Cali  1-800-562-2706  or  fox  us  at  646-654-5518 
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editorial 

SAXOTECH  INC. 

Tampa,  Fla. 

The  family-owned  Butler  (Pa.)  Eagle 
selected  Saxotech  Editorial  as  its  cross- 
platform  workflow-management  and  print¬ 
publishing  solution.  The  Eagle  already  has 
deployed  Saxotech  Online  to  support  rising 
demand  among  its  Web-based  readership. 
Designed  for  efficient  fiill-page,  digital  print 
publishing,  Saxotech  Editorial  enables  con¬ 
tent  to  flow  seamlessly  to  the  Web  when 
combined  with  Saxotech  Online. 

More  recently,  the  South  Bend  (Ind.) 
Tribu:ie  ordered  Saxotech  Online,  which 
will  provide  the  Schurz  Communications 
flagship  with  a  single  publishing  platform 
to  streamline  online  editorial  operations. 
The  Tribune  also  will  deploy  a  set  of  add-on 
components,  which  include  a  query  module 
created  to  manage  online  polls,  and  an 
events  module,  designed  to  accept  and 
format  information  about  community 
activities  supplied  by  guests  to  the  site. 

Tribune  Operations  Vice  President  Keith 
Russell  said  Saxotech  support  tools  provide 
flexibility  to  meet  changing  information 
needs  and  the  “opportunity  to  take  advan¬ 
tage  of  creative  revenue  opportunities.” 

new  media 

lANYWHERE  (SYBASE  INC.) 

Dublin,  Calif. 

A  beta  version  of  RSS  features  for  the  free 
AvantGo  mobile  Internet  service  makes  it 
easier  to  expand  content  available  through 
AvantGo  by  including  RSS  feeds  and  to 
view  RSS  subscriptions  on-  or  offline.  With 
no  extra  software,  users  can  add  any  feed  to 
their  accounts,  then  synchronize  using  an 
Internet  connection  to  receive  feed  items  in 
a  device-optimized  format. 

With  RSS  support  “one  of  our  top  user 
requests,”  said  AvantGo  Product  Manager 
Jon  Asmussen,  “we’re  delivering  a  simple, 
free  service  for  reading  RSS  feeds  on  a 
smartphone  or  PDA.” 

New  features  of  AvantGo  for  RSS  in¬ 
clude:  easy  viewing  of  new  RSS  items, 
saving  up  to  five  items  per  channel,  and 
photo  sharing;  channel  personalization 
(feed  optimization,  channel  size,  images, 
link  depth);  and  AutoChannel  for  RSS 
bookmarklet  for  on-the-fly  subscriptions. 

Publishers  can  use  an  AvantGo  button- 
creation  tool  to  generate  code  for  a  button 
to  place  on  their  Web  site,  making  it  easj' 
for  readers  to  take  the  site’s  feed  mobile. 


Available  now  for  AvantGo  5.7  users, 
AvantGo  for  RSS  supports  RSS  versions 
0.91, 1.0,  and  2.0  and  Atom  syndication 
formats.  Supported  devices  include  Palm 
OS  5,  Windows  Mobile  Pocket  PC,  Symbian 
OS  UIQ,  and  Symbian  OS  v6.1  Series  60. 

circulation 

ADVANCED  PUBLISHING 
TECHNDLDGY 

Burbank,  Calif. 

Midlands  Newspapers  will  implement 
Falcon  Circulation  in  20  of  its  daily  and 
weekly  newspapers  by  spring  2007.  The 
group  uses  other  APT  systems  at  several 
papers.  The  Omaha  World-Herald  Co.  sub¬ 
sidiary  includes  13  publications  in  Nebraska 
and  seven  in  Iowa,  including  partial  owner¬ 
ship  of  the  Council  Bluffs  Daily  Nonpareil. 

Live  at  the  Kearney  (Neb.)  Hub  since 
Aug.  1,  Falcon  is  being  installed  in  Council 


Alerts  screen  displays  service  requests  for  late, 
missed,  incomplete,  and  misplaced  papers. 


Bluffs  and  six  other  sites  in  the  Western 
Iowa  Newspapers  group. 

Midlands  sought  an  “intuitive  and  flexi¬ 
ble  system”  that  would  support  each  title’s 
distribution  requirements.  The  system  will 
give  customer  service  reps  easy  access  to 
subscriber  history  and  carrier  and  route 
information  for  fast  response  to  customer 
requests  and  constant  market  changes. 

The  Falcon  system  manages  circulation 
complexities  using  tools  that  automatically 
apply  a  newspaper’s  business  rules,  provid¬ 
ing  an  in-depth  look  at  all  aspects  of  the 
business,  from  adjusting  draws  to  cam¬ 
paign  performance  and  trend  analysis 
based  on  demographic  information,  which 
APT  says  helps  in  measuring  and  under¬ 
standing  factors  affecting  chum. 

Midlands  plans  to  take  full  advantage  of 
the  Alerts  Module,  which  serves  dispatch 
and  service-request  management.  The 
module  allows  service  requests  to  be  han¬ 
dled  immediately  and  bar  graphs  repre¬ 
senting  all  daily  service  requests  to  be 
viewed  by  route.  An  excessive  number  of 


service  requests  triggers  notification.  The 
user  may  change  the  status  and  document 
any  follow-up  action,  record  and  track  draw 
shortages,  and  send  messages  to  carriers. 

ATEX 

Reading,  England 

IQube  -  Circulation  is  in  use  at  the  Daily 
Herald,  Arlington  Heights,  Ill.  Having  re¬ 
cently  upgraded  its  Atex  advertising  system, 
the  Paddock  Publications  flagship  is  exploit¬ 
ing  IQube  business  intelligence  reporting. 
To  capture  information  and  understand  all 
aspects  of  its  circulation  operations,  the 
Daily  Herald  implemented  all  eight  IQube 
-  Circulation  cubes:  Chum  Man^^ement, 
Pay  by  Mail,  Route  Operations,  Subscrip¬ 
tion  Transactions,  Market  Households,  Re¬ 
tention,  Single  Copy,  and  Subscriber. 

pressroom 

KANEDA  KIKAI SEISAKUSHD  (KKS) 

Tokyo 

The  Columbus  (Ohio)  Dispatch  now  uses 
North  America’s  first  HSP/WSP  automatic 
stripping  station  from  KKS,  sister  company 
of  press  manufacturer  TKS  Ltd. 

The  HSP/WSP  automates  deheading  and 
unwrapping  in  the  paper-preparation  area, 
then  folds/crushes  the  wrapper  for  disposal, 
allowing  for  total  roll-handling  automation, 
from  the  point  of  laydown  in  the  warehouse 
through  delivery  of  the  roll  to  the  press. 

The  automatic  stripping  station  was  put 
into  live  production  Aug.  1,  five  weeks  after 
installation  began.  It  was  designed  and  en¬ 
gineered  to  allow  Columbus  to  use  its  exist¬ 
ing  newsprint  cart  system  to  transport  rolls 
in  and  out  of  the  stripping  station. 

TKS  engineers  interfaced  the  HSP/WSP 


with  the  Dispatch's  automatic  guided  vehi¬ 
cle  system.  Communications  between  AGVs 
and  the  HSP/WSP  allow  both  systems  to 
know  the  status  of  each  roll  (size,  position¬ 
ing  within  the  machine,  and  current  status 
of  deheading  and  wrapper  removal). 

HSP/WSP  processes  a  roll  in  three  min¬ 
utes.  Allowing  for  cart  entry  and  exit,  the 
machine  runs  at  16  rolls  per  hour.  11 


www.editorandpubllsher.com 


DECEMBER  2005  EDITOR  &  PUBLISHER  50 


M(X>XBATrERY.  SOITH  AMERICAXSTYXE 


Tht  inaugural  ainrtg  of  i 
lor  Sunday.  Novambar 


SYNDICATES 


Double-duty  creators 


As  more  syndicated  cartoonists  and  columnists  launch  blogs, 
most  find  it  a  positive,  albeit  consuming,  experience 


BY  DAVE  ASTOR 


At  least  three  syndicated  creators  started 
blogs  this  fall  —  joining  a  small  but  growing  group 
of  cartoonists  and  columnists  who  have  taken  that 
online  plunge.  Syndicated  creators  already  have 
a  public  forum  via  their  newspaper  features,  so  why 
a  blog,  too?  The  reasons  are  many. 

“I’m  finding  that,  creatively,  it  might  be  the  most  fun  I’ve  had 
doing  anything,”  said  “Dilbert”  creator  Scott  Adams,  who  began 
his  blog  Oct.  25.  The  United  Media  cartoonist  explained  that 
composing  short  blog  entries  —  containing  personal  anecdotes, 

behind-the-scenes  stories  about  how  his  i  ^  i 


syTidicate  edits  “Dilbert,”  and  other  topics 
of  interest  —  is  easier  than  writing  a 
book  and  less  confining  than  writing  a 
comic  strip  that  has  room  for  only  a  few 
words  and  certain  restrictions  on  what 
Adams  can  say. 

“There’s  no  one  checking  my  work  in  the 
blog,  and  no  limit  to  what  I  can  write  with¬ 
in  the  confines  of  PG,”  said  Adams,  whose 
blog  can  be  accessed  at  Dilbert.com. 

Mike  Luckovich,  who  launched  a  blog 
Oct.  14,  has  a  forum  to  offer  his  opinions  as 
a  Pulitzer  Prize-winning  editorial  cartoon¬ 
ist  for  The  Atlanta  Journal-Constitution 
and  Creators  Syndicate.  He  said  one  pur¬ 
pose  of  the  new  blog  (at  AJC.com)  is  to  give 
his  readers  a  forum,  too.  “I  can  comment,  so 
why  can’t  they?”  noted  Luckovich. 

The  cartoonist  added  that  a  blog  allows 
him  to  bring  certain  things  to  the  attention 
of  readers.  For  instance,  Luckovich  said  he 
was  thinking  of  posting  a  1990s  cartoon 
lampooning  President  Clinton  to  show  that 
he  satirizes  politicians  in  power  —  not  just 
Republicans,  as  some  of  Luckovich’s  con- 
serv'ative  critics  claim. 


niCMCLLC. 


HALKin 


Homt  I  Blog  Archivos 

Search  and  Destroy 


Malkin  blogs  from  the  right, 
and  Rail  from  the  left. 


JouTTioZ/Creators  editori- 
al  cartoonist  Chip  Bok  said  his 
“Bokbluster”  blog,  w'hich  launched  Oct.  11 
at  his  paper’s  Ohio.com  site,  has  several 
benefits.  “Sometimes  readers  don’t  under¬ 
stand  my  cartoon,  and  this  gives  me  an  op¬ 
portunity  to  confuse  them  more  by 
explaining  it  in  writing,”  he  joked,  adding 
that  the  blog  allows  him  to  link  to  old  car¬ 
toons  when  they  apply  to  a  new  event,  pro¬ 
mote  his  books  and  appearances,  and  more. 

“My  blog  and  e-mail  newsletter  estab¬ 


lished  a  line  of  communication  with  my 
fans  I  never  had  before,”  said  editorial  car¬ 
toonist  Daryl  Cagle,  ofMsnbc.com  and  the 
Cagle  Cartoons  syndicate,  who  began  his 
blog  in  2003. 

Editorial  cartoonist/columnist  Ted  Rail 
also  launched  his  blog  in  2003  on  the  ad¬ 
vice  of  editorial  cartoonist  Tom  Tomorrow, 
whose  blog  is  at  ThisModemWorld.com. 

“My  more  long-winded  and  involved 
ideas  tend  to  come  out  in  my  weekly  col¬ 
umn,  my  shorter  and  pithier  ones  in  the 
cartoons,”  said  the  Universal  Press  Syndi¬ 
cate  creator.  He  added  that  his  blog  (at 
Rall.com)  is  for  “blurting  things  out,”  men¬ 
tioning  upcoming  appearances,  etc. 

Why  did  Creators  columnist  Michelle 
Malkin  start  her  18-month-old  blog?  “Col¬ 
umn  space  is  limited,”  she  replied.  “I  want¬ 
ed  the  room  to  debate  critics  of  my  books, 
publish  investigative  reports  that  were  too 
lengthy  for  my  syndicated  column,  and 
share  pithier  items.”  Malkin  said  she’s  found 
many  “new  friends,  contacts,  and  sources” 
via  her  blog,  at  MichelleMalkin.com. 

Creators  columnists  Michael  Barone 
(MichaelBarone.com)  and  Austin  Bay 
(AustinBay.net)  also  have  blogs. 

Perhaps  the  highest-profile  blog  connect¬ 
ed  with  a  syndicated  writer  is  Huffington 
Post.com,  which  offers  entries  by  Tribune 
Media  Services  columnist  Arianna  Huffing¬ 
ton  and  scores  of  others  from  the  worlds  of 
publishing,  politics,  and  entertainment. 
Some  have  mixed  feelings  about  blogs. 

“I  don’t  like  to  share  personal  informa¬ 
tion,  and  I’m  not  that  chatty,”  said  Luck- 
ovich,  adding 
that  luclty 
to  have  cartoons 
to  post  as  “con- 

iBiogArchivM  HH  versation 

foy  p— starters.” 

T«.  mil  I.  *m«ic. .  BS  «<.ao  j  ■  When  asked 

about  blogging 

xntwTMRM Shooing  nogafives, 

Malkin  replied: 

Suntfty*  ffum  11  am 

lorMhipt.popculluraarHHiHU^^^B  irdUKUdUK 

spam.  Insom¬ 
nia.”  The  columnist  added  that  working 
on  a  constantly  updated  blog  can  be  very 
time-consuming. 

“The  most  successful  blogs  are  updated 
frequently,  because  that’s  the  only  way  read¬ 
ers  get  hooked  and  keep  coming  back  for 
more,”  said  Rail.  “It’s  a  lot  of  work,  yet  it 
doesn’t  pay.  When  I’m  busy  with  paying 
work,  the  blog  naturally  goes  on  hold.  That 
annoys  would-be  readers.” 

Bok  said:  “The  thing  about  the  Internet 
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is  that  it’s  easy  for  readers  to  look  up  all 
kinds  of  stuff  to  tell  me  why  my  cartoons 
are  stupid.  Then  I  have  to  google  other  stuff 
in  my  defense.  At  first  it  was  kind  of  fun, 
but  then  I  realized  I  wasn’t  going  to  bed. 
Eventually  I’ll  draw  one  cartoon  and  spend 
the  rest  of  my  career  arguing  about  it!” 

Adams,  who  does  “Dilbert”  for  2,000- 
plus  papers,  spends  two  hours  a  day  blog¬ 
ging.  He  received  about  1,000  comments 
and  166,000  page  views  during  his  blog’s 
first  eight  days.  Luckovich’s  blog  generated 
2,400-plus  comments  and  152,000  page 
views  from  Oct.  14  to  31.  Bringing  in 
33,000  of  those  page  views  was  his  memo¬ 
rable  Oct.  26  cartoon  marking  the  2,000th 


American  death  in  Iraq  (see  story  on  Page 
10).  Rail’s  blog  audience  is  about  120,000, 
while  Malkin  gets  some  112,000  visits  a  day. 

These  visitors  get  a  sense  of  Malkin’s 
print  work.  “I  can  take  a  syndicated  col¬ 
umn,  blog  about  it,  and  add  interactive 
links  —  contact  info,  petitions,  etc.,”  she 
said.  “With  readers’  help,  I  turn  a  passive 
essay  into  an  actionable  item.” 

Conversely,  a  blog  can  help  generate 
print  content.  The  May  2005-launched 
Huffington  Post  spawned  a  twice-weekly 
package  of  excerpts  Tribune  Media  began 
syndicating  in  September.  Cagle  (who’s  at 
Cagle.Msnbc.com)  said  blogging  led  him  to 
start  writing  columns  he  distributes  to 


newspapers  via  his  syndicate.  “The  columns 
grew  entirely  out  of  the  blog  and  are  some¬ 
thing  I  would  never  have  considered  doing 
if  not  for  the  blog,”  Cagle  observed.  “Now  I 
get  more  response  to  my  columns  than  to 
my  cartoons.” 

Malkin  said  people  who  do  a  blog  and 
print  feature  don’t  always  get  the  respect 
they  deserve.  “The  mainstream  media  often 
divides  the  world  into  bloggers  and  journal¬ 
ists,  which  results  in  us  hybrids  falling 
through  the  cracks,”  she  said.  “My  column 
work  will  sometimes  get  dismissed  because 
I’m  ‘just  a  blogger’  and  my  blog  work  will  be 
downplayed  because  I’m  a  syndicated 
columnist  and  not  a  ‘real  blogger.’”  [S 


The  Titan  G60  inserting  system’s  oval  design 
allows  configurations  of  8  on  up  to  62  hoppers 
and  has  these  remarkable  features; 

Cycle  speed  up  to  50,000  cph-  double  production 

Streamline  MSL  hopper  design 

Expandable  in  4-hopper  increments 

Utilizes  proven  S/raffiess  technology  on  hoppers  and  opener  brush 

Tubular  frame  structure  with  integral  vacuum  supply 

Dual  rotor  drive  (each  end) 

Reduced  machine  noise 
Quick  installation 

Single  or  dual  delivery  configuration 

Dual  Pocket  opens  quarter-fold  or  broadsheet  with  same  pocket. 
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I  NEWSPAPER  STOCK  PERFORMANCE  J  ‘  TEENS:  SECTION  READERSHIP  I 


Nov.  17  close 


%  change 


YOY 

30  days  ended  Ncv. 

Gannett  (GCI) 

62.77 

-22.60 

-2.80 

Dow  Jones  (DJ) 

34.15 

-22.39 

-3.72 

Knight  Bidder  (KRI) 

62.18 

-10.35 

13.22 

Tribune  (TRB) 

32.49 

-25.97 

1.25 

New  York  Times  (NYT) 

28.10 

-31.71 

0.43 

E.W.  Scripps  (SSP) 

46.27 

-4.20 

-4.60 

Washington  Post  (WPO) 

720.50 

-26.85 

-4.57 

Belo  (BLC) 

21.77 

-11.14 

-0.50 

McClatchy  (MNI) 

64.41 

-9.93 

0.50 

Media  General  (MEG) 

51.34 

-13.61 

-6.11 

Lee  (LEE) 

39-61 

-17.65 

1.12 

DJ  U.S.  Publishing  Index 

304.37 

2.69 

-6.71 

DJ  U.S.Total  Market  Index 

300.50 

4.72 

7.00 

NEWSPAPER  SECTION 
READ  LAST  7  DAYS 


TOTAL  TEENS  ■  MALES 


Advertising 


Entertainment 


Grocerv  Ads 


Horoscope 


Local  News 


Source:  Dow  Jones  Indexes 


POSITIONING  IS  EVERYTHING 


Private  Capital  Management’s  newspaper  positions  (shares) 
at  second  quarter’s  end,  2003-2005 


2003 

2004 

2005 

Belo 

10,968,100 

17,523,465 

24,730,813 

Dow  Jones 

4,088,430 

0 

0 

Gannett 

3,913,789 

9,904,382 

14,122,145 

Journal  Reg.  Co. 

0 

6,196,850 

4,951,848 

Knight  Bidder 

5,361,366 

9,909,339 

13,112,476 

Lee 

4,552,700 

7,227,896 

8,616,552 

McClatchy 

4,664,395 

7,028,755 

7,577,201 

Media  General 

0 

2,938,700 

4,271,073 

NYT  Co. 

6,684,395 

16,626,469 

21,133,035 

Tribune  Co. 

0 

103,247 

2,248,260 

Wash.  Post  Co. 

84,115 

0 

0 

TV/Radio  Listings 


'  Projected  from 
small  sample 


10  20  30  40  50 

Source:  NAA, Teenage  Research  Unlimited,  Fall  2004 


Source:  Deutsche  Bank  Securities 


IMPACT  OF  OTHER  PAID 


TOP  FIVE  HIGHEST  OTHER-PAID  CIRC 


Paper _ 

USA  Today* 

The  Wall  Street  Journal 
The  Miami  Herald 
Houston  Chronicle** 
The  Denver  Post 


Sept.  '05  Total  Circ  Other-Paid  %0ther-Paid 
2,296,335  1,262,962  55.0% 

2,083,660  441,738  21.2% 

291,198  55,602  19.1% 

521,419  87,364  16.8% 

264,301  40,630  15.4% 


TOP  FIVE  LOWEST  OTHER-PAID  CIRC 

Paper _ Sept.  ’05  Total  Circ  Other-Paid  %Other-Paid 


NEWSPAPER  ADVERTISING  INDEX 


2005  performance  compared  to  2004 

GAINS/LOSSES  IN  RETAIL  CATEGORIES 

Retail  category _ YTD  Gain/loss%  Aug.  '05  Gain/loss% 

Apparel/accessory  stores  -9%  -9% 

Auto/access/equipment  -2%  -13% 

Bookstores  -15%  -12% 

Department/discount  stores  -3%  -19% 

Drug  stores  -2%  -16% 

Electronic/computer  stores  14%  -6% 

Food/liquor  stores  -1%  -5% 

Furniture/appliance  stores  4%  -5% 

Home  improvement  1%  -19% 

Jewelry  stores  6%  -8% 

Office  equipment/supplies  6%  -18% 

Sportin{^craft/hobby  1%  -8% 

TOP  NEWSPAPER  ADVERTISERS 


The  Sun,  Baltimore 

247,193 

5,203 

2.1% 

Parent  Company 

Aug.  Total  ($MM)  Aug.  ’05  Gain/loss% 

New  York  Post 

662,681 

14,825 

2.2% 

Federated  Dept.  Stores 

$47.0 

-14% 

The  Philadelphia  Daily  News 

121,093 

3,207 

2.6% 

AutoNation 

$16.7 

-11% 

Asbury  Park  (NJ.)  Press** 

154,396 

6,250 

4.0% 

SBC  Communications 

$15.9 

-18% 

The  Commercial  Appeal,  Memphis 

162,327 

6,645 

4.1% 

Verizon  Communications 

$14.6 

-16% 

List  is  based  on  analysis  of  the  top  50  newspapers  in  the  September  2005  FAS-FAX.  Does  not  include 
The  Dallas  Morning  Mews,  Newsday,  and  the  Chicago  Sun-Times. 

*Blended  average  **  Mon.-Sat  Source:  Prudential  Equity  Research 
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Editorial  Cartoon  of  the  Month 


Regular  readers  of  E&P  Online  may  already 
have  seen  some  of  the  material  below. 

But  for  those  who  need  a  little  prodding, 
here’s  a  recap  of  some  of  E&P'%  top  online  columns 
for  the  past  few  weeks.  With  this  issue  we  are 
changing  our  focus  from  mere  daily  listings  to 
excerpts  from  a  handful  of  opinion/analysis  pieces. 


EVKTUIMCW^PYENIN 
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MS.ltWlNSlCY 
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NOVEMBER 


3  Knight  Kidder’s  Joe  Galloway 
lunche:s  with  Pentagon  chief 
Donai.d  Rumsfe:ld  From  Greg  Mitchell’s 
Pressing  Issues: 

For  at  least  two  years,  Knight  Ridder 
military  editor  and  columnist  Joe  Galloway 
has  been  one  of  the  most  persistent  and 
harshest  critics  of  Pentagon  chief  Donald 
Rumsfeld’s  handling  of  the  Iraq  war,  and 
other  military  issues,  from  an  informed 
position.  Galloway  is  one  of  the  celebrated 
war  correspondents  of  our  time,  winner  of 
a  Bronze  Star  for  valor  during  the  Vietnam 
conflict,  and  co-author  of  the  book  We 
Were  Soldiers  Once ...  and  Young. 

During  their  unexpected  lunch,  Gal¬ 
loway  related,  Rumsfeld  was  cordial  and 
smiling  throughout,  but  quickly  demanded 
to  know  why  he  wasn’t  hearing  all  the  neg¬ 
ative  stuff  about  the  lack  of  progress  in  Iraq 
and  the  military  grumblings  that  the  writer  can  be  traced  back  to  1978,  when 
was  picking  up  on.  Galloway  reminded  him  desperate  Walter  E.  Hussman  Jr. 
that  someone  in  Rumsfeld’s  position  was 
not  likely  to  get 
much  bad  news 
passed  up  the  chain 
of  command. 

Then  Rummy 
questioned  his 
sources,  suggesting 
they  were  perhaps 
all  retired  generals 
far  from  the  scene. 

Galloway  replied 
that  about  half  were 
active  duty  and  many  of  them  “not  only 
active  duty  but  also  work  in  the  Pentagon.” 

Some  might  even  be  on  Rumsfeld’s  staff. 

In  parting,  Galloway  told  Rumsfeld, 

“I  want  you  to  know  that  I’m  going  to  keep 
kicking  your  butt,  to  keep  you  focused.” 


MIKE  THOMPSON,  DETROIT  FREE  PRESS/ 
COPLEY  NEWS  SERVICE,  NOV.  15 


teams.  Both  are  known  for  their  highly 
creative  pass  routes.  Both  had  their  martyr 
moments.  Miller  spent  85  days  in  jail  in 
defense  of  her  protection  of  a  source,  while 
Owens  was  nearly  canonized  for  rehabili¬ 
tating  an  injured  leg  during  last  season’s 
playoffs,  then  playing  one  of  his  best  games 
ever  in  the  championship. 

Then  each  allowed  their  long-running 
reputations  for  questionable  behavior  to 
arise  again.  Owens,  a  self-promoter  who 
ran  amok  in  previous  years,  took  on  a  new 
role  as  team  troublemaker  in  training 
camp,  when  he  refused  to  report  unless  he 
got  a  new  contract,  a  bluff  that  eventually 
failed.  Then  he  was  sniped  at  by  team¬ 
mates.  Then  Owens  attacked  team  leader 
Donovan  McNabb.  More  sniping  followed. 

Miller’s  story  took  a  similar  twist  shortly 
after  that,  when,  after  she  reversed  course 
and  left  jail,  she  failed  to  cooperate  fully 
with  Times  editors  and  reporters  seeking 
to  tell  her  story  to  readers.  Traded  memos 
and  critical  comments  among  Miller,  quar¬ 
terback  Bill  Keller,  left  tackle  Mo  Dowd 
and  flanker  Barney  Calame  created  an  in¬ 
ternal  sniping  match  that  even  team  owner 
A.O.  “The  Boss”  Sulzberger  Jr.  had  trouble 
quelling.  Instead  oi  The  New  York  Time.^,  it 
was  more  like  the  New  York  Yankees  of  the 
Billy  Martin-Reggie  Jackson  era. 


Joe  Galloway  pulls  no  punches  with  Rummy. 


MThe  Judith  Miller-Terrell  Ow^ens 
CONNECTION  From  Joe  Strupp’s  Get 
Me  Rewrite: 

Now  that  Judith  Miller  is  leaving  The 
New  York  Times,  maybe  she  can  join  that 
other  soon-to-be-unemployed  star  of  an¬ 
other  top-rated  team,  the  Philadelphia 
Eagles’  Terrell  Owens. 

Their  paths  to  unemployment  are  not 
that  different.  Both  were  part  of  champi¬ 
onship-caliber  teams  and  made  all-star 


11  Fre;e  cij\ssifie:ds:  The  Hail-Mary 
II  BUSINESS  PIAN  THAT  WORKS  From 
Mark  Fitzgerald’s  Newspaper  Beat: 

The  good  news  for  print  is  that  giving 
away  classified  ads  can  grow  revenue  — 
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A  boy’s  paper  route  stirs  pride,  and  trepidation,  in  Dad 


Like  a  lot  of  journalists  who  occasionally  won- 
der  if  they  made  a  wise  career  move  tarrying  so  long  in 
the  newsroom,  I’ve  got  ambiguous  feelings  about 
whether  I  want  my  kids  to  follow  in  my  footsteps. 

Years  ago,  with  my  wife  out  of  town,  I  found  myself 
dragging  my  son  Kieran,  then  2  years  old,  to  some  now-forgotten  ear¬ 
ly  morning  press  conference.  I  explained  to  anyone  who  asked  that  I 
was  giving  the  toddler  some  early  career-aversion  therapy.  After  all, 
wouldn’t  I  be  happier  in  my  old  age  to  see  him  and  his  brother  mak¬ 
ing  real  money,  one  a  lawyer,  and  the  other,  say,  a  geriatric  physician? 


At  the  same  time,  my  kids  have  been  on 
the  receiving  end  of  my  proselytizing  about 
newspapers  virtually  since  their  birth.  I 
read  them  the  fannies.  I  brought  them  gee- 
gaws  from  Nexpo.  They  do  homework  with 
pens  that  say,  "The  Herald-Times:  See 
what’s  in  it  for  you.” 

I  regaled  them,  or  bored 
them,  with  stories  of  the  people, 
places,  and  events  I’d  never 
have  experienced  but  for  my 
press  pass. 

So  what  am  I  to  think  now? 

I’ve  got  a  kid  in  the  newspaper 
business  —  and  it’s  all  my  fault. 

In  the  summer  of  2004, 
when  he  was  10,  my  younger 
son  Desmond  was  restless  and 
missing  his  brother  away  at 
Scout  camp.  I  was  missing  something,  too: 
my  neighborhood  weekly  paper.  Whoever 
was  delivering  our  block  had  dropped  the 
route  months  before,  and  no  one  was  step¬ 
ping  up  as  a  replacement.  I  bought  a  copy 
at  the  store  one  day,  and  out  fluttered  a 
plain  paper  insert  looking  for  carriers. 

Say,  Des,  what's  this? 

He  was  interested,  but  then  I  was  briefly 
worried  —  and  I’m  ashamed  as  an  Ei^Pxet 
to  admit  this  —  that  the  paper  might  think 
he  was  too  young.  Had  I  really  learned  so 
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little  about  this  industry  I  cover?  “Oh, 
we’ve  got  kids  who  are  9,”  the  circulation 
guy  cheerfully  explained. 

So  the  next  Wednesday,  two  bundles  of 
newspapers  appeared  with  the  dawn  on 
our  stoop,  and  Desmond  was  in  the  news¬ 
paper  business,  doing  his  bit  to  reverse  its 
circ  decline. 

We  live  in  a  Norman  Rock- 
well-isb  corner  in  the  city  of 
Chicago,  and  the  paper  Des 
delivers  stirs  memories  of  a 
bygone  newspaper  era.  Its 
official  name  is  Chicago’s 
Northwest  Side  Press,  but 
everybody  calls  it  “the  Nadig 
Press,”  after  its  family  owners. 
An  inky  broadsheet  unrelieved 
by  a  speck  of  color  and  appar¬ 
ently  unfamiliar  with  the  whole  50-inch 
web  width  fad,  the  Press  won’t  be  picking 
up  any  awards  at  Society  of  Newspaper 
Design  competitions. 

It  operates,  it  seems,  on  just  two  design 
rules:  Severely  limit  pbotos  or  other 
graphics,  and  try  to  use  the  same  verb  in 
all  headlines  on  a  page,  so  that  “St.  Theda 
Slates  Silent  Auction”  abuts  “Zoning  Bd. 
Slates  Meeting,”  which  is  near  “Onahan 
School  Slates  MS  Walk.” 

Yet  it’s  a  darn  good  paper  with  an  ob¬ 


sessive  attention  to  all  the  issues  impor¬ 
tant  to  homeowners  like  me  in  the  41st 
Ward,  where  we  live  by  a  simple  creed: 
Zoning  for  detached  single-family  homes, 
good;  zoning  for  apartments  and  urban 
density,  bad. 

Of  course,  when  your  10-year-old  has 
a  job,  so  do  you.  Des  and  I  share  a  special 
father-son  moment  at  5:30  a.m.  every 
Wednesday,  squinting  into  the  sunrise  as 
we  roll  and  rubber-band  190  copies  of  the 
Press,  our  hands  blackening  and  the  living 
room  filling  with  the  familiar  aroma  of 
a  circulation  loading  dock. 

The  Press  is  a  voluntary-paid  paper, 
so  Des  is  learning  a  valuable  lesson  that 
will  serv'e  him  all  his  life:  how  to  get 
grownups  to  pay  him  the  money  he’s 
earned.  Fortunately  for  him,  the  newspa¬ 
per  basically  sells  itself.  My  neighbors  are 
eager  to  get  it,  and  the  $1.35  monthly 
charge  is  a  bargain. 

Many  of  his  customers  delivered  the 
Press  as  kids  themselves,  so  they  share 
pointers  on  how  to  cheat  the  paper.  He’s 
been  told  dozens  of  times  not  to  give  cus¬ 
tomers  receipts  so  he  can  keep  the  entire 
payment  to  himself 

He  doesn’t  do  that  —  partly  because,  I 
like  to  think.  I’m  raising  him  to  be  honest 
and  above-board.  But  I  forbid  it  too,  part¬ 
ly  out  of  fear.  I  can  just  see  the  headline: 
“ES^P  Staffer  Nabbed  In  Circ  Scam:  Hyp¬ 
ocrite  Had  Criticized  ‘Newsday,’  ‘Sun- 
Times’  Frauds.” 

Anyway,  Des  does  plenty  well  playing  it 
straight.  Well  enough  to  fill  me  with  envy, 
remembering  how  I  was  paid  $3  for  deliv¬ 
ering  the  old  Newark  (N.J.)  Evening  News 
six  days  a  week.  With  tips,  he  generally 
clears  $50  to  $60  a  month. 

Des  alarmed  me  after  his  first  payday 
by  exclaiming,  as  if  he  were  a  nascent 
William  Dean  Singleton:  “The  easiest  way 
to  make  money  is  with  newspapers!” 

“Son,”  I  almost  said,  “It’s  time  for  Dad¬ 
dy  to  explain  the  facts  of  life.” 

But  that  was  a  10-year-old  talking.  My 
12-year-old  has  been  through  too  many 
shivering  mornings,  too  many  deliveries 
in  thunderstorms  or  snow,  too  many 
cheapskates  who  won’t  answer  the  door¬ 
bell  on  collection  day,  to  think  he’s  mak¬ 
ing  easy  money  wath  newspapers. 

Maybe  it’s  time  to  get  his  older  brother 
a  route,  too.  11 
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Marc  Banks 
5740  Bayside  Road 
Virginia  Beach,  VA  23455 
Phone;  (800)  526-0827  Fax:  (757)  363-8016 
www.dynaric.com 

Dynaric,  Inc.  is  a  leading  manufacturer  and 
supplier  of  non-metallic  strapping  and  strapping 
equipment  used  by  newspapers.  In  fact,  Dynaric 
supplies  strapping  to  29  of  the  top  30 
newspapers  in  the  U.S.  Please  contact  Dynaric  to 
learn  more  about  our  strapping,  ^nd  newspaper 
strapping  machines. 


Harri^^i 

THE  MEOIASP^  TOE 


aseview' 


Melbourne,  Florida 
(321)  242-5000 

Ann  Arbor,  Michigan 
(734)  662-5800 
www.harrisbaseview.com 


Baseview  and  Harris  fulfill  all  your  print  and 
online  publishing  needs.  Our  new  CirculationPro 
runs  on  several  systems,  including  Macintosh  OS 
X,  Windows  and  Solaris.  Along  with  editorial, 
advertising,  production  and  circulation  solutions, 
we  also  offer  full-featured  Web  hosting. 


Qq.  kbm 

3900  East  Market  Street 
York,  PA  17402-0615 
Phone;  (717)  505-1150 
Fax:  (717)  505-1161 
sales@kbapa.com 
www.kba-print.com/pa 

As  a  member  of  the  KBA  group,  KBA  North 
America  offers  a  complete  !'ne  of  single-width  and 
double-width  flexographic  and  offset  printing 
machinery:  the  COLORMAX/II/SW  for  flexography; 
the  COLORA/PRISMA/COMMANDER  for  the 
double-width  offset;  the  CONTINENT/COMET  for 
the  single-width  applications.  Shaftless  drives  and 
split-arm  reels  are  featured  as  standard. 
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SOFTWARe  OONSULTIVG  SERVICES.  LLC 

Do  you  have  a  consistent  set  of  tools  to  optimize 
your  editorial  workflow  from  idea  generation  to 
multiple  media  publication? 

Find  out  what  the  SCOOP 
editorial  system  can  do  for  you! 

SCS  builds  trusted 
newspaper  systems. 

(800)  568-8006 

sales@newspapersystems.com 

wvvw.newspapersystems.com 


MEMSFA  OA  TMe  MOlLfR  klA^TtM  GROUP 

Graphic  Management  Associates,  Inc. 
4444  Innovation  Way 
Allentown,  PA  18109 
Phone:  (610)  266-7000 
Fax;  (610)  231-3990 
wvvw.gma.com 

GMA  serves  newspaper  packaging  and  distribution 
needs  with  the  industry's  most  extensive, 
technically  advanced  and  proven  line  of  high  speed 
inserting,  conveying,  bundle-building  and  bundle 
distribution  systems,  supported  by  GMA's  state-of- 
the-art  produdion  control  software. 


PO  Box  573 

Elizabethville,  PA  17023 
800-DGM-6119 
vvvvw.dauphingraphic.com 

Globally  known  as  the  leader  in  advanced  single 
width  press  technology,  DGM  offers  newspaper 
and  commercial  industry  presses  and  folders.  With 
24  hour  emergency  senrice  and  an  extensive  parts 
inventory,  you  can  rely  on  DGM  for  customer  care 
and  satisfaction  of  American  made  products. 


EPG 


Integrated 

Color 

Control 

Sohifions 


Essex  Products  Group 
(860)  767  7130  www.epg-inc.com 
sales@epg-inc.com 

•  Computerized  Ink  Key  Control 

•  Automatic  Presetting 

•  Closed  Loop  Color  Control 

•  Ink  Sweep,  Water,  Register  Controls 

•  Original  Equipment  or  Retrofit 


TKS 

SINCE  1874 
TKS  Sales  of  North  America 
(800)  375-2857 
sales@tkspress.com 
www.tksusa.com 

The  TKS  Color  Top  line  of  shaftless  newspaper 
printing  presses  includes: 

•  Color  Top  9000CDH  (6x2)  rated  at  90,000  eph 

•  Color  Top  7000CDH  (4x2)  rated  at  85,000  eph 

•  Color  Top  5000CDH  (4x1)  rated  at  75,OOOcph, 
and  the  newest  addition 

•  Color  Top  4000  (2x2),  rated  at  70,000  eph. 
Additionally,  TKS  can  add  our  shaftless  towers  to 
your  existing  press  and  upgrade  your 
inking  system  to  Digital  Ink  Pumps. 


WIFAG 

Mr  Joe  Ondras,  Vice  President  Sales 
WIFAG  USA 
640  Gunby  Road 
Marietta,  GA  30067 
Tel. 770  850-8511 
Fax.  770  850-8550 
E-mail  JOEatWIFAG@aol.com 
www.wifag.ch 


On  the  road  towards  digital 
newspaper  printing 

The  WIFAG  evolution  371  press  is  the  world's  first 
image  data  based  newspaper  printing  press  and 
will  be  introduced  to  the  US  market  at  the  North 
Jersey  Media  Group.  Produttion  start  August  2006. 
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Photos  (clockwise  from  top  left):  The  death  of  Pope  John  Paul  II  brought  this  Houstonian  to  his  knees  in  prayer.  Joel  Osteen's  Lakewood 
Church,  housed  in  Houston's  former  basketboll  arena,  draws  more  people  than  any  other  church  in  the  country.  Faithful  followers  gather 
at  a  Sikh  gurdwara,  one  of  the  many  different  houses  of  worship  in  Houston. 


How  we  bring  people  together 
by  covering  their  diverse  beliefs. 


Richord  Vara,  Religion  Editor 
Tara  Uooley,  Religion  Reporter' 


Religion  in  Houston  is  big,  diverse  and  newsy,  just  like  the 
city.  Reporting  on  the  role  of  religion  in  local  life  is  one  of 
the  missions  of  the  Houston  Chronicle.  The  newspaper 
tells  the  stories  of  the  communities  of  Muslims  and  Jews, 
Hindus  and  Buddhists,  Catholics  and  Protestants,  all  of 
whom  have  found  a  spiritual  home  in  the  same  city. 

It  also  focuses  on  personal  faith  journeys,  such  as  that 
of  the  young  law  school  grad  who  became  a  Hindu 
sadhu  and  the  Houston  Grand  Opera  assistant  con¬ 
ductor  who  joined  a  cloistered  Dominican  convent. 
Beyond  the  stories  and  photos,  the  Chronicle’s  religion 
section  includes  words  from  sacred  texts  of  diverse 


faiths  each  week.  Its  coverage  offers  readers  a  chance 
to  better  understand  what  their  neighbors  believe. 

The  Religion  Newswriters  Association  honored  the 
Chronicle  with  its  2005  Schachem  Award  for  best 
newspaper  religion  section.  Judges  said  the  news¬ 
paper  "consistently  offers  its  readers  a  wide  variety 
of  religious  and  ethics  stories.  Clear,  inviting  vyriting 
was  a  hallmark." 

See  how  the  Chronicle  makes  nevys  about  refigbn  vital 
for  readers  at  chron.com/content/chronicle/religion. 
By  bringing  diverse  communities  together  through  better 
understanding,  Heorst  newspapers  defiver  excellence 
every  day. 
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